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Abstract 
The purpose of this study is to examine why the media has a more negative attitude towards lobbyism in 

2014 compared to earlier years since the 1970s in Sweden. This study examines first if a change of 

attitude has occurred between the given years and whether the attitude is more positive, negative or 

neutral towards lobbyism in recent years compared to earlier years and lastly if the media are comparing 

different contexts in which lobbying takes place. The method of this study is based on quantitative 

content analysis, and on Kanol’s ideas that by implementing theories from different disciplines one can 

develop theories on comparative lobbying in order to increase and improve our knowledge on the 

phenomenon of lobbyism as the contemporary research on the subject are scars and underdeveloped. The 

material in this study are news articles that have been collected between 1970 to 2000 and every second 

year from 2000 up until 2014. This study also provides a comprehensive picture of the Swedish context 

in which lobbying takes place by gathering information from multiple sources and earlier studies as this 

information has as of yet not been gathered in a single study up until now. The conclusion is that there 

has been a change of attitude towards lobbyism in Sweden, however, the dominant attitude is not a 

negative but rather a more skeptical/cynical one which has increased since 1992. The term lobbying is 

controversial because it’s being mentioned in various topics that could be considered negative by the 

reader as the decision making whether the news article is negative or positive is subjective. Because the 

media has increased its negative news reporting overall and that the unconscious mind of the reader is 

also attracted to negative news reporting, the term lobbying can be considered “negative” overall as it is 

constantly being mentioned in negative contexts even when the article is not about lobbying. A 

reasonable explanation why the media has a more negative / skeptical attitude to lobbyism is because of 

previous scandals related to lobbying either in Sweden or outside the country's border, but also because 

the media can’t hold the elected officials responsible for their actions as transparency and accountability 

is absent. Because of the increased reporting in Sweden on lobbying from all over the world, the subject 

will most likely become more relevant on the Swedish political agenda. 
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1. INTRODUCTION 
Civil society1 has according to the government a central and important role in Swedish democracy,2 as 

different actors (the market and separate individuals who organize themselves and act together to drive 

common interests) can contribute proposals for different solutions to common challenges.3 The market 

consists of inter alia organizations and companies,4 and in order to strengthen democracy, develop society 

and the welfare state the conditions of civil society needs to be improved by bettering the dialogue 

between decision-makers and civil society “the market”. Opinion formation and Lobbying are two 

dialogues or methods that the market (i.e. companies and organizations) can use to highlight various 

issues on the political agenda.5 Lobbying is a term that involves companies or organizations who contacts 

politicians with a purpose to influence different policy decisions.6 How companies and organizations can 

influence policy decisions is a well-discussed topic, and it is important to distinguish between a public 

relations agency also known as “Public Relations”7 and lobbying. 

 The Swedish trade association PRECIS8 is engaged in lobbying which is also a public relations 

agency.9 Consultants working in a PR agency are engaged in for example opinion formation, advertising, 

marketing and also as an external adviser to companies and organizations.10 Public Relations (PR) have 

different definitions internationally and in a Swedish context, the contractor (The PR agent) works as a 

consultant or communications advisor for companies or associations.11 Lobbying is an important part in 

the PR business, but it should be noted that not all PR agencies engages themselves with the activity of 

lobbying.12 This means that lobbying is not primarily operated by the PR industry,13 it is rather interest 

groups, associations, and companies who represent themselves when lobbying takes place in Sweden.14  

 Lobbying means that interest groups15 in organized form convey their views to policymakers on 

some issues in order to influence political decisions.16 This is a relatively simple description of the 

lobbying business. However, on the other hand, this simple description and the concept of lobbying is 

quite controversial internationally. The word lobbying is defined differently in other countries (Hogan et 

                                                 
1 My translation ”The concept of civil society is used in the sense of an arena, separate from the state, the market and the 

individual household where people, groups and organizations act together for common interests. In civil society, non-profit 

associations, foundations and registered faith communities, but also networks, temporary associations and other actors” 

(Prop. 2009/10:55) 
2 (Regeringen 2015) 
3 (Sveriges Riksdag 2017) 
4 (See SOU 2016:13 pp.15ff; Micheletti 1994) 
5 (SOU 2016:13 pp. 110-113, 125-126) 
6 (SOU 1998:146 p.10) 
7 (Framtid n.d.) 
8 A public relations consultant company in Sweden 
9 (Precis n.d.) 
10 (Four n.d.)  
11 (Larsåke 2009:5; Larsåke 2005a:20-22) 
12 (SOU 1998:146 p.20) 
13 See (SOU 1999:121) 
14 See (Ghafouri 2006; Hassel 2014; Hassel & Persson 2013) 
15 Trade organizations, companies, trade unions, and non-profit organizations can be considered of being interest groups 

(Naurin 2001:13) 
16 See (Larsåke, L. 2001; SOU 1998:146)  
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al. 2010), even the OECD reported that there is no consensus between countries in the EU, on what the 

term lobbying actually means.17  

 Lobbying is a complex phenomenon that is also content sensitive (context-sensitive),18 and 

comparing how lobbying is conducted in Sweden with for example The United States of America is 

problematic, as there are several major and minor differences between the two.19 In the Swedish media, 

lobbying has been portrayed as something corrupt and lobbyists have also been called “Corridor Mafia”20 

who can buy political decisions. The activity of lobbying is being questioned by both the media and the 

public, as both these actors has no insight on the lobby-process that take place between policymakers and 

the lobbyists,21 as these meetings takes place behind closed doors.22 In previous studies that interviewed 

inter alia officials, politicians and lobbyists, several have claimed that lobbying is perceived today as 

something negative in Sweden which has become a condescending term,23 a term many wants to escape 

from by trying not to associate themselves of being lobbyists.24 Different industries,25 news articles,26 

blogs27 and not least the Swedish government's public investigation (SOU28)29 all have pointed out that 

lobbying has got a negative stamp whom most people who lobby wants to escape from. The Swedish 

media have played a decisive role in shaping this negative image about lobbying according to the Swedish 

PR agency “Westander”,30 and in previous studies who have interviewed ex-politicians and lobbyists 

also said that the Swedish media are portraying an unfair picture of Swedish lobbying, a picture that is 

strongly inspired by the lobbying activities conducted outside the country’s borders, by taking inspiration 

from other contexts such as the USA and/or the EU.31 

1.1 PROBLEM FORMULATION AND PURPOSE 
It is usually said that there are three state powers in Sweden. The parliament (Riksdagen) and the 

government (Regeringen) are the first two, the media are called the third state power because it is the 

strongest political force outside the political institutions.32  

                                                 
17 (OECD 2012) 
18 See Chapter 4 
19 (Strömbeck, J. 2012) 
20  My translation ”A powerfull pressure group who works at the decision makers corridors, where there isn’t any 

democratic insight” (Aftonbladet 1998)  
21 That is to say that there is low transparency 
22 (Aftonbladet 1998a) 
23 (Anna-Karin Hedlund ref. in. Bitonti, A. & Harris, P. 2017:328f), 
24 (Hassel, B. 2014:10,28-30; Bromberg, N. 2015:33f)  
25 (Strömbäck, J. 2012:10; Westander 2001)  
26 (Aftonbladet 1998b) 
27 (Snickers, J. 2011) 
28 The Swedish government agency “Statens offentliga utredningar (SOU)” 
29 (SOU 1998:10) 
30 (Westander 2001) 
31 (Hassel, B. 2014:29-30) 
32 (SOU 1998:87) 
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 The problem is that while the first two state powers sees that lobbying plays an important role in 

Swedish democracy, the media have portrayed lobbying as something that could threaten Swedish 

democracy and denoted lobbying as something negative according to the Organization (Precis) and 

several respondents from earlier studies that have been interviewed. The interviewees have also claimed 

that not only are the media the ones portraying a negative attitude towards lobbying but that the portrayal 

is an unfair picture that is inspired by other contexts in which lobbying takes place. Paul Person 

mentioned in his famous book ‘placing politics in time’ that political scientists usually take a snapshot 

view of the political life instead of shifting towards a more moving picture,33 and mentioned Bartolini 

(1993) who emphasized that history matters, it is a source of data especially for phenomena that are 

relatively uncommon.34 Compared to the previous studies this thesis will take history into account, that 

is to say how the attitude towards lobbying has changed over several decades in Sweden. Whether the 

media is portraying a fair or unfair picture is difficult to analyze as fairness is a subjective term,35 instead 

the aim of this study is to investigate why there is a more negative attitude in the media towards lobbying 

in recent years compared to the last decades in Sweden. In order to answer the main question this master 

thesis will investigate three sub-questions. First if the attitude towards lobbying in the media have 

changed during the period 1970-2014, and if so, is the negative attitude towards lobbying more common 

in recent time than previous years? Also are the articles comparing different contexts in which lobbying 

takes place when the author of the news article mentions the activity of lobbying? 

In accordance with the main theory (see chap. 5) and with this information and research at hand, the main 

question for this essay will therefore be the following: In regards to the presented earlier research in 

Problem Formulation which showcased a negative media attitude towards lobbyism, why does the media 

have a more negative attitude towards lobbyism?  

Before we can answer our main question we will first examine the following: 

1) Has medias attitude towards lobbying changed since the 1970s up until 2014 in Sweden? 36 

If we get a positive answer on our first sub hypothesis that a change has occurred, then we will continue 

and investigate the 2nd sub hypothesis: 

2) Is lobbying in the Swedish media more positive, negative or neutral towards lobbying in 

recent years than earlier? 

 

If we get a positive, negative or neutral answer on our 2nd sub hypothesis, the following sub hypothesis 

will also be investigated: 

 

3) Are the news articles comparing different contexts in which lobbying takes place? 

                                                 
33 (Pierson, P. 2004:1ff)  
34 (Bartolini 1993:144 ref. in Pierson, P. 2004:5) 
35 See (Greenstein, T. N. 1996; Rescher N. 2002) 
36 The study investigates all years from 1970s to 2000 and every second year from 2000 up until 2014 see Chapter 3,    

Section 3 - timeline. 
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Answering all tree sub-hypothesis will enable us to answer our main question by comparing the results 

with the theories implemented in this study. This research is relevant because of its magnitude, something 

that has as of yet not been done in previous studies,37 as earlier studies have only compared two different 

years with each other in order to examine and discuss whether a change of attitude towards lobbying has 

occurred in Sweden. The subject is relevant because not only is there no theoretical framework that 

collects lobby research38 but also because research on lobbying is relatively limited in Sweden.39 The 

lack of theory is not only limited to Sweden but is also an international one according to Kanol (2015). 

Theories about lobbying are underdeveloped in the literature and according to the author, more 

quantitative studies are needed as new research is needed in order to enable other researchers in the 

subject to explore these unexplored variables and data related to lobbying. This study is based on previous 

studies on the phenomenon of lobbying and intends to increase the knowledge about the media’s attitude 

towards lobbying and how it has changed since the 1970s up until 2014 from all Swedish press media 

and television/radio.  

1.3 DISPOSITION 
 In Chapter 2 central concepts are presented which will first describe what interest group and 

organized interests are and explain how lobbying is defined in Sweden. The next chapter will discuss the 

delineation of the study and in the background information chapter the Swedish context in which 

lobbying takes place will be presented. The background information chapter is divided into six sections: 

section (1) when lobbying took off in Sweden, (2) the Swedish political system and its constraints on 

lobbying, (3) the unregulated lobbying in Sweden and its possibilities and obstacles, (4) who actually 

lobby in Sweden, (5) e.g. why interest groups or companies lobby (6) and finally why it is problematic 

to try and compare different contexts in which lobbying takes place. This chapter intends to clarify the 

Swedish context of lobbying and under what framework lobbying operates under. Chapter five describes 

the theoretical starting points with a focus on the mass media and different perspectives on lobbying. The 

theoretical framework is also built using previous research on the phenomenon of lobbying and will 

conclude with the hypothesizes. The choice of method will be presented in the next chapter (Ch.6) and 

also discuss how the researcher will approach the analysis with the chosen method. In the same section 

criticisms of the method and possible problems that may arise with the investigation will be presented. 

Chapter 7 will consist of the results and analysis and the last chapter (8) will present the conclusions of 

this study.  

 

 

                                                 
37 See Chapter 5, Section 5.5 Previous research 
38 (Nothhaft, 2011:94) 
39 (Larsåke, L. 2005a) 



9 

 

2. CENTRAL CONCEPTS 

2.1 INTEREST GROUPS AND ORGANIZED INTERESTS  
According to David Truman he defined interest group as: ”An interest group is any group that is based 

on one or more shared attitudes and make certain claim upon other group or organization in the 

society”.40 Organized interest is defined as when institutions – firms, and other governments pursue 

relatively narrow corporate interests, i.e. collectively.41 In this master thesis the terms interest, interest 

group, interest group, lobby group, lobby organization and pressure group are more or less synonymous. 

 

2.2 LOBBYING AS A CONCEPT FROM A SWEDISH CONTEXT 
Lester Milbrath who is an American political scientists defined lobbying back in 1963 as: 

The stimulation and transmission of communications, by someone other than a citizen acting on his own 

behalf, directed to a governmental decision-maker with hope of influencing his decisions.42 

According to him, the activity carried out by an intermediary involves a kind of intermediary between 

decision makers and citizens in order to influence policy decisions. 

In order to define what lobbyism is, it is important to mention how the term is defined in Sweden from 

the state's own public investigations: 

 Lobbing is when public and private actors with legal means seek to influence decision makers in order 

to exploit and or change or prevent change in legislation and or regulatory systems.43  

A simpler definition: 

non-institutionalized direct contacts with politicians or officials in order to influence public decision 

making.44 

That is to say that actors outside the political arena who engages themselves in order to get the 

opportunity to be able to influence different policies. 

There are two different methods for lobbying, direct and indirect lobbying and the most common 

techniques used in direct lobbying towards decision makers are: formal and informal meetings, e-mail, 

telephone. With indirect lobbying, one does not get in touch with decision makers but rather tries to 

influence public opinion through the media, advertisement, debate articles with more i.e. opinion-

forming.45 While some lobbyists tries to prevent the emergence of certain issues/topics before they end 

up on the political agenda which could be seen as undemocratic it is however according to Richardson 

relatively difficult to achieve.46 In Sweden, a lobbyist who lobby on his own is called "interest lobbying" 

                                                 
40 (Truman D. ref. in Hrebenar, Ronald J 1997:8) 
41 (Lowery, D. 2007:29)  
42 (Milbrath, 1963:7 ref. in OECD 2012:22)  
43 My translation (SOU 1998:146 p.75) 
44 My translation (SOU 2000:1 p. 91) 
45 activities (See SOU 1998:146 pp.74-78, 84-85; Giergiou, G. 2004) 
46 (Richardson 1993:6 ref. in SOU 1998:146 p.76) 
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and those who lobby on behalf of someone else is called "contract lobbyist" or "contract lobbying" and 

when an organizations goal is to pursue lobbying (where several individuals work together) they are 

called "interest lobbyists".47 

In Sweden lobbying is seen as an instrument of communication, lobbyists are considered as messenger 

that transmit information to decision makers. To lobby is not only time-consuming and a difficult task 

but it usually is a slow process because the preparatory work usually takes time and also because the 

decision process in the political process (political system) in Sweden is different as many different actors 

who participates in the decision-making process.48  

Figure 1: Illustrates the different forms of political participation in Sweden translated from Swedish: 

 
Source: (SOU 1999:121 p.14) 

 

3. DELINEATION 

3.1 PUBLIC RELATIONS 
Because lobbying is not primarily conducted by the PR industry this study will limit itself at dealing 

solely with the activity of lobbying that is to say “those who lobby”. The term PR is therefore completely 

excluded in this study because PR-consultants are only external advisors for various associations and 

companies in Sweden.49  

                                                 
47 (SOU 1998:146 p.74-78)  
48 (SOU 1998:146 p. p.81-82). 
49 (Larsåke, L. 2009:5; Larsåke, L. 2005b:20-22)  
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3.2 DATA & TIMELINE 
The material is limited to only be obtained from the Media Archive database from the Linnéuniversity, 

where two keywords are searched for “Lobby”50 and “Lobbning”51 each year from the first day of January 

to the last day of December (31). 

 There are three reasons why the starting point is from the 1970s - (1) it was around that time when 

corporatism reached its glory and pluralism began to grown in Sweden,52 (2) it was around that time 

when lobbying started to flourish, that started to become a common phenomenon to influence politics,53 

(3) and because it was around that time when “contact departments” were set up in Sweden. These 

“contact departments” were meant for i.e. different associations, employers’ organizations whom could 

contact decision makers in order to influence different issues. These departments made it possible for 

different actors to be able to make their voices heard on various issues.54  

 Since 2000, news reporting on the issue lobbying had increased tremendously and between 

January 1970 up until December 1999 the database produced 519 articles, and after searching for the 

keywords (lobby and lobbning) between the years 2000-01-01 and 2004-12-31 only four years in-

between had almost the same number (532 articles) as the last three decades. If every year from 2000 up 

until 2014 were to be included, then there would be a total of 5871 articles that needs to be investigated 

which is quite time-consuming. Instead of investigating each and every year and because of the limited 

time of this master thesis this study will limit itself to only include articles every second year (with even 

numbers) after 2000 up until 2014 as this will still give a relatively good picture over the change of 

attitude as well.  

