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English Abstract 

The purpose of this research is to study how the UNDP offices in Stockholm and New York 

are using Facebook to set the agenda regarding the Millennium Development Goals, but also 

how the offices are communicating and presenting the goals towards the public. The research 

is based on publications from the two Facebook groups “millenniemålen – åtta mål för en 

bättre värld” and “United Nations Development Programme – UNDP” published between 

November 2011 until April 2012. 

The publications were categorized and analyzed using content analysis, a method that allows 

categorization of data which enables me to compare the two offices publications rate but also 

the amount of publications according to which MDG to be in focus. Text analysis of 24 

publications allowed me to detect a pattern as well as analysis the two way communication 

occurring. The text analysis provides an understanding of the how the organizations are 

working with setting the agenda of the Millennium Development Goals, but also how a 

relationship is created through communication. 

The theoretical standpoint for the thesis draws on agenda-setting, strategic communication 

and Public Relations, also referred to as PR, as the two offices are working with awareness 

towards the public - a work that need a creation of relationship to the audience. 

This study shows that the two offices are communicating the Millennium Development Goals 

differently towards the public, with different results. The New York office are interacting with 
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its followers on Facebook, directing the readers to engage in the set topics through questions 

and statements and creating dialogues organization to reader but also reader to reader. The 

UNDP Stockholm is using Facebook as a gateway to their webpage, where information is 

presented as a news article with little or none chance for the reader to comply. The setting of 

the agenda is done through the publications, but the publications lack the tools showing if the 

agenda have been embraced by the readers. 

Keywords 

Facebook; UNDP; Millennium Development Goals; Agenda Setting; text analysis; Public 

Relations;  
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Swedish Abstract 
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Titel: Gilla, dela och tagga – En komparativ studie av UNDP Stockholm och UNDP New 

Yorks användande av Facebook som kommunikationsverktyg 

Nivå: Kandidatuppsats Media och Kommunikation – Freds och utvecklingsstudier 

Skola: Linnéuniversitetet 

Språk: Engelska 

Antal sidor: 49 

 

Syftet med denna uppsats är att undersöka hur UNDP kontoren i Stockholm och New York 

använder Facebook för att sätta agendan på millenniemålen, men även visa hur kontoren 

kommunicerar och presenterar målen till besökarna/följarna av sidorna. Undersökningen är 

baserad på publikationer gjorda på de två kontorens Facebook sidor “millenniemålen – åtta 

mål för en bättre värld” och “United Nations Development Programme – UNDP” under 

tidsperioden november 2011 till april 2012. 

Publikationerna blev kategoriserade och analyserade med hjälp av innehållsanalys, en metod 

som genom sin kategoriseringsprocess möjliggör jämförelse mellan de två kontorens sätt att 

sätta agendan och arbeta med publiken, men även nödvändig information som millenniemål i 

fokus i enskilda publikationer. Text analys applicerades på 24 publikationer för att mer 

djupgående förstå hur de två kontoren jobbar för att skapa dialog samt en relation till läsarna 

genom den satta agendan. Hur UNDP kontoren adresserar läsarna samt överbyggande teman 

för texterna blev synliga genom denna analys metod. 

Som teoretisk grund använder jag ”agenda-setting”, strategisk kommunikation samt Public 

Relations, också refererad till som PR. Båda kontoren har till uppgift att uppmärksamma 

allmänheten på UNDPs agenda, en uppgift som innebär relationsskapande till sin publik.  

Resultatet visar att de två kontoren skiljer sig åt när det gäller att kommunicera 

millenniemålen. New York kontorets interagerande med sin publik genom Facebook, där de 

skapar dialog kring ett satt ämne mellan organisationen och publiken, men även mellan 

publiken själv, visar på en fungerande strategi att skapa intresse kring målen. Interaktionen 
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visar även att publiken engagerar sig i de publikationerna som blivit gjorda, med andra ord 

den agendan som blivit satt. UNDP Stockholm använder Facebook som en ”gateway” till sin 

hemsida, där informationen blir presenterad som en nyhetsartikel med få inbjudningar till 

dialog eller chans att respondera . Även om agendan är tydlig i texterna, finns det inga bevis 

på att läsarna är mottagliga för den.  

Nyckelord 

Facebook; UNDP; Millenniemålen; Agenda Setting; textanalys; Public Relations 
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1. Introduction 

In this chapter, an introduction to the field of UNDP is presented. The purpose of the study as 

well as why the study is interesting ending the chapter together with a disposition of the 

thesis. 

1.1. Introduction to the subject 

The new era of communication and the importance of dialogue were highlighted by Ban Ki-

Moon in his opening speech as new General Secretary on the 14
th

 of December 2006. 

Changes takes time, but it also requires dialogues. It needs people to work together, with open 

minds, to change the global situation. Opening up the Assembly and rebuild the confidence 

for the UN will improve the relationship between the General Assembly and the people of its 

member states (un.org). With a vision to “give people the power to share and make the world 

more open and connected”, Facebook have become one of the most important social media 

sites with over 842 million users worldwide. (Facebook.com 3). The page has become 

essential in creating a two-way communication bond between people all over the world, 

allowing the users to create fan pages, interact with each other and share content digitally 

(Facebook.com 3). The changes needed according to Ban Ki-Moon and the UN is possible 

through Facebook, where the relationship between the UN and the people can evolve across 

borders. These two reforms in communication creates an interesting field in setting the topic, 

or agenda, and perform a research on how the new communication tool of Facebook is 

applied on UNDP’s agenda. 

This thesis focuses on the national Stockholm Office and the international UNDP New York 

offices setting of the agenda on Facebook regarding the MDG’s. The reason for this study to 

be done is to investigate how Facebook can be used to expand the reach of information and 

how big organization can use the communication channel to create a bond with the audience. 

Is it possible to say that the offices have understood the width of Facebook as communication 

tool? 
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The many-to-many communication tool that Facebook is allows the user and organization to 

communicate. Facebook is an important tool when creating a network and relationship to the 

follower and users of the site. However, knowledge of Facebook use is unknown to many of 

the companies active on the forum, and sometimes even used according to the “old way” of 

communicating, meaning that the companies send information to their audience without 

embracing the chances to communicate both ways (Solis & Breakenridge, 2009:xviii). This 

thesis provides a research set to investigate whenever the UNDP offices have embraced the 

words of Ban Ki-Moon and the new technological era of social media in their goal to reach 

the public. 

UNDP, United Nations Development Program, was founded in 1965 to serve as a “supporting 

institution to the General Assembly” and is United Nations most important institution within 

the area of development aid. The goal is to support countries in becoming independent from 

aid encouraging human development including poverty reduction, women empowerment and 

guiding towards democracy.  These values were included and seen as a substratum in 2000 

when the 189 member states of the general assembly pledge to “free people from extreme 

poverty and multiple deprivations”, a commitment that later became the eight Millennium 

Development Goals (UNDP at a glance, 2011:1).  The goals are as follows; Eradicate extreme 

hunger and poverty; Achieve Universal primary education; Promote Gender Equality and 

empower women; Reduce child mortality; Improve maternal health; Combat HIV/AIDS, 

malaria and other diseases; Ensure environmental sustainability; Develop a global 

partnership for development and are set to be reach until year 2015 (UNDP.org 3).  

The Nordic countries have since the end of the Second World War been involved in the work 

carried out by the UN. Ever since the developmental work was “invented” Sweden has, 

together with the Nordic countries, been among the top funders of development work that 

since the foundation 1965 been involved in the work carried out by UNDP (Vilby, 1994:99). 

As the millennium development goals were developed and prioritized by the international 

UNDP, the Nordic countries involvement in the progress is to be seen as a natural field of 

interest by the national offices. The Swedish UNDP office works with awareness and agenda 

settings regarding the Millennium Development Goals on a national level through 

Millenniemalen.nu, a webpage run by the Swedish UNDP office. It provides an understanding 
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to what is needed to reach the goals, the current situation but also provides hope to the reader 

that the situation is improving thanks to the work carried out by the UNDP offices and NGO’s 

all around the world (millenniummalen.nu). Whenever the Swedish office is fact have 

embraced and are setting the agenda is answered through this research, and then compared 

with the international UNDP office in New York. 

1.2. Purpose of study 

Creating a trust towards the UN was highlighted by Ban Ki-Moon, and both offices aims to 

set the agenda of the MDG’s for the people. The world of social media provides the necessary 

tool to reach a worldwide public and through it set the agenda, creates dialogue, maintain 

relationship with the follower and use the social media site as a two-way communication tool.  

The field of UNDP and social media is interesting to study as a new communication tool is 

provided where it is possible for UNDP to come in contact with an international public. This 

study is important to the field of communication as it investigate the implementation of a new 

communication tool in a field that has been ongoing since 1965. Both offices are using the 

same communication tool to set the agenda from 2000. This study shows if they are using it 

the same way, or if there are differences in spreading information regarding the millennium 

goals on Facebook, interlinked with the bond created through public relations and two way 

communication. A understanding to how social media and development communication can 

intervene with each other can be used in development programs all over the world. 

The aim of this study is to compare the usage of Facebook between the UNDP offices in 

Stockholm and New York in order to set the agenda regarding the MDGs. Conducting this 

research will contribute to answering the following question; 

How does the UNDP office in Stockholm and New York use Facebook to set the agenda 

towards the Millennium Development Goals? 

Following sub-questions help to clarify the process of agenda setting and awareness struggle 

set out by the UNDP offices: 

 How do the UNDP offices direct their readers in their publications in order to engage 

them in discussion? 
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 Which Millennium Development Goals is most represented in the publications? 

 Are there any similarities in the publications made by each office, in which to improve 

the relationship between the UNDP office and the reader? 

Answering these questions will provide an answer to how the publications of the UNDP 

offices in Stockholm and New York is used to create the agenda regarding the Millennium 

Development Goals and how they are creating a relation towards the followers. The last sub- 

question is needed to detect and intertextuality between the analyzed publications.  

1.3. Disposition 

The first chapter introduces the reader to the problem as well as the purpose of the study. The 

second chapter includes earlier research regarding the international and national 

communication work carried out by the UNDP. The third chapter describes the 

methodological work used to carry out the research, while the fourth chapter explains the 

theoretical framework that was applied on the empirical data. 

In the fifth chapter the empirical data will be published and categorized. This data will then be 

analyzed using the theoretical standpoints from chapter four in the sixth chapter. Finally will 

my own opinion and conclusions be discussed in seventh chapter. 
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2. Earlier research 

This chapter explains how the Millennium Development Goals are set to be communicated. It 

also shows how the United Nations development Programme is using communication both 

international but also in Sweden. 

2.1. Communicating the Millennium Development Goals 

Communication, development and the MDG’s are linked according to the article “The MDG’s 

as a communication tool for development” (2007) written by Paola Pagliani, Policy Specialist 

at UNDP Serbia. The eight goals stated by the UN general assembly provides an opportunity 

to improve international and domestic communication work and create an two-way 

communication path between the different groups of the society. The poor, vulnerable and 

social excluded groups are to be educated in development to put pressure to the governments 

to reach the goals by 2015 (Pagliani, 2007:2).  

The link between the Millennium Development Goals and the society is strong democratic 

governance, which is essential for the goals to succeed according to Pagliani.  Democratic 

governance and communication works together, where communication helps to highlight a 

problem and provide a chance to work together as problem solvers (Pagliani, 2007:4). 

Communication used at a development approach of the MDG’s generates opportunities for 

participatory from the population when creating new policies. To do so, several tools are 

needed to create a policy that is suited and matches to every need of the population, including 

the concept of two-way communication. By allowing communication meetings to occur, 

people can voice their needs and together formulate a solution to how the MDG’s will be met 

in their country/area (Pagliani, 2007:13). The author highlights the risk of not applying 

communication needs in the development work, as it may lead to a decreasing result of 

development process, not focusing on what is needed according to domestic sources and not 

using reliable tools that reaches to populations (Pagliani, 2007:15). 

Communication rights, as stated by Philip Lee, Deputy Director at Programs World 

Association for Christian Communication, guarantees people the chance to speak their 

meaning and provide technologies to do so. It also gives the individual a chance to set the key 

goals, participate actively in shaping public opinion and determining their own future. The 
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technological revolution enables communities to take shape and “virtual network to 

communicate their own words and imagers” (Lee, 2010:1) The communication rights allow 

freedom of expression, media democracy, access to information and knowledge and 

contribute to a diversity of voices creating a cultural biodiversity (Lee, 2010:2).  

Several meetings and workshops have been held regarding communication and the MDG’s. 

One of them is the “Bellagio Statement on the Role of Communication in Meeting the 

Millennium Development Goals” which states the importance of participation and 

communication in order to reach the goals and help the people, and therefore highlights the 

importance on an increased focus on communicating the MDG’s as this is in a low-level by 

the time the statement were made (CSCC.org, 2004:1). To use communication only as an 

information tool, denying the chances to forums and discussion to occur, will affect the 

success of the goals (CSCC.org, 2004:3). Similar thoughts were shared at the “workshop on 

communication for development” in Geneva 2008. They suggest improvements of the current 

communication process led by the UNDP, which will include analytical and investigative 

processes, using a listening approach towards the stakeholders of interests and key issues to 

be defined using two-way communication. This improvement will affect the focuses placed 

by the affected organizations (Mefalopulos, 2008). 

