
 

 

 

Magister thesis 

Rewriting for the masses 
An analysis on the articles in Nyheter24 during two 

weeks. 
 

Author: Pontus Persson 

Supervisor: Renaud de la Brosse 

Examiner: Kristoffer Holt 

Term: VT15 

Subject: Media and communication 

Level: Magister level 

Course code: 4MK42E 



  
 

i 
 

Abstract 
The object of this study was to get a wider picture of the articles published in the 

Swedish online newspaper Nyheter24.  The newspaper is the biggest newspaper only 

coming out online in Sweden today and basically the idea was to get an overview of 

their content. 

The study was based upon two research questions: “What does Nyheter24 write about?” 

and “What type of journalism does Nyheter24 make?” 

My research method was a quantitative content analysis and the study contains 550 

articles in total, gathered during two weeks time from the website. 

The results show that Nyheter24 writes about various topics but they tend to produce 

news stories with an odd or sensational angle. More than half of the articles studied in 

the news section were rewrites from other news media and less than 20 % of the articles 

in the same section had quotes from interviews done by the newspaper themselves. In 

the sports section, just one of all the articles published in the section during the two 

weeks contained a quote from an interview Nyheter24 had done. 

The study does also show that investigative journalism is rare at Nyheter24. But it was 

even more uncommon, zero articles in the news section, for the journalists to do reports 

of places or news events by going outside the newsroom. 

What played a bigger part in the news from Nyheter24 was social media. Especially the 

sports section and the entertainment section published stories where social media was 

the origin of the story. 

Generally the results show what several other researchers have found out about online 

journalism. There is a big recycling of news and the journalists tend to be stuck behind a 

computer, screening websites and doing rewrites to publish a lot of material quickly. 

Doing interviews to the stories seemed to have a lower priority. 
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1 Introduction 
 

Nyheter24 is a Swedish online newspaper that was launched on the 30
th

 of September in 

2008. (Dagens Media 2008). 

Since then, their weekly visitors have constantly increased and in February of 2015 they 

reached over 450 000 unique web users during a week. That was the seventh biggest 

tally for a newspaper in Sweden during that week and the biggest in the country for 

newspapers that only features online. (Nyheter24 2015). 

Nyheter24 is a free newspaper for the reader, without subscriptions or paywalls, and in 

May 2015, their mobile site reached over 1000 000 unique readers during a week. (Kia 

Index 2015) 

Only two years after the site launched, Nyheter24 got nominated and won the prize 

“Årets dagstidning” (Daily newspaper of the year) in the category for digital media. The 

prize was handed out by Tidningsutgivarna and Medievärlden. (Medievärlden 2010) 

In early 2015, Nyheter24 was nominated to the same prize again, but this time in the 

general category (Nyheter24-gruppen 2015) 

This time the prize was given to Aftonbladet though, but just to be among the nominees 

with the two Swedish giants Aftonbladet and Expressen shows a bit of how far 

Nyheter24 has come. (Aftonbladet 2015). 

Meanwhile there has been an ongoing debate about online journalism and what it will 

do to journalism. The criticism towards online journalism in general have been about a 

system where the number of clicks decide what to write about and what to focus on. 

Instead of reporting news with big relevance for the public, online journalism is often 

said to focus on entertainment to gain more clicks. As Nyheter24 only figure online and 

as they have no printed version or subscription to get income from, they are very much 

depending on the number of visitors online and to sell adverts on those numbers. 

Nyheter24 are also one of the newspapers that have got criticized for doing 

entertainment instead of serious journalism. Meanwhile, both they and others have 

dismissed the criticism saying that you can combine entertainment, hunting for clicks 

and at the same time doing “serious” journalism. Packaging journalism in a more 

attractive form does not mean that it is bad journalism. And journalism with big 

relevance to the public can still receive a lot of clicks, because people will find it 

interesting (SVT 2014).
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So who is right? Is the online journalism today a threat to the values that we associate 

with the traditional journalism? Or is it just a new way of presenting the news? The 

content in an online newspaper might include things that you would not find in the old 

printed newspaper, with videos as an obvious example. But how much of a part do for 

example cute cats play compared to investigating journalism? My aim with this study is 

to see what is actually true about the content in a newspaper such as Nyheter24. In the 

debate about online newspapers, my perception is that it is a lot of generalizations from 

different views, generalizations that rarely have a statistical foundation. 

 

1.1 Object and research questions 

The object of this study is to get an understanding of the material that Nyheter24 

produced. The idea will be to investigate how many articles that they publish under each 

section in the newspaper, but also to know more about which topics they write about. 

For example how much of their material that are covering politics, technology and so 

on. But the plan is also to study which type of journalism that they are doing. How 

many of the articles that contain quotes from their own interviews, if the articles are 

investigative journalism, interviews, reports and so on. Another area that interests me is 

where the news come from. Do they origin from social media, other news media 

(rewrites) or are the news “their own”?  

My hope is to get some relevant statistics about their content. 

1.1.1 Research questions 

 What does Nyheter24 write about? 

 What type of journalism do they make? 

 

 

2 Theoretical framework 
 

2.1 News values 

News values, which information that reach the news and which don’t, is a thing studied 

by a lot of researchers throughout the years. Generally, there are two ways of seeing the 

valuation of news. One of them is based on journalists deciding which news the 
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audience should get and which news they shouldn’t. This valuation is based on the 

journalists own perceptions and ideals, but also on what laws and ethical rules they 

work under. The other perspective is to value news based on what the media think that 

the audience wants to read about. This perspective is less idealistic and more market 

orientated. A lot of researchers mean that this market orientated perspective has become 

more common during recent years while the importance of the journalistic ideals have 

decreased. (Nord & Strömbäck 2004) 

The Swedish researcher Håkan Hvitfelt (1985)  did a study on front pages and found out 

ten criteria that a news piece should include if it was to make the front page of a 

newspaper. If a news piece contained many of the criteria, then it had a bigger chance of 

reaching the front page. 

The news piece has a bigger chance to be published if: 

1. It is about politics, economy, crime or accidents. 

2. If the geographical or cultural distance is short to. 

3. Events or conditions. 

4. That are sensational or unexpected 

5. And are described simple enough 

6. But are relevant and important, 

7. Is taking place during a short period of time, 

8. Has negative influences 

9. And has the power elite as a source. (Hvitfelt 1985) 

  

A later study of news values is made by Harcup & O’Neill (2001). They studied the 

news in British newspapers and came up with a new version of the old criteria stated by 

Galtung and Ruge in 1965. Harcup & O’Neill argue that the fact that Galtung and Ruge 

studied reporting of three big international crises, instead of the everyday journalism, 

might have given a different view of news values. They mean that the largest part of 

news stories in the media contain other subjects than events with attraction worldwide. 

In fact, some news stories might not even be about events. 

Harcup & O’Neill (2001) stated these ten factors about news values in newspapers. At 

least one of them should be included to qualify for a newspaper: 

1 The Power Elite (Something that contains people or organisations with power) 

2 Celebrity (Stories about famous people) 
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3 Entertainment (Further explanation later in this chapter) 

4 Surprise (Stories about something unexpected) 

5 Bad news (Negative stories, such as conflicts or tragedies) 

6 Good news (Particularly positive stories) 

7 Magnitude (Stories with a lot of impact or a lot of people involved) 

8 Relevance (Stories about topics, countries or groups with relevance for the 

readers) 

9 Follow-ups (Stories about something reported earlier) 

10 Newspaper agenda (Stories that are in line with the newspapers agenda) 

Harcup & O’Neill (2001) found out that entertainment had an important role in the 

studied newspapers, especially in the tabloids but also in other daily newspapers. 

“Many stories were included not because they provided serious 

information for the reader but apparently merely to entertain the 

reader”(Harcup & O’Neill 2001:274) 

Harcup & O’Neill (2001) then made five subcategories for the articles sorted into the 

entertainment category. These articles did often contain one or more of these elements: 

Picture opportunities 

If a story could contain a good/interesting picture, then it could reach the newspaper 

almost regardless of the newsworthiness in the information. If the picture furthermore 

included a very famous person, for example a royalty, then the story was almost certain 

to reach the newspaper. 

Reference to sex 

Stories with references to sex were common. And a reference to sex could be 

highlighted even if it made up a small part of the actual story. 

Reference to animals 

Stories about animals were common among the entertainment articles. 

Humor 

The newsworthiness could be very low, but if a story could be humorous with a 

particularly funny headline, then it had good chance of getting into the newspaper.  

Showbiz/TV 

People featuring on TV-shows and other celebrities figured a lot in the newspaper. This 
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could also be a type of fictional stories about characters from TV-shows, but presented 

as if they were about real life.  

I have chosen to include theories of news values because they can explain why different 

topics figure in the newspaper, and maybe why some topics don’t figure. That is clearly 

relevant for my study as I want to get a bigger perspective of the content in Nyheter24. 

Although, the media landscape has changed dramatically during the last years and the 

study on news values from Harcup & O’Neill (2001) is now around 15 years old. 

Recently a new term describing news values based on what the audience want to read 

has occurred. This term is described in the following chapter. 

