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Abstract  
 
 
Social learning is a key element in the methodology used in the Mexican telenovela 

Ultimo año, and suggest that people can adopt behaviour from watching television. An 

important aspect of social learning are role models to identify with and/or learn their 

behaviour, hopefully changing their behaviour. Entertainment Education is a tool to 

educate through entertainment like TV shows, and are often used to teach about health 

issues. Mexico legalized same sex marriages in the first state only five years ago. The 

culture is characterized by the “macho” machisimo culture. Therefore the study aims to 

treat homosexual youth in Mexico. The study investigates the Mexican gay’s youth 

reception on the show “Ultimo año”. This show aims to reach behaviour changes 

concerning issues such as reproductive health, gender based violence, violence and 

other health related issues.  

The study finds that the respondents are unable to identify with the characters and 

events to a large extent in Ultimo año. However, they can recognize some events in the 

show, as well as some characteristics that are portrayed. Our study shows that 

homosexuality is poorly represented in the show and the characters are too wealthy to 

appeal to our respondents. According to our respondents the show does not reflect 

Mexican youth in the correct way. Respondents thought that homosexuality was 

portrayed in a negative way, which did not support being gay or “coming out”. The lack 

of identifying negative feelings of the heteronormative narrative, along with the 

representation of homosexuality, therefore affecting the respondents in a way the effect 

would be no participation in social learning. Therefor unable to achieve the behaviour 

change that the show is aiming towards. The study is based on one focus group and 

three personal interviews. The theoretical background for this study contains Stuart 

Halls encoding/decoding model, Albert Banduras theory about social learning, Miguel 

Sabido´s Methodology and previous research on reception studies by Martina Ladenorf, 

Thomas Tufte and Sonia Livingstone.  
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1 Introduction 
 
 
1.1 Introduction 
 
 
According to the ICPD programme of action, article 11:23 

“Governments, non-governmental organizations and the private sector should make 

greater and more effective use of the entertainment media, including radio and 

television soap operas and drama, folk theatre and other traditional media to 

encourage public discussion of important but sometimes sensitive topics related to the 

implementation of the present Programme of Action. When the entertainment media – 

especially dramas – are used for advocacy purposes or to promote particular lifestyles, 

the public should be so informed, and in each case the identity of sponsors should be 

indicated in an appropriate manner”(Barker & Sabido, 2005: preface). 

 

Our interest came to concern how a Mexican telenovela which attends to achieve 

behaviour change would be received by homosexual youth. Our belief is that mass 

media can to some extent exclude minorities. This is something that evoked our interest 

regarding a reception study on how homosexuals in Mexico perceived their 

representation in a telenovela aiming for behaviour change.  

 

It came to our attention that same sex marriage were first legalized in one Mexican state 

in the year 2010, today there are four states who approve of same sex marriages in 

Mexico (www.rfsl.se). This led us to think that homosexuality was not yet very socially 

accepted, and made us wonder how and if it was encouraged in the media.  

 

Our dissertation will present a reception study based on Mexican 

homosexuals/bisexuals who have seen chosen episodes from the Mexican Telenovela 

Ultimo año. Our study aims to enlighten our respondents’ thoughts about how 

homosexuality is displayed as well as discuss how and if they will take part of the 

behaviour change which Ultimo año is aiming for. 
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1.2 Definitions  
 

Young adults/Youth: We consider young adults to be in the age of 20-30 years in this 

thesis. This is based upon both our own experiences of when people are leaving their 

childhood home as well as when most men and women are no longer financially 

dependant of their parents. After spending some time in Mexico City and discussing the 

subject with locals we came to the conclusion that we want to pinpoint individuals over 

the age of twenty due to the assumption that a many are not open with their sexuality in 

their teens. 

 

Teenager: In this thesis it refers to a person between the ages of, 13 to 19 years old.  

 

Coming out of the closet/Come out: In this thesis, “coming out of the closet/come out” 

means the process of open up about your sexual identity, which includes accepting 

yourself and telling people about your sexual identity as gay, lesbian, bisexual or queer. 

 

Homosexual/Gay: In this thesis, homosexual and gay refers not to a specific gender´s 

sexual orientation. The choice of word may differ throughout this paper but the meaning 

remains the same, a person who feels love and/or sexual attraction fully or partly to the 

same sex.     

 

Machista: Is a Spanish word similar to machismo, translated to English as; “sexist, 

chauvinist” (sexist, sexism – “Prejudice, stereotyping, or discrimination, typically 

against women, on the basis of sex: sexism in language is an offensive reminder of the 

way the culture sees women” 

(http://www.oxforddictionaries.com/definition/english/sexism?q=sexist#sexism__4) 

 

Machismo: Origins from the assumption that something is typically manly. It is a 

common expression in Mexico and what we have understood from locals is that it is a 

concept of masculine attributes like providing and protecting the family. 

According to the dictionary it has two meanings, which are;  

A) “a strong or exaggerated sense of manliness; an assumptive attitude that virility, 

courage, strength, and entitlement to dominate are attributes or concomitants of 

masculinity” 



  
 

3 

3 

B) “a strong or exaggerated sense of power or the right to dominate” 

 (http://dictionary.reference.com/browse/machismo)  

 

Telenovela: Is a television soap opera in Latin America. 

(http://www.oxforddictionaries.com/definition/english/telenovela)  

 

Token: Has many meanings but how it will be used in the context, is one of 

oxforddictionary´s explanations; “Done for the sake of appearances or as 

a symbolic gesture: cases like these often bring just token fines from magistrates” – 

“Chosen by way of tokenism as a representative of a particular minority or under-

represented group: she took offence at being called the token woman on the force” 

(http://www.oxforddictionaries.com/definition/english/token)  

 

Texts: In this thesis, text or media text is a piece of communication or media product, 

example telenovela, TV show. Sonia Livingstone explains text as for example a TV 

programme, which generates meanings together with the readers (reader is the 

audience). There are; producers/text/readers. (Livingstone, 1998)  

 

Media/Media alta: Both are Mexican expressions and names for different 

socioeconomic classes. “Media” means middle class, “Media alta” - upper middle class. 

This is the order; “Baja baja” – lower low class, “Baja alta” – upper low class, “Media 

baja” – lower middle class, “Media alta” – upper middle class, “Alta baja” – lower 

upper class and “Alta alta” – elite class.   

(http://m.adnpolitico.com/ciudadanos/2014/05/13/las-6-clases-sociales-que-hay-en-

mexico-segun-la-profeco) 

 
 
1.3 Disposition  
 
 
The disposition starts here with an introduction of the thesis to give a taste of what the 

thesis will discuss, but also in short explain why we choose the theme of telenovelas, 

Mexican homosexual youth and entertainment education for social learning and 

behaviour change. We have also defined words and expression that are not universal. 

The next chapter presents previous research and studies that has been made in the same 

field of social learning, identification with characters in a TV show and behaviour 
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change. In the third chapter, the reader will become familiar with the problematization – 

the theories we will use to analyse the result and answer our questions of departure. The 

theoretical framework is divided into two sections that will affect our study, Reception 

Studies and Entertainment Education, the chapter is rounded up with our limitations. 

The fourth chapter presents our research aim and questions, which is the guideline 

throughout this thesis and which will be answered at the ending parts of this thesis. In 

the next chapter we introduce the method and methodological approach, we go through 

and explain what the methods are and how we gathered respondents and the executions. 

This chapter will however start with a presentation of our research object and will end 

with reflections over the methodology both generally but also an extra part that focuses 

on culturally differences. After preparing these chapters we move on to the action; 

analysis combined with the result, which is presented thematically into five themes, 

after each theme´s result there is an analysis. Now the discussion will follow, which is 

based on the result and analysis. The conclusion will be the second last part of this 

thesis were we answer our research questions, one by one and also address other 

thought the analyse and discussion awoke. The last chapter in this thesis are how we 

believe a further research can be made out of our research and topic, we also discuss 

how this could be implemented in Sweden, as this study is based on Mexicans.  
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2 Previous research  
 
 
This chapter will include previous findings on both entertainment education and 

reception studies that will work as a step of departure for our research as well as it helps 

us understand what may have already been found relating to the study we are aiming to 

conduct. 

 
 
2.1 Previous research in Entertainment Education   
 

 

2.1.1 Simplemente María & Ladron Corazones   

 

The Peruvian telenovela “Simplemente María” [Simply Maria], is usually referred to as 

having a revolutionary effect on entertainment education, although it was never aiming 

for social change. (Waisbord), The main character in the telenovela was Maria Ramos, a 

girl from the rural who immigrated to the city, hoping for greater opportunities. The plot 

concerns her love story with Meastro Esteban who taught literacy classes to the maids 

during the afternoons. In the early episodes, Maria gets pregnant by a young medical 

student and after giving birth to a son she loses her job as a maid and is forced to move 

to a lower middle class neighborhood. The mother of Esteban is teaching Maria how to 

sew and after some time she builds a fashion imperium (Singhal & Rogers, 1999). 

Simplemente Maria has been described, as the reason for a higher participation in 

literacy classes as well, as it seemed to have increased the sewing among immigrant 

women to trend.  The TV show seemed to have had effects as social learning as well as 

self-efficiency (Waisbord, Simplemente Maria was the inspiration for Sabido´s 

education entertainment strategy whereby his research on audience effects was based 

upon (Singhal & Rogers, 1999). 

 

Another example of a telenovela, which seems to have led to social change, is “Ladron 

de Corazones” [Thief of Hearts], which focused on messages about breast cancer. 

Measurements have been made concerning the beliefs and knowledge of the viewers 

regarding breast cancer, how much information they are searching for and how they are 

encouraging others to have a mammogram test. According to the researchers result, the 

knowledge regarding two key messages did increase. The telephone survey also showed 
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that both viewers who watched regularly and those who watched occasionally were 

most likely to tell others about the show if they felt some identification with a character. 

(Castaneda, Organista, Rodriguez & Check, 2013) 2 

 

 

2.1.2 Telenovelas, Culture and Social Change 

- From Polysemy, Pleasure and Resistance to Strategic Communication and Social 

Development 

 

Thomas Tufte, who is a professor in communication, did a case study concerning low-

income urban Brazilian women, cultural change and telenovelas. This study showed that 

telenovelas foremost resulted in a high degree of emotional participation. The women 

watched around three to four telenovelas a day and they felt both touched, entertained 

and provoked by watching. The main reason this made the women involved in a 

telenovela, seemed to be the characters that appeared in a very melodramatic way as 

well as the love story that is brought up in the telenovelas. According to Tufte the 

telenovelas worked as entertainment, but due to the relevance and recognition of the 

narratives they also had a cultural, political and social meaning.  “ In many cases, 

television fiction proves more relevant and thus more meaningful than the evening 

news” (Tufte, 2003: 4).  

