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What we mean by Digital Humanities

• “…a diverse and still emerging field that encompasses the practice of 
humanities research in and through information technology, and the 
exploration of how the humanities may evolve through their engagement 
with technology, media, and computational methods” 

(Digital Humanities Quarterly Journal)



• big data
• data mining
• (semi-)automated 

classification
• metadata
• GIS (Geographical 

Information Systems)
• interactive visualization
• interoperability standards
• multimedia games
• digital story telling
• social network analysis
• bibliometrics



Aim of the project in 2016: establish the niche and 
plan future strategy
• Challenges and opportunities

• Identifying the essence of Digital Humanities 

• Ongoing activities: 8 pilots 
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Pilot project examples

• Digital story telling (Smålands Musikarkiv, Det fria ordets hus, Media 
Technology Department)

• Archaeological site Sandby borg and its digital life (Kalmar County Museum, 
Cultural Sciences Department, Media Technology Department)

• Analysis of social and traditional media messages of hate and stigmatization 
in Tunisia (Tunisia Broadcasting Authority, Journalism Department, Media 
Technology Department, Computer Science Department)

• Data curation needs and use cases 
(Växjö Kommun, Cultural Sciences Department)

• https://mymoodle.lnu.se/mod/page/view.php?id=1019419



Partners

• 32 partners on board; now over 80 

• Initially: 
• 3 faculties
• 7 disciplines
• 1 LNUC (IMS) 
• LNU Library
• 11 institutional partners from the public and private sector in Blekinge, 

Kalmar and Kronoberg
• 6 prominent academic supporting partners from Borås (the only Swedish 

iSchool), Lund, Zadar (Croatia, with links to UCLA and Rutgers), 
Stockholm, Umeå (Humanities Lab), and Uppsala



The participants’ devotion to the project?

• “Show me the money”

à The activities suggested in the project have grown to the value of over 
750,000 SEK, offering great value to the funders as asking for only 200,000 
SEK

• The reminder of the funds is to be contributed by participants’ own time 



Establishing the niche

• Knowledge exchange and experiences based on the results of the 8 pilots 
– Minor outputs include individual outcomes of the pilots

• A couple of reports documenting these efforts, addressing:
– The needs of the region in terms of Digital Humanities, with a mapping of 

interests from different partners
– A report defining the niche for the Digital Humanities in our region together with 

roadmap

• 7/8 November: First Swedish DH Symposium

• Continuously looking for partners 



Planning for the future

• Long-term vision:
• Create a leading education, development and research regional centre
• Co-creation with public and private sector from the surrounding society
• Addressing future societal challenges by highly skilled professionals 

(whose education has been markedly practice-informed education) and 
joint, cross-sector innovation

• Strategic values to be developed: 
• Uniting and consolidating the expertise we already have to create new 

constellations for collaboration leading to new knowledge and products 
(expertise, education, research, public and commercial services 
relevant for the region), resulting in a return in investment

• A (re)-affirmation of the value of humanities in particular, and 
academic practices in general



And this is but a start… for the real thing:

iSchool 



“The iSchool Caucus seeks to maximize the visibility and 
influence of its member schools, and their interdisciplinary 
approaches to harnessing the power of information and 
technology, and maximizing the potential of humans. We 
envision a future in which the iSchool Movement has 
spread around the world, and the information field is 
widely recognized for creating innovative systems and 
designing information solutions that benefit individuals, 
organizations, and society. iSchool graduates will fill the 
personnel and leadership needs of organizations of all 
types and sizes; and our areas of research and inquiry will 
attract strong support and have profound impacts on 
society and on the formulation of policy from local to 
international levels.”  http://www.ischools.org



Prestigious universities with iSchools (excerpt)
• University of California, Berkeley
• University College London
• University of California, Los Angeles
• Cornell University
• University of Toronto
• University of Michigan 
• Carnegie Mellon University
• University of British Columbia
• University of Illinois, Urbana Champaign
• McGill University
• Georgia Institute of Technology
• University of Hong Kong
• University of Texas, Austin
• Humboldt University of Berlin
• University of Wisconsin, Madison



LNU potential

1. Truly cross-disciplinary foundation 
2. Cross-sector, built on actual needs to address 

challenges of the future
3. Partners: renown universities
• Apart from cold hard cash, give prestige, add 

value to the LNU brand
1+2+3 à unique on the market
à ROI, branding / prestige





Instead of conclusion

• Idea: coffee stain
• How to get support? 

• Presentations
• How to explain the project is MAYA (Most Advanced Yet 

Acceptable) and not TANYA (Too Advanced Not Yet Acceptable)
• Shaking the boat (CC Catch “Good guys only win in movies”)

• Support from the first few, next 30, today 100
• National and international events

• Over 12 months went from one idea to a well-formed project, foundations for 
building a unique Master and DH Centre
• Towards much bigger iSchool (Hornet)

• Do not be afraid to rock the boat. Where there is a will there is a way. And 
money. 



What others have said

“I was particularly impressed by your original DH proposal -- thank you for 
sharing this with me. This looks like a great initiative and I think the general 
absence of DH from the Swedish HE sector creates an opportunity for LNU 
to show leadership in this area.” Michael Pidd, Digital Director of 
Humanities Research Institute, Sheffield

“Of particular resonance is the focus you have expressed in terms of setting the 
Humanities in a broader societal context, which has definite echoes of our 
own recent Public Humanities call and the ‘inclusive, innovative and 
reflective societies’ theme under H2020”, Mike Mertens, CEO of DARIAH-
EU

“This looks very good and we are very happy to be involved in developing 
teaching from Nordic aspect”, Mikko Tolonen and Eetu Mäkelä, Helsinki 
and Aalto Universities, first Digital Humanities module in Nordic countries



PEAR: Augmented Reality for Public Engagement

Allow the public to participate in discussions, or be informed about issues, regarding
particular areas. People can go physically to a particular location, and use their mobile 

devices to see on-site an Augmented Reality (AR) visualization. This visualization can 
represent the results of an online voting process or data collected by various sensors, and is 

updated live as more people participate or new data are collected. The project will explore 
the use of AR and novel interaction techniques for public engagement.





iSchool @ University of Illinois



iSchool @ University of Sheffield


