
     

                                         ____________________________________________________________ 
 

                                   Institutionen för Kommunikation och Design 
                                         ____________________________________________________________ 

 

 

 

 

 

Constructions of identities in Kenya 
A Discursive analysis regarding the Communicative meaning of Identity 

building in Interpersonal Communication and Mass media among young adults 

in Nairobi 

 

 

 Authors:  Luise Guse 

    Märta Samuelsson 

 

 

 

 

 

 

 

 

 

 
    BA Thesis, 15 ECTS  Tutor: Sara Hamqvist 

  Media & Communication studies (Level C)  Programme for International Communication  

  Spring semester 2009  University of Kalmar 



 

 

 

 

 

 

“Identities are not primarily the private property of individuals but are social 

constructions, suppressed and promoted in accordance with the political 

interests of the dominant social order” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

(Shotter and Gergen 1994, p.94)



 

 

Sammanfattning  

 

Kenya har i många sammanhang varit den ledande nationen i Östafrika men när det kommer 

till en gemensam nationell identitet ligger landet långt efter sina grannländer. Gällande t ex 

kultur, traditioner eller vem man gifter sig med har istället den etniska identiteten en större 

betydelse för de Kenyanska medborgarna. Betydelsen av stamtillhörighet har genom historien 

bidragit till oroligheter mellan olika etniciteter inom landet, den senaste och mest förödande 

uppstod i och med presidentvalet i december 2007.  

 

Stamtillhörighetens betydelse ligger till grund för denna uppsats; vi undersökte den 

kommunikativa meningen av identitetsskapandet i interpersonell kommunikation och 

massmedia bland unga vuxna i Nairobi. Vi ville med andra ord ta reda på hur man genom 

diskurs skapar konstruktioner och uppfattningar om sin identitet. Teorier vi valt att basera vår 

studie på är Newcomb’s triangulära kommunikationsmodell och Westley och McLean’s 

masskommunikationsmodell. Vi diskuterar relationen mellan kommunikation och makt, 

socialkonstruktivism och de teoretiska begreppen identitet, etnocentrism och förställda 

gemenskaper. Metoder vi använt oss av är kvalitativa gruppintervjuer och innehållsanalys. 

Resultatet är analyserat utifrån ett diskursanalytiskt perspektiv. Vi kom fram till att den 

kenyanska identitetsdiskursen kännetecknas av betydelsen av den etniska tillhörigheten, 

vilken är mer central än den nationella tillhörigheten.  

 

Den interpersonella kommunikationen skiljde sig inte mellan de intervjuade primär- och 

sekundärgrupperna, istället fann vi en skillnad i kommunikationen mellan människor från 

majoritets- och minoritetsgrupper. Medlemmar från de större stammarna var mer medvetna 

om sin etnicitet; de talade mer om betydelsen av stamtillhörighet och använde sig av ord som 

tribalism, etnocentrism, stereotyper och etnicitet i större utsträckning än människor från 

minoritetsgrupper. Vi fann också att det finns speciella ämnen i den interpersonella 

kommunikationen som man undviker att prata om vid möten med människor med annan 

etnicitet, som t ex politik.  

 

Avslutningsvis diskuterar vi resultatet och hur det kan bidra till den pågående 

demokratiutvecklingen i landet. Resultatet kan användas som en grundsten i politiskt arbete 

där det är viktigt att förstå innebörden av identitet i det kenyanska samhället och för dess 

medborgare. Uppsatsen är också ett bidrag till olika former av kommunikativt arbete, t ex när 

det kommer till receptionsanalys.  
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1. Introduction

In the first chapter we will briefly present the background to the problem of our area of study. The 

chapter ends with the purpose of the thesis, questions at issue and a demarcation, which clarifies the 

aim with the thesis. The introduction chapter intend to give the reader a precognition of the subject 

that constitutes the foundation of the thesis. 

 
 

 

Imagined communities are based on the national state, where there are common values, 

history and culture. It can be described as a context where common norms are shaped through 

different actors in society. When you as an individual is a part of a (to you well known) 

context those norms are often taken for granted.
1
 Media has a lot of influence when it comes 

to the creation of a context and thereby also the use of power in society. Media can affect the 

way people are thinking and people with the ability to influence the media often comes from 

elite groups in society. These elite groups can define and systematically control and create 

structures in society in a way that would gain the already privileged, themselves, and decrease 

privileges from the ones who differ from the “norms”.
2
 

 

The reason why we choose to do the research in Kenya is because the country in many ways 

has been the leading nation in Central and East Africa, not only in terms of democracy and 

human rights but also in an economic perspective. Yet when it comes to a common national 

identity we are, after talking to many Kenyans, of the understanding that the tribal identity 

seems to be more important than the Kenyan nationality. This has caused several clashes 

between tribes; the latest and most devastating one was in the 2007 post election.  

 

With this background information we find it interesting to examine how the Kenyan people 

relate to and talk about their identity. We want to find out how the Kenyan national identity 

discourse appears, if the newspaper media is talking about national identity in a similar way 

and what impact communication has for peoples understanding about the Kenyan society. 

This will be done by qualitative group interviews and by content analysis of the leading 

newspaper in Kenya, Daily Nation. The gathered information will after that be considered and 

evaluated through discourse analyse.    

 

 

                                                        
1 SOU ”Bortom vi och dom”. Stockholm: Integrations- och jämställdhetsdepartementet, 2005. 
2 Ibid.  
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1.1 How to understand Domestic Culture, Media and Constructions of Identity  

Kenya has an estimated population of 34 million people with approximately six million 

people living in the urban areas. Nairobi is the capital city of Kenya and is the financial and 

services hub of East Africa. About 3 million people are living in Nairobi today.
3
 

Kenya is a country of great ethnic diversity. Most Kenyans are bilingual in English and 

Swahili which are the official languages, but a large percentage also speak the mother tongue 

of their ethnic tribe. The major ethnic groups in Kenya are Kikuyu 22%, Luhya 14%, Luo 

13%, Kalenjin 12%, Kamba 11%, Kisii 6%, Meru 6%.  Other African groups compose 15% 

and non-African (Asian, European, and Arab) 1%.
4
 

Nairobi is a city where the ethnic diversity is most evident; many people are moving in to 

Nairobi in hope for a better life. These migrants often end up in the slums, where the rent is 

cheaper than anywhere else. They tend to search for people from their home village in the 

new urban environment in order to find solidarity and feel safe. People from the same 

ethnicity form resident blocks and as a result of that ethnic political groups are formed.
5
 

 

What tribe you belong to is stretching far longer than just how people identify themselves. It 

seems like the tribal identity has a large impact for Kenyans, for example politically, 

financially, what work they have and where they live. Politics has an important role for the 

Kenyan people since it affects most people’s lives and therefore the people of Kenya are very 

aware of what is going on politically, especially through media. Kenyan politicians are well 

aware of the interest and can influence the media agenda and thereby even the people’s 

political agenda when it comes to for example gathering votes for a presidential election.  

 

After living and studying in Kenya for eight months we are of the understanding that the tribal 

identity seems to be more important to the Kenyan people than a common national identity. 

This has caused several clashes between tribes, both in the 1992 and 1997 elections, and most 

recent in the 2007 post election. Disturbances broke out when the ruling president Kibaki 

claimed victory in the election and people reacted with violence. Different tribes were 

                                                        
3 Government of Kenya, Retrieved 2009-04-08 

http://www.kenya.go.ke//index.php?option=com_content&task=view&id=11&Itemid=1 
4 Central Intelligence Agency, The world fact book, USA, Retrieved  2009-04-08, 

http://www.cia.gov/library/publications/the-world-factbook/geos/ke.html#People  
5 Thomas Eriksen Hylland, Etnicitet och nationalism (London: Pluto press limited, 1993), 17. 

 

http://www.cia.gov/library/publications/the-world-factbook/geos/ke.html#People
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fighting each other, they destroyed villages and inhabitants had to leave everything they 

owned behind and run. These people ended up in so called IDP Camps (Internally Displaced 

People), and still today many people are living in temporary tent camps because of the post 

election violence. The violence affected numerous people, however it was in the poor areas 

where the actual violence took place and also where people suffered the most. It’s also in the 

poor areas and in the country side where political decisions affect people most.  

 

1.2 Purpose  

The purpose of our thesis is to examine the communicative meaning of identity building in 

interpersonal communication and mass media. The aim is to examine how Kenyans in Nairobi 

through discourse create constructions of conceptions about their identity.  

 

1.3 Questions at Issue 

 What is significant about the existing Kenyan identity discourses? 

 How does interpersonal communication differ in primary and secondary groups when 

it comes to the Kenyan identity discourses? 

 Does the Kenyan newspaper discourse align with the identity discourses of the 

Kenyan people?    

 How are self images and images about others governed by the parameters of the 

available discourses? 

 

1.4 Our Contribution  

The thesis aims to contribute to another step forward in the democracy process. The outcome 

can be used as a ground stone in for example political work in order to understand the 

importance of identity for the Kenyan people. If we know how people relate to and talk about 

their identity, we gain a greater understanding about the complex Kenyan society.  

 

By having knowledge about the existing identity discourses, one can work towards shaping a 

national identity, a united Kenya and hopefully avoid that tribal clashes will occur again. The 

thesis will also contribute with a deeper understanding about the power structures and 

relations in the Kenyan society. It is a contribution to all communication work when creating 

reception analysis.  
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1.5 Demarcation  

The thesis will only focus on young adults in Nairobi. This because of the time limit; we 

won’t be able to also look into how people in the countryside are relating to and talking about 

their identity. Even though it would be interesting to know if there is a difference, which there 

most probably is since the urban community is more exposed to different channels of 

information. The results would most probably distinct from research done in rural areas.  

 

We won’t take notice on class differences in our study. It sure has a significant importance but 

in order to demarcate the questions at issue we choose not to consider peoples income and 

financial standing. We won’t either consider peoples level of education.    

 

1.6 Previous Research  

A survey made by researchers from the University of Oxford, University of Connecticut and 

Michigan State University two weeks before the presidential election in December 2007 

showed interesting data of voter opinion.  The survey included 1,207 Kenyans aged 18 and 

over from all of the country’s provinces. 90 percent of the voters stated that they would select 

a candidate based on the candidates’ honesty in managing public services and care for the 

community. Only 0.80 percent stated that the ethnicity of the candidate was the most 

important factor in shaping their voting motivations.
6
 However, looking at the voting 

intentions the voters clearly indicate ethnic patterns. The intention to vote for the presidential 

candidate of the own ethnic group clearly dominates the statistics. There is an apparent 

contradiction between the stated influence and the tendency to vote along ethnic lines. 

Another interesting point showed that Kenyans mistrust members of other ethnic groups, the 

lack of trust is particularly high among Kikuyu and Lou members. There were also high levels 

of mistrust across ethnic groups extended to the political arena.
7
 

 

There have been many studies on African American communication with focus on identity 

and culture. A study made on identity constructions of Hispanic/Latino Americans in the US 

analysed how personal, national and ethnicity identity can be misunderstood with far-reaching 

consequences. The article suggests that educating diverse communities about simultaneous 

                                                        
6 Kimenyi, M.S., Romero, R.G., “Tribalism as a Minimax regret strategy: Evidence from voting in the 2007 Kenyan 

elections” CT:University of Connecticut (2008), 3ff, Retrieved 2009-04-10, http://ideas.repec.org/p/uct/uconnp/2008-35.html    
7 Ibid, 6  

http://ideas.repec.org/p/uct/uconnp/2008-35.html
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identity construction would result in a positive change and a possible solution to the 

discrepancies that can be found in communities, small groups and families.
8
 

 

When it comes to the identity of groups’, research has been done in various fields. In the 

study “Individual and social Identity: From Small Groups to Social Categories” the 

psychological aspect of the group was in focus. Questions that were raised were; How do we 

form new, inclusive social identities? How does our membership of different social groups 

influence our sense of identity? The study points out new ways in which individual 

independence and social cohesion can co-exist and strengthen each other, rather than be in 

conflict. One of the key findings was that when a dominant group has benefited from past 

injustices or inequalities, it is likely to embrace a common identity as a way of absolving itself 

from responsibility. 
9
 

 

1.7 Outline  

The first chapter will introduce you to the thesis, with an opening where we present the 

problem area of our study. The chapter is followed by a problem background, purpose of the 

study, questions at issue, and also our contribution with the research. The chapter ends with a 

demarcation in order to clarify the focus of the study.   

 

In order to understand the Kenyan society you need to understand the history of the country. 

In chapter two you will be able to read about Kenya’s modern day history, its independence 

and what occurred in the 2007 presidential elections.  

 

The third chapter introduces you to the theoretical framework used in our study. The meaning 

of communication is pointed out, and communication theories are presented. Additional there 

is a presentation of social constructivism, followed by relevant terms used in our thesis; such 

as ethnicity, tribalism and identity. We have also chosen to describe discursive analysis as 

theory in the theoretical chapter.  

