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Abstract 

This thesis investigates which type of user-related/-generated, personal, 

information is appropriate to share on an interactive public display in a 

public environment, e.g., user’s names and images, as a mean to enhance 

interactions with public display applications. This investigation is two-fold, 

how the content on the public display could be personalized and how 

interactions with the application can be emphasized. As a specific case of a 

public display application, an interactive shared music system with a 

collaborative playlist is chosen. A survey with static prototypes was created 

and sent out to identify which information users find appropriate sharing, 

regarding privacy and xyz, but also what information they feel interesting 

sharing. 47 participants answered the survey and the results informed an 

iterative design process that generated a series of static and four interactive 

prototypes. 

Four groups with three participants in each (third group with only two) were 

used to discuss the interactive prototypes highlighting the implemented 

features. In a focus group style setting, the participants were asked various 

questions for each of the four prototypes addressing this and that. During the 

sessions, notes were taken, and it was also audio recorded. All the data from 

all groups were analyzed and then also compared between the four groups. 

The result showed that people are ok with sharing their username and first 

name. The content on the music system can be personalized with pop-up 

notifications which show information about user’s choices, what song do 

they vote for or what song do they add to the playlist. Furthermore, the new 

features indicated a positive effect. 
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1 Introduction 

This section presents the background, problem definition, research questions 

and limitations.  

This thesis will identify which type of personal information is appropriate to 

share on a public display, e.g., a user’s name but also how the content on the 

public display could be personalized. Adding the user's name in combination 

with the song request or let the user write and share a public message. In the 

first chapter, introduction, the background, goals and the problem definition 

are presented. The chapter also presents research questions and limitations. 

In the second chapter, foundation, two essential technologies are explained, 

public displays and interactive music systems. This chapter also present the 

related work which has been the starting point of the thesis. The related work 

made it possible to create the first prototypes which were used in the survey. 

The third chapter, method, presents the different methods used for this thesis, 

the literature study, the survey and the user study. The fourth chapter, 

identifying appropriate and interesting information, presents the survey with 

the results and analysis. Chapter 5, evaluation and new interactive prototypes 

continues were chapter 4 ends, with the analysis of the survey. Chapter 5 

evaluates chapter 4 and introduce new and interactive prototypes. This 

chapter also includes the results and analysis of the user study. Chapter 6, 

final prototype, evaluated chapter 5 and presentes a final prototype. 

Conclusion is then presented in chapter 7 with the answering of the research 

questions, followed by the future work in chapter 8. A graphic model 

showing the research approach can be seen in chapter 3 Method. 

1.1 Background 

 
Alt et al. (2013) write that more and more public displays are being set up 

and a lot of them connected to the internet. They think that public displays 

are not just for advertiser and owners, but instead for people that passers-by 

to use and interact with the public display. On the display they could 

exchange content on e.g., a bulletin board. A “digital public notice area” 

called Digifields was invented, and in a lab study they looked at which 

interaction technology could be the most appropriate. The users can interact 

with the public display in place through a touch screen but also with their 

mobile phones. Privacy is a problem when people use it in place with the 

touchscreen. Other people can be looking when personal information is 

added to the display. Adding personal information through a mobile phone is 

therefore much more secure, but the information is still shared with the 

system and users are concerned about that. 
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One important research topic is how a user’s personal information could be 

shown on public displays. Weber et al. (2018) presented a system called PD 

Notify that could mirror user’s notifications from their smartphones to nearby 

public displays. Participants in the study were able to choose which apps and 

notifications would be shown on the public display. The participants could 

also change their privacy settings and control the content shown on the 

public display. None of the participants wanted to share the information in 

the notification. Just showing the names of the apps worked best for most of 

the participants. Sharing personal information on a public display is ok by 

users to a certain level that they can choose and be comfortable with. 

Festify is an interactive music system with a collaborative playlist that allows 

users to add songs via a mobile website with their mobile phones. Users add 

and vote for songs in a public playlist that is also Spotify-powered, which 

means it uses Spotify's library. Users can choose from millions of songs. The 

system also has a public interface that can be seen on, e.g. a big screen, TV 

or projector (Festify 2018). Müller et al. (2016) used Festify to investigate 

user engagement and motivations. It was used at a public bar, but the music 

system is not made for public space. Challenges still exist for people to pay 

attention to and make people engage with public displays. The results show 

that this was a problem and would need more knowledge what to consider 

for settings to care for higher engagement at a public place. Participants in 

the study mentioned that they saw the display but did not know anything 

about the interactions or functionalities that was possible with the system. 

In another study made by Müller et al. (2015) a quiz application was created 

for public displays. Pop-up notifications were in this work implemented in 

the system; earlier versions did not have them. Users now saw who was 

interacting with the system in the form of usernames. The pop-up feature had 

a very positive effect; people mention that they were happy to see themselves 

and others interact with the system. “Engaging especially if you see others 

interactions.” People saw others interact with the system and that draw 

attention for more people to join and interact. 

In the study by Fredericks and Tomitsch (2017) they worked with different 

public installations to see if self-representations “selfies” could make users 

more interested and engaged. To get the users to stay and look at and interact 

with the installations. When users saw themselves on the public displays that 

did not just make them more interested, but it also made passers-by more 

intrigued. However, at one installation some people said that they did not like 

pictures of themselves and did not want to be identified. These things have 

also been seen in other studies; people do not want to be exposed. In the 

study by Müller et al. (2015) they replaced real names with usernames on 

public displays to make people feel safer. 
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1.2 Problem definition 

 
Several ways of enhancing content and interactions with a display 

application exist. Public display content needs to be appropriate and accepted 

as well as interesting for users and people in the audience. The goal of this 

thesis is to investigate what kind of information could be added and shared 

on the public display. This study requires the involvement of potential users 

to examine which information they are comfortable with sharing and what 

sort of information is appropriate to share on a public display. Then see what 

affect these changes could have on the user and if this information could 

enhance the experience with the interactive music system. 

1.3 Research questions 

 
● How can content on and interactions with the interactive public music 

system be personalized? 

○ Which types of information/content are appropriate and 

comfortable for users? 

● How do these changes affect the users? 

○ Do these personalizations introduce a more engaging 

experience? 

1.4 Limitations 

 
The focus of this thesis is on the exploration and design of new features for 

public display applications. The new features will be tested through static 

prototypes created with Adobe Photoshop and interactive prototypes created 

with Axure. The actual implementation/programming and testing of 

functional prototypes is not part of this thesis.  

The investigation focusses on the case of an interactive shared music system 

on public displays that are meant for public settings such as pubs where 

people gather and take a drink. Since public display applications are highly 

situated regarding settings, audience and use case, other settings and 

application types might need dedicated investigations. 

