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Journalism's role in the  “Twitter  age”  is becoming an increasingly hot topic 

in media studies. This thesis was aimed at analyzing the media portrayal, 

with special emphasis on the difference between traditional and citizen 

journalism,  in  one  of  the  UK’s  most  talked  about  recent  short  films  on  the  

media topic, Black Mirror – The National Anthem, and how this could affect 

the public. Qualitative methods were used to examine the portrayal of both 

traditional journalism and citizen journalism in the film and the effects aspect 

was researched through focus group interviews.  The results of the content 

analysis showed that the film depicts traditional journalism as seriously 

challenged by the speed and extent that citizen journalism can reach through 

social media – but it also shows a dark side of citizen journalism. My content 

analysis came to support the idea that the negative portrayal of journalism in 

the film can affect the public opinion on journalism, in an indirect and 

complex way. 
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1. Introduction 
 
 
“Sex  with  a  pig?”   

 

Jaws dropped around the UK when The National Anthem, the first short film in Charlie 

Brooker’s  satirical  mini  series  Black  Mirror,  first  TX’d  on  Channel  4  in  December  2011.  The  

National Anthem attracted 1,6 million viewers on its premiere date with its controversial 

storyline  and  Black  Mirror  quickly  became  Channel  4’s  biggest  drama  launch  in  the  year,  

with millions of viewers, a BAFTA-nomination and an Emmy for best TV-movie/mini-series. 

(http://www.barb.co.uk, http://www.imdb.com/title/tt2085059/?ref_=fn_al_tt_1, 

http://www.channel4.com/info/press/news/black-mirror-returns, 

http://www.guardian.co.uk/media/2011/dec/05/charlie-brooker-black-mirror)  

 

The  National  Anthem  is  set  in  the  present  and  follows  society  and  the  newsrooms’  reporting  

of  a  scandal  that’s  been  exposed  to  the  public via social media (more detailed descriptions can 

be found in appendix 1 and 2). With this study I wanted to examine how the media is 

represented in the film, with a special emphasis on traditional and citizen journalism's role in 

the "Twitter age". 

 

Only a few decades ago, the public got its news fix from professional journalists through 

traditional media channels, such as newspapers, broadcast news reports and magazines. 

Thanks to new technology, and the internet in particular, any member of the public can now 

be a journalist and reach out to the masses through online social media sites. This 

technological  breakthrough,  also  referred  to  as  the  “Twitter  revolution”,  has  opened  up  for  

new discussions around the shift in balance between professional and amateur (or, traditional 

journalism and citizen journalism) and what this may lead to (McQuail, 2005, p.39).  

 

Stuart Allan has dedicated a whole chapter to citizen journalism in his book News Culture 

(2010) and the conclusion he comes to is that we need to open up for new aspects to the 

conversation about journalism in modern society, instead of just discussing it as a contest 

between professional and amateur. (Allan, 2005, p.224) 

 

http://www.barb.co.uk/
http://www.imdb.com/title/tt2085059/?ref_=fn_al_tt_1
http://www.channel4.com/info/press/news/black-mirror-returns
http://www.guardian.co.uk/media/2011/dec/05/charlie-brooker-black-mirror
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Studies around media effects are known to be somewhat complex. Researchers agree that the 

mass  media  certainly  affects  society’s  opinions  and behaviours  but  at  the  same  time  it’s  

difficult to prove effects as they occur in an indirect and complicated way. (McQuail, 2005, 

p.456). Despite the difficulties in proving effects, I found it important to complement the 

content analysis with an attempt at explaining how the film could affect society. I chose to 

analyse how the film could affect society through a number of focus group interviews. 

 

With the analysis of this film  and  its  effects  on  society,  I’m  aiming  to  bring a new aspect to 

the conversation and complement earlier research on the topic with a new angle. As the 

media’s  role  in  society  is  a  major  part  of  the  film  and  the  film  reaches  out  to  an  extensive  

audience, my view is that the results of the study could make an interesting contribution to the 

current discussion around different types of journalism’s  role  in  modern  society.   
 
1.1 Purpose 
 
The purpose of this report is to analyze how the media is portrayed in the short film Black 

Mirror – The National Anthem, with a special focus on the difference between traditional 

journalism and citizen journalism, and how this could affect society. 

 
1.2 Problem statement 
 
My hypothesis is that the way the media is portrayed in Black Mirror – The National Anthem 

will  affect  the  public’s  view  on  the media. I found this particularly relevant to the discussion 

around traditional journalism  and  citizen  journalism’s  role  in  the  “Twitter  age”  as  a  negative  

portrayal of traditional journalism might lead to a generally more negative view on traditional 

journalism in  real  life  and  the  same  for  citizen  journalism.  The  film  was  Channel  4’s  biggest  

drama launch in 2011 and it received outstanding viewing figures which means that the media 

portrayal in the film could potentially affect a large proportion of society. (www.barb.co.uk, 

http://www.guardian.co.uk/media/2011/dec/05/charlie-brooker-black-mirror)  

 

My hypothesis was inspired by a few different theories around media effect. All the theories 

I’ve  tested  have  different  angles  but  what  they  all  have  in  common  is  that  they  point  to  the  

fact that media influences us in some way.  

 

According to the two-step  flow  hypothesis,  media  doesn’t  necessarily affect each member of 

the public directly. Instead the message goes from the media through opinion leaders to the 

http://www.barb.co.uk/
http://www.guardian.co.uk/media/2011/dec/05/charlie-brooker-black-mirror
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rest of society. The opinion leaders are people who are particularly interested or educated in 

the  topic  and  they  pass  on  the  media’s  message to other members of the public who might not 

have the same interest or knowledge in a particular issue. (Strömbäck, 2008, p.65-75) The 

two-step flow hypothesis was interesting to my hypothesis as I had an idea that the audiences 

who choose to watch Black Mirror are interested in discussions around media and society and 

according to the two-step flow hypothesis this means that they could be opinion leaders and 

therefore, pass on the message to the rest of society. This means that the portrayal of media 

and journalism in Black Mirror - The National Anthem could affect a vast part of society, 

through its viewers. 

 

To test my hypothesis, I have focused my research on two different aspects; how the media is 

portrayed in the film and how this could affect society. 

 

In order to enable this, I have broken up my problem statement into the following questions 

and sub questions: 

 
How is the media portrayed in the film? 

 What  is  the  journalists’  role  in  the  film? 

 How is traditional journalism portrayed in comparison to citizen journalism? 

 What is the general attitude to different types of media in the film? 

 How are different types of traditional and new media used in the film? 

 
How could the portrayal of media in the film affect society?  

 Who are the viewers? 

 How can the film affect its viewers? 

 What are the  viewers’  perceptions of different types of media in the film? 

 How could the viewers’ perceptions affect society? 

 
1.3  Delimitations 
 
I’ve  delimited  myself  to  only  researching  the  media  in  the  film,  whilst  it  would’ve  been 

possible to also analyze other aspects – such as the portrayal of politicians or use of 

technology  in  the  film.  I’ve  also  chosen  to  only  focus  the  content  analysis  on  social  roles  and  
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dialogue  although  it  would’ve  been  possible  to  analyze  all  aspects  of the film, including 

camera angles, lighting, audio and narrative structure. 

 
 
1.4 Previous research 
I was unable to find any previous research around Black Mirror, which could simply be down 

to the fact that the film is rather new and researchers might not have seen a set of short films 

as an obvious choice for modern media studies. However, this study can be seen as a part of 

the discussion around journalism's role in modern society with a particular emphasis on 

traditional versus new/social media and I have hence found previous research around these 

topics relevant to my study.  

 

According to McQuail (2005, p.38), the expression "new media" has been used to describe 

modern technology since the 1960's. The expression is still used and now some of the 

essential features that differentiate "new media" from "old media" are their 

interconnectedness, their accessibility to individual users as senders and/or receivers and their 

interactivity. McQuail stresses the importance of the shifted balance of power from the media 

to the audience that new media and modern technology have caused. New media and modern 

technologies are increasingly more interactive whereas traditional media channels are 

essentially one-directional. New media, and social networking in particular, have also 

increased the speed and extent in which information travels at the same time as they have 

decreased costs (ibid). According to McQuail (2005, p.39), this means that the power that 

traditional media used to possess has now shifted to the audience's hands as society no longer 

relies on traditional media channels for information.  

 

The  reflection  of  this  “shift  in  the  balance  of  power”,  or,  conflict  between  traditional  

journalism and citizen journalism in Black Mirror – The National Anthem is the main focus 

of my analysis. Traditional media can on one hand also benefit from modern technology and, 

for example, use websites and blogs to publicize their editorial content, which the traditional 

journalists do in the film, however in this report I have chosen to focus on how citizen 

journalism is challenging traditional journalism through social media tools, rather than how 

professional journalism are benefiting from social media. 
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This conflict is discussed by Stuart Allen in the in the book News Culture, in which Allan 

attempts to examine how ordinary people spontaneously takes on the role as reporters through 

social media and what this can lead to.  As  evident  in  the  title,  Allan’s  emphasis  is  on  citizen  

journalism’s  role  in  crisis  situations.  (Allan, 2010, p.219) 

 

In  the  chapter,  Allan  discusses  Naughton’s  (1999:31)  parallels  between  journalist’s  attitudes  

towards citizen journalism with the conflicts between newspaper and television journalism in 

the early 1950s. According the Naughton, this is comparable  to  traditional  journalism’s  

conflict with the Internet. He claims that it was only when journalists started to understand 

that society is going to turn to the internet for breaking news despite warnings regarding 

reliability that they started to accept that  they  can’t  stop  this  phenomena.  The  professional  

journalists learned that they would have to co-exist with the internet instead of focusing on 

the conflict and try to stop people from turning to the internet for their news fix. (Allan, 2010, 

p.222). Allan also stresses the fact that we have to start replacing this dialogue around 

“professional  versus  amateur”  with  new  discussions  around  the  social  responsibilities  that  

both professional and citizen journalists must take on. (ibid, p.244) 

 

I related Allan’s  suggestion  that  social  responsibilities  have  to  be  discussed  when  it  comes  to  

both professional and citizen journalism to the state of the media in Black Mirror – The 

National  Anthem.  If  it  turns  out  that  there’s  no  clear  “winner”  of  the  conflict  between 

professional and amateur in the film, then this opens up for discussions around social 

responsibilities for citizens and professional journalists alike in the film, just as Allan 

concludes in the above chapter. 

 

Also Henrik Örebring brings a new angle to the discourse around  “professional  versus  

amateur”  in  the  article  Anything  you  can  do,  I  can  do  better?  Professional  journalists  on  

citizen journalism in six European countries (2013). In his study, Örnebring is striving to find 

out what professional journalists’  views  are  on  citizen  journalism.  In  order  to  find  an  answer  

to this, Örnebring interviewed 63 journalists in the UK, Estonia, Germany, Italy, Poland and 

Sweden with particular emphasis on one main question: 

 

“How  is  what  you  do  different  from  what  citizen  journalists  do?” 
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Örebring identifies three areas where professional journalists claimed authority over citizen 

journalists; expertise, duty and autonomy. According to the research data, direct claims based 

on expertise and duty where extremely common amongst the professional journalists in the 

study, whereas the claims regarding autonomy where somewhat more indirect as these claims 

referred to institutional and collective autonomy, rather than individuality. According to the 

respondents, journalists in a professional organization have more collective autonomy as they 

have the ability to give each other feedback, help each other and together engage in quality 

control, whereas citizen journalism have too much autonomy which can lead to a lack in 

quality control, and therefore, reliability. (Örnebring, 2013) 

 

The claims based on expertise and duty where expected by the author due to the ongoing 

discourse around  the  “amateur  versus  professional”,  however  the  claims  regarding  collective  

autonomy were, according to the author, the key learnings from the study as the emphasis on 

these claims where stronger than he had expected from previous research on the topic.  

(ibid, 2013) 

 

Also  Örnebring’s  study  gives  us  new  conclusions  regarding  the  conflict  between traditional 

and citizen journalism, and his results are hence also relevant to my study. According to 

Örebring,  the  discussion  around  “amateur  versus  professional”  needs  to  be  complemented  

with discussions around other differences between professional and citizen journalism, such 

as autonomy and collectiveness. This means that there is a possibility that the strong emphasis 

on  this  collective  autonomy  amongst  professional  journalists  in  Örebring’s  study  could  also  

be reflected amongst the news rooms in Black Mirror – The National Anthem. 

 

Also Gabe Mythe is discussing the positive and negative consequences of the rise of new 

media  and  citizen  journalism  in  his  article,  “Reframing  risk?  Citizen  journalism  and  the  

transformation  of  news”,  for  the  Journal  of Risk Research (2010). Mythe is pointing out the 

fact that technological convergence has led to a significant growth in citizen journalism and 

that the public is no longer simply sources of information but recorders and creators of news 

and he agrees with Allen, Örebring, McQuail and many other researchers that citizen 

journalism has come with both positive and negative consequences. Although the 

consequences of the rise of citizen journalism in society has been well researched in recent 

years, Mythe claims that the impact of citizen journalism on the reporting of risk remains an 

undeveloped area.  
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Mythe stresses the importance of thorough quality control and consideration when it comes to 

the  reporting  of  risk,  and  he’s  worries  that  this  might  get  lost  in modern news reporting 

through social media. He argues that the speed of word that social media instruments enables 

can be beneficial in many circumstances, however when it comes to risk reporting, speed is 

almost insignificant when compared to the importance of quality: 

 

‘The  rapidity  of  response  that  affluent  Western  media  users  are  blessed  with  can  at  times  be  a  

burden in that it can inhibit our proclivity to think, reflect and analyse. The drive to mediate 

risk incidents with haste does not ultimately mean that we are able to understand them better. 