 

2.1.1 Traffic whoring 

The term “traffic whoring” means that the extent of news coverage is based on 

popularity among the audience. The more traffic a topic gets, the more it is covered by 

the newspaper. (Singer & Ashman 2009) 

This development where the journalistic ideals are pushed aside for the preferences of 

the public has been boosted by the digital revolution and the ability to measure 

popularity so easily. Newspapers on the web can adjust themselves to publishing 

content that will give a lot of traffic. Or more precisely, articles or topics that people 

click on will be prioritized. (Smyrnaios & Bousquet 2011; Strömbäck & Karlsson 2011; 

Poell & van Dijck 2014). 

Singer (2011) argues that this, on one hand, gives us a journalistic content controlled by 

the audience. But on the other hand it doesn’t give us a journalism produced for the 

benefit of the public. Boczkowski (2010) and Singer (2011) talk about a worry among 

journalists that the articles with a lot of “clicks” will be preferred to those that get less 

attention. And as journalism focused on entertaining the public seem to get more traffic, 

journalists fear that they will be forced to do more of such articles. 

Karlsson (2010) is another researcher that writes about the hunt for clicks and how the 

traffic on the site will affect the news. He means that online journalism is some kind of 

ongoing negotiation between the news values journalists have and what people click on. 

Because of that reality, the users will influence the content in the newspaper. 
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The term traffic whoring can definitely be interesting to have in mind when analyzing 

my results. The fact Nyheter24 works without subscriptions or paywalls mean they have 

to earn their money by advertising. And to attract advertisers they need to have a lot of 

visitors on their site. So, there is a possibility that they produce news that will get a lot 

of traffic, rather than news that are perceived as important or have a big relevance for 

the public. 

 

2.2 Commercialization, the role of journalism and online news 

What newspapers should do and what they shouldn’t do is a topic that researchers have 

studied from time to time. Pickard (2013) comes up with a traditional view. Journalism 

should inform the citizens to give them a better chance to make the right decisions in 

society. For example, if democracy is to function the way it should, then people have to 

be informed so they know what they vote for in elections. Journalism is not making 

decisions, but it should help people doing them. Meanwhile, journalism should be a 

“watchdog”, keeping an eye on the people or organizations with power in the society 

and it should also be a forum for discussions and different opinions. 

At the same time, newspapers have to make money and McManus (1994) is one of the 

researchers that discuss how journalism is related to the market. He argues that there are 

two approaches to journalism, its role and the market. One is the normative perspective 

where the journalist tries to hear all angles of a story to get close to the truth, or to make 

sure that a source is accurate. The other market-driven perspective is more focused on 

making the cheapest news getting the biggest audience possible. 

McManus (1994) thoughts about the market-driven journalism came before the Internet 

revolution had taken place. But Bakker (2012) argues that this new era for society and 

journalism has increased the focus on market-driven journalism. The competition has 

become tougher and the news organizations tend to demand more material produced to 

a cheaper prize. This leads to newspapers copying other sources, buy material or re-

publish news. Singer (2011) writes about this reality and how the quality can be affected 

because the lack of time to check the accuracy of information. Singer is also arguing 

that this culture of copying content from each other is making the news more similar 

between different newspapers. 
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The competition to be the first ones publishing a news item has ironically lead to a 

situation that is making newspapers rewriting each other instead of finding their own 

news. Before the online era, newspapers had to wait until next morning to see what 

news their competitors had. Now, with a constant deadline, newspapers can keep an eye 

on their competitors all day and come up with a rewritten version on their own website 

in just a few minutes. It is also a lot more common and more accepted to do rewrites on 

the web than in a paper version of a newspaper. (Lindquist 2010) 

Vobic & Milojevic (2012) is heading in the same direction with their study on online 

journalists in Serbia and Slovenia. The journalists working with online news tend to be 

stuck behind their computer, keeping an eye on other newspapers and doing rewrites. 

Going to the source themselves, making phone calls and doing interviews tended to be 

of lower priority than to publish a lot of news and to do it quickly. The online 

journalism is described as “copy-paste-journalism” by some of their respondents. 

McManus (1994) explains the news production in three different steps. Finding news, 

choosing what to publish and supply the news. Investigative journalism demands a lot 

of time and sometimes resources, in other words it is expensive. And as mentioned 

above, the tendency to buy or copy material from others is increasing. During the 

second step, choosing news to publish, news perceived as boring by the audience tend 

to get a lower priority nowadays. The market wants popular content. 

The last step in the news production, supply news, is about quoting people involved in 

the story, try to check sources and get opinions from all angles to write an accurate 

story. This is a process that can take a lot of time, and as mentioned above, this time 

doesn’t always exist in the reality for journalists which then might affect the quality of 

news (Singer 2011) 

Another point from Singer (2011) is that journalists and their audience disagree on what 

is good news. It is worth noting that she studied local news, but what she found out was 

that journalists were more drawn to news about public affairs because of their previous 

journalistic ideals. The audience, on the other hand, had different preferences and to 

give them too much power when picking news would give newspapers a focus on 

sensational and odd news. 

“Users do seem drawn to accounts of mishaps and misdeeds, as well 

as to accord space on their news agenda to the quirky and the 

curious.”(Singer 635:2011) 



 

8 

In a recent study, Singer (2014) describes how the gatekeeping role of journalists have 

changed during the last years. Earlier, the news media had a monopoly on deciding 

what information that should reach the masses. But with the growth of internet and 

social media, the audience have become an important part of the gatekeeping process. 

By sharing content from news media to their friends and followers, they are in a way 

deciding what news that should be read. Meanwhile, content that the journalists find 

important can reach very few readers if the public don’t share it. 

Redden & Witschge (2010) have made a case study on British newspapers online, 

comparing the content on the same topic in different newspapers. They found out that 

the recycling of material was common. The recycling was both internal, when 

newspapers took parts of a text or pictures from their own previous articles and 

published it again in a new article, and external. The external recycling took place when 

newspapers published material from other newspapers, or news agencies. 

How the journalism and the news content have been evolving during the last decades is 

of course relevant for my study as this research is in fact based on the journalism and 

the content in a newspaper that has appeared recently and has found a big amount of 

readers during just a few years. 

 

2.3 Social media as a news source 

The rise of social media networks, such as Twitter, Facebook, Instagram and so on has 

been evident during the last years. Such platforms can be used by journalists both as a 

forum to publish news and as a place to find news stories. The first one, how journalists 

use to publish stories on social media is not that relevant for my study. But the way 

social media is used as a news source is interesting as my research questions are focused 

on what Nyheter24 write about and what type of journalism they make. 

As Larsson (2015) points out, the research on journalism and social media has mainly 

focused on Twitter rather than Facebook, even though Facebook has a significantly 

higher number of users than Twitter. 

One research about the use of Twitter quotes in news articles was done by Broersma & 

Graham (2013). They studied the Dutch and British press from 2007 to 2011 and found 

out that Twitter quotes were more common in popular newspapers than quality 
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newspapers. And what was considered as “soft” news had more Twitter quotes than 

“hard” news. Another thing that the two researchers point out is that the use of Twitter 

quotes was more and more frequent during the four years that the study continued. And 

most importantly, taking quotes from Twitter was obviously something that newspapers 

did from time to time. 

Broersma and Graham (2012) have also done a study on the Dutch and British elections 

during 2010. The research focused on political journalists and how they use Twitter as a 

news source. The study shows that the journalists found tweets usable in three different 

ways. At first, a tweet itself could be enough to count as newsworthy. But a tweet could 

also give reason to go deeper on a case and make further reports on it. Finally, a tweet 

could sometimes help to describe a broader news story. 

Paulussen & Harder (2014) studied social media references (Facebook, Twitter and 

Youtube) in two Flemish quality newspapers. According to their study, such references 

were usual in the two newspapers. They mean that checking social media has become a 

daily routine for many journalists but the numbers of articles referring to Facebook, 

Twitter or Youtube were still quite low, around five a day. It is worth noting here that 

this includes both articles where social media was a subject and a source. Facebook and 

Twitter tended to be more common in the articles than Youtube. 

Parts of my research will be done on the sports pages of Nyheter24 and there are a 

couple of studies on sports writers and social media. 

Sherwood & Nicholson (2012) have interviewed sports writers in national Australian 

newspapers about their use of social media. They found that sports writers, contrary to 

earlier studies on other types of journalists, tend to use Twitter more in a way to see 

“what’s happening”. They followed accounts that could give them newsworthy 

information and this was their main reason to use Twitter. However the interviewed 

sports writers said that they wanted to verify things from Twitter by talking to someone 

rather than just copy a post and publish it directly. But when they couldn´t reach a 

person or there were little time, then they could use the tweet as a quote. 

Reed (2012) has made a study on American sports writers and how their use of social 

media influence professionalism. More precisely he investigated how they used 

Facebook and Twitter, how they defined professionalism and then tried to find cross-

tabulations between these two factors. They found a relationship between how much the 
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sports writers use social media and which definition of professionalism they chose, but 

this is hard to make any conclusions of, at least conclusions that relate to my research.  