The new features that are tested with the music system Festify will not be 

implemented in the actual system. The Festify system will only be used to 

see which information that could be added. 

Participants in the study will not try and use the actual music system, and 

they will not try the new interactions and features that are created. The users 

will only be shown the new prototypes that are created to see how it could 

look like and how it potentially could work. 
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2 Foundation 

This section presents public displays and interactive music systems which is 

a big part of this study and related work that has been important. The 

information in the related work has been used to come up with ideas to create 

the first prototypes. 

2.1 Public displays 

 
Public displays are usually used to give information and are not interactive. 

Most displays are between 40 and 50” and have an LCD or plasma screen, 

but there are also some more prominent displays and projectors. Public 

displays could be found in many places, e.g. universities, bookstores, banks, 

and museums. The public displays usually have a few different items in a 

loop, some of the information is just static, but some also animated. 

Information could be about different products, announcements for events and 

services, a schedule with lectures or fun facts. Some public displays also 

have short video clips (Huang et al. 2008).  

 
Figure 1: A public display at a university (Müller et al. 2015) 
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2.2 Interactive music systems 

 
Festify is an interactive music system where the people at a public place 

together decide the music by voting or adding songs to a public playlist; 

users only need their mobile phone and internet access. There is no need to 

install anything, Festify is connected to Spotify so users can choose from 

millions of songs (Müller et al. 2016). More information about the music 

system can be seen in the subsection 2.3.4 Festify. 

What a juke is another music system designed by Chen et al. (2012) where 

people also use their mobile phone to add songs to a public playlist, however 

in this system, they are using music files that users have on their phone and 

not the system Spotify. It is a limitation on what songs people can listen to 

but also that the user’s phones need to be in range and connected to the 

system to make it all work.  

UbiRockMachine is also a music system for the public place where users use 

their mobile phones. Users can rate songs and download them. The music is 

provided from local bands and artists that upload their music to the system. It 

was tested in three different locations and the responses were positive. The 

participants liked the idea when they could choose which songs that could be 

played at a public place. 

There are also other types of music systems where users not using their 

phones but instead using handheld devices or a touch screen on the wall 

(O´hara et al. 2004). This system was tested in a bar, and the responses were 

positive, people felt like they were involved, they could be part of choosing 

what songs to be played. It was no longer the bar staff who only controlled 

the music. The few numbers of handheld devices were, however, a limitation 

when many people wanted to know which songs were at the top the devices 

had to be shared and moved around. This limitation does not exist with 

Festify or with what a juke because their users use their mobile phones. 
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Figure 2: The original design of the Festify system seen on a public display. 

 
Figure 3: Touchscreen used to vote for songs (O´hara 2004). 

2.3 Related work 

 

2.3.1 Pop-up notifications 

 

Müller et al. (2015) created a quiz application to see “how does the 

awareness of peer interactions on the display system affect user 

engagement?”. A public display was set up at the Department of Media 

Technology at Linnaeus University, and eight students from this department 

were involved as participants in the study. On the public display, there is one 

video playing on YouTube and to each video is a question with multiple-

choice answers. Students answer the quiz through an app on their mobile 

phones. In the earlier versions of the system, users wanted “more dynamic 

and personalized content.” Students were engaged to interact when they 
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heard about or saw friends interacting with the display. A new feature in the 

form of pop-up notifications was later implemented in the quiz system. The 

participants had at the beginning of the study got information that their 

nicknames were going to be added to the public display. The pop-up 

notification does not just show students nicknames but also what item they 

are interacting with and where they are from, which school or place. The 

pop-up notification is shown in three different colors, green or red depending 

if the user is answering correct or wrong, blue if a user is rating a video. Of 

the eight participants six mentioned that the pop-up notifications had a 

positive effect, no one mentioned any bad effects with it, “Really like the 

notifications” and “engaging especially if you see others interactions.” 

 

Figure 4: Example of pop-up notifications (Müller et al. 2015) 

2.3.2 Display blindness 

 

Display blindness is a common challenge, and in the paper, by Memarovic et 

al. (2015) they tried to understand it, why do people pay a little or no 

attention at all to public displays. Display blindness has been a big 

motivation for those who work with public displays, but very little research 

has been done to understand it and why. In their paper, they are categorizing 

and examine approaches that are currently used to understand display 

blindness. They found out that the current research is unable to identify if it 

is a problem that the limited engagement between a passerby and the display 

and if the problem could be solved. The interactions people get with public 

displays are too short and are not as engaging as smartphones with social 

media like Facebook. In their research, they summarized earlier approaches 

in a table to easily compare different studies and their findings. In one study 

that measured numbers of clicks one can easily see that “animated colored 

text” was the most popular choice. Another study with the method “numbers 

of people that glanced at a display” shows that most people do not look at a 

public display more than 0.8 seconds and the longest time one person looked 

at it was 2.1 seconds.  
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2.3.3 Honey-pot effect 

 

Müller et al. (2014) created “Communiplay,” a system where people can see 

themselves in the form of their contour on a public display. They can also 

play with different virtual objects. The system is placed at six different 

locations, and they are all connected so people can see others interact with 

the system at the same time. In their study, they wanted to see if people were 

interested in this sort of system and how and why they would use it. When 

people were alone and interacted with the system they usually played with 

the virtual objects. However, when more people played in front of the screen 

from other locations, they instead played with each other’s contours by, e.g. 

doing funny poses or waving. In their study, they found both a local and a 

remote honey-pot effect. They define it as “the increase of conversion rate” 

which are the percentage of the people that pass by and then start to interact 

with the system and “the increase of the interaction duration” when there 

already are people playing with the system. The remote honey-pot effect 

increased the conversion rate by up to 136%; people wanted to play with the 

system when they saw others from different locations. The highest increase 

of conversion rate was with local users, +604%. The system “Communiplay” 

has shown a promising future for public displays and how they can be more 

attractive. 

2.3.4 Festify 

 

In the study made by Müller et al. (2016) they used an interactive music 

system at two public spaces, at a pub, and at an after-party event. They 

wanted to see “how and why do people interact with the public music 

system” and “how does the system affect the public space and social context 

it is situated in.” To focus on these questions, they used an existing music 

system called Festify. (See subsection 2.2 Interactive music systems for a 

shorter description of the music system Festify). With the system users can 

add songs to the playlist and vote on the songs already in the playlist, they 

vote by using their mobile phones, and there is no need for physical music 

files or a Spotify account. People need to enter an URL in their web browser 

to be able to add and vote for songs. The system is using Spotify's library, 

which includes over 30 million songs (Spotify 2017). The song with the most 

votes will be played next. Otherwise, it just follows the order they are added. 