Table 2: Excluded years 

2001 2003 2005 2007 2009 2011 2013 

 

3.3 SAME WORD DIFFERENT MEANINGS  
The terms lobbying, lobbyists, lobby and lobbyism are all synonyms that mean the same thing, 

however, it has been found that some individuals prefer to refer to certain words over others in Sweden: 

The reason I chose lobbying instead of lobbying and lobbyism is that lobbying is English and lobbyism 

is a translation of lobbyist, not by lobbying. Lobbyism is excluded, [...] because it is difficult to 

pronounce.55 

                                                 
50 Same as the English word lobby 
51 Swedish word for lobbying 
52 See (Lewin, L. 1994:72-74; Petersson, O. 1996) 
53 (SOU 1998:146 p. 73) 
54 See (SOU 1999:121 p.68f; Lewin, L. 1994) 
55 (SOU 1998:146 p.74) 

https://data.riksdagen.se/fil/8AB914A0-1B39-4B62-948E-4385C13EA40C
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The term lobby is also used when hotel lobbies are discussed (i.e. the rooms / large open areas near the 

entrance at the hotel),56 and also in the gaming industry: ”Many multiplayer games have a staging area 

(often known as a “lobby”) for players to join before playing the actual game. In this area, players can 

pick options and set themselves as ready for the game to start.”57 As these terms doesn’t concern the 

subject of lobbyism they are entirely excluded from this study. 

4. BACKGROUND INFORMATION 

4.1 FROM CORPORATISM TO PLURALISM 
Schmitter defined corporatism as: 

Corporatism can be defined as a system of interest representation in which the constituent units are 

organized into a limited number of singular, compulsory, non-competitive, hierarchically ordered and 

functionally differentiated categories, recognized or licensed (if not created) by the state and granted a 

deliberate representational monopoly within their respective categories in exchange for observing 

certain controls on their selection of leaders and articulation of demands and supports.58   

The old Swedish model could conveniently be described as parliamentary and corporative. In the 

corporatism system such as the board of directors, organizations, employers, wage earners, farmers, trade 

unions, industry and agriculture representatives they were invited to participate in the performance of 

government administration tasks,59 and invited to the state referral and committee system.60 After the 

government's public investigations (SOU) completed an investigation, the investigation was handed over 

to the government which in turn was forwarded for consultation or "referral" to various actors that were 

concerned by the proposal in order for the government to make better decisions on various issue. Inviting 

different actors had been a long tradition since the 1930s in Sweden as the dialogue was intended to open 

up the possibility for different actors to get their voices heard on issues that concerned them i.e. the state 

together with the various actors “the market” formed Swedish policy through institutional arrangements, 

in which they also made compromises with civil society in order to reach common goals. Stakeholders 

with different concerns could influence the decision-making basis after an invitation was sent and they 

could send back their comments on the issue back to the referral system. At that time it was however the 

government who decided which actors that should be invited to this opinion seeking system.61 This 

system was later considered as ineffective because it became harder for several institutionalized players 

to make their voices heard.62 According to Coombs, the essence in "pluralism is the ideal type of 

government where all parties have equal access to and equal power in the policy making process".63 

 Cawsons viewed that in a pluralist system there would be various organizations that would 

                                                 
56 (SOU 1998:146 p:13) 
57 (Unity 3D 2017) 
58 (Philippe C. Schmitter, 1974, pp. 93-94)  
59 (Petersson, O. 1996; SOU 1999:121 p.14)  
60 Committee means both the parliamentary committees and investigations. 
61 (Lundberg, E. 2015:7,20-21) 
62 (SOU 1998:146 pp.11,32; See also Lundberg, E. 2015:21) 
63 (Coombs W. T. 1993:112) 

https://data.riksdagen.se/fil/8AB914A0-1B39-4B62-948E-4385C13EA40C
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compete against each other for influence and power over the political decision-making process,64 as these 

actors “lobbyists” according to Kitchen had the opportunity to compete with others in order to influence 

decision makers.65  

During the 1970s corporatism or the "institutionalized cooperation" reached its glory and pluralism took 

off in Sweden.66 Lobbying had since then become an increasingly important political participatory form 

for society and have become a common phenomenon that affects the functioning political system to some 

degree. The meetings & contacts between decision-makers and civil society's various actors who were 

previously institutionalized, now become non-institutionalized in this new pluralistic system. These 

actors were able to influence policies outside the given institutions and were independent of the state. 

Decision making became more informal where opinion formation and lobbying became increasingly 

common methods for civil society's various organizations to influence politics,67 and since then the 

activity of lobbying has gradually increased over time in Sweden.68  

 Pluralism opened a new arena where various private interests such as associations or companies 

could compete against each other for the opportunities to influence decision makers. The state's role 

changed at that time and instead became a kind of "intermediary" between various interests.69 The former 

traditional associations that the state defined to be legitimate which also were in an addictive position 

had now been outdone and outnumbered by the increased numbers of new actors and interests that now 

are in a more independent position vis-à-vis public power. In short, the change means that access to 

decision makers is now no longer limited to a few interests.70 The work of actors who tried to influence 

decision makers appears also to have undergone a professionalization, where more and more 

organizations hire individuals in order to build a good relationship with the first (parliament) and second 

(government) powers but also with the third power the media.71 

4.2 THE POLITICAL SYSTEM THAT INHIBITS THE INFLUENCE OF LOBBYISM 
Representative democracy has changed over the past centuries since the classical Greek world. In that 

ancient world, representation was at that time quite uncommon and only a handful of individuals/elites 

ruled while others such as women, slaves were excluded from the demos.72 It was in the late sixteenth-

century that democracy and representation started to fuse with each other. Representative democracy 

                                                 
64 (Cawson 1986:27-30 ref in Botan & Hazleton 2006:450) 
65 (Kitchen, P. J. 1997:33,176-181) 
66 (Lewin, L. 1994:72-74; Petersson, O. 1996) 
67 (SOU 1998:146 p.73; SOU 1999:121 p.16) 
68 (SOU 2016:13 p.125) 
69 See (Bäck et al., 2011)  
70 See (Öberg, P. 1994:22,56,158; Walter & Paul 1991:221-222) 
71 (SOU 1999:121 pp.11,32,43-48) 
72 In democracy theory demos is the name of group of citizens entitled to participate in the political decision-making process. 

Robert A. Dahl defined demo as: The basic principle is that demos should include all members of an association. 

Consequences of no-one being steered without consent or having to obey laws they have not agreed to stifle. (Dahl, R. 

1989:113-114) 
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came to signify a new type of government were citizens casts a vote on a representative that they will 

represent their interests in the political arena.73  

 Robert A. Dahl (1989) presented interesting views on the subject of participation and 

representation. He discusses that when the number of citizens in a society grew larger this would affect 

and reduce the citizen’s ability to participate directly in the decision-making process and because of that 

only a small group “a handful of citizens” would have the opportunity in a democratic system to 

participate. These handful of people would instead take decisions on behalves of others. According to 

Dahl representative democracy is one solution, and in order to achieve an arbitrarily representative 

system, rules should be laid down for how representatives should be chosen to represent the mass 

population. He points out that this system is beneficial because citizens can then devote their time to do 

other things in life instead of spending all or part of their time in parliaments where politics are discussed. 

Since representatives are elected to represent their constituents for a limited period of time and because 

there are open and regular recurring elections citizens have the opportunity to either vote for the same 

candidate again or for another representative. In a representative democracy the elected elite “the few” 

can carry out the political daily work which allows citizens to devote their time to other activities such 

as personal development.74 

 In 1809 Sweden, a new constitution was passed to regulate how the power should be shared 

between the king and parliament which came closer to the so-called representative democracy which 

back in 1772 the parliament had lost its power and influence in favor for the king. Since the new 

constitution came into place there have been several changes in Swedish history: in 1918 every citizen 

got the right to vote, in 1971 the two chamber system was abandoned that have been in place since 1865 

in favor for one camber consisting of 350 members (which was later reduced to 349 to avoid hung 

parliament)75, and in 1974 principles of parliamentarianism were written into the constitution.76 

In chapter 1 article 1 in the constitution it states:  

Swedish democracy is founded on the free formation of opinion and on universal and equal suffrage. It 

shall be realized through a representative and parliamentary policy and through local self-

government.77 

In previous studies, Natasha Bromberg interviewed policy professionals from the Swedish ministry of 

finance and the government offices and several experts pointed out that the influence of the lobbyists has 

indeed increased but that the Swedish political system slowed down their influence in politics. In addition 

to the slowdown, it has also been noted that various proposals in the Swedish system goes through a long 

decision-making process where there are several referral cases where authorities and other organizations 

                                                 
73 (Alonso et al. 2011:1ff) 
74 (Dahl, R. 1989:225-231) 
75 So no political party gets absolute majority 
76 (Sveriges Riksdag 2016) 
77 (Ministry of Justice 2013:3). 
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are given the opportunity to speak in government matters before a decision is made. It is also easier for 

political experts to place trust in lobbyists if they share common preferences (i.e. political ideology). It 

should also be noted that political parties play a crucial role in the Swedish policy process which 

determines whether or not different issues pass through or not.78 The government’s own investigation 

stated that: 

Non-institutionalized participation instead tries to influence the "outside" policy, that is, without having 

a special position as a party in the official decision-making process. The initiative also takes the 

associations themselves. They do not expect to be invited by the state.79 

In Sweden, lobbyism is seen as an asset in the decision-making process according to the government and 

also by the industry itself that represent these various interest groups.80 To further support the “political 

system” argument in 2013 the CESifo group (which is a unique research group in Europe in the area of 

economic research) made a report on whether interest groups unduly influence bank regulation or not. 

They reported that the political and institutional system could actually limit the influence of interest 

groups.   

In the report’s conclusion, it was stated that: 

Political and institutional systems are also important because they can limit the degree to which 

narrowly-focused interest groups can unduly influence policy choices.81 

 

4.3 THE UNREGULATED LOBBYING IN SWEDEN 
A new controversial phenomenon called “lobbyism” emerged when Sweden transitioned itself to a more 

pluralistic system. As mentioned earlier pluralism opened up the possibility for private interests to 

influence politics indirectly i.e. non-elected representatives that may affect policy direction.82 The 

activity of lobbying is not a new phenomenon in Swedish history,83 which has increased tremendously 

since the 80's and 90's.84 The increase has led to an intensified debate regarding lobbyism in recent years 

in Sweden.85 In both United States of America and the European Union86 laws have been applied to 

regulate the influence of lobbyists.87 However, according to McGrath (2009),88 most countries have yet 

to regulate the activity of lobbying and in the Swedish case, there have been several attempts "motions" 

to regulate the activity of lobbying.89 However, these motions were rejected and lobbying is still as of 

                                                 
78 (Bromberg, N. 2015:20-23,29-30) 
79 My translation (SOU 2000:1 p.90) 
80 (Precis 2012:1) 
81 (Barth, James R. et al 2013:24)  
82 (Möller, T. 2009:2) 
83 See (SOU 1999:121 pp.102-103; Möller, T. 2009:1; SOU 2000:1 pp.92-93; SOU 1998:146 p.72)  
84 (SOU 2000:1 pp.92-93) 
85 (Möller, T. 2009:17)  
86 Lobbying activity is partially regulated see (Sgueo, Gianluca 2015:2-3) 
87 (Svensson, 2012)  
88 (McGrath, C. 2009) 
89 See the parliamentary archives: (1990/91:K230), (1994/95:K203), (2005/06:K338), (2007/08:K340), (2007/08:K317), 

(2012/13:K325), (2013/14:K301), (2013/14:K251) & (2015/16:2181) See link: http://www.riksdagen.se/sv/dokument-lagar/  

https://data.riksdagen.se/fil/556609C7-1CDA-4842-B1FA-612E2FEC79D2
http://www.riksdagen.se/sv/dokument-lagar/
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yet (2017) unregulated.90 The term lobbying in Sweden has also come to be associated today with 

different concepts such as "corridor policy/corridor mafia" and "manipulation" that could threaten 

democracy because accountability and transparency are absent,91 as there is no regulatory framework.92 

What is being questioned is the working method that is the communication between the non-elected (non-

institutionalized) with decision makers because transparency in the communication process is limited by 

outside scrutiny. Although lobbying is a part of a well-functioning democracy the activity has raises 

emotion of suspicion.93 This picture that non-elected individuals who participate in politics can be in 

conflict with democratic values i.e. there is a risk that special interests (associations, companies, etc.) 

could benefit at the expense of the public interest.94 In order to overcome the suspicion aspect, Möller T. 

(2011) suggested that increased transparency is necessary in order increase people's trust towards the 

state apparatus and lobbying. While some advocates are negatively set against lobbying such as 

Samuelson (2008) who think that it is a myth that lobbyism threatens democracy.95 

During 2000, the Swedish official investigation agency (SOU) own investigation discussed whether 

lobbying should be regulated or not. The discussion mentioned a lobby registry similar to the American 

regulation that forces lobbyists to register themselves in a registry if these actors want access to decision 

makers.96 The report was however against such registry.97  

In other words, registering the lobbyists would conserve a power distribution and make it more difficult 

for new citizens to enter. This is especially true of resource-poor groups, such as newer social movements, 

which, unlike industry and trade unions, rarely have their own lobbyists. A regulation would thus increase 

political inequality and should not, therefore, be introduced.98  

In addition to the above the following researchers (Naurin 2011; Greenwood & Thomas 1998) discussed 

that if the state wants to regulate lobbying, it must first define what lobbying is and who actually lobbies. 

According to Naurin, he claimed that lobbying should be regulated so that society not only favors special 

interests but also the public interest.99 Something that has proved to be relatively difficult. The PR-

Agency Westander criticized one of the government’s own investigations,100 as the agency mentioned 

that the report was attempting to ”establish an outdated definition of the concept of lobbying”.101  

 Most experts102 in Bromberg's interview study, expressed the difficulty of enforcing legislation 

on lobbying and anxiety that any regulation could lead to reduced transparency and insight in the 

                                                 
90 See (SOU 2016:13 pp.27,192; Mańko, R., Thiel, M. & Bauer E. 2014:7) 
91  See (SOU 1999:121 p.115) 
92 (Möller, Tommy 2009)  
93 See (Nothhafts, C. 2011 Lobbying, ref. in Falkheimer, J., & Heide, M. 2011; SOU 2000:1 p.93f) 
94 (SOU 1999:121 pp.121-123) 
95 (Samuelson Robert J. 2008)  
96 Lobbying disclosure Act of 1995 (2 U.S.C. § 1601), Available: https://lobbyingdisclosure.house.gov/lda.html 
97 (SOU 2000:1 pp.95-96) 
98 My translate (SOU 2000:1 p.96) 
99 See (Greenwood, J., & Thomas, C. S. 1998:487-499; Naurin 2001:18-23) 
100 (SOU 2000:1)  
101 (Westander 2001) 
102 Called “Sakkunniga” in Swedish. It is people who have knowledge “expertize” in their own field. 

https://data.riksdagen.se/fil/556609C7-1CDA-4842-B1FA-612E2FEC79D2
https://lobbyingdisclosure.house.gov/lda.html
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decision-making process. Their statements do find reasonably support in the sociological research. The 

experiment study made by Daylian M. Cain, George Loewenstein and Don A. Moore (2011) examined 

the effects of disclosures of conflicts of interests in three experiments by observing the process in these 

studies. The researchers found that disclosure and transparency can have reverse effects - that instead 

could lead to increased bad behavior.103  

 It has been argued by Carlberg I. (1989) that personal contacts are of great importance than 

written material (e.g. Law). He claimed that actors who make contact with decision-makers need to build 

a natural contact and personal relationship, because the personal contact has an important and central 

role for the outcome of various cases. Höög M. (1996) also mentioned that lobbyists need to build trust 

and confidence in establishing a good relationship with decision makers. 

In one of the government's own investigation (dir. 2015:38) mentioned that civil society has a role in 

Swedish democracy.  

Civil society has several roles in democracy, such as independent voters, opinion makers and as 

democratic schools. With a living everyday democracy, trust is created in each other and in the common 

institutions that characterize a good society with a large social capital.104 

 

In the Nordic region there is a term called the "Nordic gold", which deals with trust more specifically 

about “social trust”. It is when people are willing to trust other individuals they do not know in advance. 