What they also found out was that Twitter usage was related to age among the sports 

writers. The younger respondents used Twitter more than the older ones while Facebook 

usage was less depending on age. The study did also show that 80,5 % of the 

respondents had found something on Twitter that led to a news story. 

 

3 Research method 

I have chosen to make a quantitative content analysis on the Swedish digital newspaper 

Nyheter24. As mentioned earlier in this essay, I wanted to get an overview of the 

content Nyheter24 publish. Analyzing the content of a smaller amount of articles would 

have been interesting as well, but this time I was curious about a more quantitative 

approach than a qualitative one. And as Nilsson (2010) writes, a quantitative content 

analysis is preferable when you want to analyze a lot of content at once. This type of 

analysis is also necessary if you want to make statistical conclusions on your material 

and focus on a general perspective rather than an individual one. The point with this 

study was to have an opportunity to get a more general overview on what Nyheter24 

writes about rather than to take a few articles and exemplify the journalism on the 

website through these articles. 

 

3.1 Selection 

The material for the analysis was taken from the website during two weeks, starting on 

Tuesday the 29
th

 of April to the 12
th

 of May. I made a smaller check during the 27
th

 of 

April (a Monday) on how many articles they published on one day. That day I counted 

47 articles, which means that if they publish the same amount of articles every day, the 

number for 14 days should be 658 articles. The final number was expected to be lower 

though, because of fewer employees during weekends. 

One thing I thought about considering the weeks that I chose to study was that it had to 

be “regular news weeks”. So what is regular with news when news itself often is 

unexpected? Well, for example it could have been a bit misleading to pick every article 

from a newspaper two weeks before or two weeks after a national election. The guess is 
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that politics could have a much bigger role than normal during these weeks. Big 

breaking news events that would be ongoing during the greater part of the studied 

weeks could have twisted the results as well, but fortunately such events did not occur 

during this time. I describe further why I had to pick the articles from two full weeks 

rather than make a strategic choice of days during a longer period in chapter 3.5. 

When I had been gathering articles for all 14 days, I finished with 550 articles in total.  

 

3.1.1 Choice of sections 

Nyheter24 have seven major sections in their head menu on the website. These are 

“nyheter”, “debatt”, “sport”, “nöje”, “geddit”, “modette” and “filmtipset”. The first four 

ones are more traditional categories. Translated into English they are: news, debate, 

sports and entertainment. The section named geddit is more of an online phenomenon 

where lists, videos and odd stories from around the world are gathered. 

Modette is a page with a different design to Nyheter24, it is linked in the head menu of 

the website nyheter24.se. But when you click on Modette you come to another website 

about fashion, shopping, lifestyle and so on. I therefore decided not to include the 

articles from Modette in the study as it is more of a fashion site than a news site. The 

same goes for the section Filmtipset, a site for those who want information about 

movies. It has an account for people who want to take part in conversations about 

movies and recommend to others. As the case is with Modette, the profile of the page 

for Filmtipset is clearly different from the news site Nyheter24 and I decided to keep the 

movie site out of my study as well. 

The rest of the sections are included in the study. The debate section was included 

mainly because my thought was that it would be interesting to see which part it plays 

for the newspaper. I basically wanted to see how many of the articles that came from the 

debate section. These articles figured on the front page and were evidently a more 

integrated part of the newspaper than Modette and Filmtipset that had a different profile. 

The reason I included the geddit section in the study was basically the same as for the 

debate section. The design of the section was similar to the main profile of the 

newspaper and the articles could be linked both on the front page and in the latest news 

column. The geddit section is described by Nyheter24 in the header of the section as 

“the best lists, the sickest clips and the most heartwarming stories” (Nyheter24) 
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Websites allow articles to be updated and published on more than one section at the 

same time which is of course not the case in a printed newspaper. I did not notice that a 

lot of articles were published in many sections at a time, but I want to make clear that 

this could happen on the web. There is also a possibility that some of my articles could 

have been moved to a different section after I downloaded them. So my decision was 

simply to put the articles into the section they were published when I saved them on my 

computer. And what section they were published in could also easily be seen in the 

beginning of the article as it started with the name of the section. 

 

3.1.2 #1000timmar 

During the two weeks I studied the content in Nyheter24, the newspaper came up with a 

new, temporary section called #1000timmar. This section was specifically focused on a 

campaign Nyheter24 had started for more physical education classes in the Swedish 

school. Articles in this section could be news articles as well as debate articles and some 

of them were also published in more than one section. I therefore decided to put the 

articles into the category it would have been sorted to if it wasn’t a temporary campaign. 

News articles on #1000timmar were sorted among the articles for the section “news” 

and debate articles were put in the analysis with the articles in the section for “debate”. 

Another alternative would have been to analyze this section separately, but the number 

of articles in this section would have been very low to make a quantitative analysis on. 

It would also have been a bit problematic to analyze debate articles and news articles 

with the same categories. Furthermore, the debate section was not studied deeper than 

counting the number of articles in it. Consequently it would be a bit strange to analyze a 

few debate articles a lot more than the others, just because they belonged to the section 

#1000timmar. 

Finally one alternative would have been to ignore this section totally. Hence, that felt 

wrong as these articles played a part on the website during the two weeks and my plan 

was to get a perspective from all their articles. Therefore, the best solution I could find 

was to mix the articles in #1000timmar up with the other sections they belonged to. 
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3.1.3 Columns 

I decided to sort articles starting with the section word “krönika” among the articles for 

debate. “Krönika” – column translated into English – did not have a section with a short 

cut in the head menu on the website. The columns were written by people working for 

Nyheter24 and I noticed that they sometimes seemed to be put in the debate section and 

sometimes in the news section. And sometimes, they appeared in both. But Nyheter24 

did not start these articles with either the word for news or debate but instead with the 

word for column – “krönika”. My decision was then to sort all these articles with the 

debate section as they were opinion articles just like the debate articles. 

 

3.2 Gathering the material 

As mentioned earlier, the total number of articles were finally 550. The gathering of the 

articles was simply done by keeping an eye on the “latest news” lists for every section. 

That meant I had to check the website a number of times every day. Besides looking at 

the latest news list, I frequently scrolled down on every section on the web page to 

make sure that I hadn’t missed anything. The articles were saved by copying the text 

from headline to byline and then pasting it into a Word document. I used one document 

for every day and these 14 documents were then printed and sorted depending on the 

section they were published in, to make the analysis easier for me later on. 

 

3.3 The analysis 

The analysis started with me giving every article an identification number from 1 to 

550. Of course, to simplify the work for myself, I numbered one section at a time 

because I planned to analyze the articles by section.
1
  

When all of the articles had an ID-number, each variable was analyzed one by one. 

First, I tried to figure out categories that could fit the articles and then I made a quicker, 

provisional analyze to see if the categories were relevant, if they should be extended or 

                                                 
1 Unfortunately, one sports article and one debate article happened to slip in among the news articles at 
first, and they got ID-numbers looking like they were news articles. However, I noticed this mistake 
when I should fill in the first variable. That variable was in fact “section” so they got sorted right in the 
statistical program anyway. Therefore this mistake did not have any influence at all on the end results 
but I want to mention it if someone would be interested in my material since it could be a bit confusing. 
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if there were articles that simply didn’t fit in any category and therefore required more 

categories in the variable. 

After that, I went through the articles again and did the final coding. 

 

3.3.1 Coding scheme 

The articles were analyzed based on seven variables. These variables were: “Section”, 

“Main topic”, “Where does the news story origin from?”, “Where did the news story 

take place?”, “Quotes”, “Type of news item”, and “What angle does the news story 

have?”. 

The full coding scheme with explanations on every category can be found in the 

appendix. 

 

3.3.2 Analyzed sections 

All sections were not analyzed in every variable. Primarily this was a decision made 

based upon the time I had to my disposal for this research. 

The news section was however analyzed in all variables. I wanted to study the content 

coming from the newsroom and I thought that if content is labelled as “news”, then it 

gives you other expectations compared to content labelled as for example 

“entertainment”. The news section was also clearly the biggest section (over 50 % of the 

published articles) at Nyheter24 as you can see in the result chapter. Furthermore, 

“news” is in some way a wider concept than “entertainment” or “sports”. For example, I 

did not see the importance in researching the “main topic” in these two sections, as that 

division was made naturally when Nyheter24 put articles to these sections. Of course, 

you could argue that it would be interesting to go into detail on the topics they write 

about in these sections. For example, to see which sports they write about,. 

However, I decided to not go that deep into the section, mainly because I did not feel I 

had the time to do it. The section I felt was most interesting and most relevant to study 

thorough was the news section. 

The entertainment and sports sections were analyzed in a couple of variables beside the 

first one just counting the number of articles for each section. The variable that showed 

the origin of the story was one of them, along with the variable for quotes and the 
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variable about the type of news story. These three variables felt both interesting and 

relevant to study in both the sports and the entertainment section. But it was also 

variables that could be easily compared with the result for the news section and maybe 

give a little perspective on the differences between the sections. 