From interviews at the events they saw that not everyone used their phone, 

but some only used one phone for the whole group. Some people walked to 

the public display to look for their song and see when it would be played, “it 

was exciting to wait for my song and see others vote for it.” Some also took 

photos of themselves alongside the public display, both to remember the 

event and the song that they had added. Some of the participants at the event 

asked for “more dynamic content and feedback to interactions. People liked 

the attention and exposure, and it enriched their experience.  
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2.3.5 Selfies 

 

Social media is an important thing for many and especially the self-

representation which is more known as a “selfie.” People share pictures of 

themselves on social media like Facebook and Snapchat, but they also share 

their emotions, opinions, and thoughts (Fredericks and Tomitsch 2017). In 

their study, they wanted to see if they could make people more engaging with 

the selfie culture through the situated technologies. They did observations 

from four different field studies: “Vote As You Go,” “Digital Pop-Up,” 

“Digitally Augment Pop-Up” and “Pop-Spot.” In every field study, they also 

interacted with and interviewed people at the places. In the studies, they 

found out that systems that are more fun and in a more playful way for 

people to use are the most engaging, e.g., “Pop-Spot” and “Digitally 

Augment Pop-Up.” With these systems people could take more personalized 

selfies in groups, through gestures and facial expressions. That also led them 

to try other elements at the installation which was the primary goal, to get 

people to stay and interact with the system. 

3 Method 

This section presents the different methods used for the study. Literature 

study, survey and user study. The research approach can be seen in figure 5. 
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Figure 5: A graphic model showing the research approach. 
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3.1 Literature study 

 
A literature study has been made to understand more about the topic and find 

relevant literature for the work. It has also been used to see how earlier 

studies have tried to enhance systems and what information they shared on 

public displays. These studies sources have also been used to find more 

relevant studies. The information in the studies have been very useful to 

create a survey and to help answer the right questions, to create the research 

questions and most importantly to see what sort of systems others have used 

and with what features. How have they tried to make their systems more 

engaging. 

The information given in the related work section has been used to create the 

first designs for the prototypes. Pop-up notifications to see user’s interactions 

with the music system, voting and adding songs to the playlist, who is the 

user and how could the users be presented. Statistics to see how many users 

are connected to the system. Send a message to reach out to other users or 

publish a selfie to make it more engaging.  

In the literature study, three different services have been used to research for 

relevant literature. OneSearch can be used to search for articles, conference 

proceedings, reports and a lot more. It is also possible to search in specific 

databases (Linnaeus university 2018). Another service is DiVA, diva (n.d.) 

here is both student thesis and research publications from 47 universities and 

research institutions. The third service used is Google Scholar, and it is used 

to find academic literature and much more across the whole world (Google 

Scholar n.d.). 

3.2 Survey 

 
A survey was made to investigate what sort of private information people 

was ok with sharing on public displays but also what people feel interesting. 

It was made with Google forms and shared in FirstClass, a platform for 

students and teachers but also on a subreddit called Spotify, which is a 

subcategory on the website Reddit where the system Festify have been 

discussed before. It is hard to count how many got the survey because it was 

an open link, but how many who opened and read the message which 

contained the link could be seen. On FirstClass, there were 71 unique users 

who read the message and on Reddit, the message had around 800 unique 

views. It is not possible to see how many users from each platform that later 

clicked on the link, but the survey got a total of 47 answers. The survey 

inquires the user’s preferences and interests regarding relevant content and 

information. It is divided into four different sections, in the first part is a 

question about the statistics. In the second is questions about what 

information people are ok with sharing and information that they think could 
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be interesting. The third section has questions in combination with 

prototypes, most questions here is about if the participants think that the 

information is “not interesting” or “interesting,” they answer from a scale of 

1 (not interesting) to 5 (interesting). In the last section, they rate the different 

information shared on the public display to see which features the 

participants thought were more interesting than the others. The participants 

are also asked about their interest in music if they care about what music is 

being played at e.g. a pub and how much time they listen to music.   

3.3 User Study 

 
A user study was made based on the results of the survey. It was made to 

help to answer the question “how do these changes affect the users?”. It was 

made in a focus group setting. In the user study, there were four different 

groups with three users in each (only two in the third group), a total of 11 

participants between 21 and 25 years old. Before the session started the 

participants got some information that this study is made to get information 

and help that could be used for the thesis. Notes will be taken under the 

session, and it will also be audio recorded. The participants were asked if 

they were ok with the audio recording and if they were not ok with it, then it 

was not used for that session. They got information that the session will take 

about 30 to 45 minutes and that they will see four different prototypes, it is 

the same prototypes of the music system, but new information will be added 

for each new prototype and for every version they see there will be some 

questions to discuss. The last information they got before starting was that 

they should think that this was a public place, e.g. a pub were people gather 

and take a drink and in the pub were a big screen, TV or projector. On that 

display, they saw the music system (the group is sitting together in front of a 

big screen with the information on it). The participants were also assigned 

usernames.  

4 Identifying appropriate and interesting information 

This section presents the new information added to the system as static 

prototypes based on the literature study; it also presents the results of the 

survey that the prototypes are used in and the analysis of it. 

4.1 Static prototypes for survey 
 

The first prototypes were made using the program Adobe Photoshop. A print 

screen of the current version of the music system Festify was used as 

background for every static prototype. New information was then added to 
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the background. The new information and features that were added to the 

system were based on the literature study and was recreated to fit Festify. 

 

4.2 List of new features created and added to the system (prototypes) 
 

Statistics - to see how many users are connected to the system right now, 

how many are choosing songs, how many songs have been added to the 

playlist and how many users have been connected to the system in total.   

Interactions - a user vote or add a song to the playlist and a group vote or add 

a song to the playlist. 

Avatars - users choose an avatar to represent them, it is placed in front of 

their username. 

Added by - users have their username over the song in the playlist. 

Message - users have the choice to also send a message as part of a vote or 

adding a new song, e.g. “vote for my song.” 

Selfie - send a selfie in combination with a message as part of a vote or 

adding a new song. 

High score - a high score list that shows the users with most songs played. 

The new information added to the system (prototypes) also have a yellow 

marking around it and or yellow arrows, so the participants know what they 

should look for at each question (see Appendix A Survey for the survey 

questions). 

 
Figure 6: Example showing the new feature statistics. 
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4.3 Results survey 

 
The survey got 47 responses and out of them 37 were male and 10 were 

female, the majority were between 21 and 25 years old. Most of the 

participants spend much time listening to music, and they care a lot about 

what music is being played at a public place, e.g. a pub. 

