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The widespread presence of radio in Tanzania suggests that the news being broadcasted 

nationally has a large public and political impact. In this thesis we examine what roles a 

few women journalists hold in Dar es Salaam’s radio newsrooms. Our research question 

concerns how these women journalists perceive their influence in the newsroom during 

the agenda setting process. We interviewed seven women journalists, who hold varying 

positions in different radio newsrooms in Dar es Salaam, concerning their perception of 

their own informal status in the office hierarchy. We then present and analyze key 

quotes from our respondents using Bourdieu’s theory of social fields and perspective on 

male domination, Hirdman’s stereotypical gender contract and a postcolonial feminist 

perspective. Our repondents told us of the importance of empowering other women at 

the editorial office as well as putting gender issues revolving women and girls on the 

news agenda. In this way they demonstrate the importance of a gender equal 

representation in the newsroom and in the news content. We come to the conclusion that 

our respondents do indeed perceive themselves to have influence over the news agenda 

and they use different strategies to gain status and recognition in the newsroom.  
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1 Introduction 

Dar es Salaam, Tanzania is a city of luxury hotels with infinity pools overlooking the 

Indian Ocean, air-conditioned offices in skyscrapers and elegant homes protected by 

high walls and barbed wire. It is not uncommon to spot a shiny Range Rover sitting in a 

traffic jam. Where women academics work as politicians, doctors and journalists. But 

Dar es Salaam, Tanzania is also a city with chronic power and water shortages. 

Abandoned buildings and battered roads that flood at the least sign of rain. Where 

young people don’t know when they are going to have their next meal. Where women 

who have been in school just a few years of their lives work as housewives, maids, 

nannies. Dar es Salaam, Tanzania, the arabic name can be translated to “abode of 

peace”. A dusty, hot, busy city. The largest city in a country of over 50 million people, 

where hundreds of different ethnicities live side by side with historically very few 

ethnic or religious conflicts (Swedish Institute of International Affairs, 2015).  

  

Tanzania is one of the least urbanized countries in Africa, although Dar es Salaam is the 

exception. The city of almost four and a half million citizens (Swedish Institute of 

International Affairs, 2015) could be one of the fastest growing cities in east Africa. It is 

the media capital of Tanzania, home to many editorial offices for television, newspapers 

and the most consistently popular, trustworthy medium: radio (Murthy, 2010). Dar es 

Salaam is also where we found the Tanzania Women’s Media Association (TAMWA) 

working for gender equality for women journalists, as well as for an equal 

representation of women in media. TAMWA is putting Tanzania on the front line in the 

battle for media gender equality and are sponsoring projects that have influenced 

parliament to alter the Tanzanian constitution to improve women’s quality of life. 

  

The many diversities and contrasts of Dar es Salaam are intriguing. In a young 

democracy like Tanzania with a young free media climate, setting the news agenda on 

the radio can be a delicate matter since the news agenda can be seen as a reflection of 

society’s social issues influencing its citizens and politicians. When travelling to Dar es 

Salaam in October 2016, we wanted to know how the women radio journalists 

interviewed for this study perceive their status in the newsroom and their influence 

when the editorial office sets the news agenda.  
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1.1 Purpose and Research Questions 

The purpose of this study is to examine how women radio journalists perceive their 

status in the newsroom and their influence over the news agenda. We want to examine 

what societal patterns or established newsroom cultures include or exclude women 

journalists in the agenda setting discussions. We also want to examine how this affects 

our respondents’ self-perception of their professional abilities and influence over the 

news agenda and what beats they get assigned.  

 

Our research question is: 

● How do women radio journalists in Dar es Salaam perceive their influence over 

the news agenda? 

 

1.1.1 Relevance 

Tanzania is a country that struggles with gender inequality while at the same time has a 

fast-growing media landscape with radio as its largest and most trustworthy medium 

(Murthy, 2010). The extensive presence of radio in Tanzania suggests that what is being 

reported on the radio could have a large impact on public opinion. With this in mind, 

setting the news agenda on the radio and deciding what is newsworthy can be extremely 

significant according to McCombs and Shaw’s agenda-setting theory (Coleman, 

McCombs, Shaw & Weaver, 2009). 

 

The promotion of gender equality and empowerment of women is one of 17 Sustainable 

Development Goals (SDG) formed by the United Nations (UN) as part of the 2030 

Agenda for Sustainable Development. Achieving equality and putting an end to gender 

based discrimination is considered necessary in the creation of peaceful, wealthy and 

sustainable societies across the globe (UN, 2015). Therefore, it seems important to 

research the media from a gender perspective. Looking at previous research on 

Tanzanian radio production we have had trouble finding studies that take only women 

journalists’ perspective into consideration. Because of this, we find it important to 

conduct a study that focuses on women who are radio journalists in Tanzania and 

revolves around their perspectives and reflections. 
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2 Background 

The United Republic of Tanzania, as we know it today, is an alliance between the 

dominantly Christian mainland (previously Tanganyika) and the Muslim islands of 

Zanzibar. Tanganyika was previously colonised by Germany as part of German East 

Africa, however, following Germany’s loss in WWI, Tanganyika fell under British rule, 

just as the Zanzibar islands. Tanganyika and Zanzibar were declared independent from 

the British Commonwealth in 1964 (Swedish Institute of International Affairs, 2015).  

 

Tanzania’s revolutionary political party, CCM, has occupied the majority of seats in 

Tanzanian parliament since it’s founding in the seventies. In an otherwise unstable 

region of Africa, Tanzania is a politically stable country and has good relations with 

neighbouring countries. Dodoma, Tanzania’s capital, is where the parliament is situated. 

Dar es Salaam, Tanzania’s largest city and de facto capital, is where the government is 

situated. The Zanzibar islands have their own parliament, government, constitution and 

president (Swedish Institute of International Affairs, 2015).  

 

Tanzania is one of the poorest countries in Africa and two thirds of its 50,7 million 

citizens are estimated to live in poverty. The country has been receiving financial aid 

and loans from the International Monetary Fund (IMF) and wealthier countries for 

decades. Their dependence on financial aid makes the Tanzanian budget frail and 

vulnerable to withdrawals of aid, and this, due to the high corruption rates in Tanzania, 

isn’t uncommon (Swedish Institute of International Affairs, 2015).  

 

2.1 Tanzanian Gender Equality 

Although the Tanzanian government officially embraces gender equality, sexism is 

highly stigmatized in the country (Swedish Ministry for Foreign Affairs, 2010; 

Feinstein, Feinstein, & Sabrow, 2011). Findings from a study examining gender norms 

and household labors in Tanzania, where both men and women participated in focus 

groups, showed that the men found themselves superior to women. Even though women 

are getting higher education and jobs outside the house they still carry all, or the 

majority of, the responsibilities regarding household work (Feinstein, Feinstein, & 

Sabrow, 2011).  
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In a report about human rights in countries south of Sahara, The Swedish Ministry for 

Foreign Affairs confirms struggles with gender equality in Tanzania. In the report it is 

stated that women are evidently often seen as less valuable than men and that “extensive 

work is needed to change current attitudes in the society” (Swedish Ministry for Foreign 

Affairs, 2010, p. 2).  

 

With this said, governmental efforts have been made in addressing the situation for 

Tanzanian women and girls. For instance The 2010 Tanzania Demographic and Health 

Survey (TDHS) which was carried out by the Tanzanian National Bureau of Statistics 

(NBS) and the Office of the Chief Government Statistician Zanzibar (OCGS) with the 

goal to assess Tanzanian women’s status. The survey showed that women throughout 

the country are disadvantaged compared to men in terms of both education and 

earnings. The survey also showed a correlation between these factors and women’s and 

children’s health. 

 

2.2 Industry Overview 

The current constitution in Tanzania provides for freedom of speech. However, in 

reality the Tanzanian government has implemented several limitations to a free media 

outlet. According to Freedom House’s (2016) annual report on freedom of the press, 

there are currently numerous laws that encourage self-censorship and constrain the 

media’s ability to freedom of expression. The most notorious and widely enforced of 

these laws is the 1976 Newspaper Registration Act as it gives the government authority 

to ban publications “in the interest of peace and good order.” (Freedom House, 2016). 

The media regulation in Tanzania has also been reviewed by the Media Institute of 

Southern Africa (MISA), a non-governmental organization (NGO) that promotes 

freedom of expression in southern Africa. In their 2015 report, So this is democracy?- 

State of media freedom in Southern Africa 2015, they write about several new bills 

introduced by the Tanzanian government that can have a negative impact on the free 

media, such as The Cybercrimes Act with restrictions of what information can be 

published online (MISA, 2015). 

 

In 2015 several violations and attacks on journalists were reported, especially during the 

2015 general elections (Freedom House, 2016). According to MISA (2015), the 

Tanzanian government was allegedly behind several of these attacks as a result of 
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journalists criticizing the voting registration on Zanzibar. Also, in a an article on the 

continuous corruption problems in Tanzania, Rasel Madaha (2012) comes to the 

conclusion that media has played a key role in exposing and informing the public about 

these issues, even though it has led to threats against journalists. According to Madaha 

(2012) the media’s influence is growing and corruption revealed by the media is often 

taken up by the parliament.  

 

Today the Tanzanian media is stronger than ever. In 2015 there were over 850 registred 

newspapers, magazines and journals along side 26 licensed television stations and 84 

radio stations, as reported in 2015 by African Media Barometer (AMB). Despite this 

wide range of media channels, Tanzania is dealing with large inequalities regarding 

media access. The distribution of newspapers in rural areas is for example still an issue 

due to infrastructural problems (AMB, 2015; Jones & Mhando, 2006.) In Gayatri 

Murthy’s report Tanzanian Media Environment it is described how people of different 

social groups in Tanzania gather, share and access information through various 

mediums such as radio, television and newspapers (Murthy, 2010). The report is based 

on a survey conducted in 2010 among a national representative of individuals and 69 

percent living in a rural area stated they don’t read newspapers because the newspapers 

weren’t available in their area (Murthy, 2010, p.19). The report also showed how 

television access also varies greatly by location and that most Tanzanians with access to 

TV live in urban areas (Murthy, 2010, p. 11). Internet access in Tanzanian homes has 

increased over the past few years. In 2015, nearly eight million households had Internet 

access although basically only households in urban areas (AMB, 2015).   

 

2.3 Radio in Tanzania 

According to the THDS statistics from 2010, a radio is one of the most commonly 

owned household possessions in Tanzania. In 2010, 63 percent of the Tanzanian 

households had a radio compared to the 12,4 percent who had a television at home 

(NBS & ICF Macro, 2011, p. 26). In Murthy’s (2010) media environment report it is 

described how radio is by far the most used media source for information in Tanzania. 