This is a unique phenomenon that also occurs in other countries but has not reach the same level as in 

the Nordic countries.105 The concept of trust is often seen as a subset of the social capital of a society and 

according to Robert Putnam, this term is seen ”as the sum of norms, trust and networking”.106 The fact 

that people trust each other in a society can also be beneficial to the economy because social trust can act 

as a kind of lubricant for the economy.107 

 It is also important to mentioned that norms are also sometimes stronger than laws, which have 

been discussed in recent research by Acemoglu and Jackson (2014) who studied the interplay between 

norms and the enforcement of laws. The researchers found that laws will become ineffective if they 

conflict with prevailing social norms.108 Great Britain is one great example that shows that the country 

is built on norms “British values” and rules rather than laws based from the constitution,109 which the 

                                                 
103 See (Cain, Daylian et al. 2011; Götz, N., Marklund et al. 2015) 
104 My translation (Directive 2015:38 p.2) 
105 (Ulf, A. & Truls, S. 2017)  
106 (R. Putnam, Making Democracy Work: Civic Traditions in Modern Italy (1993) ref in. Ulf, A. & Truls, S. 2017:10) 
107 (Fukuyama 1995 ref. Ulf, A. & Truls, S. 2017:12) 
108 (Acemoglu, D & M Jackson 2014)  
109 (Gov.UK 2015)  
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country lacks as it does not have a written “codified” constitution110.111 In Fridners previous bachelor 

thesis who interviewed members of the Swedish parliament, a few interviewee mentioned that they 

(decision makers) to a certain extent trust inter alia companies and associations.112  

4.4 WHO LOBBIES IN SWEDEN? 
There were two actors who lobbied in the old corporate system in Sweden: the wage electoral elite, i.e. 

the labor movement organizations (trade unions and professional organizations) and the business 

electorate i.e. companies (industry and employers' organizations). In the new pluralistic system, these 

actors have now become non-institutionalized actors and it is the corporate elite who nowadays 

dominates the lobbying activity. While at the same time the labor movement elite has decreased their 

contacts with various organizational representatives,113 the corporate elite has increased in numbers and 

doubled their size and contacts since 1985. On the other hand, it is not only corporate elite who lobbies 

according to Garsten et al (2015).114 He illustrated that there are also other actors that can affect public 

decisions. It is individuals who have been employed by the government and works as a political expert 

for the Swedish government offices, parliament and also for interest groups and consultant agencies. 

While these so-called “policy professionals” have increased in numbers even their influence has 

gradually increased. These policy professionals haven’t been elected by the people instead, they have 

been employed to conduct politics.115 There are several actors that are non-institutionalized who lobby 

that tries to influence the decision making on particular issues/topics in Sweden. 

4.5 WHY DO ASSOCIATIONS, INTEREST GROUPS OR COMPANIES LOBBY?  
According to Klüver (2013) decision makers are dependent on the economic conditions of business 

because their economic situation ‘the market’ can affect the political market. If the domestic market is 

bad, i.e. high inflation there is high unemployment etc. then the elected representatives will not be elected 

again in the next election. In order to maintain a balance, there is an exchange between the public officials 

and interest groups where they are offered limited influence over the policy process.116 In previous studies 

that interviewed politicians and lobbyists all considered lobbying of being a kind of a “source of 

information”.117 The Swedish government's own investigation and website considered that civil society 

                                                 
110 “A Constitution is a Thing antecedent to Government, and a Government is only the Creature of a Constitution. The 

Constitution of a Country is not the act of its Government, but of the People constituting a Government. It is the Body of 

Elements to which you can refer and quote article by article; and which contains the principles upon which the Government 

shall be established, the manner in which it shall be organized, the powers it shall have, the Mode of Elections, the 

Duration of Parliaments, or by what other name such Bodies may be called; the powers which the executive part of the 

Government shall have; and, in fine, everything that relates to the complete organization of a civil government, and the 

principles upon which it shall act, and by which it shall be bound.” (Paine. Thomas 2000:89)  
111 (Blackburn, R. 2015; Barnett, H. 2002) 
112 (Fridner, D. 2009) 
113 (SOU 1999:121 pp.74,51-53,129) 
114 (Garsten, C. R. B. & Svallfors, S. 2015)  
115 (Ibid:7) 
116 (Klüver, H. 2013:49-52) 
117 (Larson, R. 2015: 22ff; Bromberg, N. 2015:22ff) 
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organizations can contribute with increased knowledge and new proposals for better decision making118 

on common challenges.119 

 Is the exchange of information the only explanation to as why associations lobby? In Bromberg 

candidate essay she interviewed several policy professionals/experts from the Ministry of Finance and 

the Government Offices. One expert explained that many who lobby tries to influence politics because 

they are having issues with one legislation or in the public communication that have been found of being 

problematic or unfavorable to either the industry, company or organization itself. The goal for the 

lobbyists was not to push through profound political proposals but rather on small issues that concerned 

them. One explanation to as why they lobby is because according to civil society: society is constantly 

changing and this change is something that the political power can’t always comprehend and that the 

policy maker’s decision can have consequences that they have yet not evaluated because they possess 

limited information about the constant change of society. One important point mentioned is the contact 

network that both lobbyists and decision makers get to create is considered important.120 These 

statements are consistent with what Lowery discusses in his research. 

 Of course, those who lobby do provide decision makers with new knowledge about the market, 

but it does not explain”why” interest groups lobby and a reasonably good explanation can be obtained 

from David Lowery research. The conclusion in his study was that associations lobbied in order to 

"survive". His arguments about other theories are important to mention in order to gain a deeper 

understanding of his relatively simple conclusion. Lowery highlights that context is important when one 

tries to understand the behavior of organizations i.e. why they lobby. In order to produce a sufficiently 

satisfactory theory of interest presentation, he used ”niche theory” and ”resource dependency theory” 

and discusses why he excluded other perspectives ‘theories’ (e.g. the neopluralist perspective, Truman’s 

disturbance theory, and the profit-maximizing model). These theories were excluded because they don’t 

provide a satisfactory answer to as why interest groups lobby. He emphasized that this approach of 

empirical analysis of organizational environments is severely constrained as organizations come in 

various forms. Organizations can be large multinational companies such as Apple, Facebook or small 

organizations e.g. consumer groups, and because of the diversity the task of producing a meaningful 

comparison is quite difficult. However, they all had one thing in common according to the author and it 

was when organizations meet with public officials "they are placed on a common footing by having a 

common task",121 whereas the lobbying activity can be seen as the most potentially common to all 

organizations.  There is a paradox of lobbying, most of the understanding to as why organizations lobby 

has grown directly from the evolution of the post-War era literature on organized interests. Lowery 

                                                 
118 (SOU 2016:13 p.21) 
119 (Sveriges Riksdag 2017) 
120 (Bromberg, N. 2015:24-26) 
121 (Lowery, D. 2007:31) 
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explains that the starting point derives from the pluralist theory that was developed by Robert Dahl and 

David Truman. They were like-minded individuals that come to the same answer in response to 

disruptions in the political environment. But in this basic instrumental view, lobbying was highly limited 

in a way that made it an important support for rather than a threat to democratic government. Lobbying 

was not seen as a threat to democracy and the state apparatus because the activity of lobbying was 

relatively limited instead, they saw that lobbying was as an essential pillar of support for the democratic 

government. 

 Organized interests are formed because of political disturbances and Lowery mentioned for 

example Microsoft. The company did not lobby prior to 1995, it started to lobby because there were 

policies that threatened their core interests or rather it was policies that threatened the organization's 

existence. Not only is lobbying a risky business it is also quite costly and once one organization have 

established these lobbying ‘resources’122 they will not leave the ‘town of lobbying’123 because these 

established resources can later be re-used in order to lobby on different issues. Even though interest 

organizations continue to lobby on policies that per definition doesn’t concern them a lot and that most 

battles (that are well funded) are more lost than won, organizations continue to lobby because not only 

does it pay off to try to influence policymakers (because one does not know when the organization might 

hit the jackpot) but also because lobbying is vital in order to secure future support from political elites 

on other issues that the organization does care about. Based on the niche theory and resource dependency 

theory, organizations are seen as organisms, he discusses that those who control vital external resources 

(i.e. different resources that are necessary for the organisms within a given environment) may threaten 

the survival of the organism. In order for these organisms to survive, they have to interact with their 

environment (in the case of lobbying it is the decision makers) to access the limited resources that are 

available, which organizations need in order to continue to exists “survive”.124 

 Niche theory is about competition between similar organisms/organizations and for example, the 

biggest threat to a manufacturer's existence is another manufacturer, as they are competing for the same 

resources. This is, however, not the case in the political environment, because there are other 

organisms(actors) whom also lobby - such as other competitors, public opinion, elected officials etc., that 

are competing against each other in a more dynamic political environment that is constantly changing. 

Lobbying is not only about maintaining, securing or blocking certain regulations, it can also be about;125  

 

                                                 
122 Established resources refer to: when an organization hires lobbyists that tries to influence policy makers this individual 

will later gain knowledge on who one needs to talk to for specific issues. E.g. knowledge and information are vital resources 

(Lowery, D. 2007:41) 
123 If one leaves “town” then the organization have stopped its lobbying activities.  
124 It is necessary that one specifies different resources. For example, If the organization is based on membership, then 

members is its main resource. There are also other resources such as: admittance to decision makers, economic resources, 

and other issues that organizations lobby for in order to help then survive. (Ibid:48) 
125 (Ibid:48ff) 
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Maintaining membership rolls or securing access from political elites on other issues the organization 

cares about or changing the salience and popularity of the issue over the long haul or blocking rival 

organizations from relying on a shared issue agenda, membership base, or patrons or any number of other 

goals, all of which help the organization survive. If lobbying secures these other goals, it must be counted 

as successful irrespective of the outcome of a final policy vote.126 

 

Simply put: because different laws and regulations can threaten an organizations survival/existence, 

various actors lobby policy makers for different reasons but the ultimate goal is to secure their future 

existence otherwise they will simply fade away. 

4.6 IS IT POSSIBLE TO COMPARE LOBBYING? 
Lobbying is context-sensitive, comparing e.g. Sweden with how lobbying is conducted in the United 

States, UK or EU is not possible as there are big differences.127 For example, the political system, how 

states define lobbying, the legal framework which lobbying operates in (Sirafi Z. 2016), and also 

institutional arrangements in different societies.128 All these variables matter when one tries to compare 

what lobbying is and how it operates in different countries. For example, in a Swedish context, companies 

represent themselves, which is not the case for those who lobby in The United States of America or in 

Brussels.129 In America lobbyists are hired and engages in lobbying on behalf of their clients where 

lobbying is perceived of being ‘Guns for hire’.130  

 There are several explanations to as why lobbying is being portrayed negatively in the United 

States of America: the media often portrays lobbying as corrupt because the discussion is that lobbying 

only favors special interest’s groups who have large amounts of resources available (money, contacts) 

who uses these resources to buy political decisions,131 and because the negotiations between these interest 

groups with the policy makers occurs behind closed doors were there are low transparency for outside 

scrutiny.132 The media has also mentioned that these interest groups have used undemocratic tactics such 

as extortion in order to influence decision-makers on certain issues.133  

 Woll (2012) discussed that the American political institutions have created a so-called winner 

takes it all politics and that is why lobbyists use a more aggressive lobbying strategies compared to 

lobbyists in Brussels – EU where the institutions have created one more consensual decision making 

process.134 There are many explanations for the negative image of lobbying in the United States and the 

                                                 
126 (Ibid:53) 
127 (Strömbäck, J. 2012) 
128 See (Kitschelt HP. 1986) 
129 (Precis 2012)  
130 (SOU 1998:146 p.102) 
131 See (Represent.us n.d.; Millward, D. 2016; Hill, Charlotte 2017) 
132 See (Cave Tamasin & Rowell Andy 2014; Hartnett, Kevin 2015) 
133 See (Drutman, Lee 2011 Kaushik, Dhruv (2015).   
134 (Woll C. 2012)  
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concept of lobbying is also controversial in Sweden.135 Contextual significance has also been highlighted 

by several researchers.136 The table below shows the difference between two contexts. 

Table 1, Comparing two different contexts in which lobbying takes place - The difference between 

Sweden and American lobbying 

 United States of America Sweden 

Registration of lobbyists Congress: Mandatory None 

   

Ethical rules for public officials Congress: Yes 

Administration: Yes 

None 

   

Transparency Strictly regulated 

Lobbying Disclosure 

Act of 1995 + 2007 

No regulation 

Person- or party centrated Person centrated Party centrated 

The PR Consultant's role Spokesperson for their 

customer 

Advisor 

Companies / special interests 

contributes to political 

promotions 

Very common 

Financing: Private sector – 

public the sector (politician) 

Usual 

Financing: Public sector - 

private sector (civilian society) 
Source: Precis Villkor för lobbyism137 

The above shows that the concept of lobbying operates under different rules and a comparison would 

ultimately be problematic as lobbying operates under different rule sets. 

 

5. THEORY & HYPOTHESIS 

There is no given theory specifically on lobbyism138 which also is an international 

phenomenon,139 however, there has been many discussions and theories about the role 

of these interest groups in different societies which will be discussed in this thesis 

below. This study will start by highlighting different perspectives on interest groups and 

later discuss theories on the mass media. The theories along with previous research will 

form the theoretical framework for this study as both complement each other to some 

degree which also have a great significance for the design of the code diagram (see 

appendix) and the hypothesizes and the research questions.  

The main theory of this master thesis will be based on Kanol’s ideas that in order to develop theories on 

comparative lobbying our knowledge would improve if more qualitative research were done, and also by 

implemented theories from different disciplines. The first three sections in this chapter derives from the 

political science discipline and the remaining sections to a great extent from the discipline of sociology.  

                                                 
135 See (Fridner, D. 2009; Henryson, J. & Nygren, B. 2013) 
136 See Chapter 5 Theory and Hypothesis, section 5.2 
137 (Precis 2012:28) 
138 (Nothhaft, 2011:94 ref in Falkheimer, J., & Heide, M. 2011) 
139 (Kanol 2015) 
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5.1 INTEREST GROUP THEORY 

5.1.1 DIFFERENT PERSPECTIVE ON INTEREST GROUPS 
The political theorist Robart A dahl who have written several books on democracy and is one of the most 

prominent advocates of pluralist democracy, when he discussed "inclusion" (i.e. who can participate in 

the political process) he stresses out that in addition to citizens' right to participate even interest groups 

also have the right to participate in the democratic process. The interest groups are seen to be an important 

part of democracy as well as an important link between civil society and government. From this 

pluralistic view, democratic society is seen where interest groups compete with others over political goals 

where politicians are seen as mediators of group conflict. Even though interest group has power to 

influence policy change, their power of influence is quite limited by state control.140 David Truman, 

along with Robert A. Dahl who also was one of the grandfathers of the pluralist theory who published 

his book back in 1967, like-minded individuals both sees interest groups as a positive thing and a part of 

the democratic process where these groups with different interests are competing against each other over 

influence.141 

 There are however several skeptics towards the pluralistic strategy, where one is suspicious 

towards these organized groups. They claim that because it is difficult for smaller groups to organize 

themselves to influence decision maker’s free competition that prevails in society do not create political 

equality.142 

 Contrary to Dahls, Truman’s views on interest groups there is an opposing camp, who believe 

that these interest groups to a certain degree instead threatens democracy as they are pursuing narrow 

private interests at the expense of the broader public interests. Lowi viewed interest groups as a threat to 

democracy by suggesting that politics in the United States has increasingly become controlled by these 

interest groups.143 In 1961 the former president of the United States of America Dwight D. Eisenhower 

in his farewell speech addressed several issues and warned the American people and coined what he 

called as the “Military-Industrial Complex”. The concern that he addressed was that the military and 

industrial America are “closely” linked to each other. He claimed that these groups would use “congress” 

to form coalitions so that they could protect their self-interests.144 

 These views are closely related to the Elite Theory that have been advocated by Karl Marx, 

Friedrich Engels,145 Robert Michels and C. Wright Mills who believed that the rich / wealthy “elite” who 

                                                 
140 See (Dahl On political equality (2006); Dilemmas of pluralist democracy: authonomy vs Control (1983); Dahl. (1989). 

Democracy and its critics 
141 (Truman, D. 1967) 
142 (Naurin 2001:18-23) 
143 See (Lowi, Theodore J. 1969; Lowi, Theodore J 1979; Hamilton, Alexander, Jay, John, & Madison, James. 1998; 

Schattschneider, E. & Adamany, D. 1975; James q. Wilson. 1973:359) 
144 (Alic, J. 2014) 
145 See (Engels, Friedrich, & Marx, Karl. 2007) 



24 

 

were in control. Only a small percentage / small group of people from the population according to them 

controlled society.146 

 C. Wright Mills who wrote the theory about “The Power Elite” back in 1956 was to a large extent 

influenced by Max Weber’s thoughts on the world. According to him there was a new elite in modern 

societies and he claimed that a class of military, business and political leaders who were driven by mutual 

interests were those who ruled industrial societies. The elite had the power to command the resources of 

the vast bureaucratic organizations and that they were effective in their work of protecting their self-

interests beyond the control of democracy regardless of the interests of society.147  

 

5.2 THE DIFFERENCE IN POLITICAL SYSTEM THEORY 
There are several scholars who have argued that lobbying is quite different across different democratic 

political systems and that there are fundamental differences when one tries to define the role of lobbying 

within these democratic systems. As of yet, there is still no single theory “that would explain why 

different systems develop what on their face seems to be strikingly different answers to the question of 

why organizations lobby”.148 Several scholars stated that:  

 
 Unlike what is currently accepted in the USA, comparative lobbying should not be understood as studying 

 lobbying in countries other than the USA.149 

 Lobbying in Washington does not look like lobbying in Vienna.150 

 A scholar who studies American presidents is an Americanist, whereas a scholar who studies only 

 French  presidents is a comparativist. Do not ask me how this makes sense – it does not.151 

 

5.3 THE RELATIONSHIP BETWEEN LOBBYING AND CORRUPTION 
Kanol (2015) discussed the relationship between corporatism, pluralism and the perception of corruption. 