Basically, the variables belonging to the first research question -  what Nyheter24 write 

about – were only analyzed in the news section. The variables under the other research 

question about the type of journalism they make were analyzed on the news section, the 

entertainment section and the sports section. The exception was the variable for section 

itself, of course. That one sorted under what they write about but included all the five 

sections. 

The sections for debate and geddit were just analyzed in the variable that showed the 

number of articles in every section. In addition to me needing to limit my work, the 

debate section was overlooked because it was based on a lot of material coming in from 

outside the newsroom. I wanted to study how the journalists at Nyheter24 work. What 

they got from people outside the newspaper and then published was less interesting. 

Although, I am fully aware that a deeper analyze of the debate section could be very 

interesting as well since there are decisions made on what to publish and not. What 

topics that are put on the debate section would also be an exciting thing to see, but that 

remains to be studied for other researchers. 

Some variables were also simply useless to study on the debate section. Such example is 

the variable on “quotes from interview done by Nyheter24”. Debate articles are not 

usually done by the journalists doing interviews and then quoting people. The type of 

news item would also be irrelevant for this section as all of them would probably and 

naturally be sorted as “opinion”. 

The geddit section was not included in any variable besides the first one about the 

sections. As with the debate section this was a decision made to save time. But it was 

also because Nyheter24 was describing it as “the best lists, the sickest clips and the 

most heartwarming stories” (Nyheter24 2015) 

It was therefore put aside from the news section in an evident way and you would 

expect to find the lists, the clips and the heartwarming stories in the geddit section. This 

could be false of course, there could theoretically be a totally different picture of the 

content in this section if it was studied deeper but I decided not to do that. 
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3.4 Excluded content 

3.4.1 Comments 

The comments from readers related to the news articles were not studied at all. The 

possibility to interact is important for digital journalism and comments play a big role 

for online newspapers (Deuze 2003; 2005). 

But from my point of view I wanted to study the content produced by the media and 

their journalists, not what people discussed or said about the article in the comments. 

 

3.4.2 Pictures and videos 

The pictures and videos were not analyzed to a great extent at all. I did not make deeper 

analysis on the content in the pictures or videos and what it said. The main reason for 

this choice is that I wanted to limit my work a bit. Analyzing every picture or video 

would have been a big task. 

The number of pictures or videos were not analyzed either. Although, there were 

occasions when those elements played a part in the analyze. One example could be if 

the picture or video had to be studied to understand which topic the article was about. 

One variable described which type of news item the article was and one of the 

categories was “story based on videos or pictures”. In that case I did not analyze the 

content in pictures or videos but instead how the written text referred to pictures/videos 

in the article. A further explanation on this category can be found in the coding scheme 

in the appendix. 

 

3.4.3 Polls 

When I collected the articles for my study, I noticed that polls were very common at 

Nyheter24. The articles used to be ended with a poll where the readers could vote on 

something related to the article. These polls were not included in my study. Mainly 

because polls were something more related to the presentation of the article rather than 

the topic that the article focused on. But the polls were also more of something for the 

readers to interact with than it was journalistic content. And as I have mentioned before 

I wanted to study the content coming from the journalists rather than the readers. 
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3.5 Method criticism 

With the purpose of the study in mind, I think that the choice to make a quantitative 

content analysis was quite obvious. You can’t get a proper knowledge about what topics 

a newspaper write about if you analyze a smaller number of articles. However, I think 

that it would have been a good idea to make a comparative study, adding a digital 

version of another newspaper to the analysis. Probably Aftonbladet or Expressen, the 

two big evening newspapers in Sweden, would have been a good alternative for such 

comparison. That would have forced me to include fewer articles from each newspaper 

though, as the analysis with doubled articles would have been too big for me with the 

time I had in relation to the work that it should have demanded.  

But I think that such a comparative study could have benefited the results. Regardless of 

the outcome, it would have said something about the differences or similarities between 

a traditional newspaper online and a younger newspaper coming out only on the web. 

Are they heading in the same direction or do they have a different focus? That would 

have been interesting to know. 

 

3.6 Validity, reliability and generalizability 

If a study should be considered reliable, then it has to have a high validity and a high 

reliability. The reliability of a study is depending on how well the measuring is done. 

For example, mistakes by carelessness could make the reliability lower. A study with a 

high reliability is also a study where you could go through the variables two times and 

still come up with the same result. Another important point for the reliability is that two 

persons doing the coding, independent on each other, should get the same result. 

(Østbye 2004). 

Regarding most of my variables, I think that the reliability is good since I worked a lot 

on trying to avoid the categories being too similar to each other. 

There is one category where I have to raise questions on the reliability though. And that 

one is the variable named “Main topic”. That one is a variable where the articles are 

hard to sort into the categories and where another researcher might have different 

results. Let me give a fictitious example. 

If an article is about scientific results in a study about sex. Is the main topic then science 

or sex and relationship?  
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I tried to look at every article, see what the head focus was and then decided which 

category it should be placed into. The problem is that another person might give a 

different judgement on the same news story. The variable for main topic is simply a 

difficult variable where the reliability is lower than the others. 

Although, my opinion is that the variable could show some interesting tendencies and 

that it had a place in the research. It could at least give an idea on which topics that were 

particularly big and which topics that did not exist. It could also indicate if there were a 

lot of different topics covered or just a focus on a few. 

A high validity means that the study measures what it is supposed to measure and not 

something else. Compared to the research questions in my study, I think that the validity 

is good. In general, the chosen variables can answer what the research questions ask. 

The exception here comes from the problem with the reliability I mentioned above. 

(Østbye 2004) 

When you do a quantitative content analysis, the goal is to get results that are possible 

to generalize. The selection, the chosen articles in my case, must be representative for 

the whole population or in my case the general journalism at Nyheter24 (Bryman 2008). 

I have already mentioned how I chose the articles so I won’t go through that again. I 

think my results have quite good generalizability. I studied two full weeks and there 

were no big events during that time that could have twisted the results in a certain way. 

Both weekends and weekdays were included in the study and the number of articles 

(550 in total) was good compared to the time I had to do the study.  

What should have been even better for me would have been to study that amount of 

articles over a longer period. For example, to do the study over a couple of months 

choosing one day a week. Now there is a possibility that the journalism varied in these 

two weeks compared to the rest of the year in some way. For example: Were there 

fewer workers during these weeks than normal, because of many of their employees 

being ill? And could such a situation affect the journalism during this time and in the 

end my result? Was there a temporary boss at the newsroom that guided the journalism 

in another way? 

There are loads of questions like this and even if I had chosen days over a longer period 

it could have been affected by such co-incidences. The risk for it to affect the result 
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would however have been smaller doing it that way. Since I worked with a time limit, I 

couldn’t do the study in that way though. 

The opportunity to make a strategic choice on the days to study by going back in time 

was not possible either. Nyheter24 did not have that kind of searchable archive on the 

website and that made it very hard for me to get, for example, every article from one 

day a month earlier. 

3.7 Research ethics 

My study is a content analysis only and does not include any interviewed persons or any 

surveys. The ethical problems that could appear when doing interviews or surveys did 

therefore not arise for me. Gustavsson, Hermerén and Petersson (2004) have stated 

some general ethical rules to follow when doing research studies and I think my 

research is living up to these criteria. The methodology and the results are explained in 

details, I have had no commercial interests or purposes and the results are my own. I 

have also made sure the research was done systematically with good documentation. 

 

4 Result/Analysis 

I have decided to split this part in two major parts after my research questions. The two 

parts are then divided with some subheadings to make it easier to grasp for the readers. 

 

4.1 What does Nyheter24 write about? 

The first variable for my study was in which sections the articles were published on the 

website. The result of this variable is shown in this diagram. 

 



 

20 

4.1.1 Section 

In numbers, the section for news got 295 articles, entertainment 78, sports 62, geddit 59 

and debate 56. As we can see, the section that Nyheter24 names “news” has got more 

than half of the published articles during these two studied weeks. Debate, sports and 

geddit had very similar numbers around 10 % while articles in entertainment were a bit 

more common. Worth noting is that the geddit section, as I explained in the 

methodology chapter, with content that is especially suited to the web and planned to be 

shared and liked in social media just make up one tenth of the total number of articles. 

When Harcup & O’Neill (2001) made their study on English newspapers they found an 
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increasing tendency for articles to be about entertainment and we might see a bit of that 

tendency in the pie above with entertainment making up the biggest part besides news. 

4.1.2 Main topic and angle 

The Main topic in the articles was variable number two. Of course, one news piece 

could contain more than one of the topics that you can see in the table below. That is the 

reason why this variable is called “main topic”.  The topic that had the head focus in the 

article was the one it got sorted to. And I want to remind that this category only presents 

articles from the news section. 