 

The audience who is watching produces an ontological security based on a series of 

mechanisms that is related to identification of both the characters and the plot, 

something Mary Ellen Brown called active and reactive pleasure (Tufte, 2003). The 

debate appears foremost in the narratives of a telenovela and after that in discussions in 

the audience, and then the process where social norms are adopted, revised and affirmed 

takes place. Even though the telenovelas usually reflect a material world that the 

audience cannot identify with, they bring up some everyday events that can be 

recognized by the audience. This lead the audience to feel some identification and 

pleasure which also leads to promoting some sort of cultural and social belonging to 

communities of various types. This counteracts the procedures of both political-

economic and socio-cultural marginalization that many of the low-income people of 

Brazil are feeling. The feeling of pleasure can lead to action in the society. (Tufte, 2003)  

Tufte refers to Valerio Fuenzalida who is a media scholar from Chile; “We all 
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fundamentally relate emotionally to our television use, and obviously seek pleasure. 

Obtaining pleasure is involving, and can thus stimulate discussions and even social 

action, in addition to the pleasure of feeling represented on the screen” (Tufte, 2003: 

4). 

 

2.2 Previous research in reception studies  

 

2.2.1 Making sense of television 

 
Livingstone states in her book Making sense of television that the representations of 

soap opera characters is built upon experience from the narrative and provides an 

“integrated summary of past experience, guidance for inference from the known to the 

unknown, and a resource for constructive interpretation of future experiences” 

(Livingstone, 1998: 118). Livingstone gives an example of an audience watching the 

series Coronation street, using their experience of characters for example as being 

morally good or weak, sexy and feminine, among others to broaden their understanding 

for the story line. When looking for the relationship between the effect and TV show, 

the viewers representation could provide a link that is missing due to the detail that it 

reveals what the audience find useful and meaningful. Questions concerning how the 

representations are built upon the structure of the TV show or the interpretations of the 

viewers can be evoked. The representations of a television show could be 

predominantly reflecting the structure of the- or in fact the viewers abstract social 

knowledge of people or events of their lives. (Livingstone, 1998).  

 

Livingstone concludes in her book Making sense of television that further research can 

be done in the field of audience reception and in making sense of television. She 

mentions that the interrelation between texts and reception can be further examined. An 

example on this could be by understanding how social and textual determinations can be 

related to textual and social possibilities to openness for polysemy, agency and 

contradiction for example since this is an important part of understanding resistance and 

social change concerning the reproduction and production of connotations (undertones) 

in everyday life. (Livingstone, 1998). 
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2.2.2 The L-word                                                                                                              

- Queer identifikation och mediereception [Queer identification and media reception] 

 
Martina Ladendorf is a university lecturer in media and communication studies at 

Högskolan Dalarna (Dalarna University College) in Sweden. This research´s format is 

an article in the journal, Tidskrift för genustvetenskap (Journal of Gender Studies), 

which is published with support from Nationella sekretariet för genusforskning (the 

Swedish Secretariat for Gender Research) and Vetenskapsrådet (the Swedish Research 

Council).  

The article addresses how some viewers of the American TV show The L-word (where 

lesbians are at the centre of the narrative) are positioning themselves in relation to the 

show via identification and desires and how they relate to how the L-word represents 

lesbian sexual acts. The material for this article is based on four focus groups among 18 

women; lesbians, bisexuals, queer and two were heterosexual that considered 

themselves as being familiar with the queer culture. Among other theories, Ladendorf 

uses Diana Fuss´s theory about identification, as something that can also be subliminal 

fantasies and identification,being more hidden and private than a person´s identity. 

Identities are often hidden or have not yet been “found”. Creating difficulty when 

researching the identification of individuals solely through interviews. Fuss argues that 

attention needs to be drawn to what a person is aware of, and what they choose to 

discuss. Ladendorf found in her research that the attitudes towards the show were 

characterized by disidentification. The main reasons were classist and the differences 

between the “Americaness” and the Swedish. (Ladendorf, 2008).  

Disidentification is a term used by the performance researcher José Esteban Muñoz who 

developed a theory how minorities disidentify themselves with hegemonic texts, he 

based his theory on sexuality and race. “Motidentifikation är således när en läsare 

motstår och förkastar en medietexts konstruktion av ett önskvärt subjekt, oftast utifrån 

en patriarkal, heteronormative, västerländsk, eurocentrisk och konsumtionsbejakande 

medelklassideologi” (Ladendorf, 2008: 120) (Disidentification is therefor when a reader 

resist and rejects the media texts construction of a desirable subject, often from a 

patriarchal, heteronormative, western, Eurocentric and consumption-promoting middle-

class ideology). (Ladendorf, 2008).   
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Disidentification is when you do not want to identify yourself with, and do not wish to 

be. It is a tool in the process of creating an understanding of the identity, together with 

identification, which then is the opposite disidentification. (Ladendorf, 2008).   

The participants found the L-word to be too fancy and flashy and problems the character 

had were superficial. The glamorous narrative, the environment and the characters were 

hard for the participants to identify with. In contrary, they also did not like the show 

because it was too close to their own lives, as the show was about lesbians. They could 

see similarities with the lesbian relationships and machinations in the L-word and their 

own social lives, but that it was too close. The sex scenes were received with much 

diversity amongst the participants. Some thought it was good that they showed lesbian 

sex, which is normally made invisible and some interpreted the scenes as assaults (more 

or less) and that they are made on heteronormative premises. Ladendorf found from her 

material, that different types of identification and desires are operating in the reception 

of the L-word. She also founds that disidentification can also be based on class; 

something Muñoz had not taken in consideration. (Ibid).   
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3 Problematization  
 
In this chapter we will introduce our theoretical framework as well as introduce some 

definitions of notion. 

 
 
3.1 Theoretical background   
  
In addition to previous research we have conducted a theoretical framework, which 

includes Stuart Hall´s encoding/decoding model, Albert Bandura´s Social learning and 

Miguel Sabido´s methodology which we later on will use as a tool to analyse our result. 

 
 
 
3.1.1 Reception Studies 
 
 
Encoding/Decoding 
 
 
Stuart Hall’s influential studies leave a theoretical insight regarding how messages are 

produced as well as how they are distributed and interpreted, partly with television as a 

reference. A four-step process is represented and includes steps as: production, 

circulation, use and reproduction. According to Hall, the encoding of messages do have 

some sort of control on the reception and that the different steps has both possibilities as 

well as limits. Hall argues that a message can not be misread to a large extent because 

all the steps in the process has limited possibilities in the next step of the process, 

further on he explains this with pluralism (diversity) not being the same as polysemy 

(multiple meanings). According to Hall, messages are influenced by a “complex 

structure of dominance” based on every step being inclined of institutional power 

relations, he also suggests that a message only can get through if it is familiar and 

somehow suitable to the audience. (Hall, 1993). 

 

Hall argues that the audience can play an active role in decoding messages, something 

other media theories have not, who in contrary disempower the audience and see them 

as passive. A message is constructed in the step of production and is influenced by 

perceptions of the audience, professional ideologies and institutional knowledge among 

others. The productions is based upon agendas, images of the audience, events, etcetera, 
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in the political and socio-cultural structure of which they are a part. A framework that 

origins from Philip Elliot, discusses the audience as both a receiver and the source for a 

television message. How the audience receives a message is also an important part of 

the process of the production in a larger sense because it is the main starting point for 

the audience to do something out of the message. The production as well as the 

reception is related but not the same concerning a message in television. To decode a 

message is to transform the meaning of the message so it is easier to understand. (Hall, 

1993). 

For a message to make sense for the audience and come to use it must be decoded in a 

meaningful way. The decoding is what influence, persuade or instruct the audience in 

ways that can be emotional, cognitive, and ideological or have an effect on the 

behaviour. (Ibid).   

 

“In a 'determinate' moment the structure employs a code and yields a 'message': at 

another determinate moment the 'message', via its decodings, issues into the structure of 

social practices” (Hall, 1993: 93). Hall further explains that the effects of a message is 

framed by a construction of how an understanding is made, something that also is based 

upon economic-, cultural- and social factors and works as a base for how a message is 

received. This will also make a massages being decoded in different ways for different 

people. The audience can there for change the encoded message in a media text to what 

the producer had not intended with the encoded message. Decoding a message does not 

only occur through verbal communication, nonverbal communication is also being 

decoded, as body language and it is as mentioned before, based on the audience's own 

emotions and experiences. (Hall, 1993). 

 

Hall also argues that the audience, the subject, is decoding a message can take three 

positions; the dominant/hegemonic-, the negotiated- and the oppositional position.  

When the decoding subject takes the dominant/hegemonic (producer) position, there are 

not many miscommunications or misunderstandings. The producer and receiver 

(audience) are under the same set rules, agreements, and cultural biases. The message 

that is communicated here is understood to be the best of what the producers have 

intended. When taking the negotiated position, the subject can decode the message in 

the dominant social views, but is understood in a different way than the 

dominant/hegemonic position. They do not take the hegemonic viewpoint but they 
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understand and are familiar with the dominant society, and in a non-concrete way 

decode the cultural texts. When a message feels personal to the subject, they can decode 

the message based on their own biases and beliefs, then causing the the decoding to 

become blurred. The third position a decoding subject can take according to Hall is the 

oppositional position and is what it sounds like, to be “anti” the intended meaning of the 

message. The subject will decode the message as the producer encoded it, but does 

often see another meaning with the message that was not intended by the producer. This 

position is based on the subject’s own social beliefs. (Hall, 1993).  

 
 
 
3.1.2 Entertainment Education  
 
 
 
The social learning theory of Albert Bandura origins from the assumption that people 

learn things in everyday life by observing role models, for example characters in 

television and movies. Singhal and Rogers (1999) explain how Bandura argues that 

there is not a difference between television models and real life models when it comes 

to how people adopt new behaviours. Learning can happen in many places and not only 

in the classroom. (Singhal & Rogers, 1999). Bandura states that the capacity of the 

individuals using learning through observation, enables them to obtain examples of 

behaviour, rather than by trial and error.  By witnessing the behaviour from others who 

are going through a pleasurable or painful event, an emotional response can take place. 

Behaviours that are defensive or fearful can take place after observing individuals 

performing those activities without any negative consequences. Inhibitions can be 

prompted by watching others being punished for their behaviour. People’s superior 

cognitive capacity is another contributing aspect that can determine both how their 

future actions with result, as well as how they will be affected by these experiences. 

This cognitive skill makes individuals capable to be foresightful and insightful of their 

behaviour (Bandura, 1971). Bandura’s model of cognitive sub-processes is based upon 

motivational processes, production, attention and retention which all together depends 

on how the role models in the message looks like; bad and good role models and their 

transition between bad and good (Waisbord, [no date]). The attentional process explains 

that people learn by participating and observing the main structures of the modelled 
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behaviour. The spectators are drawn towards the model and then display the behaviour 

that enriches the modelled motion. 