 

 

Figure 7: Pie chart showing gender 
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Figure 8: Chart showing age 

The first part about statistics was one of the most interesting information 

added, but also the one that was most confusing. Participants did not 

understand the difference between some of the information “What does total 

users mean vs. Connected users? That is unclear in my opinion.” However, 

statistics were a feature that users thought was very interesting.  

 

 

Figure 9: Results of the four different statistics 

The next part had questions about what sort of information people were ok 

with sharing and information people think would be interesting sharing. 

Username/nickname was the information that most people agreed on sharing, 

user’s first name was also positive. Full name and picture/selfie were 

information people did not agree to share on a public display. 

 

 

Figure 10: Results of the private information 
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When asked what information “would be interesting sharing,” the avatar was 

also positive. This was also seen in other questions about having a small 

avatar in front of the user’s nickname. “The avatar thing is cool, as is a 

nickname, but maybe I don't want my real name shown with my votes” and 

“I am quite concern about privacy and dislike in general to be mentioned in 

public. The avatar and username is a good alternative for me”. 

In the third section prototypes were shown with the new information added. 

When participants were asked the question if adding a song to the playlist 

that is visualized by a pop up the responses were very positive, and that was 

also information that people were ok with sharing on the public display. A 

similar question was also asked “if you are a group using only one mobile 

phone” the responses were about the same as if only one user would vote or 

add a song. When asked how long they thought the interaction should be, 

38.3% answered “1-5 seconds” which was the most popular choice, the 

second and third most popular choices were “until another user do an 

interaction” and “6 - 10 seconds”, both had 25.5%. 

 

 

Figure 11: Adding a song to the playlist. 1 = not interesting, 5 = interesting 
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Figure 12: Time for one interaction 

 

Another prototype that people thought were more interesting and were ok 

with sharing on the public display was “show your name over the song that 

you added to the playlist”; this will show your information for a more 

extended period depending on the place in the queue and how long each song 

is. 

 

 

Figure 13: Name over the song. 1 = not interesting, 5 = interesting 

When asked if more than one interaction should be shown at the same time, 

most answered that it could be interesting. Participants were again asked how 

long they think every interaction should be, but now three interactions will 

be shown at the same time. The answers here were not the same as before 

with only one interaction, but it still was similar. The choice that got most 

answers were “until another user do an interaction” second most was “1 - 5 

seconds” and third “6 - 10 seconds”. 
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Figure 14: Time for one interaction 

Send a public message as part of a vote or adding a new song got neither 

good nor bad, it was about the same number of users that thought it was 

interesting as not interesting. When asked if they would be ok sharing that 

information most said yes.  

 

 

Figure 15: Send a public message. 1 = not interesting, 5 = interesting 

When also adding a picture/selfie in combination with the message the 

answers were the same, but when asked if they would be ok sharing that 

information it was not as positive as just the message, now it was neither 

good nor bad.  

When asked what sort of information could be interesting as a public 

message some people thought writing free text would be interesting but when 

asked if it could be a problem 87.2 % said yes. “Never good when people can 

write whatever they want at a public place.” Set of phrases were otherwise 
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the choice people thought interesting, e.g., “vote for my song,” choose from 

a set of words to compose a message were not as interesting. 

 

 

Figure 16: What sort of public message could be interesting sharing 

 

Figure 17: Could free text be a problem 

A high score list that shows the users with most songs played and or with a 

number of votes on their added songs were neither interesting or not 

interesting, it was about the same. However, when asked if they would be ok 

sharing that information on the public display the responses were very 

positive. 
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Figure 18: A high score list. 1 = not interesting, 5 = interesting 

4.4 Analysis of survey 

 
The results of the survey showed that four features were more interesting 

than the others. The interactions when a user/group add or vote for a song, 

user’s username over the songs in the playlist, statistics, and the public 

messages. These four features were appropriate, not only because of their 

interest, the participants were ok sharing the information on the public 

display. 

The private information that the participants were most ok and comfortable 

with sharing were usernames and first names. They were not ok sharing their 

last name. One participant wrote “I am quite concern about privacy and 

dislike in general to be mentioned in public. The avatar and username is a 

good alternative for me”. Alt et al. (2013) write that privacy is a problem on 

public displays, people do not want others to see their private information. In 

a study by Müller et al. (2015) they used usernames instead of real names to 

make the participants feel safer.  

The participants mentioned that the focus should be more on users and their 

interactions. The enhancement of content with user-related and social 

information was therefore interesting. The statistics were one of the four 

most interesting features but also the most confusing for some people. It 

needs an alternation. The interactions when a user or a group vote or add a 

song to the playlist were one of the features that were more interesting, also 

in combination with messages. To appropriately integrate these features into 

an interactive shared music system, more comprehensive changes need to be 

made into the existing Festify system. 
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5 Evaluation and new interactive prototypes 

This section presents the creation of the new interactive prototypes based on 

the results and analysis of the survey. It also presents the results and analysis 

of the user study. 

5.1 Interactive prototypes for the user studies 
 

The four most interesting features were chosen to have for the user study. 

Other features from the survey study were interesting, but only the four most 

interesting features were chosen to limit the study. Having a user study with 

all the new features would have been too much for this thesis. The new 

features1 were created with the program Axure. Axure (n.d.) is a tool that lets 

you design prototypes without writing any code. They open up for the 

possibility to build interactive prototypes with animations and data that is 

dynamic. Projects can easily be uploaded and shared with others and can be 

viewed on both computers and mobile phones. 

To create the new interactive prototypes, a new method was utilized. 

Photoshop only handled the static prototypes. Now things would be 

interactive and animated instead of just a static picture with new content 

added to it. The music system needed to be rebuilt from scratch. A blurred 

background was first created in Adobe Photoshop and then imported to 

Axure, the album covers were screenshots taken from Spotify. All other 

content was created in Axure. First, the original design was recreated, then 

new designs were shaped with the new features. 

 

Figure 19: Original design recreated in Axure to have as a template 

                                                      

1 https://a4geb7.axshare.com Password: kevin 

https://a4geb7.axshare.com/
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Figure 20: The new designs 

The new designs were discussed with the supervisor, and then one of the new 

designs were chosen to be used for the user study. This design was the one 

that fits best for a public display but also based on the results of the survey. 