Bradbury & Clark (2009) holds a critical approach to the MDG’s, claiming the concept to be 

facing the problems set out to solve on different levels, using pre-determent concepts such as 

“health” and “development” without explaining the definitions of them (Bradbury & Clark, 

2009:392-393). Also the understanding of who the MDG’s set out to be helping, as the 

definition of ” people” is unclear, are reasons that the goals should be redefined according to 

Bradbury & Clark. The authors claims that the definitions of “development” changes 

depending on which Millennium Development Goals that are in focus, and a solution would 

be to construct a “story framework” that will provide definitions and in the same time reject 

pre-assumptions regarding poverty, childhood and development (Bradbury & Clark, 

2009:399). 

UNDP’s advocacy role is to work with mobilize towards the aid-giving countries on behalf of 

the poor that are within the target group of the MDG’s. “The blue book” (2004) is a book that 

is presented to UNDP offices all around the world with the goal to help the employees with 
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their communication work regarding the goals. It serves as a manual to create, coordinate and 

maintain a successful campaign, with focus on communication as an essential contributor to 

the success (MDG’s Unit, 2004:6). It is important to separate education communication, 

where the goal is for people to gain knowledge and information, and advocacy 

communication, which are set to specific goals and sets out to change opinions based on 

attitudes (MDG’s Unit, 2004:25). Understanding the way UNDP are conducting their 

communication work provides necessary knowledge to conduct an analysis on their 

communication strategy on Facebook. 

2.2. Communicating the MDG’s through UNDP Sweden 

On a national level, the UNDP office in Stockholm works together with the Swedish 

International Development Co-operation Agency (SIDA) and the Swedish Ministry of 

Foreign Affairs. Together with local NGO’s and the Swedish UN association, their goal is to 

raise awareness and create a debate regarding the MDG’s and their target groups in both 

developing and industrialized countries, as well as policy-makers and opinion leaders 

(McDonnell, 2003:23). According to the head office, The Millennium Development Goals 

should be emphasized in all external UNDP communication with the overruling message that 

“It can be done” (McDonnell, 2003:14). To serve as a guideline is the MDG Unit, an 

international office, this handles the internal communication awareness-rising in the UNDP 

offices around the world. The unit has created an advocacy and communication tool-kit that is 

to serve as a guide line for all employees communicating the goals of the office (McDonnell, 

2003:15). 

The communication plan of the MDG’s in Sweden is to use the MDG’s as a platform for 

discussion. By presenting the goals in general form with the focus that they are “within reach” 

as well as presenting them separately by each year, places a special focus on a certain issue. 

SIDA claim the goals to be well prepared for communication work, as the goals are clearly 

stated and a timeline to measure the development have been presented (McDonnell, 2003:24). 

The organization of interest (UNDP, national NGO’s and SIDA) claims that they are 

supported by the public opinion, researched through focus groups. The research is testing core 

messages and effectiveness of communication tools, such as conferences, seminars, websites 

and posters (McDonnell, 2003:25).  



 

Linnaeus University Spring 2012 

Thesis 15 hp 2MK50E 

Victor Petersson 

 

 

8 

 

3. Theoretical framework 

The theoretical framework carried out in this research is to serve as a method of analysis and 

a tool to help understand the empirical data collected from the webpage. Public relations, 

agenda setting and strategic communication together forms the tools of social media used by 

UNDP Stockholm and UNDP New York. 

3.1. Public Relations 

The connection between communication and public relations has become simpler with the 

access to social media and its followers (Brown, 2009:4). The concept of public relations is 

defined as “communication and exchange of ideas [between organization and the public] to 

facilitate change”, where public is a specific group with a specific interest in an organization 

or cause (L’Etang, 2009:17-18). PR is present in all changes – including changes of opinion – 

and is issue driven as it brings the issue on to the social agenda (L’Etgang, 2009:21). By 

creating a relationship to the people that share the same values and interest as the 

organization, the PR will be more effective and more likely to succeed (Bernays, 1952:130). 

The new way of engaging with the audience allows the organization to create something the 

audience want, and in the same time for the public to maintain the relationship to the 

organization (Brown, 2009:94).  

Dialogue, focusing on the consent between two parties, is essential when addressing relations 

through social media (Larsson, 2008:45). The participants in the act of communication should 

be seen as equal and both understand the subject being discussed, since this would ensure that 

the ethical needs are fulfilled as well. These thoughts are similar to the philosophy of “true 

dialog”, where the goal of dialogue is to be consensual and held at a “social free zone” open 

for everyone (Larsson, 2008:46). PR and social media are interlinked with each other in the 

way that PR uses social media to reach the target group, while social media affect the PR 

workers to use two-way communication. 

None or very few groups are homogenous, but acts and thinks in different way and is seen as 

a problem when the public is targeted. Segmentation of the public by age, media consumption 

or psychographics is all different way to find the group most likely to accept the organizations 

agenda (Gregory, 2009:185). How to connect with the target group includes both the strategy 
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of how the communication approach should be done, but also the tactics of what type of 

communication tools to be used (Gregory, 2009:188). Public Relations are essential to the 

continuous growth of organizations, to create and maintain interests and raise awareness of 

issues of concern of the organization . On a international level does the segmentation also 

include cultural aspects and national behavior, which may affect the activity on the UNDP 

Facebook pages. 

Traditional Public Relations, PR 1.0, as well as the new PR 2.0, are both working with public 

opinion and what is influencing it. The traditional way of affecting the opinion was to use 

television, radio, press and newspapers and through these media sources affect the opinion 

and human behavior using advertising and propaganda. The traditional public relation were in 

the late 1990’s combined with social media tools which allowed direct contact with the 

audience to better communicate both parts needs, creating the concept of Public Relations 2.0. 

(Solis & Breakenridge, 2009:xviii). This  two-way communication approach using social 

media tools such as Facebook helps to raise awareness and is essential for the relationship to 

be maintained between the user and the organization. Social media empowers people, and to 

not include the new communication tool in PR results in a lost advertising space and a 

relationship breaker (Solis & Breakenridge, 2009:xviii).  

Public Relations, including the P.R. 2.0, are essential to understand as it is present in the 

concept of social media, and therefore also on the UNDP offices Facebook pages. It brings 

knowledge of its importance and how it contributes to the field of digital communication. The 

theory are well inter-linked with social media and using it properly will result in a good 

relationship between the organization and its target group, something that both UNDP offices 

will need if the message is to be delivered to the society. Meeting the audiences on different 

platforms using several social media channels creates a relationship between the organization 

and the users of the platforms, and therefore a network that can be spread to new networks 

and channels of communication. This thesis will focus on a single channel, Facebook, to see 

how/if the offices are using it.  
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3.2. Social Media 

Beth Kanter and Allison H. Fine (2010) provide in their book “The Networked Nonprofit – 

connecting with social media to drive change” a definition of social media as “channels for 

conversations [,] conversations that includes two-way discussions” (Kanter & Fine, 2010:10).  

It allows cultivating relationships with bloggers and is used through free online services to 

announce its message or integrate with its followers (Kanter & Fine, 2010:130). Facebook, 

one of the top 10 most used sites on the web, is to be included in the social media 

phenomenon with its 842 million users (checkfacebook.com) and more than 14 million photo 

uploads per day, which makes the site the leading photo-sharing applications (Brown, 

2009:50).The possibility to both produce and distribute information has made way for 

collaborative writings, content sharing and social networking, which is useful when an 

organization want to meet their followers and have a discussion (Thackeray et al, 2008:339-

340).  

According to Kanter & Fine (2010), building an internet network takes time, patience and 

includes three important steps. Listening permits the organization to orient themselves and to 

“scan” the area of interest, but the process is time consuming due to the need for browsing 

through the high amount of data presented on the web forums and CMC (Computer-mediated 

communication) sites. Still, time spent on listening makes sure that the focus and subject will 

be of interest to both parts (Kanter & Fine, 2010:61). The second step, Engagement, can first 

be made after the organization has listened. It can be made in several different ways; sharing 

information, entering or initiating conversations and educating and raising awareness of issues 

but also connecting with critics which, through social media, allows the organization to learn 

and discuss subjects that otherwise may not have been addressed (Kanter & Fine, 2010:62-

64). The third and last step is building a strong relationship between the organization and 

supporters of the same cause. Kanter & Fine (2010) states that an online relationship takes 

time to build, and a need for the organization to “lose control” and allowing the “supporters” 

to speak freely while in the same time keep the subject clear is a difficult path to follow. Still, 

the need for a network friendship will grant the organization with sources of information from 

a network of engaged followers (Kanter & Fine, 2010:65-66). The steps of Kanter & Fine 

(2010) are relevant for the offices as it describes how to maintain the users on the Facebook 

group, but also how to interact and detect common interests.   
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Sree Sreenivasan, digital media professor at Columbia Journalism School, emphasizes the 

importance of social media as it helps to find new ideas. It also helps to connect with the 

readers and viewers in a new way, referring to the change from one-way media such as 

television, to two-way communication tools such as the internet. In a conference organized by 

the UN regarding social media, Sreenivasan spoke of the engagement needed from the society 

to interact with the organizations and their message, which also is the at core of two-way 

communication and social media. This interaction would later result in an improved 

engagement from both parties (UNDP.org 2). Bernie Hogan, Doctor in social networks at 

University of Oxford, and Anabel Quan-Haase, Associate Professor in society technology at 

University of Western Otario, describes two-way communication as what social media is 

using when connecting with their fellow users. The communication path is explained by the 

researchers as a message that is sent to potential receivers, who are able to respond to the very 

same sender using the same kind of communication tool, tools that were stated earlier in this 

chapter (Hogan & Quan-Haase, 2010:311).  

Phillips and Young (2009) regard social media as a contact forum between the organization 

and the society. Using the internet to create a relation with the public necessitates an 

awareness of three elements; platforms (PC, mobile phones etc), channels (Twitter, 

Facebook) and the context where these platforms and channels are found, such as the home or 

working areas (Phillips & Young, 2009:94-95). These three elements are to be taken into 

consideration when working with social media, and being aware of the constant change on the 

web regarding platforms and channels will help maintain the relationship as well as 

behavioral and social changes on the internet (Phillips & Young, 2009:148). 

3.3. Agenda-setting 

“Mass communication has three broad social roles: surveillance of the larger environment, 

achieving consensus among the segments of society, and [the] transmission of the culture”  

Source: McCombs, 2004:134 

Mass media shapes the focus of the agenda by calling attention to matters while ignoring 

others, with the result of a fixed focus from government, organizations and politics. The 

media sets the agenda (McCombs, 2004:122). Everett Rogers and his fellow authors claims 
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that agenda-setting “may not be successful much of the time in telling people what to think, 

but it is stunningly successful in telling its readers what to think about” (Rogers et al, 

1993:172). The agenda is constructed between the news media and its sources which then is 

presented to the reader through different news media, writers, organizations and government 

that all may affect how the message is to be received (Rogers et al, 1993:72-73). 

The bond between the individual and mass communication is set depending on the need for 

information. The media provides news that affects the individual, shaping an opinion and a 

need to know more according to personal situation as well as the situation in the society. The 

more likely the need for orientation in the society by the individual, the more likely is the 

focus on the agenda in mass media (McCombs, 2004:53-57). The information presented 

through the internet, social media and other communication channels are often the only 

channels that connect the world wide news and therefore is often the opinion of the individual 

shaped according to the message that are presented by the channel (McCombs & Shaw, 

1972:177).  

Jutta M. Joachim (2007), associate professor with the institute of Political Science at Leibniz 

University in Hannover, describes from a NGO’s point of view how to put their work on the 

United Nations agenda. According to the author depends it on two important factors; the 

political opportunity structure that the NGO is involved in and the chances and ability the 

NGO have to mobilize for its cause. By engaging in the setting of the agenda, the NGO or 

whoever enforcing the agendas not only affect the definitions of the issues but also extending 

its/their power within the issue (Joachim, 2007:16). Two different types of agenda are to be 

made “systematic agenda”, agenda highlighted by the people living in the society, and 

“formal/institutional agenda”, the type of agenda set by the institutions and also the agenda 

that the UN set for the UNDP deciding the Millennium Development Goals (Joachim, 

2007:17).  

Cohen, March and Olsen (1972) designed the “Garbage Can Model”, a model which claim 

agendas to come out of four different independent areas; problem from the people both inside 

and outside the organization, solutions of how to solve the stated problem, can also be 

referred to policies of the organization of how to address to problem. Participants from 

different part of the society help with the problem solving part. The last step is Choose 
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opportunities, meaning that the organization is to decide when to act, when to spend money 

and where to put an effort towards the public (Cohen et al, 1972:3). These different part are 

then “thrown” in the “garbage” where they sometime mix up and then is when agendas are 

being set. Different types of agendas are set depending on which solutions are given to which 

problem or which opportunities that engage the right participants. This theory will be used to 

detect how the agenda is set through Facebook, seeing if the agenda set by the UNDP offices 

are the same that the followers want and the importance of having an agenda. 

3.4. Strategic communication 

While agenda settings goal is to highlight a certain topic, strategic communication is “the 

preparation, planning and implementation” of a communication process directed towards the 

public to reach a set goal by the organization (Falkheimer & Heide, 2010:44). Strategic 

communication is present in both formal and informal communication, where communication 

is to be defined as a message sent from one person/organization to another, as both has as goal 

to reach a goal of understanding for both the internal and external communication 

(Falkheimer & Heide, 2010:41). Planning does not automatically make the campaign or 

program successful, but is increases the chances for the message to be understood in the first 

place by using the right channels of communication and having a pre-defined group to target 

(Gregory, 2009:175).   