Miguel Sabido used telenovelas to involve the audience with the characters in ways of 

making them attractive and of higher social strata. Motivational process indicates that 

the audience cognitively shares experiences with the characters in a TV show. Examples 

of this could be in for example “Ven conmigo” [Come with me], the Mexican telenovela 

where one of the characters refused to take part of a literacy class and then were visibly 

punished in the TV show. Production process aims to explain that the audience adapts 

to engaged symbols of behavioural accomplishment. For example, observation, 

refinement and commitment to socially desirable actions. Retention process: underlines 

that; a) people preserve knowledge about demonstrated events in their memories in 

symbolic formula, both as visual and verbal b) preservation of the symbols can be 

enabled by cognitive repetition of the modelled behaviour and c) if the actions of a 

model are implicit in verbal signals, they will have a larger chance of being 

remembered. (Singhal & Rogers, 1999).  

 
 
 
Miguel Sabido´s methodology, adopted by Population Media Center (PMC)  
 
 
Social learning, accompanied by Rovigatti´s circular model of communication, Eric 

Bentley´s dramatic theory, Carl Jung´s theory of the collective unconscious and Paul 

McLean´s theory of the triune brain is the base for Miguel Sabido´s methodology 

concerning the education entertainment (Singhal & Rogers, 1999).  

Education entertainment is the process of creating favourable attitudes and behaviour 

change through implementing messages in a way that is both entertaining and has a 

purpose of education. By combining these two genres the opportunity for creating a 

message with instructions, that will both fulfill a social interest and a commercial one 

since a lot of strictly educational TV shows has a hard time to get sponsors (Singhal & 

Rogers, 1999). Miguel Sabido´s methodology is in contrary to other entertainment 

education shows based on previous research on social science, which is relevant for 

behaviour change. It is essential for this method to do research on; the audience, culture 

and social relations and the substance of the series is the most important. The research is 

always done before the plot is created which is the main difference between the Sabido 

model and other entertainment education shows. (Barker & Sabido, 2005). 
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We found it essential to understand the methodology our chosen telenovelas is based 

on. From a communication perspective we found it important to understand how 

education entertainment has thrived. Ultimo año is based on the Sabido methodology, 

which describes how behaviour change can be addressed through messages in mass 

media. Social learning, which is a cornerstone in the Sabido Methodology, gives us an 

understanding for how people can learn from the messages that is communicated of the 

characters in a TV show or a telenovela. We will use this research as a leading point 

for our interview questions to understand how Ultimo año is perceived from our 

audience. Tufte´s work will be used to understand the interrelation between social 

learning and identification with the telenovela. 

 

3.2 Limitation  
 

We have chosen to narrow down our questions of departure to focus solely on gay 

individuals. It is essential for us to have a small audience in matter of our time frame. 

We have decided to focus on young adults in this thesis, which is specified to be in the 

age of 20-30 years old, something that we have clarified in our glossary. 

 

We have chosen our respondents out from the snowball selection to have an easy access 

to respondents, something that was essential for us due to our time frame. The majority 

of our respondents are older than the target group for Ultimo año which came to be 

because we had a hard time finding younger people who were openly gay. 

Our theoretical approaches will begin from our interest in education entertainment and 

audience reception, something we later on will connect to our result. We have chosen to 

specify in Albert Banduras theory about social learning, a theory that our telenovela is 

partly based upon as well as Stuart Halls encoding/decoding to get a broader 

understanding for what may affect the interpretation of the message the telenovela is 

sending.  
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4 Research aim & questions  
 
 
4.1 Research aim  
 
 
Our study will originate from the assumption that gay people are poorly represented in 

mass media. Therefor this study wants to investigate how gay people are represented in 

our chosen Mexican telenovela Ultimo año and how gay youth identify themselves with 

the characters in this telenovela. Ultimo año is built on Sabido Miguel´s Methodology, 

which together with social learning and four other theories constitutes the methodology 

(Singhal & Rogers, 1999). The aim of the telenovela is to address youth pregnancy 

issues and issues related to youth sexual health and relationships (population media 

center). The focus will therefore be on gay youth to see if they are well represented in 

Ultimo año and thereafter get an understanding for if they will take part of the 

behaviour change that the telenovela is aiming for. Our main concern lies with the (gay) 

audience and their perception of how the gay characters is represented and received as 

well as gay peoples attitudes and beliefs about this issue of representation. 

 

The aim with this thesis is to get an understanding if and how gay youth feel included in 

social learning and behavioural change based on Ultimo año, a Mexican telenovela 

designed for this purpose by conducting semi structured interviews through focus 

groups and personal interviews. Through these methods combined with the theoretical 

approaches we aim to discover if Mexican gay youth feel included and represented in 

entertainment-education for behavioural- and attitude change.  

 
 
4.2 Research questions  
 
 
We have one main research question and two secondary research questions 
 
 
In which ways does Mexican gay youth identify, or not identify themselves with the 

characters and the events in Ultimo año? 

 
This question origins from Albert Bandura´s theory of social learning which explains 

that people can take after new behaviours by observations of characters in, for example 
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TV (Bandura, 1971) and is a theory that Ultimo año partly is based upon. The characters 

in our chosen telenovela are developed to implement messages to the audience, which 

makes the characters essential for telenovelas and therefore behaviour change. Of that 

reason we have an interest in the possible identification of the characters by these 

Mexican gay youth. We want to see if they can identify with the characters and their 

stories in this telenovela.   

 
 
Sub questions  
 
 
In which ways does, or doesn’t, life as a youth in Mexico get represented in Ultimo año, 

according to our respondents?  

 
With this question we strive to understand in which ways our respondents feel that the 

storyline of Ultimo año mirrors their reality. We want to get a broader picture of how 

the characters and the events of the show are received by Mexican gay youth and how 

their attitudes and opinions concerning this will take place. 

 

In which ways do the respondents think homosexuality is represented, and if it is, in 

Ultimo año?  

 
This question origin from our interest in the visibility of homosexuals in mass media, 

especially since Mexico and Latin America characterizes by macho culture and gay 

marriages has not been legalized (only in four states) more than five years in Mexico. 

We are aiming to get an understanding for how, and if, the respondents feel that 

homosexuality is represented in Ultimo año. Ultimo año strives for behaviour change 

among youth concerning sexual health and relationships and with this question we seek 

to get an understanding of the perspective of this matter from Mexican gay youths’ 

view. Our focus lies with Mexican gay youth and their feelings towards representation 

of homosexuality. Sexual health concerns all people and we want to see if this group 

feel that this setup with characters (since characters and role models are important for 

telenovelas and social learning) moves them and represent their sexuality and therefor 

feel if Ultimo año concerns them. With “youth” and “young adults” we mean people 

between the ages 20 to 30 year-olds, a definition that will be further developed in our 

list of definitions. 
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5 Method and Methodological approach  
 

 
5.1 Ultimo año; A Mexican telenovela as research object 
 

Ultimo año is a telenovela, which has been aired in the Mexican channel Cadena 3 and 

on MTV Latin America, as well as in many other countries in Latin America and has an 

estimated reach of 22 million households. The creative team of Ultimo año has been 

trained in the PMC´s methodology. (www.populationmedia.org).  

PMC´s methodology works to create social change through long running serial dramas. 

PMC takes after the Sabido methodology and each serial drama takes after the same 

process. (Ibid). 

Ultimo año has won several MTV awards, for example best performance and favourite 

antagonistic character. Results from the Riva Group in Mexico City did find that 14 % 

more people who had watched Ultimo año were likely to say that they had used 

something to prevent pregnancy in comparison to non viewers. (Ibid).   

The issues that are addressed with Ultimo año, according to PMC are; youthful 

reproductive health, disability, education, gender equality, family planning, gender-

based violence, HIV/AIDS, reproductive health and violence. The main issues concerns; 

human health and human rights. The show aired from September to December in 2012 

and re aired 2013 in the U.S and Mexico. (Ibid).  

Light description about the characters is shown at Novela MTV (www.novelamtv.com);  

 

Celeste 

 

The ideal girl: School smart, beautiful, friendly with a low profile. She is the example of 

the school. Falls in love with Benjamin and gets him, but what does she see in this 

apparently superficial guy? 

 

Benjamin 

 

He is the king of the parties as well as the school. He is popular and attractive a little bit 

of a rebel, he is also sporty. His life is comfortable and almost perfect. He is the new 

friend of Martin and his great love is Celeste but his girlfriend is Fernanda. 
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Martin 

 

The new exchange student who becomes friends with Benjamin and wins the trust of 

Celeste. Although he has his own secrets and plans about conquest. 

 

Fernanda 

 

The queen of the school who is the fantasy of the boys. She is rich, beautiful and 

seductive, daughter of millionaires and the official girlfriend of Benjamin. 

 

Julieta  

 

She is by nature a leader, rebellious and offensive. She is always a loner who does not 

fit in and constantly wants to break the norm, which brings her problems with all her 

friends. 

 

Leo 

 

A shy nerd who is really good in school. He is a romantic guy with a blog and a dream 

about being a writer. He is secretly in love with Dolores but does not dare to confess it. 

 

Dolores 

 

She is intense, funny and passionate. She dreams about becoming an actress. The best 

friend of Leo and Celeste. She has an unsure and dark relationship with Miguel Angel. 

 

Miguel Angel  

 

He is player, athletic and love girls as well as parties and money. His favourite hobby is 

having sex, which leaves consequences, especially for Dolores.  
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5.2 Method 

 

This study uses two different methods within qualitative research methods to capture 

the attitudes, feelings and the reception of the characters in Ultimo año by the 

respondents; focus group and in-depth interviews.  

A focus group is beneficial for a researcher to learn from discussions within the focus 

group, and as the participants discuss with each other, new ideas and thoughts can be 

drawn from other members and create an environment more of brainstorming. (Berg, 

2001). The focus group is used to extract the experiences and opinions towards Ultimo 

año, which will be created socially rather than individually. However, there are some 

disadvantages with the use of focus groups, for example the possibility to miss out on 

details of the content. Over exaggerated feelings or views in focus groups can occur 

when people has something in common and discuss it together (Stokes, 2012). To 

capture and extract as much as possible of important information that can be lost in a 

focus group, in-depth interviews are the other method of choice for this study. With in-

depth interviews one can find more detailed information and have the opportunity to 

have a personal discussion only between the respondent and the researcher (Berg, 

2001). What may be lost in focus groups can be recouped with in-depth interviews. For 

a deeper understanding of personal feelings and experiences about the characters and 

the subject we use in-depth interviews with semi-structured questions.    

 

 

5.2.1 Focus group      

 

Using focus groups to understand people’s attitudes and responses about a given topic is 

a good method for researching media and its audience's taste. When conducting a focus 

group you bring together people with a researcher and the focus group is used to 

facilitate a discussion about a chosen topic, but it can also be about a certain question. 

The time limit can differ of course, but often, these interviews are about one to two 

hours. Focus groups are often conducted in informal places and it is important that the 

participants feel relaxed and safe in the settings. (Stokes, 2012). This technique of 

gathering data gives the researcher access to information that derived from a group and 

its dynamic. Conversations will be created as mentioned above socially between the 
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participants and thoughts and ideas will bounce between the participants and if 

successful create interesting conversations and data for the researcher. (Berg, 2001). 

However, it is not the participants job or responsibility to create a successful focus 

group or discussion, that lies in the hands of the moderator/facilitator/project director. 