More than 91 percent of the respondents stated that they use the radio at least once a 

week. Radio also remained the most commonly used medium, regardless of income 

levels or if the consumer lived in an urban or a rural area (Murthy, 2010, p. 10-15). 
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Radio’s popularity compared to other media in Tanzania is also confirmed by the AMB 

(2015).  

 

Because of its popularity, radio is the biggest media source of information and news 

consumption in the country (Murthy, 2010, p. 31). Currently there are both Swahili and 

English speaking radio stations since they are the official languages of Tanzania. 

However, most radio stations broadcast in Swahili since a majority of Tanzanians speak 

and understand Swahili while only a quarter of them also speak English (Murthy, 2010; 

Jones & Mhando, 2006). 

 

Besides being the leading news source, the Tanzanian Media Environment report also 

found that radio by far is the most trusted mass media. Television came in second place 

and printed newspapers were the least trustworthy source of information from the mass 

media (Murthy, 2010, p. 34). 

 

3 Previous Research and Literature  

Given that our study concentrates on women journalists and their perception of power 

and structure in the newsroom we have chosen to use theories and previous research for 

this study that revolve around feminism, gender, the journalistic profession and social 

structures.  

 

In Mediekultur- mediesamhälle, media professor Jostein Gripsrud (2011) argues that all 

modern societies are characterized by systematic differences in terms of resources and 

power. Acknowledging these social differences is essential in understanding and 

interpreting social occurrences. The attributes we attach to factors such as age, ethnicity 

or socioeconomic background enable us to create differences among people (Gripsrud, 

2011). By ranking these differences, we build hierarchies and, as Gunnar Nygren (2008) 

writes in Nyhetsfabriken, these structures are also present in the newsrooms. Examining 

previous research on formatting social (power) structures in general could therefore be 

considered helpful in understanding social structures in editorial offices.  

 

In this study we will particularly focus on gender differences and the power structures 

they might create. According to Gripsrud (2011, p. 99), gender disparity is one of the 

most basic sources of social differentiation in the modern society. He is supported by 
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the French sociologist Pierre Bourdieu who writes that gender segregation seems to be 

included "in the scheme of things" (Bourdieu, 1999, p. 20). We will get back to 

Bourdieu’s views on how the male domination takes form and gets reproduced later in 

our theoretical framework chapter.  

 

3.1 Women and the Journalistic Profession 

When reading about journalistic values, one often comes in contact with informing the 

public, being a watchdog on the government, reporting accurately and objectively and 

providing access for the public to express opinion as the most important responsibilities 

held by the media (Häger, 2014; Nord & Strömbäck, 2012; Bruin, 2000, Karlsson & 

Strömbäck, 2015).  

 

In her article on the logic of journalism in Sweden during the 1900s, journalism and 

mass communication professor Monika Djerf-Pierre (2003) argues that gender notions 

have had a large impact on the journalistic practice with men and women journalists 

constantly placed in different positions. Although the concept of what is considered 

“male” and “female” has shifted several times during the last century some features 

attached to gender have remained and this is what Djerf-Pierre (2003, p. 45) calls the 

gendered logic of journalism. A logic based on journalism’s history of growing out of a 

bourgeois public sphere where rationality and distance were highly appreciated 

qualities. However this public sphere was initially only for men. Women were, as most 

feminist studies demonstrate, designated to the home and private sphere (Djerf-Pierre, 

2003). This supposed distinction between male and female spheres becomes interesting 

when comparing with values of the journalistic profession. Looking at criterias such as 

neutrality and objectivity they are closely linked to what historically have been 

considered masculine values according to Djerf-Pierre (2003), who therefore claims 

masculine values to be more associated with the journalistic field than feminine values.  

 

However, it can be questioned if journalistic values can be called masculine. When the 

same Djerf-Pierre alongside, Jenny Wiik, PhD examine these professional values in 

Medierna och demokratin they write about how women journalists identify themselves 

with classic journalistic ideals to a greater extent than their male colleagues (Djerf-

Pierre & Wiik, 2012, p. 190). That suggests a contradiction of the idea of journalism’s 
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close connection with masculinity.  

 

Even if journalistic values are not labeled by gender it is still a field dealing with 

inequality. In an article that studied the content of newspapers before and after women 

replaced men as managing editors, Beam and Cicco (2010) write of how U.S 

newsrooms traditionally have been male dominated organisations. But male dominance 

in media “ is old news (...)” as Beam & Cicco write (2010, p. 393) and is not true of U.S 

newsrooms only. The male dominance Beam and Cicco wrote about has also been 

found by Opoku-Mensah (2004) concerning African newsrooms, Robins (2001) 

concerning Tanzanian newsrooms, Lavie (2004) concerning Israeli radio newsrooms, 

Kim (2006) concerning Korean newsrooms as well as by Melin (2015) and Löfgren-

Nilsson (2015) concerning British and Swedish newsrooms.  

 

History professor Yvonne Hirdman (2003) writes of how a woman must change as she 

enters a traditionally male profession. She must become harder, tougher. “She who 

enters the game, must endure it” (Hirdman, 2003, p. 67). But even if a woman toughens, 

defies gender norms and gets a reporting job, she can risk getting criticized for it. This 

is discussed by professor of journalism Linda Steiner (2009) who writes that war 

reporting, for example, can be the most contested beat for a woman, especially if she is 

a mother because she will get criticized for putting her body in danger.  

 

According to Marjan de Bruin (2000) who writes about gender in media organisations, 

gender notions can affect the professional journalistic identity. Bruin is supported by 

Djerf-Pierre and Wiik (2012) who discuss the problematic democratic situation that 

arises when a certain social group, based on class, gender or ethnicity are 

overrepresented in journalistic productions. They mean that a journalist’s social 

background can define their professional journalistic ideals and values and therefore 

affect how their stories are covered (Djerf-Pierre & Wiik, 2012, p. 190-192).  

 

3.2 Women in African Newsrooms 

In Africa, women are often marginalized in newsrooms, and their small numbers make 

it easy (Opoku-Mensah, 2004). Every day, news reporters compete for territory, power 

and superiority in the African newsroom which can be seen as a political battleground. 

Opoku-Mensah (2004) writes of how society’s cultures can be replicated in the 
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newsroom and argues for sexual harassment being a significant but understudied area of 

the African newsroom. Violence against women in African society is becoming more 

evident but it is a rarely discussed topic as women fear punishments from male 

colleagues and the media industry if they speak up on this issue (Opoku-Mensah, 2004). 

  

Perceptions of power and influence can possibly be seen as a measuring tool when 

studying newsroom cultures and their hierarchies. When interviewing men and women 

who are journalists in South Africa about their perception of abilities when setting the 

news agenda, Ylva Rodny-Gumede (2015) describes a persistent perspective from 

women journalists that they have less influence than their male colleagues. The women 

respondents talked of a passivity when discussing with their male colleagues. When the 

rarely occurring discussions concerning the agenda were mentioned during the 

interviews, a respondent who was a woman said; “I would rather conform than take a 

fight”. Saying that she meant that the changes she could make in the news agenda 

would be too small or insignificant to have any impact and she felt that taking the 

discussion wasn’t worth it (Rodny-Gumede, 2015, p. 210). 

  

Robins (2001) describes women journalists in Tanzania as a small, privileged group 

who are highly educated and wealthier than their fellow Tanzanians. To be a woman 

journalist in Tanzania is to “have made it” (Robins, 2001, p. 3). They are slowly 

pushing their way forward to take place in Tanzania’s patriarchal ranks of power. 

Although, this group of women, in what Robins (2001) means is considered a man’s 

profession, still struggle with keeping their heads above water. Robins (2001) argues 

that the women she studied constantly were dealing with discrimination based on their 

gender. The journalists Robins (2001) interviewed, described a society that persistently 

keeps women in their place. 

 

In Tanzania, as a result of these sexist patterns, there have been efforts since the early 

nineties, to create an equal newsroom environment by feminist movements. In 1987 a 

non-governmental organization called TAMWA was launched with the purpose to 

increase women journalists’ influence within the media sphere. Since TAMWA’s 

launch, the organization has been continuously working on stirring up a positive attitude 

towards women in the Tanzanian media industry and empowering women journalists 

(Madaha, 2014). 
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3.2.1 Postcolonial Feminism  

In this thesis we also want to open up to a postcolonial feminist discussion and 

interpretation of our respondents’ answers. The “Third World Woman” is distinguished 

professor of women’s and gender studies, and sociology Chandra Mohanty’s (1988, p. 

61) term from her article Under Western Eyes: Feminist Scholarship and Colonial 

Discourses. In her article she analyzes (western) feminist texts and argues for that the 

“Third World Woman” is produced by westerners to become a singular, monolithic 

subject. Mohanty (1988) writes that women often can become a category of analysis 

under the preconception that all women are of the same homogeneous group, regardless 

of class or culture. Specifically, in feminist studies, this category of women are simply 

characterized as a singular group on the basis of their “shared oppression” (Mohanty, 

1988, p. 65). Also, Mohanty brings up the issues of generalizing “Women of Africa” 

when referring to women from the continent of Africa. The women analyzed become a 

homogeneous sociological group characterized by their powerlessness and dependency. 

By saying “Women of Africa” “(...) we say too little and too much at the same time” 

(Mohanty, 1988, p. 68).  Mohanty’s points can be similar to those lifted by Nigerian 

feminist scholar and associate professor of sociology Oyèrónkẹ́ Oyěwùmí. Oyěwùmí 

asks herself in her book The Invention of Women: Making an African Sense of Western 

Gender Discourses (1997), on what basis western conceptual categories can be 

transferable to other cultures with other cultural logic. The fact that many feminist 

writers have undermined the notion that gender constructions can differ by culture is an 

issue “despite wonderful insight about the social construction of gender (...)” 

(Oyěwùmí, 1997, p. 11).  

 

4 Theoretical Framework 

In this chapter, we are introducing the theories that we will use for this study’s analysis. 

The chapter ends with a discussion regarding the issues that may arise when applying 

western perspectives on a non-western society.  

 

4.1 The Agenda Setting Theory 

McCombs and Shaw’s agenda setting theory provides the foundation for our research. 

In Handbook of Journalism Studies Coleman, McCombs, Shaw and Weaver (2009) 
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describe the original idea of agenda setting as that issues emphasized by the media 

correlate to what the public considers important. This is referred to as first level agenda 

setting (Coleman et al, 2009, p. 149). This is relevant for our study because if women 

journalists set the news agenda, they simultanously shape their society and participate in 

defining what the public considers an important issue. The agenda setting theory can 

help us link journalism with gender as it can highlight how journalism can affect public 

opinion. Because of this, we find the one who sets the news agenda to be in a very 

powerful position, both in the newsroom and in society. This idea has inspired us to 

research who in fact sets the agenda in Dar es Salaam’s newsrooms and who is left out 

of the discussion. 