 

Main Topic 

 Frequency Percent 

 

Crime, law, accidents and disasters 40 13,6 

Medicine, medical service and health 28 9,5 

Science 26 8,8 

Sunshine stories and heroics 24 8,1 

Discrimination, gender, equality and 

human rights 
23 7,8 

Politics 22 7,5 

Social media and Internet 22 7,5 

Sex and relationships 22 7,5 

Animals 16 5,4 

Education 12 4,1 

Business, economy and commerce 12 4,1 

Comic 12 4,1 

Technology 11 3,7 

Alcohol and drugs 6 2,0 

Food, restaurants and nightlife 4 1,4 

Celebrities 3 1,0 

International relations and conflicts 2 ,7 

Music 2 ,7 

Promote own newspaper 2 ,7 

Showbiz/TV 1 ,3 

Red-letter day 1 ,3 

Decoration 1 ,3 

Sweden abroad 1 ,3 

Public authorities 1 ,3 

Life Guidance 1 ,3 
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The numbers above tell us a bit about what Nyheter24 write about, but it does also tell 

us what they don’t write about. The thing that strikes me immediately is the low number 

for international relations and conflicts. In a time where there are huge problems in 

Syria and some other countries in the Middle East as well as a war in eastern Ukraine 

these news are definitely there if you want to report about it. Stories on the European 

Union and Swedish foreign politics were also missing in the newspaper during these 

two weeks. 

The table above contains a lot of numbers and it is hard to get an overview of the 

content Nyheter24 actually publish. I will come back to the main topics later, but first I 

would like to show another variable from the research. The news stories in the news 

section were also analyzed in relation to what angle they had. 

 

What angle does the news story have? 

 Frequency Percent 

 

Humoristic 14 4,7 

Odd or sensational 153 51,9 

Informative 83 28,1 

Heartwarming 13 4,4 

Arguing or instructing 19 6,4 

Personal 13 4,4 

Total 295 100,0 

 

I will come back to these numbers, but at first I want to show a crosstabulation between 

the angles and the topics. This table gives a perspective on which topics that have more 

of an odd or sensational approach in Nyheter24 and which topics that have a higher 

percentage of informative stories. A deeper explanation of the categories can be found 

in the coding scheme in the appendix. 
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Main Topic * What angle does the news story have? Crosstabulation 

 

 What angle does the news story have?  

Total Humorist

ic 

Odd or 

sensatio

nal 

Informa 

tive 

Heartwar

ming 

Arguing or 

instructing 

Personal 

 

Politics 0 4 17 0 0 1 22 

Education 0 2 7 0 2 1 12 

Business, economy and 

commerce 
0 7 4 0 1 0 12 

Crime, law, accidents and 

disasters 
1 20 16 0 0 3 40 

International relations and 

conflicts 
0 0 2 0 0 0 2 

Science 0 18 8 0 0 0 26 

Medicine, medical service 

and health 
1 8 10 0 7 2 28 

Social media and Internet 2 12 3 0 2 3 22 

Celebrities 0 2 1 0 0 0 3 

Showbiz/TV 1 0 0 0 0 0 1 

Sex and relationships 1 18 1 0 1 1 22 

Animals 1 13 0 2 0 0 16 

Sunshine stories and heroics 0 12 0 11 0 1 24 

Music 0 2 0 0 0 0 2 

Discrimination, gender, 

equality and human rights 
0 14 6 0 2 1 23 

Technology 0 10 1 0 0 0 11 

Comic 7 5 0 0 0 0 12 

Alcohol and drugs 0 2 3 0 1 0 6 

Promote own newspaper 0 0 0 0 2 0 2 

Red-letter day 0 0 1 0 0 0 1 

Food, restaurants and 

nightlife 
0 3 0 0 1 0 4 

Decor 0 1 0 0 0 0 1 

Sweden abroad 0 0 1 0 0 0 1 

Public authorities 0 0 1 0 0 0 1 

Life Guidance 0 0 1 0 0 0 1 

Total 14 153 83 13 19 13 295 
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The two tables above show that odd or sensational news are dominant in the news 

section at Nyheter24. More than half of the articles in the news section were of an odd 

or sensational nature while more than 9 % had a heartwarming or humoristic angle. 

These three categories made up over 60 % of the articles in the news section. 

McManus (1994) writes about an increasing focus on market-driven journalism that is 

more focused on pleasing the audience rather than reporting things with higher 

relevance and following the old journalistic ideals. Later on, with the revolution of 

online journalism, the term “traffic whoring” has been introduced. Newspapers can 

easily see what topics and articles that are more popular among their audience and from 

there on adjust their work to attract a lot of traffic to the news site. This evolution may 

well be an explanation to the big number of odd or sensational news stories. These are 

the articles people will click on and read from Nyheter24, and they have therefore got a 

major part of the news section in the newspaper. Meanwhile the lack of news in a 

category such as “international relations and conflicts” is confusing as I have already 

mentioned. Maybe the reason for this can be found in the theory about traffic whoring 

as well. If Nyheter24 would get a lot of traffic on articles about those topics, then they 

would probably write more about it. (Smyrnaios & Bousquet 2011; Strömbäck & 

Karlsson 2011; Poell & van Dijck 2014). 

And as Singer (2011) argues, the journalism tends to be controlled by the audience but 

it doesn’t benefit them. She means that giving too much power to the preferences of the 

audiences when deciding news, will give a disproportionate focus on the quirky and 

curious. 

This focus is definitely visible in the tables above. Especially the crosstabulation 

between the main topic and the angle is interesting here. In topics such as technology, 

science and business, economy and commerce a majority of the news stories were odd 

or sensational rather than informative. It seems like Nyheter24 have a tendency to write 

about the odd or sensational even in that sort of topics. 

It is important to notice though, that these odd and sensational news stories are not the 

only thing Nyheter24 publish in their news section. Around 28 % of the articles were 

sorted into the category “informative”. These articles were about different topics but 

many of them came from topics such as politics, education, crime/law/accidents and 

disasters as well as medicine, medical service and health. Karlsson (2010) describes the 
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fight between traditional news values and what people will click on as an ongoing 

negotiation. Even if the odd, sensational and humoristic seem to have a big advantage in 

this negotiation, it hasn’t ruled out the news stories with a more informative approach. 

Harcup & O’Neill who noticed an increasing focus on entertainment in British 

newspapers in their study stated five different categories for the articles they sorted into 

the head category entertainment. They were picture opportunities, reference to sex, 

animals, humor and showbiz/TV. I didn’t have the picture opportunity as a topic but 

almost similar categories for the other four could be seen in my study – sex and 

relationships, animals, comic and Showbiz/TV. 

It is worth noting that I didn’t go deeper into the topics in the entertainment section, 

where I suspect that we would have found more articles on showbiz and TV. But the 

four categories mentioned had in total 17,3 % of the articles in the news section, divided 

into sex and relationships 7,5 %, animals 5,4 %, comic 4,1 % and showbiz/TV 0,3 %. 

The tendency to write about the first three categories could be seen in my study as well 

as the study made by Harcup & O’Neill. 

 

4.1.3 Where did the news story take place? 

In the table below, the numbers on where the news story took place can be seen. 

Where did the news story take place? 

 Section 

News 

 

In real life 
 209 

 70,8% 

On the Internet or social 

media 

 48 

 16,3% 

In the mass media 
 10 

 3,4% 

In the newspaper itself 
 28 

 9,5% 

 

The stories taking place in real life, this term is discussed in the coding scheme, are 

apparently the dominating ones in the news section at Nyheter24. Things happening just 

inside the mass media are quite rare to write about in this section while Internet and 
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social media seem to take a more significant part. News stories taking place in the 

newspaper itself were around one out of ten. 

As Harcup & O’Neill (2011) found out when they came up with their theory on news 

valuation, all news aren’t even about events. Close to 15 % of the news in Nyheter24 

wasn’t events taking place in real life, but instead news created from things happening 

inside other mass media or in the newspaper itself. And more than 16 % took place on 

the internet or social media.   

The increasing importance of social media in journalism is described by researchers 

such as Broersma & Graham (2012;2013) and Paulussen & Harder (2014). The 

tendency where social media plays a part in journalism can also be seen in this variable 

where 16,3 % of the news stories actually took place on the internet or social media. 

 

4.2 What type of journalism do they make? 

This chapter will focus on the type of journalism that Nyheter24 make. The research 

question on what they “write about” might have some answers here as well, since some 

of the variables can be an answer to both of the research questions. 
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4.2.1 Origin 

Firstly, I would like to show the variable of origin in this chapter. This table gives an 

overview of where the news stories in the newspaper Nyheter24 came from. 

Where does the news story origin from? 

 Section Total 

News Entertainm

ent 

Sports 

 

Undefined or Nyheter24 
 61 16 5 82 

 20,7% 20,5% 8,1% 18,9% 

Foreign news media 
 104 18 15 137 

 35,3% 23,1% 24,2% 31,5% 

Domestic news media 
 65 19 10 94 

 22,0% 24,4% 16,1% 21,6% 

Social media 
 52 20 31 103 

 17,6% 25,6% 50,0% 23,7% 

Published on any other 

website 

 12 3 1 16 

 4,1% 3,8% 1,6% 3,7% 

Press release 
 1 2 0 3 

 0,3% 2,6% 0,0% 0,7% 

 

This variable was, as you can see, also studied on the sections for entertainment and 

sports besides the news section. What is quite clear is that foreign news media and 

domestic news media seem to be frequently used in the news routine at Nyheter24. 