He mentioned that when citizens know who is influencing decision makers they have the ability to 

remove these politicians from power if they feel that they are corrupt. However, if citizens do not know 

who is actually influencing different policies, citizens can’t hold elected officials or the government 

accountable for their actions, and because there is an absence of accountability citizens will more likely 

to perceive public officials or the government as corrupt. The activity of lobbying is more likely to be 

perceived by the citizens as corrupt in a pluralistic system than in corporatism system because the system 

of pluralism tends to favor interest groups and also business groups and companies were accountability 

and transparency is more or less absent.152 

                                                 
146 See (Michels, R. ([1911] 1962)  
147 (MILLS, C. W 1956)  
148 (Lowery, D. 2007: p. 30). 
149 (Kanol 2015:107) 
150 (Lowery, D. 2007:52)  
151 (Sartori 1991:243)  
152 (Kanol 2015:243-244, 248) 
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Both Francesco Giovannoni and Nauro F. Campos discussed the relationship between lobbying and 

corruption. Their claim is that lobbying does not always take the form of bribes. They explain that those 

who lobby have expertise in some areas that decision makers lack and that lobbyists try to influence 

decision-makers by strategically sharing their expertise.153 They also mention that the activity of 

“lobbying can either be a substitute for, or a complement to, corruption.”154  

5.4 THE MASS MEDIA 
The media have a responsibility to convey ‘true’ news that are based on well-founded facts,155 because 

they have an important role in social development as these news communications can effect public 

opinion on different subjects156 which in turn can affect the political agenda.157 The media have a real 

power to influence what people think and through the news they can also influence people’s perception 

of reality and indirectly affect the actions of the masses. The mass media has the power to set the political 

agenda and influence the public opinion which in turn will affects what will become relevant in a given 

society,158 which is related to the agenda setting theory coined by McCombs and Shaw (1972). The theory 

discusses the importance of how stories are selected and also predicts that the more often a particular 

subject is presented by the mass media the more the public/audience will believe that it is important.159 

In recent research which news that is being highlighted in media has shown that journalists within the 

given framework have a large game space for which news is published.160 Several researchers have 

claimed that the unregulated lobbying business has become more relevant today in a democratic society 

than before.161 According to Hogan et al. (2010), the discussion on lobbying has become more relevant 

today as lobbying is increasingly seen to be problematic in democratic societies because of the lack of 

transparency, regulation and accountability.162  

5.4.1 NEWS EVALUATION 
News evaluation163 and news selection164 should be distinguished according to the authors,165 while news 

evaluations are more about what characterizes a particular event that it should even be considered a 

novelty, news selection is factors that affect the production of a novelty than the actual evaluation of a 

news, i.e. the value of the novelty. Two factors determine which news is considered worth publishing or 

                                                 
153 (Campos & Giovannoni, 2007:1-3) 
154 (Ibid:2) 
155 (SO-rummet n.d.) 
156 (Sveriges Riksdag 2017) 
157 (Ibid)  
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165 (Johansson, 2004, Nord & Strömbäck 2005 ref. in Johansson 2008) 
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not. The first criterion/factor is whether the news has a value for the reader (i.e. is it interesting enough 

for the audience?), Second criterion, is the news important enough for the audience to be published?166 

It has been noted by other researchers167 that when news-evaluation is debated it is actually individuals 

whom decide if the news article is important to them or not, that is to say that the decision making is 

subjective. The norm according to Gans (1980), if both criteria are mentioned and fulfilled then “news” 

will become more valuable to the audience/readers.168 

 According to Håkan Hvitfelt (1985), he believes that the news evaluation process does not work 

randomly but is instead more systematic. During the process single parts of a reality are selected which 

have some common characteristics, while other parts are excluded as they lack the common aspect. There 

are several different ways according to the author to capture the audience's attention such as by 

simplifying complex events and/or that an event is angled where new aspects are instead highlighted. 

The author also shows that different topics such as crime, culture and environmental issues have different 

news values as some of which are considered to be more relevant today than others.169 The situation in 

the media market has changed according to Hvitfelt (2008), and the competition prevailing has 

contributed to the media having to absorb new means of adaptation. He points out that the evening press 

are changing their behavior and are following a more dramaturgic model, which means that news is now 

based on exaggeration and fiction. It has also been noted that objectivity has become less important when 

reporting about the news because it attracts more audiences. The reason behind this statement is because 

the evening press is dependent on magazine sales as their financial income are based on journal sales 

rather on subscriptions170.171 That the evening press is following an increasingly dramatic model have 

also mentioned in other studies as well.172  

5.4.2 NEWS SELECTION 
As mentioned earlier, other factors also affect whether the news is published or not such as the news 

organization's routines, the media's design languages and even economic terms (i.e. the resources 

available). There are two criteria that govern the news selection: media science and economics. The 

economic importance has gained increased significance in the line with increased commercialization in 

the media industry i.e. news produced with as few resources as possible are preferable over news that is 

resource-intensive. One should therefore produce as cheap news as possible in order to attract as many 

audiences as possible. Previous research173 points out that the increased commercialization and 

competition with other actors in the media industry has in a way transformed journalism where the 

                                                 
166 (Johansson, Bengt 2008:7-8) 
167 (Gans, 1980, Shoemaker & Reese, 1996 ref. in Johansson, Bengt 2008:8) 
168 (Gans, Herbert J. 1980146 ff) 
169 (Hvitfelt, H. 1985) 
170 A subscription is when you have to pay monthly month or usually per year 
171 (Hvitfelt, H. 2008:34ff) 
172 See (Institutet för mediestudier 2017:143; Weibull, Lennart n.d.; Lithner, Anders 1998) 
173 See (Ref in Johansson, Bengt 2008:9; Djerf-Pierre, M. & Weibull, L. 2001) 
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audience's demands “their interest” is now what the media focuses on. These criteria’s have a decisive 

role if a news is chosen or not. Furthermore, the criterion of media logic is also important, the term has 

been summarized to include the media's work logic i.e. the media's work routines, methods and how they 

formulate themselves, different rules and considerations that they used in order to capture the readers' 

attention is called (Media Drama) as well as how well an event fits the media working methods called 

(Media Format). In short, media logic means how the media work to best capture the interests of the 

public.174 In order to capture the reader's attention Nygaard (2008) considered that the first impression 

matters, that is to say that the title / headline is what will capture the reader's attention.175 

 According to Gudmund Hernes who is a media researcher discussed the distinction between 

selection and editing. If the news is not considered interesting the media has several techniques to capture 

the interests of the public by editing or angling the news. There are several techniques that he calls for 

mediation techniques (narrations technique). What he means is that the media can make low-value news 

more valuable through the narration techniques in order to capture the recipient’s attention. An important 

technique mentioned is simplification - i.e. simplifying complex phenomena to capture the audience's 

attention.176 According to Nygren and Carlsson (2009), they discussed that the median development has 

led to that the distinction between journalism and entertainment is becoming more blurred/difficult to 

distinguish between, as the new demands being set by the consumers who want access to information 

faster than before has led to less elaborated articles.177 The borderline between entertainment and 

journalism has come to be called Infotainment.178 The key with journalism179 is to seek out the truth,180 

unlike entertainment which is rather based on fiction and advertising. Advertising revenue has also 

become more important for the industry as sales figures have decreased over time.181 

 Patterson (1994) suggested that when news is produced, journalists tend to choose negative news 

frames as negative news stands out from the rest because they can be considered of being exciting news. 

Patterson argues that politics/politicians are being portrayed by the media as untrustworthy because it 

                                                 
174 (Johansson, Bengt 2008:9-10) 
175 (Nygaard, Lynn P. 2008:122) 
176 See (Hernes, Gudmund. 1977; Hernes, Gudmund. 1984) 
177 (Nygren, G., & Carlsson, A. 2008) 
178 See (Kovach, B. & Rosenstiel, T. 2007:192, Biressi & Nunn 2008:14)  
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captures the audience’s attention by framing politics as a horse race182 and that journalists have 

transformed from being “silent skeptics” to “vocal cynics”183.184  

According to John (1989), he claimed that articles with incoherent and multiple messages are meant to 

capture a broader audience in order to increase sales of news.185 It has also been discussed that negative 

news articles can also boost sales of news. In recent research by John Berger, Alan T. Sorensen and Scott 

J.Rasmussen showed that bad publicity could actually increase sales which means there is no such thing 

as bad publicity as bad publicity can actually be beneficial.186 Even negative economic news articles can 

also be considered as good news.187 

 Marc Trussler and Stuart Soroka set out to explore how individuals relate to news articles by 

deceiving their subjects. The subjects who were invited to participate in the experiment were instructed 

to read an article which also was the man purpose of the experiment. However, the participants didn’t 

know that the first assignment (first phase) was actually the main experiment, as they thought that the 

second phase where they had to watch a short clip was the main experiment. The researchers focused on 

the first experiment by tracking the subjects eye movements. Even though many of the participants 

claimed that they prefer good news over bad ones, the researcher's experiment showed otherwise:188  

We find, in sum, that individuals tend to select negative and strategic news frames, even when other options 

are available, and, moreover, even when their own stated preferences are for news that is less negative 

and/or strategic.189 

Their results showed that regardless of what preferences the participants/subjects had, they were still 

more likely to choose negative content over news that can’t be considered negative. This is because 

negative news is appealing as they can be considered as more informative. For example, participants 

who were interested in politics were more likely to choose negative news over positive ones. 190  

5.5 PREVIOUS RESEARCH  
 In previous studies, Larson (2015) examined whether unregulated lobbying in Sweden is a 

problem or an opportunity for democracy. The study was based on three of Robert A. Dahl's democracy 

criteria: Effective participation, enlightened understanding and control over the agenda. A major 

contribution from her survey is the opinion of the interviewees which consisted of both politicians and 

lobbyists that discussed lobbying. Several of the interviewees who also were former politicians 

                                                 
182 The conflict between politicians (Patterson, T. E. 1994:69,97) 
183 Why the media is cynical and negative: Sabato points out that he considers journalists as “more interested in finding 
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187 (Svensson, Helle M., Erik A., Arjen Van D., & Claes De V. 2017)  
188 (Marc Trussler, Stuart Soroka 2014) 
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190 (Marc Trussler, Stuart Soroka 2014:19f) 
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mentioned who currently are lobbyists didn’t appreciate that they were called lobbyists as the term had 

a negative tone in the Swedish society. The study's results showed that lobbying was a democratic 

problem because the citizens had relatively little transparency.191 Interviewees also mentioned something 

called the revolving door.192 It was argued that when politicians change sides and later became a lobbyist 

he/she could harm democracy because they possess valuable knowledge about politics and that this 

transition could be seen as something wrong in the eyes of the citizens.193 They did however not consider 

that lobbying was a democratic problem because lobbyists contributed important knowledge as they were 

considered to be sources of information by politicians. On the other hand, opinions have been divided 

while some thought lobbyists could influence the agenda others thought the opposite. They also pointed 

out that the meetings that took place behind the closed doors between decision makers and lobbyists were 

a problem but nothing would harm democracy because the decision makers have a responsibility to 

critically review the information conveyed by the lobbyists.194 

 Göranzon (2008), conducted an interview study where several PR consultants were interviewed 

about the PR industry's low confidence. The interviewees pointed out that the low level of confidence 

was due to the fact that the public had relatively poor knowledge of the PR industry. Relevance is the 

outcome of the study, while the media was considered to be an important source of knowledge, several 

of the interviewees considered that the low confidence in the PR agencies was beginning to link to the 

unfair picture that the media conveyed to their readers.195 Granlund (2010), further builds his research 

from inter alia Göranzon (2008) study and conducted a comparative analysis that examined PR 

consultants' perception of the media image of Public Relations and lobbying. Several of the interviewees 

thought lobbying had a bad reputation which is negative in the media. The author's hypothesis was that 

the bad rumor had been neutralized over the years, which did not prove to be correct. The results showed 

that the articles published in 2010 were more negative in their appearance than the articles published in 

2000 from two sources (Svenska Dagbladet & Dagens Nyheter).196  

 Hassel (2014), investigated how the media portrayed lobbying in the day and evening press from 

2013 to 2014, and also what explanations presented themselves for such portrayal by interviewing PR-

consulter and journalists. The survey interval was 12 months, and the conclusion drawn from the two 

selected news articles (Dagens Nyheter & Aftonbladet) was that the media portrayal of lobbying was 

negative. A PR consultant pointed out the concept of lobbying and PR has a negative tone in society 

because lobbying activity takes place behind closed doors and can be seen as undemocratic where 
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manipulation can occur. He pointed out that the media are missing an important point of lobbying, that 

lobbying is an important part of democracy. Another person saw on the contrary that lobbying is 

something negative for democracy because political influence could be bought with money. 197 Several 

of the interviewees pointed out that the image portrayed by the media is more similar to the American 

system than the Swedish one and several individuals mentioned that when the media discusses lobbying 

it is not based from the Swedish context in which lobbying takes place but rather from other contexts 

“countries”. An interviewer also mentioned that non-profit associations or nature conservation 

associations the media usually don’t question their lobbying because it is not enough scandalous.198  

 The Swedish Association “Precis” released a report in (2012) on the topic of lobbying, whether 

it posits a problem or opportunities in Sweden. Jesper Strömbäck interviewed people who currently and 

previously lobbied in Sweden. According to the interviewees, it was considered that the concept 

“lobbying” often provoked negative associations that could be considered suspect by third parties (such 

as the media or citizens) that there exists a form of bribery. They highlighted that when the media reports 

on lobbying the author also takes inspiration from other contexts in which lobbying takes place. Some of 

the interviewees mentioned that it is true that not all organizations or people do have the same opportunity 

to influence the political agenda as those who are resourceful have better advantage compared to other 

associations or companies with fewer resources. Lobbying in Sweden has a different meaning compared 

to others contexts such as the United States or the EU and whether lobbying should be regulated or not 

the interviewees had different opinions on that matter.199   

5.6 HYPOTHESIS 
H1: Has medias attitude towards lobbying changed since the 1970s up until 2014 in Sweden? 

The 70s is the starting point, however, if there isn’t any data available, the researcher will continue 

forward until he finds the first news article that discusses lobbying in Sweden and once the first 

year have been reached that will be year zero. In year zero we will first conclude if the medias 

attitude were negative, positive or neutral towards lobbying and compare it with the following 

years. If the comparison between two years indicates that a change has occurred, then the 

researcher will continue and gather data on medias attitude each and every year from up until 

2000 and every second year up until 2014. In chapter seven, this study will also provide an overall 

picture how the media's attitude has changed over the years from year zero.  

If the material shows in the beginning that a change has occurred, then this study will 

investigate the 2nd sub-hypothesis: 
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H2: Is lobbying in the Swedish media more positive, negative or neutral towards lobbying in recent 

years than earlier?  

 To answer this question, this study will include articles that have either a positive, negative or 

 neutral attitude towards lobbying and will present the results in various diagrams in order to 

 show the change of attitude over time. 

If we find a positive/negative or neutral answer to our 2nd sub hypothesis, the following 

sub hypothesis will be investigated:  

H3: Are the news articles comparing different contexts in which lobbying exist?  

In order to investigate if the news articles are comparing different contexts, we will carefully read 

the text in order to investigate whether the picture is inspired or not.200 

 

6. MATERIAL & METHOD 
Since there are only a few quantitative studies on the subject of lobbying and none as of yet have mapped 

how lobbying has evolved over time in Sweden, this master thesis will do just that. By choosing a 

quantitative method this paper will provide valuable knowledge on how the media’s attitude towards 

lobbying has changed over time in the case of Sweden.  

