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This is a project on the many issues 
of fashion. It is an artistic work with 
the aim of criticising and condoning 
not only the mindset amongst 
consumers, but also the unethical 
and unsustainable practices that 
persists within the fashion industry. 
The project is the culmination of 
the insight and knowledge I have 
gathered in a previous series of 
works along with new research into 
the web of complex issues within the 
world of fashion. This project is my 
journey through these interwoven 
issues and throughout it I explore 
the balaclava and other forms of 
expression as mediums through which 
my work manifests.

The industry produces and the 
consumers keep on consuming. The 
pace does not falter despite the 
concerns expressed by scientists 
and thinkers alike (Bonneuil & 
Fressoz, 2017). Change is needed. 
It is needed badly, and it is needed 
now. And this is not just a matter 
of addressing the issues of fast 
fashion. It is about facing the issues 
of all of fashion. In this project 
I will use the perspective of the 
Capitalocene in order to unweave 
and decipher the web of complex 
issues of sustainability and ethicality 
we are currently facing within the 
fashion industry and beyond. But 
what is the Capitalocene? 
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The capitalocene is a 
counterargument to the proposed 
Anthropocene. One that shares 
the concerns of the Anthropocene 
while adding and emphasising the 
importance of complexities observed 
in social sciences (Moore, 2017). The 
Anthropocene states that humanity 
needs to take action, which it very 
much does indeed, where as the 
Capitalocene acknowledges the 
complexities of society and proposes 
to use our understandings of these in 
order to deal with the issues at hand 
(Bonneuil & Fressoz, 2017). 

In order to understand the 
capitalocene one must first look at 
its precursor; the Anthropocene. The 
Anthropocene is the name of a new 
geological epoch that supposedly 
started with inventing of the steam 
engine, which set off the industrial 
revolution. The Anthropocene is 
the epoch in the history of the earth 
when humanity became a force 
to be reckoned with; a force with 
great impact on the earth’s system 
(Baer, 2017). 

The general narrative of the 
Anthropocene tells the soothing story 
of how humanity, after centuries of 
destruction of nature, finally became 
aware of the severity of the issues 
they unknowingly created, and how 
it is now ready to deal with them 
(Moore, 2017). Yet scientists have 
been observing and expressing 
concern for these matters for 
quite some time. It seems as if this 
humanity the Anthropocene speaks of 
was not actually blissfully unaware, 
instead it seems as if they just did not 
heed the warnings of the thinkers of 
their time. And this narrative pays no 
regard to social sciences, and lays 
the blame on a singular humanity, 
an immense force influencing the 
geosphere. Because of this rhetoric 
we are all equal in the eyes of the 
anthropocene. Equally responsible 
for the geological shifts caused by 
decades of mass production, and 
centuries of deforestation. The role 
of capitalism and the asymmetries 
of societies played in creating this 
issues is seen as irrelevant and are 
rarely even mentioned (Bonneuil & 
Fressoz, 2017).
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While the Anthropocene puts the 
blame on humanity, capitalist 
corporation tend to blame consumers. 
Their argument is often that if the 
demand for unsustainably and 
unethically produced products did not 
exist, neither would those products. 
The people are told to vote through 
their consumption, and while that 
might sound reasonable to some, 
the world we live in does not work 
like that. 

Since the attempts of passing bills 
and legislations that would force 
corporations to be transparent about 
their production chains and processes 
are shot down time and time again 
(Klein, 2010), you can never truly 
know whether or not the products 
you buy in the global economy were 
produced sustainably or ethically. 
The only viable alternatives if you 
want your consumption to be both 
sustainable and ethical is to either 
produce it yourself or to buy it local. 
And while these alternatives might 
sound like simple enough solutions, 
they are not viable alternatives for 
many people. In order to be able to go 
with either of those alternatives the 
consumer needs to be in a position 
of economic privilege in many places 
and/or have enough spare time and 
space to produce their own things. 

But while it is virtually impossible 
to truly know whether or not 
your consumption is ethical and 
sustainable, consumers still have 
a responsibility. With the state 
of things today, consumers can 
evidently not leave it to the big 
corporations to regulate themselves. 
Huge numbers of people around 
the world are still forced to work 
under horrible conditions (Walk 
Free Foundation, 2018), and this 
needs to be addressed. Companies 
should be held accountable for 
how they choose to outsource their 
labour, and our governments should 
make sure that they are. In order to 
truly make a difference consumers 
need to convince governmental and 
intergovernmental organisations to 
pass legislations that prohibits and 
punishes the utilization unethical 
labour practices and the trade of 
goods made through such means. 