More than 50 % of the news section was filled with news that was referred to as 

published in another news media before (foreign news media and domestic news media 

put together). The numbers for entertainment and sports were a bit lower in these two 

categories, but still over 40 % of the articles published in these sections. 

Meanwhile, social media seemed to be a huge tool for the sports section, making it 50 

% of their articles. And in this case I want to remind that an article sorted into the 

category for social media meant that the core of the news piece had to be published in 

social media before it came to Nyheter24. That meant that they had to refer to social 

media as a source or that the news was simply based on something from social media, 

for example a Youtube clip. Half of the studied articles on the sports sections were such 

news. 

Around 20 % of the news stories in both the section for entertainment and news had an 
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undefined origin or did clearly origin from Nyheter24. The sports section stood out with 

a very low number (8,1 %) in this category. 

Worth a notification is that press releases seem to have a significantly low impact on 

Nyheter24, or there were at least very few articles with any references to press releases 

in the three sections studied in this variable. 

The phenomenon with a big number of rewrites in newspapers and especially on the 

web is nothing unique for Nyheter24. Bakker (2012) writes about the market-driven 

journalism that leads to copying sources while Singer (2011) is on the same road with 

her discussion about newspapers copying each other, making news more similar 

between newspapers. 

Lindquist (2010) means that rewrites are more common on the web than in printed news 

and he is also pointing to the ironic situation where online journalism, the ongoing 

deadline and the fight to come up with news first leads to newspapers re-writing others 

rather than finding news themselves. It is faster to rewrite your competitor minutes after 

they published something, instead of doing your own news piece. 

In both Serbia and Slovenia, Vobic & Milojevic (2012) did interviews with online 

journalists. It turned out that the respondents spent a lot of the working day on checking 

other newspapers and doing rewrites. The term “copy-paste journalism” was mentioned 

by some respondents in that study. 

Finally, Redden & Witschge (2010) found that British newspapers tend to have a lot of 

recycled material and one part of this recycling was taking news from other newspapers. 

Equally, the extent of material that had an undefined origin or that was clearly coming 

from Nyheter24 from the beginning was quite low - around 20 % in the news and 

entertainment sections and just 8 % in the sports section. Of course, these are numbers 

that reflect the earlier analysis about the increasing number of rewrites in today’s 

newspapers, as it’s a bit of two opposites. Doing your own news, or taking them from 

other news media. 

My study does show the extent of rewrites from other news media at Nyheter24 and it is 

obvious that the result follows what other researchers have found out about journalism 

these days. But we can’t, through this study, tell if Nyheter24 is doing more rewrites 

than other newspapers. That would demand comparative data. 
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The many rewrites and the reasons mentioned in the analysis above do not seem to 

involve publishing news directly from press releases in this case though. They did at 

least not mention press releases in their articles. News pieces that originated from press 

releases were almost none in my study. The reason for this absence was not studied and 

obviously need to be researched deeper to say something about. 

When it comes to the category for social media, the use of social media among 

journalists is proved by a couple of researchers such as Broersma & Graham (2012, 

2013) and Paulussen & Harder (2014). However, the way they use social media was not 

studied to that extent in my study. What is interesting to compare though, is the 

significant difference between the sports section and the sections for news and 

entertainment in my research. 

The sports section had very high numbers in the category that shows news that origin 

from social media. Sherwood & Nicholson (2012) found out that sports writers used 

social media to see “what’s happening” which was different to other types of journalists 

studied earlier. However, the sports journalists in that study seemed to prefer talking to 

someone rather than just write news based only on social media. They did that when 

they had little time or couldn’t reach a person. 

Also Reed (2012) studied American sports writers and found out that 80,5 % of the 

sports journalists had found something on Twitter that led to a news piece. 

My study is different to both Reed (2012) and Sherwood & Nicholson (2012) and the 

comparison is not totally transferable. But, the use of social media among sports 

journalists is nothing new. However, the exact use of social media in Nyheter24 needs 

to be studied more to be able to analyze deeper. 
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4.2.2 Quotes 

The table below is an overview of articles with quotes from interviews by Nyheter24, 

and articles that lacked such quotes. 

 

Quotes 

 Section Total 

News Entertainm

ent 

Sports 

 

Articles with quotes from interview  

by Nyheter 24 

 53 7 1 61 

 18,0% 9,0% 1,6% 14,1% 

Articles without quotes from interview by 

Nyheter24 

 242 71 60 373 

 82,0% 91,0% 98,4% 85,9% 

 

Doing interviews and putting their own quotes in articles seem rare at Nyheter24 

according to this study. More than four out of five, 82 %, articles in the news section 

lacked such quotes. Meanwhile, the result for the entertainment and sports section was 

even more evident. Just one single article during two weeks studied time in the sports 

section had quotes from an interview done by Nyheter24. During that time, they 

published 61 articles in the sports section. 

Vobic & Milojevic (2012) study on web journalists and how they work is interesting 

when analyzing these results. Even though I haven’t done any interviews, my results 

seem to reflect what the respondents said in that study made in Serbia and Slovenia. 

Vobic & Milojevic write about how the respondents in their study tend to be stuck 

behind the computer and rewriting other sources to publish a lot of news as quickly as 

possible. Meanwhile, taking quotes yourself, by the phone or by meeting someone had a 

lower priority than before. This situation seems to be similar at Nyheter24 where so 

many articles lacked quotes from interviews done by the newspaper itself. 

Lindquist (2010) does also write about the tendency to do less news on your own and 

instead choose to re-publish news from others. This is according to him a consequence 

of newspapers trying to be as quick as possible on the web where the deadline is 

ongoing. 
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Singer (2011) means that taking quotes to a story is one of the last things to do during 

the work with an article. As this step is time-consuming it might not be done to the 

extent it should and therefore affect the quality of the news. 

 

4.2.3 Type of news item 

The variable below shows which type of articles that were published in the three 

sections for news, entertainment and sports. 

 

Type of news item 

 Section Total 

News Entertainm

ent 

Sports 

 

Interview 
 12 4 0 16 

 4,1% 5,1% 0,0% 3,7% 

News article 
 70 12 8 90 

 23,7% 15,4% 12,9% 20,7% 

Rewrite 
 169 36 25 230 

 57,3% 46,2% 40,3% 52,9% 

List 
 21 2 6 29 

 7,1% 2,6% 9,7% 6,7% 

Opinion 
 1 0 0 1 

 0,3% 0,0% 0,0% 0,2% 

Story based on videos or 

pictures 

 20 23 23 66 

 6,8% 29,5% 37,1% 15,2% 

Investigative journalism 
 2 0 0 2 

 0,7% 0,0% 0,0% 0,5% 

Sponsored news story 

 

 Report 

 0 1 0 1 

 

0,0% 

0 

0,0% 

1,3% 

0 

0,0% 

0,0% 

0 

0,0% 

0,2% 

0 

0,0% 

 

As we could see in the earlier variable about the origin of the news stories, rewrites are 

very common in Nyheter24, at least in these three studied sections. Otherwise the 

stories based on videos and pictures stand out in the sections for entertainment and 

sports compared to the numbers in the news section for the same category. 

Meanwhile, the news articles are more common in the news section, but they still don’t 

reach 25 % of the articles in that section. 
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The existence of re-writes has already been analyzed a lot in chapter 4.2.1 and I feel that 

writing about it again in chapter 4.2.3 would be quite pointless. So for a deeper analyze 

of the rewrites, here concluded to be 57,3 % , go to chapter 4.2.1. 

What the variable above gives another indication on is how the journalists work at 

Nyheter24. No articles were sorted into the category “report”, which I describe in the 

coding scheme as a news story where “the author of the news item had to visit a place 

outside the newsroom to describe a place or a news event”. This is at least a small 

indication that the journalists at Nyheter24 tend to stay inside the newsroom behind the 

computer rather than going outside meeting people and covering news events. This 

reality for online journalists is also described by both Vobic & Milojevic (2012) and 

Lindquist (2010). 

 

The low number for investigative journalism is another sign that journalism taking a 

bigger amount of time gets a lower priority. Meanwhile the category for “stories based 

on videos or pictures” had a lot more articles, especially in the sports and entertainment 

sections. These articles did not contain any quotes and the core of the article was the 

video or the picture. Again, this might be an indication of a prioritization where the 

newspaper focuses on material that can be published faster and in a bigger quantity. 

The evolution in journalism where work that demands more time is put aside is well 

known. Bakker (2012) writes about how the Internet era has forced newspapers to create 

more content to a cheaper prize while McManus (1994) speaks about an increasing 

market-driven journalism and argues that investigative journalism demands a lot of 

work and that it therefore is expensive. 

Finally, the high numbers for “stories based on videos or pictures” could also be related 

to Harcup & Oneill (2001) who found that picture opportunities could be decisive to a 

story being published. If there was a good picture, then the story could go through even 

if the actual newsworthiness in the news piece was low. 