                                                        
8 Norris, Sigrid, “The micropolitics of personal national and ethnicity identity“, Sage Publications (2007), Retrieved 2009-04-

10, http://das.sagepub.com/cgi/content/abstract/18/5/653   
9 Postmes, Tom, “Individual and social Identity: From samll groups to social categories.” University of Exeter Swindon: 

ESRC (2007), Retrieved 2009-04-10, 

http://www.esrcsocietytoday.ac.uk/esrcinfocentre/viewawardpage.aspx?awardnumber=RES-000-27-0050 

 

http://das.sagepub.com/cgi/content/abstract/18/5/653
http://www.esrcsocietytoday.ac.uk/esrcinfocentre/viewawardpage.aspx?awardnumber=RES-000-27-0050
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The method chapter accounts for the different methods we have been using; qualitative 

interviews, content analysis and discourse analysis as method. The methods reliability and 

validity are discussed, as well as ethical considerations.   

 

Analysis and results are presented in a combined chapter, where we have been analysing the 

results in a discursive approach inspired by Fairclough’s three dimension model. In the 

conclusion and ending discussion we answer the questions of issues. We discuss the 

highlights and outcome of the results and we enlighten our own reflections and conclusions.  
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2. History of Kenya

In order to understand the complex Kenyan society, one has to be aware of its history, which plays a 

significant role in the shaping of a nation. In the second chapter the reader will get a deeper 

understanding in the Kenyan history, how it has shaped the nation as it is today and what problems 

the history has brought up till modern time. Since the research have been conducted in an 

environment with a history and culture far from our own we find it essential to provide some 

background information about Kenya before continuing reading. 

 
 

 

The colonial era 

It wasn’t until the white settlers arrived to Kenya in the end of the nineteenth-century that the 

dividing into ethnical groups gained meaning. The Kenyan people had always lived side by 

side, no matter what language they spoke or what traditions they lived after. When the 

colonialists took power they needed to create a system on how to control the people and 

collect taxes and that was done by marking territories and regions based on what language 

people spoke. Those regions were also given names and this is how ethnical groups were 

created and given meaning.   

 

Independency  

Kenya gained independence from the Commonwealth of Nations in December 1963, a 

republic was established during the following year. Kenya’s first president was Jomo 

Kenyatta who belonged to the Kikuyu tribe, the largest tribe in Kenya. His regime was an 

authoritarian one party system, but it allowed some political competition. At his death the 

dictator Daniel Moi became the president. Moi’s presidency was characterized by favouring 

his own tribe, the Kalenjin, and he didn’t hesitate to violate political- and human rights in 

order to maintain power. During this period of time, corruption became widely spread and 

poverty was increasing rapidly. People who didn’t support the only and ruling party in Kenya, 

Kenya African National Union (KANU), was excluded and Moi’s supporters could together 

with Moi enrich themselves on the behalf of the rest of the people.
10

 Moi managed to maintain 

power by using the tensions between different ethnic groups. He encouraged ethnical violence 

and thereby also conflicts. For example he claimed that in a multiparty system, violence 

between ethnical groups could never be avoided.
11

 

 

                                                        
10Central Intelligence Agency, The world fact book, USA, Retrieved  2009-04-15, 

https://www.cia.gov/library/publications/the-world-factbook/geos/ke.html#People  
11 Charles Hornsby and David Throup, “Multi-Party Politics in Kenya: The Kenyatta and Moi States and the Triumph of the 

System in the 1992 Election.” James Currey (1998) 

https://www.cia.gov/library/publications/the-world-factbook/geos/ke.html#People
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After violent demonstrations and pressure from the church and international organisations the 

opposition leader Mwai Kibaki, also a Kikuyu, was elected president in 2002.
12

 This marked 

the transition towards democracy for many Kenyans. Reforms to promote democracy, 

economical growth and improvement of the social problems were promised, but many of the 

suggested reforms still haven’t been fulfilled.  

 

The 2007 Presidential election  

On the 27
th

 of December 2007 parliamentary elections were held in Kenya and the former 

president Mwai Kibaki was declared the winner. Opponent Raila Odinga claimed electoral 

manipulation, which also was widely confirmed by international observers. The election was 

strongly marked by tribalism. The two leaders represent the two biggest tribes in Kenya, 

Kibaki who’s a member of the dominant Kikuyu tribe and Odinga who’s a member of the 

second largest tribe; the Luo’s. Odinga was also a part of a coalition with leaders from the 

Luhya tribe which made the situation even more complex. 

 

After Kibaki was declared re-elected as President, riots erupted in Kenya. The civil unrest 

involved ethnic violence between members of different tribes, particularly between the 

Kikuyu and Luo.
13

  Villages were destroyed, people lost everything they owned and people 

were even killed as a result of tribalism. According to Human Rights watch, officials from 

Kenya’s opposition party were behind attacks on members of the presidents’ ethnic group.
14

 

People were told to attack Kikuyu owned shops and businesses and opposition leaders were 

said providing transportation for youths to attack Kikuyu’s. Human-rights groups claim that 

some of the fighting was premeditated, with those involved being trained and paid. 

 

The death toll after a month of violence had risen to 800 people,
15

 and after two months of 

violence 1500 people were reported dead.
16

 According to the UN 600 000 people had been 

displaced after the post election violence
17

 and still a year later many people are displaced and 

                                                        
12 Central Intelligence Agency, The world fact book, USA, Retrieved  2009-04-15,      

https://www.cia.gov/library/publications/the-world-factbook/geos/ke.html#People  
13 BBC News, Scores dead in Kenya poll clashes, Retrieved 2009-04-08, http://news.bbc.co.uk/2/hi/africa/7165602.stm  
14 BBC News, Kenyan ethnic attacks “planned”, Retrieved 2009-04-08, http://news.bbc.co.uk/2/hi/africa/7206658.stm 
15 Al Jazeera, Kenya ethnic clashes intensify, Retrieved 2009-04-08,   

http://english.aljazeera.net/news/africa/2008/01/2008525141155386432.html  
16 Central Intelligence Agency, The world fact book, USA, Retrieved  2009-04-08, 

https://www.cia.gov/library/publications/the-world-factbook/geos/ke.html#People  
17 CBS News, U.N.: 600,000 Displaced In Kenya Unrest, Retrieved 2009-04-08,  

http://www.cbsnews.com/stories/2008/02/11/world/main3815702.shtml  

https://www.cia.gov/library/publications/the-world-factbook/geos/ke.html#People
https://www.cia.gov/library/publications/the-world-factbook/geos/ke.html#People
http://news.bbc.co.uk/2/hi/africa/7165602.stm
http://news.bbc.co.uk/2/hi/africa/7206658.stm
http://english.aljazeera.net/news/africa/2008/01/2008525141155386432.html
https://www.cia.gov/library/publications/the-world-factbook/geos/ke.html#People
http://www.cbsnews.com/stories/2008/02/11/world/main3815702.shtml
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to scared to return to their homes.
18

 Kenya had until the elections in 2007 maintained 

remarkable stabile compared to most other African countries despite changes in its political 

system and even crisis in neighbouring countries.  

 

In late February 2008 the parties settled on a power-sharing agreement. Kibaki would remain 

president and Odinga would gain a new post as Prime Minister. In April the same year a 

coalition government was named.  

 

Possible explanations:  

The post election violence has several explanations and motives. There was a general 

perception that the count of the election was modified, which also was widely confirmed by 

international observers. There is also a belief among the Kenyan tribes that the Kikuyu 

community has been dominating the country since independence since they are the largest and 

most economically-dominant ethnic group in Kenya. The Kikuyu’s are also the tribe who 

organised most successfully in the Mau Mau rebellion who in a violent way were fighting the 

British colonialists, as a result of that the Kikuyu’s gained dominance in following elections.  

 

The post election violence is far from being a simple matter of ethnicity, in reality it’s about 

deep, long-running income inequalities in Kenya, and a struggle for resources. Land 

ownership has become a mean of survival for many Kenyan people. 
19

 

 

The role of the media in Kenya today 

The media in Kenya includes four major daily newspapers (the Daily Nation is the largest), 

more than 20 FM radio stations and the Kenya Broadcasting Corporation (KBC) – the only 

nationwide broadcaster which is owned and controlled by the government. The media is a 

diverse and vibrant growing industry which faces an uncertain future since the relation 

between the mass media and the Kenyan government is tense and the question of controlling 

is controversial. The minister for Information and Communication wants to regulate 

irresponsible reporting in the media while media owners favour self-regulation. There is also 

an extensive cross-media ownership in Kenya, with certain media houses owning newspapers, 

television stations and radio stations. The objectivity of the press might be affected since the 

                                                        
18BBC News, Kenya's continuing tribal divide, Retrieved 2009-04-14,  

http://news.bbc.co.uk/2/hi/programmes/from_our_own_correspondent/7901609.stm  
19 BBC News, Kenya's geographic and political rift, Retrieved 2009-04-08,  http://news.bbc.co.uk/2/hi/africa/7213211.stm  

http://news.bbc.co.uk/2/hi/programmes/from_our_own_correspondent/7901609.stm
http://news.bbc.co.uk/2/hi/africa/7213211.stm
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interests of the media owners may be political- or business related and politically 

influenced.
20

 

The Daily Nation is Kenya's leading newspaper and is a product of Nation Media Group 

(NMG) Limited. NMG was founded in 1959 and has become the largest independent 

media house in East and Central Africa. The Nation took its place on the newsstands on 

October 3, 1960 promising to “do our utmost to help Kenya and the other East African 

territories make the perilous transition to African majority rule and full independence as 

peacefully and constructively as possible”. The newspaper claims it has remained true to its 

stated mission to be independent, subject neither to factional, commercial, religious and 

political interests.
21

 

 

 

 

 

 

 

 

 

 

 

 

  

                                                        
20 Retrieved 2009-04-08,  http://www.stanhopecentre.org/training/EA/Kenya.doc 
21 Daily Nation, Retrieved 2009-04-08,  http://www.nation.co.ke/meta/-/1194/1172/-/ojmv8c/-/index.html 

 

http://www.stanhopecentre.org/training/EA/Kenya.doc
http://www.nation.co.ke/meta/-/1194/1172/-/ojmv8c/-/index.html
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3. Theoretical Framework 
 

In this chapter we account for relevant theories. At first we clarify what communication is, what is 

significant for interpersonal communication and what problems might occur in the perception 

process. We also describe Newcomb’s AB-X Coordination Model and Westley and McLean’s 

Conceptual Model, communication models we together with discourse base the analyse on. After that 

we discuss the power of communication, how societies are socially constructed, and at last we account 

for relevant terms used throughout the thesis.  

      

3.1Defining Communication 

Karl-Erik Rosengren claims that people have a purpose or an intention when they talk to each 

other.
22

 The statement is further developed by Richard Dimbleby and Graeme Burton who 

claims that people have a need to communicate and that several different purposes are 

fulfilled by communication. For example: to cooperate and create or maintain a relation. The 

purpose of communication can also be persuasion, social needs or a need of information. 

Persuasion can occur through commercial, social needs refer to communication in order to 

maintain societies and organizations homogenous and the need of information considers 

giving and receiving information. People exchange information continuously. We watch the 

news on TV, find out what time the bus leaves and we talk to the people around us to find out 

what is going on in our surroundings.
23

 

 

When people communicate we use signs and a code system which is based on rules and 

conventions shared by all the users of the codes. Codes are a set of signs, and conventions are 

the rules to follow on how to use these signs.
24

 Codes and conventions constitute the heart of 

every culture, it is by the common codes we know that we belong to a culture and the codes 

make us understand our social existence.
25

 

 

Interpersonal communication defines relations to other people. It creates a relation, ends it and 

helps to maintain it. In the same way interpersonal communication defines our relationships, 

the relation affects the communication between people.
26

 

 

There are factors which influences the communication in the perception process. For example: 

we let the first impression influence us, we are prejudiced towards other people, we categorise 

                                                        
22 Karl-Erik Rosengren, Communication: an introduction (London: SAGE, 1999), 36. 
23 Richard Dimbleby och Graeme Burton, Kommunikation är mer än ord (Lund: Studentlitteratur, 1999), 18 ff. 
24 Ibid., 37. 
25 Fiske, 114. 
26 Dimbleby & Burton, 70f. 