Changing the mindset amongst 
consumers is also of great 
importance. Many people go through 
their clothes way too quickly, and 
rarely give any thought to repairing 
broken garments. Instead it is easier 
to buy new, and not care too much 
about the longevity of clothes. 
Hearing about someone who bought 
a piece of clothing and then only use 
it for one occasion is not uncommon, 
and I have been guilty of doing so 
myself in the past. I believe this 
notion stems from the fact that it is 
not okay to be seen wearing the same 
outfit too many times, and then it can 
feel better to just buy something new. 
I once went to a party where one of 
the people there pointed out that the 
last time she saw me I wore the same 
outfit, enquiring whether I never wore 
anything else. Treating clothes as if 
they are one time use item is the sort 
of toxic behavior that drives the levels 
of overconsumption in fashion, and 
this mindset needs to change.
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This project can be seen as a 
continuation of a series of projects 
I have been working on within the 
web of issues of sustainability and 
ethicality in the fashion industry. 
The creative work and research of 
these previous projects are very much 
relevant to the work done in this 
project and it is therefore crucial to 
analyse the working process of these 
previous projects in order to gain 
a clear understanding on how this 
project came to be and how it has 
developed throughout the creative 
process. This series of precursive 
projects consists of a social media 
campaign promoting second hand 
fashion, a poster series on the topic 
of unethical labour practices within 
the fashion industry, and an art 
installation on the unsustainable 
consumption of fashion. 
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The first of these projects is where 
my interest for world of fashion 
began. This was a project in the 
form of a a social media campaign 
with the purpose of promoting 
second-hand apparel for teens and 
young adults in Småland in order to 
reduce the environmental footprint 
of their clothing consumption. A 
simple project consisting of a series 
of second hand outfit photographs 
made to inspire the target audience. 
These photographs were coupled 
with the graphic of a sort of slogan 
highlighting the positive aspects of 
buying clothes second hand. Instead 
of focusing on the negative aspects 
of unsustainable fashion, the thought 
behind this project was to highlight 
the positive aspects of second 
hand fashion. During the project 
collaborations were established with 
a few local second hand charity shops 
who were willing to lend me clothes 
for the project.

This project is a quite commercial 
take on dealing with the issues 
of unsustainable fashion. It does 
not directly deal with the present 
level of consumption. Instead it 
aims to shift consumption to more 
sustainable alternatives in order 
to reduce environmental impact of 
consumption. While the success of 
such an initiative would be great, it 
is not enough. This change would not 
make fashion sustainable. 

A few of the photographs from the social 
media campaign.
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The second of these projects is an 
essay in the form of a poster series 
on the topic of unethical labour 
practices within the fashion industry. 
Each poster is a chapter on different 
issues within the topic the essay deals 
with. Aesthetically The poster series 
take inspiration from punk zines and 
protest movements and mixes those 
influences with norm critical design 
thinking in order to create striking 
visual language that hopefully does 
justice to the issues they discuss. The 
rebellious aesthetics and chaotic 
designs of punk zines (Triggs, 2006) 
seemed a good fit for the topic of the 
essay. And the anti-corporate DIY 
aspect of the visuals of punk zines 
is something they share with the 
aesthetics of protest. 

The essay brings up the exploitation 
of labourers forced to work 
under slave like conditions many 
corporations are guilty of, yet are 
never truly held accountable for. 
The protests against these labour 
practices and how they are often only 
targeting one specific brand, with 
only that brand receiving backlash 
while the other perpetrators are 
free of blame. How there have been 
several attempts to pass bills and 
legislations to prevent this kind of 
exploitation but that they have been 
shot down time and time again by 
corpocratic rule. 

This project is unlike the previous one 
in almost every aspect. The former 
is promoting consumption, while 
the latter can be seen as more of an 
incentive to boycott. But what they do 
have in common is the primary focus 
on the issues of fast fashion. The 
relative commerciality of the previous 
project becomes even clearer in 
the wake of reviewing this quite 
anti-corporate and anti-capitalistic 
essay, they are two very different 
ways of working with the issues of 
fast fashion. 

The four posters the essay consists of.
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The third and last of these projects 
is an artistic take on the infographic 
created by me and two of my fellow 
classmates. We communicated our 
message through collecting the 
labels of clothes that that contain the 
information about where a garment 
is made, what it is made of, and 
how to wash it. We then displaying 
them in the for of an art installation. 
This art installation aimed to serve 
as a catalyser for conversations 
on the issue of overconsumption of 
clothes. But what ended up being 
a project on the unsustainable 
consumption of fashion started out as 
something different. 

The research journey of Labels 
started with synthetic fibres and their 
effects on the environment. Through 
our research on polyester and the like 
we learned about the many negative 
aspects of the production, care, and 
disposal of the these artificial fabrics 
(Avella et al, 2017) (Resnick, 2019, 
January 11). We started collecting 
labels with the intent of doing an art 
installation that would inform people 
about our findings. But what we soon 
realised was that by preaching to 
the people about the synthetic fibres 
negative impact on the environment, 
we are indirectly promoting other 
fibres. And thus we started to look 
into the environmental impact of 
the alternatives to synthetics fibres. 
What we found was that many of 
these alternatives also have bad, 
and some even worse effects on the 
environment. And what is more is 
that none of the fibre alternatives 
available can maintain the current 
production levels of fashion industry 
while still being viable from a 
sustainability perspective (Bain, 
2015, June 5) (Chapagain et al, 
2006) (Rigos & Brodde, 2017). While 
the choice of fibre does matter, the 
most unsustainable aspect of clothing 
production is the number of garments 
produced. When this conclusion 
was reached we decided to instead 
focus our art installation not on the 
topic of synthetic textiles, but on the 
overconsumption of clothes. 