We as researcher will function as the moderator for the focus group session.  

 
 
The focus group 
 
 
There is no right and wrong in how big a focus group should be, but a focus group is 

often a small group of people (Berg, 2001). In Bryman (2008), Morgan (1998a) 

recommends smaller groups when the participants are expected to have many opinions 

and much to say about the issue. Larger groups are recommended when the participants 

are expected not to be that engaged in the questions or issue, and when a lot of personal 

opinions are not likely to come out. (Bryman, 2008). Our question of issue is directly 

related to the participants’ sexual orientation and their citizenship so we believe that the 

theme of homosexuality and representation of that can awoke many opinions and 

personal feelings. This is one reason for conducting a smaller group, to be able to 

handle the conversation basically, but also as Bryman (2008) argues, that a bigger group 

can also make members less active.  

 

Another question that needs to be answered when conducting a focus group is who 

should be in the group. For some questions, who the members are is not important and 

they do not need to possess special qualifications. However, it is more common that 

certain criteria are fulfilled as age, sex, education and so on. (Bryman, 2008). This study 

has as criteria of the members to belong to a certain age group (20-30 years), their 

sexual orientation (homosexual or bisexual) and their citizenship as Mexicans (will 

return below). To facilitate the discussion and our research question about 

homosexuality and the representation of that in a Mexican telenovela who aims for 

teenagers and young adults, we believe that our selection would be the better option to 

facilitate that. 

 

The dynamic of the group is important for a focus group to obtain as much information 

and opinions as possible, a good dynamic foster discussions between the members and 

allow new ideas to grow from one member to another (Berg, 2001). The dynamic can 
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differ and depends on the settings of the group, for instance if the members share a 

common interest related to the questions or are like minded. For good and bad, the 

result might/can differ with different constellations of a group or divided groups as a 

result of that. A more openly discussion can occur when dividing people according to 

their sexuality and/or gender, sensitive topics can be easier to talk openly about as well 

as capturing the actual responses when being with like minded. (Stokes, 2012). Since 

we are not making a comparative study and instead want to capture the attitudes of a 

certain group and to foster an open and safe discussion we do not mix gender or 

homosexuals with heterosexuals. 

 

Our focus group is a natural group, which means that they in this case are friends or 

socialize in the same group of friends. There are no right or wrongs here concerning the 

constellation but it can give different outcomes. One disadvantage of using people that 

know each other is the already existing patterns of interactions and status differences 

that can impacts the discussion. There is also a risk that some assumptions and opinions 

will not be said because they will be taken for granted between the members of a natural 

group, compared to a non-natural group. (Bryman, 2008). In contrast how some 

opinions might not be said in a discussion with a natural group, the feelings and 

opinions might also be expressed more extreme with like minded people to conform to 

the group norms. (Stokes, 2012). It is therefor important to keep in mind that in this 

constellation, the opinions and discussion are formed by a group and not as individuals, 

“Focus group data are group data” (Berg, 2001: 125).     

  

 

Focus groups participants and sample   
 
 
Even though this telenovela has an estimated reach of 22 millions household according 

to PMC (www.populationmedia.org) it was easier to ask people to participate than to 

find already viewers of Ultimo año, especially with the qualification of a certain age 

group and sexual orientation we wished for. Since the participants of the focus groups 

has not seen or heard of Ultimo año before and have therefore not seen all (70) episodes 

we are aware that it might affect the result to some extent. The understanding of the 

characters and the plot might lack comparatively to an active viewer, we therefore give 

the participants a task to view four episodes; 10, 23, 57 and 70 to show some 
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development of the characters and the story. Other than showing a development in the 

show we also choose these episodes for the way they treat the topic of being 

homosexual or sexual confused, along with the surroundings reaction against the topic. 

We are aware that our choice of episodes can affect the participants feelings and 

reaction to the show in one direction, meaning there is a possibility that other results 

would have emerged if they viewed the whole show or other episodes. When searching 

for participants with certain qualities we needed the age to be between 20-30 years, 

sexual orientation as homosexual or bisexual, and be a Mexican citizen. All participants 

were from Mexico City and all also had higher education (university or higher) and 

similar socio economic background in common. In an ethical discussion we chose not to 

interview teenagers even though they were one of PMC´s target group. We learned once 

we were in Mexico City that few teenagers “come out” before their twenties and that 

they have a hard time being open about their sexuality, and feel safe talking about it. It 

is still a taboo topic and with all this in mind we chose an older group of individuals to 

interview so that we knew they were open about their sexual orientation. Not 

interviewing PMC´s target group might of course give different result since these 

people are older and might have more experience in life and can reflect on things 

differently, but that might also be a positive aspect for a deeper understanding. 

 

To find participants we used our contacts in Mexico City whom in turn found more 

participants. To some extent we therefore used a snowball-sample to find our 

participants. However, we did not conduct a first interview or focus group with one or 

more participants to get more contacts for later focus group. We found two persons who 

had our requested qualifications to participate, which in turn found more people with 

these qualifications via their contacts. After a friend here in Mexico City introduced us 

to our key persons we presented our project and what the focus group were going to be 

about. When getting their interest we asked for whom they else knew could participate.    

 

The participants were asked to watch the four selected episodes, which are about 40 

minutes each and take notes for their own memory about the characters and their 

attitudes about the characters and the show before coming to the focus group. The 

participants also received instructions on how they should prepare before the discussion 

and which episodes to see (see Appendix A).  
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The focus groups discussion and procedure  
 
 
Our intention was to conduct more than one focus group, one with men and one with 

women; however, due to some event the men did not show up and could not schedule a 

new time. This can happen when your empirical evidence consist of people that cannot 

be controlled and can be unpredictable, especially if you are in another country with a 

different culture and course of action. The method problems and culture differences will 

be discussed more below (see Method reflections, generally (5.4) and culturally (5.5)). 

The focus group consisted of four women in the age of 23-30 years, they were 

homosexual, had higher education than high school (see Appendix B for statistic for all 

participants and respondents in this study) and were also friends with each other, two 

women were also married to each other. They all spoke English but sometimes the 

discussions between them were in Spanish. As we do know some Spanish we could 

follow the discussions to some extent but we were also told in English what they had 

been saying. We did not use an interpreter as they felt we did not need one and could 

translate themselves if we did not understand, which worked great for us. The settings 

were informal in our apartment with no others there then the focus group and us as 

researchers. We provided them with snacks and drinks and wanted to keep it relaxed 

and not formal. As ice-breakers we had a non related question that we all had to answer 

as well as a sort of group activity where they had to rang five statement of which they 

thought were the most important aspect of a telenovela or TV-show in Mexico (see 

Appendix C for the moderator's guide). At the very start it was a little quiet and short 

answers were provided to the ice-breaking questions, from both sides, but a 

conversations among the participants were soon to thrive. When we notice that someone 

did not say too much we asked a question direct to that person to include all and gain 

information. To some questions some disagreed with each other and discussed it and 

ideas and thoughts were driven from each other and made both them and us to see 

things in different way.  

We recognized the focus group to be successful since they showed respect to each 

other’s different opinions and time to speak. Some opinions were driven from another 

person’s opinion and it fostered brainstorming and discussions that led to another 

question. We as researchers got to think about issues and problems about the show as 

well as the characters that we had not reflected upon before the focus group session. We 

also dare to say that they had fun since they showed eager to say their opinions and 
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were laughing much during the session. The focus group took about 1 hour and 45 

minutes. We used paper and pen to take notes during the whole session and we also 

used a recorder to capture everything that was said.        

 
 
 
5.2.2 In-depth interviews  
 
 
Interviewing is something we in some way do everyday, we ask questions to people we 

know or do not know to learn about things and to understand people or situations. 

Children ask questions to their parents, students to their teachers, friends to their friends 

and so on, these are however natural conversation situations, a research interview is not. 

(Berg, 2001). There are different tactics and ways to go about an interview depending 

on the aim and, if the research is qualitative or quantitative.  

 

Interviews for qualitative research are somewhat less structured and more flexible than 

quantitative research interviews and aims for a different result or more correctly have a 

different purpose. The purpose is often to learn about the interviewed own perceptions 

and views. Qualitative interviews are hoping to gather more rich answers and want to 

capture details in the respondent's answer to find their assumptions about a matter and 

the interviewer can be more flexible and change direction of question depending on the 

direction of the conversation. (Bryman, 2008).  

 

 
Gathering respondents  
 
 
After the focus group session, we made the decision to not use the same participants for 

the in-depth interviews. We felt that the same questions that were discussed in the focus 

group would more or less be asked again and we wanted to hear opinions from others 

then the participants of the focus group. We also felt that we gained much information 

from the focus group and did not want to wear it out. The gathering of respondents were 

done through contacts in Mexico City, some with help of the snowball sample by the 

focus group and others through friends who knew people that had the qualifications that 

we asked for. Some people that should have participated in the focus group(s) but did 

not make it were asked to participate in a personal interview instead and agreed to do 
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that. We asked for the same qualifications for in-depth interview respondents as for 

focus group participants. The same instructions, with some modifications to fit a 

personal interview, as for the focus group was send out to the respondents (see 

Appendix D).  

 
 
 
Interview procedures  
 
 
We conducted three in-depth interviews but had the intention to interview more people, 

but unfortunately the same dropping out at the last minute that occurred with the second 

focus group also happen with the in depth interview respondents. We tried to re 

schedule the appointments but did not reach any success in that and due to the time 

limitation that we then was facing prevented us from searching for more respondents. 

As mentioned before, this can happen when dealing with people, especially in a 

different culture than the one you are used to, more on that in method reflection 

(generally (5.4) and culturally (5.5)).  

 
The style of the interviews that occurred were a little different from respondent to 

respondent. The first interview that occurred with a bisexual woman, both of us 

researchers attended in company of an interpreter. As all respondents were, she was 

asked if she wanted help with translation. The interpreter was a man around the same 

age as the woman, native Mexican who spoke fluent English. He also knew the 

respondent. However, he did not interpret the majority of the interview since she 

understood our English and we could understand hers. The interview was conducted in 

our apartment with only the four of us. 

 

The second interview was also conducted in our home but this time only one of us 

conducted the interview. As a result of the first interview we thought it would feel more 

relaxed for the respondent to only speak with one person since it makes it less formal 

and reminds more of a conversation between friends then an actual interview. The 

respondent was a homosexual man that spoke English fluently.   

 

At the third interview only one of us conducted the interview as well, the results and the 

environment from the second interview made us believe that a one on one interview 

worked better than with two interviewers. The interview went more like a conversation 
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and a lot more details and information were harvested from that interview comparative 

to the first. This can of course, also have to do with chemistry between the respondent 

and the interviewer, personality and social skills or interest of the topic. But we wanted 

to continue with that form of interview, which gave similar results as the second one. 

The settings were at a relaxed café in the area of where we lived in Mexico City, 

Condesa. The respondent was a homosexual man who also spoke fluent English.  