Strategic communication is a creation out of three fields of research; organization 

communication that includes the internal communication within an organization, but also the 

external communication and how this done (Falkheimer & Heide, 2010:49). The 

communication process of organization has change from the beginning of 1950, where 

creating effective communication channels controlled the communication. As public relations 

evolved, the individual were placed more in focus and the current situation within the 

organization (Falkheimer & Heide, 2003:20). 

The second field is marketing, and within the area of communication is the focus on 

identifying a need and communication a message, but also selling a message to an audience, 

similar to organizations wanting to reach the external audience with information (Falkheimer 

& Heide, 2003:23). Marketing separates from the other fields as a tactical communication 
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while the others fields are described as strategic (Falkheimer & Heide, 2010:50-52). The 

linkage between marketing and relationship can be seen in the theories of service school, 

where an increased focus on the buyer, target marketing, image of the company and the 

service concept that is presented to the buyer increases the chances to a relationship to occur 

(Holm, 2004:91-92). 

The last field is Public Relations, which highlight the importance of a relationship and 

creation of such to maintain a target group (Falkheimer & Heide, 2010:41-43). Public 

relations most important role in the area of strategic communication is to create and maintain 

the relationship needed for communication to occur. A balance between the organization and 

the public is needed when the goal is dialogue (Falkheimer & Heide, 2010:47). The authors 

also states that the relationship needs to be mutual beneficial if to success (Falkheimer & 

Heide, 2003:21).  

Combining the target communication from marketing, the relationship creating fields of 

public relations and the understanding of communication from organization communication, 

strategic communication occurs and are able to be used to send out a message, or in this case, 

an agenda. Strategic communication, including the concept of public relations, is included in 

the work carried out by the UNDP, in first hand by the pick of place to publish the material 

(Facebook) and the content of the material (information regarding the MDG’s). The concept 

is to be used together with agenda setting as this is the actual topic that the strategic 

communication sets out to communicate to the followers, where public relations are included. 

3.5. Theoretical discussion 

Agenda setting theory is essential to understand how the offices are working with the 

information they what the readers to know. This theory is interlinked with strategic 

communication, where the agenda is set in the right forum, using the right channel to reach 

the right follower. Strategic communication includes Public Relations, which is needed to 

create and maintain a relationship to the follower. The same focus in seen from the UNDP, 

were the submissions are send to those who agreed to follow the news flow.  As social media 

(Facebook) is to be used as a channel for two-way discussions, were this theory needed in this 

study to understand the concept that Facebook and UNDP are to be working in. The free 
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access to information and a international conversation area makes social media important in 

the struggle to spread information to the world. Still, social media is active on the internet, 

which is in need of electricity. Therefore social media is mostly directed towards countries 

with electricity and access to internet.  

Including two-way communication, Public Relations evolved from 1.0 to 2.0, including the 

chances to engage and communicate both ways with the public that are active on Facebook. 

This presumes that the costumer/follower wants to be included.  The concept of Public 

Relations have not changed to a large extent, as the interest still lies in learning what 

influences and interests the public; only the way of getting the information and the tools to get 

there have. It still is a seller and buyer relationship between the organization and the reader, 

where the first part want the next to engage or in other way react to what been said. Still, by 

directing the communication directly to the public, the organization applying PR 2.0 will have 

bigger chances to understand what the public need, instead of standing in the back guessing. 

 

 

 

 

 

 

 

 

 

 



 

Linnaeus University Spring 2012 

Thesis 15 hp 2MK50E 

Victor Petersson 

 

 

16 

 

4. Methodological framework 

This chapter presents and shows how I have used a comparative study of two UNDP offices to 

analyze the content of their Facebook pages using text analysis together with a content 

analysis.  

4.1. Comparative studies 

By applying comparative studies, two offices are set under investigation regarding their usage 

of Facebook. The two offices are both publishing material concerning the work of UNDP, but 

comparing these two will show if it is done using the same strategy but also if there are 

differences between the offices which affects the results of creating a bond to the public. 

Comparing the two offices will highlight the importance in communication and how the 

information is published is similar important to what information being published. 

I started to gather publications from both offices Facebook sites needed to fulfill the 

comparative study and make the usage of content and text analysis possible. This information 

included all publications accessible published between November 2011 and April 2012. 

Including information from both offices Facebook pages strengthens the reliability of the 

study in such a way that differences/similarities can be seen. The focus on the social media 

forum Facebook increases the validity of the research, as what to investigate and where the 

information is found are clearly stated. To help detect how the UNDP offices are working 

with awareness and agenda setting, text analysis of publications from both offices will be 

analyzed. 

4.2. Selection of data 

For this thesis, I decided to focus on two United Nations Development Programme offices, 

the Swedish office in Stockholm and the international main office in New York. The reason 

that I picked these was to see the differences between a national office and an international 

office, how they work with Facebook and if there are any major differences regarding 

publications and interactions with the audience. The reason for these two offices to be in 

focus is to highlight the differences between the international head office with a national 

offices, both with the same goal to set the agenda towards the MDG’s. 
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The theoretical and methodological knowledge which was needed to increase the 

understanding of social media, public relations and the communication work carried out by 

UNDP was gathered both through literature as well as science articles. The empirical data 

collected where collected from the two offices Facebook pages, from the start of November 

2011 until April 2012. The reason to this time frame was that the Swedish page was started on 

the 21th of November 2011, making it impossible to analyze their Facebook usage before 

that. April was set to give me enough time analyze the empirical data.  

I decided to apply selective assortment to the text analysis. Publications with 20+ comments 

published on the UNDP New York page where chosen to discover office to user and user to 

user activity/interaction. The lack of comments on UNDP Stockholms page required a 

different assortment. By categorize the submissions on the page according to the MDG’s, one 

goal, in this case the MDG 7, could be picked to be analyzed, this to see how the office is 

setting the agenda through their most highlighted goal. A non-MDG focused category was 

made to contain UNDP submissions that was not linked to any MDG.  

4.3. Content Analysis 

Content analysis is useful in this thesis as “an objective, systematic and quantitative 

description of the concrete or manifest content in the communication” (Priest, 1996:66). The 

result of a content analysis will help me to understand the publications on the homepage and 

the Facebook group, including a analysis on how the MDG’s are presented. Reliability within 

content analysis lies with the definitions of the categories and the understanding of what to be 

included in the categories (Riffe et al, 2005:123). 

A content analysis is divided into three steps; conceptualization and purpose, which already 

have been explained through the earlier research and research question, as this sets out to 

investigate the context and why a content analysis is needed. Design is the main task for the 

content analysis, as this stage determines where the data will be collected but also allows the 

data to be categorized in order to help see a pattern (Riffe et al, 2005:56-57). The design 

requires categories that allow organizing the collected data. The goals provides natural and 

easy investigated categorizes, and therefore is the articles categorized according to which goal 

that is in focus. If the goal is highlighted through Facebook or at the webpage will contribute 
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to a pattern to be seen regarding the amount of submissions within each category. Bryman 

(2011) highlights the importance of objectivism from the researcher when categorizing the 

data to avoid the risk of a result based on personal values (Bryman, 2011:281-282). The third 

and last step is analysis where the data is processed and reliability is tested (Riffe et al, 

2005:58).  

Fiske (2010) points out that when conducting a content analysis, the material has to be 

nonselective. This means that the information has to be analyzed from the beginning to the 

end and not focusing on chapters or paragraphs of the text. This helps the analysis to remain 

scientifically objective (Fiske, 2010:182). For example, by including all newsletters from the 

pre-decided time period, an objective content analysis can be made and re-done by other 

researchers as the data is open to everyone. Applying this method on my thesis were made 

through reading and collecting all information published and available from both offices. 

From that, a selective assortment was done when narrowing the data to MDG 7 articles from 

the UNDP Sweden and publications with 20+ comments from the UNDP New York. 

4.4. Text Analysis 

The written word is a way of showing the organizations point of view, choosing one argument 

before another and in a way also shows in what direction the article/text what the reader to 

think. This type of setting the agenda through the text is best detected using a text analysis, a 

method that is used to detect similarities and linkage between articles published by the two 

offices. I will use a text analysis described by Johanna Ledin and Ulla Moberg, that claims 

that the text get its full understanding by the reader depending on the context the text is 

published within, but also analyze the text by is correlation with similar texts, its way of 

building a relationship with the reader and how it creates dialogue with the readers (Ledin & 

Moberg, 2010:153-155). 

The authors are describing the concept of intertextuality, a concept that claims the relationship 

and interaction between texts and readers. The concept is detected when words and sentences 

is re-used in other texts, which in this thesis is detected through repeating usage of the MDG’s 

in the texts, as well as the activity created through encouraging and engaging words.. The 

concept also includes adressivitity, that claims that every text is an answer to earlier texts, but 
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also that an answer or reaction to the text is to aspect. Important for intertextuality is that is 

allows several voices to be heard; the writers word is voiced through the text, by using quotes 

other writers are given the voice, and as the text assumes a answer to be said, the text allows 

other writers, or in this thesis called Facebook users/followers, to answer to what haven been 

said/written. The cooperation/interaction between the writer and the reader is detected through 

questions, invitations to act or instructions send from the writer to the reader (Ledin & 

Moberg, 2010:156-157). Important when analyzing the interaction is to include who the 

sender/writer is, in this case if it is UNDP/UN that is the writer of the texts, or if it is referring 

to a news article by a non-UN source etc. (Ledin & Moberg, 2010:158). Important to know is 

that where informative text often include statements, does informal text include questions and 

encouraging text towards the reader (Ledin & Moberg, 2010:162). 

The relationship that comes to exist between a writer and a reader is affected by the mass 

communication that the written word often is. Texts published on news sites is directed 

towards several readers in the same time, which affect the assumptions the writer can have on 

the reader concerning knowledge of the subject and interest. Regarding the relationship 

between the UNDP offices and the users/followers on Facebook is the interest already solved, 

as the readers have allowed the organizations to send them information of their work. Still, 

when detecting the relationship between the writer and reader, the analysis can only assume 

what the answer will be and if a relationship is made, if not comments are posted by the 

readers. Creating a relationship through dialogue and creating reaction through statements 

both contribute to a long going relationship (Ledin & Moberg, 2010:158-159).  

Creating a analysis model is difficult, as each text should be seen as independent from others 

before seeing similarities. Still, the authors set up four categorize that together provides an 

analyze model to be used on the text. Content, what the text is set to contain, relations, 

including the resources to create relations, shape, including the written word and how this 

interacts to create a relationship to the reader, and finally intertextuality, which that include 

the three categories which link and compare the text to other texts (Ledin & Moberg, 

2010:160).  
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By creating questions to the texts published by the UNDP offices will help to discover the 

four categories stated by Ledin and Moberg. In this thesis, I will use following questions that 

help to discover the four categories in the publications made. 

 Content: 

o What is the text about? 

o Which goal is in focus? 

o Does the article include and rethorical figures (such as pictures) that contribute 

to the text?  

 Relation: 

o Are there any interaction between the writer and the reader? 

o Does the text invite the reader to participate or does it exclude him/her? 

o How does the text create a bond to the reader? (encouraging interaction, using 

“you”/ “we” etc.) 

 Shape: 

o What type of text is it? 

o What type of organization/company is the publisher? 

o Can the writer/senders opinion be seen in the text? 

 Intertextuality: 

o Are there any similarities with other texts? 

o Who is the voice of the text? Is this shown in the text? 

o Does the text raise awareness of any issue/MDG? 

4.5. Method discussion 

4.5.1. Research method 

Two UNDP offices were included in this thesis that later were compared and analyzed 

according to the frame of content analysis. The empirical data were collected from the offices 

official Facebook pages and categorized according to which Millennium Development Goal 

that was discussed. To categorize, I used the keywords when able as well as reading through 

the publications and seeing what topic the article had. Several of the articles and publications 

could be linked to one or more goals which are shown in the table published in chapter five. 
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I was from the beginning aware of that by narrowing down my empirical data collection to the 

set time period November 2011 until April 2012, I would be affecting the result of 

information gathered, but as the Facebook page of UNDP Stockholm started first in 

November 2011, a longer time period was not possible. Regarding the selection of offices, the 

international office of UNDP New York and the local focus on UNDP Stockholm provides 

two different situations in setting the same agenda. Differences in publications were detected. 

While the Swedish office published a quick link to their website, did the New York office 

include an intro paragraph, often including a question, to the linked text together with a 

picture for the reader to respond at. Collecting information on the internet took long time but 

was needed to complete the study. Together with the text analysis on the 24 publications from 

both offices, a clear understanding of the agenda setting is reviled as well as an understanding 

of the usage of Public Relations. 

Consequences of using a international and a local offices is the amount of published material, 

the amount of active users but also the amount of personal resources on the offices. This study 

and pick of methods does not provide an answer to if the personal resources affects the 

results, comparing these two offices gives an understanding of the different communication 

strategies the offices may have in setting the same agenda.  

4.5.2. Framework discussion 

The content analysis contributed with categorization which was needed to conduct a 

comparative study. The method is time consuming method that need high amount of data to 

be gathered and categorized. The most critical reaction to content analysis is the 

categorization. The categorization topics affect the amount of articles in each category, and 

this sets the risk of shaping my result depending on each criterion for the topics. The 

submissions published in this thesis have been categorized according to the Millennium 

Development Goals, where the submissions have been reed and then categorized according to 

keywords and content. This critique affects the result of the Swedish submissions more than 

the UNDP New York offices, as text analysis have been used on Swedish submissions from 

the MDG 7, submissions categorized using content analysis.  