In the creation of the art installation 
every label in the artwork became a 
symbol for each individual garment, 
the resources required to make it, and 
the labour behind it. I decided that I 
would try to implement this symbol 
in this new project as I found that it 
became a strong visual that really 
resonated with me as well as many of 
the viewers of the piece.

Unlike the other two, much more 
graphic design oriented projects, this 
has a much more artistic approach 
that experiments with materiality. A 
simple concept utilising the notion 
of repetition and the symbolism of 
the label in order to create a striking 
visual language. These projects are 
there very different ways of criticising 
issues of fashion, and the research 
behind them along with the process 
of making them have brought me to 
the point of creating this new project. 
They have all inspired different 
aspects of the project throughout the 
process of its making.

Labels, an art piece created in an attempt to 
highlight the problems of overconsumption.
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This entire project started with the 
idea of taking visual inspiration from 
a certain transgressive aesthetic. 
Tarring and feathering; an obscure 
method of lynching iconified during 
the American Revolution (Irvin,2003). 
I heard tarring and feathering 
mentioned in some podcast and while 
looking into it I found a few striking 
images. The lynching method itself 
is not of great significance for this 
project, but the images of the victims 
of this vile act was an early source 
of inspiration in the making of this 
project. My idea was to utilise the 
aesthetic of tarring and feathering 
and combine it with the symbolism 
of the label that me and my group 
had conjured in the making of the 
art installation for Labels. Since this 
was the only idea I had at the time, I 
decided to go with it in order to see 
where it would lead me. What I had 
in mind was creating a full body suit 
covered in labels. But first I wanted 
to try out the aesthetics of it so that I 
could see where it would lead me and 
so that I could determine whether or 
not it was vision worth pursuing. And 
thus I settled on starting with only 
producing the head piece.

In order to create the headpiece 
I needed a garment that covers 
the head to use as a base. This 
being a project on sustainability 
and ethicality in fashion I found 
it important to utilise sustainable 
resources and materials in the making 
process. Initially I looked for anything 
resembling a balaclava in second 
hand shops but I did not manage to 
find what I was looking for. Luckily I 
was able to get a hold of a tube dress 
that I could use to sew my own. By 
cutting out and sewing together a 
piece of this old tube dress I was able 
to make an adequate balaclava. This 
by itself did not require much effort, 
but getting the labels was a lot more 
tedious a task.

To get the labels on the mask I first 
pinned them on, in order to make 
sure that it was covered up well 
enough before starting to sew them 
on, one at a time, by hand. The labels 
used for this were resources that 
were left unused after the making of 
the art installation for Labels. This 
means that they were mostly cut from 
second hand clothes that Kalmar 
Stadsmission would send off as waste 
material to be recycled. At the point 
of finishing I found that my creation 
had a visual appeal, but so far it 
was just a means for me to keep my 
creative process going. I was in no 
means finished with my work, in fact 
I had only just started. And during 
the creation of this piece my interest 
was piqued; Could the balaclava, a 
garment loaded with connotations 
and symbolism, perhaps be of 
significant use in this project? And 
thus I began researching the history 
of this controversial garment.

A victim of tarring and feathering 
(Reddit, 2017).
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A balaclava is is a head garment 
designed to cover most of the head of 
the wearer, leaving some parts of the 
face exposed. Functionally they are 
great for keeping the wearers head 
warm or concealing their identity, but 
beyond these practical aspects lies its 
semiotic value.

Typically associated with 
hooliganism, riots, robberies, 
terrorism, and special forces, the 
balaclava is a garment loaded with 
threatening connotations. A symbol of 
both resistance and oppression. This 
is something that the russian feminist 
punk group Pussy Riot utilises in 
their performances, iconifying 
their colorful headwear through 
their controversial performances, 
making it a symbol for freedom of 
expression (Bruce, 2014). But their 
use of the balaclava is not purely 
symbolic; some of the ways in which 
they express themselves are illegal 
in Russia and thus the members of 
the group need a way of concealing 
their identities in order to protect 
themselves. For this the balaclava 
becomes a simple solution.

But in Ukraine it might be seen 
as a symbol of oppression in light 
of the events in 2014 when armed 
men clad in balaclavas started to 
systematically occupying government 
facilities. The balaclavas gave them 
an anonymity that not only made 
them more intimidating, but also 
made them harder to deal with 
(Thompson, 2014).