Page | 15  

  

people and we do assumptions. These assumptions are made through the creating of barriers 

which filter the message when we interpret them. There are three types of barriers; 

mechanical, semantic and psychological. Mechanical barriers are characterised by disturbance 

in the communication process. The semantic barrier is recognized by a lack of using the 

words correct which may result in a blockade or filtering of the message. The third and most 

relevant and common barrier in interpersonal communication is the psychological barrier. It is 

characterised by our attitudes, convictions and values, which can be formed long before we 

express them. Therefore, it is important to be aware of what we express with our message 

before we integrate, talk and listen to other people.
27

 

 

3.1.1 Communication Models  

“In every relationship, each person has an attitude about each other and to things outside the 

relationship”
28

 

 

Newcomb’s AB-X Coordination Model  

There are several communication models considering Interpersonal communication, we will 

focus on Newcomb’s AB-X coordination model which is a model of balance. A balance 

model is trying to explain how people are creating stability in their attitudes towards- and in 

relationships with each other. Newcomb’s balance Model is a triangle model, A-B-X. A and B 

are persons and X is an object. If A and B have the same opinion or attitude towards X, there 

will be balance and the relationship obtains symmetry. If A and B do not have the same 

opinion about X there will be a tension between person A and person B. Provided that the 

persons are close to each other and that the object is relevant for both parts, the object X has 

to be of joint relevance for at least one of the persons. The idea behind this communication 

model is that communication is maintaining the balance in social systems.
29

 

   

 

 

 

 

   

                                                        
27 Dimbleby & Burton, 88 ff. 
28 California State University, Relational Coordination, Retrieved 2009-04-15 

http://www.csus.edu/indiv/o/owenb/pdf%20files/RelationalCoorientation2008.pdf 
29 Lars-Åke Larsson, Tillämpad kommunikationsvetenskap, (Lund: Studentlitteratur 1997), 43 ff. 

http://www.csus.edu/indiv/o/owenb/pdf%20files/RelationalCoorientation2008.pdf
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X 

 

  A    + +           + B 

   + 

 

 

 

Depending on if there is a positive (+) or negative (-) orientation towards X, Newcomb mean 

that since we (A+B) like each other, we probably like (& dislike) the same things.
30

 

 

Westley and McLean’s Conceptual Model 

Westley and McLean developed Newcomb’s model and introduced the element C. This is a 

model of dependency and it considers the relationship between mass media and the other 

information channels we use in order to find the way in our social context. The 

otherinformation channels (C) can be; family, friends, workmates, school, church and other 

formal or informal networks. Individuals fit into the society through those networks.
31

 

 

We will use the models in our research in order to examine what attitudes and opinions people 

have towards different topics that are surrounding the identity discourse and social practise, 

both between members of the same tribe and between people with different tribe belongings. 

In our case X is the current identity discourses/ the social practice, A and B represents (1) 

people from the same tribe or (2) people from two different tribes. The element C represents, 

as stated above, media, family and other networks used in order to fit in to the society.     

 

Primary and Secondary groups 

Groups create the fundamental base in all imagined communities and social constructive 

societies and they differ in sizes and functions. Groups that are small and are characterized by 

close relations are called primary groups. These groups are recognized by collaboration and a 

daily face-to-face contact and they are fundamental in the creation of individuals’ social 

nature and ideal. The close relationships in primary groups often results in common purposes 

in life. The group members understand the relation as one unit and they become “one” with 

                                                        
30 California State University, Relational Coordination, Retrieved 2009-04-15 

http://www.csus.edu/indiv/o/owenb/pdf%20files/RelationalCoorientation2008.pdf 
31 Fiske, 51ff. 

http://www.csus.edu/indiv/o/owenb/pdf%20files/RelationalCoorientation2008.pdf
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each other. Charles H. Cooley argues that the primary groups give us the support we need to 

be a part of the social world.
32

  Primary groups are often small and stabile. They give us a 

feeling of belonging and stability and they are a part of the individuals’ identity building. It’s 

from the primary groups that important cultural factors such as language, moral, values, 

norms and perceptions are transferred and they play a significant role in both the society as a 

whole and for the single individual. The most fundamental primary group in most cultures is 

the family. In many countries the family is not only the father and mother; it can also be the 

entire village or even the tribe they were born into.
33

 

 

There are also secondary groups where group formations such as the sports club, the project 

group, employees in a company or neighbours are included. The nature among group 

members is less emotional and impersonal. Secondary groups are more of an importance for a 

community than for the individual since they contribute to the structure and development of 

the society rather than satisfaction for the individual.
34

 

 

How we will apply interpersonal communication in our research: 

Since our focus is to analyse the interpersonal communication within the primary and 

secondary groups we will consider the psychological barrier. Will people’s attitudes, 

convictions and values make any difference when talking about national identity? Will the 

way people talk about national identity differ in the primary groups (where the family belong 

to the same tribe) and in the secondary groups where the possibility is high that the members 

are from different tribes?     

 

We aim to adapt interpersonal communication partly on how the respondents are talking about 

identity and tribe belonging with each other inside the group and partly on how they talk 

about tribes who are not represented during the interview or as one is not a member of. We 

will also examine in what grade the respondents believe interpersonal communication affects 

their identity shaping, if what is said in media about ethnicity and tribes is discussed among 

the Kenyan people and if media is a part of the identity shaping. Questions to be answered are 

for example: what influences the way people talk? Do people talk in different ways when 

                                                        
32 Bosse Angelöw och Thom Jonsson, Introduktion till socialpsykologi, (Polen: Studentlitteratur, 2000), 126. 
33 Jonas Stier, Kulturmöten (Lund: Studentlitteratur, 2004), 93. 
34 Angelöw och Jonsson, 127. 



Page | 18  

  

meeting with people from different tribes? Are there topics you avoid when meeting with 

other tribes, or can people express their opinions and speak freely at all times?   

 

3.2 Communication and Power 

Manuel Castells, a well know researcher in the communication field, writes in an article in 

International Journal of Communication
35

 that communication and information always have 

been an essential source when it comes to power, domination and social change. This because 

communication has the ability to affect peoples’ mind and the way people are thinking 

contributes to the norms and values on which societies are constructed. If a majority of people 

think in ways that differ from values and norms institutionalized in the state the system will 

automatically change. It will take time and a lot of suffering, but it will change. Socialized 

communication (or interpersonal communication) supports the social production of meaning 

and therefore, the battle of the human mind is largely played out in the process of 

communication.    

 

Power relations, which forms the base of all societies as well as institutionalized power 

relations, are shaped and decided in the area of communication. Power relations contribute to 

the shaping of societies in both our social and technological context and are therefore 

dependent on the process of socialized communication (interpersonal communication).
36

 

 

Castells argues that shaping peoples’ minds is not only about what is said in media, rather 

what is not said. What doesn’t exist in media doesn’t exist in peoples mind. Therefore he 

continues, a political message is automatically a media message written in the specific 

language of the media.
37

 With other words, media is not the holder of power, rather a channel 

where power is decided, a channel both society and politics are dependent on.  

 

The role of media 

Media has become one of the most important information channels in today’s world. Media 

has an almost unlimited power to define and communicate messages throughout the society, 

messages which can be made up from ethnicity, religion, class, territorial borders etc. 

 

                                                        
35 Manuel Castells, “Communication, Power and Counter-power in the Network Society.” International Journal of 

Communication 1,(2007) Retrieved 2009-04-15, http://www.ijoc.org. 
36 Ibid, 238 ff 
37 Ibid, 241 
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Teun Van Dijk describes the power of media with the words;”Media discourse is the main 

source of peoples´ knowledge, attitudes and ideologies, both of other elites and of ordinary 

citizens.”
38

 The discourse surrounding the reporting in media is fundamental in how we 

understand various phenomenons and its impact on society. This because media tells us 

stories based on underlying assumptions about our understanding and values. Media in its 

practice of reporting news on societies, people and cultures, uses pre-understanding and 

discursive integration of unfamiliar elements when transitioning news to “ordinary people” 

and “supposed audience”.  

 

Stereotypes and generalizations in news reporting are common. It means that media simplifies 

and make general assumptions on how certain phenomenon’s are constructed and 

connected.
39

 For example; if Muslims are always portrayed as violent and angry it is most 

likely that the public opinion will be formed in a way that all Muslims act in a violent way.  

 

Media, and also printed literature, plays a significant role when it comes to shaping the public 

opinion and in particular when it comes to the shaping of a national identity. Benedict 

Anderson is talking about the role of printed literature and its ability to influence the way a 

common national identity and an Imagined Community is created. The rise of nationalism is 

related to the growth of printed books and other written work. When a nation is taking form, it 

becomes essential to locate its roots. The older the nation gets, it becomes more and more 

important to locate its roots since new threats to its identity constantly arises.
40

 Therefore 

Anderson argues, when it comes to ethnical and national identity media’s role as national 

messenger is very central. 

 

The tendency in media has been that they define “us” -and “them” groups. “Them” might be 

of another ethnic origin such as minority groups, or groups that creates problems in society. 

The dividing into groups is common in media practices in order to be able to tell a story, but 

difficulties arise when different attributes are given to the different groups of “we” and 

“them”.
41

 

 

                                                        
38 Teun A. van Dijk, ed., Ethnic Minorities and the Media  (Buckingham: Open University Press, 2000), 36ff.  
39, Brune, Ylva. “News from the Border”. Göteborg: Göteborgs Universitet, 2004. 
40 Benedict Anderson, Imagined Communities: Reflections on the origin and spread of nationalism, 3:e upplagan, (London: 

Verso, 2006), 41ff. 
41 Brune, “News from the Border”. 
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Our research analyse what attributes are used in Kenyan newspapers and we examine how 

and if these attributes have the power to change the way people from different tribes talk 

about each other. We also look into if there is a common language when talking about identity 

in the news reporting.  

 

3.3 Agenda Setting Theory 

There are three different agendas that are all related to each other; the media, the public and 

the political agenda. Agenda-setting theory describes how mass media affects public opinions 

and sets the agenda in the public discourse. The media affect public opinions by emphasizing 

certain issues in the public sphere. The theory argues that media is telling us what issues and 

debates are worth talking about rather than telling us what to think in a certain issue.  

 

The agenda setting theory explains the relation between media reporting of an issue and the 

importance the issue receives among the general public. This is a result of media gate keeping 

which is a system of favouring certain news over others; some issues are allowed to be 

discussed in media while others are excluded. A consequence of this is that what issues are 

given space in media, also appears more often on the public agenda. There is a discussion 

going on whether media gate keeping is an indication of the public opinion, or if the public 

opinion is shaped by the media reporting.
42

 

 

The Public Agenda  

The public agenda considers what issues are regarded as most important. What issues does the 

public discuss? Earlier research implies that media has the power to decide the public agenda; 

simply because media enlightens issues the public recon is important.  

 

One aspect that limits Media’s power to influence people’s opinions is its reliability. If the 

reliability for the media is high, it has more power to influence the public agenda. Another 

aspect is that different media affect people in different ways, and different people interpret 

news reporting in different ways. The interpretation is very individual and depends on how a 

person receives information. A final aspect is that people discuss issues different depending 

on what relation and closeness they have to it.  

                                                        
42Articelworld.org, Agenda Setting Theory, Retrieved 2009-04-19, 

http://www.articleworld.org/index.php/Agenda_setting_theory 

http://www.articleworld.org/index.php/Agenda_setting_theory
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The Media Agenda 

The media agenda concentrates on what because interest a certain issue is given by media. If 

media has given a certain topic a lot of space, it can be regarded as a part of the media agenda.  

When examine the media agenda you can either analyse how it affects the public or the 

political agenda by examine why the media content looks like it does. This is done since there 

is an understanding that media creates pictures of the world through the news reporting.
43

 

 

The Political Agenda 

The political agenda theory is defined by Jesper Strömbäck as;”the issues, problems or 

communities who are central for political decision making”.
44

 The analyse can be done by 

comparing what issues media are giving most space and what issues politicians are 

highlighting, and by examine if a certain debate depend on the media reporting or politicians 

ambitions to bring it into a public matter.   

 

There is a mutual depending between the three agendas; media gives politicians attention, 

which contributes to awareness about them among the people, who receive information, 

which is the foundation for media to survive. The media affects what social issues people find 

are important and what issues we have opinions about. It also affects how people understand 

the issues media are giving attention to and how we understand persons and situations that are 

being reported.
45

 

 

3.4 Social Constructivism  

Different researchers have different definitions on what social constructivism actually is, but 

they all share the same fundamental values. These are; social constructivism is a critical 

approach to what is taken for granted, knowledge is based on history and culture, knowledge 

maintains by social processes and knowledge and social processes walks hand in hand. 

 

Our perceptions of the world are most of the times taken for granted. The social constructive 

approach argues that we have to relate to the idea that our observations about the world reflect 

its reality in a critical way. We have to be suspicious about the assumptions we make, for 

example; what I define as pop music someone else might define different. How we understand 

                                                        
43 J Strömbäck, Makt och Medier,(Lund: Studentlitteratur, 2000), 155f. 
44 Ibid., 187. 
45 

 

M McCombs, Makten över Dagordningen, (Stockholm: SNS Förlag, 2004), 11.  



Page | 22  

  

social terms, such as men and women, children and adults, pop- and classical music, modern 

time and the past, depends on where in the world we live and how our daily life looks like.
46

 

 

Where does our knowledge about the world come from if not from our observations of the 

world as it actually looks like? According to social constructivists the knowledge is 

constructed between us people through the language in daily interaction. The everyday life 

you live, the obligations you have, the thoughts you are thinking and the people you meet and 

talk to shapes your understanding of reality and your social constructions. The statement that 

knowledge and social processes walks hand in hand is based on the many different 

constructions of the world, which gives us different alternatives of actions. What actions we 

take are based on our thoughts and ideals of the reality we live in and that’s how they are 

connected to each other.
47

 

 

The approaches within discourse analyse we will consider in our thesis are all based on the 

ideas of social constructivism. Discourse analyse is only one of many social constructive 

approaches. Vivien Burr has identified four principles that explain social constructivism:
48

 

 

 Our knowledge about the world cannot be considered as an objective truth. Our 

knowledge and picture of the world is not reflections of reality, it’s a product of the 

way we categorise the world. 