In order to answer the questions, this thesis will treat newspaper articles from all Swedish printing presses 

collected from the Media Archive database,201 provided by Linnaeus University between 1970 and 2014.  

 A quantitative content analysis will be conducted, were (6) questions will be asked to the text in 

order to answer the main question. According to Bengt Johansson (1994), the researcher should 

determine which analytical units should be studied to investigate the appearance of the mass media 

content. In my case, the analysis units become the articles that are produced by the search engine Media 

archive. In order to give a realistic picture of the development of lobbying in the media, the material is 

the newspapers/articles available online available through the media archive. The database contains full 

text from a large number of Swedish newspapers and magazines and the database also provides the 

researcher the ability to filter for "from and to date" where the starting date “year zero” will be January 

1, 1970, to December 31, 2014.  From the database one also gets the option to choose from which sources 

one wants to get the material from within the ”Swedish printing press” option, material is collected from 

major city press, priority city press, city press, district press, journals, trade press, news agency and press 

releases, and sources from the ”Swedish tv/radio” are also collected. Thus, data is retrieved from 850 

sources (Printing press) and 106 sources (TV/Radio), which includes all day-, and evening presses.  

                                                 
200 See Chapter 6 - Section 6.1 - Question 3 
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 The material from TV / radio comes from SR, UR, SVT which are public service. They are not 

dependent on advertising as they get funded by the state to finance their business.202 Press releases are 

also including from different sections of a newspaper such as the Entertainment, News, Stockholm, 

Culture, Sport, General etc. For example, one can argue that articles from the motorhome & caravan 

section are irrelevant, but it is important to look at the bigger picture: as one article no matter in which 

section it is published, it still has an audience.  

 Why the choice of method? Kanol (2015) highlighted that theories of lobbying are still scares and 

quite underdeveloped in the literature. In order to develop a theory of lobbying according to Kanol more 

qualitative studies (investigating how lobbying is conducted and in-depth knowledge of how lobbying 

operates within the political system in a country) are needed. He discusses that research is in need of 

more quantitative data as this allows other researchers to explore these unexplored variables.203  

 The choice of method is a quantitative content analysis because this study finds this method to be 

the most appropriate approach in order to answer the questions. This method helps the researcher to 

investigate content produced in some form of oral, written or pictorial presentation. The method or "tool" 

is extremely useful when the researcher wants answers to questions about the occurrence of a particular 

content in a material. For example, it may be about how often and how many different categories occur 

(discussed further down) in a material. In order to carry out the content analysis in practice, the data 

collected needs to be filled in a computer matrix, something that can also be called a codebook, code 

diagram or coding scheme (see appendix). The researcher also needs clear interpretative principles and 

coding principles (see next section).204 The empirical study has an explanatory character where the theory 

isn’t in place from the outset. It is a theory-developing study that chooses to use theory-building activities 

as this thesis tries to find explanatory factors for the studied phenomenon.205 The code diagram follows 

a chronological order from 1970 up until 2014.  

 This thesis does not perform a qualitative interview even though an interview study could have 

contributed with additional knowledge to this study, because previous research on the subject is sufficient 

enough to provide this thesis a good starting point on the subject.  

 

6.1 CODING AND PROCEEDINGS 
From a Swedish context, the two keywords are relevant to investigate (see chapter delineation), (lobby) 

and (lobbning). The analysis units are the articles retrieved from the media archive. In order to be able 

to use the method, it is important that the questions (variables) that the questions one asks to the material 

“news articles” are well defined. At the same time, the researchers should also be objective in order to 
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meet the requirement for intersubjectivity. My view should therefore not affect the research results, and 

on the basis of my definitions, another researcher using the same tools and definitions seeking answers 

to the same questions should get the same results.206  

 Before the researcher asks questions to the material, this study needs to first sort out articles that 

don’t have anything to do with the phenomena lobbyism. Articles that don’t concern this subject are thus 

irrelevant and excluded from this survey. After a search in the media archive, a preview of the content 

of the article is given, i.e. the introductory part of the article and its title. This makes it easier for the 

researcher to assess whether the news concerns the topic of lobbying. If the preview does not give a clear 

picture of what the article is about, the entire news article will be read. If the message in the article gives 

a sense of ambiguity, either a conscious or unconscious angle “unclear” the news article will be excluded. 

 Even pictures can carry a message,207 and if the picture and the title or the message in the article 

do not match each other, then there are mixed messages and if this is the case that mixed or unclear 

messages are found in the text, then these news articles are excluded entirely from the study because 

mixed messages can be confusing.208 Articles that are considered confusing are excluded because it 

enables the researcher to be able to decide whether the multiple messages comply with one’s own 

preferences or not,209 meaning that it is up to the researcher decide whether the article is negative, positive 

or neutral and in doing so the researcher will not be able to meet the criteria of intersubjectivity.210  

Question 1: Is lobby / lobbning mentioned directly or indirectly in the article? (Direct) (Indirect) 

As mentioned earlier211 lobbying can be conducted both directly (e.g. meetings) and indirectly (e.g. 

through opinion formation) but this is not what will be investigated here, instead the focus here is on 

whether lobbying is the main theme of the news article or not. If the article's main theme is about 

lobbying, then it is labeled as direct (1).  

 When the main subject of the article is about lobbying the researcher will investigate whether 

lobbying is being portrayed negatively, positively or neutrally.  

If the article mentions lobbying indirectly, that is to say, that the main theme of the article is about 

another topic, but mentions lobbying in individual passages or sentences. If that is the case, then 

the article will be marked with the number (2) and the researcher will investigate how lobbying 

is being portrayed in the context where it is mentioned.  
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 When the main theme of the article is not about lobbying then the researcher will investigate 

how lobbying is portrayed in the article. 

Direct  Is the main subject towards lobbying  Positive?  Negative? Neutral? 

 

Indirect  How is lobbying being portrayed?  Positively! Negatively! Neutrally! 

 

Question 2: Does the article have a positive/negative or neutral attitude towards lobbying? 

To determine whether the news article has a positive, negative or neutral attitude towards lobbying may 

seem a bit subjective because it is largely based how one interprets the position of the article. In 

accordance with the method, the questions that will be asked to the text needs to be well defined so that 

it will be easier to draw a boundary between what is a positive, negative or a neutral news article. One 

thing that all these questions have in common is that the message needs to be clear and that the 

title/headline must to a great extent match the content because the headline is what catches the reader’s 

attention. The point of departure is the author’s view ‘attitude’ and how he/she portrays lobbying in the 

article.  

 Positive - The article needs to promote lobbying by explicitly mentioning that lobbying is 

beneficial may it be to a municipality or company but at the same time also explains why that is the case. 

The article's standpoint, i.e. whether lobbying is positive or negative, must be clear in the text.212 The 

headline is taken into consideration because it usually gives an indication of the articles main message 

and because it is what captures the reader’s interest.213  

Example 1: If the article discusses that a certain organization lobbies in order for it to receive subsidy 

from the government or that it lobbies to protect its own interests – the article should not be considered 

positive 

Example 2: If the article mentions e.g. that a certain municipality lobbied because it will be beneficial 

not only for itself but also its inhabitants, the article is considered positive. 

The difference between the two is that the latter is in a scenario where the activity of lobbying is being 

exercised for the ‘common good’.214 Lobbying can either be mentioned directly or indirectly and in both 

cases, the author needs to portray lobbying as something good or something that can be considered 

beneficial for a large number of citizens within a society. How the words have been structured in the text 

also have a crucial role because when the article has a clear message it leaves limited space for own 

                                                 
212 See Theory chapter for the relevance of clarity 
213 See Ch. 5, Section 5.4.2 News selection – Nygaard (2008) 
214 Robart A. Dahl mentioned that in a democracy decisions taken for the masses should be considered as something 
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interpretation of the text. News articles are positive and marked with the number (1), as long as there are 

no negative aspects or negatively charged words that perceive lobbying as unfavorable,215 or where the 

article has a neutral standpoint. 

 

 Negative – It should be noted that it is not always obvious to determine if the news article has a 

negative or positive attitude. The article is considered negative if lobbying is portrayed as something bad 

or unfavorable. In a negative article, one can find negatively charged words216 (emotionally charged 

words) such as corridor mafia, bribe, threat,217 evil, propaganda,218 aggressive. There are also different 

scenarios that can portray lobbying negatively such as in a scenario where special interests lobby in order 

to hide information from the public or in order to escape from a current legislation.  

It can also be in a scenario were lobbying is being questioned by the author because he/she perceives 

lobbying of being a threat to democracy. E.g. If the author fails to explain why lobbying is a threat to 

democracy (which do not rely on their own opinion) by not refer to a scandal, bill, proposition or actual 

fact that supports the authors argument then the news article is considered negative because the authors 

personal experience isn’t considered as empirical facts in this study.  

Lobbying can also be mentioned in a negative context(s) such as coup d’état.219 If the article's main theme 

doesn’t concern lobbying but at same time mentions ‘with a clear message’220 that lobbying is something 

unbeneficial without supporting the statement with well-founded facts then article is considered negative. 

If the statement were to be supported, it is still considered negative because lobbying is still being 

portrayed as something negative. 

Example 1: if the article communicates a clear message that perceives lobbying as something negative 

without mentioning or discussing the positive side of lobbying, it is then marked as negative.  

                                                 
215 something that could be seen as a threat to society or democracy itself 
216 It is words that that tries to influence and/ or change our attitudes towards something.  
217 That can threaten e.g. democracy. If lobbying is considered a threat to democracy, then environmental lobbyists that 

lobby to protect the environment or those who lobby for women’s human rights e.g. the European Woman’s Lobby (EWL) 

www.womenlobby.org, should in this sense also be considered a threat to democracy, which they are not. There are 

however bills, that can actually threaten our democracy, and if the author links to such facts (see 

https://corporateeurope.org/power-lobbies/2015/03/eu-draft-trade-secrets-directive-threat-free-speech-health-environment-

and) then the article is not considered (negative) because it is based on actual facts that discussed the issue. The article is 

considered negative if the discussion is not based on well-founded facts, but rather on one’s own experience on the subject.  
218 That bears a negative message, that emphasizing negative features only. Propaganda can have both negative and positive 

features (Jowett, S. Garth.; O`Donnel, Victoria 2006) 
219 According to Varol, not all coups are undemocratic some coups are more democracy-promoting than others. However, it 

has also been argued that in most cases coups have been related to undemocratic events. See (Varol, Ozan O., The 

Democratic Coup d’État 2011). 
220 That the negative aspect is clear in the text 

http://www.womenlobby.org/
https://corporateeurope.org/power-lobbies/2015/03/eu-draft-trade-secrets-directive-threat-free-speech-health-environment-and
https://corporateeurope.org/power-lobbies/2015/03/eu-draft-trade-secrets-directive-threat-free-speech-health-environment-and
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Example 2: If the article mentions that lobbying is a threat to democracy without referring to e.g. a bill, 

regulation or a law221 that actually discusses the threat or issue, then it is negative because the author 

failed to base his / her argument on well-founded facts.  

 

 Neutral - The article may also contain elements of being positive and/or negative.222  

For example, the article can discuss that lobbying takes place behind closed doors “hidden from outside 

scrutiny” and uses words that are strongly charged but at the same time, the article also mentions positive 

aspects of lobbying that it is actually something good for society or democracy. If that is the case then it 

is labeled as neutral. What distinguishes the article from being negative to neutral is that the article may 

have the character of being either informative or comparative were the article informs the reader of the 

disadvantages and benefits of lobbying. It can also be neither; the article can also have a neutral 

standpoint on lobbying as it depends if lobbying is mentioned directly or indirectly. For the article to be 

considered neutral and labeled with the number (3), both positive and negative aspects need to be present 

or none at all. If the researcher fails to see a clear message, then the article is excluded from this study.  

Figure 2: Investigating the attitude 

              Is the article positive?  

  Yes     No 

* Clear message   

* Promoting lobbying as 

something beneficial 

* Mentions why lobbying is  

beneficial  

* The article doesn’t characterize lobbying  

as something positive           Is the article negative?  

        Yes         No 

          

* Clear message  

* Negatively charged words are found 

* Portrays lobbying only negatively 

* Portrays lobbying as unfavorable  

for e.g. society or democracy without any referrals                                 Is the article Neutral? 

                                Yes            No 

         

* Clear message  

* The article can either have negative and positive aspects  

or neither both 

* The article can have an informative/comparative character 

 

                                                 
221 It is important to note that the threat is not lobbying per se but the bill or regulation as lobbying is only the method that a 

group can use in order to fight against or promote such issue.  
222 Smålandsposten (2013) 
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Question 3: Is the news article inspired by another context? (Yes)  (No) 

 

In order to judge whether two contexts are being discussed, it is important that the researcher reads the 

text of the article carefully. Inspiration means that there should be no comparison in relation to how 

lobbying is conducted between two different contexts. If on the other hand, the article wants to show e.g. 

that there is a difference with how lobbying operates in a different country, it is not considered being 

inspired and categorized as ‘No’ (Nr. 2). The article is not considered inspired if, for example, the article 

mentions that a Swedish company had lobbying in Brussels or vice versa. 

The article needs only to meet one of two criteria’s in order to be considered inspired:  

 (1) If Swedish lobbying is discussed, the author of the article should not compare with how 

lobbying operates in other contexts such as the EU or other countries the USA. 

 (2) If the article mentions lobbying indirectly and at the same time compares two different 

contexts in which lobbying takes place, it is then considered inspired.223  

Example 1: If the article discusses whether lobbying should be regulated in Sweden and at the same 

time mentions the United States of Americas regulation on lobbying to discuss the topic, then the 

article to be considered inspired and marked as (Yes). However, if the article's message is to show, for 

example, there is a difference in different countries on the subject lobbying,224 then the article is 

marked with a number 2 (No) 

 

Example 2: If the article discussed lobbying on whether lobbying is viewed of being either good or bad 

and at the same time “those discussing the topic” compares with how lobbying is perceived from other 

countries by comparing the definition of lobbying then it is considered inspired.  

 

Question 4: When was the article published?  

Earlier research has mentioned that the media industry has changed, both in its tactics and in what is 

published. The presence of more negative news articles has increased as the media tend to pay attention 

to the negative events rather than positive ones.225 Through relevant tables and graphs, this thesis will 

provide an overall picture of how the attitude have changed over time by placing each and every article 

in the year it was published.  

 

Question 5: From what source is the article in? (DN,) 

                                                 
223 Note: 1 context equals as being not inspired. When 2 different contexts are mentioned in the article it is marked as 

inspired. However, it is marked as not-inspired if the main purpose of the article is to show that there is difference between 

two contexts. 
224 See example link: https://www.svensktnaringsliv.se/fragor/europa/lobbying-pa-tva-olika-satt_544542.html  
225 (Angelöw, B. 2008:19ff) 

https://www.svensktnaringsliv.se/fragor/europa/lobbying-pa-tva-olika-satt_544542.html
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Since this study has not been limited to any specific news sources, this variable will be updated 

continuously during the analysis process. Only “new” news sources that appear during the work will get 

a new number added because the study cannot find out in advance from were these articles will come 

from and also because old news publishers were maybe more relevant back than then in today’s “time”.226   

 

Question 6: The number of words? 

Earlier researchers illuminated227 that consumers' demands for access to information have increased as 

well as resulted in less elaborate articles and that the economic aspect has gained importance in line 

with commercialization in the media industry where news with few resources is preferred over more 

resource-demanding articles. In addition, the media uses a simplification technique which simplifies 

complex phenomena to capture the audience's attention.  

Words have been found to be relevant to news articles and how popular they are in American media. 

Newswhip conducted two surveys and the latest showed that the average of the top ten most popular and 

popular articles had about a thousand words largely dominated by some publishers.228 It is interesting to 

investigate whether the scope of the articles (number of words) differs between different publishers. 

Articles will be categorized in too three sections, words between 1 to 800 are marked with one, from 800 

to 1400 words are marked with a two and all above 1400 are marked as three, see table one. 

 

Figure 3: The order of questions to be asked – Starting point Direct/Indirect 

 

                                                 
226 See the complete list (Table 3) in the Appendix section  
227 See Chapter 5, Section 5.4 – The mass media 
228 See (Corcoran, Liam 2017a; Corcoran, Liam 2017b)  
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Table 1: Variables 

Variable 1 Is lobby/lobbning mentioned directly or indirectly in the article? (Direct = 1)  

(Indirect = 2) 

Variable 2 Does the article have a positive / negative or neutral attitude towards lobbying? (Positive = 1) 

(Negative = 2) (Neutral = 3) 

Variable 3 Is the news article inspired by another context? (Yes = 1) (No = 2) 

Variable 4 When was the article published?  