 

4.2 Bourdieu’s Theory of Social Fields 

In this study, we choose to see the newsrooms as social fields and how its journalists 

compete to get recognition and status from within. To help us identify power structures 

in Dar es Salaam’s radio newsrooms we will apply Bourdieu’s theory of social fields 

which include the terms capital, habitus and doxa. Although in this thesis, our main 

focus will be on the capital term because of its significant role in regards of obtaining 

status and power. We will get back to this later in this chapter .  

 

According to Donald Broady’s (1991) interpretation of Bourdieu, the social field can be 

seen as a system of social relations between both individuals and institutions with a 

certain predetermined set of rules, or in Bourdieu’s (2005) own words: doxa. 

Traditionally journalism has been positioned between several different fields but can 

also be interpreted as a social field of its own (Nygren, 2015). Just like in any social 

field, journalists are constantly competing for success, prestige and status. Ultimately, 

the battle is about who gets to call herself a journalist and contribute to defining what 

should be considered "good" journalism; doxa in the journalistic field (Djerf-Pierre, 

2003, p. 30).  

 

To gain influence over the decision-making process in the newsrooms its journalists 

need resources, or what Bourdieu calls capital, one of the key concepts in this theory 

according to Broady (2002). Capital can be described as a combination of assets and 

qualities that an agent possesses and can have varied impact depending on which field 
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the person is active in. Bourdieu has divided capital in terms of economic, symbolic, 

educational, cultural, and social capital (Brody, 2002; 1991).   

 

Explaining Bourdieu, Broady (2002) writes of economic capital when referring to 

material assets. Cultural capital, which can be interpreted as an agent’s job title, level of 

education or knowledge of recognized culture. Educational capital is where education 

takes a visible form like a certificate or degree, and social capital is gained by a wide 

social network of powerful friends, contacts and socializing with the “right” people. 

Finally, Broady (2002) writes about symbolic capital which refers to status, respect and 

legitimacy. Gender can be considered symbolic capital but can also be a part of an 

agent’s habitus (Gripsrud, 2011; Broady, 1991). According to Broady (1991), Bourdieu 

argues that all agents have a habitus, which socially shapes their behavior. The 

journalists’ habitus is what determines their place in the complex hierarchy that is the 

journalistic newsroom. Hierarchies are a part of every social field where a specific 

activity is performed under specific circumstances with a predetermined set of rules 

(Gripsrud, 2011, p. 101).  

 

4.2.1 The Male Domination 

Capital such as economic assets, education and job titles are all very literal and can be 

somewhat easy to identify. When identifying symbolic capital, however, it can be 

harder to pinpoint causes of why the capital is high or low. As we have written before, 

Bourdieu considers gender as a potential symbolic capital (Broady, 1991). Since we are 

only interviewing women and analysing their position when setting the news agenda, 

Bourdieu (1999) meaning gender can be seen as a symbolic capital is extra interesting to 

us. If gender in fact is symbolic capital, we ask ourselves, how and in what way does 

gender affects status in the newsroom? Bourdieu (1999) describes gender differences as 

something inevitable that can be found in physical objects, in social practices and 

embodied in male and female bodies. According to Bourdieu (1999) the male figure is 

associated with extroverted behavior, appearing in public and making outstanding and 

dangerous performances while actions by women are hidden, unpretentious and 

submissive. Due to these patterns, a strong power structure has been established in the 

relationship between men and women where men are in a dominant and exploiting 

position (Bourdieu, 1999). We interpret this as both conscious and unconscious 
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strategies to repress non-males and lower the value of their gender as symbolic capital. 

Bourdieu (1999) calls this the symbolic violence.  

 

Bourdieu (1999, p. 101) mentions several powerful and coherent institutions such as 

family and school that constantly enforce the male domination and play a key role in 

devaluing women in societies. Within the family as an institution men have traditionally 

held the role of being the financial provider while women account for the household 

work. Women’s tasks have been done silently behind closed doors and have therefore 

been devalued (Bourdieu, 1999). Our respondents clash with this traditional female role 

since they have choosen to work as journalists and in this thesis we want to research 

those indentity clashes.  

 

Bourdieu (1999, p. 102) also describes the education system as an institution that 

reproduces patriarchal gender norms by perpetuating beliefs that some school subjects 

are more suitable for boys than girls. For example, the boys are encouraged to study 

sciences and mathematics, while the girls are left with arts and humanities (Bourdieu, 

1999, p. 102). This could mean men being more prone to studying “real” and 

measurable sciences while women become bound to studying subjects that historically 

have not been taken as seriously. We find this interesting in the journalistic field since 

this could translate into who gets beats that are “hard”, rational and logic such as news 

about politics, economy and international affairs. But also, who is reporting the “soft”, 

emotional and touching news about social issues such as domestic violence, female 

genital mutilation and public health issues.  

 

4.2.2 Women’s Survival Strategies on the Male Dominated Field 

Bourdieu’s theory of social fields is interpreted by Djerf-Pierre (2003) where she argues 

that journalism is a field created by and for men and that it has become necessary for 

women journalists to develop specific strategies to gain status in the field. We would 

like to present two tactics found by Djerf-Pierre (2003) that are used by women to 

conquer positions on the field. 

 

First is the competitive strategy where women journalists use the same capital as male 

journalists to compete with them. To succeed, women journalists are forced to 

overcompensate to obtain more of the capital considered useful in the journalistic field 



  
 

14 

such as “higher education, better connections, greater networking and so on” (Djerf-

Pierre, 2003, p. 46). Second is the specification strategy. This involves using gender as 

symbolic capital in their favor, meaning women journalists specialize in topics and 

genres associated with femininity (Djerf-Pierre, 2003, p.47). When we describe our 

model of analysis we will return to how we will use Djerf-Pierre’s strageies when 

interpreting our respondents.   

 

4.3 The Stereotypical Gender Contract 

The roles women and men have been assigned, according to Bourdieu's description can 

be linked to what Hirdman (2003) calls the stereotypical gender contract. In her book 

Genus - Om det stabilas föränderliga former, Hirdman (2003) writes about 

understanding gender and introduces what she calls the stereotypical gender contract. 

The idea of the contract is to highlight the relationship between men and women and the 

power structures that both sexes are bound to. These structures are, according to 

Hirdman (2003), built on inherited cultural knowledge and agreements on how gender 

should be. Like Bourdieu (1999), Hirdman (2003) traces these inherited cultural 

agreements back to patriarchal religions. Hirdman quotes both the Bible and Quran 

where men and women’s "places" are established. Since woman is created from man, 

she is a smaller, lesser version of him (Hirdman, 2003, p. 28; 77-78). Boiled down, 

these structures form rights and obligations that come with being a man or a woman in 

today’s societies (Hirdman, 2003, p. 84). Hirdman, just like Bourdieu (1999), describes 

a relationship where men are on top of the hierarchy “And where She, is at the bottom 

(…)” (Hirdman, 2003, p. 91). Offering a both historical and contemporary view on 

women’s (and men’s) position in the society, we believe Hirdman’s gender contract can 

be of help when shedding light on how women in the newsrooms take on certain 

predetermined and seemingly "natural" roles.  

 

4.4 Postcolonial Issues and Theoretical Discussions 

Western, Eurocentric theories such as the theory of social fields, Bourdieu’s perspective 

on male dominance, Hirdman’s stereotypical gender contract and McCombs and Shaw’s 

agenda setting theory have been developed in western contexts. Applying them to 

women living and working in postcolonial Tanzania can be criticized as 

aforementioned. Oyěwùmí (1997) also writes of how people from the African continent 

constantly are being measured by others as well as compared to others, although, 
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Robins (2001) argues that it’s overwhelmingly the rural population that are being 

studied in Africa. However, our urban respondents belong to a minimal, elite group of 

educated, wealthy and relatively influential women living in one of east Africa’s fastest 

growing cities. Journalists in Dar es Salaam can possibly be more alike western women 

than we think. Maybe there are even more similarities between our respondents and 

western women than our respondents and Tanzanian women. This discussion can make 

our theories more relevant when studying the professional women journalists in Dar es 

Salaam, Tanzania.   

 

5 Method 

The empirical material for this qualitative study consists of seven individual interviews 

with women journalists currently working at national radio in Dar es Salaam, Tanzania 

(see Appendix B). We also conducted an interview with Edda Sanga, one of the 

founding members of TAMWA, who is also currently the director of the organization. 

Sanga has years of journalistic experience from the Tanzanian Broadcasting Company 

(TBC), Tanzania’s government owned radio station, and provided us with essential 

background information and helpful insight on the media climate in Tanzania for this 

study.  

 

The goal with conducting semi-structured interviews was to let the respondents speak 

freely about perspectives on newsroom cultures, power structures and self-image. 

Considering our purpose and research questions, a qualitative study was the most 

appropriate since, according to Trost (2010), it enables the researcher to understand how 

and why people reason and react the way they do. Individual interviews have the 

advantage of providing space for each respondent (Trost, 2010). We therefore 

considered individual interviews to be the method that served the purpose of this study 

the most. 

 

5.1 The Research 

When we applied for the Minor Field Studies grant in the spring of 2016 we first 

formulated the purpose, relevancy and the research question for this study. But we also 

had some trouble finding previous research done on educated, urban Tanzanian women. 

We wanted to understand how these educated, wealthy women radio journalists 
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perceive themselves in the newsroom and who in fact decides what gets aired on the 

radio. Upon reading McCombs and Shaw’s agenda setting theory we found the setter of 

the agenda in African radio news to have a highly influential part in society, due to 

radio’s widespread in Africa. Although, we also asked ourselves where the gender 

factor was in this equation and had trouble finding previous literature that analyzed this 

specific topic in Tanzania. When we discovered TAMWA’s existence and realized that 

this was the country for us to approach. Also, of all the mass media in Tanzania, radio is 

most consistently available medium across the country (Murthy, 2010) and we found 

radio to be the most interesting medium for our study. After reading of Tanzanian radio 

and gender equality we formulated our questionnaire based on the themes listed in 

Appendix A. We made the decision very early in the research process to only interview 

women since we initially had trouble finding studies that only took women working in 

radio into consideration. Many studies we found compared women to their male 

colleagues or didn’t take the journalists’ medium in consideration when selecting the 

journalists for analysis. 