This remains the fundamental challenge for all stakeholders involved in the communication of 

risk.”  (Mythe,  2010) 

 

The conclusions that Mythe draws above can also relate to the situation in Black Mirror – The 

National Anthem. Even though the news reporting in the film covers a public scandal, rather 

than risks, the haste in which news travel through social networks in the film is immense and 

Mythe is making some interesting points about the fact that this might not be all positive. 

Mythe draws the conclusion that the speed in which news travel through social media can 

“inhibit  our  proclivity  to  think,  reflect  and  analyse”  which  is  an  important  point  that  could  

possibly also be reflected in the depiction of modern news reporting in Black Mirror – The 

National Anthem. 

 
 

2. Background 
2.1 Charlie Brooker 
“Anything  television  throws  at  Charlie,  Charlie  throws  back” (Brooker, 2005, foreword by 

Graham Linehan) 

 
Black  Mirror’s  award  winning  writer  Charlie  Brooker  has  worked as a writer, journalist, 

cartoonist and radio presenter. (http://www.channel4.com/info/press/press-packs/charlie-

brooker-biography). He is well known for his satirical writing about media and television and 

he has  been  called  “The  funniest  newspaper  columnist  in  the  world”  by  The  Racing  Post  

(Brooker, 2005, appraisal section). Other than Black Mirror, some of his credits include TV-

review  show  Charlie  Brooker’s  Screenwipe, TV-review column Screen Burn for the 

http://www.channel4.com/info/press/press-packs/charlie-brooker-biography
http://www.channel4.com/info/press/press-packs/charlie-brooker-biography
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Guardian, BAFTA-nominated satirical horror drama Dead Set for Channel 4, and spoof-

listing website TV Go Home. (http://www.channel4.com/info/press/press-packs/charlie-

brooker-biography) 
 

Here’s  a  snapshot  of  Brooker’s  comments  around  media  topics,  taken  from  the  book  Screen  

burn - television with its face torn off (2005): 

 

“Because  TV  Go  Home  often  laid  into  people  in  the  media, people in the media really 

enjoyed it, because every single one of them secretly hates themselves and wants to die, or 

should  do”  (Brooker, 2005, p.11) 

 

“Hate  your  job?  Weep  yourself  awake  each  Monday  morning?  Spend  the  working  day  toying  

with your desktop icons while nonchalantly contemplating suicide? Ever considered doing 

something – anything – else?  Then  whatever  you  do,  don’t  look  to  the  coming  week’s  

television  for  inspiration.” 

(Brooker, 2005, p.13) 

 

“These  days,  watching  television  is  like  sitting  in  the  back  of  Travis  Bickle’s  taxicab,  staring  

through  the  window  at  a  world  of  relentless,  churning  shod…” 

(Brooker, 2005, back cover)  

 

I  found  Charlie  Brooker’s  earlier  work  and  open  media  criticism  relevant  to  my  study  for  two  

main reasons; Firstly, if the results of the reception analysis shows that the film can affect 

society  then  it’s  possible  that  the  film  could  contribute  to  a  view  on  media  and  journalism  that  

reflects  the  author’s  own  opinions  and  views  on  the  topic  (McQuail, 2005, p.456). Secondly, 

if it turns out that the respondents in my focus groups are fans of Brooker and his earlier work 

then  it’s  very  likely  that  they  are  interested  in  the  media  topic,  which  could  also  affect  my  

results according to the two-step flow hypothesis. (More about this in chapter 3.4)   

 
2.2 Channel 4 
Channel 4 is a commercially funded public service broadcaster. This means that the channel, 

unlike other public service channels such as the BBC, gets its revenue from sponsorships and 

advertising  but  it’s  publicly owned and not shareholder owned like other commercial channels 

such  as  ITV.  All  of  the  channel’s  commercial  activity  is  hence  directly  reinvested  into  their  

http://www.channel4.com/info/press/press-packs/charlie-brooker-biography
http://www.channel4.com/info/press/press-packs/charlie-brooker-biography
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public service remit. Channel 4 was launched under this unique business model on 2nd 

November 1982. 

 

The  channel’s  official  mission  is  to  promote  social,  environmental  and  personal  change  and  

their strategy is to achieve this through targeting five impact areas – accountability, 

community, environment, people and suppliers. The  channel’s  target  audience is 16-34 year 

olds. As Channel 4 is one of the biggest public service broadcasters in the UK, their films and 

series reach out to, and could hence potentially affect, a wide audience 

(http://www.channel4.com/info/press/corporate-information, 

http://www.channel4.com/info/corporate/corporate-

responsibility,http://www.channel4.com/info/commissioning/4producers/t4-music-faqs) 

 
2.3 Black Mirror 

“Over the last ten years, technology has transformed almost every aspect of our lives before 

we've had time to stop and question it. In every home; on every desk; in every palm - a 

plasma screen; a monitor; a smartphone - a black mirror of our 21st Century existence. Our 

grip on reality is shifting. We worship at the altars of Google and Apple. Facebook 

algorithims know us more intimately than our own parents. We have access to all the 

information in the world, but no brainspace left to absorb anything longer than a 140-

character tweet.”  (from Endemol’s  press  release  announcing  Black  Mirrors  launch, released 

11 May 2011, http://www.endemoluk.com/news/black-mirror-a-new-drama-from-charlie-

brooker) 

 
Black Mirror is a British mini-series of short films, produced by comedy content production 

company Zeppetron  for  the  world’s  largest  independent  production  company,  Endemol.  It’s 

executive produced by Charlie Brooker and Annabel Jones and series produced by Barney 

Reisz for Zeppatron. Each series of Black Mirror consists of three 60-minute episodes, each 

tapping into issues around the modern world, media and technology. The first series 

premiered on Channel 4 in the UK in December 2011 and the second series premiered in 

February 2013. 

(http://www.endemoluk.com/news/black-mirror-a-new-drama-from-charlie-brooker, 

http://www.channel4.com/programmes/black-mirror/4od#3383071) 

 

http://www.channel4.com/info/press/corporate-information
http://www.channel4.com/info/corporate/corporate-responsibility
http://www.channel4.com/info/corporate/corporate-responsibility
http://www.channel4.com/info/commissioning/4producers/t4-music-faqs
http://www.endemoluk.com/news/black-mirror-a-new-drama-from-charlie-brooker
http://www.endemoluk.com/news/black-mirror-a-new-drama-from-charlie-brooker
http://www.endemoluk.com/news/black-mirror-a-new-drama-from-charlie-brooker
http://www.channel4.com/programmes/black-mirror/4od#3383071
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Black Mirror received record-breaking viewing figures and raving reviews when the first 

series  premiered  in  the  UK  in  December  2011.  It  was  Channel  4’s  biggest  drama  launch  of  

2011 with a total audience of almost 1,9 million TV viewers and 2,1 million VOD views just 

seven days post TX. The mini-series has won an Emmy for best TV-movie/Mini-series and a 

Comedy Golden Rose. It has also been BAFTA-nominated for Best Production Design and it 

has received remarkable reviews from a number of top UK publications. (www.barb.co.uk, 

http://www.channel4.com/info/press/news/black-mirror-returns, 

http://www.guardian.co.uk/media/2011/dec/05/charlie-brooker-black-mirror, 

http://www.imdb.com/title/tt2085059/?ref_=fn_al_tt_1, 

http://www.endemol.com/news/endemol-strikes-deals-across-21-countries-for-zepp) 

 

In March 2012, Endemol announced that they had sold Black Mirror to distributors in 21 

territories, including SBS Australia, Hot Vision Israel and SVT Sweden. SVT have also 

acquired the second series of Black Mirror, which premiered on March 23rd 2013 in Sweden. 

(http://www.endemol.com/news/endemol-strikes-deals-across-21-countries-for-zepp, 

http://www.svt.se/black-mirror/mork-samhallssatir-signerad-charlie-brooker) 

 

The fact that Black Mirror was such a huge success in terms of reviews and viewing figures 

shows  that  there’s  a  general  interest  in  the  media  topic  amongst  society  and  that  the  way  the  

media is depicted in the series could potentially affect millions of people. I have chosen to 

aim this study towards the UK audience as most of the reviews and the highest viewing 

figures have come from the UK, but the series has been broadcast in several countries and this 

study could hence be relevant to other audiences too, including Sweden.  

 

2.4 The National Anthem 
The first episode of Black Mirror, The National Anthem, attracted 1,6 million viewers on its 

premiere date. (www.barb.co.uk) 

 

The  National  Anthem  is  set  in  our  present  “Twitter  age”  and  looks  at  a  modern  society in 

where the young Princess Susannah is kidnapped and the kidnapper presents the Prime 

Minister with an unusual ransom request – through a YouTube clip. During the course of the 

film, we get to follow the government in their attempts to stop the obscene ransom request 

from spreading to the public, the journalists of TV-station UKN as they struggle to keep up 

http://www.barb.co.uk/
http://www.channel4.com/info/press/news/black-mirror-returns
http://www.guardian.co.uk/media/2011/dec/05/charlie-brooker-black-mirror
http://www.imdb.com/title/tt2085059/?ref_=fn_al_tt_1
http://www.endemol.com/news/endemol-strikes-deals-across-21-countries-for-zepp
http://www.endemol.com/news/endemol-strikes-deals-across-21-countries-for-zepp
http://www.svt.se/black-mirror/mork-samhallssatir-signerad-charlie-brooker
http://www.barb.co.uk/
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with  the  social  media  storm  and  the  public  as  they,  glued  to  their  “black  mirrors”,  speculate  

around  the  one  question  that’s  taken  over  the  twittersphere in record speed; Is the prime 

minister  going  to  have  sex  with  a  pig  in  order  to  save  the  princess’  life?  

(http://www.channel4.com/info/press/programme-information/black-mirror) 

 

More detailed descriptions of the film can be found in appendix 1 and 2. 

 

According to writer Charlie Brooker, the story was inspired by today’s  society  and  current  

events  such  as  the  “Gordon  Brown/Gillian  Duffy  incident”  in  April  2010  when former prime 

minister Gordon Brown was caught calling Labour-supporter  Gillian  Duffy  “a  bigoted  

woman”  after he had accidently left his microphone on following an interview. The news 

spread like bonfire over all news bulletins which forced him to publically apologize to the 

woman. According  to  Charlie  Brooker,  The  National  Anthem  was  also  partly  inspired  by  “the  

kerfuffle  over  superinjunctions”  referring  to  the  discussion  around  the  UK  laws  that  stop  the  

media from printing certain information and the implications around the social media aspects 

of  the  matter.  An  example  of  the  “kerfuffle”  was  when  a  football  player  hiding  behind  a  

superinjunction had his identity revealed on Twitter. The football player tried to force the 

social media site to reveal the identity of the tweeters who had leaked confidential 

information about him but Twitter-users responded by posting new tweets about the football 

player at the speed of up to 16 tweets a minute. 

(http://www.guardian.co.uk/technology/2011/dec/01/charlie-brooker-dark-side-gadget-

addiction-black-mirror, http://www.guardian.co.uk/politics/2010/apr/28/gordon-brown-

bigoted-woman, http://www.guardian.co.uk/law/2011/may/21/twitter-row-superinjunctions-

parliament-debate, http://www.bbc.co.uk/news/uk-13473070)  

 

Charlie Brooker was clearly inspired by real-life events when he wrote the film which could, 

according to the screen-theory, mean that Black Mirror – The National Anthem affects society 

through  reflecting  real  life.  However,  according  to  cultivation  theory,  there’s  also  a  possibility  

that his interpretation of society could give the audience a distorted view on reality. (Gripsrud, 

2008, p. 56-57, McQuail, 2005, p.552). More details on cultivation theory and screen theory 

can be found in the following chapter. 

 

http://www.channel4.com/info/press/programme-information/black-mirror
http://www.guardian.co.uk/technology/2011/dec/01/charlie-brooker-dark-side-gadget-addiction-black-mirror
http://www.guardian.co.uk/technology/2011/dec/01/charlie-brooker-dark-side-gadget-addiction-black-mirror
http://www.guardian.co.uk/politics/2010/apr/28/gordon-brown-bigoted-woman
http://www.guardian.co.uk/politics/2010/apr/28/gordon-brown-bigoted-woman
http://www.guardian.co.uk/law/2011/may/21/twitter-row-superinjunctions-parliament-debate
http://www.guardian.co.uk/law/2011/may/21/twitter-row-superinjunctions-parliament-debate
http://www.bbc.co.uk/news/uk-13473070
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3. Theoretical framework 
My hypothesis that the way the media is portrayed  in  Black  Mirror  will  affect  the  public’s  

view on media is inspired by a few earlier theories around media and effects. I wanted to test 

a few different theories, as I believe that they complement each other and together could 

contribute to driving my research forward.  