Text analysis is used in this thesis as a complement to the content analysis, to highlight the 

categorized texts to see how the UNDP offices are shaping and setting the agenda through 
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their publications.  I would say that text analysis is a good complement, as it narrows down 

the high amount of data produced by content analysis, and is well suited for the goal of this 

thesis. By using the frame set by Ledin and Moberg, each texts are treated as a single text that 

later are compared in a bigger context. A complementing method to text analysis could be 

semiotic, if the goal were to highlight specific words that are reused several times throughout 

the publications. I believe that the text analysis used on the submissions provided enough 

information regarding how the agenda are set, how the UNDP offices are working 

informative/engaging towards the audience and intertextuality that the submissions contains.  

Delimitations with the set methodological framework is the lack of first hand information 

from the offices. Interviews with both offices would provide primary data which would either 

support the case studies or decline the result that were presented through the empirical data. 

Using interviews would have been to prefer but after several attempt to contact the offices 

without any connection made, the data collected from the Facebook pages were to serve as 

guideline for the offices social media usage. Still, I would say that using the methods of text 

and content analysis is useful when to investigate the two offices Facebook pages. The data 

collection provided me with enough empirical data, making it possible to categorize and later 

analyze. When to investigate two offices is these methods the best according to me, as it 

allows me to collect high amount of data and from that create suitable categories which 

complements the text analysis. 

4.6. Delimitations 

Time-limit of the thesis affects the results. During the time for the thesis, I have been forced 

to change focus from the UNDP office in Copenhagen to the office in Stockholm, even 

though by the end of the thesis none of the offices have answered my mails or phone calls. 

The usage of comparative study allowed me to exclude the connection with an office and still 

full fill my thesis. Time limits also affected the Swedish Facebook group when comparing 

followers, as it only been up and running since November while the New York page been 

running since 9
th

 of January 2009.  

When new data is published on an UNDP Facebook page, the earlier published information is 

placed further down on the page. This compresses the earlier submissions into groups and 
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harder to find. Published material can be deleted by the group administrator, which also may 

affect the amount of data able to collect. This have the result on the data collection as it is 

easier to find data from April than November and may affect the result of the thesis. If I 

would have started collecting data earlier, the amount of data to be analyzed would have been 

larger. From the information gathered to this thesis, I still say that the result showing that the 

different pages are using Facebook differently would be the same. The selection of data would 

also have been different if there would be more interaction on the swedish UNDP Facebook 

page. 

The UNDP Office in Stockholm is only using one of the “famous three” social media 

(Facebook, Twitter and YouTube”) that may affect their success raising awareness, while the 

International UNDP office is applying all three of these. For this thesis to be comparable was 

only Facebook included. Delimitations regarding the UNDP New York were seen in the 

amount of data processed from the Facebook site, as it slowed down the thesis as well as 

affected the amount of accessible data. 

The theories set for this thesis is agenda setting, strategic communication and public relations, 

three important theories that are used within the area of social media. The reason for choosing 

these was the goal for the UNDP offices to raise awareness, and doing so through setting the 

millennium development goals on the agenda. Including the Social Media Release frame to 

understand the concept of social media and how the publication is put together to maximize 

the spread of the message were needed to be understood if to investigate the usage of social 

media, including Facebook.  

The size of Facebook with its 842 million users makes it difficult to understand who is active 

on the site. And there is no guarantee that this amount of people is evenly divided across the 

world to be representative for the population. With more than 97 000 persons following the 

UNDP New York site and 88 people following Stockholm, the followers are forced to be seen 

as a homogenous group of followers, instead of investigating gender, age, education and 

professional, which may affect their willingness to discuss and place interest in UNDPs work. 
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5. Result 

This chapters presents the publications gathered using content analysis from UNDP 

Stockholm’s Facebook group “millenniemålen – åtta mål för en bättre värld” and UNDP 

New York’s Facebook page “United Nations Development Programme – UNDP”. The data 

are divided according to the MDG’s. The presentation and usage of social media is seen 

through a combination of text analysis and content analysis. 

During the time period of November 2011 until April 2012, the UNDP office in New York 

published 170 submissions on their Facebook page. 100 out of these could, by categorization, 

be linked to one or several of the different Millennium Development Goals. During the same 

time period, the Swedish UNDP office in Stockholm published 36 submissions of Facebook 

where 29 could be categorized. Eleven was regarding the seventh goal (Facebook.com) and 

will be analyzed using text analysis in the next chapter. 

Regarding the UNDP New York publications, thirteen articles out of the 170 got 20+ 

comments from the followers, where nine of these can be linked to one or several of the 

Millennium Development Goals. Four UNDP New York publications included all eight goals, 

with topics such as which goal that needed focus in their country and as well which to focus 

on international (appendix 6 & 7). If a submission were unable to link to any of the goal, it 

was placed in the group “other”. Three articles with 20+ comments were placed into this 

category with topics such as New Years greetings, comments on how to build an improved 

nation and peace building. The amount of likes, comment and shares shows the differences of 

activity on the webpage, an “issue” that will be discussed in the analysis. Three articles 

included the MDG 3 in its content, including chat with Rebeca Grynspan and a direct article 

from Helen Clark regarding women in politics. Two articles focused on MDG 1 and poverty 

issues, and the last were regarding environmental and sustainable energy. These thirteen 

articles (Facebook.com 2) will be analyzed using the text analysis method described in 

chapter four. 
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Table one shows the amount of submissions, likes comment and shares that the two offices 

Facebook pages had from November 2011 until April 2012. This fact will be used to show the 

different rate of submissions between the offices. 

Facebook submissions

Submissions Likes Comments Shares

UNDP NY UNDP STHLM UNDP NY UNDP STHLM UNDP NY UNDP STHLM UNDP NY UNDP STHLM

November 2 11 116 6 9 0 33 1

December 3 5 3904 6 478 0 113 0

January 8 6 2050 13 352 1 349 0

February 7 7 1023 8 55 0 215 0

March 27 4 2121 4 205 0 585 0

April 123 3 6492 5 551 0 483 0

total = 170 36 15706 42 1650 1 1778 1

Table 1. Sources: Facebook.com and Facebook.com 2 

Table 2 show what Millennium Development Goal that were in focus of the submissions. One 

submission can be linked to several MDG’s.  

Submissions according to which MDG in focus

Which goal in focus? UNDP NY UNDP STHLM

MDG 1 28 6

MDG 2 2 1

MDG 3 19 5

MDG 4 0 1

MDG 5 0 1

MDG 6 6 3

MDG 7 38 11

MDG 8 7 1

other/non MDG detected 95 12

total = 195 41

MDG's submissions = 100 29  

Table 2 

5.1. Presenting the UNDP Sweden & UNDP New York  

Millenniemalen.nu is a webpage distributed by the Swedish UNDP office in Stockholm that 

focuses on Millennium Development Goals. The webpage publishes news articles and 
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information to its 88 followers (26 of April 2012) that are to inform the visitors of the work 

carried out around the world. The Facebook page linked to the webpage is “millenniemålen – 

åtta mål för en bättre värld”, a group created by the Swedish UNDP office. 

The UNDP office in New York is the international and main office of the Millennium 

Development Goals campaign. The Facebook page, “United Nations Development 

Programme – UNDP”, have been up and running since 9
th

 of January 2009 and by the end of 

April 2012, 97 078 followers have “liked” the page, approving a feed of news to be presented 

on the users sign-in page (facebook.com 2). 

5.1.1. Eradicate extreme poverty and hunger 

The first Millennium Development Goal is set to ”eradicate extreme poverty and hunger”, 

where poverty is measured as people living on less than one dollar a day (UNDP.org 2). Both 

poverty and the population suffering from hunger are set to be reduced by half by the end of 

2015. This goal also includes the step to achieve full and productive employment for 

everyone, including women and young people (UNDP.org2). 

During the time period November 2011 to April 2012, the Swedish UNDP office presented 

six articles linked to the first of the millennium development goals, where five of them were 

presented on the social media site Facebook through their organizations fan group and one the 

webpage. The articles highlighted different approaches to the subject of extreme poverty and 

hunger, where improved economical systems and the struggle with corruption as well as the 

work carried out by the UNDP at Haiti and providing work in Somalia are to be mentioned as 

poverty reducers (millenniemalen.nu 2). Submissions of the goal are often interlinked with 

other MDGs, as an improved situation regarding primary education, sustainable 

environmental or gender equality has an effect on the poverty situation as well. 

The UNDP New York publishes 28 articles that can be linked to the subject of extreme 

poverty and hunger. Submissions included both photo albums, “Take one action against 

poverty”, and articles focusing on the link between the first MDG and other millennium goals, 

such as empowerment of rural women. Two articles from this goal got more than 20 

comments, one where the discussing the connection between cash transfers to poor people 
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(appendix 8) and the other brings up the linkage between education and poverty reduction 

(appendix 9).  

5.1.2. Achieve universal primary education & Promote Gender Equality and empower 

women 

The second goal, “Achieve universal primary education”, focuses on the access to schools for 

both girls and boys (UNDP.org4). The second goal is sometimes linked to the third MDG, 

“promote gender equality and empower women”, as education is one of the areas where 

women are treated unequally, both in primary as well as secondary school. This third goal 

also include several sub target such as equality within the field of work outside agriculture 

and share of women in parliament, two areas where female representation still are as low as 

20 per cent in the year of 2012 (UNDP.org 5).  

The six articles presented on the Swedish UNDP Facebook page that could be linked to both 

the second and third MDG are within the area of equality as a bridge towards education and 

eradication of poverty.  

“Improved equality between women and men, to start deliver the aid that has been promised and 

continue investment in education is other conditions for an effective and sustainable development 

[…]” 

Source: Millenniemalen.nu 3 (2011) 

Articles handling these two goals discussed subjects such as international co-operation 

between the UN’s different departments and world-wide countries to provide a sustainable 

plan for equality (millenniemalen.nu). The two sub goals for MDG 3 are represented two 

articles, one that discusses the results for women in a new democracy after the “Arabic 

spring” and the other that highlights the situation for women in the agriculture sector and the 

need for an improvement, that otherwise slows down the goal set for primary education and 

reduction of extreme poverty (millenniemalen.nu 4).  

During the time period for this thesis, November 2011 until April 2012, the UNDP New York 

office published two submissions on the Facebook page that could be linked to the second 

Millennium Development Goal. The first included a video clip regarding education and 

international development, while the second submission was a quote by Rebecca Grynspan, 
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UNDP’s Associate administrator, highlighting the importance to provide education for both 

genders (Facebook.com 2). 

The empowerment of women and gender equality, MDG 3, were the second most highlighted 

goal on the UNDP New York’s Facebook page, counting nineteen submissions linked to the 

goal and three with more than 20 comments to be text analyzed. A live chat with Rebeca 

Grynspan concerning empowerment of rural women with more than twenty 

comments/respond in a two-way communication session, a question stated by UNDP New 

York in a publication of the readers own thoughts of getting women into parliament also 

resulted in 20+ comments, and the third submission by the UNDP New York that will be 

analyzed is the article written by Helen Clark regarding women into parliament. 

5.1.3. Reduce Child Mortality & Improve Maternal Health 

The fourth and fifth goal, “Reduce Child Mortality” and “Improve Maternal Health” are both 

focusing to reduce the risks of giving birth and to improve the chances for the child to survive 

the first five years, which is seen as the high risk period of a newborn. The fifth goal also 

searches to improve the situation for mothers to survive during giving birth (UNDP.org 6). 

These two goals were included in one article during the set time period published on the 

Swedish Facebook page, which were to inform that a seminar regarding the third, fourth and 

fifth millennium development goals were to be held at the Swedish UNDP office. 

The UNDP New York did not publish any submissions that could be linked to the fourth or 

fifth goal.  

5.1.4. Combat HIV/AIDS, malaria and other diseases 

“Combat HIV/AIDS, malaria and other diseases”, MDG 6, works to halt and reverse the 

spread of diseases by providing treatment to all who want and needs it (UNDP.org 7). Three 

articles were presented on the UNDP Sweden’s Facebook site which focused on the spread of 

the HIV virus. In November the annual UNAIDS report was published, which concluded that 

the epidemic had been halted, a message that could be read in the other two articles as well.  

HIV/AIDS, malaria and other diseases were in focus six times during the stated time period 

showed on the New York page. The submissions that where published focused on work 

concerning diseases on an national level, such as the YouTube-link provided to the users 
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showing what UNDP are doing in Uzbekistan, as well on international level with 5000 

youth’s thoughts from all over the world regarding strategies to overcome AIDS collected on 

a webpage, published on the 24
th

 of April (Facebook.com 2). 

5.1.5. Ensure Environmental Sustainability 

The seventh goal, “Ensure Environmental sustainability”, focuses on the environmental 

struggles and works towards the target to integrate sustainable development into countries 

policies to prevent the loss of environmental resources (The Millennium Development Report, 

2011:48). The goal includes improvement of living standards for people living in slums, 

access to safe water and basic sanitations as well as stopping the deforestation (UNDP.org 8). 

As the year 2012 were stated the International year of sustainable energy for all, articles 

during this year contained more information regarding this subject instead of focusing more 

on deforestation or safe drinking water (Millenniemalen.nu 5). 

“Often is it humans that already is exposed – due to poverty, inequality or different forms of 

discrimination – that are affected most by the environmental destructions”. 