 

For all these interviews we used pen and paper for taking notes and a recorder to capture 

everything that was said and not to lose any valuable information. The interviews were 

semi-structured with an interview guide (see Appendix E). The interviews took about 40 

minutes each.  

 
 
5.3 Additional data 
 
 
Other than watching the telenovela ourselves we also read a survey in form of a power 

point that we received from PMC where they had results from groups that had seen the 

telenovela and people that had not seen the telenovela and what people thought about 

issues before and after. The groups were presented in age, socioeconomic position and 

gender. After studying the results we contacted William (Bill) Ryerson who is the 

president of Population Media Center (PMC), based in South Burlington, Vermont, 

USA. We conducted a Skype meeting with him to get more knowledge before getting 

into the show and the interviews/focus group. He informed us about their work and his 

role at PMC and explained some uncertainty we had from their results.  

 

We also searched the telenovela on the Internet to find forums where people talked 

about it and their thoughts about homosexuality in the show. We found pages for gay 

people who discussed some characters but also read the comments from youtube.com 

where some clips from the episodes were shown. This to discover what the discussions 

we would latter could include and issues that had received attention from others.       
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5.4 Method reflections generally  
 
 
The main problem or difficulties with collecting data was to arrange the meeting for the 

focus group and the in-depth interviews. As described above we found one participant 

who had more contacts with people of the qualifications we needed, who helped us get 

in contact with them. When we let go of that control we also let go of the control of the 

time perspective we wanted to have in order to plan our further work, which in turn put 

us on a tighter time frame for this thesis than what we expected. Dealing with 

individuals who do not have the same intention and expectation and so on can be 

difficult in the arrangement. We did not want to scare the participants or our contact 

person away with feeling pressured by us to come back with information about the other 

participants and have tight time limits. This can absolutely have been to our 

disadvantage since also what Bryman (2008) writes about how it takes long time to first 

organise focus groups but also the time it takes to transcribe the recorded material. This 

process might have been a setback for us but we got participants with these 

qualifications we needed to participate.  

However, once we “had” our participants and respondents, one focus group did not 

show up and even though we tried reschedule a new time, we soon realized that it might 

have been more of an act of kindness or courtesy and good will than an actual promise 

of showing up. This was also the case for in-depth interviews. This could have been 

avoided if we understood the culture better or had a strong relationship with the 

participants/respondents since they then might have felt more obliged to show up to 

help a friend. We could also have been exploring more options and have a backup group 

with people instead of relying on the exact number of people we wanted to include in 

this study and hope that everything would go according to our plan. If we also had been 

starting with the interviews earlier, the time it took to organize the meetings back and 

forward would not have been that time pressuring for us. But we wanted to read more 

about theories and watch all the episodes of the telenovela first. This is however 

something you learn by experience and with hindsight, if we would do this research 

again, we would probably go about it in a different way.   

What we on the other hand did not expect, to this extent, was how time consuming the 

telenovela would be. There are 70 episodes and about 40 minutes each and even though 

we had access to Internet it was not a good connection enough to show one episode 

without difficulties. This problem with the Internet connection made the process of 
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watching the episodes even longer and sometimes frustrating. We also did the mistake 

to assume that English subtitles would be available (since it also aired in the U.S) to 

ease the language barrier (since we are not fluent in Spanish). This was not the case and 

it required a lot of concentration to watch the show in Spanish and understand the plot 

and who the characters were. However, we both understand Spanish good enough to 

make sense of what the situations and conversations concerned. We also had some help 

from a Mexican friend who also speaks English to watch the episodes with us and who 

interpret what was saying, this to make sure we did understand it right. Better research 

before about telenovelas and how they are made, for what purpose and language options 

could have been made by us of course but since we changed our research questions and 

aim (after guidance from our contact person) that had perhaps not matter for us at that 

point.  

As understood now our gathered empirical evidence might be a bit slim and affect the 

results in a way where the result be more subtle and less comprehensive, however this is 

something we can not know. Due to the time limit we found ourselves with after 

conducting the interviews, we could not gather more participants, but we also found the 

results interesting and rich with information providing more than enough information 

from what we could build this thesis on.  

 

 
 
 
5.5 Method reflections culturally 
 
 
In this part we will explore culturally differences together with literature about cultures 

and communication to get a further understanding in difficulties and misconceptions 

that can occur when working over cultural borders. The aim with this part is not to 

show how some cultures are superior to others or what is right or wrong. We simply 

want to show how cultures can be different from each other, which can be taken in 

consideration when dealing with another culture than your own, in any occasions.   

 

Berg (2001) argues for the importance of knowing your audience and the cultures of the 

research subjects when conducting an interview, personal or in a group. (Berg, 2001). 

As Hall (1977, quoted in Samovar, Porter & McDaniel, 2009: 22) said, “Culture is 
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communication and communication is culture”, which can be interpreted as one does 

not exist without the other. 

 

Samovar, Porter and McDaniel (2009) argues for communication to be contextual, 

which means some situations or systems dictates how, and what we communicate and 

how we interpret the meanings. This are a few situations or systems; environmental 

context, occasion, time, number of people and cultural context which is the largest 

contextual component where communication happens (Samovar, Porter & McDaniel, 

2009). Culture plays a big part in our lives, “And when culture differs, communication 

practises also differ” (Samovar, Porter & McDaniel, 2009: 23). Culture consist of a 

numerous of elements that are shared by all cultures but which acts out in different ways 

(the differences shows the culture); history, religion, values, social organizations and 

language. (Samovar, Porter & McDaniel 2009).   

 

Before going into Mexican and Latin American culture, we must be clear on that within 

all cultures, there are also co-cultures. This is internal contradictions and polarities 

within the dominant culture as a national culture never is homogenous. These co-

cultures membership can for instance be based on ethnic background, sexualities and 

age, etcetera. (Samovar, Porter & McDaniel, 2009). We will, however, explore some 

characteristic features in national cultures, and more specific for Mexico and Latin 

America, but we are aware that co-cultures differ in some matters from the national 

culture.    

Mexico is categorized as a collectivistic, high-context and traditional society which also 

values the present and organize time in what Edward T. Hall calls, polychronic time (P-

time). In contrary, Sweden and Scandinavia leans more towards a society that is 

individualistic, low-context, who organize time in monochronic time (M-time) and 

values the future. (Samovar, Porter & McDaniel, 2009). 

When trying to conduct interviews and plan our time in Mexico City, the time aspect 

became an issue, since we did not have a lot of time. And as we even now express to 

“have” time, it shows the Western culture of M-time. Hall (1977) explains it clearly 

“People talk about time as though it were money, as something that can be ´spent´, 

´saved´, ´wasted´, and ´lost´” (quoted in Samovar, Porter & McDaniel, 2009: 278). P-

time cultures pace are more laidback than M-time, human relationships and people is 

centre to P-time instead of “tasks”, which is one reason for that. Time is less concrete 



  
 

30 

30 

and you do not “waste” time in the same way. Here are some comparison made by 

Edward T. Hall and Mildred Reed Hall (1990); M-time take seriously on time 

commitments, for P-time it is an objective to be realized, if possible; M-time also sticks 

to plans, P-time can often and easily change plans; P-time also belongs to a high-context 

society and M-time to a low-context society (Hall & Hall, 1990). These ways of 

organizing time is also due to the context and can shift for both M-time –and P-time 

people (Samovar, Porter & McDaniel, 2009). 

 

High-context cultures rely on people being more homogenous and that verbal 

communication is not as much needed like in a low-context culture. Much background 

information is not as needed, as in low-context cultures, information is given through 

gestures, illation and silence. The how is more important than what is said in a message. 

Low-context cultures are less homogenous and need verbal communication more when 

interact with each other, and do not use silence as a communication way in the same 

fashion (as high-context cultures), you need to speak up and verbally say your opinion. 

(Samovar, Porter & McDaniel, 2009). The communication between people from a high-

context culture and a low-context culture can therefore give gaps in the information. 

The silence and lack of information, which we experienced when the 

participants/respondents did not respond on messages or answered a question directly or 

informed us of changes of plans, could have been a response and an answer that we 

simply did not understand because of coming from a low-context culture.     

 

When our participants/respondents said they would- and wanted to participate and even 

after a missed appointment agreed to reschedule for another time, but did not show any 

further interest, we found that somewhat un-polite and not being truthful to us. But with 

a further understanding of the culture, it might not have been a gesture of un-politeness, 

but the contrary. Interpersonal harmony is another cultural aspect that can reflect in the 

communication and information. For Mexicans a smooth interpersonal relationship is 

valued as well as being polite. Confrontation and conflict should be held discreetly and 

to avoid confrontation the concept of “truth” can be situational. Important negative 

information can be withhold and facts a little reformed, this to make the receiving 

person feel better and to maintain a positive relation. (Ibid). Such states an example 

“When a visitor asks for information that a Mexican doesn’t have, the Mexican does his 

best to say something that will please the visitor” (Ruch, 1989: 75).        
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One concern that we felt when trying to conduct interviews and focus groups was that 

the time it took to gather people, get respond and for them to see the telenovela took a 

long time, seen from our perspective on pace. Pace and patience have also culturally 

differences, how fast something should be done is not the same. The West tends to want 

negations to move quickly, however, in Latin America negations are carried out in a 

slower pace. Relationships between people are more important and the business comes 

second, strict deadlines are no need to try with. (Samovar, Porter & McDaniel, 2009). 

This slower pace is also connected to the organization of time (P-time) and how Mexico 

values the present more than the future. Latin Americans lives in the moment, since the 

past has already happened and the future is unpredictable, people living in these present 

cultures tend to be spontaneous and impulsive. “Take off your watch when doing 

business in Mexico” Courch (2005) advises (half jokingly) (quoted in Samovar, Porter 

& McDaniel, 2009: 277). The West sees to the future more and values what is coming 

and not what is (Samovar, Porter & McDaniel, 2009). 
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6 What may affect the credibility in our result and analyse  
 

We are not aiming to generalize our findings to all gay youth in Mexico, our findings 

are a result of the chosen respondents opinions and feelings about Ultimo año in this 

context, our result and analyse reflects that. For that the choice of age of the respondents 

should not affect the credibility in this context, but it can affect the opinions towards 

Ultimo año which might not be a true and fair view of the show from what the 

production aimed for. Ultimo año targeted people between the age of 16- to 24-year-

olds in Mexico and as it was created together with MTV Latin America and aired there 

it also targeted Mexican Americans. Our respondents that are between the ages of 20 to 

30-year-olds (most of them over 25 years) might have developed another understanding 

of themselves, their society and communication and connotations that Ultimo año’s 

targeted group might have not. We also choose respondents that are openly gay and the 

show are not made by, nor target gay people in particular as for instance “The L-word”, 

but to youth overall. Other factors that might affect the credibility are we as researcher 

being from another national culture, without being familiar to any extent with the 

culture, issues or the language (culture). Information can have been lost in the 

understanding of body language, words and the connotations of words differently from 

the respondents, and vice versa, because of cultural differences and that neither them or 

we spoke our first language.  
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7 Results and Analysis  
 

 

The analysis of the result is presented below and considering the results, the opinions 

and feelings about Ultimo año differs in some ways from the respondents but we found 

that there were overall a coherent amongst the attitudes of the respondents. The analysis 

is presented with its title under the result, thematically. We have presented the result and 

the analysis thematically into five themes, The Character, Mexican Youth, 

Homosexuality, The Impact and How to Make Ultimo año Different. We decided these 

five themes based on the result from our interviews and focus group. We found that we 

could identify five themes as a result of what our respondents focused on.  In this 

chapter we are referring both focus group participants and the respondents as 

“respondents” for the sake of simplicity. When only speaking of the focus group's 

discussions we will however refer to them as participants.  

