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Introduction 

Massimiliano M. Pellegrini, University of Rome Tor Vergata  

Luca Gnan, University of Rome Tor Vergata  

Hans Lundberg, Universidad Iberoamericana  

Matthias Raith, Otto-von-Guericke University  

Lucrezia Songini, Eastern Piedmont University  

Marzena Starnawska, University of Warsaw 

 

The time of publishing this research volume marks the tenth anniversary of the Strategic Interest 

Group (SIG) Entrepreneurship of the European Academy of Management (EURAM). After 

various back-office formation efforts in 2010 (see Lundberg, 2014: vii-xiv for more details), 

the SIG Entrepreneurship was founded and launched in 2011 with a dedicated symposium, and 

had its first full scale operations in 2012. This new SIG Entrepreneurship acknowledges the 

growing interest in entrepreneurship as a major knowledge domain with high practical and 

political relevance. With its contrasting perspective of value and venture creation, 

entrepreneurship both complements and challenges traditional management research in its 

research topics as well as its methodological approaches. Committed to the overall mission of 

EURAM; 

The SIG Entrepreneurship aims to develop an intriguing, explorative, reflecting, 

ongoing, and constructive dialogue among entrepreneurship scholars and 

practitioners to lead research and to define best practices that are relevant for 

entrepreneurs in the contemporary world. The Entrepreneurship SIG intends to 

promote research, debate, collaborations, and networking interests both in 

individual and in collaborative forms by providing a wide-ranging, engaged, and 

international focused agora to develop and foster research and practice in the 

field. The Entrepreneurship SIG focuses on the key European feature – ‘context 

matters’ – why we try in all activities to promote and stimulate what ‘European’ 

might mean in any given context and any approach of entrepreneurship research. 

(EURAM SIG Entrepreneurship Mission Statement). 

Rather than dictating topics and trends, the SIG Entrepreneurship has pursued since its 

beginning in 2010 a bottom-up approach by letting its active members determine the research 

foci, which are captured each year anew in the conference tracks of the EURAM annual 

meeting. The growth of the SIG Entrepreneurship is the result of the strong commitment of its 

current and all past SIG officers – the editors of this research volume – to promote 
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entrepreneurship as a strong an innovative field of research with a broad spectrum of socially 

and politically relevant themes, which can be addressed through a variety of modern 

methodological approaches. This approach has resulted in attracting ever and ever more 

members devoted to share their research results, to develop networking activities together, and 

to be actively involved in the management of the SIG. We are proud to say that after 10 years, 

Entrepreneurship is the SIG featuring the most research contributions at the annual EURAM 

conference in Dublin. 

The popularity of entrepreneurship research has been driven over the past years by the rising 

quantity and quality of international entrepreneurship journals and the increasing acceptance 

and importance of entrepreneurship research in all of the leading management journals. This 

development has been attracting, in particular, young researchers to the field. By providing 

clear signals that EURAM is a fruitful and supportive platform for young academics, the growth 

of the SIG entrepreneurship is largely driven by younger participants. 

Accordingly, the SIG Entrepreneurship has focused its promotion strategy specifically on this 

target group, e.g., using the networks of our prominent members, by maintaining an active 

Facebook profile before, during, and after the conference or implementing ResearchGate 

projects for the SIG, by actively supporting EURAM’s doctoral consortium, and by advertising 

multiple publication channels for SIG members. The publication outlets offered to our 

submitters each year continues to grow both in quantity as well as quality. In particular, several 

special issues in international journals, guest edited by our various track proponents 

demonstrates our commitment to this policy, and that the EURAM conference serves young 

scholars as an optimal platform to initiate important contacts. Moreover, the SIG 

Entrepreneurship is leading or sponsoring several collateral activities, such as small conferences 

or workshops, held during the year. In these activities, SIG members strengthen their 

collaboration through a fruitful knowledge sharing process. 

To emphasize and promote the diversity of innovative research topics, as well as the multiple 

nationalities of the researchers representing the SIG Entrepreneurship, we decided in 2014 to 

publish our first research volume on “entrepreneurship as a working attitude, as a mode of 

thinking and an everyday practice.” With the growing diversity of the field and our SIG, we see 

today the necessity of a renewed snapshot of what is currently going on within the European 

entrepreneurship research community. Accordingly, our second volume on “European 

Entrepreneurship Research and Practice” carries the representative subtitle “A Multifaceted 

Effort Towards Integration of Different Perspectives.” In the subsequent chapters, we are very 
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fortunate and proud to present eight innovative contributions by researchers of our SIG. By 

promoting these advances in entrepreneurship, we wish to invite, in particular, young 

entrepreneurship researchers from Europe and all over the world to join our SIG and contribute 

to a distinct European perspective of entrepreneurship research, practice, and policy.  
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