 

 

 

 

 



 

33 

5 Conclusions 

This chapter will be divided in two parts. Each one named after my research questions. I 

will not split it up once again for each researched variable as I did in chapter number 

four. Instead I will have a more general discussion of my findings. 

5.1 What does Nyheter24 write about? 

First of all, if we look at the variable for which section the articles belonged to, I don’t 

think there are any sensational data in there. Of course, with comparative data you could 

see if it differs a lot from others but since I haven’t included that in the study it is hard 

to tell. What is clear though is that the biggest part by far is the news section while the 

other sections have very similar numbers to each other in the graph. What is worth 

noting is that they, Nyheter24, judge 53,64 % of their articles as “news”. Entertainment 

has its own section as well as the geddit section with funny clips and other stuff that are 

meant to go viral in social media. As Nyheter24 themselves have stated in the header of 

the Geddit section it is about “the best lists, the sickest clips and the most heartwarming 

stories”. That is very clear for me, you don’t expect investigative journalism in the 

geddit section. But when you name something news, then you get a bit of a different 

expectation. That’s why I mainly studied that section as well. It wouldn’t be surprising 

to find articles on entertainment in the entertainment section, sports articles in the sports 

section or funny clips in the geddit section. But what is it that they call news? 

As I have stated in the methodology chapter the reliability for the “main topic” variable 

could be up for discussion. However, I think that it is interesting to have a look at 

nevertheless. 

The thing that comes to my mind when looking at the table for the topics is that there 

are a lot of topics represented. Nyheter24 is not a newspaper writing about a few topics 

that get a lot of clicks. They have a big variety in this area. The number for 

“international relations and conflicts” are very low though, especially considering the 

situation in the Middle East during the time of the study, with wars going on in several 

countries. At the same time topics such as “sunshine stories and heroics”, “sex and 

relationships” and “animals” are high up the table. Science surprises me a bit as well, 

ending up on third place. That seems higher up the ranks than in most of the other daily 

newspapers I know of. 
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What might explain that is the crosstabulation between topic and angle. 18 of the 26 

articles sorted as science were perceived to be a news story with an odd or sensational 

angle. “Discrimination, gender, equality and human rights” was another common 

category that had a clear majority of odd and sensational angles, even though the topic 

itself sounds very important and more serious than sensational to me. 

Out of the ten most common topics, seven had a majority of their articles sorted into the 

category for “odd or sensational” angle. 

In fact more than half of the articles in the news section had an odd or sensational angle. 

And I want to remind again that this variable did not include articles in the 

entertainment section or the geddit section. These are articles that Nyheter24 themselves 

labelled as “news”. 

One part of the answer to the research question “What does Nyheter24 write about” is 

definitely that they tend to write odd or sensational news stories. But they do write 

about various topics. Note that they don’t write odd or sensational news stories only, 

almost half of the stories had other angles. But the category for odd and sensational was 

the biggest by far in this variable. 

The tendency to write about things that entertain and are popular among the readers 

rather than stories with a high relevance and importance for society is also widely 

researched. Harcup & O’Neill (2001) found that topics that mostly entertained the 

reader got a big attention in British press. McManus (1994) writes about the market-

driven journalism. Ideals are less important, money more important. This discussion can 

be seen through the studies of online journalism as well and “traffic whoring” 

mentioned by Singer & Ashman (2009) is another version of the market-driven 

journalism. A lot of traffic (clicks) means more money, so then the solution is to adjust 

the journalism to get more traffic. Not to follow the old journalistic ideals. 

One very rare topic was international relations and conflicts. During the time of my 

study, a lot of conflicts were going on in the Arab world as well as in other areas around 

the globe. However, this topic had just two articles in the news section. I am a bit 

curious to know why but do not know.  

As we have seen in the result chapter, rewrites are common in the newspaper and they 

could definitely have done articles on international relations and conflicts by just 

rewriting other newspapers. Why this topic is absent confuses me a bit, but if we choose 
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to believe in the term traffic whoring, described by Singer & Ashman (2009) along with 

a couple of other researchers recently, then the conclusion could be that “international 

relations and conflicts” doesn’t get enough traffic. If those articles would be on top of 

their list of the most read articles during a day, then the topic would be more common in 

the newspaper. 

 

5.2 What type of journalism does Nyheter24 make? 

If we begin to look at the origin of the news stories in Nyheter24, I think the overall 

picture is quite clear. The majority of the stories in the three studied sections put 

together come from other news media. The categories foreign news media and domestic 

news media make up more just over 50 % of the articles and the news section put aside, 

the number were even higher. 

As written in the result chapter, the phenomenon of rewrites and copying material from 

others is well known and studied. To do more than 50 % of the articles by just writing 

what somebody else has already published and to not make your own version of it 

leaves some room for debate though, I have to say. 

At first though, I want to express that my aim has never been to judge Nyheter24 and 

their journalism but to get a picture of what they actually do. Of course, if the 

newspaper is read, then there is room for it to exist. Popular content has a place and not 

everything people read have to be of high relevance for the society as a whole or 

coming from investigative journalism. 

But if over 50 % of the news come from “copying” other news media, then I think there 

is relevance in having a debate on what this means to journalism and the news industry. 

The evolution where money and the market conduct the news rather than that the old 

journalistic ideals do it is nothing new. McManus (1994) is one of the researchers that 

write about this reality but I think the study by Vobic & Milojevic (2012) on Slovenian 

and Serbian online journalists is the one with most similarities to mine based on the 

results. It is almost ironic when their respondents talk about “copy-paste-journalism”, a 

reality stuck behind a computer eyeing other newspapers and doing rewrites instead of 

going to the source themselves. This is a way of working that my study shows on a 

Swedish online newspaper, but with a quantitative content analysis instead of 

interviews. So my result is not unique in that way. 
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But if newspapers get massive amount of readers by, to a great extent at least, copying 

what others have written then there are questions that need to be discussed. It’s a cheap 

way of working but who should pay the money to do the journalism from the start? Will 

newspapers survive if they invest money on doing journalism themselves instead of 

focusing on re-writes from others? Does the reader mind if he/she gets to read the 

primary source or is he/she happy with reading the re-writed version? And what does it 

mean to the quality and quantity of journalism when re-writes dominate? 

One thing that I mean says a lot about what type of journalism Nyheter24 make is the 

variable for quotes. When less than 20 % of the articles in the news section contain 

quotes from interviews they have done, it tells you that they are very focused on 

publishing finished news pieces from other sources. It does also tell you that they tend 

to do news that demand less work and less time. The number for articles with quotes 

from interview done by Nyheter24 is low in the news section. But it is almost 

unbelievably low in the sports section. One article in two weeks had such quotes. 

If you take one quote on your own during two weeks I consider it very questionable if 

your material can be called journalism. Or is just sharing stuff from other news media or 

Youtube journalism? Are you working as a “journalist” when that is almost all you do?  

These are questions that without a doubt could be asked when looking at the numbers 

from my study. 

The tendency to stay in the newsroom rather than to go outside doing journalism could 

also be seen in the variable for which type of news item they made. Rewrites were the 

biggest category as mentioned in the variable for origin and I have discussed that 

already. But other interesting numbers here are for example that “report” didn’t even get 

one single article in any of the studied sections. And to do a report in the definition I 

made in the coding scheme, one of the main requirements was that it should be clear 

that the reporter had done something outside the newsroom. 

Worth to note was also the high numbers for “story based on videos or pictures” in this 

variable. Especially in the entertainment and sports sections, this category was very 

common. As I did not make an analysis on the source of the pictures, I can’t say too 

much about it. But it is not a wild guess to say that these videos or pictures could be 

gathered behind the computer and then quickly published as news pieces. Once again I 

think this is a sign of journalists working, as Vobic & Milojevic (2012) found, inside the 
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newsroom screening social media and websites, doing news pieces without the need of 

even calling someone. 

Investigative journalism is rare at Nyheter24 but that is also in the line of what a 

number of researchers, for example McManus (1994) and Bakker (2012) have found out 

about the evolution of journalism in general and online journalism in particular. 

Journalism that requires more time is put aside and the focus is instead on producing a 

lot of content in less time. 

Finally and generally, Nyheter24 seems to write about various topics but the stories use 

to have an odd or sensational character. The stories are usually based on things 

happening in real life but they are generally published in other news media or social 

media before and the articles lack quotes from interviews done by Nyheter24. 

The generalization above is of course not the whole picture of the newspaper. They are 

also doing their own interviews sometimes and they do investigative journalism even if 

it seems to be rare. Not all of the news stories have an odd or sensational approach 

either; in fact almost one third of the articles in the news section had an informative 

angle. 

My object has never been to rate the quality of Nyheter24 and I will still leave that to 

others. As I stated in the introduction chapter, my aim was to get some statistics and a 

wider picture of what Nyheter24 actually do, because I felt that was missing in the 

debate about online journalism in Sweden. I think I have fulfilled that object to at least 

some extent in this research. My hope is that this study can help to understand how the 

biggest Swedish online (only) newspaper works and what they publish. And in the end I 

hope it will bring something interesting to the discussions about the future of journalism 

and online newspapers. 