 

 The way we view the world and our knowledge about the world is based on a 

historical and cultural ground. The social world, such as knowledge, identities and 

social relations, is shaped over time and is not created through outer influences and is 

not given to us.  

 

 The way we view the world is shaped and maintained by social processes. You gain 

knowledge from social interactions, where common truths are built and norms of what 

is true or false are created.  

 

                                                        
46 Angelöw och Jonsson, 53f. 
47 Ibid., 56. 
48 Marianne Winther Jørgensen, och Louise Philips, Diskursanalys som teori och metod, (Lund: Studentlitteratur, 2000), 11f. 
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 In a common view of the world some actions will become natural and others 

impropriate. Different social views of the world will as a result of that lead to different 

social actions, and the different understandings about the truth will therefore get social 

consequences.    

 

3.5 Key Concepts  

 

3.5.1 Identity  

Identity is a complex term to define that can be used in many ways and in different contexts. 

Weather we talk about an ethnic, cultural or national identity, there are some common factors; 

identity is built upon a linguistic, cultural and ethnic likeness and it often shares a common 

history and religion.
49

  Language is of importance when it comes to identity; it’s a must for 

one to understand each other. Religion is another important factor since it gives people morals 

and standards on a deeper level than what the society does.
50

 A common history and common 

myths are building strong bonds between people. To have control over your own history is an 

important factor; knowledge of history gives you your identity.
51

 The creation of common 

myths make people connect even more to each other and it gives a “we” feeling, inside the 

group as well as outside.
52

 

 

Humans have different boundaries which appear among individuals as well as in groups, 

without them our existence gets chaotic. These boundaries do not necessarily have to be 

physical and territorial; many times the boundaries can be ethnical or social.
53

 Identity is built 

upon how these boundaries appear. For example; if someone belongs to a minority group the 

need of a group identity is very strong and the boundaries becomes stronger and more 

important.
54

 

 

National identity is built upon people’s common memories, values and practice. When 

creating a national identity in a country there are different ways to go, for example through 

mass media or an education system that brings the country to a more nationalistic ideology.  

                                                        
49 Gunnar Törnqvist, Sverige i nätverkens Europa - Gränsöverskridandets former och villkor, (Malmö: Liber-Hermods, 

1996), 18. 
50 Ibid., 161. 
51 Thomas Hylland Eriksen, Historia, myt och identitet, (Stockholm: Bonnier Alba Essä, 1996), 51. 
52 Ibid., 66f. 
53 Thörnqvist, 144. 
54 Ibid. 
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Ethnical Identity and Tribalism  

There are many definitions of the term ethnicity. A common definition is that ethnicity is 

something that classifies people and group relations. Among social anthropologists the aspect 

of ethnicity is more focused on relationships between groups, how they look at themselves 

and how others look at them as a cultural outstanding.
55

 But people with the same ethnicity do 

not only construct ethnical groups; if an opposite exists, like other ethnicities, groups also 

form opinion.
56

 

 

There are different beliefs about how tribes emerged. One is that tribalism is a specifically 

modern phenomenon that promoted progressive interests in terms of traditional values. 

 

“Constructivists focused on the degree to which modern expressions of ethnicity 

were invented by colonial authorities and African intellectuals in the name of 

reproducing a traditional social order. Before colonial conquest, constructivists 

argued, Africans did not belong to fixed tribes, but participated instead in fluid, 

overlapping social networks of kin, age-mates, clients, neighbors and chiefdoms. 

Tribes were thus a product of colonial rule, as administrators created new 

chiefdoms and native authorities; missionaries standardized African languages 

and propagated African traditions; African chiefs asserted authority over 

territorial districts; and educated Africans produced new ethnic histories.”
57

 

 

Other scholars say that labor migration and urbanization extended these new identities and 

made them appear natural. What was new was not the existence of ethnicities but their form 

and function. Older forms merged with colonial ones and became more rigid. 
58

 

 

For example; colonial officials and the educated elite may have promoted the Lou tribe in 

Kenya, but it was spread by Lou teachers, traders and bar owners. A common Luo ethnicity 

took root in ideologies, myths of common origins, folk tales and legends. These ideas were 

nurtured in bars, clubs and political organizations throughout the Lou Diaspora.  

 

You could say ethnicity is consequently a historical process and a process of historical 

representation. As ethnic identity maintains continuity despite change, its common actions are 

shared by past experience.   

                                                        
55 Thomas Hylland Eriksen, Ethnicitet och nationalism  (London: Pluto press limited, 1993), 12f. 
56 Jonas Stier, Kulturmöten –En introduktion till interkulturella studier, (Lund: Studentlitteratur, 2004), 94. 
57 Spears, Thomas, “Neo-traditionalism and the limits of invention in British colonial Africa”, Journal of African History, 

(2003): 17. 
58 Ibid., 19. 
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Ethnic groups in Pluralistic Societies and Urban Ethnic Minorities  

The term “pluralistic society” has its origin from states that were formed during the colonial 

era. These states have heterogenic citizens, which mean that the citizens belong to different 

ethnic groups.
59

 Kenya is a pluralistic society where people from different ethnic backgrounds 

have become a state. In these society’s political dependency is usually not possible and the 

ethnic belonging appears to be seen as a group competition.
60

 

 

Urban minorities have to relate to the majority, many times referred to as the state, which in 

the past created a common history and belongingness for its people. The majority in a 

community has the power to decide whether the minority should be as them or if they should 

be seen as different.
61

 Research of urban minority groups with focus on interpersonal relations 

and the group dynamic, has shown that power is one of the major oppositions between 

minority and majority groups.
62

 

 

Cultural Identity 

Cultural identity is used as a comprehensive term for the understandings a group have about 

themselves considering their knowledge, values and experiences. The group members have a 

sense of belonging; they share the same system of symbolic verbal- and non verbal 

communication behaviour as well as heritage, language and traditions. The link between 

people is based on a common belonging to a culture or an ethnic group. The culture 

relationship/community means that you have certain obligations towards the community. For 

example, you have to live by certain norms and values such as traditions, child rising and 

marriage. This will help to achieve some of the collective goals for the community. 
63

 Put in 

other words; cultural identity is a social construction.   

 

Group structures  

Groups tend to fill different functions for different people. You can see groups as social and 

living systems that are constantly shifting.
64

 Social groups are associations of individuals who 

interact and form social relations with each other. These associations are often depending on 

                                                        
59 Eriksen, 24f. 
60 Ibid.  
61 Eriksen, 176. 
62 Ibid., 164. 
63 Stier, 94. 
64 Angelöw och Jonsson, 136. 
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each other; the individuals often have common goals and they are aware of each other’s 

existence. Groups tend to have a huge impact in human interaction. 
65

 

 

Every group has some form of structure; individuals have created those structures in order to 

be able to function as a group or a system.
66

 Culture and ethnic groups are built up on several 

overlapping structures; one social structure, a communication structure, a role structure and a 

power structure.
67

  We will in this thesis focus on the communication structure in groups. The 

communication structure is the group’s way to communication; the patterns there are to 

communicate and the anticipation by its members.  

 

Communication in a group varies depending on how big or small the group is, and bigger 

groups tend to communicate less than smaller groups. The character and influence over the 

communication is based on power and role structures.
68

 

 

3.5.2 Ethnocentrism 

People identify themselves with people they are alike and in a cultural community the 

members usually have a loyalty towards each other. The members do not only identify 

themselves as a group, but also as a collective with a meaning. Characteristic for these groups 

is that there is an ethnocentric attitude among its people and it is shown as a collectivistic 

attitude.  

 

We and them 

For ethnic groups to distinguish they have to be in relation to another ethnic group. When they 

are, a “we” and “them” relation will occur. In order to understand and explain the other group 

you give them characteristics and attributes. These often tend to exaggerate and to be in 

contrast to what is average in the other group. With the given characteristics, the people in the 

“them- group” will automatically think the other once are and behave in a certain way.
69

 

 

 

 

                                                        
65 Ibid., 125.  
66 Ibid., 136. 
67 Stier, 100. 
68 Ibid . 
69 Ibid., 98. 
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Stereotypes and Attitudes  

Stereotypes are general assumptions towards social groups.
70

 It means that a group of people 

are recognized on a specific character, and that they receive other features when they have 

been identified from the specific character.
71

  The upcoming of stereotypes was founded in the 

complex social world we are living in. To make it easier for us to understand and deal with all 

the information we receive, we generalize and form stereotypes.
72

 

 

Attitudes towards people and groups are more of a personal nature, although attitudes are 

coming from stereotypical presumptions.
73

 It might be hard to see the difference between the 

two; however attitudes tend to develop more than just a thought, they seem to lead to more of 

an action of the thought.  

 

Attitudes indicate something about someone or something which gives the person a self-

definition, our identity. To change an attitude you not only have to change a thought, but also 

who you are (or who you think you are) since attitudes are telling people who we are and 

what we think about others.
74

 

 

3.5.3 Imagined Communities 

Benedict Anderson is a well-known researcher in nationalism and how “imagined 

communities” has been created and widely spread. Anderson claims that a nation  

 

“is imagined because the members of even the smallest nation will never know most of their 

fellow-members, meet them, or even hear of them, yet in the minds of each lives the image of 

their communion”
75

.  

 

Here Anderson hints that the idea of an “imagined community” comes into play when the 

members of a community “live the image of their communion”. This means that people 

consider themselves as a part of a community and that the community informs how they 

should live and how to relate to others.
76

 An important aspect of the nation is that it is not 

                                                        
70 Angelöw och Jonsson, 106. 
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only a form of consciousness, but also a form of self consciousness. When members of a 

nation start to recognize each other through the nation, they also recognize themselves. 

Keeping in mind that the nation is an imagined community, it can accordingly also be a form 

of identity.
77

 

 

In fact imagined communities can be all sorts of relationships, such as tribe belonging in 

Kenya. To understand such “imagined communities” you must explore the ways in which 

they are conceived by those who belong to them. The reason why is because not all members 

of an “imagined community” are aware of its membership. 

 

3.6 Discourse Analysis as Theory  

Discourse is commonly explained as chains of statements, institutional practises and the 

historical and cultural given rules which control the content and formation of the order of 

speech. The group with most power in society also have the social power to exclude other 

assumptions and understandings of certain phenomena’s.
78

 As a result, individuals shape and 

highlight themselves in relation to the discourses that are surrounding the social context. 

Discourse can be viewed as a process where the social life is created trough symbols; human 

beings thinks, acts and speaks in a meaningful way. Individuals use discourses in order to 

shape and develop the social world as well as their identities.  

 

General in national discourses, there are no contradictions among rulers and the people since 

the major condition is that all members of a nation have the same interests. In an ethnical 

discourse on the other hand, there are tensions between the people in power and the people, 

and depending on what discourse is dominant, there are different explanations on why clashes 

occur and what can be done to solve them.
79

 This is why it is important to know what 

discourses a nation should perform as a correct representation of the world.   

 

A number of discursive terms have founded our discourse analyse. Floating significant are 

elements which can be ascribed different meanings. Floating significant is the interpreting of 

signs different discourses are defining in their own way. When analysing them you account 
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for the struggle of the meanings of the floating significant.
80

 When it comes to identities the 

floating significant is called master significant. These terms gains meaning through chains 

which means that other terms (or significant) are tied to the term you are going to give a 

meaning.
81

 Among discourse theorists the main thought is that there is no complete or total 

meaning of social phenomenon’s, there is constantly a battle about the definitions of it. When 

several discourses are giving a term meaning there is antagonism. Antagonism occurs when 

different identities prevent each other.
82

 The dominating discourses are called hegemony 

discourses and discourses who are questioning the dominant discourses norms, ideas and 

expressions are called contrary discourses. The contrary discourses are often represented by 

minority groups who are not allowed to make their voice heard in the public dialogue.  

 

3.6.1 Critical Discourse Analysis 

Norman Faircloughs’ movement towards discourse analysis represents well going theories 

and methods for researching communication, culture and society. This with the foundation 

that the way we talk does not on its own reflect our surrounding environment, identities and 

social relations, instead it plays an active role in the creation and transformation of them. 

Critical discourse analysis has its roots in both social constructivism and post structuralism, 

such as Marxism and psychoanalyses language theory.  

 

Fairclough points out the meaning of discourse in the shaping of the social world, with the 

foundation that discourse is only one of many aspects of each social practise. He focuses on 

the change; you always continue developing already existing meanings. With other words, 

Fairclough focus on intertextuality, how a text is constructed on elements and discourses from 

other texts. It’s by bringing together elements from different discourses that the use of 

language can change the single discourse and thereby also the social and cultural society. By 

focusing on intertextuality you can observe both the creation of discourse, where no new 

elements are added, and the transformation of discourses through new compositions.
83
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4. Research Methodology  
 

This chapter accounts for the methods we choose to base our research on. We explain what qualitative 

interviews, content analysis and discursive analysis are, how we use them in our research and how we 

will use Faircloughs three dimension model when analysing the empirical material. Both positive and 

negative aspects are raised considering our selected methods. In the end of the chapter we consider 

what ethnical rules we must follow during the research process. 