160 years earlier, during the crimean 
war, hand knitted balaclavas were 
sent to the british troops stationed in 
Crimea in order to help the unprepared 
soldiers battle the cold. The name of 
the knitted head-covering comes from 
the name of the town Balaklava where 
the Battle of Balaklava was fought 
(Fogey, 2014), although the the term 
“balaclava helmet” was seemingly 
not used during the war and did not 
appear in print until much later, in the 
year 1881 (Rutt, 1987).

In 2012 a group of Filipino students 
protested against The Innocence 
of Muslims, an anti-Islamic short 
film, wearing nothing but yellow 
balaclavas. The group of students 
wanted to urge people to respect 
all religions and support the 
individual’s freedom to practice 
their religion (Huffington Post, 
2012). In this peaceful protest the 
use of balaclavas differs greatly 
from previous examples. Here they 
were not needed in order protect the 
participants of the demonstration, 
nor did they utilise the garments 
threatening connotations. I would 
instead speculate that the balaclava 
was used here to make participants 
more comfortable with protesting in 
the nude, since their participation 
would be anonymous. Or perhaps 
they were used to unite the protest 
and make it stand out more.

2 members of punk group Pussy Riot released 
(Channel 24 Archives,2014).

A group of protesting male students clad only 
in yellow balaclavas (Huffington Post, 2012).

A masked separatist in Ukraine 
(Thompson, 2014).
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Autumn winter 2018 the balaclava 
started to flood the high fashion 
sphere, appearing in in the fashion 
shows of many high profile high 
fashion brands such as Gucci 
and Calvin Klein (Pithers, 2018). 
Commodifying politically loaded 
garments is not uncommon in 
high fashion, something that is 
presumably done in an attempt to 
make collections more transgressive 
and therefore more controversial. 
This did not become an issue of 
debate since the expression did not 
discriminate, but in several recent 
controversies, high fashion brands 
have adopted transgressive and 
discriminatory aesthetics. Earlier this 
year Gucci advertised a ‘balaclava 
knit top’ that sparked controversy 
for its resemblance to blackface. 
Gucci withdrew the item from retail 
immediately and issued a statement 
apologizing for what they had done. 
This ordeal got even more traction 
since it happened during ‘Black 
History Month’ (Ferrier, 2019).

These are a few examples of how the 
balaclava has been used throughout 
recent history, and they all continue 
to build upon the semiotics of 
this connotation filled garment in 
different ways. In the case of Pussy 
Riot the balaclava has functional 
value as well as clear utilisation of 
the garments semiotic value. They 
combine the rebellious aesthetic of 
the balaclava with dresses, which 
creates a strong connotational 
contrast. On top of this they add 
bright colours, visually tying it to the 
LGBTQ+ community which they are 
very much in support of. This is a 
perfect example of great utilisation of 
the balaclavas connotations to both 
oppression and resistance. Their use 
of them acknowledges and respects 
the history of the garment, unlike the 
commodification of the balaclava 
attempted by the fashion world. This 
is instead a great example of just 
feeding off the transgressive aesthetic 
of the garment, using it to create 
controversial looks on the catwalk 
in order to market themselves, and 
ultimately to sell more products. 
The successful commodification of 
such a garment would mean that it 
would reach the wider market and 
eventually lose its strong semiotic 
value. In the case of the Balaclava 
this did not happen and the power of 
the garment is still relevant. 

The use of blaclavas by the armed 
separatists in Ukraine, 2014 revolves 
a lot more around practicality than 
any of the other examples. The 
anonymity of these men made their 
actions harder to address, since it was 
unclear who was behind it all. One 
could argue that beyond the practical 
aspects of concealing identity these 
men also utilise the connotations of 
the balaclava to some extent, as a 
way to evoke more fear.

The way Pussy Riot utilizes the 
connotations of the balaclava while 
still respecting the history of the 
garment is very much how I would 
like to do it for this project. Yet 
I do not want my work to be too 
reminiscent of the work of pussy riot. 
Instead my ambition is to create a 
visual language that is strong enough 
to stand on its own. The reason I 
started working with the balaclava 
as a medium for this project was 
purely coincidental, though the 
history behind the garment, and all its 
connotations to both resistance and 
oppression, are all part of the reason 
why I continue to do so. 

Gucci’s infamous blackface balaclava sweater (Ferrier, 2019).