 

5.2 Pilot Study 

Before starting the actual study, Larsson (2010) recommends researchers to do a pilot 

study. So in the beginning of October 2016, before departing for Dar es Salaam, we 

conducted a pilot study with two women in Kalmar, Sweden, working as journalists at 

the government owned Swedish Television (SVT). The pilot study revolved around the 

same themes as in the study that was done in Dar es Salaam. We had to modify certain 

questions to adapt them to a Swedish context but even so, we found the pilot study very 

useful in helping us prepare for the interviews in Dar es Salaam. After the pilot study 

we improved, clarified and added some new questions. Besides testing our questions, 

we also tested our roles as researchers, something we were previously unfamiliar with. 

Given that we are two researchers, it is very important to be in sync according to Trost 

(2010) and the pilot study gave us the chance to practice that.  

 

Our conclusion from the pilot study was that the respondents didn’t seem to think that 

gender made a difference for a journalist’s status, and therefore agenda setting 

influence, but other factors such as education, the willingness to work hard and 

experience were more important. Both Swedish journalists did however describe a lack 

of discussion when setting the news agenda and expressed that they longed for a 
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discussion or a challenge during the morning meetings1. Although, when we asked them 

about why there was a lack of discussions they weren’t sure. We found this interesting 

as it could be connected to Swedish cultural habits or patterns imprinted by a general 

fear of conflict and not wanting to create an “uncomfortable atmosphere” by arguing. 

These cultural habits or patterns preventing a journalistic discussion inspired us to ask a 

similar question to the respondents in Dar es Salaam, who no doubt have a different 

culture than the journalists in Kalmar, but possibly still are imprinted by their society’s 

patterns.  

 

5.3 Selections 

Since we wanted our respondents to be somewhat representative of the female journalist 

population of Tanzania we did what Larsson (2010, p. 61) calls a variety selection. We 

chose women journalists as our respondents (see Appendix B) with varying roles in the 

news production process, such as editors, presenters and reporters and who work at 

different types of radio stations (see Appendix C). As shown in Appendix B, all our 

respondents have several years of experience. This is because we felt it interesting to 

interview established journalist and not students or interns. Initially, our contact person 

in the field in Dar es Salaam, provided us with names and contact information for 

different women journalists. However, we did not use all the names given to us since 

some journalists didn’t meet our criteria for respondents. We realized that we needed 

more respondents than our contact could provide us with so towards the end of 

gathering our empirical material we used the snowball method, asking our respondents 

for suggestions of other journalists to participate in our study. According to Trost 

(2010) the snowball method is specifically useful in regards of qualitative research and 

when making a strategic selection. Because we were in a new country and did not have 

many contacts of our own, we found the snowball method very suiting for our study. 

  

We also wanted to avoid using a translator since we didn’t want to risk anything getting 

lost in translation. In Tanzania, although English is one of the official languages 

alongside Swahili and children learn it in school, a majority of Tanzanians only speak 

fluent Swahili. We selected our respondents strategically with this in mind and chose 

only respondents who felt comfortable with an interview in English. Our respondents 

                                                 
1
Our phrase for the daily editorial meeting when the newsroom evaluates yesterday’s broadcast and sets 

the agenda for the broadcast of the day. 
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also varied in whether they were members of TAMWA or not. We considered the 

possibility that the respondents would have differing views on equality if we 

interviewed only TAMWA-members and we wanted as wide a range of perspectives as 

possible. We only chose respondents working in newsrooms situated in Dar es Salaam 

as it can be seen as Tanzania’s media capital and many of the stations located in the city 

broadcast nationally. Even though some stations have other offices or reporters 

stationed in other regions of Tanzania, the radio stations’ headquarters are in Dar es 

Salaam 

 

5.4 The Interviews 

We interviewed seven respondents individually, and TAMWA director Edda Sanga, for 

deeper background information. The interviews with the respondents revolved around 

themes listed in Appendix A and all interviews were conducted in English. We 

constructed an interview guide that touched these topics but was flexible enough that it 

could go in the direction the respondent wished, although ultimately we would steer 

them back to our predetermined topics. Larsson (2010) writes that each interview 

carries new knowledge, which affects the next interview. Taking this into consideration, 

we evolved the interview guide throughout the work process, still using the same 

themes, however adding or removing certain questions depending on the journalist’s 

title and what we had learned from previous interviews. We also emailed the themes to 

all the journalists one day before the interview to give them the chance to look through 

them beforehand and ask us if anything was unclear. The interviews with the 

respondents varied in length from between 30 minutes to 70 minutes.  

 

Repstad (2007) writes that it is important for the interview to take place somewhere 

where the respondent feels that they can speak without being reserved. With this in 

mind we conducted most of the interviews outside the editorial office. However, one of 

the interviews took place at the respondent’s editorial office because the respondent 

insisted on being there. Since she assured us that she felt comfortable and could speak 

freely there we made an exception with that particular respondent. Also, she had a 

private office in the editorial space so the interview was conducted behind closed doors 

without other people interfering.  
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All our interviews were recorded and transcribed word-for-word. In the transcriptions, 

we included when the respondent laughed, hesitated, repeated herself and emphasized 

certain words to not miss out on the nuances in the answers. But as Trost (2010, p. 75) 

writes, these notes, no matter how detailed they are, cannot replace what you see or hear 

“between the lines” during the meeting with a respondent. To not forget any nuances we 

transcribed the interviews immediately after they were conducted. Afterwards the two 

of us also reflected upon and discussed what emerged during each interview. Doing so, 

our analysis has been an ongoing process starting already during the transcriptions.  

 

5.5 Model of Analysis 

In order to answer our research question we’ve identified three themes that emerged 

during the interviews with our respondents; The Journalistic Profession, Status in the 

Newsroom and Setting the News Agenda. Based on these three themes we later created 

sub questions to help us answer our research question. We built our analysis revolving 

around these questions. Our sub questions were as following:  

 

● How do these women perceive their roles as journalists? 

● What is the procedure when setting the news agenda at Tanzanian radio stations? 

● What strategies do women journalists use to gain status in the newsroom? 

 

We also added a fourth theme called Women in the Postcolonial Newsroom, since we 

considered the first three themes to be inadequate when putting our respondents’ 

situation into context in postcolonial Tanzania.  

 

In all of the themes we’ve applied and drawn parallels to Bourdieu’s and Hirdman’s 

theories and perspectives regarding gender notions. In The Journalistic Profession we 

incorporated the democratic duties of journalism, as mentioned in chapter three. 

Regarding the theme called Status in the Newsroom we also used Djerf-Pierre’s (2003) 

proposed strategies to gain status in male dominated professions as a starting point as it 

helped us identify the different roles women radio journalists in Dar es Salaam take to 

gain status within their newsroom. We also distinguished one other strategy used by 

women journalists, that Djerf-Pierre’s has not identified but more of this in the analysis.  

 



  
 

20 

5.6 Ethics 

To prevent anyone from being harmed by our study we have carried out our research 

according to the guidelines given by the Swedish Research Council (2011). To fulfill 

the first demand on informing all those involved about the purpose of the study and 

their part in it (Swedish Research Council, 2011, p.7), we have throughout the research 

process been transparent with our purpose. We also asked for our respondent’s 

permission twice to make sure that we had their consent, accordingly to the Swedish 

Research Council (2011) requirement of participant's approval. The first time we asked 

our respondents for their consent was during the initial contact. We asked for their 

consent a second time before each interview. Besides this, we made it clear to all our 

respondents that if there was a question they did not understand, they could ask us about 

it at any time. Before each interview began, we also explained that the study would be 

published as our bachelor thesis and that their answers only would be used for the 

purpose of this research. 

 

To anonymize our respondents and their answers we have given them pseudonyms (see 

Appendix B). We have tried our hardest to keep our respondents anonymous but since 

we only interviewed women whom are well-spoken in English we are aware of the 

possibility of them being identified because of that. However, we have chosen not to 

link the respondent’s pseudonym to the office where they are employed as this makes 

uncovering their true identities harder. We also chose to not reveal how many 

respondents we interviewed from each office. 

 

5.7 Reliability, Validity and Generalizability  

The qualitative study is less static than the quantitative and therefore cannot be 

measured in the same way (Trost, 2010). Larsson (2010) writes of the traditional 

research terms validity and reliability from a qualitative study’s context. The qualitative 

study’s validity can be strengthened by interviewing the “right” people, in the right 

places or from the relevant organisations (Larsson, 2010, p. 77). So, to strengthen our 

study’s validity we met with Edda Sanga, director of TAMWA, who also has a long 

career as a radio journalist. A key to having a valid study, according to Larsson (2010), 

is to have a rich empirical material consisting of the right amount of interviews with an 

amount of depth. Enough information needs to be revealed during the interviews to 

meet the study’s purpose. As Trost (2010) writes, the qualitative study is not just about 
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finding out what a respondent thinks or feels about certain issues, but finding out how 

the respondent defines those issues. Doing so, the research becomes more trustworthy.  

 

Since it is hard or even impossible to replicate a qualitative study (Trost, 2010) we have 

tried to fulfil the demand of reliability by describing our research process as detailed as 

possible. If this study were to be replicated, in a different time or place, the results most 

likely won’t be similar because of nature of a qualitative study. However, were the 

study to be replicated in another large city in a postcolonial country possibly the 

conclusion could be similar. With this said, the combination of factors for Tanzania 

such as TAMWA and a somewhat free media climate could have had a larger impact on 

our study’s results than we realize. These factors must be taken into consideration if this 

study should ever be replicated. Since this study was conducted on a small number of 

respondents, only in Dar es Salaam, who had a certain socioeconomic background and 

level of education, it is not possible to generalize the female radio journalist population 

of Tanzania after our conclusion. This study could however be used to hightlight 

inequalites between the men and women who are behind the radio news broadcasts in 

Tanzania. By doing so this study could comfirm or deny the theroies we have presented 

in our theoretical framework chapter and therefore draw attention to a potential 

democratic issue.  

 

5.8 Method Critique 

The language barrier was partly an issue for us, even if our respondents were 

comfortable with speaking English. Sometimes we got the feeling that the respondents 

were struggling with the language and that could have hindered depth and nuances in 

their answers. However, we remained patient and silent trying to let the respondents 

speak as long as they needed to find the English words they were looking for.  