  

 

4.1 Qualitative interview  

For our research we chose to use qualitative interviews. An interview is a method where you 

ask questions to a respondent in order to gain information through dialogue. To do interviews 

is a good way of gathering information when the units are relatively small. By using 

qualitative interviews one can recognize an individual’sunderstanding of an issue or a 

problem. It’s also a preferable technique to use when it comes to gain greater understanding in 

how social events take place.
84

 

 

When we used qualitative interviews as method, we did not use standardised question forms 

because the interview could then easily turn out to strict. Instead we set thematic frames and 

we let the people who were interviewed talk freely within these frames in an open 

conversation. We brought up specific topics during the interviews, so that the respondent 

could talk freely around the topic. We didn’t give the respondents any given choices of 

answer; instead we kept our questions as open as possible so that the answers would come 

spontaneously and with the possibility to follow up questions. By using this method it’s 

important not to pressure the respondents, you will have to let the answers to take some time 

in order to receive the respondents’ interpretations, opinions and understandings.
85

 As 

interviewer you have to be aware of the respondents and what they actually say. It’s 

furthermore important to understand that your own body language and head nods can affect 

the answers of the respondent. There also has to be a certain trust between the two parts.
86

 

During the interview we tried not to interrupt the conversation, instead we kept ourselves in 

the background and let the respondents talk freely about the themes.  

 

During the interviews we used a Dictaphone to record the conversations. The respondents did 

not respond to this in a negative way and they were not uncomfortable with it. We did not 
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want to focus on taking notes, we wanted to show the respondents total attention and make 

sure we didn’t miss anything they said. Before we started the interviews we informed the 

respondents that a Dictaphone was going to be used, we also informed them about the purpose 

of the study as well as the ethical considerations.  

 

The focus on this interview technique is to see how members of a group interact with each 

other, how they together form and develop thoughts.
87

 Since this statement aligns with the 

purpose of our study we presumed the technique took the interviews to a higher level which 

gave us a deeper understanding in the area of our study.  

 

4.2 Content Analysis 

Content analysis is about identifying distinct words, terms, concepts or phrases that are being 

used, from which we later on will be able to generalize. It means that you can compare 

different matters with similar things. It has to be enough words, terms and concepts so that 

you can express it with numbers. The method focuses on answering questions like how many? 

How often? How much?
88

 

 

As a complementary to the group interviews we chose to do a text analyse by analyzing the 

biggest   newspaper in Kenya, Daily Nation. In the texts we looked at how the media is 

talking about national identity and relate to tribalism, what kind of words they use and how 

many articles are related to tribes and national identity. After analysing the newspaper we 

found out if media are portraying the topic in the same way as the people we interviewed did.    

 

There are four ground steps when doing a qualitative content analysis; objectivity, systematic, 

quantity and manifest. Below follows an explanation of the steps; 

 

Objectivity 

Mean that the analysis has to be independent from the researcher who is undertaking it. 

Another researcher must be able to do the same analysis and receive the same results.  
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Systematic 

Systematic is a necessity for objectivity. The way the researcher perform the analysis must be 

clearly defined, so when doing the study again the results will be the same. The material must 

be established in advance and on the basis of clear selection criteria’s.  

 

Quantity  

The different variables of the analysis have to be accounted in a quantitative way, which 

means they have to be able to be shown in a statistic system.  

 

Manifest 

The analysis must be restricted to what can be read from the text, to what is available for the 

observer.  The variables and the directions on how they can be applied are minimizing the 

subjective interpretation.
89

 

 

We have been following certain steps in the process. At first we defined the research problem; 

in what range does the news paper report on tribalism and identity? We looked for words such 

as tribe/ethnicity/tribalism and post-election violence. We constructed a code schedule 

containing the information we gathered; which can be found in the appendix. We tested the 

code schedule and after the results were collected we analysed the data. We applied both a 

quantitative- and qualitative content analysis in order to receive a picture of the wider 

perspective.  

 

4.3 Discourse Analysis as Method 

Discourse is a complex area of study. There is not only one way to accomplish a discourse 

analyse, there are several ways to use the method and you can use it in different social areas 

of study. Several researchers have tried to define “discourse” and “discourse analysis”, they 

all have different definitions but one can say a discourse is; 

 

“a certain way of talking about or to understand the world (or a part of the world).” 
90

 

 

Discourse can be described as order of speeches and defined borders which illustrate what is 

social and cultural accepted regarding what is real, trustworthy, reasonable and so on. When 
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studying discourses and social constructions you consider what is said, how it is said and how 

it could have been said. Once you defined the borders of a discourse you will find out what is 

not acceptable to say in a certain context. Discourse analysis is all about giving the 

phenomena a meaningful cohesion through the area of study; to look behind the text and give 

another perspective to what is obvious.
91

 

 

When trying to understand how realities are created it is not necessary to account for what 

reality actually looks like. It’s rather about analysing the circumstances surrounding certain 

forms of understandings and what conceivable actions of importance are defined.
92

 Discourse 

analysis makes it possible to see the peculiar in the obvious. You don’t read the texts in order 

to find out what the creator wants to say, you examine what they presupposes, precludes and 

implicates.
93

 

 

By using discourse analysis as method you are given the possibility to step behind text and 

numbers and discover patterns. Further on it is important to make the power behind discourses 

visible; who have the power to define when, where and how someone is allowed to speak?   

 

When doing a discourse analyse theory and method are linked together. You do the analyse in 

four steps; first you define the premises of the role of language in the social construction of 

the world, secondly theoretical models, the third step is to outline guard lines on how to 

approach the area of study and at last you define specific techniques on how to analyse the 

language.
94

 

 

4.3.1 Fairclough’s Three dimension model 

Fairclough is a critical discourse analyst who claims that discursive practises, where both 

written and spoken texts are created consumed and interpreted, are a form of social practise 

which contributes to the creation of the social world (including social identities and social 

relations).
95

 Discourse is a type of social practise which both creates the social world, and is 

created by other social practises.  
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Critical discourse analyse declares that discursive practises contributes to the creation of 

unequal power relations between different social groups. It not only focuses on the ideas 

about the world, social relations and power relations, but also the role discursive constructions 

have in the promoting of a certain social groups interest. The purpose with critical discourse 

analyse is to contribute to social change and more equal power relations in the communication 

process and in the society as a whole.
96

 

 

Fairclough has developed a model for discourse as a social practise, the three dimension 

model (see figure 1.). The model focuses on social interaction in everyday life and when 

applying the model it is preferable to analyse both verbal and written language in mass media 

and by interviews. Every case of using verbal speech and written text is a communicative 

action which has three dimensions: 

 

Text. How speech, text, picture or a mix of the verbal and the visual are constructed.  

Discursive practise. The discourses and genres used in the production and consumption of 

texts.  

Social practise. Considers how the discursive practise reproduces or modifies the already 

existing discourses, and what the outcome consequences have for the wider social practise.  

 

The model is useful in all communication and society research. All three dimensions 

contributes to a concrete discourse analyse of a communicative practise. First you look at the 

qualities of the text, then the production- and consumption processes connected to the text, 

and last you analyse the social practise  the communicative practise is a part of.
97
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Fig.1 Fairclough’s three dimension model for discourse analyse 
98

 

 

The analyse concentrates on how the author of the text is relying on already existing 

discourses when creating a text, and how the receiver also uses already existing discourses 

when consuming and interpreting the text. A newspaper for example is using different 

discourses (for example a political ideology). The reader, who knows the newspaper is based 

on certain understandings, shapes his interpretation through that knowledge, and in later 

discussions with other people the reader might be talking about the articles in a way 

influenced by the used discourses in the newspaper 
99

 

 

Analysing the three dimension model 

 

Discursive practise 

When analysing discursive practises you want to find out how the text is produced and how it 

is consumed, what already existing discourses the text is built on. 

 

Text  

There are several ways on how to analyse a text. You can look at the relationship between 

spokesmen (who sets the agenda in the conversation?), ethos (how are identities created 

through language?) or metaphors, words of choice and grammar.  
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Social practise 

After analysing the text and its discursive practise you put them in relation to the social 

practise they are a part of. You answer questions like: what other discourses is the discursive 

practise a part of? How are they regulated? What other influences affects the discourse (for 

example economical and political)? After this you make conclusions. Is the current discursive 

practise stabile or is it transforming? Does it maintain status quo in the social practise or is it 

transforming the discourse order so that it creates a social change? What are the social, 

political and ideological consequences of discursive practise? Does the discursive practise 

improve the existing unequal power relations in society, or does it give a new view on reality 

and social relations?   

 

How we will apply discourse analysis in our research:  

One of the aims with our thesis is to account for the existing identity discourses. We have 

been inspired by Fairclough’s three dimension model in order to explain the connection 

between text, social practise and discourse. We focused on what central words and stereotypes 

are being used in the social practise, in daily talk within the groups, in order to maintain, 

challenge and construct the identity discourse based on the discursive terms explained above. 

For example we considered how people talked about ideas about identities. On a textual level 

we examined if certain words are mentioned more often or not so often considering 

stereotypical assumptions about identities. On a discursive level we examined what is 

characteristic about the different discourses and when analysing the discursive practise we 

wanted to find out what discourses are most common? Less common? And what discourses 

occurs more often in media? Our interest and focus is to analyse how the social practise 

appears today and how it can be used in a profitable way in the future.    

 

4.4 Selection and Procedure 

We have done group interviews consisting of primary and secondary groups. We chose to 

interview three primary groups and three secondary groups, each group consisted of three 

individuals. In total we interviewed 18 people. We found the primary and secondary groups 

through our contact in field and through people we know in Nairobi. The primary groups 

consisted of families. The interviews took place in the homes of the families in order to make 

them feel as comfortable as possible with the situation. Our initial ambition was to interview 

siblings, but one primary group consisted of parents and the son since the sisters weren’t 
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present. The group interviews took between 1-2 hours, in general the secondary groups took a 

bit longer than the primary groups.  

 

The secondary groups are represented by informal groups. The groups consisted of at least 

one person we knew from before and we met together with their friends. We let the secondary 

groups choose the place to meet and all the groups wanted to meet in our apartment. Both the 

primary- and secondary groups consisted of young adults, aged 21-28 (except from the group 

where the parents participated), living in Nairobi. Some of them were born outside Nairobi 

and some grew up in the city. They were either working or studying.  

 

We made the decision to interview primary-and secondary groups partly with people we know 

since we strongly believe they would feel much more comfortable talking about their identity 

and what consequences it brings with us than groups consisting of only strangers would do. 

We also believe that it contributed to more of an open conversation than a formal interview 

would have done.  

 

Regarding the content analysis, we chose to only analyse the newspaper The Daily Nation, 

because it is the leading paper in East and Central Africa both in editorial, circulation and 

readership. The paper is sold mainly in Kenya with a few copies in Tanzania and Uganda. The 

Daily Nation was established in 1960 and published by the Nation Media Group (NMG). The 

NMG also owns Nation TV and radio and The East African - a regional weekly paper with its 

core market in Kenya, Uganda and Tanzania. NMG is the largest media house in Eastern and 

Central Africa. The Daily Nation was seen as the champion of the people during the rule of 

former Kenyan President Daniel Arap Moi and is now regarded as leaning towards the NARC 

government.
100

 

We analysed the content during a period of time of one week, which we estimate is enough 

for a valid result since the focus of the research is on the interviews and not on the content 

analysis. During the seven days of newspaper analysis, there were 12 articles in total in The 

Daily Nation that were talking about tribal matters. 9 letters from the readers were published 

in the “Letter to the Editor” regarding the subject and the “Opinion” section had 5 articles.  
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4.5 Method criticism 

Because of the time limit it was not possible to get an accurate selection of people that could 

represent Nairobi city as a whole, why we have only been focusing on young adults in 

Nairobi. We did not consider if the respondents were educated, what social status they had or 

which tribe they came from. This might have influenced the result.  

 

Also, if we would have done interviews with individuals, the result could have turned out 

different. We wanted to examine how interpersonal communication affects the discourse 

which could not have been done if interviewing only one respondent at the time. 

 

Regarding the communication aspect there might have been a problem with the language, 

even though the respondents were fluent in English, it was not the mother tongue for all of 

them. This may have been a problem; if someone could not express themselves as fluent as 

they would in their mother tongue.  

 

Discourse analyses can be used both as method and as theory. They are both linked together 

and that is why we chose to use discourse in both approaches.  

 

4.5.1 Validity & Reliability 

The aim with qualitative studies is to gain a better understanding of a specific area.
101

 The 

quality of the method can be evaluated on the basis of conceptions such as validity, reliability 

and generalizing. High validity and reliability is a necessity so that the results can be 

generalised in a trustworthy way. When the analysis of the results can be generally applicable 

you have enhanced and justified generalization.
102

  Depending on what method you use, there 

are different ways on measuring validity and reliability.  