Balaclavas on the runway (Pithers, 2018).
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In order to gain more inspiration for 
the project I conducted a workshop. 
I did it hoping that it could give 
me ideas on how to contextualise 
my work. For the workshop I 
contacted Kalmar Stadsmission, an 
organisation I have been in contact 
with a lot previously. I went there 
to collect a big bag of clothes that 
they were to send off to recycling. 
While I was there I went through 
the clothes to makes sure that I had 
received enough material that could 
be made into balaclavas during 
the workshop. Originally it was 
going to be purely a crafting based 
workshop centered around upcycling 
and making balaclavas from old 
garments while also discussing 
ideas on how to use them in protest 
against overconsumption in fashion, 
but the concept was changed last 
minute. Instead the workshop was 
divided into two phases; making a 
balaclava, and then utilising it in 
some sort of intervention. Since the 
workshop was limited to being one 
hour long the crafting process had 
to be cut down severely in order to 
give participants enough time to not 
only make a balaclava, but to also 
conduct their interventions as well. 
Therefore I took some time before the 
workshop to experiment with several 
different ways to create numerous 
kinds of makeshift balaclavas. A few 
involved sewing, but I found that 
although they were fun to make they 
required too much time and effort 
for this particular workshop. I then 
experimented with a few ways of 
using existing holes in the garments 
as eye holes and using arms or 
whatever else to tie the garment 
around my head. This could be done 
in an instant with a number different 
tops and shirts and would therefore 
be great technique for the workshop. 
Similar tying methods could also 
be used in combination with cutting 
holes in the garments for eyes and 
mouth if so needed.

The crafting phase of the workshop 
went well. It started off with me 
demonstrating a few ways to create 
a makeshift balaclava. People then 
looked through the clothes at their 
disposal and started to unleash 
their creativity. Participants seemed 
to be enjoying themselves while 
making their own balaclavas. But 
the intervention part did not go as 
smoothly as the first one. Participants 
seemed unsure what to do, and they 
also seemed uncomfortable wearing 
their balaclavas in public. This was 
also expressed after the workshop 
when participants were asked about 
their experiences. One participant 
said that they felt uncomfortable 
wearing it because of the fact that 
they did not need to wear it in order 
to, for example, hide their identity. 
This lack of need made it feel like it 
was not their right to do so, they said. 
Participants were asked to document 
their interventions by photographing, 
but sadly very few of the participants 
volunteered to show off their 
interventions. Although I had hoped 
that this workshop could generate a 
few more creative ideas for balaclava 
interventions, and perhaps it would 
have if more preparation was done 
for the second phase of the workshop, 
it still evoked a few interesting 
thoughts on the subject of this project.

Two workshop participants in their balaclavas.
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The participants reluctance to wear 
their balaclavas in public speaks 
about the power of the garments 
connotations. They felt that it was 
not their place to do something like 
this since they were in no need of 
concealing their identities for the 
sake of their own safety. Some of the 
balaclavas created by participants 
also bore a strong resemblance 
to the islamic niqab, which only 
strengthened the participants 
reluctance to wear them in public as 
they feared that it could be seen as 
cultural appropriation and mocking 
of islamic culture. In order to experiment with the 
impact of the contextualization of the 
balaclava I conducted an intervention 
at a local H&M. I put on a Balaclava 
in the middle of the store and I 
had brought a friend of mine who I 
equipped with a camera and asked 
her to take a few photographs of me. 
While carrying out this intervention 
I was on the lookout for reactions. 
Would we be asked by staff not to take 
photos? Would someone call security 
because our odd behaviour? 

There is a law in Sweden prohibiting 
the use of masks in public if the 
wearing of the mask disturbs the 
public order or in any way threatens 
to do so. Although this law applies 
only in general gatherings or 
demonstrations, arranged or not 
(SFS 2005:900). I did not worry 
about getting arrested or anything 
of the sort. I was, however, mindful 
of the fact that someone could call 
for security, but I deemed the risk of 
that happening to be quite low. After 
all, I was just conducting a harmless 
experiment for the sake of my school 
project, if anyone found offense in 
that they could just ask me to leave. 
Although I have been told that you 
are not allowed to take photographs 
at an H&M in sweden without explicit 
permission from the company itself, 
so we could also be asked to leave for 
this reason.

As it turned out my worries had been 
unwarranted. None of the people 
present seemed to pay any mind to the 
minor misconduct I was committing. 
Not the customers nor the employees 
of the fast fashion store we found 
ourselves in. The intervention did not 
last long but during this brief period 
of time we were not even asked not 
to take photographs. We left without 
getting the reactions I was in some 
way hoping for, and without getting 
the photographs I was looking for. 
The Images that the intervention 
resulted in felt confused and devoid 
of meaning. The balaclava made 
out of second hand long johns 
was brought by me for the sake of 
convenience. A mistake of laziness, 
but at least one that brought me an 
insight. What I was doing could not 
be done using just anything worn as a 
mask. I needed something that could 
be a symbol for the web of complex 
issues within fashion that the project 
is devoted to.  I realized that what 
I really should have done is utilise 
the balaclava I had made covered in 
labels, a unique piece with enough 
complexity to perhaps carry my 
thoughts and critiques. 

Workshop participant wearing a balaclava 
bearing resemblance to a niqab.