 

Some might argue that screen-theory and cultivation theory are contradicting one another but 

to me it was essential to include both theories as they’re  both  arguing  for  the  same  basic  idea 

– that media affects society. They differ as one argues that media confirms reality and the 

other claims that media builds up a distorted view on reality,  but  I’ve  chosen  to  use  both  of  

them as they can both partly apply to my study. 

 

All of the listed theories inspired me when I wrote my problem statement and formulated my 

hypothesis. I found these theories particularly valuable when it came to my work with the 

focus groups, the questions I decided to ask them and how to analyze the results and their 

answers. 

 
3.1 Screen-theory 
The  70’s  film  analytic  theory,  screen-theory (or psycho-semiotic film theory), was inspired by 

Marxist, psychoanalytic and semiotic theory. This theory is built around the assumption that 

films (and in particular Hollywood-films) affect us in the same way as other media channels 

and institutions such as school, church and family. According to screen-theory, media 

definitely affects us but not in a simple, straightforward and mechanical way like some other 

theories might argue. Screen-theories  stresses  the  media  and  culture’s  importance  in  each  

individual’s  life  and  the  aim  in  screen-theory is to analyse how the media and culture together 

form our beliefs and identities (Gripsrud, 2008, p. 56-57). 

 

Although screen-theory is mainly focused on cinema and Hollywood-films and Black Mirror 

– The National Anthem is part of a series of short films, I still found that one of its points in 

particular could be relevant to my study. Contrary to cultivation theory and several other 

theories, screen-theory argues that media affects us through confirming reality. This means 

that if we apply screen-theory to Black Mirror – The National Anthem, the way the media is 
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depicted in the film affects its viewers through confirming the state of the media in reality 

(ibid). 

 

According to Charlie Brooker, The National Anthem is set in the present and based on recent 

public events so in this case I found it particularly relevant to test the theory that the film 

might affect its viewers through highlighting real-life events. 

 (http://www.guardian.co.uk/technology/2011/dec/01/charlie-brooker-dark-side-gadget-

addiction-black-mirror).  

 

This theory inspired me to formulate interview questions about whether the focus groups 

think that the film represented modern society in a realistic way as the answers to this could 

help me analyse the results from a screen-theoretical perspective.  

 
3.2 Cultivation theory 
Cultivation theory was developed by George Gerbner and based on the idea that television 

viewers see the world represented on the TV as a true reflection of reality and adapt their 

views, understandings and opinions accordingly. According to the theory, the more we watch 

television,  the  closer  our  views  correspond  to  the  “television  view”  and  we  start  seeing  the  

world as depicted on the TV as a true representation of reality. In cultivation analysis, the 

most common method is to compare the views as expressed on TV and compare these to the 

views of the audience. (McQuail, 2005, p.552) 

 

I found this theory relevant to my study, and especially in my analysis of the focus group 

interviews, for the same reasons as I did the screen-theory. If the answers to my focus group 

interview questions show  that  the  viewers  perceive  the  film  as  realistic,  it  doesn’t  necessarily  

mean that the film confirms reality as per the screen-theory; it can also mean that the film has 

given the viewers this idea. In the focus group situations, I asked questions about the media 

topic  and  the  respondents’  personal  views  on  media  and  journalism  before  I  started  asking  

about the film to see if their personal views corresponded with the views communicated 

through the film. 

 

 I  also  found  the  answers  to  the  focus  group  question  about  the  respondents’  familiarity  with  

Charlie  Brooker’s  earlier  work  relevant  to  the  cultivation  theory  as  a close familiarity with his 

http://www.guardian.co.uk/technology/2011/dec/01/charlie-brooker-dark-side-gadget-addiction-black-mirror
http://www.guardian.co.uk/technology/2011/dec/01/charlie-brooker-dark-side-gadget-addiction-black-mirror
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earlier  work  could  mean  that  the  respondents’  views  could  start  corresponding  with  Charlie  

Brooker’s  views  as  communicated  through  his work, according to the theory (ibid). 

 

3.3 Encoding-decoding theory 
The encoding – decoding model by Stuart Hall is used to attempt to explain the relationship 

between media and audience. According to the model, messages are usually "encoded" by the 

media which means that they are sent out to the audiences with a preferred, intentional 

reading. The encoded messages are then "decoded", or interpreted, in different ways 

depending on the receivers cultural and social position. This means that media messages are 

"polysemic", i.e. the same text can have multiple meanings depending on how the receivers 

interpret it. (McQuail, 2005, p.72-74) 

 

This model inspired me to analyse how Black Mirror - The National Anthem is encoded and 

decoded. I adapted the focus group questions in order to analyse the viewers' social and 

cultural positions as similar positions could insinuate that they would decode the film in 

similar ways. I also investigated the viewers' interest and knowledge in Charlie Brooker's 

work as a great interest and knowledge in his work might mean that the decoded 

interpretations are similar to the encoded message or preferred reading (ibid). 

 
3.4 Two-step flow hypothesis 
According to the two-step flow hypothesis, the media's messages go through two stages rather 

than directly from sender to receiver. The message is passed on from the media and through 

"opinion leaders" before it reaches the rest of society. The opinion leaders are people who 

have a strong interest or knowledge in a certain topic and hence share their knowledge or 

influence people who are less interested or knowledgeable (the “followers”). The roles of the 

opinion leader and the follower are hence interchangeable depending on the topic. 

(Strömbäck, 2008, p.65-75, McQuail, 2005, p.477) 

 

There are some issues with the hypothesis as it is not a proven theory. It is, for example, 

likely that the media's messages go through multiple stages rather than just two and it's also 

likely that messages can go straight from the media to society without any intervention from 

opinion leaders. There are also people who may not fit in to the hypothesis as they don't fit in 

to either the role of the opinion leader or the follower. (McQuail, 2005, p.477) 
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Despite the issues around using a hypothesis rather than the proven theory, I still wanted to 

include the two-step flow hypothesis as it could bring relevant aspects to my study.  However, 

due to the difficulties outlined above I have chosen to treat the hypothesis as a suggestion 

rather than a fact. 

 

I had an idea that the people who watch Black mirror – The National Anthem are interested in 

media and society due  to  the  tone  of  the  writer’s  earlier  productions. It’s  therefore  possible  

that the viewers work as opinion leaders and pass on their opinions about the media (as they 

perceived it through the film) to people who are less involved in the discussions on the 

subject. This would mean that the way the media is portrayed in the film could influence not 

only its viewers, but also the rest of society.  

 

This hypothesis inspired me to ask the members of the focus groups questions about their 

interest in the discussion around media and society and if they had watched anything else by 

Charlie Brooker. Particular interest in the media topic and familiarity with the writer could, 

according to the hypothesis, insinuate that they may be opinion leaders who pass on their 

perception  of  the  film’s  message  to  other  members  of  society  (ibid). 

 

4. Methodology 
According  to  McQuail  (2005,  p.340)  it’s  difficult,  if  not  impossible,  to  analyze  content  only  

by what we see as there are usually deeper meanings behind the surface. To enable a deep 

analysis  of  the  film,  I’ve  used  a  variety  of  qualitative  methods.   

 

As discussed in the problem statement chapter of this report, I wanted to analyse two separate 

aspects of the film: the content of the film and its affect on society. 

 

To enable this I have used different techniques from an array of qualitative methods. The 

main focus when it came to the qualitative analysis of the film has been on dialogue and 

social roles, but I have also applied techniques from poetic film analysis and quantitative 

content analysis, although on a smaller scale. 
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My attempt at analyzing the effects that the film might have on society has been through 

reception analysis, via focus groups. I am aware of the fact that media effects can be a highly 

complex subject to analyze but I still found the reception analysis part of the study too 

important to leave out.  

 

4.1 Film poetic analysis 
 
As Black Mirror – The National Anthem is a short film, I found it essential to make use of 

some tools that are customized for film analysis. However, since I only wanted to analyze the 

journalistic/media aspect of the film, I decided not to perform a complete film analysis of all 

aspects of the film, such as lighting, camera angles and audio. Instead I made use of the 

segmenting technique that falls within film poetic analysis to break down the narrative 

structure of the film. (Jernudd, 2010, p. 295-296). I created a rough segmentation in the 

beginning of the research process (appendix 1), followed by a more thorough scene-by-scene 

segmentation (appendix 2). Both of these techniques helped me when it came to applying 

other analytical methods to the film.  

 

4.2 Quantitative content analysis 
 
Although this research project is of the qualitative description, I have used some techniques 

within quantitative content analysis in the beginning of the process to give myself a clear 

overview of the contents in the film. Breaking down or quantifying material is a common 

method within quantitative content analysis (Nilsson, 2010, p.120-121) and this technique 

helped me summarize the film in a comprehensive way. I did this through creating codes for 

different types of journalism and media outlets (traditional media, social media) and 

commentators (public, politicians, journalists). Then I took note each time someone 

mentioned the media or journalism in the film and put this information together in a coding 

scheme (appendix 3). This chart also came to use later in the process when I used more 

qualitative methods to analyze each of these comments and their meanings.  

 

4.3 Dialogical analysis 
 
Dialogical analysis is a method that we can use to analyze how a specific person or group is 

“talked  about”  in  the  media  (Kron Lundell, 2010, p. 243). I decided to use this method to 

analyze how different media outlets are portrayed  in  the  film  as  I  believe  that  the  way  they’re  
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“talked  about”  by  other  members  of  society  is  a  significant  part  of  their  overall  portrayal  in  

the film. I used the coding scheme that I created in the content analysis part of the project, 

wrote down exactly what each comment was and analyzed what the meaning of the comment 

was. Then I made a judgment on whether the comment was positive, negative or neutral (see 

appendix 3). When analyzing the dialogues around different types of media in the film, I 

made sure to also take note of the following aspects: 

 

 The actual situation 

 What had been said before (i.e. what the comment was in response to) 

 Who made the comment 

 Whom they made the comment to 

(ibid, p.246-247) 

 

4.4 Social role analysis 
Through social role  analysis  we  can  try  to  identify  a  person  or  group’s  role  in  society,  based  

on their pattern of conduct and behaviour and how other people respond to them. (Berger, 

1998, p.46-47)  I  used  parts  of  this  method  to  analyze  journalism’s  role  is  in  Black Mirror – 

The National Anthem. To analyze the role of the journalists, I looked at the following aspects 

in the film: 

 

 The status the journalists have in society 

 Privileges and obligations connected to the  journalists’  role 

 Performance  of  the  journalists’  role 

 Role props such as language used 

 
(ibid p.48) 

 

4.5 Reception analysis (Focus groups) 
 
I found it important to at least try to analyze how the film can affect its viewers as the 

potential effect on the audience is one of the main reasons why the portrayal of journalism in 

this film is an important contribution to the discussion about modern media and society. I 

figured  that  there’s  no  point  analyzing  the  film  if  I  can’t  demonstrate  why  it’s  relevant  to  the  

journalistic research fields.  
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I decided to use focus groups to complement the film analysis with an effects-related 

perspective. 
 

4.5.1 Reasons for using focus groups 
After contemplating the advantages and disadvantages back and forth between surveys and 

focus groups, I decided that the best way to analyze the effects-perspective when it comes to 

this particular film would be to arrange focus group interviews. I came to this decision due to 

a few different reasons: 

 

 To gain a deep, qualitative insight into  people’s  reactions  to  the  film. I found this 

more relevant than getting a whole lot of people to answer a simple survey as I can 

find statistics elsewhere, whereas the focus groups would be unique to my study. 

(Larsson, 2010, p. 80).  

 

 To be able to reach out to people who have seen the film only. Even though the 

film has been seen by a wide UK audience, the majority of people who I would send 

the survey to would supposedly not have seen the film, which would have meant an 

inefficient use of time and resources. Through recruiting a smaller number of focus 

group attendees, I could secure that I reached out to the group I wanted to target 

(people who have seen the film). (Johansson, 2010, p. 98).  

 

 To test relevant theories. I found the social aspects of the focus group situation 

relevant to some of the theories I wanted to test. I felt that the social situation was 

necessary in order to properly test the encoding-decoding theory and the two-step flow 

hypotheses in particular. I wanted to try the encoding-decoding method by analyzing 

if different correspondents perceived the same text (the film) in different ways and the 

two-step flow hypothesis inspired me to thoroughly observe the general interest in 

media,  society  and  Charlie  Brooker’s  earlier  work amongst the delegates. 

 

 To create spontaneous discussions around key comments. I wanted to be able to 

create a flexible interview situation and ask delegates to stop and evaluate if I noticed 

any particularly relevant comments. This way I could get hold of new and valuable 
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information that I might have not been able to obtain through a stricter survey 

situation. (Larsson, 2010, p. 80).  