Source: millenniemalen.nu 6 (2012) 

The Human Development Report 2011 focused on the connection between sustainability and 

social justice, but also on the connection between the environmental destruction and the effect 

it has on the poverty situation. Included in the seventh millennium development goal is access 

to safe water, a sub goal that was highlighted in an article presented on the UN world water 

day. Access to safe water and water to conduct farming affect the first MDG goal, as lack of 

water stops the production of food needed to survive (Millenniummalen.nu 4)  

As stated by Ban Ki-Moon, 2012 shall be the year of sustainable energy for all. The 

importance of it in economical growth, social justice and sustainable development are closely 

linked to the importance of clean energy as well as sustainable environment 

(Millenniemalen.nu 9). The lack of sustainable energy affects the development of countries 

but also serves as a huge blockage for families to move above the poverty line. The usage of 

modern clean energy will provide services that affect the current health conditions, using 

modern stoves instead of fires that cause poisoned smoke as an example. The pollution from 

the fires also affects the environmental conditions regarding pollution of the air. The extra 
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time that are provided when not being forces to collect fuel to the fire are said to have a 

positive influence on the chance to get education (millenniemalen.nu 9).   

This goal was the most highlighted by both offices, with eleven submissions by the 

Stockholm office and thirty-eight published of the New York Facebook page. The Swedish 

articles included subject such as sustainable development and the linkage to poverty and 

energy (six articles), two reportage from a climate meeting in South Africa, one publication of 

a report including several environmental projects, the publication of the Human Development 

report 2011 and a film link with focus on the forest. These articles will later be discussed and 

text analyzed. One article got more than 20 comments out of the 38 UNDP New York 

submissions. The topic of that publication were to spread information regarding the set 2012 

topic and for the readers to “show their support”. 

 During the set time period the New York UNDP office published pictures of people from 

different part of the world, encourage the visitors/users/followers to interact and tag and/or 

guess what the person was doing. Linking the picture to the MDG is the picture text, a 

question which ask how the user think the picture are to be linked to sustainable development, 

a subject the MDG 7 are to be included in (Appendix 4). World Water Day, set to the 22 

march, were highlighted by publish a picture (with the World Water Day logo) and then 

encourage the followers to “tag, like and share” the picture. Similar way to engage the public 

in the agenda are seen in the different submissions regarding the other goals (Facebook.com 

2).  

Rio +20 (12 articles) is an UN supported meeting that set to discuss how to “reduce poverty, 

advance social equity and secure environmental protection” (uncsd2012.org). The meeting 

includes three big and important questions (economical, environmental and social 

development) under the main topic “sustainable energy for all”. Similar to the World Water 

Day have Rio +20 submissions engage the followers with pictures, links were the questions 

from the followers can be forwarded to the meeting and shaping discussion on the Facebook 

page (Facebook.com 2). 
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5.1.6. Develop a global partnership for development 

In November 2011, a climate meeting regarding the Kyoto protocol was held.  A country that 

agreed to the term of the protocol has signed up to reduce the national carbon oxide 

pollutions, one of the greatest challenges to reach sustainable environment 

(Millenniummalen.nu 7). Even though there was no new agreement during the meeting, a 

committee was formed to create a new climate agreement that all countries could agree upon. 

This committee can be linked to the last MDG, “Develop a global partnership for 

development” (Millenniummalen.nu 8). The eight and last goal includes what many people 

connect with the UN as whole, aid towards developing countries. The targets of this goal 

include providing a non-discriminatory market where pharmaceutical, technological and debt 

problems can be solved to speed up the development in least developed countries (UNDP.org 

9). One submission from the UNDP Sweden could be linked to the global partnership of aid 

and trade. 

Seven submissions from the UNDP New York page could be categorized to the goal, often 

interlinked with other MDG. The goal is set to enable a coalition regarding aid and trading 

between countries to enable development, which makes the goal important in enabling 

sustainable energy for all. Articles regarding the meeting in Rio +20 is also included in this 

goal, were countries and leader from all over the world are gathering to discuss to important 

issues global sustainable development. A submission that highlighted this goal is the question 

raised on the 11
th

 of April, “how can the international community partner with the private 

sector and civil society to build a sustainable future for all?”. A question that was both as 

rhetorical, but also encourages the followers to engage in the question (Facebook.com 2). 

5.2 The Swedish Facebook submissions 

The Facebook group “millenniemålen – åtta mål för en bättre värld” has been up and running 

since the 21th of November 2011. With the UNDP office in Sweden as operators of the group, 

news that are linked to the goals and development work carried out by the UNDP are 

presented on the “wall”. Thirty-six articles have been published on the social media site 

www.Facebook.com, twenty-nine of these articles could be directly linked to one of several of 

the Millennium Development Goals.  

http://www.facebook.com/
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Facebook allows the followers to comment on the submissions and/or use the function “like”, 

as a way of showing support or appreciation to the group or to a specific article. By doing so, 

published information from the group will be presented on the followers front page, allowing 

them to follow the information releases. By the time this thesis ended, the group had 88 

followers, and had published thirty-six articles with 42 “likes”, twelve during 2011 and thirty 

from January until April (Table 1). During the same time period one comment was posted on 

an article, 27
th

 of January, discussing clean energy and its connection to poverty and social 

justice (facebook.com).  

The Facebook group is used as a gateway to the UNDP Stockholm’s webpage 

millenniemalen.nu (appendix 1 and 2). The submissions included a headline and intro 

paragraph, which allows the reader to get a quick understanding of what the article are to 

discuss, as well as the picture in the beginning that are linked to the subject. When the article 

is longer than a page, it often includes a supporting quote from the report or organization that 

is in focus. One of the most important tools for social media news is the allowance to link and 

spread the articles quickly. Millenniemalen.nu have in links to the three most famous social 

media sites, Facebook, Twitter and MySpace as well as Google+ and digg the end of their 

articles. These links serves as quick gates to the site were the article are easily presented to the 

users own network. Links to supporting articles, websites that are handling the same subject 

or earlier articles are also presented in the end of the news article, allowing a quick jump 

between two “sites” (Brown, 2009:129) 

The tags, or keywords, of the article are presented in the end of the text (Appendix 9.5.1). The 

subjects and areas that are included in the article stated, including links to each subject that 

guides the reader on to news with the same tags. Tags are used to narrow down the content of 

the website, a work that the reader otherwise would have to do by themselves, and present 

articles with the same tags in them. This way of linking the articles can be seen as the same 

procedure as the content analysis is doing, as it divides the data into categories depending on 

which tag that have been selected. 

5.3. New York Facebook usage 

The UNDP office in New York has been present on Facebook since 2009, publishing 

information regarding the Millennium Development Goals and the work that the offices all 
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around the world are carrying out. Publication of photos with texts, links to news sites and 

video links with information as complementing facts ensures the follower that they are to be 

up to date with the work of UNDP.  

When publishing the material, UNDP New York uses “Hootsuite”, a social media 

management system which enables publication on several social networks from one data base 

(Hootsuite.com). The submissions contain a presenting headline, but also the intro paragraphs 

often in form of a question (Appendix 4). Sometimes the intro was in form of a quote, and the 

followers were instead encouraged to like, share and comment their agreement/disagreement. 

Pictures, video link to a YouTube video or similar social media page are often linked to the 

intro paragraph. (Facebook.com 2). The submissions published on Facebook enable a quick 

way to share the information, but only on Facebook with other Facebook users.  

During the time span for this thesis, the submissions included 15 706 likes, where the most 

“popular” had 537 likes. That publication was a single quote published 29 January, saying 

“give a man a fish and you feed him for a day. Teach a man how to fish and he will eat for a 

lifetime” with an intro paragraph encourage the user to “like” if they agreed. This quote 

resulted in 47 comments as well as 92 shares. Most comments, 79 (not including the photo 

albums) was a submission from the 15
th

 of January, where a picture showing the eight goals 

with a following intro paragraph encouraging the users to tag was published (49 tags) 

themselves consider which goal they thought needed the most attention in their home country 

(appendix 3). The most shares submission was regarding the International Anti-Racism Day 

(21 March) shared 165 times. This submission encouraged the followers to tag themselves if 

they agree that appreciating different cultures is important (Facebook 2). 

The evolving relationship between UNDP and the followers can be seen throughout UNDP’s 

Facebook page. An example is the post from second of January 2012, where a picture with the 

eight goals is published including the question “what should be UNDP’s priority for 2012?” 

(Appendix 5). This submission shows the connection between Facebook and Public Relations 

as well as two-way communication, as the question encourage the user to comment (98 

comments all in all) in direct connection to the picture, but also the importance for the UNDP 

to know what the followers want to know more about. 
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6.  Analysis 

In this chapter, the empirical content will be analyzed using content analysis as well as text 

analysis on the 24 selected articles.The theoretical approaches will be used to explain how 

the offices set the agenda through Facebook as well as creating and maintaining a relation to 

the public. 

Both Stockholm and New York UNDP office are working with awareness regarding the 

Millennium Development Goals. The difference is that while the Swedish office market is 

mainly limited/ directed to the Swedish population, the office of UNDP New York is the 

international office of UNDP with a world to report from and to. That the New York office is 

the official head office comes with effect both in the amount of submissions, but also to the 

result of followers of the page. With more followers to comment and like the submissions, 

public relations is easier to create on the international UNDP Facebook page. An active site 

brings new active followers. 

The eight goals set for the UN to reach until 2015 are interesting from the aspect that they are 

affecting everyone around the world, with goals that set out to improve international global 

co-operations but also works on national levels to secure safe water and eradicate extreme 

poverty through local organizations. It is also interesting to study the goals from a 

communication aspect as each goal is concerning sensitive areas such as child mortality and 

extreme poverty situations. Who the goal concerns may affect the amount of submissions on 

the Facebook pages, a reason that may explain the amount of submissions linked to 

environmental development as it concerns every country, no country better than another. It is 

also a subject that can be seen and reported in each country as every country is affected from 

the result of pollution.  

6.1. Theoretical analysis 

Two-way communication is interlinked with social media and public relations 2.0. The 

connection that is established between the office and the public result both in a willingness to 

listen and engage, but also in a dedicated audience. As both Sreenivasan and Hogan & Quan-

Haase stated, social media is a way of connecting and developing new ideas, and in UNDP’s 

case how to continue the process of the MDG’s. Both two-way communication and public 
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relations are needed in the agenda-setting that UNDP are doing. Facebook are to be seen as 

the “social free zone”, where dialogue can be held without any disadvantage by any parts 

which enables a relation to be built (Larsson, 2008:46). Kanter & Fine’s listening, 

engagement and creating a strong relationship model provide an understanding for the 

creation of public relations but also the importance of listening to the audience. The 

communication bridge that are build in the free zone of Facebook enables individuals from 

around the world to engage and discuss, with the result of new support, or dislike, to the cause 

of the Millennium Development Goals. 

Institutional and systematic agenda-setting show that there are several different way of 

explaining the concept of agenda-setting. The description of institutional agenda-setting is to 

be used when analyzing the agenda the UN was using when they in the year of 2000 created 

the eight Millennium development Goals. The systematic agenda-setting are included in the 

work UNDP are carrying out on Facebook, as the concept of social media uses two-way 

communication and therefore include the voice of the people outside the decision room. This 

way of combining the two concepts show a new way of setting the agenda, where the higher 

institution, UN General Assembly, set a loose agenda and the UNDP office create, through 

discussion with the public, a rate of interest. This rate can be measured through the amount of 

likes from the followers, but also in some degree to the amount of comments, where the 

followers can express their own thoughts and reactions to the texts.   

Strategic communication combines the concepts of public relations and agenda setting by 

setting the mission to spread a message to an individual of group of individuals and the goal 

for both parts to understand each other. This theory included in the thesis provides relevant 

information and guidelines in the concept of publications in the UNDP Facebook groups. 

Both UNDP offices are using in different extent the concept of strategic communication, as 

the information is strategically placed where people have shown interest in the UNDP work. 

The need of public relations and consensus of the message is mainly used by the UNDP office 

in New York, but there are no guaranties that the UNDP offices read all the comments and 

reactions towards the texts.  Still, the New York office are using the concept better that the 

Stockholm office in the matter of creating a relationship with the public in which a interest is 
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seen. The lack of public relations from the Swedish office leaves them with only half of the 

theory, a set agenda without any guarantees that it is successful.  

Cohen, March and Olsen’s Garbage Can Model showing how problem, solutions, participants 

and opportunities together or separately are creating the agenda is interesting as is does not 

really provide a frame of setting the agenda, but instead shows that agendas are set depending 

on situations that occur when two or more of these issues are mixed in the “can”. Therefore, 

the model is not merely a model but instead a diffuse frame that includes different aspects that 

may result in a set agenda. What the model shows is that there are four different aspects to be 

taken into consideration when creating an agenda. It also provides a picture that there are 

several un-known agendas that have not been set yet, as the right “garbage” have not been 

placed in the same garbage can.  

The communication guide, “The Blue Book”, highlighted the importance to separate 

educational and advocacy communication (MDG UNIT, 2004:25). The usage of educational 

communication is to be used towards the receiver of aid, to gain knowledge and information. 