 

 

7.1 The Characters 

What the respondents felt about the characters 

 

The overall opinion concerning the characters is that it does not reflect our respondents 

according to them. The character Leo was mentioned in the focus group and the overall 

conclusion was that most of them could relate to him in his confusion. All of the 

respondents also saw Leo as being gay and seemed to be sexually confused and looking 

for his identity. The respondents perceived that Leo was shy and prude and a sensible 

and sensitive character. The feelings among the respondents shifted between some who 

thought that they could relate to him because of his confusion and some thought his 

character was not real. 

  

“Maybe Leo, he was like looking his identity and didn’t know he was gay or not, he was 

good and sensitive, he shows sensibility” F.1.C 

 

“I think that he is really confused and that is alright because he is young ” F.1.B  
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“He is a good boy and we can't know if he is so sweet or really he is gay? I can relate to 

him for that” F.1.B 

 

“They give him a personality that is not the kind of personality that ehh a boy in that 

age with those kind of issues would have, like really shy and really like, but like super 

prude… no he's just so naïve about life that you can't relate to him that is not real life... 

maybe because I'm gay I know that …it doesn’t happen” R.2 

 

Julieta was seen as the rebel girl among the respondents and she is mentioned as the 

tough, strong and crazy girl but not a bad person.  

 

“I remember that they said she is a rich girl that so I think that here in Mexico in some 

of the cases the very rich girls use to be rebels because they are always with security” 

R.1 

 

Most of the participants in the focus group said that they could relate most with Julieta 

as a character, (but it was a second choice after saying they could not relate or identify 

with anyone in the show). The same participants who expressed the most that they could 

relate to Leo for his confusion also choose Julieta to identify with the most for her 

characteristics. 

 

“Not at this age, Julieta maybe. She is crazy, not a bad person, care about the people, 

she is strong. Care about the people, strong character.” F.1.B  

 

An event that was mentioned by the respondents was when the characters Julieta and 

Leo pretended to have a relationship so people would stop thinking that Leo was gay. 

Some of the respondents had experienced that by themselves. One respondent tells us 

that she had a pretend boyfriend so her mother would not know that she was gay. In that 

way she could have more freedom to do her things like she wanted too. Another 

respondent tells us that he also pretended to be heterosexual and went out with a girl 

even if he knew that he did not prefer it. Another respondent says that she thinks it is 

very common for people to help their friends out in that sense, however it is better to be 

open about your sexuality. A dislike was expressed towards the event in the show and 

that it invites you to hide your true self. 
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 “No, they are not real, don't represent me or anyone I know. They don’t act or make 

decisions like real or not like real people in Mexico” R.2 

 

“Well I’m not sure if I could identify perfectly with one of them but I think there is 

people like that in my society, Fernanda who is the mean girl who always want to stand 

out, and when you talk to her it´s kind of lame and all she wants to do is criticize” R.3 

 

“ehh it's very usual when someone wants to help another one you can say I can be your 

girlfriend so you can be stronger…but to be honest, I think it's more confusing” R.1 

 

“I knew that I didn’t like to go out with girls but I still did, like to prove to my friends 

that” R.3 

 

The main characters were according to our respondents Celeste and Benjamin, mainly 

because of their love story. Opinions about how they show Celeste's family members 

and how the events of the show were about her strengthen their belief. Celeste was 

portrayed as the poor girl according to our respondents, however they felt that it was 

poorly presented in the show due to things as her house not being for a poor person and 

that the father of Benjamin paid her tuition. One respondent thought Celeste´s character 

represent everything he did not like in women and that the character was annoying.  

 

“She is more like media, media alta” F.1.C 

 

“I think she is annoying that she represent like all the values that I don’t like in women 

because she can't make a decision for herself… because she can't be like an 

independent women in an emotional way” R.2 

 

One character who had a supporting role was Felix who only appeared in a few episodes 

close to the end and was an aspiring theatre actor. The focus group talked about him as 

open with his sexuality as they assumed were gay and that he was open to new things 
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because he was a theatre actor. One respondent also liked him because of he seemed to 

be more open about his sexuality and was assured of himself.  

 

“Very good connection, they are theatre persons, they are free souls, more open to 

other people” F.1.B (here talking about Felix and Leo who both strives to be actors) 

 

“I did like the character of the one that kissed Leo… I don’t know his name... 

Yes Felix.. Because he was secure about himself and he showed that he was comfortable 

being gay, he was comfortable being him so I liked that homosexuality that they showed 

but they didn’t give him time either” R.2 

 

 

 

Analysis 

 

Stuart Hall argues that the decoding of a message has to do with social and cultural 

inputs, which decides how the audience/our respondents interpret a message (Hall, 

1993). All of the respondents perceived and thought that Leo was gay and sexually 

confused, something they based up on his characteristics. They decoded Leo as a 

sensitive character, shy and prudent. It shows that the respondents think a gay guy is 

portrayed like that and those characteristics communicate to the respondents that the 

subject is a gay guy. So according to Hall's argue, this could be a result of the cultural 

and social ideas in Mexico about a gay character or the connotations of those 

characteristics.  

Hall also explains that there are three ways of decoding a message where one is the 

negotiated position and when the audience feels that the subject are close to them and it 

gets personal, the decoding can then be based on their own biases and beliefs which 

does not correspond with the intentions of the producer (Ibid). This may be the case 

concerning our respondents since Leo never were described as homosexual according to 

the description from PMC we found on his character. Our respondents share some 

similar factors as for example their sexuality and socio economic background with Leo, 

which can be one reason for decoding Leo´s character as gay.  
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Another aspect that could have affected the decoding of Leo could be the respondents 

past experiences of characters. Livingstone gives an example on this from “Coronation 

Street”, which showed that viewers used their experience from characters being good or 

weak to understand the storyline in a better way. She also states that viewers reading 

can be affected by social knowledge that the viewers have experienced from events and 

people in their own life. (Livingstone, 1998).  

As mentioned, all respondents decoded Leo to be gay, some could identify with his 

confusion and some could not, as respondent R.2. In Martina Ladendorf´s article about 

the L-Word she explains José Esteban Muñoz´s theory about how minorities disidentify 

themselves with hegemonic texts and oppose to how you do identify yourself, 

disidentification is what you do not want to identify yourself with or wish to be 

(Ladendorf, 2008). Based on that, respondent R.2 might not identify with Leo because 

he do not want to and do not want to be like him as he rejects the personality the 

scriptwriters gave Leo.  

Ladendorf also explains Muñoz´s argue of identify with a text, which is the opposite of 

disidentification, thus, what you want to identify yourself with and wish to be 

(Ladendorf, 2008). In the light of that, the respondents who related the most with Julieta 

values her characteristics as they would want to be like her and wanted to identify with 

her.  

According to Hall, the audience must feel that they can find some recognition in a 

media text for a message to get through (Hall, 1993). This is something our respondents 

can do to some extent, as they can see some similarities in events and characters 

however not necessary within themselves but their circle of acquaintances (some 

however opposed that). The majority of our respondents expressed that they could not 

identify with the characters overall, although the answers from our respondents 

developed throughout the interview and showed that some characteristics among the 

characters reminded our respondents about people they know. The respondents felt 

recognition through several events in the episodes they watched that reminded them of 

real life events which the comments from R.1 and R.3 shows below. 
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7.2 Mexican Youth 

How the respondents felt that Ultimo año represented Mexican youth life 

 

The overall opinions concerning the telenovela Ultimo año among our respondents are 

that it did not represent the everyday life of Mexican youth. One of our respondents 

mentioned that the plot is not too likely to happen although he could relate to some 

situations from when he was in high school. Another respondent mentioned that the 

class conflict is not real and that it did not reflect the life of rich people either. 

Discussions in our focus group led to the conclusion that the characters in Ultimo año 

were too rich. The opinions about how Ultimo año represented the rich were divided 

and some thought that it could reflect the rich society to some degree. 

 

“It doesn’t reflect the real situation that the people who has that age here in Mexico, it 

doesn’t reflect the real life of young people because, I know they are privileged but even 

in privileged they don’t need that so it’s not true at all… They represent that one 

percent of the population that has the money and those are guys we hate and at the 

same time we are idealizing them” R.2  

 

“There is no real class conflict” F.1.D 

 

”In this, it's too fancy and I'm not a fancy girl” “I think about, it´s not realistic, it's an 

empty telenovela” F.1.B  

“I think it doesn’t perfectly pick something that could happen” R.3 
 

 

One respondent also mentioned that he could relate to people who has a lot of money 

but has friends, which do not. He could also relate to those with rich parents who do not 

care about money because they always have had it. He rounds up the subject with 

talking about that those people exist, but that it does not reflect the society. 
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“I could also relate to those who don’t have a lot of money, but who has friends with a 

lot of money and kind of I know a few of them” R.3 

 

One respondent talked much about how Ultimo año for instance could be more truthful 

and not only about the gay character´s that does or does not exists, but also about the 

love stories that he does not think reflect that age of the characters.  

 

“I mean, I know there is a TV show so they have part of it which is fantasy, but I will 

like it to be more truthful even, not even talking about the gay storyline that they have 

but even in the story the main one with Celeste and the other guy... I don't know his 

name… but there real experience that people have when they are falling in love like 

enjoying each other and when a relationship breaks when you are in that age, they 

should reflect that not like it is in the TV show because that’s a lie... it doesn’t happen 

like that... I would like it to be more truthful” R.2 

 

One respondent had however a different view on how the socio economic part was 

shown and if it could represent youth life in Mexico. She thinks that it could represent 

both rich and them of lower class but for them it could work as aspiration.  

 

“The characters were rich... not very rich not all… but the most of them are rich 

people” “Yes in a way…they would watch... I´m sure they would watch for the 

handsome character and the pretty girls but the most of the telenovelas is for 

aspiration” R.1  

 

 

Analysis  

A resemblance was found between the respondents’ answers and a study of 

Ladendorf´s. Her study presented that the participants in her study had a hard time to 

identify with the glamorous narrative and fancy characters of the American TV show 

“The L-word” that concerns the life of lesbians (Ladendorf, 2008). Her study showed in 

addition to what Munoz discovered also that disidentification can be based on class, 

something that is recognized of our respondents too. Most of the respondents felt that 
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Ultimo	  año did not display the normal life of Mexican youth and that the characters 

were too rich. One respondent said, “They represent that one percent of the population 

that has the money and those are guys we hate and at the same time we are idealizing 

them” R.2. As most of the respondents were in coherent that the characters were too 

rich and did not reflect the youth life in Mexico or the majority of the population and 

thought about it in a negative way, the methodology of Sabido means the contrary. 