 

This did take time, both during the interviews and afterwards when transcribing the 

recordings. The respondents’ sometimes long, delayed answers were time consuming to 

transcribe since the respondent could take a long time to get to the point, due to the 

language barrier. Time could have been an issue for us, since we had limited time in the 

field in Tanzania and qualitative interviews are time consuming. Although we worked 

intensely and tried our best to follow the research schedule that we had previously 

designed.  
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Another issue with our method was that we were new to this type of interview situation, 

although we both have interviewed as journalists before. Since we were conducting 

research about journalists, our professional experiences could have been a help or a 

hindrance. A help because we might have had a better understanding of our respondents 

answers when analyzing and interviewing, but a hindrance because our own experiences 

could have interfered with our neutral point of view as researchers. As Larsson (2010) 

writes, the interview must revolve around the respondent, it is her perceptions that count 

no matter what professional experiences we have of the topics. That was something we 

constantly had to keep in mind during this study 

 

There are problems that can arise when two westerners are writing about feminism in a 

postcolonial country (Oyěwùmí, 1997; Mohanty, 1988; Tyagi, 2014). For example, 

observing our interviewees through western eyes and not taking their culture and history 

into consideration when analyzing their answers. Especially considering that this is a 

feminist research, our (western) views on inequality and power structures can 

problematize our neutral point as researchers. Both Oyěwùmí (1997) and Mohanty 

(1988) argue that this is one of the traps other researchers have fallen into. One of the 

dangers in (subconsciously) using west as normal point for comparison when studying 

feminism is the “one-size-fits-all approach” for intellectual theorizing (Oyěwùmí, 1997, 

p. 16). This meaning that all cultures should fit in the western mold of what, for 

example, feminism is. Oyěwùmí (1997) argues that this approach by academics has 

become one of the most effective international hegemonizing forces and western 

theories become hegemonizing tools as they are applied universally. 

  

With Tanzania’s history as a former German and British colony our respondents have 

different backgrounds than western women who for instance, Hirdman’s (2003) and 

Djerf-Pierre’s (2003) perspectives are based on. Tanzanian women however, still can be 

victims of patriarchy, just like western women. Double colonisation is a phrase coined 

by Kirsten Holst Petersen and Anna Rutherford (1986) and is explained by Dr. Ritu 

Tyagi (2014) in her article Understanding Postcolonial Feminism in Relation to 

Postcolonial and Feminist Theories. Double colonisation means that a woman living in 

a postcolonial country simultaneously is a victim oppressed by both colonisation and 

the patriarchy. She is controlled as both a colonized subject and as a woman (Tyagi, 

2014). 
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6 Result and Analysis 

This analysis is based on transcribed interviews with seven women journalists working 

in radio in Dar es Salaam. We have divided the analysis into four themes; The 

Journalistic Profession, Status in the Newsroom, Setting the Agenda and Women in the 

Postcolonial Newsroom. We have too much empirical material to present it all in this 

thesis so we have selected key quotes to represent our respondents’ perceptions and 

perspectives on each theme. We have occasionally edited out small grammatical errors 

in the respondents’ quotes. 

 

6.1 An Elite Group 

In this chapter we would like to introduce our empirical basis and describe the woman 

working as a radio journalist in Dar es Salaam. For individual descriptions of each 

respondent see Appendix B. 

 

The woman journalist is wealthier than her fellow citizens of Dar es Salaam and can 

afford a private chauffeur or is provided with one from her office. She is also highly 

educated and can choose to educate herself further if she so wishes. She speaks English 

rather fluently even though it is quite uncommon to do so in Tanzania. She has been 

encouraged to pursue journalism by her parents or other elders and comes from a good 

socioeconomic background. Her resumé is impressive as she has a long career in the 

media industry and has even worked as a journalist abroad. She has been recruited or 

promoted to her current job because of her merits and journalistic skills. She can afford 

a nanny for her children, but she still chooses to spend as much time with them as 

possible. This woman is one of a small elite group in Tanzanian society. 

 

In this thesis, if we chose to see gender as a symbolic capital as Bourdieu has suggested 

(Broady 1991), in a society where sexism is highly stigmatized (Swedish Ministry for 

Foreign Affairs, 2010; Feinstein, Feinstein, & Sabrow, 2011), this relationship can help 

describe where the woman journalist’s habitus is in her field; she is highly educated, has 

money and power but she is still “just” a woman. 
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6.2 THEME I: The Journalistic Profession 

When asked about why our respondents entered the journalistic profession they spoke 

of it with passion. It had been a dream for them and we interpret their answers as if they 

expressed that being a journalist was a kind of goal with their lives. 

 

To be a journalist was my dream. It was from the very beginning when I was 

young. The one who impressed me was this lady for Deutsche Welle2 she was 

the presenter from the Swahili department. I used to listen to her, then I was 

like “Oh God, I want to be like her one day”. Amina. 

 

This childhood fascination with journalism supports Robins (2001) when she writes that 

being a woman journalist in Tanzania equals success. It does not seem like our 

respondents pursued a journalistic career mainly because of money or a glamorous 

lifestyle, but because journalism can be a tool to influence the political agenda and 

Tanzanian society. 

 

6.2.1 Doing Her Journalistic Duty 

In a western context, there are responsibilities that should be held by the media in a 

functioning democracy. According to Nord and Strömbäck (2012) they are to monitor 

the government and others with power in society, provide the public with the necessary 

information needed to form a political opinion and give the public an outlet for debates.  

 

Tanzania is big and people in rural areas are living a hard life. (...) I can say 

that as media we must connect people to their leaders. We are the voice to the 

voiceless. So we are trying much to give them a chance to speak, we are trying 

to cover their challenges to show what is going on. Sometimes we are getting 

feedback immediately…. and sometimes it takes long to get feedback from the 

politicians. Beatrice. 

 

Our respondents speak of their journalistic duties as serving the public. They seem to 

have a deeper purpose with their choice of profession. Being able to influence politics, 

or get feedback from politicians as Beatrice expresses it, is proof of the amount of 

power our respondents perceive that they have. This suggests that our respondents have 

a strong belief in the media as a tool to alter society. From what some of our 

                                                 
2 Germany’s international broadcaster with freelancers from 60 countries (Deutsche Welle, 2016). 



  
 

25 

respondents have told us, it seems as though they feel that their journalistic duty goes 

beyond influencing politics. The respondents can be interpreted as if they perceive 

themselves to have a larger social responsibility to the people of Tanzania than what is 

described by Nord and Strömbäck (2012). This could be due to the many social and 

economic issues that Tanzanian society has continuously been dealing with, (Swedish 

Institute of International Affairs, 2015) whereas western countries that Nord and 

Strömbäck (2012) discuss, may not have as many issues. 

 

6.2.2 Balancing “Woman” with “Journalist” 

Our respondents have two identities that we want to highlight: woman and journalist. 

From our interpretations of our respondents’ answers, these identities seem to 

sometimes conflict, the journalistic profession and the predetermined Tanzanian gender 

notions of what it means to be a woman. When writing of the stereotypical gender 

contract, Hirdman (2003 p. 65) describes the first rule of masculinity: ”To be a man is 

to not be a woman”. The man is the financial provider and front figure of the family, 

and the woman is supposed to take care of the family and do her duties behind closed 

doors (Bourdieu, 1999; Hirdman, 2003). The presence of these gender notions in 

Tanzanian society and the society’s feeling towards women who do not live up to these 

expectations was confirmed during several interviews. 

 

My ex-husband said I spent too much time on my job and that I didn’t take 

care of my family. Which is wrong because I manage my time. I know my 

responsibility when I’m home and I know what to do when I’m in the office. 

So he decided to divorce me and I said; “Oh okay”. Now I’m enjoying my life 

because I do my job to the point where I can say; “Okay now I’m supposed to 

go home”. Beatrice. 

 

We interpret that Beatrice does not follow the gender contract and several other 

respondents have made similar choices. They can thereby be seen as contributing to the 

growing gender conflict that Hirdman (2003) writes of. According to Hirdman (2003) 

women who do not follow the structure of the contract, and thereby the structure of 

society, are seen as bewildered and are a threat to the well-being of society. Hirdman 

(2003) describes society’s absurd need for women to keep their traditional roles. These 

bewildered women need to be “put in their place” again (Hirdman, 2003, p. 102). 
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However there seemed to also be a potential compromise for this conflict. Some of our 

respondents describe themselves as happily married career women. 

 

He loves what I do. Sometimes he stays at home to hear me when I’m on the 

radio. Then he texts me: “You did well, I love it, I love your voice”. Diana. 

 

Farah’s husband was hesitant to her working at first, but now supports her choice. She 

was persistent, kept working and stayed married. 

 

In the beginning, it was very difficult. Yeah, very, very difficult for him 

because (...) you know sometimes we have press conferences at night. So 

when I told him I’m going to the press conference he was like “Ahh, at this 

time of the night? No, no, no, you can’t go!”. So it bothered him but now he’s 

used to it. Farah. 

 

Although Diana and Farah are still married we interpret them as breaking the gender 

contract since they’re also working. Their solution to this growing gender conflict 

seems to be rewriting the gender contract to the point where women and men are 

allowed equal access to the roles as caregiver or provider or a combination of the two. 

Bourdieu (1999) means that a factor for change in the gender contract is women with 

high education, like Farah and Diana have, which in the long run means that they have 

economic independence. As these women become more independent, they become more 

equal to their husbands.   

 

Although, some men in Tanzania still seem to try to uphold the male domination. One 

inevitable factor that men can take advantage of is childbirth and the fact that women 

are the ones that must go through it (Hirdman, 2003; Bourdieu, 1999). Catherine 

expresses maternity leave as an issue for women since it means less time at the office. 

She means that women journalists fall behind after childbirth and Amina also confirms 

this and talks of family as a potential issue for career women. 

 

The problem with women is that we have so many things in our mind, in our 

head. We have family, we have kids, we have husbands. And we get pregnant! 

(...) They [men] are not that committed to their kids and their family. So 

women, we have to take everything. And we also need to get jobs. Amina. 
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6.2.3 Education Matters 

We never asked our respondents what quality they believed was the most important for 

being a competent journalist, however the importance of education for journalists came 

up in every interview. We interpret our respondents as though they felt that being 

educated is the key to independence. We would like to highlight that, especially in the 

journalistic field, education does seem to matter given our respondents’ feelings of 

journalistic social obligations that they express towards the Tanzanian population. One 

of the social issues that our respondents care for are women in tribes and rural areas. 

Grace’s education and journalism can be the key to changing old tribal traditions so that 

women and girls in Tanzania can have a better life. 

 

I’ve been living with the Maasai3(...) and I’ve seen so many things. People 

have been beaten, they say it’s a tradition but at the end of the day it’s not 

about tradition, everything needs change and we need to change those 

communities. Now is the time to live as equals and to make sure that they [the 

Maasai communities] are supporting their girls and their women. Not make 

them be women who can sit home only and cook and go and fetch water. They 

[women] must say something, they must be respected, they must be listened to 

(...). Grace. 

 

Keeping women from getting educated can be seen as part of the symbolic violence that 

men use against non-men (Bourdieu, 1999). Men want to protect their position in 

society's hierarchy, and since education offers a possibility for a shift in power, 

hindering non-males from getting an education is something that has been a common 

occurrence (Bourdieu, 1999). This persistent negative attitude towards women getting 

an education was brought up by several of our respondents. This can be seen as a part of 

Bourdieu’s (1999) description of how the male dominance creates a devaluation of 

women by saying that women are not fit for certain things, such as going to school. By 

linking this to journalism and the newsroom, this could also affect women’s 

professional aspirations. 