 
4.5.2 Problems with using focus groups 
 
To me, the most obvious problem with using focus groups is that the small amount of people 

that  you’re  interviewing  can’t  give  a  100  %  accurate  reflection  of  other  people’s  views  and  

opinions. (Eriksson & Östman, 2010, s. 310-312) I am well aware of this fact, but I still 

wanted to go through with the focus groups in order to present some sort of idea of how 

people can perceive the film, as I believe this aspect is an important contribution to the 

discussion around the film and a valuable complement to my film analysis.  

 

Another problem with the focus group situation is that any possible group pressure can 

contribute to unexpected behaviour, such as people holding their real opinions back or 

exaggerating to impress the other delegates (Larsson, 2010, p. 85). I was keeping these 

“warnings”  in  mind  whilst  going  through  with  the  interviews  and  I  was  on  the  lookout  for  any  

similar behaviour and took note accordingly.  

 

I also understand that there are natural, psychological complications in this type of situations 

that  I  can’t,  and  shouldn’t,  even  attempt  to  control.  In  fact,  I  believe  these  aspects  can  even  

contribute with something to the overall study if seen from a particular perspective (as per the 

two step flow hypotheses, for example). 

 

4.5.3 Purpose of the focus groups 
The purpose of the focus group interviews was to get an idea of how Black Mirror – The 

National  Anthem’s  viewers  perceived the film, with particular emphasis on the 

journalist/media aspect. I then applied the effects theories listed in the theoretical reference 

frame-chapter when analyzing the results. 

 
4.5.4 Sampling, recruitment and planning 
According to Larsson (2010, p.81) three or four focus groups and four to six delegates per 

focus group tend to be suitable, depending on the purpose of the study.  
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I  wanted  to  recruit  enough  people  to  be  able  to  get  a  better  understanding  of  the  public’s  

opinions on the film but I still  wanted  the  groups  to  be  intimate  enough  to  enable  everyone’s  

voice to be heard (ibid) 

 

I settled with three different focus groups at four delegates per group. 

 

My requirements in terms of recruitment were simple; the only real requirements were that 

each delegate must have seen Black Mirror – The National Anthem at some point and that 

they had to be over 15 years of age (due to Parental Guidance restrictions). A couple of 

prospective delegates who had not seen the film previously, enquired on whether they could 

not just watch the film in preparation for the project but I only wanted people who had chosen 

to watch the film to attend in order to be able to test my theories, and in particular the ideas I 

had around the two-flow hypotheses (more about this to follow in the results and analysis 

chapter). 

 

The most common and popular method is to recruit homogeneous groups who are recruited 

due to something that they have in common, for example people of the same age, sex or 

profession (ibid). I decided to recruit people from all walks of life as I wanted to come as 

close to a representation of the public as I possibly could. In this particular case, I found 

special consideration to factors such as sex, age and profession of the respondents an 

unnecessary complication  that  wouldn’t  bring  too  much  relevance  to  the  study.  Having  said  

that,  naturally  the  respondents  were  all  based  in  London,  as  that’s  where  the  focus  group  

interviews  were  to  take  place,  so  they  had  their  location  in  common.  I  also  had  Channel  4’s  

target audience (16-34 year olds) in mind whilst recruiting, but I allowed older delegates too 

as  the  fact  that  they’ve  seen  the  film  means  that  they  still  make  up  part  of  Channel  4’s  

audience. (http://www.channel4.com/info/commissioning/4producers/t4-music-faqs) 

 

The snowball technique means that you reach out to one person who then continues to recruit 

people from his or her network (friends of friends etc). (Larsson, 2010, p.82) I decided that 

this method could be suitable for my purpose so I reached out to a few different acquaintances 

and asked them to find out who in their network had seen this film and then invited those 

people for a drink and a focus group interview. 

 

http://www.channel4.com/info/commissioning/4producers/t4-music-faqs
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I don’t  know  if  it  was  down  to  the  promise  of  a  free  alcoholic  beverage  or  a  genuine  interest  

in discussing the film, but the recruitment process went surprisingly smoothly. 

 

I wanted to create a natural and comfortable environment so I invited the delegates to a low-

key  pub  in  central  London  for  a  free  beer  and  an  “informal  chat”.  I  schedule  all  the  meetings  

for weekdays at 7pm. I thought this could be a suitable time as most people will have finished 

work around this time and in many cases might be heading for the pub anyway. I chose a pub 

on a quiet backstreet in Bloomsbury that I knew would not be too busy on a weeknight. I also 

chose  this  pub  as  it’s  easily  accessible  from  most  central  London  locations.  I  had  already  

confirmed to all delegates that they would be anonymous as I saw no relevance in publishing 

anyone’s  name.  The  obviously  knew  that  the  interviews  would  be  around  Black  Mirror  – The 

National  Anthem,  but  they  hadn’t  received  any  further  information  or  details  on  the  topics. 

 
4.5.5 Interview questions and techniques 
 
I believed that the way I would ask the interview questions would play an essential role when 

it came to the results as I wanted to study the group dynamic as well as the actual contents of 

the  delegates’  responses.  Therefore,  I  put  a  lot of thought behind each question and made sure 

to include questions that opened up for discussions within the group. The main issues that I 

kept in mind whilst writing the question was that they need to help me answer my problem 

statement as well as test the effects theories stated in chapter 3.  

 

I wrote down a few key questions followed by a number of sub questions that I intended to 

make use of if the conversation got stuck anywhere. 

 

The full set of questions can be found in appendix 5. The questions that I used are bolded and 

the remaining questions are the back up questions that I wrote for the reasons outlined above, 

but never had to use. 

 

I thought an unstructured interview would be most suitable in my case as I wanted to open up 

for social interaction and open discussions. I wanted to simulate the same type of informal 

discussions that you would have with your friends, colleagues and family about the latest 

films and TV-programs and I thought an unstructured interview would be closest to this 

situation as it mainly lets the delegates discuss freely amongst themselves. (Larsson, 2010, p. 

83).  
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4.5.6 Documentation and transcription 
Both video and audio recording devices can be used for the documentation of focus groups 

interviews. I decided to stick with audio recording only as I wanted to create a natural an 

relaxed atmosphere and I thought that a video camera might make the respondents feel uneasy 

and uncomfortable. I also brought a notebook and pen and noted down any further relevant 

details to complement the audio recordings. 

(Larsson, 2010, p. 84) 

 

During the transcription process, I listened through the full recording but only wrote down the 

comments that I found particularly relevant to my analysis. I figured that the notes I made 

during the interviews along with the transcribed comments would more than suffice as the 

combination of the two left me with plenty of material to analyze. 

(Wibeck, 2010, p.94-97) 

 

As I had placed the recruits in three different groups randomly, I decided that I could treat the 

three focus group interviews as one whilst analyzing them. I have therefore presented the 

results as one in the analyze part of the report and instead of including a set number of quotes 

from each focus group I have only presented the comments or quotes that I found most 

interesting  or  relevant  to  each  topic’s  results  across  all  three  focus  groups. 

 

5. Results and analysis 
 
I have divided the presentation and analysis of my results into four sections; Quantitative 

content analysis, dialogue analysis, social role analysis and reception analysis (focus groups). 

The results and analyses from both sections will then be discussed in relation to my theories 

and problem statement in chapter 6. 

 
5.1 Quantitative content analysis 
 
5.1.1 Results, quantitative content analysis 
 
I’ve  utilised  some  techniques  from  methods  within  quantitative  content  analysis  to  get  a  

comprehensive overview of the material that I could then use as a basis for more qualitative 

analytic methods. Due  to  the  rather  small  amount  of  material  that  I’ve  studied  it  would  be  

difficult to thoroughly analyse my results with quantitative research methods alone.  
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However, the chart in appendix 3 gave me an indication of trends in the film and suggestions 

on what to focus on in the qualitative analysis stage of the process. 

 

Through studying the quantitative part of the coding scheme, I could immediately draw the 

following conclusions: 

 

 Journalists generally make negative comments about social media. 

 The government makes mainly negative comments about both traditional journalism 

and citizen journalism. 

 The public discusses both traditional journalism and social media, but their comments 

are neither particularly negative nor positive. 

 

5.1.2 Analysis of the results, quantitative content analysis 
 
As mentioned in the above chapter, research techniques from methods within quantitative 

research analysis were only used to facilitate other more qualitative research methods. The 

conclusions drawn from the quantitative research analysis were hence analysed more 

thoroughly from dialogical and social role analytic perspectives in the following chapters. 

 
5.2 Dialogical analysis 
 
I thoroughly studied each comment from the coding scheme (appendix 3) and analysed these 

in relation to the context as part of a dialogue, based on methods within dialogue analysis.  

 

5.2.1  Results,  government’s  dialogue  around  the  media 
At Downing Street, the conversation about traditional media (i.e. press, news rooms) is 

generally  negative,  almost  fearful;;  in  fact,  the  prime  minister’s  first  reaction  when  he  is  shown  

the distressing You Tube clip is to stop it from reaching the press: 

 

“Keep  it  so  far  from  the  press  that  it’s  on  the  other  side  of  Jupiter”  - Prime minister to home 

secretary 

 

The government are determined to do everything they can to stop the news channels from 

running the news.  
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However, this changes later in the film when it turns out that the video has reached wider 

coverage on social media sites than through traditional media. The traditional media is no 

longer as threatening to the government, as they now have social media to worry about.  

 

As soon as it turns out that the video has reached wider coverage through social media than 

through the traditional news channels, the dialogue within the government seems to turn from 

fear of the press and newsrooms to fear of social media. 

 

When the members of the home office first explains that the video is trending on Twitter, they 

receive the following response from the prime minister: 

 

“Oh,  fucking  internet!”  

 

This follows by a constant update of social media feeds within the government. 

 

An observation is that after announcing that the video is trending on social media, the 

government is no longer discussing how to stop the video from spreading, like they did when 

discussing  press  and  newsrooms.  Now  they’re  just  observing  the  social  media  feeds  and  

reporting back to the prime minister. With D-notices and superinjunctions, the government 

can prevent the news from spreading through traditional media, but there seems to be no way 

of stopping society from discussing through social media.  

 
5.2.2  Analysis,  government’s  dialogue  around  the  media 
According to Lundell (2010, p.246-247), dialogical analytic methods are used to understand 

deeper meanings beyond just conversation itself as we are looking at the actual context and 

the situation of the conversation, not just the actual words. Through analysing the 

governmental dialogue around social media and traditional journalism and how this changed 

during  the  film,  I  found  that  the  power  of  social  media  seems  to  be  the  government’s  biggest  

threat, as they have no way of controlling its speed and contents. We can relate this to 

McQuail’s  (2005,  p.38-39) statements about the shift in balance of power from the traditional 

media outlets to the audience and how modern technologies have facilitated this through 

interconnectedness, accessibility to individual users as senders and/or receivers and 

interactivity.  



 

  29 (59) 
 

 

5.2.3 Results,  society’s  dialogue  around  the  media 
The public is surprised by the fact that the news channels are not covering the news, when the 

video is already trending on social media. In the beginning, some members of the public seem 

to think that the video is fake  as  the  news  channels  haven’t  covered  it.  One  young  member  of  

the public immediately turns on the television after seeing the video on You Tube, and, in 

surprise, exclaims: 

 

“Why  is  it  not  on  the  news?”     

 

In response to this comment, her boyfriend concludes  that  it  must  be  a  “piss-take”. 

 

An  observation  here  is  that  the  public  doesn’t  seem  to  trust  social  media  as  they  don’t  believe  

that  the  video  is  real  until  it’s  been  confirmed  by  traditional  media.  But  society  still  continues  

to circulate it through social media even though they doubt its credibility.  

 

5.2.4  Analysis,  society’s  dialogue  around  the  media 
According to Lundell (2010, p. 243), we can analyse different social aspects through 

dialogical analysis, such as trust and mistrust. Through analysing  the  public’s  dialogue  around  

media, I came to the conclusion that society seems to trust traditional journalism to a higher 

degree than citizen journalism, but they still turn to social media to get their news fix. This 

could mean that society cares more about quick entertainment than about the actual credibility 

of  the  news.  We  can  relate  this  to  Mythe’s  (2005)  points  about  how  the  speed  in  which  news  

travel through social media leads to a lack of quality control and proclivity to think, reflect 

and analyse, which is reflected in the film through the lack of trust in social media amongst 

society. The fact that the public still turns to social media for the news fix, despite lack of 

creditability, can be related to the reasons outlined by McQuail (2005, p.38-39); social 

media’s  interconnectedness,  their  accessibility  to  individual  users  as  senders  and/or  receivers  

and their interactivity. 

 

5.2.5  Results,  the  newsrooms’  dialogue  around  social  media 
The journalists at the news station UKN dedicate their editorial meeting to discussing whether 

they should cover the story or not. The editor-in-chief is determined not to broadcast the story 

due to the D-notice, whereas other reporters want to ignore the D-notice as the video has 
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already spread through social media. After being advised that no other news channels have 

covered the story, one reporter exclaims: 

 

“I  hear  Facebook’s  coverage  is  pretty  comprehensive!” 

 

After which, the editor-in-chief responds: 

 

“We  are  not  a  chat  room!” 