Miguel Sabido used telenovela to involve the audience with the characters in ways of 

making them attractive and of higher social strata (Singhal & Rogers, 1999). This would 

work as an aspiration for the audience to work themselves up to a higher level, if it is 

desirable for them. This was something respondent R.1 took note of in the comment just 

above. In the light of Hall's argue about decoding from position taking, the respondent 

decoded from the dominant/hegemonic position (Hall, 1993), as the respondent 

understood the characters as being rich and some higher middle class. However, the 

majority of the respondents did not favour it and thought it did not represent Mexican 

people and put the meaning of it as not real, they could here have been taking the 

oppositional position (Hall, 1993).    

  

 
7.3 Homosexuality  
How the respondents think homosexuality is, or not, represented in Ultimo año  

 

The overall discussions and answers from the respondents are that they feel that 

homosexuality is not shown in the telenovela. The characters that they thought were 

made to show some homosexuality, Leo and Felix, does not get enough screen time and 

their stories not enough depth and only seem to be supporting roles. All the respondents 

thought Leo is made to seem to be gay or bi, but that the writers does not support a gay 

character and cannot handle the gay topic. Discussions came to be about why the 

scriptwriters even had Leo as a character;  

 

“I think they try to have a token character” ”He is just there to be the gay one” R.2  

 

“Maybe that in the beginning of the series the writers saw that they needed to have a 

gay character to be more, you know, like the other series that are coming out right now 

but I don’t know what they were thinking” R.3  
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“Just to have it” “Because they just wanted to touch the topic” F.1.C 

 

The topic of being gay is poorly handled according to the respondents and some scenes 

gave some feelings of discomfort and not being taken seriously as being gay. The focus 

group brought up a scene, that we as researchers had not focused on, but had not gone 

by the respondents. Celeste, who had broken up with Benjamin turned to Lola who tried 

to comfort Celeste and said they could have a relationship, Lola being the guy and 

Celeste the girl. The respondents thought it was a wrong way to bring up the gay topic 

and some said that it reflects how people think about relationships in Mexico, that one 

have to be a guy and one a girl.  

 

“It made me feel uncomfortable” F.1.A 
 
 “It´s a bad way to talk about the topic” “Because we are lesbians we don´t like that 

kind of you are the boy and you are the girl, like only straight people think that”.  F.1.D 

 

“Somebody asking that question is as if you go to eat sushi with sticks and you say, 

which is the fork and the knife… we are two girls and that is the comment that confuse 

the people” R.1 

 

“… they need to know who is feeling the role of whom, so I think it´s just representing 

that people are not ready to acknowledge gays relationships” R.2 

 

Humiliating and machista were other aspects that the respondents thought or felt that the 

show showed related to homosexuality. Homosexuality was used as a tool for other 

purposes, rather than to actually discuss homosexuality, the gay topic, in itself. 

Respondents also thought the scriptwriters do not know how to handle a gay topic but 

needs to address it in different ways when the show is aiming for teaching young people 

about sexual health. One respondent thought that a scene with a kiss between two girls 

represented homosexuality as a way to humiliate someone and therefor also the fact of 

being gay. Julieta kissed Fernanda at a café in front of their classmates after Fernanda 

had been making fun of Leo in school for supposing Leo to be gay. The respondents 

perceived this kiss as a hate-kiss and to demonstrate that she do not care if someone is 

gay. That everyone (the classmates) were applauding and laughing when it happened 
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and left it like that, but how Leo was called gay and had to pretend having a relationship 

with a girl because of a rumour of him being gay showed machista to some respondents. 

The scene also showed that kissing someone of the same sex is something unusual and 

needs to be highlighted. 

 

“Like a girl kissing a girls it´s not no no no, why? It´s just a kiss, it doesn't matter” R.2 

 

“When Julieta and Ferr kiss, everyone applaud, when call gay to Leo… they freak, that 

is machista” F.1.A  (Ferr is a nickname for Fernanda).   

 
 
Most of the comments and thoughts about how homosexuality were represented, or 

rather not represented, was that they did not see any support for being gay and that the 

topic was brought up in a negative way. One respondent thought “suspicious” music 

was played when Leo told Lola he might be gay,something the respondent thought was 

wrong because it made the situation to a big deal and portrayed it as an issue. The scene 

where Juleita and Leo pretend to have a relationship also awoke negative feelings from 

some respondents about how Ultimo año discussed the gay topic. They thought that 

even though they knew that that sorts of things happens, it showed that you need to hide 

who you truly are and that the society does not let you accept yourself.  

   

“You know, I think that overall, it´s a bad picture of homosexuality, because they use it 

as a negative term in every way possible” R.3 

 

 

However, even though the respondents did not think homosexuality was really 

represented in the show and that Ultimo año only “touched” the gay topic but in a bad 

way, some respondents also appreciated that is was brought up at all. That Leo kissed a 

boy were received positively by the respondents since it does not happen often that you 

see that in telenovelas or on TV in Mexico. As said before, they think the scriptwriters 

could not handle a gay topic which some of them believe is also because the society in 

Mexico are not used to it and have not accepted it yet but that it was good that the topic 

was touched softly.   

 



  
 

43 

43 

“I think they had a little fear, the production, to talk about the theme openly…but it´s 

not good to be in silence and not talking about it” R.1 

 

“Since we don't have that much examples of gay people in shows I think it´s good that 

they did it” R.2 

 

 

Finally some respondents thought that Leo, who they(all respondents) first thought 

would be gay who ended up with a girl was a bad way to go about the gay topic and that 

it just showed that Ultimo año displayed the idea of being gay as bad. How you can 

think you are gay but then go back to being straight. Even if Ultimo año touched the 

topic and had a kissing scene between Leo and another guy, the respondents did not 

think it was about homosexuality or that it was represented.  

“Like, don´t worry, you can think you are gay but then go back to straight… they didn´t 

support the idea of the gay” F.1.B 

 

“Well finally they aren’t like, they are not applauding the gay topic” F.1.D  

 

 

Analysis  

 

As the respondent said they could not identify with the characters, to a larger extent, 

they did also not identify with events and the story that the characters communicated to 

the audience. They reacted in a negative way that homosexuality were not represented, 

and that the ways the gay topic was presented or touched as they called it, were made in 

a bad way. One reason why someone disidentify with a subject is the heteronormative 

ideology that the person do not feel partly in, or like (Ladendorf, 2008). This comment 

show one example of disidentification with a situation based on heteronormative 

ideology; “It's a bad way to talk about the topic” “Because we are lesbians we don´t 

like that kind of you are the boy and you are the girl, like only straight people think 

that”.  F.1.D.  

Hall argues that decoding occurs on more levels than verbal communication, the 

audience also decode the body language and facial expressions of the subjects (Hall, 

1993). When some respondents reacted on the “hate-kissing” scene between Julieta and 
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Fernanda negatively and related it to machista and a kiss between same sex were a tool 

for humiliating someone they decoded the situation out of nonverbal communication. In 

that scene, no one verbally communicated that “this is a hate-kiss or I am humiliating 

you know with a kiss”, but Fernanda’s facial expression and body language was 

decoded by the respondents as she was humiliated, and Julieta´s body language showed 

that she did not do this out of love for Fernanda. The classmates reacted by laughing 

and applauding, which was decoded as machista by some. 

It is somewhat hard to know which position the respondents take to decode a media text 

and their characters since we do not know for sure what the producers encoded. But as 

Hall describes the position, negotiated position (Hall, 1993) we assume it would be that 

position the respondents take the most when decoding. They decode from the dominant 

society because they are familiar with it which show when they say that some scenes 

show that people are not ready to acknowledge gay relationships and people do not 

understand the form of a relationship were a opposite sex is not represented. They 

however decode it in an abstract way and as the touched gay topic lied close to their 

own beliefs and biases it makes the decoding muddy when it gets personal and another 

meaning than what the producers (probably) wanted has been communicated.  

 

Ladendorf found in her research that the participants thought the lesbian sex scenes and 

how the women were presented were made out of heteronormative premises 

(Ladendorf, 2008). In the same way we could find the negative feelings our respondents 

had about how Ultimo año address elements of homosexuality to be based on 

heteronormative premises and hegemonic ideologies as well. The comments about 

showing homosexuality as bad, going from gay to straight, feelings of machista and so 

on relates to that.   

 

 

7.4 The Impact 
How the respondents felt that Ultimo año can affect the audience 
 
 
The overall opinions about Ultimo año´s effect on the audience are not too big 

according to our respondents. However they found a few things, like the character of 

Leo which one of our respondents thought could make people understand that 
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homosexual people are like everybody else. One respondent says that his character 

could help people see that the people they treated badly could be their son or nephew. 

 

“If it´s your son or your nephew, you have to be kinder if you face that situation “ R.1 
 
The focus group discussed however Leo´s character could help homosexuals to be more 

open about their sexuality and they did not think the telenovela had positive effects on 

the gay audience since Leo ends up with a girl in the end. If he would have been openly 

gay, people could take after his behaviour. 

 
“If you have his identity or character, you can say, hey you can get out of the closet and 

then I see you, I can learn how to do that thing…but ok you are not gay, me too” F.1.B 

 
“I think they are sending the wrong message out, I mean that you need to have a 

pretend girlfriend so people could think that you are cooler because you are having sex 

with a girl, but I don’t think that is the message, I think the message should be like oh 

come out, all your friends will be accepting you and it´s not a taboo thing” R.3 

 

 

Opinions about how the facial expression of Dolores looked like when Leo was trying 

to come out had according to one respondent a negative effect on the audience. The 

respondent felt that the reaction of Dolores was wrong and could have a negative effect 

on those who want to come out as homosexuals. 