 

You know, in Tanzania it’s taboo...Women, they are not supposed to prefer to 

get a good position [at work]. Beatrice. 

 

                                                 
3 An ethnic group originating from northern Tanzania and southern Kenya (NE, 2016).  
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As we previously wrote, Bourdieu (1999) writes of school as an institution and we 

argue for school as an important basis of society. It is a place where women have been 

discouraged to take on certain forms of education and Bourdieu (1999) means that by 

constantly being told that you cannot do something, you finally start believing that 

indeed you can't. This is called learned helplessness (Bourdieu, 1999, p.76). To draw 

parallels between learned helplessness and ascending in the hierarchy of the newsroom, 

we argue that women being discouraged in Tanzanian society can have affected them, 

as Beatrice expresses above. Also, Bourdieu (1999) writes, that for landing a high 

position within the editorial office, a woman does not only need to meet the criteria to 

be qualified for the job, she also needs other qualities that men typically bring to the 

position “naturally”. Such as a large physical presence, a certain voice, aggressiveness 

and confidence; a so called natural authority that men have prepared for their whole 

lives (Bourdieu, 1999, p. 77). Beatrice describes some journalists’ reluctance to work 

for a woman when she got promoted to her current position as news editor, interpret this 

as if the natural authority can be hard or even impossible for women to obtain. 

 

I had some challenges once I got promoted. But I kept on doing my job (...) 

My boss of the department said “Who has a bachelor’s [degree]? Who has 

more experience than Beatrice? Who can do what Beatrice is doing?” Then 

they became quiet. He said “I’m promoting her and I’m not wrong, I’m right 

and if you let her down you will be punished. So, whether you like it or not she 

is your boss” Then they realized. Beatrice. 

 

Here is a clear demonstration of the importance of education. The boss’s argument for 

Beatrice deserving that promotion was her degree. An interesting side note here is that 

Beatrice was defended by her boss, who is a man. She wasn’t accepted until a man with 

natural authority put his foot down and backed her up in front of everyone. Even though 

his intentions were good, his actions as a person with higher symbolic capital could be 

seen as devaluing Beatrice and her voice. 
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6.3 THEME II: Status in the Newsroom 

The Tanzanian radio newsroom is a social field with countless different contributing 

factors to how a journalist’s status4 becomes defined. We have identified some 

strategies used in gaining status that seem particularly crucial in the newsroom.  

 

6.3.1 The Competitive Strategy: Going the Extra Mile 

As shown in Theme I our respondents are pursuing a higher education to compete with 

men for the higher positions. We would like to link this to what Djerf-Pierre (2003) 

calls the competitive strategy, where women basically need to overcompensate in order 

to beat men at their own game (here the journalistic doxa) on the men’s home turf (here 

the newsroom as a social field). When a woman is introduced into a “male” profession 

she must be tougher, more educated and harder working than her male colleagues 

(Djerf-Pierre, 2003; Hirdman, 2003). This could translate into why many of our 

respondents have journalistic specializations and several fields of education. Farah 

believes specialization to be extremely important for a woman journalist’s success and 

status because she distinguishes herself from the rest of the newsroom and becomes 

more valuable. 

 

Others are not specialized like me, they just do all news. (...) When they come 

to the office they go “Oh Farah, sorry can you help me? How can I write 

this?”. Farah. 

 

This overcompensation is maybe best demonstrated by Elizabeth who has several 

degrees and seeks recognition for her reporting by entering journalistic competitions. As 

a result, she’s won several journalistic awards. She mentioned the importance of her 

journalistic achievements and what it has meant for her status in the newsroom; “They 

know that I’m good”. She mentions her two different bachelor degrees as something she 

is valued for at her office. 

 

I am a multi skill. I can take videos, I can take sound, I can edit [my material] 

and I can voice myself. So, it’s like, I can do everything! Elizabeth. 

 

                                                 
4 By writing status, we refer to which extent an individual is respected and appreciated in the eyes of 

others (Lount & Pettit, 2012). This could translate into job titles, probability of promotions, position in 

the informal office hierarchy and being capable of contributing when setting the agenda. 
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We have, as Djerf-Pierre (2003), called our respondents’ hard work, a part of the 

competitive strategy, for “overcompensating” which we are aware can sound negative. 

By saying this, their hard work can be interpreted as becoming reduced to something 

they were forced into by concealed power structures, the consequence of the male 

domination. They must work extra hard to succeed in the journalistic field. However, 

it’s also something they’ve chosen to do and they reap the benefits as Elizabeth proudly 

exclaims; “I can do everything!”. So this “forced extra work” doesn’t need to be 

negative.  

 

Yet our respondents’ overcompensation can be seen as a confirmation of men as the 

norm and as Bourdieu (1999) puts it, reinforces the male domination. Since our 

respondents feel that they must work harder, possibly to get the same recognition as 

men, this suggests that they do not perceive themselves as equals. By working harder 

than the men, they bow down to the male domination and let themselves be ruled by it. 

This is what Bourdieu calls the self-fulfilling prophecy (1999, p. 46); When the 

dominated subconsciously reinforce and recreate the male domination.  

 

6.3.2 The Empowerment Strategy: Team Woman 

Other than competing with the men using the competitive strategy, our respondents 

seem to unite with other women to gain status in the editorial office. We choose to call 

this strategy the empowerment strategy and it is not one that has been identified by 

Djerf-Pierre, but as our respondents described women supporting each other as 

important for their own success, we find it necessary to bring up in this thesis. 

Something particular that came up when talking to our respondents was the importance 

of women in management. Grace tells us about her news editor. 

 

She’s helping a lot of women there so for us it’s an opportunity and we like 

that. She’s there, representing us, it’s good for us women (...). Because most of 

the media in Tanzania women are not leading, so to have a boss who is a 

woman here, it’s good to have. We feel proud. Grace. 

 

The importance of female role models could be linked to Bourdieu (1999) writing of 

how women who come from a background with working mothers seem less bound to 

traditional gender norms. This is part of the constant and sometimes subconscious 

identification we have with our parents (Gripsrud, 2011). We would like to link this to 
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the newsroom, where our respondents and their female editors seem to have a similar 

kind of student-mentor relationship. According to Gripsrud (2011), the identification 

process is about defining oneself in relation to other individuals who hold an attractive 

authority and to whom you feel an emotional connection with. Just like a daughter could 

look up to her mother, women with female editors seems to look up to them because 

they are women and they understand the hardship they’ve had to endure to get where 

they are today. We interpret the womanly bonds between them as very strong and where 

they mutually depend on each other for support and inspiration. Farah tells us about her 

chief editor. 

 

She always listens to me. If I compare to an office where the chief was a man, 

it was very bad. Sometimes you go to him and maybe want to tell him 

something and he says; “No, no, no! I’m busy, go do your work!”, you know? 

And that is very discouraging. So, when I compare this chief editor of now to 

that time, this chief editor is very nice. Farah. 

 

Compared to our respondents’ former male editors, having a woman editor seems to 

make a difference for the women to put their ideas on the news agenda. This 

empowerment strategy seems to have a crucial part in women’s ability to influence the 

news agenda, which we will develop further in the next theme. As we have written 

before, our respondents seem to have a higher purpose with their journalism; taking 

social responsibility. And the difference between having a male or a female editor 

seems to be central in how for example, gender stories, are received when being 

pitched. Some of our respondents describe how female editors easier go for gender 

stories while some male editors simply don't seem to get it. We asked Elizabeth, as a 

female reporter, if it makes a difference for her to have a female editor, rather than a 

male one. 

It makes a difference because when you come with the news idea or news on 

women and you find a woman editor, it’s very easy to convince her to put the 

news in the broadcast. But for men, if you don’t trigger his mind to tell him the 

importance of that story and explain exactly what is in this story maybe he can 

just take it lightly and put it anywhere. Elizabeth. 

 

A female editor-in-chief can be seen as the newsroom’s matriarch who cares for all her 

“children” and listens to all their pitches equally. If so, she becomes a mother figure. 



  
 

32 

Since being a mother is one of the fundamental parts of being a woman, according to 

the gender contract, this could be seen as what Hirdman (2003) has described as women 

being likely to take on traditional gender roles. 

 

Therefore, it becomes interesting if the impact of female editors means taking the 

qualities from the mother role out of private sphere and into the public one. In contrast 

to the mother of the family whose actions have been hidden and therefore devalued, as 

Bourdieu (1999) argues, we want to argue that the female editor’s actions are public, 

influential and inspirational to her reporters. These women could be interpreted as 

taking advantage of their “natural” motherly qualities and making those qualities 

appreciated in a professional context. Maybe this is the feminine version of the natural 

authority (Bourdieu, 1999, p.77) we previously described. 

 

However, these affectionate parental qualities do not seem to be the norm for male 

editors. Also, as Bourdieu (1999) writes, there is an ever-present sexual tension between 

men and women that can create a delusional image of what goes on in the newsroom. 

Farah earlier told us about that a previous male editor was harsh and didn't seem to have 

time for her. When we asked about if other women reporters had these kinds of bad 

experiences with male editors she said; 

 

If you find them [male editors] treating a girl good you see, there’s something 

there. Maybe he’s dating her, he’s interested in her or something. (...) They 

really don’t treat women good. 

Is that just rumors or is true do you think? 

It’s true! Yeah, it is very true. It’s not a rumor. Farah. 

 

Farah’s belief that male editors only are kind to women reporters if they have other 

interests can be seen as what Hirdman (2003, p. 91) calls the dominated subject’s first 

law; that the continuation of domination is best reinforced by the dominated herself. 

Maybe by saying this, Farah exemplifies what Bourdieu (1999) describes; a physical 

and sexual order where men are active and women are passive. We here draw parallels 

to the notion that women's best possibilities for advancement are by exploiting their 

bodies. However, Farah is possibly attacking the male editor and not criticizing the 

female reporter. Although, simply by saying this she still devalues her female 

colleague’s professional abilities and thereby reinforces the male domination. This 
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quote is not representative of who Farah is as a journalist or woman, but a result of the 

society that shaped her. We make the connection to Robins (2001) writing that the view 

of women journalists in Tanzania is that they've only passed exams or landed 

promotions and headliners because they sleep with their teachers, bosses and sources. 