The new design was divided into two parts, the playlist to the left and the 

interactions and statistics to the right. The playlist split into three columns, 

first the username of the user who added the song, in the middle the number 

of votes that song has got so far, shown over the album cover, and to the 

right is song name and artist. The song that is playing right now is shown at 

the top of the playlist and underneath is the timeline. The right part of the 

design is divided into four rows. First is the user statistics, then the public 

messages, after that the interactions and at last the information on how to 

connect to the playlist.    
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Figure 21: The chosen design to have for the user study 

5.2 Results of the user study 

 
The presentation of the results of the user group studies is framed 

considering a set of questions that are closely related to the features designed 

and implemented in the prototypes, and expectations regarding their use and 

the potential effect on the users. Furthermore, the results are presented giving 

an overview of the answers too and the discussions of the guiding questions 

in the group sessions. For the quotes will the identifier “s1p1” be used, which 

means session 1 participant 1. See Appendix B User studies for the full lists 

of results. 

What is the first thing you think about when seeing the music system? 

The participants saw that it was a music system, some said Spotify. The 

participants also saw that it was users who used the music system “you see 

how many are connected to the system and using it” (s3p1). Some said that it 

was much information in the beginning, “it feels a bit too much” (s1p1), but 

after looking at the music system for some time, the participants understood 

the applications and especially features added. 

Do you understand every element or is something unclear? 

The votes were something that many discussed; the numbers were placed 

over the album covers so they were camouflaged, “votes is not so clear in 

combination with some covers” (s4p2). Change the color or maybe move it 

away from the cover. 

How do you perceive the statistics? What effect does statistics have on 

you? 
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The statistics were in general very positive, “good and interesting 

information, love statistics” (s4p2) and “I like to see how many are using the 

system” (s3p1), but a few also said that the statistics is not the most 

interesting and that the information “total users” could be too much. 

Would you use the music system? 

All participants said that they would be fun to try and use the music system, 

“Definitely. Cool concept to try and have at a place but not always” (s2p3). 

The participants said it would be fun to add or vote for songs and be a part of 

the party, “the pub/club can listen to what they want to hear” (s2p1). 

Which element was it that made you try the music system, grab your 

attention? 

Most of the participants said that they saw other users who used the system, 

they saw the usernames and the interactions, and many things happening on 

the display. However, also that they can get the chance to add and vote for 

songs and “would be interesting to see if people vote for my song” (s4p1). 

How do you perceive the interactions? What effect does the interactions 

have on you? 

The participants thought that the interactions were very positive and 

interesting. Most of the participants said that they thought it was fun to see 

their own and other users’ interactions. “I like seeing other use the system 

and which songs they vote for” (s4p2). 3 participants said that it was unclear 

which way the interactions went and four said that the interactions moved to 

fast. 2 said that the interaction could be clearer, “username in another color” 

(s4p3). 

How do you feel when your own name is being represented/exposed next 

to your chosen content, the interaction you made? 

Most of the participants were very positive and happy when they saw their 

own name, “hey look that's me” (s3p2). Words like happy, cool and proud 

were frequently used. Some mentioned that they wanted to be on the top list 

and hoped that people would vote for their added song. It was only one who 

did not care about the username “I do not care so much if my username is 

shown beside my interactions or in the playlist, that do not affect me, but if 

my real name would be shown on the display I would not like it” (s2p3). 

How do you feel when your friends or strangers name is being 

represented/exposed next to their chosen content, the interaction they 

made? 

Same as before, positive and happy. 7 participants said that they would use 

the system if they saw others or a friend use it, “if I see other do interactions 

I also want to try it” (s1p1p2p3). Some also said that they would support 
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their friend if he or she added a song to the playlist or if a friend or stranger 

add a good song, “fun when I see my friends use the system, could make a 

game of it, I also want to use it then” (s3p2). One participant did not care 

about the others interactions, “I don't think a friends interaction would 

change my choice, I would use the system if I want to not because my friends 

use it” (s2p3).  

How do you perceive the messages? What effect do the messages have on 

you? 

Most of the participants liked the messages except the promotion message, 

“It would be fun to promote my song but could be too much information on 

the display” (s2p2) and “yes, a fun idea but maybe have a limitation so 

people do not just promote their songs all the time or maybe just take away 

that message” (s4p3). Some also mentioned that the message box could be 

clearer, e.g. “make them pop out more, maybe another color” (s1p2) and 

“add a text that says message” (s4p1). 

What message would you want to share on the public display? 

The participants thought that the messages that already existed were good but 

adding more fun messages to choose from would be even better, “just more 

messages so not everyone uses the same” (s2p1). The participants mentioned 

again that the “promotion message” could be too much, “more fun messages 

but maybe take away the promotion message” (s4p2p3). 

What other dynamic feedback would you like to see? Would you find 

engaging? 

One participant mentioned that Spotify uses a message box with information 

about the song and artist, “I know that sort of information will start 

conversations but maybe have it instead of the messages otherwise it will be 

too much information on the display” (s2p3). Another participant mentioned 

that adding the music video for each song would be a fun idea. 4 participants 

said that showing lyrics for the songs would be cool but then some 

information needs to be changed or moved, “maybe take away some 

information or have the lyrics full screen and then show the playlist in 

between songs” (s2p2) and “lyrics instead of album cover or have it bigger 

somewhere” (s3p1p2).  

Discussion (additional content discussed by the participants) 

Many participants took up the votes again and that they need to be changed, 

“blur out the album cover to make the votes clearer” (s3p1) and “change the 

transparency on the covers to make the votes clearer” (s4p2). Another thing 

that many discussed was the song that is playing right now and that it needs 

to be clearer and bigger, “too little focus on the song that is playing right 

now” (s1p1p2p3). Some of the participants also said that the color for some 
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elements on the display should be changed to make it clearer, “Have the 

important information in another color e.g. the URL festify.us and user 

statistics numbers” (s4p2).   

5.3 Analysis of the user study 

 
The results from the user study show that people now understand and see that 

it is the users who control the music system and that is not just Spotify 

running. It was a problem when Müller et al. (2016) used the system for a 

study, “people did not know about the functionality and interactions 

possible.” The only thing that was unclear now was that some of the 

participants thought it was much information to take in when looking at the 

display for the first time, but still, all participants said that they would try the 

system if they saw it on, e.g. a pub.   

The user statistics were one of the four new features added to the system. It 

had a very positive effect on the participants, and it also helps users 

understand the music system, “you see how many are connected to the 

system and using it” (s3p1). The statistics were a fun and interesting feature 

for most of the participants, but some thought that the first two statistics 

“now connected” and “songs in playlist” were the most interesting and that 

the third statistic “total users (today)” were too much and not so interesting. 

Displaying information about the interactions when a user add or vote for a 

song were received very positively. The participants liked to see their own 

and other users’ interactions; it made the music system more engaging to use. 