Wearing a balaclava at H&M.
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After the insights of the H&M 
intervention I decided to make a 
new attempt; only this time I would 
use balaclava covered in labels that 
was my own creation. The purpose 
of this new intervention differed 
somewhat from the previous attempt 
in that it was I was no longer there 
for reactions, but rather to see 
the balaclava in this context. My 
ambition was to create photographs 
would speak for themselves; perhaps 
not clearly, but loudly. At first we 
took a few photographs among the 
clothes and the customers of the 
store, but we were asked stop since 
doing so required permission which 
we did not have. Since we were not 
asked to leave we continued to roam 
the store and soon we ended up in 
the changing rooms. Here we could 
take photos in private, without the 
employes noticing. 

In the limited time we were taking 
photographs among the clothes 
in the store we were only able to 
produce a few decent images. But 
the images that the changing room 
session spawned felt more telling 
and dramatic. The lighting was 
a lot better in the changing room 
than in the rest of the store, and the 
mirror in the changing room also 
added a new dimension to some of 
the photographs, one that could 
perhaps be read as a message on 
self reflection.

Using resources given by Kalmar 
Stadsmission I started to produce 
more label covered balaclavas. 
In order to be able to conduct 
interventions where sight was needed 
I added holes for the eyes on the 
second balaclava. I also started 
to experiment with the methods of 
production. In creating the first one 
each label was sewn on by hand, but 
for the second one I decided to try 
using a stapler instead. This turned 
out to be a bigger of a hassle than 
I had foreseen, but I did manage 
to shave off some of time needed 
for production. 

Wearing the balaclava covered in labels 
at H&M.

An image from the changing room 
photo session.
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At one point in the project I played 
with the idea of making a zine. The 
idea for this came from the visual 
research I did for the essay I made in 
the form of a poster series. Punk and 
feminist zines, and critical graphic 
design were the visual inspiration for 
this. The zine also felt like a relevant 
format for the work I was doing, with 
its anti-corporate connotations. 

Although I enjoyed the early 
stages of working with this format 
I felt like in creating these spreads 
the images of the label covered 
balaclava lost their edge; like they 
were striking enough on their own. 
All these added visual elements did 
not really supplement the aesthetic 
that I had already created, and felt 
like an unnecessary add-on. They 
were perhaps a necessary part of 
the explorational creative process of 
this project, but i found no sense in 
doing anything other than discarding 
these visuals for now. Instead I felt 
that what I should do is strip the 
aesthetic to the core, and rely solely 
on the visual language of the label 
covered balaclavas. 

Lorem ipsum dolor sit amet, consectetur adipisicing elit, 
sed do eiusmod tempor incididunt ut labore et dolore 
magna aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse cillum dolore eu 
fugiat nulla pariatur. Excepteur sint occaecat cupidatat 
non proident, sunt in culpa qui onon proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum. Sed ut perspiciatis unde omnis iste 
natus error sit voluptatem accusantium doloremque 

Lorem ipsum dolor sit amet, consectetur 
adipisicing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. 
Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat. Duis aute irure dolor 
in reprehenderit in voluptate velit esse cillum 
dolore eu fugiat nulla pariatudolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa 
qui officia deserunt mollit anim id est 
laborum. Sed ut perspiciatis unde omnis iste 
natus error sit voluptatem accusantium 
doloremque laudantium, totam rem aperiam, 
eaque ipsa quae ab illo inventore veritatis et 
quasi architecto beatae vitae dicta sunt quasi architecto beatae vitae dicta sunt 
explicabo. Nemo enim ipsam voluptatem quia 
voluptas sit aspernatur aut odit aut fugit, sed 
quia consequuntur magni dolores eos qui 
ratione voluptatem sequi nesciunt. Neque 

Lorem ipsum dolor sit amet, consectetur 
adipisicing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. 
Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat. Duis aute irure dolor 
in reprehenderit in voluptate velit esse cillum 
dolore eu fugiat nulla pariatudolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa 
qui officia deserunt mollit anim id est 
laborum. Sed ut perspiciatis unde omnis iste 
natus error sit voluptatem accusantium 
doloremque laudantium, totam rem aperiam, 
eaque ipsa quae ab illo inventore veritatis et 
quasi architecto beatae vitae dicta sunt quasi architecto beatae vitae dicta sunt 
explicabo. Nemo enim ipsam voluptatem 
quia voluptas sit aspernatur aut odit aut fugit, 
sed quia consequuntur magni dolores eos qui 
ratione voluptatem sequi nesciunt. Neque 

SELF REFLECTION
Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod 

tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, 
quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo 

consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum 
dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non 

proident, sunt in culpa qui officia deserunt mollit anim id est laborum. Sed ut 
perspiciatis unde omnis iste natus error sit voluptatem accusantium 

doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore 
veritatis et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim 
ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia 