 

6.3.3 The Specification Strategy: Female Niche 

Alongside the competitive strategy and the empowerment strategy, we have chosen to 

highlight one final strategy we identified as being used by the women journalists in Dar 

es Salaam’s radio newsrooms. Djerf-Pierre (2003, p. 47) writes of the specification 

strategy as a tactic where women journalists focus on topics that are considered 

feminine since it gives them an advantage over their male colleagues. Gender inequality 

is one of the main social issues beat that kept resurfacing during the interviews with our 

respondents. They expressed this topic to have great importance and claimed that they 

often make suggestions in the agenda setting discussions about gender inequality stories 

to be newsworthy. Although it could definitely be argued that gender inequality is a 

question regarding both men and women, it seems to be a “women’s thing” on which to 

report. 

Yeah, women tend to do women’s things, gender things. Now women mostly 

want to do business news and gender stories. Like covering campaigns about 

women in Tanzania. And men like diplomatic stories, politics and such things. 

Amina. 

 

There could be many explanations as to why women journalists tend to report more 

about gender issues than their male colleagues. It could be a result of the patriarchal 

gender norms that keep being reproduced within the school as an institution, as 

described by Bourdieu (1999). As we’ve written before, these patriarchal structures 

existing within the school system could be reason for and translated into the divide 

described by Amina; with logical masculine news and emotional feminine news. 

Another reason for women reporting about gender could be traced back to their feelings 

towards their journalistic duty. The obligations they feel towards the Tanzanian society, 

especially Tanzanian women and children, seem to spur them into reporting about these 

topics with the purpose of influencing the political situation and creating awareness. 

 

I don’t want to report on anything else, because most of the time when you 

report on gender issues you feel like you have done something. Elizabeth. 
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Our respondents seem to use their “talent” for reporting on gender issues as a strategy to 

be listened to. Since they can’t seem to be challenged on this topic the specification 

strategy can be seen as very effective in gaining status in the newsroom. However, the 

question remains if women reporting gender issues actually chose to do so or if they just 

got the men’s “leftovers”. 

 

When it comes to gender and women’s things men are like; “Ha! Give it to the 

ladies”. Actually, they even tell each other, “Hey, TAMWA has a thing today, 

please go there and cover it”. Amina. 

 

What Amina describes could indicate that women sometimes report about gender issues 

simply because men don’t want to. Bourdieu (1999) writes about a logic where 

positions or tasks that have been feminized decrease in value and are seen as less 

credible. Although women use reporting on gender issues as a way to stand out from the 

men, by doing so and creating the female niche, according to Bourdieu’s (1999) logic, 

they devalue their work and decrease their own status in the newsroom.  

 

6.4 THEME III: Setting the Agenda 

We would like to measure these factors and strategies defining a journalist’s status by 

who perceives herself to have influence over the news agenda. Considering radio’s 

position as the largest and most trustworthy media in Tanzania (Murthy, 2010), the 

agenda setting theory suggests that radio can have a large political and social impact in 

the country (Coleman et al. 2009). 

 

According to our respondents, when setting the news agenda during the morning 

meetings everyone in the newsroom is given opportunity to speak. Our respondents 

mean that every journalist has a chance to influence the news agenda, however, at the 

end of the day it’s the news editor who has the final say. In some newsrooms it was also 

expected for everyone to bring an idea to the table every morning. 

 

Because when I chair the meeting I need you to speak, I need you to have a 

story idea, come with a story idea. You don’t have a story idea? No need of 

being in that meeting. Because your collective needs a story idea. Elizabeth. 
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Elizabeth’s quote suggests that there are high demands on the journalists to contribute 

for the sake of the “collective” during the morning meetings. When the radio newsroom 

in Dar es Salaam sets the news agenda, discussions often occur and are perceived by our 

respondents as intense. Based on our respondents’ answers we interpret the discussion 

regarding the news agenda as an arena where the power battle, as described in 

Bourdieu’s theory of social fields, takes place. In the news discussion, the agent’s 

habitus is put to the test and they must use different forms of capital and strategies to be 

heard and “win” as Grace says. 

 

My point has to go, everyone fights because their point has to go. And at the 

end of the day if your point goes that means you did something good, right? 

And if your point doesn’t go it doesn’t mean that you don’t know anything, but 

you did not win. So, you have to come up with a good plan next time so you 

can win. Grace. 

 

By “winning” Grace means putting your story on the news agenda. Our respondents 

describe how the discussions can intensify and lead to arguments that sometimes must 

be controlled by the editor. 

 

Some people must back of because if you don’t it will lead to something that is 

very bad. And sometimes our bosses or our editors, they have to control it. If 

they see people are in a temper or people are not going somewhere good. 

Farah. 

 

Although the arguments can be very intense, our respondents feel they are necessary to 

have. The respondents mean that discussions contribute to raising the bar of the radio 

station’s journalism and they appreciate the journalistic discussion. 

 

6.4.1 Status Equals Influence 

The agenda setting process described above can be seen as quite heated at times. A 

result of every journalist wanting their story to headline the broadcast. However, to 

“win” the discussion they must persuade their editors that the story they're pitching is 

the most important one in the newsroom. And to do so requires certain qualities. Even 

though everyone in the newsroom has, from or respondents’ descriptions, the same 

chance to speak, it seems as though our respondents feel a need to be extra outspoken. 
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Since men, according to the stereotypical gender contract (Hirdman, 2003), are 

associated with being more active or as Bourdieu (1999) puts it; have a natural 

authority, they could be seen as having an advantage in these agenda setting 

discussions. Even though women also can have these qualities, the presence of these 

traditional structures and gender notions still seem to affect how women and men act in 

the newsroom. It seems as though men are in a favorable position, as described by 

Catherine. 

 

Men are free to get any news they want. 

Is there a way to be like the men? 

I want to but there is challenge. Sometimes. To be like that. As women, we 

have challenges. So, for women it’s very hard. Catherine. 

 

We interpret that Catherine means that women can have challenges in being listened to. 

Gender notions creating an expectation of men being more active and demanding of 

attention in the news discussion is also demonstrated by Diana. She was asked if both 

women and men sometimes lack confidence during these discussions. 

 

Yeah, I have one man and also I have a woman [who don't discuss]. She is 

very, very difficult that one. She is not open [it’s] so weird. [To him] I say 

“you are a man, you must challenge, you must do things”. Diana. 

 

Although Diana has both female and male colleagues who don’t contribute to the 

discussions, her answer implies that she only encourages the man to change his 

behavior. This expectation of men taking a dominant position in discussions is maybe a 

result of society’s social structures. Despite this, the respondents seem to do their best to 

help other women out. Our respondents described a general feminine awareness that 

makes sure that women are listened to when setting the news agenda. This could be 

interpreted as raising the value of the female gender as symbolic capital through the 

empowerment strategy. Being “one of the girls” in some offices could mean that you 

won't be messed with. We asked Elizabeth if she perceived all women to have the same 

influence during the agenda setting discussions as men have. 

 

Because we [women] are a majority in my newsroom, I don’t see any 

difference (...) And you know, in our newsroom we have several TAMWA 
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members. In fact, we are active and we have eyes to see when something isn’t 

right. So if you go to our meetings it’s equal, if you have your news idea and it 

is worthy we discuss, we give you the status, how to go about, without 

thinking of you being a woman or a man. Elizabeth. 

 

Elizabeth’s answer indicates that women having each other’s backs by using the 

empowerment strategy is increasing their chances to set the news agenda and advance in 

the newsroom. The importance of women fighting for their stories being put on the 

news agenda is also brought up by Grace who has a female editor but works in a 

newsroom where women are a minority. According to her, some men in the newsroom 

claim that the status they have that comes with being a man should equal always being 

heard. She expresses this as a problem sometimes hindering her from putting her stories 

on the agenda. 

 

You know this “man thing” it’s still around (...) because they are men they 

want to be more listened to than you. But you have to make sure that you stand 

up as a woman and say: “No, I have a point, this is my point”. Maybe our chief 

editor says: “No, she has a point, why don’t we take it?” and then they [men] 

accept. But you can see in their faces when they're not happy with your point. 

But by the end of the day they take it. Grace. 

 

Farah also recognizes the importance of feminine empowerment, although, she lifted the 

importance of her cultural capital combined with her social capital more. Farah is a 

senior reporter which she means is an important factor when getting rewarded in the 

agenda setting discussion. Because she’s a senior she feels that she has a more 

established network of sources that can help her bring good stories to the news 

discussion. 

 

You know, I’m a senior in this industry. When I go to the office I have sources 

calling me. So in the morning I don’t have to bother; “Oh my god, what am I 

doing today?”, you know? I got news from my sources. Farah. 

 

By establishing herself among her sources, Farah is established in the newsroom and its 

agenda discussions since her colleagues and bosses know she always has something 

new to bring to the table. Maybe that’s the reason why she seems to feel that her 
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cultural and social capital is more important than her gendered symbolic capital when 

trying to gain status and influence in the newsroom. 

 

6.5 THEME IV: Women in the Postcolonial Newsroom 

A postcolonial perspective in this thesis shouldn’t be ignored considering that 

Tanzania’s society has been affected by its colonial history and societal structures are 

being reflected in the newsroom. Since this thesis revolves around status and conditions 

for women setting the agenda, we want to lift some postcolonial feminist perspectives 

here. Although this discussion wasn’t a predetermined topic in the interview guide some 

answers that surfaced during the interviews could indicate a postcolonial imprint on the 

respondents. Amina tells us about women of Tanzania and looks to the future. 

 

We are late, but we are not too late. We can change the world. As we can see, 

now our vice president is a woman. So we are coming. It’s true. Amina. 

 

Who the Tanzanian women are late in comparison to could be interpreted in three ways; 

Tanzanian men, western women or both. The potential comparison between our 

respondents and both their fellow male Tanzanians and western women could be 

interpreted as the result of double colonization (Tyagi, 2014). Our respondents must live 

up to both western ideals and thrive in a patriarchal society. 

 

According to Mohanty (1988) this is a devaluing comparison and our respondents’ self-

perception confirms a description of intersecting power structures that oppress non-

western women. First of all, they are dominated because of their feminine gender and 

second of all, for being a citizen in a country that was previously colonized. They are 

twice oppressed by both the patriarchy and the colonizer (Tyagi, 2014). By our 

respondents saying things such as “I don’t know in Europe, but in Africa...” and “I don’t 

know about Sweden but….”, they could be comparing themselves to west, by western 

standards and by western preconditions. 

 

This could potentially be seen as the “one-size-fits-all-approach” to feminism that 

Oyěwùmí (1997) writes of, which actually means that when academics try to measure 

non-westerners by western feminist molds it becomes an international hegemonizing 

force. However, we could choose to see it as though this approach was made by our 
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respondents themselves when they wanted to discuss European women’s family 

situation and compare it to their own. This way of looking at the “one-size-fits-all-

approach” reminds us of both Bourdieu (1999) and Hirdman (2003) meaning that 

hegemonizing structures are best reinforced by the dominated herself. Our respondents 

expressed a negative attitude towards their own family situation in comparison to a 

western situation and by doing so it could seem as though their lives weren’t “good 

enough” since they didn’t fit into the western mold. This notion of “western” being very 

positive and maybe therefore powerful becomes interesting when studying the power 

struggles in the newsroom. 