Education is also a one way communication line, where A is telling B what to do/think with 

no response. Advocacy communication, changing opinion of the followers does include some 

education as it need the facts to advocate, but with a discussion and two way communication 

to follow. The lack of two-way communication in educational communication is noticed in 

Pagliani’s article, stating that the aid countries should be “educated in development” 

(Pagliani, 2007:2.8).  The communication rights stated by Philip Lee are for people to speak 

their mind and in the climate of social media is it for the organizations to listen if to set the 

correct agenda. As been explained in earlier research, communication need to occur, denying 

the people to speak their mind and use communication as an information tool will affect the 

success of the goals negatively. This is to be linked to the differences between texts, where  

informative text often include statements, does informal text include questions and 

encouraging text towards the reader (Ledin & Moberg, 2010:162). While the UNDP 

Stockholm informs the reader of the process using third hand sources, UNDP New York 

invites the reader to discuss with the information as a complementary source if there is a need 

to regain more knowledge. 
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McCombs vision of creating an agenda through surveillance of the environment, achieving 

consensus and transmission of the culture, can in some extent be compared with Kanter and 

Fine’s model of social media networks, where listening, engagement and building a strong 

relationship keeps the network together. Both these studies conduct from the beginning a 

scanning of the area, McCombs through surveillance and observations while Kanter and Fine 

instead communicate and listen to the audience. Achieving a consensus with the audience of 

what to be transmission are to be compared with the engagement that the organization sets in 

motion once the agreement of what the audience want have been set. Both models show 

interaction, observation or direct contact, with the audience creating a relationship with the 

public. The same comparison can be made between PR 1.0 and PR 2.0, where the new school 

instead of observing and shaping the audience to like them are engaging and answering to 

questions raised. PR 1.0 and PR 2.0 differ in their usage of communication. The importance 

of public relations in communication is explained both by McCombs and Kanter & Fine, as 

you need a network of people to interact with and create a relation. 

Bradbury & Clark critique to the diffuse definitions of the Millennium Development Goals 

regarding who the goals set out to help, can be linked to the definitions of maternal health and 

when a reduction of child mortality have been met. This can be one of the reasons to the low 

rate of publications regarding the two millennium goal 4, reduce child mortality, and 5, 

improve maternal health. Another reason to the low rate of submissions could be that other 

department within the UNDP is working within these areas. Difficulties with definitions may 

result of an increased amount of comments (table 1), as the network trying to together shape 

their definition of the concepts. The amount of comments may also be a result that the users 

are aware of the topic, and therefore a subject easy to discuss. 

6.2. UNDP Sweden 

The Swedish office is, as concluded from the empirical data collected and analyzed, not active 

in the way set by the social media in creating a relation, which affects the response by the 

readers. A reason for the lack of response may be that the publications are sent through their 

webpage, where no commentary field is available. By entering the link, the reader is 

transported away from the social media site Facebook to millenniemalen.nu, a non-social 

zone due to its lack of chances to respond. This affects the communication plan for the 
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Swedish UNDP to use the goals as a platform for discussion. The setting of the agenda 

towards the goals is in some matter successful, but the page needs to regain its willingness to 

create discussion and ask questions to the public, and the first step to that is listening. By 

doing so, the office reaches out to the users of Facebook and a relationship are in 

construction. This only works if the users are willing to become active, as two-way 

communication needs two active parts to succeed. A too strict interference by the offices will 

affect the conversations negative, but by setting the agenda towards a goal and from that 

allow the users to freely express their thoughts would expand the engagement on the page. 

Presenting the goal and only use communication as an information tool, will affects the goals 

outcome (CSCC.org, 2004:3).  

The blue book, the guide of communicating the Millennium Development Goals, separates as 

explained earlier the differences between educational and advocacy communication. The 

Swedish office is said to be working with awareness, but by evaluating their Facebook page, 

educational communication is noticed in the way they present their news. Millenniemalen.nu 

is an educational webpage set to explain the MDG’s, and with no chance to comment of the 

news feed, one way communication occurs which is typical for education communication. 

The Facebook page is used as a gateway to the main page creating awareness, but no 

advocacy communication as it is not emphasizing two-way communication. The goal of the 

Swedish UNDP is to raise awareness and create a debate regarding the MDG’s, but as the 

work is carried out the informative part has taken over affecting the spread of the MDG’s. A 

mix of educational information of the goals and advocacy where the information is discussed 

would be to prefer. 

Applying the text analysis on the eleven publications regarding MDG 7, some understanding 

of how the publications are used, and also a contributive factor to why there are no or very 

few comments on the publications. The text publications are published through Facebook with 

a link to UNDP Swedens webpage, millenniemalen.nu. There is no intro paragraph explaining 

the subject of the text, encouraging the reader to respond in any way (appendix 2). The lack of 

options for the reader to respond affects the chances for the text to create a relationship with 

the reader. Over all is the publications informative, as can be seen both by the lack of 

questions and encouraging interaction but also as the texts includes statements. As been stated 
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earlier, social media is about creating two way communications and enabling the chance to 

respond to the publicists using the same media. The Swedish UNDP enables the reader to 

share and spread the word of the article (appendix 2) but does not create a room for discussion 

neither on Facebook or their webpage.  

The shape of the text, who the publisher are and whenever the opinion of the publisher is seen 

in the text, can only be established to some degree, as the text is quoting from reports and 

therefore showing the quotes opinion instead of their own. Still, when the text is about 

negative news, the message is clearly seen through rhetorical figures. The rhetorical figures, 

pictures, helps showing what the text is telling, increasing the message of the publication for 

the reader to see. The intertextuality between the texts is seen as all of them are discussion the 

same main topic, ensure environmental sustainability. Often is the topic interlinked with other 

goals such as poverty reduction, as environmental disasters often affect the chances to erase 

poverty. Despite the quotas is it easy to detect voice of the text, as UN and UNDP’s work is 

highlighted and the main provider of information in the texts together with the topics of each 

publication.  

McDonnell (2003) stated that the Swedish office needs to work with awareness on the 

national level concerning the work of UNDP (McDonnell, 2003:23). Who to “target” will be 

revealed using Kanter & Fines frame - listening, engagement and building of a strong 

relationship will create a network for the Swedish office (Kanter & Fine, 2010:62-64). 

Listening should be used by both the organization and the followers, to make sure that the 

right subjects are in focus. The UNDP office in Stockholm needs to improve their listening 

agenda, creating more discussion on the Facebook group and through that fulfill the steps set 

by Kanter & Fine. Just the listening part of Kanter & Fine’s networking method is important 

as this set the rules for the following creation of a relationship. Without listening, the offices 

are going back to the “old” ways of using public relations by instead of two-way 

communication, trying to create an agenda according the their own opinion of that the 

audience want to hear. This does not only affect the chances for discussion, but also hinders 

the audience to respond to what being said without using a two-way communication tool. 

Social media encourage the followers/audience to participate, creating an area for both parts 
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to speak their mind and then together create an agenda. The agenda may be defined by the 

office, but the discussion that helps spreading the agenda need a public. 

6.3. UNDP New York 

Public Relations and two-way communication are shown on Facebook, as well as between the 

office and the followers. The relations between the UNDP New York and its followers are 

maintained through discussions and activity on the page, while the users actively participated 

through comments on the publications, support to the content of the pages through “likes”. 

The discussions and comments from the users shows that the awareness work directed to the 

“provider-of-aid” countries, at least towards the 15 706 peoples that have agreed with the 

UNDP cause. By posting a comment, the users continues the agenda set by the UNDP, and 

that without the interference from UNDP, shows that in the social network it is the people 

who decides which news is to be transferred and which is to be unnoticed. By applying the 

“rules” of Public Relations 2.0, the communication through the “likes” and “comment” tools 

provides understanding of where the interest of the followers are. 

Evaluating the Facebook page shows that the UNDP New York is applying the knowledge of 

advocacy communication, requiring two-way communication and interference with the 

audience. The submissions on the group page raises awareness of issues and advocate the 

eight Millennium Development Goals through communication with the people. Educational 

communication is working one way, and the need for two way communication is show not 

least in the commentary fields, where individuals from around the work get to ask questions 

and speak their mind to Helen Clark, the president of UNDP. 

The “free zone” that Facebook is providing is used by the New York office to create 

connection with their audience. To what extent the office is listening to the audience could 

only be measured by comparing the amount of “likes” from the audience and see if an 

increased set of submissions within that goal were published. This is not shown from this 

thesis. What can be said is that the UNDP office is active on the social media site and they are 

encouraging the users to participate through questions and direct communication using chat. 

As group administrator, the office is also responsibly to control what being said on the page, 

which can be seen as a form of listening.  
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The example presented in chapter seven from the New York office (appendix 3) provides 

interesting example of how to determine which goal to be in focus, as well as understanding 

how to maintain the interest from the followers. As Kanter & Fine described it, engagement is 

needed from both parts to maintain the relationship that is to be created. This is seen from the 

amount of submissions that the UNDP New York published, 170 articles, by the chat 

moments and by the amount of likes and comments from the audience (table 1). This second 

step founded by Kanter & Fine includes the main goal for both offices, awareness, in shape of 

the interest the users are showing to the submissions and to the willingness from the office to 

continue publishing. Together with the first step, listening, is the office creating the 

relationship that are to help the word of UNDP to be spread to new networks. 

Engagement from the audience is, as earlier stated, messured in this thesis according to likes 

and participation through comments. Thirteen of the 170 publications got twenty or more 

comments. Despite the set agenda towards MDG 7 with 38 publications (table 1), did only 

one publication concerning the goal reached the 20+ comment limit. Instead was MDG 3 

(with 3 articles) and MDG 1 (with 2 articles) the most highlighted goal. On the second of 

January 2012, the UNDP New York published a single question regarding what goal to be 

UNDP priority of 2012. The reaction, 95 comments, showed not only that the UNDP creates 

engagement towards its followers but also a proof that the followers want to participate. 

Counting the response from the followers, the answer was MDG 1, while the most highlighted 

goal during the set time period was MDG 7 (table 1). The usage of rhetorical figures was not 

used to its fullest, but instead used as a complement with little linkage.  

The relation created between the UNDP New York and the followers was maintained through 

publications containing questions regarding the work of UNDP on both an international level, 

but also for the reader to apply the thoughts on their own nation (appendix 6+7). Two 

examples showing the connection is the chat with Rebeca Grynspan, resulting in 75 

comments/answers and the encouraging words of Helen Clark in an article linking the readers 

to the comments field of Facebook. Both these examples shows the offices willingness to 

create dialogue using Facebooks own communication fields. By being present and asking 

questions is creating a relation to the user, raising the chances for the followers to engage in 

later discussions. The informal shape of the presentations, containing questions and words for 
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the users to fill out creates reactions. The topic is always set by the UNDP showing their 

interests, but the answers belong to the readers. The numbers of respond from the followers 

shows the interests, but with only 75 people out of more than 97 000 followers responding in 

the chat, may the UNDP New York discuss if this is the best way of addressing the subject. 

The intertextuality of the UNDP New York publications shows an interest in the reader, 

allowing the followers to engage and comment to the publications. Every publication contains 

a intro paragraph stating a question or a quota with a encouraging end for the reader to 

respond to. The publicists are using words like “how can we” and “yours”, painting the 

picture of UNDP and the followers as one. The informal way of writing may have the effect 

that more people are eager to commentate, as there are no right or wrong.  

6.4. Conclusion 

So, How does the UNDP office in Stockholm and New York use Facebook to set the agenda 

towards the Millennium Development Goals? 

The Swedish office is using Facebook as a gateway to their homepage millenniemalen.nu. 

The agenda is set through submissions on Facebook, containing a link to their website where 

the article has been published, which removes any chance to comment on the article. This way 

result in little/none communication with the audience, as shown by the amount of comments 

presented in chapter 5, table 1. The step to create a Facebook page is in the right direction if to 

raise awareness on the web, and the communication options is several on Facebook, if used 

right. The way the Swedish office provides their agenda, there is no way to be sure that the 

agenda have been met and “accepted” by the public. Applying the way the New York office is 

using Facebook, combined with the listening, engagement and relationship building model of 

Kanter & Fine, the Swedish UNDP office will enhance both public relations and two way 

communications. So even though the UNDP Stockholm may have set the agenda by choosing 

which topic and millennium development goals to be in focus, there is no chance to see if the 

agenda have reached the reader of the texts.  

The international UNDP office in New York’s Facebook page encourages dialogue between 

the followers and the office, publishing material regarding the eight goals several times a 

week, with a more developed focus on the first and seventh goal. Together with YouTube-
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links, pictures from around the world and direct chats with the director of UNDP is this way 

of creating a relationship to the public an example for the Swedish office to copy, setting the 

agenda towards a specific goal. The negative aspect of New York’s Facebook page is the rate 

of news uploaded. With several articles published the same day, the risk of missing articles or 

discussions is raised. Still, with a high amount of articles, a clear understanding of which goal 

that is of focus for the UNDP office in New York is seen.  

 How do the UNDP offices direct their readers in their publications in order to engage 

them in discussion? 

UNDP New York addresses their readers as a group, using words like “we” and “ours” to 

minimize the distance between the offices and the followers on Facebook (appendix 3, 5-9). 

This encourage the dialogue as people otherwise would risk saying the “wrong” words and 

thoughts to a big international organization. By including the readers’ thoughts and having a 

question for the reader to answer, the situation encourages dialogue. The Swedish office on 

the other hand lacks the integration with the followers and often publish texts as a third hand 

party, quoting and using others word. This affects the chances to create the needed “free 

zone” used to communicate and discuss, a zone that only is provided by the UNDP New 

York. The chance for a discussion to occur is also hindered by the lack of commentary fields 

of the webpage millenniemalen.nu.  

 Which Millennium Development Goals is represented the most in the publications? 

The most represented goal in the publication was, on both offices sites, the seventh 

millennium goal. This can be linked to this year’s theme of sustainable energy for all includes 

a environmental involvement to be reached.. Still, as shown in a publication from UNDP New 

York  (appendix 6) is the most prioritized goal MDG 1 according to the followers, which can 

be seen as a failure in setting the agenda towards the seventh goal. As stated earlier, MDG 1 is 

often included in several different goals, including the sustainable energy for all goal of 2012. 