 
5.2.6  Analysis,  the  newsroom’s  dialogue around social media 
Through dialogical analysis methods, we can analyse the relationships between different 

social groups in society, such as professional journalists and citizen journalists (Lundell, 

2010,  p.  243).  It’s  clear  that  citizen  journalism and the social media aspect is an important 

consideration for the professional journalists. The opinions seem to be divided amongst the 

journalists, as some journalists want to try to keep up with the social media reporting whilst 

others  (such  as  UKN’s editor-in-chief) want to differentiate traditional journalism from 

citizen journalism. This could insinuate that the newsroom journalists feel threatened by 

citizen journalism and some of them want to fight this through keeping up with the social 

media reporting  whilst  others  want  to  point  out  the  fact  that  they’re  better  and  more  

professional  than  the  chat  rooms.  We  can  relate  this  to  Örebring’s  (2013)  study  on  

professional  journalists’  attitude  towards  citizen  journalism  and  how  many  of  the  professional  

journalist’s  in  the  study  claimed  authority  over  citizen  journalism  when  it  comes  to  expertise,  

duty and autonomy. 

 
5.3 Social role analysis  
 
To perform a social role analysis, I used the two segmentations that I had earlier created with 

film analytic techniques (appendix 1 and 2). I also created a list of all the media channels 

(both social media and traditional media) along with a description of how they were used in 

the film (appendix 4). All of this material helped me to get an overview of what traditional 

journalism  and  citizen  journalism’s  roles  are  in  the  film.   
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5.3.1  Results,  the  journalists’  status  in  society 
In the beginning of the film, the government is worried that the news channels will broadcast 

the video clip and the public thinks that the video clip must be scam as the newsrooms 

haven’t  covered  the  story.  However  this  changes  during  the  course  of  the  film  as  both  the  

government  and  the  public’s  conversations  start  evolving  more  around  social  media  than  the  

news channels. 

 
5.3.2 Analysis, the  journalists’  status  in  society 
How other people respond to a certain social group is a key element in social role analysis 

(Berger,  1998,  p.46).  Both  the  governments  and  the  public’s  attention  seem  to  gradually  shift  

from the newsrooms to social media throughout the course of the film which could be a 

reflection of the shift in balance of power discussed by McQuail (2005, p.39). Due to modern 

technology and social media, the public is less dependent on professional journalists to get 

their news fix, which  also  seem  to  have  affected  the  journalists’  status  in  the  film. 

 
5.3.3  Results,  privileges  and  obligations  connected  to  the  journalists’  role 
The newsrooms clearly have a few obligations to the government and society, which hinders 

them from reporting the news in the same speed and extent as social media, but at the same 

time,  the  obligations  seem  to  add  to  their  credibility  in  society.  It’s  clear  that  the  newsrooms  

are obliged to consider D-notices* and superinjunctions*,  set  by  the  government.  They’re  also 

obliged to follow Ofcom-regulations* about suitable language before and after the 

“watershed”*. These  obligations  can’t  be  applied  to  social  media  as  they  can’t  be  controlled  

in the same way.  

 

*See glossary (appendix 7) for definitions. 

 
5.3.4 Analysis,  privileges  and  obligations  connected  to  the  journalists’  role 
In Black Mirror – The  National  Anthem,  the  professional  journalist’s  privileges  and  

obligations seem to go hand in hand. The newsrooms are on one hand obliged to obey to the 

government’s  regulations  on  what  they  can  and  can’t  broadcast,  however  it  seems  to  be  these  

obligations  that  adds  to  the  professional  journalists’  creditability  in  society.  In  Örebring’s  

study (2013), many of the professional journalists pointed to their own professionalism as a 

main factor as to why they are better than citizen journalists. If the obligations connected to 

the  professional  journalists’  role  contributes  to  the  professionalism  that  differentiates  them  
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from the citizen journalists, then these obligations could virtually also be seen as their 

privileges. This connection seems to be reflected in the film as the public is questioning the 

credibility  of  the  video  clip  when  it’s  initially  starting  to  circulate  on  social  media  sites.  It’s  

only when the newsroom’s  decide  to  ignore  the  D-notice and broadcast the video clip that the 

public  understands  that  it’s  real. 

 
5.3.5  Results,  performance  of  the  journalists’  role 
The newsrooms seem to struggle to perform throughout the film and, competing with the 

speed and extent of social media, they have to go to more and more extreme lengths in order 

to  get  their  “breaking  news”.  One  UKN  reporter  in  particular,  Malaika,  circulates  naked  

pictures of herself, bribes the government with sex and gets shot in the leg – all in a hopeless 

attempt to cover a news story before social media.  

 
5.3.6  Analysis,  performance  of  the  journalists’  role 
The newsrooms seem to go to desperate lengths to get a story whereas any piece of news 

leaks out through social media in the matter of seconds. Even the very targeted and driven 

journalist Malika, who seems desperate to excel at work fails miserably as she even gets shot 

trying to get her hands on a news piece before it starts circulating on social media sites. 

Despite numerous daring attempts at performing well, the professional journalists in the film 

are constantly outperformed by social media when it comes to extent and speed of coverage. 

 
5.3.7 Results, role props such as language used 
The newsrooms have restrictions around what they can and  can’t  say  during  broadcast  and  

constantly  remind  themselves  that  they  have  to  “steer  away  from  gritty  details”  and  maintain  a  

professional language. At the same time, gruesome scenarios are discussed in detail on social 

media where foul language and brutal jokes circulate. 

 
5.3.8 Analysis, role props such as language used 
The public seems drawn to the obscene language and shocking details discussed in social 

media, but it also seems as if though the newsrooms gain some sort of credibility through 

keeping their language professional. We can also relate this to chapters 5.3.3 and 5.3.4 and 

Örebring’s  (2013)  study  about  credibility  and  professionalism.  The  newsroom’s  restrictions  

when it comes to language also seems to be to their own benefit, as the professionalism makes 

them seem more credible in comparison to citizen journalism through social media.  
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5.4 Reception analysis (focus groups) 
 
The  focus  group  interviews  contributed  to  a  deeper  understanding  of  the  viewers’  perceptions  

of the film and through the application of earlier listed theories to this chapter, valuable 

conclusions could be drawn as to how the portrayal of different types of media in the film 

could affect society. 

 
5.4.1 Results, opinions on media and society 
Every single delegate, across all focus groups, agreed that media and society is an important 

topic and that media plays a huge role in our lives. Most people also seemed to agree that the 

reason  why  it’s  important  is  because  media  affects  us  in  some  way.  The  opening  question  for  

all focus groups was about the media and society and it was clearly a topic that most delegates 

had strong opinions about. 

 

One focus group member even argued that media is the basis on which modern society rests: 

 

“Unless  you  are  locked  in  a  room  with  no  mobiles, cameras, TVs, wires, wi-fi, computers, 

newspapers,  books...  media  is  the  basis  of  all  communication  today.  It  is  more  there  than  it’s  

not  there.  I  would  even  say  that  it  is  the  basis  on  which  our  society  rests…  It’s  how  we  expand  

upon the immediate here  and  now”  

 

Another delegate wanted to stress the importance of staying critical about the media: 

 
“It's  important  for  us  to  develop  good  media  reading  skills  so  we  don't  believe  everything  we  

see and hear and so that we know what to teach our children about media. Media is not god 

but  created  by  men  and  that’s  why  we  have  to  be  critical  about  it” 

 
5.4.2 Analysis, opinions on media and society 
I think that the interest around media in the focus groups is relevant to the two-step flow 

hypothesis. As mentioned in the theory-chapter of this report, I had an idea that the people 

who were to show up to the focus groups would be interested in the media, which is a fact that 

seemed evident already from the early stages of the interviews. According to the two-step 
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flow hypotheses, this means that the members of the focus groups (i.e. people who have 

watched the film) could be seen as opinion leaders who, due to their knowledge and interest 

in the media, can influence other people (society) with their opinions (Strömbäck, 2008, p.65-

75, McQuail, 2005, p.477). As also stated in the theoretical chapter of the report, I am aware 

of the fact that the hypothesis is not proven, however I found the idea relevant to my study 

and have hence chosen to still include it as a suggestion only.  

 
5.4.3 Results, general opinions on the film 
A vast majority of the delegates stated that they enjoyed the film, and many of them described 

it  as  “interesting”  and  “thought-provoking”. 

 

When it came to the question about whether the film was realistic or not, the opinions were 

more divided. Most people seemed to think that at least some of the aspects of the film were 

realistic. 

 

“I  think  they  took  the  idea  to  the  extreme  but  it  doesn’t  seem  too  unrealistic  that  something  

like that would happen  in  today’s  society  of  social  networking  and  new  media”  

 

 “I  thought  it  was  a  bit  over  the  top.  Probably  not  the  way  the  government  would  react  to  the  

situation…  Although  the  media  frenzy  would  probably  act  out  just  like  that.”  

 
5.4.4 Analysis, general opinions on the film 
According to screen-theory, the media can affect us through confirming a reality that already 

exists (Gripsrud, 2008, p. 56-57). Contrarily, the cultivation theory claims that television 

viewers adapt their views, understandings and opinions according to the TV programmes they 

watch and gradually start seeing the world depicted on the TV as a true representation of 

reality (McQuail, 2005, p.552). The focus groups seemed to have divided opinions about 

whether the film could represent real life or not, however the majority thought that at least 

some aspects were realistic. This could hence virtually confirm both the cultivation theory and 

screen theory, depending on whether the film has confirmed a reality that already exist (as per 

the screen-theory) or given the audience a distorted view on reality (as per the cultivation 

theory). This conflict is discussed in more detail in chapter 6. 
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5.4.5 Results, familiarity with the writer 
Everyone across all focus groups knew that the film was written and directed by Charlie 

Brooker. Most of them had seen some of his previous work, with Dead Set appearing to be 

what most delegates associated his name with. 

 

The majority of delegates admitted to enjoy Charlie Brooker previous work mainly because 

they  found  it  “funny”. 

 

This  delegate  had  already  analysed  the  media  aspects  of  Charlie  Brooker’s  previous  work: 

 

“I  think  he  loves  slagging  off  the  media,  especially  TV  and  new  media.  Even  though  he  does  it  

in  a  funny  way,  I  still  think  there’s  an  underlying  meaning  behind  everything  he’s  produced,  

at  least  what  I’ve  seen”   

 
5.4.6 Analysis, familiarity with the writer 
As per 5.4.1 and 5.4.2, this could further confirm that the delegates of the focus groups are 

interested in the media (considering the  fact  that  all  of  Charlie  Brooker’s  work  covers  media  

topics (http://www.channel4.com/info/press/press-packs/charlie-brooker-biography)). This 

could be relevant to the two-step flow hypothesis, which suggests that a strong interest in a 

certain  topic  could  make  people  take  on  the  role  as  “opinion  leaders”  (McQuail, 2005, p.477). 

However  the  fact  that  most  delegates  associated  Charlie  Brooker’s  earlier  work  with  

“comedy”  or  “fun”  could  mean  that  it’s  the  humour  rather  than  the  media  topic  that  attracts  

them to his work. 

 

5.4.7 Results, views on the portrayal of journalists in the film 
The vast majority agreed that the professional journalists were portrayed in a negative way. A 

few delegates argued that the film showed a true picture of journalists, whereas the majority 

thought  that  the  portrayal  was  “exaggerated”  or  “over  the  top”. 

 

One delegate even thought that the portrayal of journalists was the weakest part of the film: 

 

“The  journalists  seemed  willing  to  do  anything  for  a  story.  I  thought  the  portrayal  of  

journalists was the weakest part of the film, they were two-dimensional  characters” 

 

http://www.channel4.com/info/press/press-packs/charlie-brooker-biography)
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Whereas another delegate thought that they somewhat represented journalists in real life: 

 

“The  journalists  were  less  in  control  of  the  media,  struggling  to  keep  up  with  social  

networking  sites,  which  I  think  is  a  reflection  of  the  direction  where  we’re  headed  in  the  real  

world”  

 
5.4.8 Analysis, views on the portrayal of journalists in the film 
 
The fact that most delegates thought that journalists were portrayed in a negative way is an 

important observation to this report and further confirms the conclusions that I also came to 

through analysing the film as a whole (more about this in chapters 6-7). As only a few 

delegates  (less  than  a  third)  thought  that  the  journalists  were  realistic,  I  didn’t  find  it  relevant  

to apply the screen-theory or cultivation theory to this section. 

 
5.4.9 Results,  perception  of  the  film’s  message 
The question  about  the  film’s  message  contributed  to  long  discussions  within  the  focus  

groups. Delegates had different ideas about the message, although the majority thought that 

the  film  wanted  to  say  something  about  today’s  society. 

 

One delegate summed up the film with this comment: 

 

“The  film  aimed  to  show  how  social  media  could  change  situations  that  would  previously  be  

controlled. People now have wide spread access to things that would previously go unseen or 

could be covered up. However it shows that this freedom and access to information has 

consequences”  

 

The other members in the focus groups agreed with this comment. 

 

The  opinions  around  the  film’s  message  were  similar,  but  also  divided.  People  were  pointing  

at different aspects such as the government’s  power  in  the  “Twitter  age”  to  the  danger  of  

social  media  to  the  newsrooms’  struggle  to  keep  up  with  modern  technology. 