1970 0  1986 16  2004 32 

1971 1  1987 17  2006 33 

1972 2  1988 18  2008 34 

1973 3  1989 19  2010 35 

1974 4  1990 20  2012 36 

1975 5  1991 21  2014 37 

1976 6  1992 22  

1977 7  1993 23  

1978 8  1994 24  

1979 9  1995 25  

1980 10  1996 26  

1981 11  1997 27  

1982 12  1998 28  

1983 13  1999 29  

1984 14  2000 30  

1985 15  2002 31    

     
 

Variable 5 From what source is the article in?  

Variable 6 Number of words? (1-800 = 1) (800-1400 = 2) (1400+ = 3) 

 

6.2 METHOD CRITICISM  
The quantitative content method has both its strengths and weaknesses. One weakness with this method 

is about the qualitative assessment bases i.e. if the questions posed to the text are unclear or insufficiently 

defined, the result will not meet the requirement for intersubjectivity. This means that when the 

researcher exanimates the material the opinion of the researcher must be subjective and that the research 

results should be independent of the researcher’s view. Another researcher who uses the same tools to 

answer the same questions based on the same definitions should thus get the same result. A problem 

arises when the researcher, for example, tries to interpret if an article is negative or positive as this is a 

subjective interpretation. Another criticism that can be mentioned by the method is that the study's 

reliability, i.e. its quality and accuracy. If the investigator does not perform a so-called reliability test, 

there is a risk that the quality of the study will be reduced. If the researcher is sloppy with the data 
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collection, there is a high risk of lowering the reliability of this study, which will turn also affect the 

results validity.229 

 

 

6.3 VALIDITY AND RELIABILITY 
Validity is about how to measure what you want to measure so that validity is strengthened, clear 

definitions of concepts and careful overhaul operations are required. Reliability is based on how well the 

survey is conducted and requires clear code instructions. In order to achieve good results validity, it is 

necessary that the concept validity is sufficient enough and that the reliability is high. In order to increase 

the results validity, this study needs to clarify the different ‘concept definitions’ and produce clear code 

of instructions. The investigator will also conduct several tests, so-called reliability tests to test if the 

encoded material (code diagram) is consistent with the previous result.230 

7. RESULTS & ANALYSIS 

7.1 THEMATISATION 
In this part of the paper, the results of the survey will be presented. The first part will present the results 

of the sub quantitative questions. The data is taken from the Excel application provided by Microsoft and 

are based on the essay’s quantitative survey of the articles from the Media Archive database.  

The search in the media archive after the word Lobby and Lobbning from 1970 up until 2000 and every 

second year between the period 2000 to 2014 gave a total of 3147 articles. Articles with similar content 

and unclear messages were excluded, and there were only 599 articles left that were relevant and was 

later studied quantitatively in relation to the coding scheme. 

In order to then calculate how many articles there are that have been defined, this study implemented the 

search techniques such as the Statistical COUNTIF & COUNTIFS function that the application Microsoft 

Excel provides. These methods enable the researcher to instantly count the numbers of cells within a 

range that meet the given or multiple criteria’s.  

In the following section, the results will be analyzed and discussed. 

                                                 
229 (Esaiasson et al., 2012:24-25,63,198-207) 
230 (Ibid:57-65, 201-207) 
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Between the years 1970 to 1999 there were 519 articles available, however, only 195 were relevant. 

Every second year after the year 2000, there were 2692 articles available and only 404 were relevant 

with a total number of 599 relevant articles. Approximately less than forty-five articles were excluded. 

7.2 WHY IS THERE A MORE NEGATIVE ATTITUDE IN THE MEDIA TOWARDS LOBBYISM IN 

RECENT YEARS COMPARED WITH THE LAST FOUR DECADES? 
 First sub question - Has medias attitude towards lobbying changed since the 1970s up until 2014 

in Sweden? After a quick search in the database between January 1970 and December 1999, there were 

519 articles available. Comparing the last three decades with the last three years in 2000 there were 

almost the same amount 496 available articles, which indicates that the amount of articles has increased 

tremendously and that it would be possible for the researcher to find a change of attitude over time 

towards the phenomenon lobbying as the media’s reporting have increased on the issue, see below. 

CHART 2: LOBBYING EXPOSURE IN THE MEDIA 
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The bar diagram above indicates that the number of articles from different sources mentioning lobbying 

has increased considerably since 1992 in Sweden. A total of eighty-six sources (See Appendix) were 

found and included. Sources with less than 10 articles were categorized as others in this diagram. Se 

detailed version below. It should also be noted that material from the radio/tv were more or less none 

existent as the terms lobby and lobbning were not mentioned within the given years that were searched 

for.  

CHART 3: LOBBYING EXPOSURE IN THE MEDIA – DETAILED NUMBER OF ARTICLES 

 

Chart number three also provides a table that shows how the number of relevant articles has increased 

since 1992 from each source. Since 1992 the table also shows the increased number of new actors 

“sources” that began to discuss the subject of lobbying. 
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We then choose a random year to analyze and compared 1992 with 2002 and 1996 with 2010 a total of 

141 articles. The diagram above supports the notion that the medias attitude towards lobbying has 

changed since the 1970s in Sweden. However, this is not a satisfactory answer as it only compares two 

different years with each and does not provide an overall picture over time. In order to further support 

the first hypothesis, we will investigate the 2nd hypothesis, as these two correlate with each other.  

 Second sub question - Is lobbying in the Swedish media more positive, negative or neutral 

towards lobbying in recent years than earlier? We will investigate how the medias attitude towards 

lobbying have changed over time and if lobbying is being portrayed more positively, negatively or 

neutrally between the period 1970-2014.  

 

By entering the data collected (the total number of articles) year by year, this line chart has been able to 

take shape. The stacked line chart above indicates that medias attitude towards lobbying has changed 

since 1982. The negative articles have gradually increased since 1988 and they are double the amount 

compared to the positive ones. However, the dominant attitude towards lobbying are articles that have a 

neutral standpoint. These neutral items are in some years either twice or 3- or 4 times more compared to 

the negative articles as seen above. 
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Out of 599 articles, 506 mentioned lobbying indirectly that is to say that the main theme of the article 

wasn’t about lobbying and the above shows that in 84% of the total articles the search terms were only 

mentioned in the article. Only 16 percent (93) articles were about lobbying, which is quite a low number 

compared to all the articles that mentioned lobbying. There were a total of 382 articles (64%) that 

mentioned lobbying indirectly with a neutral attitude.  

Out of 599 articles, only eight percent (both indirect and direct) had a positive attitude towards lobbyism. 

The number of articles with a negative attitude amounted (both indirect and direct) only 22,5 percent of 

the total and within that category, only 22 percent were represented by the evening press. The dominant 

attitude towards lobbyism was however neutral with staggering sixty-nine percent.  

FIGURE 4: THE TOTAL NUMBER OF ARTICLES DEPENDING ON EACH CATEGORY 

 

Direct
16%

Indirect
84%

PIE CHART 1: IS LOBBYISM MENTIONED DIRECTLY OR 
INDIRECTLY?

Direct Indirect
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The figure above shows the total amount of articles in each category of questions in order, with a 

percentage of each section. As shown the most common theme to mention the terms “lobby” and 

“lobbning” are indirect that is to say that the main theme of the articles was not about lobbyism.  

 

 

Out of 599 in both direct and indirect categories there were a total of 50 (positive – 8%), 135 (negative 

– 23%) and 414 (neutral – 69%) articles. Each category was divided with the total amount of articles to 

show the amount in percentage. In order to get a deeper understanding, we will further investigate each 

category in order to see from which sources that dominates the positive, negative and neutral attitude 

towards lobbyism by providing three unique pie charts below. 
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23%
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ATTITUDE TOWARDS LOBBYISM 
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Sources with less than 5 articles were categorized as others. Tidningarnas telegrambyrå had 6 positive 

articles, Dagens Nyheter had 7, Göteborgs-posten had 10 positive articles and the rest were based on 27 

articles.  

 

 

There were 135 negative articles in total (both indirect and direct) and sources with less than 6 articles 

were categorizes as others. Only seven sources dominated the negative attitude towards lobbying, as 

shown above. Aftonbladet and Expressen are considered as evening press231 and they make up for only 

22 percent of the total negative attitude, nearly a quarter of the total.  

 

                                                 
231 Source: Bonnier https://www.bonnier.com/sv/brands/tidningar/gtgoteborgs-tidningen  
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Since there is a large number of neutral articles, sources with less than 15 articles were categorized as 

others. The evening press consists of 10% of the total neutral articles while the rest are scattered that 

originates from different sources. Dagens Nyheter holds the first and Svenska Dagbladet second place 

with a neutral attitude towards lobbyism. It is important to note that during the investigation it has been 

noted that lobbying has also been mentioned in various contexts that discussed other topics as well, for 

example, liquor & tobacco, weapons, Russia, improve someone’s image, abortion, terror, environment, 

conspiracy, concern, threat, drugs, extortion, war. 

  

The most common amount of numbers of words in the articles were those that were between 1 to 800 

words. A total of 407 articles were found and that alone amounted to almost 68 % of all articles (599). 

The most common attitude in those 407 articles were the ones with a natural attitude a total of 281 (~69%) 

and the second most common were 87(~21%) articles that had a negative attitude. Only 20% of the 

articles had words in-between 800-1400 words which also was the second most common phenomenon 

and the rest consisted of roughly ~12% that had over 1400 words.  

 There are more positive, negative and neutral articles towards lobby in recent years compared to 

previous years, however both positive and negative combined do not amount the same number as the 

neutral ones each and every year. The answer to the second question is that the medias attitude towards 

lobbyism is actually more neutral than the other two attitudes. 

The medias neutral attitude can also be questioned whether their attitude actually is neutral or not as it 

has been noted during the investigation that they are more skeptical rather than neutral. In both neutral 

and direct articles, words such as “strong”, “resourceful”, “capital strong” had been mentioned quite 

often in connection with the term lobbying. There are several explanations to their skepticism towards 

407

122

70

PIE CHART 6: NUMBER OF WORDS FOUND IN ARTICLES

1-800 800-1400 1400+
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lobbyism: For example, one article mentioned that “There are a strong lobbying and advertising strategy that tries 

to fool us that margarine is the best option for sandwiches and cooking”. 232 

 In 2010 the newspaper Dagens Nyheter exposed that many parliamentarians were “controlled” 

by lobby-organizations when they pushed through new proposals. The media disclosed, that many 

motions that had been written had actually been written by lobbyist groups. In 2010 almost 45 percent 

of all parliament members had signed under motions which were copied, as these texts were also found 

on the internet on companies or organizations own websites. The article discussed that this was a 

democratic problem because citizens didn’t know who actually was behind the motion change.233  

 Another articles portrays that those who lobby and are capital strong (who have lots of 

resources/capital) can affect democracy in a negative manner:  

How do lobbyists affect democracy? Certainly there is a risk that companies and organizations with large resources 

will get too much influence over the political agenda and over the decisions. In the long run, nobody deserves the 

most capitalist to say the most. Decisions concerning social issues must always be based on what is best for the 

public.234 

They are skeptic because many articles have exposed how lobbying have been used only to benefit special 

interests:  

At the same time, oil companies like Exxon Mobile and Chevron pushes money to lobby republicans as these 

corporate executives and billionaires are perusing a political agenda in order to reduce taxes that only benefits their 

interests235  

Or the book by Isabella (2007) that revealed the power game between the fishing industry’s lobbying 

and EU politicians.236  

 Yet another article revealed that parliamentarians accepted money in order to push through a bill 

and also discussed that money could actually buy politics.237 The Swedish match scandal was the biggest 

bribery attempt in the EU's history were they lobbying in order to change bills that would favor the 

company.238 One article even discussed how to successfully lobby in Brussels. 

 “by spreading panic on certain issues, burying unwanted messages and by distracting the political debate”.
239  

 And the list goes on. As shown above, their skepticism isn’t only limited to scandals that have occurred 

only in Sweden but also from all over the world.   

                                                 
232 (Colting, Jonas. (2008) 
233 (Örstadius, Kristoffer. 2010, Motioner skrivs av lobbygrupper)  
234 (Jonmyren, Olof. 2002) 
235 Own translation (Flood, Linda. (2012)   
236 (Lövin, Isabella. 2007) 
237 (Heldmark, Thomas. 2012) 
238 (Häggkvist, Carolina. 2014) 
239 (Häggkvist, Carolina. & Asplund, Lollo. 2014) 
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Third sub question - Are the news articles comparing different contexts in which lobbying takes place? 

 

Only a handful of articles (38) in total were considered inspired that compared different lobbying-

contexts. The rest did mention other contexts, however, they did not meet the criteria’s that were used 

and thus was categorized as not inspired as they didn’t compare two lobbying contexts with each other. 

 

There were a total of 38 articles that were considered inspired and only 6 were positive, 17 were negative 

and 15 with a neutral attitude. The dominant attitude with an inspired picture had forty-five percent which 

was negative. It is also important to note that even positive and neutral articles compared different 

contexts in which lobbying took place. However, it can be emphasized that articles with different 

attitudes towards lobbying did compare different contexts in which lobbying took place and the dominant 

attitude with an inspired picture was the negative one. 
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7.3 THEORETICAL DISCUSSION 
Articles that had a neutral standpoint towards lobbying also had a negative attitude towards other subjects 

and because lobbying has been mentioned in both negative and neutral articles the reader may perceive 

lobbying as something negative overall as the term is constantly being mentioned in negative contexts. 

In social cognitive and affective neuroscience research one study concluded that when individuals are 

presented with negative content alongside with neutral ones, certain parts of the brain that are involved 

in storing the negative content were more active and that negative aspects were remembered more 

strongly than neutral ones by the brain.240 This means that it is up the reader to perceive whether the news 

article is important to them and if the article is considered negative or not which also will be based on 

one’s own experience towards the other issues discussed. The decision arguments discussed by Gans, 

Shoemaker & Reese does find support in this study. 

 If the neutral articles were to be considered negative by the reader as well, then there would be a 

total of 92% out of all 599 articles that could be perceived as negative towards lobbying as they were 

mentioned in articles that also could be considered negative. It is also important to note that the audience 

tend to favor negative content over positive ones as they are more attractive which Trussler and Soroka 

mentioned in their research and the theories on news evaluation and selection which to a great extent also 

supported in this study. Gudmund (1977) and Hvitfelt (1985) discussions that in order for the media to 

capture the audience’s attention they can simplify complex events or by angling the event in order to 

highlight other aspects. Not only were articles that had words between 1-800 the most common but also 

words such as “strong”, “resourceful”, “capital strong”, “loud lobby” were quite often mentioned when 

lobbying was mentioned or discussed in the article. It was not a common feature for the media to have 

an inspired picture when lobbying was discussed, however those 6% that did compare lobbying with 

other contexts where mostly negative towards lobbying which supports Hvitfelts notion and the medias 

news evaluation process and news selection theories that the media are following a more systematic 

process as most of the articles had common characteristics by mentioning strong-, resourceful, capital 

strong or loud lobby and that they are following a media logic by editing the text or by angling the news 

in order to capture the attention of the audience. They are also producing cheaper news as most of the 

articles (68%) had words between 1-800.  

 In most cases articles that were considered to have a positive attitude towards lobbying mentioned 

the democratic aspects which relate to the discussions by Dahl and Truman. The negative articles in most 

cases portrayed lobbying as something corrupt and / or a threat to democracy which were closely related 

to the Elite theory that only a small “elite” ruled society and out of control of true democracy ruling “a 

society ruled by the masses who were included in the demos”. 

                                                 
240 (James A. Bisby, Aidan J. Horner, Lone D. Hørlyck, Neil Burgess 2016:981-990)  
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This study has noticed that the media has a different view on lobbying, they have a more skeptical attitude 

rather than a neutral one. There are several explanations towards this skepticism and their skepticism 

derives from the previous news articles that had exposed how some capital strong lobbyists have 

benefitted and used undemocratic tactics in Sweden and from other contexts in which lobbying takes 

place. Note that even the organization Precis said that capital strong organizations had better advantages 

than those with fewer resources which could further support the media’s skepticism. The rise of 

skepticism can also be linked to the political system as the pluralistic system tends to favor these interest 

groups which Kanol have discussed.  

 Because this study didn’t compare two years with each other but rather how lobbyism has been 

mentioned in the past decades, the analysis has shown a rather different view on how lobbying has 

changed over time. Instead of a more negative attitude (which to some extent has increased gradually) 

this study have noticed that the media has a more skeptical attitude towards lobbyism in Sweden. One 

can relate this skepticism to the discussion that lobbying is unregulated and because of that, the media 

has increased its reporting on lobbying to make the subject of lobbying more relevant in the political 

debate. This argument is supported by the discussion that Hogan and others have mentioned that lobbying 

is increasingly seen to be problematic in democracies as they have as of yet to regulate the activity of 

lobbying because the activity lacks transparency & accountability which could be perceived as a threat 

to democracy which Kanol mentioned.  