 

In qualitative studies the researcher often aims to get a deeper understanding of certain 

factors, such as identity problems, and not the static representation. Therefore, the conception 

of validity and reliability has received critique when it’s used in qualitative studies.
103
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Validity is measuring if the result is justifiable. For this to occur one must make sure that the 

gathered information really is the information that is wanted for the study. This can be used 

both in qualitative and quantitative studies but with different approaches. For example if 

doing interviews is one of the methods being used, questions to be asked can be; did we ask 

the questions we wanted to be answered? And is it possible that the respondents 

misunderstood our questions? If a content analyse has been used, the content that was 

obtained should be the content that the researcher want to analyse.  

 

Validity indicates whether a measure properly captures the meaning of the concept or 

constructs its representation. It addresses in which range a research “instrument” measures 

what its intended to be measured. You could say validity occurs when you have used relevant 

data and when the analysis is in relationship to the question at issue.
104

 

 

Reliability refers to if the gathered information is trustworthy. Reliability addresses the 

consistency of descriptions and interpretations over time, often in forms of numbers and 

measurements.
105

 Reliability can be established by carrying out repeated tests of the 

phenomena by repeating these tests by different groups of people with the same results.  Can 

we get the same information we gathered from the interviews from other people as well? The 

reliability can be strengthened if the interview is made in a proper way and if the respondents 

answered the question trustworthy.106 Another way to ensure reliability is by having several 

researchers run the same test. Would they get the same results when using content analyse to 

examine the newspaper? Would they address the text the same way as we did for our study? 

To strengthen the reliability in the content analysis we used a code scheme and the interviews 

were carried out by following an interview guide.  

 

In all kind of research it’s important to understand that you as a researcher have your own 

presumptions and experiences. It is not possible to free yourself from these assumptions, 

whether it’s in a daily situation or if it’s in research. The gathered information through 

interviews is often complex and unstructured which can make it hard to analyse. The 

researcher might find it hard to interpret the information and be open to details, which can 

                                                        
104 Ibid ,120. 
105 Holme och Solvang, 95. 
106 Ekström & Larsson, 13. 



Page | 40  

  

lead to that relevant information unconsciously, is overlooked.
107

 We are well aware that the 

way we interpret the information and the way we act during the interviews affects the result.  

We are also aware of that the circumstances surrounding the interviews might affect its 

outcome, for example if the respondents are feeling stressed or uncomfortable with the 

situation. By letting them choose the place, time and date for the interview we have reduced 

these risks.  

 

To show trustworthiness and transparency of the interviews, we decided to let some of the 

statements been shown as quotes in the result and analysis. We did so to clarify how we have 

interpreted the statements.  

 

A discourse analyse cannot account for how reality looks like, only render the current 

discourse which can be understood by individuals other than the researcher himself. The aim 

has not been to explain the only truth, rather to present an interpretation of statements that 

reflects the discourses. The result had most probably been more reliable considering the 

media discourse if we also had examined other media than only one newspaper. Because of 

time limit it wasn’t possible, but we still consider our research contains a high level of validity 

considering the chosen demarcation.     

 

4.5.2 Ethical Consideration 

In all research it is important to consider what ethical values are founding the purpose with 

the research. The ethical conditions are critical examined, the research cannot be based on 

cultural differences and it is decisive for the research to not be trifled. As a researcher your 

ambition is to reflect what “is”, to find the truth. This should be done without any political or 

religious influence.
108

 

 

Since talking about once identity can be a sensitive topic we found it extremely important to 

let our respondents be aware of that we are following the Swedish research authority, 

Vetenskapsrådets, regulations for handling research information.  

Here follows the main statements of the regulation; 

1. Information requirement 
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We informed the respondents about the aim of the study and that the interview is 

voluntary. We also informed them that they can stop the interview at any time.  

 

2. Consent requirement  

We made a verbal agreement of approval with all the participators.  

 

3. Confidentiality and Information use 

We ensured the participants that what we are talking about during the interview will 

only be used for the purpose of our study. We also informed that no personal 

information will be associated with them; no names are going to be used in the final 

paper.
109
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5. Result and Analysis 
 

The empirical chapter accounts for the result and analyse of the interviews and content analysis. You 

will find out what information the research gained and how the information has been analysed with 

the theoretical chapter as foundation. The empiric is the result of individuals’ subjective opinions and 

interpretations. We will not account for the entirely interviews, rather enlighten the information we 

found relevant and which considers the aim of the study.  The people we have been interviewing are 

presented in the appendix, they all have fictional names. 

.  

 
5.1Analyse by using Fairclough’s three dimension model  

The aim with the thesis is to examine the communicative meaning of identity building in 

interpersonal communication and mass media, how Kenyans through discourse create 

constructions of conceptions about their identity. This is done through a critical discourse 

analysis, using Fairclough´s three dimension model as foundation. The result of the analysis 

will contribute to social change and more equal power relations in the communication process 

and in the society as a whole. 

 

The analysis is carried out in three steps: text, discursive practise and social 

practise.Fairclough mean that discursive practise is a form of social practise which contributes 

to the creation of the social world, including social identities and social relations.
110

 He 

further claims that discursive practises contribute to the upcoming of unequal power relations 

between different social groups and promoting of a certain groups interest.  

 

All the group interviews differed considerable from each other. There were no major 

difference in the interpersonal communication in the primary and secondary groups as we 

thought it would be; there were rather differences in the various secondary groups because of 

different tribe belonging.  

 

5.1.1 Text 

We analysed the text by examine who sets the agenda in the conversations and how identities 

are created through language. We will in this section also account for how the theoretical key 

concepts are being used among the primary- and secondary groups.  

 

 

                                                        
110 Winther Jørgensen and Phillips, 67. 



Page | 43  

  

The problems of language 

For one to recognize his identity, a common language is important, as stated earlier it’s a must 

for one to understand each other. When talking about nations, language and its power to 

create imaginary communities is an important aspect. Benedict Anderson argues that it is the 

printed language that creates nationalism, not a single language on its own.
111

 This is where 

the Kenyan case gets complicated. Kenyans are in general bilingual; they speak the tribe 

language as their mother tongue, everyone also speak Ki Swahili as most East-African 

countries do and English is, together with Ki Swahili, the official language. In order to 

understand people from other tribes the spoken language according to our respondents is 

usually Ki Swahili. As they said; if there are people from different tribes in a conversation and 

you don’t want them to understand you speak your vernacular. They also pointed out that this 

brings tension to the group and distances its members. Language and its power to create 

imaginary communities is an important aspect. As Anderson notes; language have the power 

to create imaginary communities, where people consider themselves as a part of a community 

who informs its members how to live and relate to each other.
112

 When communicating with 

someone from the same tribe, people talk and act in a certain, given way. They have a feeling 

of belongingness and a common understanding. With other words; all tribes have created their 

own imagined communities.  The way people talk to each other contributes to the creation of 

these imagined communities. 

 

Social constructivists argue that knowledge of the world is constructed between people 

through language in daily interaction. The thoughts you are thinking and the people you meet 

and talk to shapes the understanding of reality and your social constructions.
113

 We came to 

the conclusion that the social world young adults in Nairobi are living in today exist across 

the tribe belonging, but still in important matters, the tribe belonging plays a significant role. 

You trust your fellow tribe members, even though they are strangers, more than someone 

from another tribe.  

 

The impact of communication 

When meeting someone for the first time you know in the initial phase what tribe the other 

person belong to. You can tell on their name and the way they speak, for example through the 
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accent. “It determines your conversation” as Charley said, further on he said “I’m more 

confident dealing with someone from my own community.”  There seems to be a trust issue 

amongst the tribes. The security of dealing with your fellow tribe members was constant 

throughout all the interviews, whether it was the primary or secondary groups. People seem to 

be more confident in situations where there are people from the same tribe. This is noticeable 

in everything that has to do with peoples’ social life; from whom to vote for, till whom to 

employ or even to whom to date.  

 

According to Fiske the paralanguage is how we interpret the meaning of the words in a 

conversation, how we understand codes like the tone of voice and stress.
114

 Depending on the 

interviews, there was a difference in how the respondents from different tribe used their 

language and how they spoke. The majority groups were more confident in the way they 

spoke and they dominated the conversations. The minority groups were softer in their way to 

approach and they had a more restrained way of speaking.   

 

From a discursive point of view, the minority groups did not use words like stereotypes, 

ethnicity and ethnocentrism in the same range as the majority groups did, in fact these terms 

were barely mentioned at all.  

 

Communication and power 

“We don’t have the forum to express ourselves, and who would listen? “  (Linnea)  

 

When talking to minority groups it was clear they did not feel they had the same power and 

influence as members of majority groups. Regarding the interpersonal communication in the 

groups where minorities and majorities were mixed, members from majority groups 

dominated the conversation and were setting the agenda of the conversation. They were 

quicker to interrupt the others and to correct things the minority groups were saying. They 

were more confident and determined when expressing their opinions. 

 

In the social practice majority tribes are well represented in both media and government. The 

minority tribes on the other hand, felt according to our interviews that they don’t have the 

same influence.  

                                                        
114 Fiske, 98. 
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It was also stated that money and being from an influential family is the way to get your voice 

heard. In the same time this is changing, as one of our respondents said; 

“It’s going from who do you know from your tribe, till who do you know?”(Paul) 

 

It is all about connections and networks’, where being a member of a network is giving you 

advantages. 

 

Jack; 

“You see, our leaders, they safeguard us from tribal lines /.../ Our president is a Kikuyu, isn’t 

it? Our vice president is a Kamba, Kamba is close with Kikuyu. Our finance minister is a 

Kikuyu. Internal security minister is a Kikuyu, so you see all the major posts are being held by 

one tribe. We come to all the major parastatals are hold by one tribe, so you see they are the 

one who bring a negative picture to the people on the grassroots levels. Change doesn’t occur 

down to up.” 

 

James; 

“I think we are the one who should start, we should be the once who bring change, we 

allowed them to divide us by tribal lines, we are the once who allow them to do that so I 

would say this issues of tribalism should start with us. It should not start from above. We 

should start with it ourselves; it should be a thing of the past. It is so unfortunate tribal really 

matters.”  

 

5.1.2 Discursive practise 

The analyse concentrates on how the author of the texts in the “Daily Nation” relies on 

already existing discourses when creating the text. What existing discourses is the newspaper 

depending on and which ones are given more space in the news reporting? 

 

Where tribe/ethnicity/tribalism is mentioned  Number of articles 

  

In articles  

Where it is the main subject  10 

Where a tribe/ ethnicity/ tribalism is mentioned  2 

TOTAL  12 
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In Letters to the Editor  

Where it is the main subject  9 

Where a tribe/ ethnicity/ tribalism is mentioned  1 

TOTAL  10 

  

In Opinion articles   

Where it is the main subject  1 

Where a tribe/ ethnicity/ tribalism is mentioned  4 

TOTAL  5 

 

If you compare the news reporting regarding tribes, ethnicity or tribalism with the public 

opinion, there are relatively few articles that talk about it. There are about the same amount of 

articles about tribal matters as it is in the letters to the editor, but one have to consider that 

letters to the editor have much smaller space in the newspaper than what the regular news 

reporting have. We came to the conclusion that media does not mention tribal matters as 

much as they might should. It seems like tribal matters are of bigger importance on the public 

agenda than on the media agenda, that it is a topic that should be examined more frequently in 

the news reporting.   

 

The articles in the paper regarding the subject mostly talked about peace building events, only 

two of the articles reported about fighting’s or violence amongst different tribes.  

 

We found that most of the letters to the editor talked about uneven power relations among 

different tribes. Words like tribe, ethnicity and tribalism were mentioned in much wider range 

in the “letters to the editor”, compared to the articles and the section “opinion”. Another 

important finding we made was that only one article talked about a national identity.   

 

Articles where the post-election violence is mentioned  Number of articles  

In articles 10 

In Letter to the Editor 2  

In Opinion articles  6 

TOTAL  18 
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The consequences of the post election in 2007 are still a topic that affect the society, and is 

reflected in the news reporting. Whether the article is about business, social life or justice that 

hasn’t been put in place, the post election is still affecting people’s lives as well as the news 

reporting.  

 

In contrast to the texts where tribe/ethnicity/tribalism is mentioned, there are more articles 

where the post election violence is mentioned than in “Letters to the Editor”. Once again the 

media agenda doesn’t reflect what is on the public agenda, this time it is the other way 

around.  

 

5.1.3 Social practise 

Here we account for the social practise where the communicative practise is a part of, what 

discourses the discursive practise is a part of. 

 

The national identity discourse vs. the tribal discourse 

The national identity appears to be widely diverse when talking to the groups. We did find a 

small common ground stone when it comes to the national identity, there are only in a few 

situations where everyone felt they are no more than Kenyans. It would be when outside the 

country, in situations where you meet people from abroad or if there’s a sports event. In those 

situations everyone is Kenyan no matter what tribe he or she belongs to. Depending on the 

topic during the interviews people would say they identified themselves to their tribe 

belonging or as Kenyan, there was no distinct regularity in what identity the respondents had. 