Two example spreads done for the sake of visual exploration.
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My projects have a tendency to 
be quite outcome oriented, with 
the visual appeal of the outcome 
playing a huge role in my creative 
process. Although this project has 
been different. I started the process 
with goals of final outcomes in 
mind, but in the end I just focus on 
creating. Not really considering the 
outcome too much, just creating 
a visual expression. My work has 
conceptually and visually veered 
several times through my process, 
but in the end I went back to the core, 
to the visual expression that was 
the very start of this project. But my 
degressions have by no means been 
in vain, they have all in one way or 
another helped shape my project 
and myself throughout this process. 
It has been a journey of exploration 
and deviation which has moulded the 
project. I realise that what I am doing 
is far from a clearly communicated 
campaign against the issues of 
fashion, although that was never my 
intention. My work is perhaps not 
communicated through, but rather 
infused in the art pieces I have 
created during my working process. 
Perhaps they can be seen as critiques 
and statements and on the issues of 
sustainability and ethicality within 
fashion, as my way of commenting 
on these complexities and demanding 
change. But perhaps it is not only a 
call to face the issues of fashion, but 
also an attempt at giving the issues a 
fashion a face.

With the creation of the several 
balaclavas covered in labels I was 
playing with the notion of blindness 
and voicelessness through the 
inclusion and exclusion of holes for 
both mouth and eyes. How blind 
consumption is leading to issues 
of sustainability, and the need for 
speaking up against corpocracy. I will 
continue to produce these balaclavas 
throughout this project, and beyond 
finishing this writing as well, but I 
would not call these creations my 
final outcome, but rather a piece of 
the puzzle that is my work. 

A teacher pointed out to me that 
he found it interesting how my 
work deviated from the norm of the 
aesthetics of sustainability, which 
should come to no surprise as a lot 
of my visual research and inspiration 
comes from anti-corporate and norm 
critical designs. Another teacher 
spoke up, questioning if there was 
such a thing as the aesthetics of 
sustainability, enquiring whether 
what he was referring to was 
the aesthetics used in countless 
commercials and statements produced 
in an attempt to justify and cover up 
the unsustainable methods utilised 
by corporations; in other words, the 
aesthetics of greenwashing. Perhaps 
those aesthetics of greenwashing were 
originally backed by good intent, 
but were eventually commodified 
by corporate entities preoccupied 
with accelerating their own growth. 
With this project I have deliberately 
strayed from the norm of the 
aesthetics of sustainability. I never 
even considered not doing so since 
the simplicity of the aesthetics of 
the norm would not suffice for what 
I am doing. I felt that there was a 
need for a more complex and more 
aggressive visual language in order 
to visualise my critique against the 
industry of fashion. 

This project is supposed to be in 
collaboration with society, and 
there are a few ways that one could 
argue that it is. The workshop was 
a form of collaboration, but since 
the participants were only students 
from my university, and to claim that 
they represent society would be a 
bit far fetched. The resources used 
for this projects came from Kalmar 
Stadsmission, who in turn received 
their clothes as donations by people 
in Kalmar, making the project an 
indirect collaboration with society. 
One could also argue that the publicly 
taken photographs makes this project 
a collaboration with society, although 
most of them were taken in stores 
owned by big corporations.
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I now had to find a good way to 
display the action photos in the 
context of the exhibition. I had some 
ideas of how to do so, but since this 
project draws a lot of inspiration 
from various protest and activist 
movements I found that the most 
relevant way to do so would be 
through the utilisation of posters. 
Next I started looking into how to best 
put up posters, and I then stumbled 
upon a recipe for wheatpaste on 
the /Anarchism subreddit (Reddit, 
2017). This wheatpaste is a cheap 
home made alternative glue made 
only from flour and water, commonly 
used by activists for ‘flyposting’ 
or ‘wheatpasting’ propaganda. 
This practice of guerilla marketing 
bears clear cut connections to the 
inspirational sources of this project 
as a whole (Black & Nevill, 2017), 
and therefore it felt like the perfect 
method to use for this exhibit. 

Throughout this project I have been 
creating these label clad balaclavas 
as visual and material manifestations 
of my critiques against the utilisation 
of unethical and unsustainable 
practices within the world of fashion. 
Thus it made sense to me that these 
artifacts were what I was going to 
display during this exhibition. Ideally 
I would have people wearing these 
balaclavas, which could realistically 
be fine for the vernissage but not for 
the entire exhibition period. I have 
a few friends who would perhaps be 
willing to help me out with this for 
the vernissage, but certainly not the 
entire period the exhibition is open. 
And I also lack the funding to hire 
people to do it for me. My thinking 
was therefore that I would have the 
balaclavas worn by friends willing 
to help during the vernissage, and to 
then have them displayed on busts or 
mannequins for the reminder of the 
exhibition. The use of mannequins 
would be of relevance for their usage 
within the world of fashion, although 
I was unsure whether or not they 
would be possible for me to acquire 
in the short amount of time that we 
had. I was going to try to get ahold of 
mannequins for the exhibition, but in 
case this would not work I developed 
a backup plan. This plan was for 
me to blaster cast my own face to be 
used as busts that could be displayed 
wearing the balaclavas during the 
exhibition. The idea of utilising my 
own face appealed to me since this 
was my work, my statement, and then 
also my face. 