 
5.4.10 Analysis,  perception  of  the  film’s  message 
According to the encoding-decoding theory, media texts are sent with an encoded message 

that can have multiple interpretations depending on who the receiver is. Viewers of similar 
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social  and  cultural  position  usually  interprets  or  “decodes”  media  messages  in  similar  ways,  

whereas people from different social and cultural positions can have different interpretation of 

the same text (McQuail, 2005, p.72-74). 

 

I  had  this  in  mind  whilst  observing  the  discussions  around  the  perception  of  the  film’s  

message. Before I held the focus group meetings, I had an idea that the people would decode 

the film’s  messages  in  similar  ways  as  I  thought  that  the  fact  that  they  had  decided  to  watch  

this film and even attend a focus group around the topic could hint that they have similar 

interests and hence, be in similar cultural and social situations. 

 

I did spot that everyone interpreted that the film wanted to say something about the media, 

which shows that the people who showed up to the focus groups encoded the film in similar 

ways. However, upon reflection after the focus groups interviews, I realized that it’s  also  

likely  that  the  reason  why  everyone  mentioned  the  media  as  the  film’s  main  message  could  

also be due to the fact that we had been discussing the media in previous questions, which 

might have subconsciously led the delegates to think in those terms. 

 
5.4.11 Results, discussions around effects 
 
A rather large proportion of the focus groups (more than half) thought that the film could 

affect  society’s  view  on  media,  however  at  the  same  time  only  a  couple  of  delegates  felt  

“directly  affected”  themselves. 

 

One delegate put it this way: 

 

“I  don’t  think  I  would  say  that  the  film  affected  my  view  on  media  and  journalists.  It’s  not  

reality,  it’s  just  a  film  and  we  need  to  be  just  as  critical  about  films  as  other  types  of  media  

like  newspaper  articles.  I’m  sure some people would get affected by the way media is depicted 

in  the  film  and  just  think  that  it’s  a  direct  representation  of  the  media  in  real  life,  but  I  think  

it’s  more  complex  than  that…  I  thought  the  film  made  a  few  relevant  points,  but  I  wouldn’t  

say  that  it  affected  my  opinions”   

 

The  vast  majority  claimed  that  they  didn’t  feel  affected  by  the  portrayal  of  media  in  the  film  at  

all, but at the same time, most delegates were of the opinion that the film can affect its 

audience. Both of the two delegates who felt that the film affected their views on media 
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claimed  that  it  didn’t  affect  their  opinions  in  a  direct  way  but  only  made  them  observe  aspects  

of  the  media  that  they  hadn’t  observed  before.   

 
5.4.12 Analysis, discussions around effects 

My analysis of this is that the delegates are aware of the fact that media can affect its audience 

but  at  the  same  time  they  don’t  feel  that  they  are  affected  themselves,  as  they  probably  

genuinely  don’t  feel  affected.   

 

As  I’ve  stated  in  the  chapter  on  theories  in this report, media effects are complex and although 

the delegates might not feel directly affected, they might still have been affected in a subtle 

way without noticing it themselves. Both the screen-theory and the cultivation theory claim 

that media affects us in a complex and subtle way, and both of these theories could hence still 

apply  to  the  delegates  even  though  they  didn’t  feel  effected  themselves  (Gripsrud, 2008, p. 

56-57, McQuail, 2005, p.552).  

 
6. Discussion 
 
This section is split into two parts: One discussing the content analysis and one discussing 

reception analysis. In each section, I discuss my results in relation to my theories and problem 

statement. I have started by answering and discussing each of the sub questions, leading up to 

the main question regarding each section. 
 
6.1 Content analysis 
 
6.1.1  What  is  the  journalists’  role  in  the  film? 
 
Through  my  social  role  analysis,  I’ve  come  to  the  conclusion  that  journalism  plays  a  huge  part  

in the film. The story would not have been possible without journalism and both citizen 

journalism and traditional journalism together contribute to driving the story forward. The 

traditional  journalist’s  role  in  the  film  seems  to  be  to  report  news  in  a  professional  manner  and  

through relatively tight restrictions  from  the  government  whereas  social  media’s  role  is  to  

spread any news, fast and extensively. What is clear is that both types of journalism are vital 

to the story, but on different scales; the kidnapper would not have been able to spread the 

video clip so quickly and start such a wide public discussion without citizen journalism and 

social  media  tools.  The  traditional  journalism’s  role  doesn’t  seem  as  fundamental  as  citizen  

journalism, however the kidnapper did use traditional media channels to send out his warning 
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to  the  prime  minister  together  with  the  princess’  finger  and  he  also  specified  that  the  

“indecent  act”  would  have  to  be  broadcast  through  traditional  media  channels  (television).  

This means that both traditional journalism and citizen journalism played a crucial role in the 

film. 

 
6.1.2 How is traditional journalism portrayed in comparison to citizen journalism? 
 
Traditional journalism initially seems to have more credibility than citizen journalism as the 

public  don’t  believe  that  the  video  is  real  until  it’s  been  confirmed  via  traditional  media.  This  

changes during the course of the film. According to McQuail (2005, p.39), the power that 

traditional media used to possess has now shifted to the audience’s hands as society no longer 

relies on traditional media channels for information. When the media forum opens up to the 

public  and  everyone’s  a  journalist,  news  reaches  out  to  extensive  masses  in  record  time,  

which the traditional media struggle to keep up with. This is reflected in the film as the 

newsrooms’ are forced to go to extreme lengths in increasingly desperate attempts to get their 

hands on a story before the citizens. It seems like the traditional journalism’s  credibility is 

decreasing in the same speed as citizen journalism is increasing in popularity and extent. 

 

6.1.3 What is the general attitude to different types of media in the film? 
Through the dialogue analysis, I came to the conclusion that the public takes media for 

granted and accepts traditional journalism and, increasingly also, citizen journalism as part of 

their everyday lives. The government on the other hand seems to fear the power of all types of 

media and especially the rise  of  citizen  journalism  as  they’re  struggling  to  control  social  

media in the same way as they can restrict the contents of traditional media. The professional 

journalists have a negative attitude to citizen journalism which seems to be due to the fact that 

they  feel  threatened  by  it  and  don’t  know  how  to  handle  it.  We can relate this to Naughton 

(1999:31)’s parallels between traditional journalists’ views on citizen journalism today and 

newspaper journalists view on broadcast journalism in 1960. According to Naughton, it’s only 

when traditional journalists start to understand that society is going to turn to internet for 

breaking news that the conflict will cease and both types of journalists will be able to co-exist 

(Allan, 2010, p.222).  

 

6.1.4 How are different types of traditional and new media used in the film? 
Different media channels are used in different ways, by journalists, society and the 

government, constantly throughout the film. The kidnapper uses both traditional and new 
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media to spread the video and his messages. The government, society and newsrooms are 

using social media to stay updated on the current events. The public is watching the broadcast 

of  the  “indecent  act”  on  television  however  they  use  social  media  to  a  larger  extent.  People  

constantly  stare  at  screens  of  different  sizes  which  we  can  relate  to  Charlie  Brooker’s  

explanation to the name Black Mirror (http://www.endemoluk.com/news/black-mirror-a-new-

drama-from-charlie-brooker). 

 
6.1.5 How is the media portrayed in the film? 
The most obvious observation is that media is portrayed as a massive part of society and 

especially social media. The film shows different aspects to both traditional journalism and 

citizen journalism but through analysing both the social role of journalism and the dialogues 

around media and journalism, I’ve come to the conclusion that both traditional and citizen 

journalism are mainly depicted in a negative way in the film. 

 

According to Mythe (2010), the speed at which news are travelling through social media tools 

can “inhibit our proclivity to think, reflect and analyse” and he claims that social media 

reporting can lack in quality due to these reasons. This is clearly also depicted in the film, 

where anyone can write anything and share it through social media, whether it’s true or false. 

At the same time, the journalists are struggling to keep up with citizen journalism’s speed and 

extent in the film and have to go to more and more extreme lengths in order to get their 

“scoops”.  

 

Even though not every single aspect of the media is portrayed in a negative way in the film, 

the main emphasis is definitely on these negative aspects. 

 
6.2 Reception analysis 
 
6.2.1 Who are the viewers? 
Black Mirror - The National Anthem reached out to 1, 6 million Channel 4 viewers in the UK 

on its premiere date alone (www.barb.co.uk). Channel 4 is targeted at 16-34 year olds, 

however  that  doesn’t  mean  that  people  outside  this  target  group  don’t  watch  it.  

(http://www.channel4.com/info/commissioning/4producers/t4-music-faqs) 

 

What I could pick up from my research around the focus groups was that Black Mirror – The 

National  Anthem’s  viewers  all  seemed  interested  in  the  media  and  familiar  with  the  genre  and  

http://www.endemoluk.com/news/black-mirror-a-new-drama-from-charlie-brooker
http://www.endemoluk.com/news/black-mirror-a-new-drama-from-charlie-brooker
http://www.barb.co.uk/
http://www.channel4.com/info/commissioning/4producers/t4-music-faqs
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the  writer’s  earlier  work.  However,  this might not apply to all, or even the majority, of the 

viewers.  It’s  possible  that  the  people  who  attended  the  focus  groups  were  more  interested  in  

the  media  and  familiar  with  Charlie  Brooker’s  work  than  other  viewers  as  that  could’ve  been  

the reason why they said yes to attending a focus group to discuss the matter. 

 
6.2.2 How can the film affect its viewers? 
I included two different possible theories on how the content on the film could affect the 

viewers’  views  on  different  types  of  media  and  journalism  in the theories chapter of the 

report. According to screen-theory, media content confirms a reality that already exist 

whereas cultivation theory argues that media can give the viewers a distorted image of reality 

through its contents (Gripsrud, 2008, p.56, McQuail, 2005, p.552). I was well aware of the 

fact that these two theories might seem to contradict one another when I chose them, however 

I saw them as complements that could possibly both partly apply to my study.  

 

The film is clearly influenced by real  life  events  but  it’s  still  a  fictional  story  which  means  

that  I  can’t  confirm  whether  it  affects  its  viewers  through  confirming  reality  or  through  

building  up  a  distorted  image  of  reality  in  the  viewers’  heads.  The  analysis  has  however  

showed that the film can affect its viewers in some way, which could mean that both theories 

partly applied. 

 

The focus group delegates were also divided when it came to the question of whether the film 

was realistic or not, most delegates agreed that the film was realistic to a certain degree 

which  doesn’t  confirm  or  conclude  either  of  the  theories. 

 

My focus group study neither confirmed nor concluded the effects theories. Most of the 

respondents claimed that they did not feel affected by the film, however both screen-theory 

and cultivation theory stress that the media affects its audience in a complex way, which 

means  that  the  audience  might  have  been  affected  even  though  the  respondents  didn’t  feel 

affected (Gripsrud, 2008, p. 56-57, McQuail, 2005, p.552). 

 
 
 
6.2.3 What  are  the  viewers’  perceptions  of  different  types  of  media  in  the  film? 
My focus group study showed that most of the viewers agreed that the media, and particularly 

the newsrooms, were portrayed in a negative way in the film. Most focus group respondents 
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also  agreed  that  the  portrayal  of  journalists  was  exaggerated  and  didn’t  represent  journalists  in  

a completely realistic way. According to the encoding-decoding theory, messages are usually 

"encoded" by the media which means that they are sent out to the audiences with a preferred, 

intentional reading. The encoded messages are then "decoded", or interpreted, in different 

ways depending on the receivers cultural and social position (McQuail, 2005, p.72-74). The 

respondents mainly agreed that the film showed a negative aspect of social media as well 

which means that they might have “decoded”  the  film  in  similar  ways  due  to  similar  interests  

and cultural and social positions. 

 
6.2.4 How could the viewers’ perceptions affect society? 
The two-step flow hypothesis suggests that if the viewers are particularly interested in and 

knowledgeable around the topic they can become opinion leaders who pass on their opinions 

on the film to other members of society (Strömbäck, 2008, p.65-75). My analysis of the focus 

groups showed that all delegates are interested in media and society related topics as well as 

knowledgeable about the writer and his earlier work. This means that, if we apply the two-

step flow hypothesis here, the viewers could be opinion leaders which means that their 

perceptions of the film could affect other members of society that are less interested or 

knowledgeable around the subject. The two-step flow hypothesis is not a proven theory and 

there’s hence no proof that this is the way media affect works, however I wanted to include it 

here as a suggestion only.  

 
6.2.5 How could the portrayal of media in the film affect society? 
If we put all the effect theories together here, we can assume that the viewers decode the film 

in similar ways according to the encoding-decoding theory, then both the screen-theory and 

the cultivation theory can apply if we assume that the film has affected the viewers partly 

through confirming reality and partly through giving the viewers a distorted idea of reality. 

According to the two-step flow hypothesis, the viewers could spread their, partly accurate and 

partly distorted, view on the media to the rest of society. 