 

When it comes to the identity discourse the tribal discourse is more dominant than the 

national discourse. Fairclough is talking about the major discourse in a society as the 

hegemony discourse and it is questioned by the contrary discourse.
115

 The hegemony 

discourse in Kenya is the tribal discourse. It is widely accepted and acknowledged among 

people, and no one is questioning it. The dominant tribal discourse is socially accepted and 

the individual have no interest in giving it up. Amongst the majority groups, we found that the 

national identity discourse is stronger than in minority groups. They used expressions like 

“We are all Kenyans” more than the respondents from minority groups did. Among minority 

                                                        
115 Winter Jørgensen and Phillips, 55. 
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groups the contrary discourse is the national discourse; they are questioning its norms, ideas 

and expressions and it is not as dominant as it is among majority groups.  

 

Some respondents felt it was not enough with just being Kenyan. As Paul (one of the 

secondary group members) said, “Be proud to be Kenyan, but don’t you want to be proud to 

belong to something more?” 

The statement indicates that the national identity is not strong enough to create a feeling of 

belonging with its people. Even though some respondents said they are proud to be Kenyans, 

the conversation about the national identity in one of the minority groups went like this; 

 

Sammy; 

- How can I be a proud Kenyan when I come from such a rugged place, such a very poor 

place /…/ for the less fortunate like us, I will not feel in the first place I’m a proud 

Kenyan. But for those who have been born around Nairobi, who are enjoying things 

around and have good land, maybe they feel they would be proud. 

 

Sonja; 

- Like which once? 

 

Sammy; 

-Like you 

 

Sonja; 

- Oh my god. /…/ I’m proud to be Kenyan /…/ when it comes to being marginalized /…/  

whoever comes from the coast really don’t have that stuff, /…/ at the coast, the roads are 

fine, we don’t have any issues. Potholes are there but not for so long. I think so much 

money is pumped in, but the thing is, it’s more of a tourist attraction area. So they have to 

pump money into that area. So for me I don’t feel marginalized. /…/ But for the less 

fortunate it’s going to take much more than just being born Kenyan. 

 

Winter Jørgensen & Philips argue that where there is a nation and a national identity, there is 

also a right to and a need for independence. Common for all nations are that they are built 
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upon a national discourse in the struggle for sovereignty.
116

 This statement cannot completely 

be applied in Kenya since the national identity discourse is inferior the tribal discourse. Since 

Kenya gained independence in modern time, it should according to Winter Jørgensen & 

Phillips make the national discourse more dominant than what it is today.  

 

A case of security  

When the question came up if anyone would vote for a president from another tribe, the 

groups differed slightly. As Linnea in the secondary group said; “I would love to vote for 

Raila /…/ but not until I have my own money and I know I am safe”. 

This was said by a Kikuyu woman. There is a fear from the largest group, the Kikuyu’s, to 

lose power to the Lou’s. “It is a security,” they answered on why they only vote for the leader 

from the same tribe, simply because politicians favour their own tribe when making decisions. 

 

In general we found that there is a feeling of safety and confidence when dealing with people 

from the same tribe. To vote for a leader from your own tribe also seemed to be pressured 

from the family, but here was a difference when we interviewed the secondary group being 

held by only minority groups. Jonathan said, “I vote for the one who could bring change”. 

Even though the minority group’s vote as their fellow tribe members they are not determined 

to vote for the leader from a specific tribe, as the majority groups are. 

 

Stereotypical assumptions 

“It’s reality and nothing to be ashamed of, it’s the truth!” (Jack) 

 

According to Hylland Eriksen stereotypical assumptions arise from different reasons. First of 

all; these assumptions helps individuals to create some kind of social order in a complex 

world. It categorises people in to certain groups, and makes individuals to understand the 

society. It’s also used to favour group’s rights to privileges such as uneven distribution of 

recourses. Finally it’s also used to define the own groups borders.
117

 

 

Tribes in Kenya are often given stereotypical attributes regarding for example the way they 

are and the way they talk. These assumptions are well known among all Kenyans and they 

play a major role in the social order. 

                                                        
116 Winter Jørgensen and Philips, 169. 
117 Hylland Eriksen, 35. 
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When bringing up the topic of stereotypes during the interviews all groups were willing to 

talk about it. Most of them were aware of its consequences, some more than others. The 

assumptions about other tribes are deep rooted and people have been grown up hearing these 

things, mostly from their parents, but also schoolteachers have had an influence on the 

respondents’ assumptions. When talking about stereotypes we received statements like; 

 

“It’s not necessarily the truth.” (Maria) 

“Stereotypes come from parents but when you grow up you realize it’s true.” (Paul) 

 

Floating significant are elements which can be ascribed different meanings. Floating 

significant is the interpreting of signs different discourses are defining in their own way. One 

floating significant is the meaning of politics. For majority groups politics is power and as 

long as the people in power are from majority groups, the people are happy about the situation 

since they see good favours. The minority groups on the other hand, talked about politics as a 

problem that are holding back the development of the country as a whole.  

 

When it comes to identities Winter Jørgensen & Phillips are talking about master significant. 

One dominant master significant is the understanding of the word stereotype. When other 

terms are tied to the term stereotype, it’s given different meanings.
118

 When talking about 

stereotypes the respondents have the same understanding of the meaning of stereotypes but 

when talking about specific Kikuyu or Lou stereotypes, it suddenly gains different meanings. 

Words that are used to describe stereotypes are different depending on what tribe you belong 

to. Kikuyu stereotypes are different depending on if you are Kikuyu or not. For example; 

Kikuyu’s would say about themselves;“Kikuyu’s are businessmen” (Paul)   

While others would say “Kikuyu’s are thieves”. (Nelly) 

 

5.2 Newcombs AB-X coordination model and Westley & McLean’s Conceptual Model 

In the secondary groups, where the respondents were from different tribes, they pointed out 

that it would be impossible to talk about politics the way they did during the interviews if they 

were not friends from before. Two parties’ divides the political scene in Kenya with leaders 

from the two biggest tribes, which as a consequence also divide the people on the ground. 

 

                                                        
118 Winter Jørgensen and Phillips, 50. 
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This is a very good example on how Newcomb’s model can be applied; where A is someone 

from one tribe and B is someone from another tribe. X is the current political arena in the 

country. Since A and B is not from the same tribe, they won’t have the same opinion on 

politics, X. Therefore, there will be a tension between A and B. As our respondents also said; 

they would not be able to talk to people from other tribes about politics in the same way they 

do among tribe members. One of the respondents said she could not talk to her best friend a 

month before the election in 2007, and not for two months after. Only because of different 

political opinions and the tension in Kenya during that period of time. 

 

Westley & McLean’s Conceptual Model is also a matter of stereotypes and what attitudes 

people have towards different tribes. As stated above, the respondents made it clear that 

parents and school teachers have an impact on peoples’ understandings. Networks like family 

and school are of importance when it comes to understandings of the social world. Another 

network we found is of importance is mass media; people follow the media agenda frequently 

and what is discussed in media is also discussed among friends and families.  

 

5.3 Ethnocentrism, Culture and Tribalism 

Both in the primary and secondary groups the respondents were very much aware of the 

political leaders playing the card of tribalism in order to gain support from the people. As one 

of the respondents said; “In Kenya everything has a tribal basis.” (Pete)  

As announced before, in pluralistic societies this is a common reality. The ethnic belonging 

appears to be seen as a group competition.
119

 

 

The respondents were also aware of the problematic of the vernacular that is spoken widely. It 

becomes an issue, especially when the leaders are campaigning around the country, holding 

speeches in their tribe language in order to create a feeling of belongingness. “It preaches 

hate” as Linneasaid about the leaders tactical methods. 

 

When it comes to dating someone from another tribe it was a bigger issue in the majority 

groups; “If I came home with a Kikuyu girlfriend, I would give my father a heart attack.” 

(Jack) 
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Or as someone else said, “The closest family would probably accept him, but if I go back to 

where I come from, it would be a problem.” (Linnea)  

 

Family members would most probably be against it. Even if the parents were okay with it, the 

rest of the family would not accept the relationship and if there were to be kids, they would 

probably only be half accepted. In majority groups the respondents would preferably date 

someone from the same tribe, but if it would to be someone else, it would be tolerable. As 

Stier states; in a community you share traditions and language, and you have the same system 

of symbolic verbal- and non-verbal communication behaviour. As a member of a community 

you do have special obligations towards it.
120

 

 

“We have been brought up to be ethnocentric, to love your culture. Tradition is beautiful but 

its more trouble than it’s worth, let it die.” (Linnea)  

This was said by a Kikuyu woman, her fellow friends did not fully agree with her. Traditions 

appear to affect people in different ways. 

 

“Ethnocentrism is in Kenya. But we don’t understand that cultures just are different, that 

none is superior another.” (Charley)  

The statement shows that people hold on to their own culture and traditions, without reflecting 

over others, and accordingly Kenya can be regarded as an ethnocentric nation. 

 

 

 

 

                                                        
120 Stier, 94. 
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6. Conclusions and Ending Discussion 
 

In the ending chapter we present the answers to the questions at issue. We account for our own 

reflections as well as interpretations considering the aim of the research. We also discuss what actions 

should be taken in order to get the Kenyans feel as one people with the same conditions and 

possibilities in life. At last we recommend topics on further research. 

 
 

 

6.1 The significant existing Kenyan identity discourses 
The Kenyan identity discourses are characterised by the importance of the tribe you were born 

in to. The tribal identity is of far more importance than the national identity.  

 

“We identify ourselves with our tribe” (Sammy) 

 

Throughout the interviews we found that people are divided about their tribal identity, many 

times they contradict their own statements. At first, people were talking about tribalism in a 

very positive way, how important it is to preserve traditions and its part of the Kenyan nation. 

But further on in the conversations the respondents most of the times ended up discussing the 

size of the problems tribalism creates and that Kenya never will get past these problems as 

long as people always favour their own tribe.  

 

“We’ve been brought up to be ethnocentric /…/ but it’s wrong to hold on to your traditions so 

hard, it creates ethnicity and problems” (Linnea) 

 

Later on she continued; “I’ve never realised we have to get rid of our traditions to get past 

ethnicity”  

 

On one hand, the tribe belonging, its culture and traditions are important to preserve in order 

to feel safe and taken care of, not only when it comes to who’s in power but also when it 

comes to finding a job or to feel safe when asking a stranger of direction. When the other 

person finds out you talk the same tribe language you will be accommodated in a preferable 

way. On the other hand, the respondents states that tribalism isn’t important in their social 

life, the only situation where it is of significant importance is when it comes to who you are 

dating.  
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“Tribe belonging is of importance only when it comes to who to marry. Otherwise it doesn’t 

affect social relations” (Maria) 

 

“When it comes to marrying someone from another tribe I would rather abstain due to what 

my parents would say” (James) 

 

It seems like people haven’t thought about or reflected about tribalism before, it’s something 

they take for granted, that always has been there and people strongly believe it’s going to be 

of importance for a long period of time. The identity discourse in Kenya is coloured by an 

acceptance that the Kenyan society looks like it does, people are adapting to the society as it 

is and they won’t behave in a different way in order to change the social order. The individual 

doesn’t have an interest in making a difference, because he knows he is better of following the 

given social rules.    

 

As mentioned earlier, the tribal discourse is of bigger importance than the national discourse. 

When talking about Kenyans as one people, the respondents had to think hard to find out what 

to say. The national discourse only appears in situations where they feel pride, like when it 

comes to sports and other events where nations are competing against each other, or for 

example if Kenya would end up in war. Another happening which make the Kenyans feel 

pride is Barak Obama’s victory in the US presidential election. Obama has Kenyan relatives 

but has never lived in Kenya so the fact that his name several times came up when talking 

about the Kenyan identity we found surprising. These conclusions make it clear that a national 

Kenyan discourse barely exists.   

 

When it comes to the existing Kenyan identity discourses, we found that stereotypical 

assumptions play a major role. People’s attitudes towards different tribes are very visible for 

us as westerns, no matter if it comes to social relations or media reporting. It is somehow 

underlying in everything that is going on in the Kenyan society, even though the Kenyans 

don’t seem to reflect over its importance.    

 

Kikuyo’s regard themselves as wealthy and business minded, while other tribes calls them 

thieves. Lou’s are said to be selfish and only look after their own interests. A Kikyuo would 

never be in a close social relation with a Luo since the Kikuyo are of the opinion they will 
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take advantage of them. It is all a part of the social order, or the social game. Life in Kenya is 

a lot about who to trust and who to rely on. People from the same tribe trust each other and 

are very suppositious towards people they don’t “belong” to.   

 

Stereotypical assumptions are a part of the culture and traditions. When discussing where 

those assumptions origin from a man said: 

 

“The parents told you Kikuyo’s are this way, Lou’s are that way, but when you grow up you 

realize it’s true” (Paul) 

 

Most respondents came to the conclusion that traditions bring stereotypes and we can’t do 

nothing but agree. Kenyan traditions are deep rooted and they are important to maintain to 

most people. Once again it’s all about feeling proud of your roots and once again people refer 

to the tribal background rather than the Kenyan. An important notice in all this is that all 

tribes have their own culture and traditions which contributes to an ever greater diversity in 

the Kenyan social context.  