They were happy and proud when they saw their username and especially if 

it was shown on the top songs in the playlist. Seven participants said that if 

they saw a friend use the system, they would use it too. The results show that 

when participants see other participants interact with the music system, it 

will get more engaging to use and the same result has been seen before in a 

study by Müller et al. (2015) “engaging especially if you see others 

interactions.” 

The message box with different messages cared for mixed feelings among 

the participants. In general, they thought that the messages were fun and 

interesting but some said that they thought it could be a problem and that the 

promotion message would be abused, people want to promote their favorite 

songs. Some of the participants also mentioned that adding the message box 

could be too much information on the display. If the message box would be 

added to the system then take away the promotion messages and instead add 

more fun and positive messages, “just more messages so not everyone uses 

the same” (s2p1).  

Of all the interesting ideas the participants had for new features on the 

display, there was one feature that was more discussed than the others which 
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were to have lyrics shown on the display, so people could sing along. Four 

different participants suggested lyrics, but a lot more started to talk about it 

when it was brought up. The participants said that the music system needs to 

change if lyrics would be added and maybe some already existing features 

need to be removed. One participant had an idea to add information about the 

song and artist that is playing right now. The participant had seen it and used 

it before in Spotify and knew that sort of information starts conversations, 

and that could make the music system more engaging to use. 

At the end of the user study, the participants were asked if they had anything 

more to say or if they would change something with the music system. One 

thing was the votes and that they were unclear and hard to see and 

understand. That is important because if the users do not understand how the 

music system works, then maybe they will not use it, and that is not good. It 

needs to change to make it more clear, one participant said “change the 

transparency on the covers to make the votes clearer” (s4p2) and that has 

been seen before in the original design of Festify, the numbers (votes) are 

clearer in that system because the covers have lower transparency.  

6 Final prototype 

Based on the results and analysis of the user study, a final prototype was 

created to see how it could look like and how it could work. The information 

given here is suggestions and not a final version because the final prototype 

have not been tested. In the statistics the last information “total users” is 

removed, the participants thought it was not as interesting as the other 

statistics. The transparency of the album cover was changed to make the 

numbers (votes) clearer. In the feature messages, the “promotion message” 

was removed because many of the participants thought it could be abused 

through spam which then would lead to a bad user experience. Instead, more 

public messages could be added to the system, which the participants thought 

were a good idea. Other graphics changes that could make the system easier 

to understand is to have the information in different colors, which was 

suggested by the participants. That could lead to better user experience. The 

song that is playing “right now” and the code (numbers) got a new blue 

color, and the interactions and messages got a border with the same blue 

color. A green color was first tested but the system then looked like Spotify. 

The colors in the system is not something that has been tested in this thesis 

but could be interesting to study in a future work. To study and test different 

colors could change the system to be clearer to understand and it could make 

it more engaging to use. In the study by Müller et al. (2015) they used 

different colors for answering correct or wrong in a quiz application and they 

used a third color when participants rated a video. 
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Figure 22: Picture of the final prototype 

7 Conclusion 

A summary of the thesis work will be presented and the answering of the 

research questions. 

7.1 Summary 

  
To understand more about the topic a literature study was made. Understand 

how others have worked with relevant systems and what they found out. The 

information given in the study was helpful to create the first prototypes and 

questions for the survey. Static prototypes are showing different new features 

added to the system and questions about if a certain feature is interesting or 

not. There were also questions about privacy and what sort of information 

users were ok with sharing. 

 

The results and analysis of the survey showed that there were four features 

that were more interesting than the others. These four prototypes became 

interactive prototypes that could be used for the user study. In groups of 

three, participant discussed various questions about how the participants 

react to the four interactive prototypes. Also how they feel when they see 

their own or others name on the public display.  

 

A final prototype was then presented based on the results and analysis of the 

user study. Some of the changes could be seen in the new prototype, but 

some of the changes are suggestions and can not be seen in the prototype. 

For example, things that have been removed, e.g., the promotion message.   
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7.2 Answering the research questions 

 
The research question will be answered with the results gained from the 

survey and the user studies. 

 

How can content on and interactions with the interactive public music system 

be personalized? 

Several ways were identified. The content can be personalized with pop-up 

notifications that show which song a user adds to the music system or vote 

for. When users do this interaction, they also have a choice to send a public 

message that will be shown on the public display. The top songs with most 

votes are shown on the public display and beside each song is the user who 

added the song to the system. 

Which types of information/content are appropriate and comfortable for 

users? 

Results from the survey show that usernames and users first name is the 

personal information that the users are most comfortable with sharing on a 

public display regardless of the feature where it is shown. Other information 

such as user statistics showing, e.g., how many users that are connected right 

now is appropriate and comfortable for the user because that does not show 

any personal information, just numbers. 

How do these changes affect the users? 

The new features and personal information added to the system indicated a 

positive effect. Results from the user studies show that users understand that 

there are users who use a music system. They are in charge in which music is 

being played at the public place; it is not just a display showing the music 

that is playing. 

Do these personalizations introduce a more engaging experience? 

The results showed that the added features could be beneficial for a more 

engaging use. The possibility to engage and interact with the public display 

have shown a positive affect among the participants and especially in 

combination with the new features. 
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8 Future work 

The new features and information added to the system have only been tested 

through prototypes and in groups of 3 users at a time. Festify is open source 

so all new information tested in this thesis could be added to the real music 

system. It would be interesting to see what the users think when they are 

using the real system and not just looking at prototypes. Redo the same user 

studies and see if the participants think differently and test with more users at 

the same time. Ojala et al. 2012 write that “studies of interactive public 

displays are often criticized” and that is because the studies usually take 

place in a lab environment for only a short time with handpicked participants 

and with only one or a few prototypes. It would be interesting to test the 

system in a real-world environment. Müller et al. (2016) used Festify for a 

study, but Festify was not made for public places at the time. In this thesis all 

the new features and information on the public display are made for public 

displays at public places. It would be interesting to see if it would work 

differently now. 
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Appendix B User studies 

 
User study 1 

Playlist + Statistics 

What is the first thing you think about when seeing the music system? 

Participant 3: I think about music when I see it. I see different songs and 

people voting for them. 

Participant 2: I look at the right side first, it catches my attention. Maybe an 

avatar instead of username but maybe is is not so good with dubble pictures. 
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I like the different blurred backgrounds and that they change after each song 

and not have the same for all the time. I really like that, it is unique.  

Participant 1: I look at the left side first and see a lot of information. Both 

username and then song name and artist, it feel a bit to much. 

Do you understand every element or is something unclear? 

Participant 3: Make the votes more clear, maybe bigger numbers. 

All: All agree that the numbers is not so clear and that they melt together 

with the picture behind, maybe bigger or show it in another way. 