 

5.3 Suggestions on future research 

The first thing I would like to suggest for future research is to do the same thing that I 

did with Nyheter24 but with one, or both, of the Swedish evening newspapers, 

Aftonbladet and Expressen. It could be really interesting to see how the topics and 

content varied between these newspapers and Nyheter24. Both Aftonbladet and 

Expressen have websites with a lot of visitors so the comparison with Nyheter24 would 
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be relevant just to see if the web journalism in these long existing newspapers is 

heading in the same direction as in Nyheter24. 

Presentation is of course also an interesting thing to analyze. I focused more on topics 

and the essence of the concrete news. But of course, the web is a different form to 

present news than in traditional newspapers. It could therefore be a good suggestion to 

study what I excluded. More precisely, how Nyheter24 are working with pictures, 

videos, polls etcetera in interplay with the text in articles. The headlines and how they 

are constructed are of course also interesting to study in such an analysis. 

From a qualitative perspective, I think the tone in the articles in Nyheter24 would be 

something to have a deeper look at. My perception when I gathered the material for my 

study was that the texts had more of a personal touch from the journalists and that they 

had more emotive words than the more traditional articles in daily newspapers I have 

come across.
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Appendix 

Appendix A Coding Scheme 

The articles were analyzed based on seven variables. This is the coding scheme that was 

present for this analysis, with a further explanation  to each variable. 

V1 Section:  

1=Nyheter/News 

2=Debatt/Debate 

3=Nöje/Entertainment 

4=Geddit/Geddit 

5=Sport/Sports 

This variable was just a grouping of the articles based on the section it belonged to on 

the website. I have made a further explanation on which sections I chose and to some 

exceptions in this category. This explanation can be found in chapter 3.1.1 to 3.1.3. 

V2 Main Topic 

1=Politics 

2=Education 

3=Business, economy and commerce 

4=Crime, law, accidents and disasters 

5=International relations and conflicts 

6=Science 

7=Medicine, medical service and health 

8=Social media and Internet 

9=Celebrities 

10=Showbiz/TV 

11=Sex and relationships 

12=Animals 

13=Sunshine stories and heroics 

14=Music 

15=Discrimination, gender, equality and human rights 

16=Technology 

17=Comic 



 

II 

18=Alcohol and drugs 

19=Promote own newspaper 

20=Red-letter days 

21=Food, restaurants and night life 

22=Decoration 

23=Sweden abroad 

24=Public authorities 

25=Life guidance 

This variable was only studied in the news section and it was based on 25 different 

topics. As you can see, the variable was named “main topic”. The word “main” is 

important to understand this variable. Some articles could of course contain more than 

one of the 25 topics above. In that case, the article was sorted into the category with the 

topic that played the principal role of the story. This was a bit hard to decide sometimes 

and I have made a more detailed problematization of this variable in chapter 3.6.  

V3 Where does the news story origin from? 

1=Undefined or Nyheter24 

2=Foreign news media 

3=Domestic news media 

4=Social media 

5=Published on any other website 

6=Press release 

The origin of the news story was simply the source Nyheter24 gave in the article. The 

first category, “undefined or Nyheter24”, meant that the article either had no stated 

origin or that it was outspoken that the news originated from Nyheter24.  

The two categories, “foreign news media” and “domestic news media” meant that 

Nyheter24 referred to a news piece written or broadcasted by other news media. It is 

important to note that news could come from for example social media or a press 

release at first. But if this news was written about in news media and Nyheter24 referred 

to the article, then it was considered to origin from foreign news media or domestic 

news media. 

If the news piece originated from social media, it was sorted into the category for 

“social media”. However this implied that the core of the news piece had to be 

published in social media before it came to Nyheter24, which meant that they had to 
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refer to social media as a source or that the news was simply based on something from 

social media, for example a Youtube clip. Just a quote from a person on social media to 

complement a broader news story did not make the news piece count as origin from 

social media. 

The category “published on any other website” meant that the news explicitly referred 

to a place on the web that wasn’t social media. A re-write of official information from a 

website that belonged to a public authority could be an example of that. 

Finally, the last category “press release” meant that the news was referred to come 

from a press release. 

V4 Where did the news story take place? 

1=In real life 

2=On the internet or social media 

3=In the mass media 

4=In the newspaper itself 

This variable should not be mixed up with source or origin of the news. What the 

variable answers is instead where the news event actually happened. If the news story 

happened or was based on something from the reality outside the mass media or 

internet/social media it was sorted into the category “in real life”. I want to mention 

that I am fully aware that the concept “in real life” is a bit problematic. Social media 

and Internet is very much a part of life, for example, but I couldn’t come up with a 

better name and chose to name it “in real life” nevertheless.  

If the news story was about something that actually happened “on the internet or 

social media”, it was sorted into category number two as well as if the news was 

mainly about the post itself, rather than about something happening in real life 

published on social media. For example, a story about a goal in a football match was 

counted as something happening in real life, even if the story was based on embedding a 

clip from Youtube. 

Stories happening “in the mass media” were about events that happened in another 

newspaper, in TV or radio. Writing about debate articles published in another 

newspaper was such stories, as well as writing about something that happened in a TV-

program or radio show. 

If the article had no quotes, wasn’t about an event and did not refer to any other mass 

media or Internet/social media the news story was considered to happen “in the 



 

IV 

newspaper itself”, which was the fourth category. This could for example be lists 

without connection to any event or news report or articles where Nyheter24 promoted 

themselves. 

V5 Quotes 

1= Articles with quotes from interview by Nyheter 24 

2=Articles without quotes from interview by Nyheter24 

This variable was very simple. If there were any quotes from an interview done by 

Nyheter24, the article was put into category number one. The rest of the articles were 

put into category number two. 

V6 Type of news item 

1=Interview 

2=Report 

3=News article 

4=Rewrite 

5=List 

6=Opinion 

7=Story based on videos or pictures 

8= Investigative journalism 

9=Sponsored news story 

This variable was constructed to research what type of news items Nyheter24 made. 

The first category, “interview”, meant that the news item focused on one person that 

was interviewed and that it was the interview itself that made up the news story. To 

exemplify, an interview with a policeman about his/her job on a personal level could be 

an interview, but if he/she was interviewed about what was going on in a specific case, 

then it would most probably sort under “News article”. 

To sort under “Report”, the author of the news item had to visit a place outside the 

newsroom to describe a place or a news event.  

Defined as “News article” were articles that first of all did not refer to an article in any 

other news media. In other words, articles that weren’t rewrites. Secondly they 

shouldn’t be based on videos and pictures only, for example youtube-clips. If they were 

to count as news articles when based on videos and pictures, they had to contain at least 

one quote from an interview done by Nyheter24. Articles structured as a list was also 
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separated from this category as well as well as interviews with more of a personal focus, 

reports and articles considered as investigative journalism. 

If the news story was a rewrite of other news media, the article was sorted into the 

category “Rewrite”. I want to make it clear that, for example, a list that came from 

other news media was categorized as a “Rewrite”. The same goes for other types of 

news items that were taken from other news media. 

A news item that was presented as a list and that didn’t origin from any other news 

media, was sorted into the category “List”. 

If the news item was based on opinions from the author, then it was categorized as 

“Opinion”. 

“Story based on videos or pictures” meant that the news item was lacking quotes and 

was solely based on video clips or pictures. If there were quotes in the news story, then 

it was sorted into other categories such as rewrite or news article. 

“Investigative journalism” was counted as articles that exposed something previously 

unknown with big relevance for the public. Or articles that required deeper research that 

Nyheter24 did themselves. Such an example was the survey they did among Swedish 

headmasters about physical education in school. 

Finally the category for “Sponsored news story” meant that the news story was 

presented as a common news story, but with an addition that it was clearly stated 

“sponsored by …” somewhere in connection to the article. 

 

V7 What angle does the news story have? 

1=Humoristic 

2=Odd or Sensational 

3=Informative 

4=Heartwarming 

5=Arguing or instructing 

6=Personal 

This variable was constructed to research what angle the news stories in Nyheter24 had. 

Firstly, I want to note that stories could contain more than one of the angles above. One 

news piece could for example be both “arguing and instructing” and “informative”. If 

that was the case, then the article was sorted based on the predominant category. 

The first category “humoristic” meant that the story was mainly focused on giving the 
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reader a funny story, something to laugh at. 

A story that was “odd or sensational” was either framed with words that gave it a 

touch of sensationalism or a story about something strange/odd that seemed to have 

very low relevance for the reader other than to entertain him/her. 

If a story was perceived as “informative” it was told without clear opinions or 

arguments from the author and it was written to inform rather than entertain. 

A “heartwarming” story was a story that was written to attract the emotions of the 

reader. This type of story generally had a happy ending and it left the reader with a 

positive, heartwarming, feeling. 

 “Arguing or instructing” stories were stories where the author argued for something 

and showing his/her own opinions. It also included stories where the reader was 

instructed on how to do something, for example how to use a mobile application. 

The final category, “personal”, was for interviews where the focus was put on a 

specific person and his/her life, giving the story a personal touch. 

 

 

 