 

As stated in the theoretical chapter, cultures change over time but once ethnic identity 

maintains continuity despite change. Common actions are shared by past experience and 

ethnicity is consequently a creation of history. After analyzing the interviews we found that 

tribalism is a process of change. People’s ethnic identity is becoming less important due to a 

higher level of education, a wider access of information, a societal development and 

immigration to urban areas where people are more aware of the surrounding world than in the 

country side. But it is still there and Kenya has a long way to go in order to establish a 

national identity.    

 

6.2 The difference of  interpersonal communication in primary and secondary groups 

regarding the discourse of the Kenyan identity 

 

An important finding we made was that the interpersonal communication did not differ in the 

primary- and secondary groups. The outcome of the interviews, what was said and not said 

and what words was being used wasn’t affected on the composition of the group regarding 
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family versus friends or workmates. It was rather a result of what tribes was represented in the 

group, and if the members of the group belonged to majority- or minority tribes.  

 

We discovered that people in majority- and minority groups are talking and using the 

language in different ways. Members of majority groups tend to be more aware of their tribe 

belonging, their arguments and opinions are more fixed. Members of minority groups on the 

other hand tend to be more polite in the way they are talking. They are not so fixed with 

tribalism; they talk less about “pride” and the importance of tribe belonging. It’s also 

interesting to reflect over what words are being used when talking about tribalism. Majority 

groups tend to use words like tribalism, ethnicity, stereotypes, belonging and ethnocentrism in 

a much wider range than minority groups.  

 

We also discovered that there are topics people avoid when talking to people from certain 

tribes. Among Kenyan youths, tribe belonging doesn’t matter as much when it comes to social 

relations as it does for their parents. People from different tribes do have close relationships, 

even though stereotypical assumptions make the relation take longer time to establish. Politics 

is a subject certain tribes can’t discuss with each other, no matter how close the relationship 

is, and as mentioned above when it comes to who you marry.  

 

6.3 The Kenyan newspaper discourse  

Media plays an important role when it comes to examine societies. Regarding the enormous 

range of information that is available, we came to the conclusion that mass media is of great 

importance when it comes to individuals view of the surrounding world. Media reflects and 

mediates interests and values, from their existing discourse.  

 

There’s probably an increasing struggle for power in the middle of the public media, a 

struggle that is not easy to understand and where it’s not clear who’s deciding the conditions. 

Media is giving us images of the world in a symbolic way which contributes to a decisive 

reporting when it comes to democracy and to who is allowed to make his voice heard, and on 

what premises it is done.          

 

Kenyans follow the media agenda. Almost every household in Nairobi has a TV and the not 

so fortunate ones gather at the local pub to watch the news. People also read the newspaper 
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regularly and what is said in media is often a topic in daily conversations among friends, 

families in school and at work. One of the respondents even made the statement “I’m a 

newspaper addict”.  People seem to be very thankful for Medias reporting, even though they 

are very aware of that the media reporting is not objective. As one of the respondents 

said;“Media is also divided in tribalism.” This is knowledge we assume educated people 

posses, people who are living a life in an urban area like Nairobi and who evaluate the 

information he or she receives before coming to their own conclusions.    

 

Most of our respondents were educated people and they recon less educated people believe 

that what is said in media is the truth. They were well aware of Media’s power to influence 

how individuals’ view the surrounding world.  

 

In the content analysis we found that only one article in the news reporting talked about 

national identity, we came to the conclusion that media is relying on the tribal discourse in a 

much wider range than the national identity discourse.  

 

In the same time the public agenda is talking more about tribalism and ethnicity than the news 

reporting is. This can be a conscious choice, if media is avoiding reporting the negative 

consequences tribalism brings in order to avoid further turbulence. Most of the media 

reporting regarding ethnicity and tribalism are about bringing peace to the country and how to 

improve the current situation. This might be an attempt to affect the public opinion, to make 

them put the issues of tribalism aside. On the other hand, this conclusion is a bit contradicted; 

if these statements are true, it’s strange that only one article talked about a common national 

identity.  

 

6.4 Self images and images about others  

It is obvious that all examined discourses govern Kenyans self images and images about 

others. The tribal discourse is of more importance than the national discourse; people identify 

themselves with their tribe rather than as Kenyans and there is barely any common national 

identity. The interpersonal communication discourse is dependent on the identity discourse, 

mainly the tribal discourse since people relate and behave in a certain way if the person he or 

she is communicating with is from the same tribe. For example they would speak their tribal 

language and an underlying feeling of belonging and security would automatically occur.  
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The media discourse seems to be a kind of middle hand; politicians are making their voices 

heard through media who in the other end influence people’s beliefs and attitudes. Media has 

power over individuals’ minds and politicians have power over media. As an example; there 

are five major TV stations in Kenya and everyone airs the news at the same time. The stations 

are influenced by politicians and even though Kenya is known for press freedom, politicians 

have some power over the media content. We’ve been told stories about politicians bribing 

the TV stations for not showing certain pictures and not telling stories that would make them 

look in a bad way. But it happens that media do so and Kenyans are thankful for the times 

media reflects reality.  

 

Every media channel has their target group, referred to tribes. As a consequence of that 

certain media are reporting news from the targeted tribes and other tribes gets less space in 

that certain media. From the other point of view, if you are from a certain tribe you use a 

certain media and eliminate others which contribute to a limited receiving of information and 

to one sided information. In the same way TV stations are influenced by politics, so are the 

printed media and radio. 

 

An apparent pattern shown in all discussed discourses is that no matter what discourse you are 

talking about, the fundamental aspect always comes to politics and who’s got the power. “If 

you as politician don’t take advantage of ethnicity you won’t get power” as Charley, one of 

the respondents said. We do believe politicians are controlling tribalism and that they are 

taking advantage of it.  This is also shown by another aspect worth mentioning; when we 

during the interviews talked about why people from the same tribe always vote for the same 

presidential candidate we received answers like: “Simply because we see good favours. If we 

do, we are going to benefit” (Elisabeth) 

 

6.5 Ending Discussion 

It seems like power relations, politics, tribalism and media have their roots in traditions. No 

matter what topic we talked about during the interviews, the respondents always returned to 

politics and the past. When they were asked to explain certain statements or incident it was 

most of the times referred to traditions and historical events. Even though the importance of 

maintaining traditions seems to be a matter of generations that is changing, the respondents 

are acting in a way to satisfy their parents who are very important when it comes to what 
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choices you make in life. This because traditions are a part of where a Kenyan comes from, 

their roots are extremely important and it all starts with their parents.   

 

It is not necessarily that the national discourse should be the most important identity discourse 

when it comes to the case of Kenya. It might seem like we don’t support tribalism, that it is 

something Kenya has to get rid of in order to develop. That is not the entirely truth. We do 

believe the people in power have to stop taking advantage of ethnicity and we do believe the 

importance of tribal belonging has to decrease, but in the same time it is essential to 

remember that tribalism is a part of the Kenyan history and it is history that creates nations as 

they are today. Of course the Kenyan people have to be proud of their history, culture and 

traditions, but it should be done in a preferable way for all Kenyans and not only for a certain 

part of the population depending on what tribe you were born in to, or which tribe is in power. 

 

We strongly believe politicians are the ones who control the importance of tribalism. They are 

taking advantage of ethnicity in order to gain support and power and we are of the opinion 

they are the ones who can unite the country and its people and create a common national 

identity. One of our respondents summated this opinion in a wise way. He said that “change 

doesn’t come from down to up.”(Jack)Change has to start from the people with power and 

they need to have the willingness to give up some of their power; not only to look for their 

own interest but for what is best for the nation as a whole. But in order to make a change, 

there also has to be a willingness to change from the people on the grass root level. As our 

respondents also stated; it looks like it’s changing slowly with the new generation.  

 

When it comes to the post election violence, it can have been a consequence of hate and 

struggle of resources between tribes, the tribes in power seem to have lost some of its 

legitimacy and in order to renew legitimacy they took advantage of nationalism and ethnical 

identity. With other words, the violence after the election did most probably start from the 

top, from the ruling tribes, and were spread downwards in the social system.  

 

When talking about national discourses, one can take another step forward and discuss the 

globalization discourse. The world is constantly changing and new social orders are created. 

Institutions who earlier were governed as national states are changing, for example is Western 

Europe transferring into EU. New, expanded possibilities regarding for example 
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transportation, trade and media, are increasing the creations of new imagined communities 

across national borders.  The globalization discourse challenges the national discourse since it 

gives alternative understandings about cultures and identities. In the national discourse, 

culture is regarded as homogenous and limited, and in the globalization discourse culture is a 

stream of merchandises, ideas and practises that limitless are crossing national boarders. 

Applied in Kenya, the globalization discourse could be represented by influences from the 

rest of the world. For example financial support (aid) from other countries, the number of 

NGO’s who are operating in Kenya, The United Nations who has offices in Nairobi and 

maybe the most influential of them all; the international media who are keeping an eye on the 

situation in the country, especially after the post election violence.   

 

It has been very interesting and quite an adventure to try to understand the social order of the 

Kenyan nation. In many ways the social order doesn’t make sense to us as outsiders; there are 

no clear boundaries on what is right and what is wrong or what information is legitimate 

enough to generalize. This paper is an attempt to understand the existing Kenyan identity 

discourses on the basis of perspectives of Nairobi’s younger adult’s. We don’t state this is the 

truth and nothing but the truth and that the discourses can be applied in all Kenyan societies; 

the paper rather has to be regarded as a guideline that can be used in political and 

communicative work in the future.        

 

6.6 Suggestions on further Research 

We found these questions at issue very interesting and possibilities for further research are 

more or less limitless. As we are only focusing on the Nairobi area, it would considering the 

national discourse be relevant to examine the Kenyan countryside as well. Since most 

Kenyans live in rural areas and are not exposed to the same information, there would most 

likely be a different approach talking about ones identity.  

 

When it comes to the media discourse one can examine who sets the media agenda? Kenya 

has officially free media, but through our research we found that politicians and people in 

power influence and partly controls the media content, for example through corruption which 

we haven’t considered in our research.  
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There are radio stations in Kenya who are targeting specific tribes only. Radio is one of the 

most common information channels in Kenya today and it has a major influence on people’s 

understandings. During the genocide in Rwanda the tribal radio stations trigged and 

commanded people to commit crimes against other tribes. Is it possible that the same thing 

would happen in Kenya and what importance does the tribal stations have when clashes 

occurs? 
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Appendix A.  
Presentation of the respondents 

 

Primary groups 

Group 1, Three brothers 

Charley, 23 student Kisii  

Nelly, 21 student Kisii  

Pete, 27  worker Kisii  

 

Group 2, Two brothers and mother 

George, 28 student Lou  

Peter, 25 worker Lou  

Isabel, 52 Wife Lou  

 

Group 3, Three siblings  

Caroline, 28 worker Kikuyu   

Elisabeth, 25 student Kikuyu 

Robert, 21 worker kikuyu   

 

Secondary groups 

Group 1  

Linnea, 21student, Kikuyu 

Paul, 23 student, Kikuyu  

Maria, 22 student, Lou  

 

Group 2  

Jonathan, 28, Intern, Rhendili   

Sammy, 27 Banker, Rhendili  

Sonja, 25 Banker, Kamba  

 

Group 3 

James, 24 student, Kalenjini  

Jason, 25 worker, Lou  

Patrik, 23 student, Kamba 
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Appendix B.  
Interview Guide  

 
1. Personal background  

1.1 Age  

1.2 Occupation 

1.3 Tribe belonging  

 

2. Politics 

2.1 What happened in the last elections?  

2.2 Why do you think it happened?  

2.3 What can be done to prevent these things to happen?  

2.4 What is the relationship between ethnicity and politics? How do they interact?  

 

3. Your identity  

3.1 are there situations when your national- and tribe identity change. If yes; in what 

situations does your identity differ?  

3.2 Why does it change? 

 

4. National Kenyan identity  

4.1 What characterize the Kenyan identity? 

4.2 What are the factors that shape the Kenyan Identity and how do they take form?  

 

5. Tribal identity 

5.1 What does your tribe identity mean for you? 

5.2 How does your tribe identity occur in daily life?  

 

6. Media’s role in the identification 

6.1 What is the media’s role in the identification process?  

 

7. Social life  

7.1 How does the tribe identity affect you and others in social life?  

7.2 In what ways does it matter what tribe one comes from in everyday social life? 

 

8. Stereotypical assumptions 

8.1 Where do the stereotypical assumptions come from? 

8.2 How do they shape your understanding of others?  
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Appendix C.  
Code scheme  

 

Newspaper: Daily Nation  

Time period: 2009-04-21 – 2009-04-27 

 

 

1. Total number of newspapers     

 

2. Total amount of articles Articles/letters to the editor/opinion  

 

3. Amount of articles analysed     

Where tribe/ethnicity/tribalism is mentioned   

Where the post-election violence is mentioned   

 

4. Amount of letters to the editor analysed   

Where tribe/ethnicity/tribalism is mentioned    

Where the post-election violence is mentioned   

 

5. Amount of opinion articles analysed    

Where tribe/ethnicity/tribalism is mentioned    

Where the post-election violence is mentioned   

 

6. Articles about power sharing  

 

7. Articles about peace-building events 

 

8. Articles about fighting and violence amongst different tribes  

 

9. Articles about national identity building  

 

 

 