How do you perceive the statistics? What effect does statistics have on you? 

Participant 2: It is clear, I like it, it shows the information in a simple way. 

Participant 1: Songs in playlist is unclear for me and total users could be to 

much information. The first two in enough for me. 

Participant 2: Connected now is the most interesting. 

Participant 3: The statistics is not so interesting for me it is not the first 

thing I look at. But it is OK how it is now. 

Interactions 

Would you use the music system? 

Participant 1: A big message box like a chat would get my attention. 

Participant 2 and 3: Yes when we see other people using it, like the 

interactions.  

Participant 3: Yes but maybe more clear information that it is a music 

system, maybe a big text at the top, something that tells me what it is. 

Which element was it that made you to try the music system, grab your 

attention? 

Participant 2 and 3: The interactions, it has bigger text and things are 

moving and you see that people are using the systems.  

Participant 1: The message box. 

How do you perceive the interactions? What effect does the interactions 

have on you? 

Participant 1 and 3: It is cool when you see your own name on the display, 

you want more. 

All: All agree that is was unclear which way the interactions went and what 

interaction that was the latest.  
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Participant 2: They move to fast, maybe more rows with interactions and 

the latest interaction should be more clear, more interesting.  

Participant 3: The interactions should move in the other direction. 

All: The animations when songs in the playlist is moving should be slower.  

How do you feel when your own name is being represented/exposed next to 

your chosen content, the interaction you made? 

Participant 1 and 3: Same as before it is cool when you see your own 

username on the display, you want more.  

How do you feel when your friends or strangers name is being 

represented/exposed next to their chosen content, the interaction they 

made? 

All:  If I see other do interactions I also want to try it. 

Participant 2: If a friend do an interaction it is extra interesting, then a really 

want to join too. 

Interactions + Messages 

How do you perceive the messages? What effect does the messages have on 

you? 

Participant 3: Interesting.   

Participant 1: Colon after username, make the username more clear. 

Participant 2: They are not so clear, make them pop out more, maybe 

another color. I think it is clear but maybe make it a bit more clear. 

Participant 1 and 2: Good to promote songs. 5 seconds is enough time to 

show them just like they are now, if more messages is done at the same time 

place them in queue. But it could be a problem if everybody just use the 

message to promote their songs. 

Participant 1: I like the message box but maybe it could take up to much 

attention and people could miss the interactions user make. 

Only Messages 

What message would you want to share on the public display? 

Participant 1: As I said before could be a problem with promotion. 

Participant 2: Other similar positive messages like “this song is amazing”. 

All: In general more positive expressions to choose from. 



 

20(27) 

 

Questions + Discussion 

What other dynamic feedback would you like to see? Would you find 

engaging? 

Participant 2: Now playing, a text to make it more clear, e.g. “Now playing 

the song Psycho”. Add a music video too with the timeline under the video. 

Make the other information smaller. Switch place between user statistics and 

the information of how you vote with your phone. 

All: Yes switch place between user statistics and the information of how you 

vote with your phone. 

Participant 3: You read from left to right, username is not the most 

important for me, the song name and artist should be first. All agree. 

Participant 2: First song name and artist then number of votes, username is 

not so important for me. 

All: Everybody agree that song name and artist is the most important 

information in the playlist. 

All: Too little focus on the song that is playing right now, make that bigger 

like in the first prototype you showed.  

 

 

User study 2 

Playlist + Statistics 

What is the first thing you think about when seeing the music system? 

Participant 1: The code used to vote, a lot of statistics, username to the left. 

Participant 2: Music, same colors. 

Participant 3: Spotify, some sort of voting system. 

Do you understand every element or is something unclear? 

Participant 2: I understand everything but total user is not as interesting as 

the other statistics. 

Participant 3: I think it is clear but there is a lot of things happening when 

you look at it for the first time but after a while you understand everything. 

How do you perceive the statistics? What effect does statistics have on you? 
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Participant 1: I like it but it is not the most interesting for me. 

Participant 2 and 3: Total users is not so interesting. 

Interactions 

Would you use the music system? 

Participant 1, 2 and 3: Yes I would use it. 

Participant 1: The pub/club can listen to what they want to hear. 

Participant 3: Definitely. Cool concept to try and have at a place but not 

always. 

Which element was it that made you to try the music system, grab your 

attention? 

Participant 1: The interactions is interesting now with few interactions but 

in e.g. a pub with  a lot of people I think that this feature will be used the 

whole time and it will always role interaction so this will not be so 

interesting after a while. It would be disturbing in the end. 

Participant 2 and 3: The left side, clearly. 

Participant 2: To be able to vote and choose music as you see to the left. 

The interactions is also interesting but there is a lot of information, could be 

hard to follow. 

 

How do you perceive the interactions? What effect does the interactions 

have on you? 

Participant 1: Fun to see my username and that everything is working, but 

could be a problem with spamming because some people maybe want to 

show there cool username all the time. 

Participant 2: Fun to see what different usernames choose for music. What 

songs people add and vote for. 

Participant 3: I do not care so much if my username is shown on the 

display. 

How do you feel when your own name is being represented/exposed next to 

your chosen content, the interaction you made? 

Participant 1: The username beside the top songs in playlist is more 

interesting than usernames in the interactions e.g. danceing_queen have good 

taste in music, who is danceing_queen? 
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Participant 3: I do not care so much if my username is shown beside my 

interactions or in the playlist, that do not affect me but if my real name would 

be shown of the display I would not like it. 

How do you feel when your friends or strangers name is being 

represented/exposed next to their chosen content, the interaction they 

made? 

Participant 2: If i see my friend add or vote for a song then maybe I vote for 

the same, just because that person is my friend and not necessarily because I 

like the song. 

Participant 3: I don't think a friends interaction would change my choice, I 

would use the system if I want to not because my friends use it.  

Interactions + Messages 

How do you perceive the messages? What effect does the messages have on 

you? 

Participant 1: I like the messages but maybe have a message that says 

something like “time to change the music”, messages that could help with 

decisions.  

Participant 2: It would be fun to promote my song but could be too much 

information on the display. 

Participant 3: I think it would be boring after a while because everyone 

using the same messages over and over. 

 

Only Messages 

What message would you want to share on the public display? 

Participant 1: Just more messages so not everyone uses the same. 

Participant 2: If everyone is promoting their songs then that feature will be 

boring and people will stop to look at feature. 

Participant 3: It is OK now but I think it will be to much with all 

interactions and now also messages. 

Questions + Discussion 

What other dynamic feedback would you like to see? Would you find 

engaging? 