 Hvitfelt also mentioned that the evening press were following a more dramaturgic model where 

they exaggerate in order to that attract more audiences. The analysis showed that there were only 23% 

negative of all articles and out of that number only 22% (only a quarter of the total) were published by 

the evening press, thus the negative portrayal isn’t only dominated by the evening press, however, most 

of the articles that had a negative attitude were the ones that compared different lobbying contexts with 

each other which supports to some extent the discussion from earlier studies that the media are 

exaggerating and comparing different contexts in which lobbying exits.  

8. CONCLUSION 
A reliability test has been performed to strengthen the validity and reliability of this study and out of 50 

random selected articles only 3 were wrongly categorized 50/3 = 6%. This study has found that the third 

state power “the media” in Sweden does have a negative attitude towards lobbyism and that it has been 

increasing somewhat since 1992 and even though this study analyzed articles every second year since 

2000 to 2014 one shouldn’t find big changes of attitude as it can be noted that while the negative articles 

increase so does the neutral and to some extent the positive ones as well. In all articles, it has not been 

mentioned that any regulation regarding lobbying can lead to bad behavior nor that trust is enough in the 

Swedish case, even though norms can in some occasions be stronger than law. 
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By implementing theories from the disciplines of sociology and political science the conclusion of this 

study is that medias attitude isn’t only negative but they showcased instead a more skeptical attitude 

towards lobbying as the activity is unregulated which makes it difficult for the media to audit and hold 

the elected officials accountable for their actions as the meetings with decision makers and lobbyists are 

non-transparent. The medias skepticism is also fueled because of the previous news that has exposed 

only the negative side of lobbying (the power game between elected officials and lobbyists) which has 

been used by actors that have used undemocratic tools in order to influence the decision makers. The 

media are also skeptical towards lobbyism and the political officials as the Swedish media in 2010 have 

exposed that bills were actually written by the interest groups themselves which decision makers pushed 

through without making any big changes. The notion that the media has a skeptical attitude in this paper 

also finds supports from previous studies such as the one from Precis which mentioned that the media 

have a suspicious attitude towards lobbying.   

The most dominant attitude was the neutral one, however as mentioned above as some words were 

constantly mentioned in relation to the term lobbying, the researcher of this study could not find any 

discussion that being capital strong is not per definition a bad thing. In previous research on the discussion 

why interest group, organization or companies lobby, Lowery mentioned that they spend lots of resources 

because the political system is complex. Not only is lobbying a risky business but it is quite costly and 

once they have established these lobbying resources they can be re-used to lobby on different issues in 

order to further prevent policies that could threaten their core interests that is to say their existence. Out 

of 599 articles the researcher of this study has not noticed that the survival aspect has been mentioned in 

positive context, instead the survival aspect has only been mentioned in scandals that have shown how 

lobbying have been used undemocratically.  

How lobbying is perceived of being either positive, negative or none at all is subjective, as the term is 

being mentioned in many different contexts. Most of the articles haven’t had an inspired picture but those 

who did were mostly negative. It is also important to note that even though lobbying operates differently 

in different political systems around the world the media has also reported on lobbying outside the 

country’s borders which can be perceived as something shady in Sweden even though the news article is 

from another context in which lobbying takes place.  

The Swedish media has a more negative attitude because negative news sells it is something that the 

audience desires “unconsciously”. However, because of the “media logic” the media has a more skeptical 

and cynical attitude towards lobbying rather than a negative one which leaves the decision making 

(whether lobbying is negative or not) up to the reader to decide and because lobbying is mentioned quite 

often in negative contexts then the term could be perceived by the reader as something negative, and this 

is way the term could be considered controversial. It is as if the media are tapping into the unconscious 
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mind of the audiences241 by imprinting a more “skeptical” view on lobbying even in neutral article that 

weren’t about lobbying in order to make the subject “lobbying” more relevant today which are in line 

with what McCombs and Shaws discussed. Why? It is because the media can’t audit the elected officials 

and hold them accountable for the actions as transparency and accountability are absent as Hogan and 

others have mentioned. It should be noted that when developing theories on comparative lobbying it is 

important to notice the subjective perception of lobbying.  

 

8.1 FUTURE RESEARCH 
Future research should employ a questionnaire study and investigate what the underlying causes are for 

the negative/positive or neutral attitude towards lobbyism, is it based on personal experience or rather on 

the attitude that the media have portrayed lobbying of being?  One should also investigate the examples 

that they provide as their experience is the main point for that study. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                 
241 Which is possible according to the psychoanalysis Sigmund Freud (ref in ABBOTT, T. 2014:24) 
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Figure 2: Investigating the attitude 

              Is the article positive?  

  Yes     No 

* Clear message   

* Promoting lobbying as 

something beneficial 

* Mentions why lobbying is  

beneficial  

* The article doesn’t characterize lobbying  

as something positive           Is the article negative?  

        Yes         No 

          

* Clear message  

* Negatively charged words are found 

* Portrays lobbying only negatively 

* Portrays lobbying as unfavorable  

for e.g. society or democracy without any referrals                                 Is the article Neutral? 

                                Yes            No 

         

* Clear message  

* The article can either have negative and positive aspects  

or neither both 

* The article can have an informative/comparative character 

 

 

 

 

Table 1, Comparing two different contexts in which lobbying takes place - The difference between 

Sweden and American lobbying 

 USA Sweden 

Registration of lobbyists Congress: Mandatory None 

   

Ethical rules for public officials Congress: Yes 

Administration: Yes 

None 

   

Transparency Strictly regulated 

Lobbying Disclosure 

Act of 1995 + 2007 

No regulation 

Person- or party centrated Person centrated Party centrated 

The PR Consultant's role Spokesperson for their 

customer 

Advisor 
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Companies / special interests 

contributes to political 

promotions 

Very common 

Financing: Private sector – 

public the sector (politician) 

Usual 

Financing: Public sector - 

private sector (civilian society) 

Source: Precis Villkor för lobbyism242 

 

Table 2: Excluded years 

2001 2003 2005 2007 2009 2011 2013 

 

 

Table 3: 

1 
Tidningarnas 
Telegrambyrå 41 

Nya folkbladet 
Östergötland 81 Värnamo Nyheter 

2 Expressen   42 Mölndals posten 82 Resforum   

3 Västerbottens-Kuriren 43 LO tidningen 83 Ystad Allehanda 

4 Aftonbladet   44 Dagen    84 Fordonskomponenten 

5 Svenska dagbladet 45 Dagens ETC 85 Läkartidningen 

6 Borås tidningen 46 Norrbottens-kuriren 86 Arbetet   

7 Dagens Nyheter 47 Enköpings-posten    

8 Göteborgs-Posten 48 Katrineholms-kuriren    

9 Nerikes Allehanda 49 Ljusdals-Posten    

10 Östersunds-Posten 50 Karlhamns allehanda    

11 Länstidningen Östersund 51 Sölvesborgs-Tidningen    

12 Dagens IT   52 City Helsingborg    

13 Nya dagen   53 Norra Västerbotten    

14 Dagens Medicin 54 Alingsås Tidningen    

15 Helsingborgs Dagblad 55 Ny Teknik      

16 Sydsvenskan 56 Oskarshamns-Tidningen    

17 Kristedemokraten 57 Norran      

18 Computer Sweden 58 ElektronikBranschen    

19 Södermanlands Nyheter 59 Söderhamns-kuriren    

20 Resumé   60 Tidningen Ångermanland    

21 Affärsvärlden  61 Skånska dagbladet    

22 Metro   62 
Nordvästra Skånes 
Tidningar    

23 Fokus   63 Tranås Tidningen    

24 Miljömagasinet 64 Bohusläningen    

25 Hallands Nyheter 65 Skogen      

26 Jusektidningen 66 Kollega      

27 Gotlands Tidningen 67 Biotech      

28 Swedish Radio (SR) 68 Folkbladet VK/VF    

29 Kyrkans tidning 69 ETCnu      

30 Pressens Mediaservice 70 Kvällsposten    

31 Landskrona Posten 71 City Kristianstad    

32 Swedish Radio (SR) 72 Sundsvalls Tidning    

33 Västerviks-Tidningen 73 Piteå-Tidningen    

                                                 
242 (Precis 2012:28) 
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34 Norrköpings tidningar 74 Uppsala nya tidning    

35 Falu kuriren   75 Smålandsposten    

36 Nyhetsbyrån Direkt 76 Sydöstran      

37 Sunssvall Tidning 77 Lerums Tidning    

38 Värmlands folkblad 78 Barometern    

39 Veckans affärer 79 Miljöaktuellt    

40 Södra dalarnas tidning 80 Östgöta Correspondenten    

 

Figure 4: The total number of articles depending on each category   

 

10. APPENDIX 

Appendix: codebook, code diagram or coding scheme 
 

The scheme follows a chronological order from 1970 to 2016 

     (V1)         (V2) (V3)   (V4)         (V5)        (V6) 

A:1 2 3 2 12 1 1 

A:2 2 3 2 13 1 1 

A:3 2 3 2 13 1 1 

A:4 2 1 2 13 1 1 

A:5 2 3 2 14 1 1 

A:6 2 3 2 15 1 1 

A:7 2 3 2 16 1 2 

A:8 2 3 2 17 1 1 

A:9 2 2 2 18 1 1 

A:10 2 1 2 18 3 1 

A:11 1 3 2 18 1 1 

A:12 2 3 2 19 1 1 

A:13 2 1 2 19 1 1 

A:14 2 3 2 19 1 1 

A:15 1 2 2 20 2 1 
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A:16 2 3 2 20 2 3 

A:17 1 2 2 20 2 1 

A:18 2 3 2 20 3 1 

A:19 2 3 2 21 1 1 

A:20 2 2 2 21 3 1 

A:21 2 3 2 21 3 1 

A:22 2 3 2 22 1 1 

A:23 1 1 2 22 1 1 

A:24 2 3 2 22 2 1 

A:25 2 3 2 22 3 1 

A:26 2 3 2 22 7 3 

A:27 2 3 2 22 7 2 

A:28 2 2 2 22 7 3 

A:29 2 3 2 22 7 2 

A:30 2 3 2 22 7 2 

A:31 2 3 2 22 7 1 

A:32 1 3 2 23 1 1 

A:33 2 3 2 23 1 2 

A:34 2 3 2 23 1 1 

A:35 2 3 2 23 3 1 

A:36 2 3 2 23 3 1 

A:37 2 3 2 23 7 2 

A:38 2 3 1 23 7 2 

A:39 1 2 2 23 8 1 

A:40 2 1 2 24 1 1 

A:41 2 2 2 24 1 1 

A:42 1 2 2 24 1 1 

A:43 2 3 2 24 1 1 

A:44 2 3 2 24 2 1 

A:45 2 2 1 24 7 3 

A:46 2 2 2 24 7 1 

A:47 2 2 1 24 8 2 

A:48 2 3 1 24 8 1 

A:49 1 1 2 24 8 1 

A:50 2 1 2 24 8 1 

A:51 2 3 2 24 8 2 

A:52 2 3 1 25 1 1 

A:53 2 3 2 25 1 1 

A:54 2 3 2 25 1 1 

A:55 2 3 2 25 1 1 

A:56 2 2 2 25 2 1 

A:57 2 2 2 25 4 3 

A:58 2 2 2 25 5 1 

A:59 1 3 2 25 5 1 

A:60 2 3 2 25 5 1 

A:61 2 3 2 25 5 3 

A:62 1 3 2 25 5 1 

A:63 2 3 2 25 5 2 

A:64 2 3 2 25 5 2 

A:65 2 3 2 25 5 1 

A:66 2 3 2 25 5 1 
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A:67 2 3 2 25 7 1 

A:68 2 3 2 25 7 1 

A:69 1 3 1 25 7 2 

A:70 1 1 1 25 8 1 

A:71 2 3 2 25 8 3 

A:72 2 3 2 25 8 1 

A:73 2 3 2 25 15 1 

A:74 2 3 2 25 15 1 

A:75 2 1 2 25 15 2 

A:76 2 1 2 25 15 1 

A:77 2 3 2 26 8 1 

A:78 1 1 1 26 8 2 

A:79 2 3 2 26 13 2 

A:80 2 3 2 26 15 2 

A:81 2 3 2 26 15 1 

A:82 2 3 2 26 15 3 

A:83 2 2 2 26 15 1 

A:84 2 1 2 26 1 1 

A:85 1 3 2 26 2 1 

A:86 1 2 2 26 3 2 

A:87 2 3 2 26 3 1 

A:88 2 3 2 26 4 1 

A:89 2 3 2 26 4 1 

A:90 2 2 1 26 5 1 

A:91 2 3 2 26 5 1 

A:92 2 3 2 26 5 1 

A:93 2 3 2 26 5 1 

A:94 2 3 2 26 5 3 

A:95 2 3 2 26 5 3 

A:96 2 3 2 26 5 1 

A:97 2 3 2 26 5 2 

A:98 2 3 2 26 5 3 

A:99 2 3 2 26 5 1 

A:100 2 3 2 26 5 1 

A:101 2 3 2 26 5 3 

A:102 2 2 2 26 5 2 

A:103 2 3 2 26 7 1 

A:104 1 3 2 26 7 1 

A:105 2 3 2 26 7 2 

A:106 2 3 2 26 7 1 

A:107 1 1 1 27 2 1 

A:108 2 3 2 27 3 1 

A:109 2 3 2 27 4 1 

A:110 1 3 2 27 5 1 

A:111 1 1 2 27 5 2 

A:112 2 3 2 27 5 1 

A:113 2 3 2 27 5 2 

A:114 2 2 2 27 5 2 

A:115 2 3 2 27 5 1 

A:116 2 3 2 27 5 1 

A:117 2 3 1 27 5 1 
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A:118 2 2 2 27 5 1 

A:119 2 2 1 27 5 3 

A:120 2 3 2 27 7 2 

A:121 2 3 2 27 7 2 

A:122 2 3 2 27 7 2 

A:123 2 1 2 27 8 3 

A:124 2 3 2 27 8 1 

A:125 1 2 2 27 8 1 

A:126 2 3 2 27 8 1 

A:127 2 3 2 27 8 1 

A:128 2 3 2 27 8 1 

A:129 2 1 2 27 8 1 

A:130 2 2 2 27 8 2 

A:131 2 1 2 27 9 1 

A:132 2 3 2 27 13 1 

A:133 1 1 2 27 13 1 

A:134 2 2 2 27 14 3 

A:135 2 2 2 27 15 1 

A:136 2 3 2 28 1 1 

A:137 2 3 2 28 2 3 

A:138 2 3 2 28 2 3 

A:139 2 2 2 28 3 1 

A:140 1 2 2 28 4 1 

A:141 2 2 2 28 4 2 

A:142 1 2 1 28 4 2 

A:143 2 2 2 28 5 2 

A:144 2 3 2 28 5 2 

A:145 2 3 2 28 5 3 

A:146 2 3 2 28 7 2 

A:147 2 2 2 28 7 3 

A:148 1 1 2 28 7 1 

A:149 2 3 2 28 8 1 

A:150 2 3 2 28 8 2 

A:151 2 3 2 28 8 1 

A:152 2 3 2 28 12 1 

A:153 2 2 2 28 13 1 

A:154 2 3 2 28 15 1 

A:155 1 1 2 28 15 1 

A:156 1 3 1 29 2 1 

A:157 2 2 2 29 2 1 

A:158 2 3 2 29 3 2 

A:159 2 3 2 29 4 1 

A:160 1 3 2 29 4 1 

A:161 2 2 1 29 4 3 

A:162 2 3 2 29 4 2 

A:163 1 3 2 29 4 1 

A:164 1 1 2 29 4 2 

A:165 2 3 2 29 4 1 

A:166 1 2 2 29 5 1 

A:167 1 2 2 29 5 1 

A:168 2 1 2 29 5 1 
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A:169 2 3 2 29 5 1 

A:170 2 3 2 29 5 3 

A:171 2 3 2 29 5 3 

A:172 2 3 2 29 6 1 

A:173 2 3 2 29 6 1 

A:174 2 2 2 29 6 1 

A:175 2 3 2 29 7 2 

A:176 2 3 2 29 7 3 

A:177 2 3 2 29 8 1 

A:178 2 2 2 29 8 2 

A:179 2 2 2 29 8 1 

A:180 1 1 2 29 8 1 

A:181 2 3 2 29 8 1 

A:182 2 3 2 29 8 1 

A:183 2 3 2 29 8 1 

A:184 2 3 2 29 8 1 

A:185 1 3 2 29 8 2 

A:186 2 3 2 29 9 1 

A:187 2 3 2 29 9 2 

A:188 2 3 2 29 9 1 

A:189 2 3 2 29 9 1 

A:190 2 2 2 29 9 1 

A:191 2 3 2 29 10 1 

A:192 2 3 2 29 10 1 

A:193 2 3 2 29 10 1 

A:194 2 1 2 29 11 1 

A:195 2 3 2 29 11 1 

A:196 1 1 2 30 1 1 

A:197 1 2 2 30 1 1 

A:198 2 3 2 30 1 1 

A:199 2 2 2 30 2 3 

A:200 2 3 2 30 3 1 

A:201 2 3 2 30 3 1 

A:202 2 3 2 30 4 1 

A:203 2 2 2 30 4 1 

A:204 2 2 2 30 5 1 

A:205 2 1 2 30 5 1 

A:206 2 3 2 30 5 3 

A:207 2 3 2 30 5 3 

A:208 2 3 2 30 7 3 

A:209 2 2 2 30 7 3 

A:210 2 3 2 30 7 3 

A:211 2 3 2 30 7 3 

A:212 1 1 2 30 7 2 

A:213 1 2 2 30 7 1 

A:214 2 3 2 30 7 1 

A:215 2 3 2 30 7 2 

A:216 2 3 2 30 8 2 

A:217 1 2 2 30 8 1 

A:218 1 3 2 30 8 2 

A:219 2 3 2 30 8 1 



72 

 