The Swedish offices most represented goal was also the seventh, which may or may not be an 

result of the focus from the international office. It shows that the UNDP Stockholm followed 

the 2012 goal set by the international office, even though there are not any proof or linkage to 

the main page. 
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 Are there any similarities in the publications made by each office, in which to improve 

the relationship between the UNDP office and the reader? 

Both offices did, during the set time period, publish publications on their Facebook pages to 

share information regarding the MDG and the process of them. The MDG’s were and 

continues to be on the agenda set by the UNDP offices, setting the focus towards a certain 

goal for the followers of the sites are to read if to get more information. The setting of the 

agenda is done by both offices, as both include the core of UNDP which is the Millennium 

Development Goals in a majority of their publications (table 1). Linked to agenda setting is 

the strategic communication that is the planning and publication of the message and for the 

message to be understood by the receiver (Falkheimer & Heide, 2010:41). Strategic 

communication is combing the target communication from marketing aiming for those with 

interest in UNDPs work with the organization communication knowing where and how to 

publish the material. The last step in strategic is the public relations, which in the field of 

social media is one of the most important parts in succeeding in creation a agenda and 

maintaining the interests. 

The concept of Public Relations is to create “communication and exchange of ideas [between 

organization and the public] to facilitate change” (L’Etang, 2009:18). The Stockholm office 

creates communication through publications, but not an exchange of ideas between the office 

and the public. The office chooses to provide a link with relevant information, but with no 

chance for two way communication to occur as the chances to comment only is possible on 

Facebook and not the webpage.  This way of publishing the material does not encourage 

communication between the office and the followers, but instead are used as an informative 

channel regarding the progress of the MDGs. The creation and maintenance of a relationship 

to the public is in need of communication between A and B, not from A to B with no chance 

to respond. Through communication, interests and values are seen which contributes to 

further dialogues. The UNDP New York can, of course, not keep count of every follower own 

values and believes, but as the followers have sign up to the news publications interests in the 

work by UNDP can be seen as a common interests. What maintained the relationship is the 

chance to communicate, to speak the mind of the follower and to discuss with people with 

similar interests.  
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The set agenda, UNDP, is the common interests of both offices followers, and therefore is the 

agenda setting successful. By including the concept of public relations together with the 

strategic communication, the UNDP office has the tools to create a relationship to the 

followers, but this demands for a free social zone for the dialogue to occur. So if the UNDP 

Stockholm wants to evolve their publications and create a area for discussion, the agenda and 

the communication must be set on the Facebook site, and stay there if to create a bond. This is 

a lesson the UNDP New York have already learnt. 
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7. Discussion 

7.1. Discussing the result 

This thesis has shown that there are differences between the two offices in using Facebook to 

set the agenda. The Stockholm office is in need of an improved social media usage to reach 

the public active on the sites. McDonnell’s description of SIDA’s different communication 

tool used to raise awareness of the MDG’s does not include social media and Public Relations 

2.0, which may affect the chances to create and maintain a relationship to the public. Not 

including social media may result in a missed market of free communication tools. 

The UNDP office in New York creates discussion and dialogues through their Facebook 

submissions, as is seen by the amount of comments from the readers. These comments are the 

core to an active page where people meet and react, to be comparing with the Swedish site 

that does not provide an area for discussion by directing the news through their webpage. The 

different approaches to social media have the affect with different amount of activity amongst 

the users, which can be used to measure the activity on the pages. The activity from people 

may provide information to the dialogue, useful for UNDP to know, as was the result from the 

live chat with Rebeca Grynspan. The Swedish page provides written knowledge, provided 

from third hand sources. If this is the communication directions for the Nordic countries 

would have been interesting to include in the thesis, but with no access to first hand 

communication plan, this could not be answered.  

The 2012 theme, sustainable energy for all, have in this thesis been linked to both MDG 1 and 

7 as poverty and sustainable environment are affected by the energy question which are to 

improve the situation for people around the world. I also included the MDG 8 goal in articles 

directly linked to the subject as the concept “all” includes the world population, not only the 

western. Knowledge and contributions in shape of aid to the global south countries are 

essential to reach the theme set by the General Secretary Ban Ki-Moon. Even though no 

connection can be proven, the interest for the global environment growing, this can be the 

reason for the high amount of articles published. Both poverty and sustainable environment 

are global problems that affects or are in direct linkage to the other goals, a thought that also 

may serve as a answer to the amount of submissions within the areas. 
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The amount of non-definable articles categorized as “others”, 95 for New York and 12 from 

Stockholm, shows the different angles that UNDP have, but may also be an effect of the 

categorize chosen for this thesis. Having other categorize may have change the result and the 

amount of submissions to analyze. 

Regarding the negative aspect presented by Bradbury & Clark towards the definitions of the 

Millennium Development Goals, I agree that some of the goals are too wide and non-defined 

regarding who the target group is. With an organization at the international level of UNDP 

and UN is it difficult to provide a international definition of development, as development are 

defined different depending on which part of the world you are working. 

Facebook had 80 million users in 2008 and 842 million in 2012, numbers that demonstrate 

that the interest for social media and Facebook is under constant growth. Still, Facebook is a 

tool accessible only for those with internet and electricity to state their mind and express their 

feelings. Facebook is a usable tool for the common man to become active in a international 

discussion, but the reader must always keep in mind that it is not the word of the poorest and 

most exposed. The social media site is only a part of the communication process of the UNDP 

offices, and therefore is this study only investigating the setting of agenda through Facebook, 

not the activity as whole.  

In our modern society, information and news are provided to us both through traditional 

media sources, TV, news papers, and modern social media sites such as Facebook. As 

McCombs & Shawn stated the bond between the individual and mass communication is set to 

the need for information, and is often the only source to the information provided to the 

individual through social and mass media. It is important to remember that social media only 

exist on the web, and the importance of traditional media to continue its work is essential to 

provide information. This knowledge is needed to be included when communicating the 

MDGs, otherwise would the non-computer using people miss out on important information. 

Traditional media need to be included for part of the world that does not have the same access 

to internet and electricity. The majority of the MDG are direct towards the poor countries in 

Africa and Asia, where traditional media as television and newspapers still are the biggest 

source of information. It should also be mentioned that conduction two-way communication 

with every person the UNDP sets out to help, would take up time, a factor that is critical when 
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handling with development. I believe that a mix of PR 1.0 and PR 2.0 is the best in reaching 

the MDGs, conducting small scale forums for the public to speak their mind, that later will be 

seen as the human behavior in that typical area. 

The UNDP offices are both working with agenda setting towards a public with interests in the 

UNDP work. Where the UNDP Stockholm chooses to public links to their webpage, they 

decide to safe up – not risking getting negative feedback. What they also do is that they refuse 

the reader to respond to what been red, and in the same time refusing the reader and the office 

to create a bond between them. This also has the effect that the office cannot be sure of how 

many people that is reading the text and if the text concerns the public – if the agenda is 

accepted by the public. The numbers of comments in Table 1 shows that the UNDP New 

York is allowing their readers to react and encourage them to do so through questions and 

statements (appendix 4-9). Social media needs constant action from the publisher for the 

reader to react. By increasing the amount of publications, encourage the readers to respond 

and react using the very same media that the organization is using, UNDP Stockholm may 

increase their public relations and the focus on the MDG among Swedish Facebook users will 

increase. 

7.2. Continuous research 

The field of social media will continue to growth, and with it the need to understand is value 

within fields of communication. Facebook is by the moment on of the biggest social media 

site where messages and pictures are sent from all over the world, allowing people to keep in 

contact even though they are on different sides of the earth. Therefore would a research on the 

role of Facebook within the area of NGO’s and development communication be interesting, 

using the lesson learned by the UNDP offices. 

The content on both sites are still growing, and an continuous research on each goal as well as 

the respond from the followers will help to expand the knowledge of the agenda set by the 

UNDP. Allowing the Swedish Facebook page to grow, hopefully more followers will react to 

the news and publications making it possible to compare the two offices once more using the 

same sampling data. Comparing the usage of social media between the Nordic countries 
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would be interesting in the matter that the countries are similar in the access to internet and 

computers, and also the similarities in way of living.  

An observation study on the two different offices would help expand the understanding of the 

usage of social media, and also why they are publishing the material. This study has been 

made from the material gathered through the internet, resulting in third hand material. 

Understanding and meeting the people on the offices will help understand the work to 

maintain relations with the followers. The research that have been done here cannot be 100 

per cent correct until interviewing each and every follower on the Facebook pages, but by 

interviewing the publicists an understanding of what reactions that they trying to reach can be 

met. 

If more time was provided, a survey towards Swedish Facebook users as well as active 

international users of UNDP New York would be of interest for the study to understand the 

usage of Facebook and activity on the UNDP page from the users’ point of view. Also 

including Norwegian and Danish UNDP offices and their usage of social media would 

strengthen the thesis. Another aspect could be to use other categories or widen the definition 

of each group to see if the amount of articles in each category would turn out different. 

 

 

 

 

 

 



 

Linnaeus University Spring 2012 

Thesis 15 hp 2MK50E 

Victor Petersson 

 

 

50 

 

Bibliography and appendix 

Articles 

Bradbury, Jill & Clark, Judy (2009) The Millennium Development Goalposts: Researching 

The score on and off the Field Journal of Health Management vol 11 pp 391. Published by 

Sage at http://jhm.sagepub.com/content/11/2/391 (04-04-2012) 

Cohen, Michael D., March, James G., Olsen, Johan P. A Garbage Can model of 

organizational choice Administrative Science Quarterly, Vol. 17, No. 1 (Mar., 1972), pp. 1-

25. Published by JSTOR at http://www.jstor.org/stable/2392088 (22-05-2012) 

Hogan, Bernie & Quan-Haase Anabel (2010). Persistence and changes in social media 

Bulletin of Science Technology and Society vol 30 pp 309. Published by Sage at 

http://bst.sagepub.com/content/30/5/309 (04-04-2012) 

Lee, Philip (2010) How implementing the communication rights might contribute to achieving 

the Millennium Development Goals. Published by RCC at 

http://www.rccongress2010.org/presentations/Philip_Lee_Communication_Rights_and_the_

Millennium_Development_Goals.pdf (13-04-2012) 

McCombs, Maxwell E. & Shaw, Donald L. (1972) The Agenda-setting function of mass 

media Public Opinion Quarterly vol. 36 issue 2, pp. 176-187. Published at 

http://poq.oxfordjournals.org/content/36/2/176.full.pdf+html (02-04-2012) 

McDonnell, Ida (2003) An international perspective on communication strategies for the 

Millennium Development Goals. Published by OECD Development Centre at 

http://www.oecd.org/dataoecd/19/8/33904346.pdf  (13-04-2012) 

MDG’s Unit (2004). The Blue Book – A Hands-on Approach to Advocating for the 

millennium development goals. Published by the MDG’s Unit, Bureau for Resources and 

Strategic Partnerships at http://www.unssc.org/ (12-04-2012) 

Pagliani, Paola (2007) The MDG’s as a communication tool for development. Published by 

United Nations Development Programme & Oslo Governance Centre at 

http://jhm.sagepub.com/content/11/2/391
http://www.jstor.org/stable/2392088
http://bst.sagepub.com/content/30/5/309
http://www.rccongress2010.org/presentations/Philip_Lee_Communication_Rights_and_the_Millennium_Development_Goals.pdf
http://www.rccongress2010.org/presentations/Philip_Lee_Communication_Rights_and_the_Millennium_Development_Goals.pdf
http://poq.oxfordjournals.org/content/36/2/176.full.pdf+html
http://www.oecd.org/dataoecd/19/8/33904346.pdf
http://www.unssc.org/


 

Linnaeus University Spring 2012 

Thesis 15 hp 2MK50E 

Victor Petersson 

 

 

51 

 

http://europeandcis.undp.org/home/show/74FB2ABD-F203-1EE9-BE6FAF86E37278FE (14-

04-2012) 

Rogers, Everett M., Dearing, James W., Bregman, Dorine (1993). The Anatomy of Agenda-

setting Research. Journal of Communication vol 43 pp 68-84. 

http://onlinelibrary.wiley.com/doi/10.1111/j.1460-2466.1993.tb01263.x/abstract (02-04-2012) 

Thackeray Rosemary, Neiger Brad L., Hanson Carl L., McKenzie James F (2008). Enhancing 

Promotional Strategies within Social Media Programs: Use of web 2.0 Social Media Health 

Promotion Practice 2008 vol 9 pp 338. Published by Sage at 

http://hpp.sagepub.com/content/9/4/338 (23-02-2012) 

United Nations (2011) the Millennium Development Report, New York: UN 

http://www.un.org/millenniumgoals/reports.shtml (2012-05-22) 

UNDP (2011) UNDP at a glance, New York: UNDP. 

http://www.undp.org/content/dam/undp/library/corporate/brochure/wundp_brochure_2011-

ENGLISH.pdf (2012-05-22) 

 

Literature 

Bernays, Edward L., (1952) Public Relations Norman : University of Oklahoma Press 

Björkdahl, Annika (2008) Förenta Nationerna. Internationella Relationer red. Gustavsson, 

Jakob, Tallberg, p. 403-422. Lund: Studentlitteratur AB  

Brown, Rob (2009) Public Relations and the Social Web – how to use social media and web 

2.0 in communications London: Kogan Page Limited 

Bryman, Alan (2011) Samhällsvetenskapliga metoder Malmö: Liber AB 

Ejvegård, Rolf (2009) Vetenskaplig Metod, Lund: Studentlitteratur AB 

Falkheimer, Jesper & Heide, Mats (2010) Strategisk kommunikation Lund: Studentlitteratur 

AB 

http://europeandcis.undp.org/home/show/74FB2ABD-F203-1EE9-BE6FAF86E37278FE
http://onlinelibrary.wiley.com/doi/10.1111/j.1460-2466.1993.tb01263.x/abstract
http://hpp.sagepub.com/content/9/4/338
http://www.un.org/millenniumgoals/reports.shtml
http://www.undp.org/content/dam/undp/library/corporate/brochure/wundp_brochure_2011-ENGLISH.pdf
http://www.undp.org/content/dam/undp/library/corporate/brochure/wundp_brochure_2011-ENGLISH.pdf


 

Linnaeus University Spring 2012 

Thesis 15 hp 2MK50E 

Victor Petersson 

 

 

52 

 

Falkheimer, Jesper & Heide, Mats (2003) Reflektiv kommunikation Malmö: Liber AB 

Fiske, John (2010) Kommunikationsteorier: en introduktion Stockholm: Wahlström & 

Widstrand 

Gregory, Anne (2009) Public Relations as planned communication in Exploring Public 

Relations 2
nd

 ed red. Tench, Ralph & Yeomans, Liz. P. 174-198 Harlow: Pearson Education 

Limited 

Holm, Olof (2004) Strategisk marknadskommunikation – teorier och metoder Malmö: Liber 

Ekonomi 

Joachim, Jutta M (2007) Agenda Setting, the UN and NGO’s: Gender Violence and 

Reproductive Rights. Washington: Georgetown University Press 

Kanter, Beth & Fine Allison H. (2010) The networked nonprofit - connecting with social 

media to drive change.  San Francisco, CA, USA: Jossey-Bass, John Wiley & Sons, Inc.  