 

 If we were to apply all of the above mentioned theories to the analysis of the film’s effects, 

then this could mean that the film can contribute to a negative view on journalism and media 

in general. However, I want to stress the fact that this is just a possible way of interpreting the 

film and its effects on society, we would need more research around both the Black Mirror-

films and media effects in order to confirm this. 
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7. Conclusion  
 
It’s clear that new media, and in particular social networking sites, have changed the way we 

communicate, share and report news in modern society and research have pointed at both 

negative and positive consequences of this (McQuail 2005, p.39, Allan, 2010, p.219).  

 

With this report, I wanted to show how this change, “The Twitter revolution”, was reflected in 

a popular film on the media topic and I wanted to demonstrate how this could affect society.  

 

In short, my content analysis and reception analysis have brought me to the following two 

main conclusions: 

 

 Both traditional and citizen journalism are portrayed in mainly negative ways in Black 

Mirror – The National Anthem 

 

 This  can  affect  society  indirectly  through  the  film’s  viewers 

 

Which, as stated in the previous chapter, could mean that the film can contribute to a negative 

view on journalism and media amongst the public.  

 

However I want to  stress  the  fact  that  this  is  just  a  possible  explanation  to  the  factors  that  I’ve  

observed  via  my  problem  statement  and  through  the  effects  theories  that  I’ve  chosen  for  the  

project. I am in no way claiming that this is the one and only way of interpreting my results – 

this is just the conclusion that I’ve manage to draw through my methods when applying the 

chosen theories. 

 

I’m still hoping that my study has contributed with some relevant points to the ongoing 

discourse around the journalists’ role in the “Twitter age” and that we will see more research 

on the depiction of both traditional and citizen journalism in film in the future. 

 
7.1 Difficulties and complications 
 
As the discussion around citizen journalism, social media and traditional journalism is fairly 

new, I found the definitions of different concepts within this discussion challenging and I 
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sometimes struggled to find words that could exactly define what I wanted to say. I partly 

solved this through creating a glossary with my own definitions of some of the newer 

concepts to avoid misunderstandings and unnecessary confusion over wording. 

 

A major complication was also the reception analysis as it can be hard to prove media effects. 

I have throughout the report stated how I am aware of the fact that effects studies may be 

complex and I found  it  important  to  make  it  clear  that  I’ve  come  to  a  conclusion  of  how  the  

film could affect society instead of how the film definitely affects society.  

 
Sticking to my tight time restrictions and limited resources also proved to be a challenge as I 

would’ve  also been keen to analyse a number of other aspects within the topic. 

 
7.2 Suggestions for further research 
 
There’s  plenty  of  room  for more research around this topic. For an extensive study, I would 

suggest  an  attempt  at  analysing  the  whole  Black  Mirror  series  in  a  similar  way  to  what  I’ve  

done around The National Anthem in this report. I think an analysis of the full series would 

give a more comprehensive overview of how the media can be represented in this type of 

film.  

 

A restriction that I had to make due to limited time and resources was to limit the portrayal of 

media and journalism in the film to media and journalism in reality. This could have been 

done more thoroughly through observing social media and traditional journalism such as 

newsrooms in real life and compare this to the way these institutions are portrayed in the film, 

to find out whether the portrayal of media and journalism in the film is realistic or not. This 

way the screen-theory and the cultivation theory could both be properly put to the test, which 

would bring added credibility to the study. 
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5, http://www.channel4.com/info/corporate/corporate-responsibility, Channel 4, downloaded 
2013-05-10, 14:24 
 
6, http://www.channel4.com/info/commissioning/4producers/t4-music-faqs, Channel 4, 
downloaded 2013-05-10, 14:29 
 
7, http://www.channel4.com/programmes/black-mirror/4od#3383071, Channel 4, downloaded 
2013-05-10, 14:35 
 
1, http://www.endemoluk.com/news/black-mirror-a-new-drama-from-charlie-brooker, 
Endemol, downloaded 2013-05-11, 11:25 
 
2, http://www.endemol.com/news/endemol-strikes-deals-across-21-countries-for-zepp, 
Endemol, downloaded 2013-05-11, 11:36 
 
1, http://www.guardian.co.uk/media/2011/dec/05/charlie-brooker-black-mirror, The 
Guardian, downloaded 2013-05-09, 13:45 
 
2, http://www.guardian.co.uk/technology/2011/dec/01/charlie-brooker-dark-side-gadget-
addiction-black-mirror, The Guardian, downloaded 2013-05-09, 13:54 
 
3, http://www.guardian.co.uk/politics/2010/apr/28/gordon-brown-bigoted-woman, The 
Guardian, downloaded 2013-05-09, 13:58 
 

http://www.barb.co.uk/
http://www.bbc.co.uk/news/uk-13473070
http://www.channel4.com/info/press/press-packs/charlie-brooker-biography
http://www.channel4.com/info/press/programme-information/black-mirror
http://www.channel4.com/info/press/news/black-mirror-returns
http://www.channel4.com/info/press/corporate-information
http://www.channel4.com/info/corporate/corporate-responsibility
http://www.channel4.com/info/commissioning/4producers/t4-music-faqs
http://www.channel4.com/programmes/black-mirror/4od#3383071
http://www.endemoluk.com/news/black-mirror-a-new-drama-from-charlie-brooker
http://www.endemol.com/news/endemol-strikes-deals-across-21-countries-for-zepp
http://www.guardian.co.uk/media/2011/dec/05/charlie-brooker-black-mirror
http://www.guardian.co.uk/technology/2011/dec/01/charlie-brooker-dark-side-gadget-addiction-black-mirror
http://www.guardian.co.uk/technology/2011/dec/01/charlie-brooker-dark-side-gadget-addiction-black-mirror
http://www.guardian.co.uk/politics/2010/apr/28/gordon-brown-bigoted-woman
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4, http://www.guardian.co.uk/law/2011/may/21/twitter-row-superinjunctions-parliament-
debate, The Guardian, downloaded 2013-05-09, 14:06 
 
http://www.imdb.com/title/tt2085059/?ref_=fn_al_tt_1, Internet Movie Database, downloaded 
2013-05-09, 14:17 
 
http://www.svt.se/black-mirror/mork-samhallssatir-signerad-charlie-brooker, Sveriges 
Television, downloaded 2013-05-22, 10:17 
 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.guardian.co.uk/law/2011/may/21/twitter-row-superinjunctions-parliament-debate
http://www.guardian.co.uk/law/2011/may/21/twitter-row-superinjunctions-parliament-debate
http://www.imdb.com/title/tt2085059/?ref_=fn_al_tt_1
http://www.svt.se/black-mirror/mork-samhallssatir-signerad-charlie-brooker
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Appendix 1. Rough segmentation 
 

1. The Prime Minister wakes up in the middle as his phone  rings.  It’s  the  home  secretary  
who explains that the princess has been kidnapped. He is taken to the boardroom 
where he is shown a film clip filmed by the kidnapper. According to the clip, the 
princess is held hostage and she will get killed if the Prime Minister does not have sex 
with a pig on national live TV on all UK channels. PM is shocked and desperate to 
find  a  way  out.  He  expresses  how  it’s  important  that  this  doesn’t  come  out  to  the  press.  
It’s  revelaed  that  the  video  comes  from  YouTube  and  it has been copied and spread 
through social media. The government has given a D-notice to the nation's 
newsrooms,  which  means  that  they’re  not  allowed  to  broadcast  the  video  clip.  The  
princess is the country's "sweetheart", liked by all and even called Princess facebook 
after she revealed her engagement on Facebook. 

2. The rumours and the film clip are spreading via social media. People have doubts on 
whether  it’s  real  and  wonder  why  the  news  has  not  covered  the  story.  Newsrooms  are  
debating about whether to broadcast the clip and if so what to show/discuss. We get to 
follow the discussion on news channel UKN. The editor-in-chief does not want to 
cover the story because of the D-notice whilst one of the journalists, Malaika, claims 
that they would be foolish not to cover it. They discuss what is most important; the 
princess's life or the news. Newsrooms are eventually choosing to ignore the D-notice 
and broadcast the story, as everyone has seen it via social media anyway. 

3. Back to Downing St. They still ask UKN not to broadcast anything, but UKN claim 
they do not have anything choice as all the other news channels have shown the news, 
and social media. The government begins to look at alternative ways that involves 
manipulating the video to make it look like the Prime Minister has sex with a pig. 
They begin to look for a porn star who can have sex with the pig whilst pretending to 
be the prime minister. 

4. Government is trying to figure out who is behind the kidnapping. The news appears on 
UKN. The public speculate about who is behind the kidnapping. 

5. The  government  is  discussing  the  news  and  what’s  been  broadcast.  Malaika  pressures  
the government on the details by sending nude photos of herself to a member of the 
home office. 

6. PM’s  wife  follows  the  news  and  gets  upset  over  people’s  comments  about  her  
husband. She is trying to convince her husband not to do it. She is upset that her 
husband is already having sex with a pig in peoples' heads. The Queen calls the Prime 
Minister and says that she trust that he is doing everything that is required to get the 
princess back. 

7. The government has found the IP address that the YouTube clip is uploaded from. The 
PM is relieved, convinced that they are on to the kidnapper. Government continues to 
arrange for the porn star to have sex with the pig as Plan B. Member of the home 
office  texts  details  on  the  kidnapper’s  location  to  Malaika.   

8. The editor-in-chief  at  UKN  received  a  package  with  a  USB  stick  and  finger  that’s  
supposedly  the  princess’.  The  USB  stick  contains  a  recorded  audio  message from the 
kidnapper who has found out about the Government's plans on faking pig sex. "I gave 
you the rules, no cheating", he says. The news goes straight to broadcast on UKN. PM 
is upset over the fact that his colleagues were going to try to manipulate pig sex, when 
the kidnapper had specified that they would not be able to manipulate the clip. It 
appears that someone in the studio had taken a photo of the porn star and spread it via 
Twitter. After this news is revealed, the majority of the public thinks that the PM 
should go ahead and have sex with the pig. 
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9. A  now  angry  and  stressed  PM  decides  that  they  should  invade  the  kidnapper’s  
possible location immediately. Even Malaika is outside the house after being tipped 
off by his contact. She breaks into the house and records it on her Smartphone. The 
police break in. It turns out that the princess is noton the site, only a mannequin on a 
chair. The police discover Malaika, chase her and shoot her leg and her Smartphone. 
The PM is furious and claim they still have time to find the princess, even though it's 
only 40 minutes until he will be forced to have sex with a pig. 

10. The  home  secretary  tries  to  convince  the  PM  that  he  doesn’t  have  choice,  he  has  to  do  
it. The PM is desperate and still refusing. His colleague argues that the world will hate 
him for the princess injuries and that neither he nor his family (wife and newborn 
child) will be safe if he lets the princess die. 

11.  News  channels  are  showing  how  the  PM’s  car  is  approaching  the  TV  studio.  PM  does  
not respond when his wife calls. The story is now global. The public counts down and 
gather in front of the TV. The streets are empty. The Prime Minister has sex with a pig 
in live television. The people are cheering and rooting in the beginning but after a 
while they stop and look away in disgust. At the same time, the kidnapper (with a 
finger chopped off) commits suicide. 

12. The news reveals that the Princess has been released and that it was not her finger, but 
the  kidnapper’s,  that  had  been  sent  to  UKN.  It  is  also revealed that the Princess was 
released before the broadcast, but no one noticed as everyone was glued to the telly. 
The government decides to keep the last part hidden, especially from the PM. PM is 
sick, disgusted and upset. He still does not answer when his wife calls. 

13. A year later, the PM makes his first public appearance since the incident. It turns out 
that the kidnapper was a Turner Prize-winning artist and the incident is described as an 
artistic masterpiece. Public confidence in the PM has increased since the incident, but 
his wife's still not talking to him. 
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Appendix 2. Detailed segmentation 

 

 START END SETTING ACTION 
1 0 1.23 10 Downing St The prime minister is sleeping in his 

bed. Wakes up from a phone call from 

the home secretary 

2 1.24 7.53 10 Downing St The government are showing the prime 

minister a YouTube video showing 

Princess Susanna held hostage and the 

kidnapper demanding that the PM has 

sex with a pig on live television at 4pm. 

The  government  explain  that  they’ve  
put a D-notice  on  the  story,  but  it’s  
already trending on social media sites 

3 7.58 8.23 Public Two young members of the public 

watches the YouTube clip of Princess 

Susannah. They turn the TV on and ask 

themselves why it's not on the news. 

4 8.24 9.55 UKN News station UKN is discussing whether 

they should broadcast the news about 

Princess Susannah or not. They decide 

to cover it when it turns out that other 

news stations have 

5 9.56 10.29 10 Downing St Government member receives a phone 

call from UKN telling him that they will 

run the news. He gets upset. The Home 

Secretary starts looking for options in 

case the shoot has to go ahead 

6 10.3 11.16 TV studio Members of the government are 

working with a graphic designer to try 

to manipulate the footage of the prime 

minister having sex with a pig 

7 11.17 11.34 10 Downing St The government and prime minister 

continue to discuss who's behind the 

video 

8 11.35 12.44 Public The public is watching as the news piece 

is finally covered on TV 

9 12.45 13.36 10 Downing St/UKN Government are discussing the news 

coverage. Malaika from UKN is trying to 

get some comments from member of 

the government by sending him sexy 

photos. 