 

In the newsroom, trying to be like western women could be seen as part of the 

competitive strategy. In order to be a match to the Tanzanian male journalists, our 

respondents have to be like western women according to Mohanty’s (1988) 

description5. One of the most appealing parts of west could be its association with 

having high levels of economic capital, the form of capital giving the individual the 

highest form of independence and power (Gripsrud, 2011). Beatrice said that the 

economic benefits she gets because of her job such as cheap loans and transport are 

meaningful to her. It seems to make her feel privileged. 

 

In the same way that the west can be seen as an ideal regarding economic capital, our 

respondents can also be interpreted as wanting to achieve the same symbolic influence 

in Tanzanian society that west already seems to have. Our respondents’ high status 

because of having “western” qualities can be powerful in more ways than just having 

high economic capital. These qualities such as legitimacy, authority and respect as a 

journalist are parts of what Bourdieu calls symbolic capital (Broady, 2002). The 

symbolic capital the “western” qualities bring, seems equally important to our 

respondents as the economic capital.  

 

You know, we are working as journalists, but in the end, we are supporting our 

families. We are supporting our government. Supporting the world. Amina. 

 

This suggests that our respondents perceive themselves to be valuable and powerful in 

society. They seem to see themselves as part of a new Tanzania and the new educated, 

                                                 
5 Mohanty (1988, p. 337) describes the western women as “educated, modern, as having control over their 

own bodies and sexualities, and the freedom to make their own decisions”. 
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career driven Tanzanian woman. By seeing themselves as role models they can also be 

interpreted as idolizing their “western” qualities. However, by reaching influential 

positions in society, our respondents challenge both patriarchal and Eurocentric views. 

They prove that “western” qualities are not exclusive to Tanzanian men and western 

women. 

 

7 Discussion and Conclusion 

After conducting interviews with seven women journalists we would like to draw the 

conclusion that they perceive themselves to be playing a big part in creating a more 

equal Tanzanian society and find their roles as journalists to be very important. Through 

their reporting, these women believe themselves to be able to educate and influence the 

people and politicians of Tanzania. Our respondents perceive that they have influence 

over the news agenda and find it important to take an active part in the agenda setting 

discussion.  

 

The strategies presented in this thesis could be examples of how our respondents could 

be seen as using their gender to their advantage, rather than being oppressed because of 

it. When it comes to the competatitve strategy, our respondents’ overcompensating by 

sometimes having several degrees, being specialized and winning awards could be 

explained as them simply paving the way to get what they want; journalistic 

recognition, political influence and social improvements in Tanzania. By doing so, and 

gaining recognition and status in the newsroom, they might set a new standard for the 

set of qualities a “good” journalist should have. In other words, we argue for that 

overcompensating could be a way of developing journalism, making it a profession that 

requires multi competence, which should be considered very positive. The problem is 

not developing the profession, but the fact that these women feel the need to 

overcompensate to be a match for their male colleagues or western women journalists. 

We decided early on in this study not to make comparisons between men and women 

and west and non-west, and we have done our best not to do so. However, our 

respondents have sometimes done so themselves. Despite our intentions to not make 

any comparisons it seems as though has been difficult for both us and our respondents, 

when talking to us, to describe a situation without putting it into a larger context. 
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This need for comparison in able to understand each other could be part of Bourdieu’s 

(1999) view on male domination. Tanzanians live in an androcentric society and making 

comparisons between male and female seems inevitable because the “male way” always 

seems to have been the norm. The female way of doing things, in this case 

overcompensating as a competitive strategy, is always a result of what men are doing 

and therefore maybe devalued. A similar pattern can be found when these Tanzanian 

women measure themselves by western norms. Tanzanian women live in an 

androcentric society, the same as western women. But Tanzanian women also live in a 

society where the west can be seen as omnipresent and that could be why they are so 

(subconsciously) quick to make comparisons. But we ask ourselves if the androcentric 

society and the Eurocentric views might be the same thing since they both are 

patriarchal societies? Looking at it that way it seems nearly impossible for a Tanzanian 

woman to take place in the newsroom and compete with such established structures as 

androcentrism and Eurocentrism without feeling forced to overcompensate.  

  

We also want to discuss the empowerment strategy that we have identified in this thesis 

and the contradictions that seem to come with it. Even considering all we have written 

in a previous chapter about women empowering each other it sometimes seems that it 

all goes to waste. Some of the women we interviewed confirmed Robins (2001) writing 

of a somewhat general belief that Tanzanian women journalists only succeed by 

exploiting their bodies. We discovered that also some of our respondents genuinely 

believed so themselves. Since the empowerment strategy seems to be so important for 

their success and for the future of the profession we mean that women objectifying and 

backstabbing each other is particularly harmful to their professional possibility. When 

this happens we argue that women as a group take one step forward and two steps back. 

As pointed out by both Bourdieu (1999) and Hirdman (2003), women seem to be their 

own worst enemy. To reach gender equality, as it is one of the SDGs (UN, 2015), not 

only do men have to support women, but also women have to support women. And in 

our opinion, accusations of women sleeping their way to the top as described by some 

of our respondents, needs to stop for that to happen. 

 

During this study, it has become clear to us that these women are aware of their 

privileged position in society and they use it to highlight social issues regarding women 

and children on the news agenda, this is what Djerf-Pierre (2003) calls the specification 
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strategy. When these stories are broadcasted out, women and girls get to take place in 

the media, possibly in ways they wouldn’t have been able to otherwise, making the 

media a more diverse place with a wider range of perspectives. This could also mean 

social issues giving attention to by the media and according to the first level agenda 

setting (Coleman et al. 2009), these issues become national issues. When the nation 

considers something an issue, according to the agenda setting theory, it often correlates 

to what becomes a political issues (Coleman et al. 2009). We argue for that this is a big 

part in how our respondents, through journalism, contribute to creating a more 

functioning democracy in Tanzania and also demonstrates how important and 

influential radio is.  

 

7.1 Suggestions for Further Research 

In this study, we have focused on women radio journalists’ self-perception and found 

several different aspects that would be interesting to research further. For a more 

extensive study in the future we would find ethnographic observations during morning 

meetings to be very interesting. Possibly in combination with individual semi structured 

interviews to see if there is a correlation between the respondents’ perception of power 

and their actual influence during the agenda setting discussions. This could also be 

interesting to follow up with a content analysis of the news broadcasts to see how and in 

what order the editor finalized the agenda. Has the editor been affected by the 

discussion? Also, the agenda setting theory is about the correlation between the 

headlining news and the public opinion. Considering the feelings of obligations that our 

respondents expressed towards the Tanzanian population, it would be interesting to 

research whether they do have an impact on attitudes in society and if they are the kind 

of role models they seem to think they are, or not. Are they really making a difference 

and how often? 

  

During this study, we also uncovered aspects that we couldn’t develop any further 

within the frame of this thesis. For instance, an interesting aspect that was brought up by 

some of our respondents during interviews was how they expressed that male reporters 

sometimes are sceptical towards gender issues beats. We think it would be interesting to 

research reasons behind this possible scepticism even further. Gender issues often touch 

women and children, could it be that beats “starring” women aren’t as desirable among 

male reporters or aren’t as understood by male editors?  Or do they feel that the women 
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have claimed this beat and they must back off? In what way does this affect the 

journalistic profession or the media coverage of gender issues in Tanzania?  

  

Also, our respondents expressed a sense of responsibility to help the country of 

Tanzania develop by for example reporting gender issues, influencing politicians and 

changing attitudes in the society. It would be very interesting to study differences in 

attitudes between journalists in developing countries with journalists from western 

countries. Do they have the same underlying motives to what they do and how they do 

it? Does being a journalist in a development country mean a responsibility towards 

developing the country? A more important responsibility than in a western country?   

  

Finally, many of our respondents expressed that they weren’t married because of their 

jobs or that their job was an issue in their marriage. Therefore, it could be interesting to 

research men’s attitudes against career women in Tanzania and how career women 

handle the conflict between their personal and private life as we briefly wrote about in 

the analysis.    
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Appendices 

Appendix A: Interview Guide Themes 

 

Personal Background 

The Journalistic Profession 

Newsroom Hierarchy 

Status as a Journalist 

Setting the Agenda 

Newsworthiness 

Beats 

 

 

 

 

 

  



  
 

II 

 

Appendix B: Descriptions of Respondents  

 

Pseudonym Years of 

Experience 

Title Level of Education 

Amina                    16 years Chief editor Bachelor in journalism 

Beatrice 14 years News editor Bachelor in mass communication, 

Diploma in journalism and 

Certificate in journalism 

Catherine 10 years Presenter Certificate in journalism 

Diana 10 years Chief editor Diploma in journalism 

Elizabeth 10 years Reporter Bachelor in engineering, Bachelor 

in journalism 

Farah 7 years Reporter Diploma in journalism 

Grace 14 years Presenter Diploma in journalism, Certificate 

in investigative business 

environment 
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Appendix C: Index Radio Stations 

EFM: A commercial radio station broadcasting a mixture of local and global news as 

well as sports, politics and entertainment programs. Broadcast nationally from Dar es 

Salaam (EFM, 2014). 

 

Radio Clouds FM: A commercial radio station with daily news bulletins, sports, 

politics and entertainment programs. Is part of The Clouds Media Group company, one 

of the leading media houses in East and Central Africa. Broadcast nationally from Dar 

es Salaam (Murthy, 2010; Clouds Media, 2015).  

 

Radio Maria: A religious radio station run by NGO The World Family of Radio Maria. 

They have radio stations all over the world including African nations such as Zambia, 

Mozambique, Uganda, Kenya, etc. The African headquarters are in Tanzania. Broadcast 

nationally from Dar es Salaam (Radio Maria, 2016; Murthy, 2010) 

  

TBC Taifa: Is the state owned nationally available station broadcasting in Swahili. It’s 

nation wide broadcasting makes it one of the most listened to stations in the country. 

Has previously been accused of not having enough editorial independence due to its 

government funding but has for the last ten years moved towards a more balanced and 

unbiased political coverage. Broadcast nationally from Dar es Salaam (Murthy, 2010) 

  

Upendo FM: A non-commercial religious radio station run by the Eastern and Coastal 

Diocese of the Evangelical Lutheran Church in Tanzania. They broadcast daily news, 

current affair programs about i.e. gender and environment, children and youth programs 

as well as religious healing programs. Broadcast nationally from Dar es Salaam (ELCT, 

2012).  
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