Larsson, Lars-åke (2008) Tillämpad kommunikationsvetenskap. Lund: Studentlitteratur AB 

Ledin, Johanna & Moberg, Ulla (2010) Textanalytisk metod in metoder i 

kommunkationsvetenskap Red. Ekström, Mats & Larsson Lars-åke p. 153-176 Lund: 

Studentlitteratur AB 

L’Etang, Jacquie (2009) Public Relations – Concepts, Practice and Critique London: Sage 

Publications Ltd 

McCombs, Maxwell (2004) Setting the Agenda – the mass media and public opinion 

Cambrige: Polity Press 

Nayyar, Deepak (2010) Public Relations and Communication. Imliwala Phatak: ABD 

Publishers 

Phillips, David & Young, Philip (200) Online Public Relations – A practical guide to 

developing an online strategy in the world of social media 2
nd

 ed. London: Kogan Page 

Limited 



 

Linnaeus University Spring 2012 

Thesis 15 hp 2MK50E 

Victor Petersson 

 

 

53 

 

Priest, Susanna H. (1996) Doing Media Research An introduction. Thousand Oaks: Sage 

Publications, Inc.  

Riffe, Daniel & Lacy, Stephen & Fico, Frederick G. (2005) Analyzing Media Messages – 

Using Quantitative Content Analysis in Research New Jersey: Lawrence Erlbaum Associates, 

Inc. 

Salander, Henrik (2002) Detta är FN – En introduktion till Förenta nationerna och svensk 

FN-politik. Stockholm: Edita Norstedts Tryckeri AB 

Solis, Brian & Breakenridge, Deirdre (2009) Putting the Public back into Public Relations: 

How social media is reinventing the aging business of PR. New Jersey: Pearson Education, 

Inc. 

Szondi, György (2009) Public Relations as planned communication in Exploring Public 

Relations 2
nd

 ed red. Tench, Ralph & Yeomans, Liz. P. 117-147 Harlow: Pearson Education 

Limited 

Vilby, Knut (1994) Norden og FN’s sociale agenda. I Norden i FN: Status och 

framtidsutsikter red. Egnes, Åge p. 92-108 Stockholm: Norstedts Tryckeri 

Internet Sources 

Breakenridge, Deidre (2012) PR 2.0. defined http://www.deirdrebreakenridge.com/pr-20-

defined/ (21-05-2012) 

Communicationforsocialchange.org. CSCC (2004) Bellagio Statement on the Role of 

Communication in Meeting the Millennium Development Goals 

http://www.communicationforsocialchange.org/pdf/statementmdgmeetingnov04final.pdf (13-

04-2012) 

Facebook (2012) millenniemålen – åtta mål för en bättre värld 

http://www.facebook.com/pages/Millenniem%C3%A5len-%C3%A5tta-m%C3%A5l-

f%C3%B6r-en-b%C3%A4ttre-v%C3%A4rld/202682296473980 (14-05-2012) 

http://www.deirdrebreakenridge.com/pr-20-defined/
http://www.deirdrebreakenridge.com/pr-20-defined/
http://www.communicationforsocialchange.org/pdf/statementmdgmeetingnov04final.pdf
http://www.facebook.com/pages/Millenniem%C3%A5len-%C3%A5tta-m%C3%A5l-f%C3%B6r-en-b%C3%A4ttre-v%C3%A4rld/202682296473980
http://www.facebook.com/pages/Millenniem%C3%A5len-%C3%A5tta-m%C3%A5l-f%C3%B6r-en-b%C3%A4ttre-v%C3%A4rld/202682296473980


 

Linnaeus University Spring 2012 

Thesis 15 hp 2MK50E 

Victor Petersson 

 

 

54 

 

Facebook 2 (2012) United Nations Development Programme – UNDP 

http://www.facebook.com/UNDP (16-05-2012) 

Facebook 3 (2012) Om http://www.facebook.com/facebook?sk=info (21-05-2012) 

Hootsuite.com (2012) About Hootsuite http://hootsuite.com/company (17-05-2012) 

Mefalopulos/worldbank.org (2008) Promoting the Role of Development Communication in 

UN organizations http://blogs.worldbank.org/publicsphere/node/5097 (13-04-2012) 

Millenniemalen.nu (2012) Start http://www.millenniemalen.nu/ (02-04-2012) 

Millenniemalen.nu 2 (2012) nyheter http://www.millenniemalen.nu/nyheter/ (14-05-2012) 

Millenniemalen.nu 3 (2011) FN:s ”call for action” I Busan: VI måste arbeta tillsammans mot 

ojämlighet http://www.millenniemalen.nu/2011/11/fns-%E2%80%9Ccall-to-

action%E2%80%9D-i-busan-vi-maste-arbeta-tillsammans-mot-ojamlikhet/ (14-05-2012) 

Millenniemalen.nu 4 (2012) Arkiv för datum mars, 2012 

http://www.millenniemalen.nu/2012/03/ (14-05-2012) 

Millenniemalen.nu 5 (2012) Arkiv för datum februari, 2012 

http://www.millenniemalen.nu/2012/02/ (14-05-2012) 

Millenniemalen.nu 6 (2012) Fattiga människor – mer sårbara för miljöhot 

http://www.millenniemalen.nu/2011/11/fattiga-manniskor-mer-sarbara-for-miljohot/ (14-05-

2012) 

Millenniemalen.nu 7 (2012) Arkiv för datum november, 2011 

http://www.millenniemalen.nu/2011/11/ (14-05-2012) 

Millenniemalen.nu 8 (2012) Arkiv för datum december, 2011 

http://www.millenniemalen.nu/2011/12/ (14-05-2012) 

Millenniemalen.nu 9 (2012) Världskonferens sätter fokus på behovet av ren energi 

http://www.millenniemalen.nu/2012/01/varldskonferens-satter-fokus-pa-behovet-av-ren-

energi/ (14-05-2012) 

http://www.facebook.com/UNDP
http://www.facebook.com/facebook?sk=info
http://hootsuite.com/company
http://blogs.worldbank.org/publicsphere/node/5097
http://www.millenniemalen.nu/
http://www.millenniemalen.nu/nyheter/
http://www.millenniemalen.nu/2011/11/fns-%E2%80%9Ccall-to-action%E2%80%9D-i-busan-vi-maste-arbeta-tillsammans-mot-ojamlikhet/
http://www.millenniemalen.nu/2011/11/fns-%E2%80%9Ccall-to-action%E2%80%9D-i-busan-vi-maste-arbeta-tillsammans-mot-ojamlikhet/
http://www.millenniemalen.nu/2012/03/
http://www.millenniemalen.nu/2012/02/
http://www.millenniemalen.nu/2011/11/fattiga-manniskor-mer-sarbara-for-miljohot/
http://www.millenniemalen.nu/2011/11/
http://www.millenniemalen.nu/2011/12/
http://www.millenniemalen.nu/2012/01/varldskonferens-satter-fokus-pa-behovet-av-ren-energi/
http://www.millenniemalen.nu/2012/01/varldskonferens-satter-fokus-pa-behovet-av-ren-energi/


 

Linnaeus University Spring 2012 

Thesis 15 hp 2MK50E 

Victor Petersson 

 

 

55 

 

UN.org (2006) Address on Taking the Oath of Office in the General Assembly 

http://www.un.org/apps/news/infocus/sgspeeches/statments_full.asp?statID=61 (24-05-2012) 

Uncsd2012.org (2012) About http://www.uncsd2012.org/rio20/about.html (17-05-2012) 

UNDP.org 1 (2012) About us  

http://www.undp.org/content/undp/en/home/operations/about_us.html (15-03-2012) 

UNDP.org 2 (2012) Eradicate extreme hunger and poverty 

http://www.undp.org/content/undp/en/home/mdgoverview/mdg_goals/mdg1.html (22-03-

2012) 

UNDP.org 3 (2012) Millennium Development Goals Eight Goals for 2015 

http://www.undp.org/content/undp/en/home/mdgoverview.htm (12-04-2012) 

UNDP.org 4 (2012) Achieve Universal primary education 

http://www.undp.org/content/undp/en/home/mdgoverview/mdg_goals/mdg2.html (22-03-

2012) 

UNDP.org 5 (2012) Promote Gender Equality and empower women 

http://www.undp.org/content/undp/en/home/mdgoverview/mdg_goals/mdg3.html (22-03-

2012) 

UNDP.org 6 (2012) Reduce child mortality 

http://www.undp.org/content/undp/en/home/mdgoverview/mdg_goals/mdg4.html (23-03-

2012) 

UNDP.org 7 (2012) Combat HIV/AIDS, malaria and other diseases 

http://www.undp.org/content/undp/en/home/mdgoverview/mdg_goals/mdg6.html (23-03-

2012) 

UNDP.org 8 (2012) Ensure environmental sustainability 

http://www.undp.org/content/undp/en/home/mdgoverview/mdg_goals/mdg7.html (23-03-

2012) 

http://www.un.org/apps/news/infocus/sgspeeches/statments_full.asp?statID=61
http://www.uncsd2012.org/rio20/about.html
http://www.undp.org/content/undp/en/home/operations/about_us.html
http://www.undp.org/content/undp/en/home/mdgoverview/mdg_goals/mdg1.html
http://www.undp.org/content/undp/en/home/mdgoverview.htm
http://www.undp.org/content/undp/en/home/mdgoverview/mdg_goals/mdg2.html
http://www.undp.org/content/undp/en/home/mdgoverview/mdg_goals/mdg3.html
http://www.undp.org/content/undp/en/home/mdgoverview/mdg_goals/mdg4.html
http://www.undp.org/content/undp/en/home/mdgoverview/mdg_goals/mdg6.html
http://www.undp.org/content/undp/en/home/mdgoverview/mdg_goals/mdg7.html


 

Linnaeus University Spring 2012 

Thesis 15 hp 2MK50E 

Victor Petersson 

 

 

56 

 

UNDP.org 9 (2012) Develop a global partnership for development 

http://www.undp.org/content/undp/en/home/mdgoverview/mdg_goals/mdg8.html (23-03-

2012) 

Multimedia sources 

UNDP 2 (2011) Social Media: an outside the UN perspective [United Nations Webast].  

http://www.un.org/webcast (05-04-2012) 

Appendix 

Appendix 1:Millenniemalen.nu submission

Appendix 2:UNDP Stockholm Facebook submission 
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Appendix 3: Facebook UNDP New York 

 

Appendix 4: UNDP New York publication regarding MDG7
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Appendix 5: UNDP New York Public Relations 

 

Appendix 6: UNDP New York: International 

United Nations Development Programme - UNDP 

den 2 januari via HootSuite 

What should be UNDP's priority for 2012? 

145 likes,  95 comments, 29 shares 

Appendix 7: UNDP New York: national 

United Nations Development Programme - UNDP 

den 15 januari via HootSuite 

Which of the Millennium Development Goals needs most attention in your country and why? 

Tag yourself in this photo & tell us! 

120 likes, 79 comments, 36 shares 

Appendix 8: UNDP New York: MDG1 +MDG7 

United Nations Development Programme - UNDP 

den 20 april via HootSuite 

Can cash transfers to poor people help them face economic and climate-related crises better? 

Join the live conversation now: 

53 personer gillar detta., 21 comments 1 share 

Appendix 9: UNDP New York: MDG1+MDG2 

United Nations Development Programme - UNDP 

den 29 januari via HootSuite 

"Give a man a fish, and you feed him for a day. Teach a man how to fish and he will eat for a 

lifetime!" Like and Share if you agree! 

537 personer gillar detta., 47 comments, 93 shares 

 