These were ideas that came to me 
before doing the final presentation of 
my work, and that final presentation 
had me rethinking my entire approach 
for putting this project in the context 
of an exhibition.

The feedback I received during 
the presentation of my project was 
quite unexpected. I had filled the 
balaclavas up with newsprint to in 
order to emulate my idea for the 
exhibition itself. These were in turn 
individually placed on small round 
tables acting as podiums. Behind 
these were two dividers; one covered 
in research images, and another 
displaying the projects process of 
visual exploration. I was happy with 
this setup since it was a lot more of 
a material display than I am used to 
working with. I have mostly worked 
with graphic design and photography, 
but this would be more of an art 
installation, following the ideas and 
practices of ‘Labels’. The feedback I 
received for the way my project was 
exhibited during this presentation 
was direct and just. My tutors argued 
that by displaying the label clad 
balaclavas in this way, they were 
reduced to mere objects, and in turn 
losing their visual significance. They 
claimed that it is when these masks 
are worn that they become more than 
just artifacts to look at, that they 
become part of a visual language that 
possesses the ideas and purposes of 
the project. The feedback I received 
was that the action photos I had taken 
during interventions were far greater 
conveyors of meaning than these 
objects on display that the balaclavas 
became. At first I felt conflicted 
about the input they had given. I was 
quite happy with my display, and 
they would essentially have me start 
again from scratch, but after some 
consideration I found myself agreeing 
with their input. 
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One day before the exhibition I 
started to struggle with the motivation 
for having other people perform the 
action during the vernissage. Having 
other people do it would give me the 
opportunity to see the project from 
an outside perspective, which could 
perhaps bring some new insight to the 
project. However, it being my project, 
my statement, and my opinion, it felt 
like the best thing to do is to have me 
do it myself. I was also the person 
in all of the posters, wearing the 
balaclava. Having me put up posters 
of me wearing the balaclava while 
wearing the balaclava added an 
additional layer of visual complexity, 
which I found suitable for the project. 

In order to make sure that the 
wheatpaste worked as advertised on 
the /Anarchism subreddit I decided 
to try it out myself. I printed on of the 
action photos on 9 A3 sized papers 
and made a batch of glue. Using a 
paint roller, putting it up was easy 
but messy. The result was beyond 
expectation; when dried the glue did 
its job well, although it did leave a 
grainy white texture on top of the 
posters. However, this did not matter 
as the grunginess only added to the 
already rough aesthetic of the posters.

In addition to the posters displayed 
at the exhibition it was suggested 
by some of my tutors that I should 
have some kind of performance to go 
along with my work. The idea was 
to have people wear the balaclavas 
like in one of my earlier exhibition 
concepts. This idea then evolved into 
having those performers put up the 
posters during the vernissage. I had 
arranged for two of my friends to do 
this, and I also had the idea of having 
them take breaks to just walk around 
the exhibition space, either in silence 
or while verbally interacting with 
visitors. For this I would give the 
performers clear instructions. 

I had a few ideas of how the wall 
would look in the end. One of those 
was to cover the wall in other posters 
before the vernissage, to then cover 
these with the posters put up during 
the vernissage. The idea was to 
have H&M ads, and ads from other 
brands, to then cover them in some 
sort of statement. I realised, however, 
that in doing this I was in a sense 
setting a stage. This in turn made it 
more of a theatrical performance, 
which could have been fine, but that 
was never my intention. I saw this as 
an action, not a performance. Thus I 
decided against having interactions 
with the viewers, and instead only 
focus on the action itself. 

A few days before the opening I 
consulted one of my tutors regarding 
the photos I would display during the 
exhibition. So far I was happy with 
two photos, but I needed at least one, 
preferably two more. He questioned 
the importance of the context of the 
photography sessions; producing 
more photos would be a lot easier 
without this constraint. For me it was 
of great importance that the photos 
were taken inside or outside fast 
fashion stores, or while performing 
a relevant action, as it felt like it 
was the only thing distinguishing 
this from just another contemporary 
fashion shoot. 

First attempt at using wheatpaste.
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My way of thinking about this module 
has influenced the decisions I have 
made during this process. Throughout 
this process my goal has been to 
put my project in the context of the 
exhibition. My action could have 
taken place anywhere; I could have 
put the posters up in public and then 
exhibit documentation of this. But 
because of this mindset it was obvious 
for me that the action needed to take 
place inside the museum.The action 
itself also adds value while making 
the exhibit more relevant to the 
process of the project itself.

Even with all the last minute changes 
and decisions I am happy with the 
result. The only thing I would change 
is planning and going through the 
end of the action more thoroughly, 
as I forgot to remove the ladder that 
I used to put up the posters. Overall 
this action felt like the right way to to 
translate my project into an exhibit 
for a museum.
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