Participant 2: The size of everything is good. Do not need to change that. 
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Participant 3: I think adding information about the artist or song like spotify 

have. I know that sort of information will start conversations but maybe have 

it instead of the messages otherwise it will be too much information on the 

display.  

Participant 2: Show lyrics, maybe take away some information or have the 

lyrics full screen and then show the playlist in between songs. 

Participant 1: If lyrics would be fullscreen I still want at least on line with 

interactions so I could see that things is happening and that my song I added 

or voted for is registered to the system. The interactions is an important 

feature for me. 

Participant 3: Depending on how many people using the system I would use 

it differently, e.g. the interactions could be interesting for me if less people 

are using the system but when more people is using the system it will be to 

much. The text “User statistics” is not needed. 

User study 3 

Playlist + Statistics 

What is the first thing you think about when seeing the music system? 

Participant 1: Spotify, music system, you see how many are connected to 

the system and using it. 

Participant 2: Music system, you see the song that is playing right now. 

Do you understand every element or is something unclear? 

Participant 1: I thought the votes were ranks, did not see the text “votes”. 

Participant 2: I did not see the numbers first, they were not so clear because 

they are on top of the album cover. What is the difference between connected 

now and total users. 

How do you perceive the statistics? What effect does statistics have on you? 

Participant 1: Interesting, I like to see how many are using the system. 

Participant 2: Fun information, really like it. 

Interactions 

Would you use the music system? 

Participant 1: Depending of place and how many people are using the 

system. 
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Participant 2: If you sit and talk with some friends it could be fun to also 

add or vote for some music. I get a chance to hear my music. 

Which element was it that made you to try the music system, grab your 

attention? 

Participant 1: To get the chance to get your song played. 

Participant 2: The usernames, seeing that other people are using the system. 

How do you perceive the interactions? What effect does the interactions 

have on you? 

Participant 1: Interesting, fun to see what others vote for. Now I can see if 

anyone vote for my songs and who that is. 

Participant 2: I like to see who vote on what, but I think these interactions 

can be too fast when many people are using the system. 

How do you feel when your own name is being represented/exposed next to 

your chosen content, the interaction you made? 

Participant 1: I am happy when I see my username in the top of the playlist. 

Participant 2: Like to see my name when I do interactions, “hey look that's 

me”. 

How do you feel when your friends or strangers name is being 

represented/exposed next to their chosen content, the interaction they 

made? 

Participant 1: Fun concept. Happy to see my friends votes or added songs. 

Participant 2: Fun when I see my friends use the system, could make a 

game of it, I also want to use it then. 

Interactions + Messages 

How do you perceive the messages? What effect does the messages have on 

you? 

Participant 1: Funny, I like them. 

Participant 2: Only positive, fun. 

Both: Promote songs could be too much, everyone wants to promote their 

own songs. 

Only Messages 

What message would you want to share on the public display? 

Participant 1: More fun messages, also with people’s usernames. 
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Participant 2: Go buy me a beer. Also add a username e.g. Kraken, go buy 

me a beer. 

Both: Could be fun when adding usernames to the messages. 

Questions + Discussion 

What other dynamic feedback would you like to see? Would you find 

engaging? 

Both: The song that is played right now needs to be clearer. Add the time to 

all songs in playlist. Lyrics instead of album cover or have it bigger 

somewhere. 

Participant 1: Different colors on the system, different colors for the 

messages. Blur out the album cover to make the votes clearer. Add 

information that you also can add songs to the playlist. Music system instead 

of album cover on the song that is playing right now. 

Participant 2: Make the votes clearer. Number beside album cover. Have 

the username text bigger. The code in another color and numbers in statistics 

in another color. 

User study 4 

Playlist + Statistics 

What is the first thing you think about when seeing the music system? 

Participant 1: Messy, but I can see that it is a music system and people are 

using it. 

Participant 2: Users using a music system. 

Participant 3: Spotify, but different users choose music together. 

Do you understand every element or is something unclear? 

Participant 1: Festify.us is not so clear, maybe have it in another color. 

Participant 2: Votes is not so clear in combination with some covers. 

Participant 3: I think I understand everything, it is just much in the 

beginning 

How do you perceive the statistics? What effect does statistics have on you? 

Participant 1: Interesting information, but it is not super interesting to me. 

Participant 2: Good and interesting information, love statistics. 

Participant 3: I like it. 
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Interactions 

Would you use the music system? 

Participant 1: Yes, I would try it, fun idea. Would be interesting to see if 

people vote for my song. 

Participant 2 and 3: Yes, would be interesting to try but I am not so 

interested in music. 

Which element was it that made you to try the music system, grab your 

attention? 

Participant 1: Seeing that it is other users using the system. 

Participant 2: The statistics “now connected”. 

Participant 3: The usernames, maybe if I see a friend use it. 

How do you perceive the interactions? What effect does the interactions 

have on you? 

Participant 1: Interesting but make the text smaller. 

Participant 2: I like seeing other use the system and which songs they vote 

for. 

Participant 3: Interesting to see which songs the others add or vote for, but 

it would be clearer, maybe username in another color. 

How do you feel when your own name is being represented/exposed next to 

your chosen content, the interaction you made? 

Participant 1: Happy, proud, I hope that people vote for my song. 

Participant 2: Happy, I want to see my name on the top list. 

Participant 3: fun, I like to see that my song I added or voted for work. 

How do you feel when your friends or strangers name is being 

represented/exposed next to their chosen content, the interaction they 

made? 

Participant 1: Fun to see that they also use the system. 

Participant 2: If a friend uses the system then I also want to use it. 

Participant 3: I would be happy if the person adds or vote for a good song, 

then I would support that person by voting for it. 

Interactions + Messages 
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How do you perceive the messages? What effect does the messages have on 

you? 

Participant 1: Unclear, use a different color, add a text that says “message”. 

Participant 2: Fun idea but can be too much information on the display. 

Participant 3: Yes, a fun idea but maybe have a limitation so people do not 

just promote their songs all the time or maybe just take away that message. 

Only Messages 

What message would you want to share on the public display? 

Participant 1: They are OK but make them clearer. 

Participant 2 and 3: More fun messages but maybe take away the 

promotion message. 

Questions + Discussion 

What other dynamic feedback would you like to see? Would you find 

engaging? 

Participant 1: Make the vote clearer, maybe have them to the left and when 

they change they could flash. Another color than white. Festify.us in another 

color. 

Participant 2: Change the transparency on the covers to make the votes 

clearer. Have the important information in another color e.g. the URL 

“festify.us” and user statistics “numbers”. 

Participant 3: Make the song that is playing right now clearer, bigger. 

 

 

 

 