10 13.37 14.04 UKN/Public UKN news piece about the story and 

about the public's opinion 

11 14.05 16.12 10 Downing St The prime minister's wife is reading 

comments about the possible outcome 

of the event on YouTube. She interrupts 

the prime minister's meeting to talk to 

him about it. Their conversation gets 

interrupted by a phone call from the 

Queen 

12 16.13 17.13 Public/UKN Public and UKN newsroom are 

discussing the details of the potential 

broadcast 

13 17.14 18.32 10 Downing St The prime minister is telling the home 
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secretary about the queen's 

expectations on him. The IT technicians 

seem to have located the building where 

the video clip was uploaded from and 

the prime minister sends a team out to 

evacuate the building 

14 18.33 19.13 TV studio The graphic designers are continuing to 

look into the possibility of manipulating 

the footage. A famous porn star arrives 

as the home secretary has planned for 

him to perform the sex scene and 

superimpose his head onto the prime 

minister's body. Someone takes a 

mobile camera shot of the porn star 

outside the studio. 

15 19.14 19.5 10 Downing St Downing street is discussing the 

postcode where the video clip was 

uploaded. The young politician leeks to 

Malaika at UKN who sends him a naked 

photo in return 

16 19.51 20.29 TV studio The porn star is being prepared for the 

shoot 

17 20.3 20.45 Abandoned school Police squad are arriving at the 

suspected crime scene where its 

thought that the princess is held 

hostage. They're awaiting order to 

search through the building 

18 20.46 22.06 10 Downing St The prime minister is smoking a 

cigarette and waiting anxiously for news 

on whether the police have found the 

princess. His discussing the media 

coverage and the public's reaction with 

his colleague 

19 22.07 23.19 UKN The editor-in-chief at UKN receives a 

package containing a video of the 

kidnapper who appears to be cutting of 

the princess' finger along with what 

looks like the princess' finger and a 

warning that she will die if the 

government goes ahead with the porn 

star manipulation. UKN immediately 

broadcasts the news story 

20 23.2 23.3 Public The public is watching the news piece in 

shock 

21 23.31 25.06 10 Downing St The prime minister is confronting the 

home secretary for her choices 

regarding the porn star, which has now 

let to the princess losing her finger. The 

latest UKN news report shows how the 

major part of the public now thinks that 

the prime minister should go ahead and 

have sex with the pig in order to save 

the princess 

22 25.07 25.35 10 Downing St The prime ministers wife is watching the 

news piece and continues to read mean 

comments about her husband having 

sex with a pig on YouTube. 
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23 25.36 25.59 10 Downing St The government are watching the same 

news piece. The prime minister is 

starting to panic and gives an order to 

send the troops in to the abandoned 

school to save the princess 

24 26 29.3 Abandoned 

school/UKN/Downing 

St 

The troops are going in to the suspected 

crime scene and so is UKN's Malaika, 

filming it all with her Smartphone. 

Downing St and UKN crew are following 

anxiously over their computers/phones. 

All they find is a mannequin on a chair 

with a laptop in her lap. The police 

report back that it's a decoy. The police 

find Malaika, shoot her in the leg and 

break her Smartphone. The home 

secretary advises the prime minister 

that they're out of time but he refuses 

to listen. 

25 29.31 31.06 10 Downing St The home secretary advises the prime 

minister that he has to go ahead and 

perform the act. He insists that they 

need to find another way but she claims 

that he doesn't have a choice, it's out of 

his hands 

26 31.12 31.29 Public The public is watching UKN as the prime 

minister is heading towards to TV studio 

for the broadcast 

27 31.3 31.59 10 Downing 

Street/PM's car 

The prime minister's wife tries to call 

her husband but he screens her call. 

She cries. 

28 32 32.21 PM's car The PM is on his way to the TV studio. 

The home secretary is giving him 

technical instructions on the broadcast. 

The PM remains silent. 

29 32.22 32.4 Public The public gathers around their TV's and 

following UKN for the broadcast 

30 32.41 33.16 PM's car The PM's colleague is giving details on 

the coverage and public reaction but the 

PM remains silent. The home secretary 

knocks on the window and advises PM 

that it's time 

31 33.17 34.05 Public The broadcast time is approaching. A 

nauseating sound goes out on air in 

order to disencourage people from 

watching 

32 34.06 35.58 TV studio PM is walking down the corridor to the 

film studio. He swallows some pills and 

the home secretary is giving him advice, 

but the remains silent. He approaches 

the pig 

33 35.59 37.38 Public/TV studio PM takes his jacket of and start 

undressing. The public is cheering on. 

He declares how he loves his wife. The 

public is cheering on as he approaches 

the pig but the cheering fades out as 

things progress. People stop looking 

after a while and start looking a way. 
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PM's wife is sitting on their bed, holding 

their baby and staring at the wall 

34 37.39 39.27 Millennium 

bridge/kidnapper's 

flat/public 

The streets of London are quiet, 

everyone's inside still staring at the TV 

screens. Princess Susannah walks on 

Millennium bridge towards St Paul's and 

collapses on the middle of the bridge. 

The kidnapper hangs himself in his flat 

in front of the TV. He's missing a finger. 

After a while two members of the public 

and a policeman comes to rescue 

Princess Susannah. 

35 39.28 41.3 TV studio/10 

Downing St 

The PM is throwing up in the bathroom. 

The home secretary receives a call from 

her son at Downing St. He explains how 

the finger that was sent to UKN was 

male and that the princess was in fact 

released at 3.30 (before the pig sex 

broadcast). They agree to keep the 

latter a secret and comment on how the 

kidnapper was just trying to make a 

point. The home secretary knocks on 

the bathroom door and announces to 

the PM that he has saved the princess. 

He receives a call from his wife but he 

declines. 

36 41.38 42.49 Public A UKN news report is showing on UK 

TV-screens one year later, it's showing 

how PM is making his first appearance 

in a year together with his wife, how 

Princess Susannah is making her first 

appearance since announcing her 

pregnancy and talks about how it's one 

year since a Turner prize winning artist 

staged the whole incident and how a 

critic has called it the first great artwork 

of the 21st century. The piece ends with 

the reporter explaining how the prime 

minister's approval rating has gone up 

by 3 points since the incident, 

37 42.5 43.1 10 Downing St PM tries to talk to his wife but she won't 

respond to him and just walks off 
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Appendix 3. Coding scheme 

Time Subject Type of 
reference 

By  

6.39 TRM NE GVN PM: Keep it so far from the press that it's on 

the other side of Jupiter 

6.59 SCM NU GVN This video came from YouTube 

7.25 TRM NU GVN The news rooms have got it 

7.36 SCM NU GVN It's trending on twitter 

7.38 SCM NE GVN Oh fucking internet (in response to Twitter 

comment) 

8.05 SCM NU PU Princess Susannah has been kidnapped. And 

there's a YouTube of it! 

8.19 TRM NU PU Why is it not on the news? 

9.01 SCM NU JRN I hear facebook's coverage is pretty 

comprehensive 

9.09 SCM NE JRN We're not a chat room! 

9.1 TRM NU JRN It's on CNN and Fox, and MSNBC, NHK and... 

9.19 TRM NE JRN Oh god, this planet! (in response to previous 

comment about the news coverage) 

9.35 SCM NE JRN The internet aspect, twitter and all that 

(delegating tasks) 

11.43 TRM NU PU Is it still not on the telly? 

13.21 TRM NE GVN The guardian are running a fucking live blog 

13.34 SCM NE JRN News piece on UKN talking about the extent 

of coverage on social media 

17.35 SCM NU GVN Before YouTube compression it was 54MB 

21.12 SCM/TRM PO GVN To PM: Listen, coverage is really sympathetic 

24.51 SCM NE GVN It seems like some idiot at the studio 

recognized or designated performer and 

tweeted a photo 

29.58 SCM NU GVN He will kill her and upload the video. 

Everyone will see it. THE WORLD will see it 

Codes: 
Subject: 
Traditional media: journalist, broadcast, news, radio (TRM) 

Social media, twitter, facebook, you tube, chat room (SCM) 

Type of comment: 
Positive (PO) 

Negative (NE) 

Neutral (NU) 

Not available/undetermined (N/A) 

By: 
Public (PU) 

Journalist (JRN) 

Government (GVN) 

Not available/undetermined (N/A) 
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Appendix 4. How different media channels are used in the film 

 

Social media 
 
You Tube 

 The video clip is uploaded to, and spread through, You Tube 

 The  prime  minister’s  wife  follows  the  video clip’s  comments  about  her  husband  on  

You Tube 

 
Twitter 

 The video clip is spread through Twitter 

 The public is sharing their opinions about the event on Twitter 

 The  government  is  following  the  public’s  opinions  in  Twitter  and  keeping  the  prime  

minister updated on new tweets 

 The  prime  minister’s  wife  is  following  the  discussions  around  her  husband  on  Twitter 

 

Facebook 

 The princess is referred to as Princess Facebook after she has announced her 

engagement on Facebook 

 According  to  UKN,  Facebook’s  coverage  of  the story is extensive 

 

Traditional media 
 

Broadcast media 
 

 News channels run the story – but  not  until  after  it’s  spread  through  social  media 

 The kidnapper specifies that the footage of the PM and the pig has to be run on all UK 

broadcast media channels 

 The  kidnapper  sends  UKN  a  message  along  with  what’s  thought  to  be  the  princess’  

finger - to  show  the  prime  minister  that  he’s  serious.  They  broadcast  the  message 
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Appendix 5. Focus group questions 

 

Do you think media and society is an important topic? 
 
Why? 
 
What did you think of Black Mirror? 
 
(Did you like it?) 
 
What do you know about the writer? 
 
Have you seen any other of this stuff? 
 
Did you think the film was realistic? 
 
What did you think of the journalists in the film? 
 
(Where they realistic?) 
 
What do  you  think  the  film’s  message  was? 
 
(What do you think that the film wanted to say about social media and citizen journalism?) 
 
Do  you  think  the  film  could  change  people’s  opinions  about  the  media? 
 
(In what way?) 
 
What do you think the traditional journalism’s  future  is  in  modern  society? 
 
Any further comments about the film? 
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Appendix 6 Focus group delegates 
 
 
Focus group 1 
 
Venue:  
The Plough, Bloomsbury 
Time and date:  
Tuesday 14th May, 7pm 
Participants: 
Man, 36, CEO, Camden 
Man, 32, Programmer, Essex 
Woman, 24, Entrepreneur, Covent Garden 
Woman, 27, Photography student, Bethnal Green 
 
 
Focus group 2 
 
Venue:  
The Plough, Bloomsbury 
Time and date:  
Wednesday 15th May, 7pm 
Participants: 
Woman, 26, Marketing manager, Chelsea 
Man, 43, IT consultant, Battersea 
Man, 22, Sales Intern, Aldgate 
Man, 29, Psychology student, Kentish Town 
 
 
Focus group 3 
 
Venue:  
The Plough, Bloomsbury 
Time and date:  
Thursday 16th May, 7pm 
Participants: 
Woman, 33, Teacher, Vauxhall 
Man, 35, Unemployed, Notting Hill 
Woman, 19, Marketing student, South Kensington 
Woman, 28, Maternity nurse, Putney 
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Appendix 7. Glossary 

 
Citizen journalism 
When public citizens play an active role in the collecting, editing and reporting of news and 
information. Citizen journalists can be any member of the public and the act of citizen 
journalism is usually performed via social media. 
 
D-notice 
A governmental note sent to newspapers and news channels, prohibiting them from 
publishing/broadcasting sensitive information. A D-notice is a type of superinjunction. 
 
Downing Street 
The official residence of the British prime minister. Sometimes also refers to the British 
government. 
 
Home office 
The national department of the British government, responsible for all domestic issues that are 
not specifically assigned to another department. 
 
Home secretary 
The minister in charge of the home office. 
 
Journalism 
The act of collecting, editing and writing news and information and presenting these through 
the media. 
 
Media/media channel 
The internet, TV, radio, newspapers and all other communication channels. 
 
New media 
New communication channels that have been enabled through modern technologies. Usually 
refers to social media and other types of digital communication. 
 
Newsroom 
The offices of a newspaper, broadcaster or other news provider. Also used in reference to the 
actual news providers. 
 
Ofcom 
The  British  Office  of  Communications,  a  government  body  that’s  regulating  the  broadcast  
industries. 
 
Professional journalism/Traditional journalism 
Journalism performed by professional journalists, mainly reported through traditional media 
channels such as television or print publications, as opposed to citizen journalism. 
 
Social media 
The sharing and reporting of information and news through online communities and networks 
such as You Tube, Facebook and Twitter. Social media can also be utilized by professional 
journalists  but  in  this  report,  I’ve  mainly  used  the  term  in  reference  to  citizen  journalism. 
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Superinjunction 
A directive that prohibits the newsrooms from spreading sensitive information publically. 
 
Traditional media 
Traditional communication channels including broadcast and print publications. Does not 
cover new media, such as digital social networking sites. 
 
UKN 
Fictional national news station in The National Anthem. 
 
Watershed 
9pm, the time when adult content is allowed on television in the UK 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