A:220 2 3 2 30 8 1 

A:221 2 2 2 30 8 3 

A:222 1 1 2 30 8 1 

A:223 1 1 2 30 8 2 

A:224 1 2 2 30 8 1 

A:225 2 3 2 30 8 1 

A:226 2 3 2 30 8 3 

A:227 2 3 2 30 9 1 

A:228 2 2 2 30 9 1 

A:229 2 3 2 30 9 1 

A:230 2 3 2 30 9 1 

A:231 2 1 2 30 14 1 

A:232 2 3 2 30 14 2 

A:233 1 2 2 30 14 1 

A:234 2 2 2 30 15 1 

A:235 2 3 2 30 15 1 

A:236 2 2 2 30 16 1 

A:237 2 1 2 30 16 1 

A:238 2 3 2 30 16 1 

A:239 2 3 2 31 1 1 

A:240 2 2 2 31 1 1 

A:241 1 2 2 31 2 1 

A:242 2 2 2 31 2 1 

A:243 2 3 2 31 4 3 

A:244 2 3 2 31 4 1 

A:245 2 3 2 31 4 3 

A:246 2 3 2 31 4 3 

A:247 2 3 2 31 4 1 

A:248 2 3 2 31 4 1 

A:249 2 2 2 31 4 1 

A:250 2 2 2 31 4 1 

A:251 2 3 2 31 4 1 

A:252 1 1 2 31 5 1 

A:253 2 3 2 31 5 3 

A:254 2 3 2 31 5 1 

A:255 2 3 2 31 5 1 

A:256 2 3 2 31 6 2 

A:257 2 3 2 31 7 1 

A:258 2 3 2 31 7 2 

A:259 2 3 2 31 7 1 

A:260 2 3 2 31 7 3 

A:261 2 3 2 31 7 1 

A:262 1 2 2 31 7 1 

A:263 1 1 2 31 7 1 

A:264 1 2 2 31 8 1 

A:265 2 3 2 31 8 1 

A:266 2 3 2 31 8 1 

A:267 2 3 2 31 9 1 

A:268 2 3 2 31 16 1 

A:269 2 3 2 31 16 2 

A:270 2 2 2 31 16 1 
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A:271 2 3 2 31 16 1 

A:272 2 2 2 31 16 2 

A:273 2 3 2 31 16 2 

A:274 2 3 2 31 16 2 

A:275 1 2 1 31 17 1 

A:276 2 1 2 31 18 1 

A:277 1 2 2 31 19 2 

A:278 2 3 2 31 20 1 

A:279 1 3 2 32 2 1 

A:280 2 3 2 32 2 2 

A:281 2 1 1 32 3 2 

A:282 2 3 2 32 4 2 

A:283 1 2 2 32 4 1 

A:284 2 3 2 32 4 2 

A:285 1 2 2 32 4 1 

A:286 2 2 2 32 4 1 

A:287 1 3 2 32 5 1 

A:288 2 3 2 32 7 3 

A:289 2 3 2 32 7 3 

A:290 2 3 2 32 7 1 

A:291 2 3 2 32 7 2 

A:292 2 3 2 32 7 3 

A:293 2 3 2 32 7 1 

A:294 2 3 2 32 7 1 

A:295 2 3 2 32 7 1 

A:296 1 1 1 32 7 3 

A:297 1 1 1 32 7 1 

A:298 2 2 1 32 7 1 

A:299 2 2 2 32 7 1 

A:300 1 3 1 32 7 2 

A:301 2 3 2 32 8 1 

A:302 2 3 2 32 8 2 

A:303 1 1 2 32 8 1 

A:304 2 2 2 32 9 1 

A:305 2 3 2 32 9 1 

A:306 2 3 2 32 10 1 

A:307 2 3 2 32 13 1 

A:308 2 3 2 32 13 2 

A:309 2 3 2 32 14 1 

A:310 2 2 2 32 16 2 

A:311 2 2 2 32 16 2 

A:312 2 2 2 32 16 2 

A:313 1 3 2 32 16 2 

A:314 2 3 2 32 19 2 

A:315 2 3 2 32 20 1 

A:316 1 3 2 32 20 2 

A:317 2 3 2 32 20 1 

A:318 2 3 2 32 21 3 

A:319 2 3 2 32 7 1 

A:320 2 3 2 33 1 1 

A:321 2 3 2 33 1 1 
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A:322 2 3 2 33 1 1 

A:323 2 2 2 33 1 1 

A:324 2 3 2 33 2 3 

A:325 2 3 2 33 2 1 

A:326 2 3 2 33 2 1 

A:327 2 2 2 33 2 1 

A:328 2 2 2 33 4 1 

A:329 1 1 2 33 4 1 

A:330 2 3 1 33 4 2 

A:331 2 3 2 33 4 2 

A:332 2 3 2 33 5 1 

A:333 2 3 2 33 5 2 

A:334 1 3 2 33 5 1 

A:335 2 3 2 33 6 1 

A:336 2 3 2 33 6 1 

A:337 2 3 2 33 7 1 

A:338 2 3 2 33 7 1 

A:339 2 3 2 33 7 1 

A:340 2 3 2 33 7 1 

A:341 2 3 2 33 7 1 

A:342 2 3 2 33 7 1 

A:343 2 3 2 33 8 1 

A:344 2 3 2 33 8 1 

A:345 1 3 2 33 8 2 

A:346 2 3 2 33 9 1 

A:347 2 3 2 33 10 1 

A:348 2 3 2 33 15 1 

A:349 1 1 2 33 15 1 

A:350 2 3 2 33 15 1 

A:351 2 3 2 33 16 1 

A:352 1 1 2 33 16 1 

A:353 2 3 2 33 16 2 

A:354 2 3 2 33 16 1 

A:355 2 3 2 33 16 1 

A:356 2 2 2 33 16 2 

A:357 1 3 2 33 16 1 

A:358 2 3 2 33 16 1 

A:359 2 2 2 33 16 2 

A:360 2 3 2 33 19 1 

A:361 2 3 2 33 19 1 

A:362 2 3 2 33 20 1 

A:363 1 1 2 33 22 3 

A:364 2 3 2 33 23 2 

A:365 2 2 2 33 24 2 

A:366 2 3 2 33 24 1 

A:367 2 3 2 33 24 1 

A:368 2 3 2 33 25 1 

A:369 2 3 2 33 25 1 

A:370 2 3 2 33 26 1 

A:371 2 3 2 33 28 3 

A:372 2 3 2 34 1 1 
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A:373 2 3 2 34 3 1 

A:374 2 3 2 34 4 1 

A:375 2 1 2 34 4 1 

A:376 2 3 2 34 4 2 

A:377 2 3 2 34 4 1 

A:378 1 2 2 34 4 1 

A:379 1 3 2 34 5 1 

A:380 2 3 2 34 5 1 

A:381 2 3 2 34 5 3 

A:382 2 3 2 34 5 1 

A:383 2 3 2 34 5 3 

A:384 2 2 2 34 5 1 

A:385 2 3 2 34 5 1 

A:386 2 2 1 34 6 2 

A:387 2 2 2 34 6 1 

A:388 2 2 2 34 6 1 

A:389 2 2 2 34 6 2 

A:390 2 3 1 34 7 1 

A:391 2 2 2 34 7 2 

A:392 2 1 2 34 7 1 

A:393 2 1 2 34 7 2 

A:394 2 3 2 34 7 1 

A:395 2 3 2 34 7 1 

A:396 1 3 2 34 7 1 

A:397 2 2 2 34 7 3 

A:398 2 3 2 34 7 1 

A:399 2 2 2 34 7 3 

A:400 2 3 2 34 7 3 

A:401 2 3 2 34 7 2 

A:402 2 2 2 34 7 2 

A:403 2 3 2 34 8 3 

A:404 2 3 2 34 8 1 

A:405 2 2 2 34 8 2 

A:406 2 3 2 34 8 1 

A:407 1 3 1 34 9 1 

A:408 2 3 2 34 9 1 

A:409 2 3 2 34 9 1 

A:410 2 3 2 34 10 1 

A:411 2 3 2 34 14 1 

A:412 2 3 2 34 15 1 

A:413 2 3 2 34 16 1 

A:414 2 3 2 34 16 2 

A:415 2 3 2 34 20 1 

A:416 2 2 2 34 22 1 

A:417 2 3 2 34 27 1 

A:418 2 3 2 34 8 1 

A:419 2 3 2 34 28 3 

A:420 2 3 2 34 29 1 

A:421 2 3 2 34 30 1 

A:422 2 3 2 34 31 1 

A:423 2 3 1 34 32 3 
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A:424 2 3 2 34 33 1 

A:425 1 3 2 34 34 1 

A:426 2 2 2 34 35 1 

A:427 2 3 2 34 36 1 

A:428 2 3 2 34 37 2 

A:429 2 3 2 34 38 3 

A:430 2 3 2 34 38 3 

A:431 2 2 2 34 39 3 

A:432 2 3 2 34 40 1 

A:433 2 3 2 34 41 1 

A:434 2 3 2 34 42 1 

A:435 2 3 2 34 43 1 

A:436 1 3 2 35 1 1 

A:437 2 3 2 35 2 1 

A:438 2 3 2 35 2 1 

A:439 2 2 2 35 2 1 

A:440 2 2 2 35 3 2 

A:441 2 3 2 35 3 1 

A:442 2 3 2 35 3 2 

A:443 2 2 2 35 4 1 

A:444 2 2 2 35 4 2 

A:445 2 2 1 35 4 1 

A:446 2 3 2 35 5 1 

A:447 2 3 2 35 5 3 

A:448 2 3 2 35 5 3 

A:449 2 3 2 35 5 1 

A:450 2 3 2 35 5 1 

A:451 2 3 2 35 5 1 

A:452 2 3 2 35 5 3 

A:453 2 2 2 35 5 2 

A:454 2 3 2 35 5 1 

A:455 2 3 2 35 6 1 

A:456 2 3 2 35 7 3 

A:457 2 3 2 35 7 2 

A:458 1 2 2 35 7 1 

A:459 1 3 1 35 7 1 

A:460 2 3 2 35 7 1 

A:461 2 3 2 35 7 1 

A:462 2 3 2 35 7 3 

A:463 1 2 2 35 7 1 

A:464 2 3 2 35 7 1 

A:465 2 3 2 35 7 1 

A:466 2 3 2 35 7 1 

A:467 2 2 2 35 7 1 

A:468 2 3 2 35 8 1 

A:469 2 3 2 35 8 3 

A:470 2 3 2 35 9 3 

A:471 2 3 2 35 10 1 

A:472 2 3 2 35 16 1 

A:473 2 2 2 35 16 1 

A:474 2 3 2 35 16 3 
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A:475 2 2 2 35 18 1 

A:476 2 2 2 35 25 1 

A:477 2 2 2 35 27 1 

A:478 2 1 2 35 8 1 

A:479 2 3 2 35 27 2 

A:480 1 2 2 35 33 1 

A:481 2 3 2 35 33 1 

A:482 1 2 2 35 38 1 

A:483 1 3 2 35 44 1 

A:484 2 2 2 35 45 2 

A:485 2 2 2 35 45 1 

A:486 2 3 2 35 46 1 

A:487 1 3 1 35 46 1 

A:488 2 3 2 35 47 1 

A:489 2 3 2 35 48 2 

A:490 2 3 2 35 49 1 

A:491 2 2 2 35 49 1 

A:492 2 3 2 35 50 1 

A:493 2 3 2 35 51 1 

A:494 2 3 2 35 52 1 

A:495 2 3 2 35 53 1 

A:496 2 3 2 35 54 2 

A:497 2 3 2 36 1 1 

A:498 2 3 2 36 2 3 

A:499 2 2 2 36 2 1 

A:500 2 2 1 36 2 1 

A:501 2 3 2 36 2 1 

A:502 2 3 2 36 4 1 

A:503 1 2 1 36 4 1 

A:504 2 3 2 36 5 2 

A:505 1 2 1 36 7 2 

A:506 2 3 2 36 7 2 

A:507 2 3 2 36 7 2 

A:508 2 3 2 36 7 1 

A:509 2 3 2 36 7 2 

A:510 2 3 2 36 7 1 

A:511 2 3 2 36 7 2 

A:512 2 3 2 36 7 1 

A:513 2 3 2 36 7 3 

A:514 1 2 1 36 8 1 

A:515 2 3 2 36 8 1 

A:516 2 3 2 36 10 1 

A:517 2 3 2 36 16 1 

A:518 2 2 2 36 16 2 

A:519 2 3 2 36 16 2 

A:520 2 3 2 36 16 1 

A:521 2 3 2 36 22 1 

A:522 2 3 2 36 22 1 

A:523 2 1 2 36 27 1 

A:524 2 2 2 36 27 1 

A:525 2 3 2 36 8 1 
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A:526 2 3 2 36 8 1 

A:527 2 1 2 36 38 1 

A:528 1 2 2 36 45 2 

A:529 2 3 2 36 48 1 

A:530 1 2 1 36 51 1 

A:531 1 3 2 36 54 2 

A:532 2 2 2 36 54 1 

A:533 2 3 2 36 55 1 

A:534 2 3 2 36 56 1 

A:535 2 3 2 36 57 1 

A:536 2 3 2 36 58 3 

A:537 2 3 2 36 59 1 

A:538 2 3 2 36 59 1 

A:539 2 3 2 36 60 1 

A:540 2 3 2 36 61 1 

A:541 2 3 2 36 61 1 

A:542 2 3 2 36 62 2 

A:543 2 3 2 36 63 2 

A:544 2 3 2 36 64 1 

A:545 2 3 2 36 64 1 

A:546 2 3 2 36 65 1 

A:547 1 3 1 36 66 3 

A:548 2 3 2 36 67 2 

A:549 2 3 2 36 68 1 

A:550 2 2 2 36 69 2 

A:551 2 3 2 36 70 1 

A:552 2 3 2 36 70 2 

A:553 2 3 2 36 71 1 

A:554 2 2 2 36 72 1 

A:555 2 3 2 36 73 1 

A:556 2 3 2 36 74 1 

A:557 1 2 1 37 2 2 

A:558 2 3 2 37 3 1 

A:559 2 3 2 37 3 1 

A:560 2 2 2 37 5 1 

A:561 2 3 2 37 5 2 

A:562 2 3 2 37 5 2 

A:563 2 3 2 37 5 2 

A:564 1 3 2 37 5 1 

A:565 2 3 2 37 6 1 

A:566 2 3 2 37 7 1 

A:567 2 2 2 37 7 1 

A:568 2 3 2 37 7 1 

A:569 2 3 2 37 8 1 

A:570 2 3 2 37 10 1 

A:571 2 3 2 37 11 2 

A:572 2 2 2 37 11 2 

A:573 2 3 2 37 24 1 

A:574 2 2 2 37 24 2 

A:575 1 2 2 37 31 1 

A:576 2 3 2 37 44 1 
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A:577 1 1 2 37 44 1 

A:578 1 2 2 37 45 2 

A:579 2 3 2 37 46 3 

A:580 2 3 2 37 49 1 

A:581 2 2 2 37 55 1 

A:582 2 3 2 37 57 1 

A:583 2 1 2 37 57 1 

A:584 2 2 2 37 68 1 

A:585 2 3 2 37 75 1 

A:586 2 2 2 37 75 1 

A:587 2 3 1 37 76 1 

A:588 2 2 2 37 77 1 

A:589 2 3 2 37 78 1 

A:590 2 3 2 37 79 1 

A:591 2 3 2 37 80 1 

A:592 1 2 1 37 80 2 

A:593 2 3 2 37 80 2 

A:594 2 3 2 37 81 1 

A:595 2 3 2 37 82 3 

A:596 2 3 2 37 83 1 

A:597 2 3 2 37 84 1 

A:598 2 3 2 37 85 2 

A:599 2 3 2 37 86 2 

 