 

“When he comes out to one of his friends the facial expression is totally wrong I mean 

instead of being surprised and wrong it should be, I knew so don’t worry about it” R.3 

 

Another topic that came up with our respondents concerned the scene where Dolores 

told Celeste that they could have a relationship to comfort her after her breakup with 

Benjamin. She told Celeste that she can be the boy and Celeste can be the girl. This was 

something that was disliked among our respondents and they felt it was a wrong 

perception of homosexuality, especially between lesbians. The overall opinions 

concerning the effect it could have on the audience was not huge, although it could help 

to establish the already existing prejudices about how a gay relationship has to reflect a 

boy and a girl. 
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“They can get the wrong idea of gay and lesbian relations… because they see those kind 

of things in television and they think it’s good to know who is who” F.1.A 

 

“It can help to cement it like someone has to be the women and someone to be the man 

but people already have that on their mind so it doesn’t matter” R.2 

 

 

Analysis  

 

If we analyse the result of how the respondents think Ultimo año can affect the audience 

from Albert Bandura´s theory of social learning, we find that the characters and the plot 

could teach the audience something. However, from the result it might not be what 

Ultimo año were aiming for when creating the plot, not for these respondents in the 

context they are in at least. Bandura argues that people learn things from observing role 

models, in “real life” or from a character in a TV show (Singhal & Rogers, 1999). Even 

though the respondents did not think Ultimo año would have greater impact on people 

watching, they found some parts about how it could teach people things about how to 

picture homosexuality. Bandura explains that by observing individuals, role models, 

behaviour that is either pleasurable or painful, an emotional response takes place. When 

you see the effects of a behaviour, you learn from that, either if it is punishment or 

encouragement. (Waisbord, [no date].; Bandura, 1971; Singhal & Rogers, 1999). The 

impact that the respondents comment above is how the audience can learn that a person 

who is gay is just like everyone else and it could be your son and you should treat that 

person better. They also think that the audience could learn from Leo´s character and 

the event surrounding him with aspects of homosexuality, that you can be straight again 

after you thought you were gay, and hide who you are and not coming out. They also 

think people can learn that a relationship is between a man and a women and those 

forms should also be implemented on homosexual relationships, one respondent also 

think Ultimo año can contribute cement that way of thinking in Mexico.    
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7.5 How to Make Ultimo año Different 
 

For the series, the respondents talk about wanting a gay character that is openly gay, 

two men or two women, or both who has a relationship. As one respondent phrased it, 

as “…having a character that is totally gay” R.1, they also wished for Leo to be openly 

gay and to have a boyfriend and more characters that are gay and create love stories 

between them. The respondents expressed strongly that it was wrong to make Leo end 

up with a girl and be straight in the end. To instead make Leo gay would make the 

audience see that it is okay to be gay according to the respondents. The focus group also 

discussed that they would like to see more lesbians or gay guys on TV, which is 

capturing and interesting to watch, because they can identify with them and issues they 

are going through. Another way the respondents would want to change Ultimo año to 

show support for being gay is for Leo to have more support by his friend when he 

speaks about maybe being gay and not testing him like in the situation where Lola 

kissed him.  

 

“Make the characters circle of friends act in a way that is preferable…like it doesn’t 

matter that he is gay he is still a friend” R.1 

 

“Not what I think should happen when you tell you are gay to a friend. Need support, 

Lola didn´t represent that” R.2 

 

For Leo´s friends to show him support and talk to him about his feelings and not test 

him would show that they take him seriously of being gay or having that confusion and 

that the feelings young people have when discovering their sexuality would be taken for 

“the real deal” R.2 as one respondent put it. What many of the respondents also 

discussed is the process that a young gay person goes through and the feeling and 

struggles they have when “coming out” and finding themselves. They expressed that 

they would have liked to see that part of a gay individuals life in Ultimo año to show 

support for being gay and for helping young people watching the show feel that they 

have the support and can relate to someone going through the same thing; and for it to 

be okay. They would like to see what he is thinking and what his struggle is to explore 

his feelings in the storyline. This is where they would like to see more depth in the 

character Leo´s life and struggles and feelings of finding himself in his sexual 
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preferences and accepting himself, which is expressed as a hard thing to do and go 

through.  

“It’s a real struggle, it´s something you have to live with every day when you are 

accepting yourself and it´s super hard and you are living that when you are 15, 16 or 14 

years old you …first when you are a grown up you fully understand” R.2 

 

“I would tell all the writers to show his experience of coming out and show the 

audience how difficult it could be” “…and for him to come out to more accepting 

characters” R.3 

 

Other changes the respondents would have like to see are directed more in general 

towards the life of Mexican youth, in Mexico. The characters are too rich they say, and 

do not represent the majority of the people in Mexico and they cannot relate to that. To 

be more truth full and represent real struggles for Mexican teens would also make our 

respondents, more likely, to keep on watching the show. To see a real conflict, a real 

struggle for young people, even if they are rich or poor, with love and sexualities and so 

on. Everyone has the same kinds of struggles in that age they think, but those issues are 

not addressed in the show according to the respondents.  

 

“In this Ultimo año, it´s too fancy, I´m not a fancy girl” F.1.B  

  

“They don´t represent youth… it represent all people wrong; rich, poor, straight, gay” 

R.2 

 

 

Analysis  

 

When we asked to respondents what would make them see more of the show and how 

they would want to change it to be more truthful, many of them discussed how Ultimo 

año should have a real gay character that were open with his sexuality and also for him 

to have a relationship with a person of the same sex. They thought Leo should have 

been gay and for the show to communicate the struggles sexual confused youth have to 

accepting who they are and how they do it, this would be if Leo´s character would have 

more depth and have a bigger part in the show. These wishes show what they would 
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wish to identify with but also what they do not, which is what Muñoz describes as 

disidentification (Ladendorf, 2008), which would be drawn from the heteronormative 

ideology Ultimo año has, based on the respondents decoding. As many of the 

respondent also thought the characters were too rich and fancy, they would like to see 

people of lower class (the respondents categorize themselves as media alta, which is 

still not the majority of the population in Mexico) and also more “real” issues youth 

have, either they are rich, poor, gay or straight. Bandura explains, to achieve 

behavioural change through social learning observing and learn from role model´s 

behaviour and its consequences is important (Singhal & Rogers, 1999). The process for 

learning and adopting a message goes through the processes of attention, retention, 

reproduction and motivational (Ibid), however in this context with these respondents a 

gay character that is openly with his/her sexuality is important. The focus group points 

out that for them it is important to see lesbians, or gays overall in TV-show because 

they identify with them, they therefore do not find a character to fully identify with, 

neither the issues they are having, something that will make Bandura´s theory fall flat.  

Even though Sabido argues that characters do not have to be from a common socio-

economic class and on purpose use a higher strata to work as aspiration for the audience 

in telenovelas (Ibid), the respondents mentioned many times that the characters were too 

rich and did not show reality and they could not identify with that. It therefor seems that 

the gap between having a higher strata to work as aspiration and the reality of Mexican 

youth is too large according to the respondents and it has not the aspiration effect on 

them, rather an effect of resentment and being to distant from their reality. 
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8 Discussion 
 

In the light of the research question we are discussing the result and analysis on a 

higher, less detailed level. We compare our findings with previous research and what 

opposes or agrees with theories and how we as researcher think one can see our research 

as. We are also discussing other questions and issues that emerged from the result and 

analysis that we consider as important. When speaking of our research subjects, we use 

the word “respondents” for the participants as well.  

 

 

8.1 The result and analysis 

 

When analysing the result we find that the respondents’ opinions and feelings towards 

Ultimo año´s events and characters is characterized of disidentification because of 

opposing the heteronormative- and machismo ideology. Overall, the respondents cannot 

identify with characters to a larger extent because of reasons as; Ultimo año’s distance 

to their reality, the socio economic distance and the lack of characters that represent the 

respondents’ sexuality and the issues, thoughts and struggles that follows with that. As 

Bandura argues that finding role models and learn from them in a TV show is important 

to start the process of social learning and behaviour change, which Ultimo año strives 

for, not finding a role model much therefor mean that, at least, most of the social 

learning gets lost. However, we found that even though the identification with 

characters was low, situations that the show presented seemed to be higher recognized 

by the respondents. Also some feelings, as for instance the feeling of being confused 

about sexual identity, were recognized. These situations and feelings were recognized 

but in the light of a presentation of them that the respondents found frowned upon and 

that they reproduced an already existing wrong idea of homosexuality in Mexico 

because of the heteronormative and machismo ideology.  

 

As our research aimed to get a understanding in how these group of respondents could, 

or could not identify with characters and events, we found that the discussions leaned 

more towards the actions around the characters and their lives and the environment they 

belonged to more than theirs actual personality. As mentioned, their socio economic 



  
 

51 

51 

background (too rich) and how it was presented were important for the respondents as 

the discussions often returned to that topic and how it did not feel real. We can then 

discuss, in the light of the Sabido´s methodology that Ultimo año used, about how 

characters and environments in a telenovela can, or should be of higher strata to work as 

aspiration. For these respondents, gay youth of media alta class in Mexico City, the 

aspiration part seemed not to work, and the higher class seems more like a hinder and to 

alienate the respondents from the show and identification. Only one respondent 

recognized characters of a higher class to function as aspiration, whether she felt an 

aspiration was never revealed. In comparison to the study of the Peruvian telenovela 

“Simplemente María”, the character María might have worked as aspiration to the 

audience as the researches found a higher participating in literacy classes and increased 

the sewing among immigrant women. Even though the telenovela was never made for 

social learning it seemed to have that effect. However, the audience could follow her 

journey from the rural area to the city, her life there which turned into creating a fashion 

imperium, in Ultimo año, there are no class journeys, the characters still lives with- and 

get supported by their parents. One character, Celeste, has a scholarship to the private 

school were the show mainly takes place in is the character that is referred too by others 

as “poor”, she works extra at the school in is a top student, but her journey is never 

showed either. When she looses half of her scholarship, her boyfriend Benjamin who 

comes from a rich family pays the rest for her. Non of the respondent showed any 

likable feelings towards her character and could not identify with her anyway, and they 

did not think it was right that she was called the poor girl when they considerate her to 

be from a media alta class. This issue of socio economic aspects were also found in 

Ladendorf´s article about “The L-word”, were the participants could not relate to their 

glamorous life and what as perceived as shallow problems related to status and money. 

This is something our research found as well testify.  

 

We like to address this as one of the two important issues with the identifying issues for 

our respondents regarding Ultimo año. The story turns to Mexican/Mexican American 

youth in the ages of 16 to 24 years and assuming from our result, having characters of 

high class, as “alta baja” and “alta alta” could be rethought in the execution.  

 

The second important issue to capture our respondents would be the heteronormative 

narrative that the respondents testify. Ladendorf found that some of her participant’s 
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thought the lesbian narrative got too close to their reality of being lesbians, our research 

finds the contrary. The respondents do not found to any large extent events of 

homosexuality in the show, that is presented in a way that they prefer, with openness 

and gay relationships and issues. Ultimo año were not made for homosexual youth, but 

to youth overall to teach them about for instance sexual health and sexual transmitted 

diseases (STDs) as HIV/AIDS. A target group of youth includes all sexual orientations 

but without having a character that represents the gay youth in sexual scenes or in 

relationship, that information, social learning to behaviour change might go by these 

group of our respondents.  

 

In light of our respondents answers concerning how Ultimo año displays homosexuality 

and excludes having a gay character, they consolidate the norm for how a relationship 

should look like. They also contribute with role models that gay youth can not fully 

identify with, which to some extent exclude gay youth from social learning. When 

aiming for a social change and attitude change within a society it is of importance to 

include people who do not fit into the heteronormative narrative, and in contrary for 

what Ultimo año achieves, include those people and contribute with role models they 

can learn from. If not, social learning will exclude an important and big part of the 

society and by not including minorities, attitude change and social change will be 

failing. 

  

An interesting aspect to take into consideration is that Mexico still does not allow same 

sex marriage in all states, which could be a reason for not using Ultimo año as a 

progressive force in questions regarding sexual identity. The show is not about, nor for 

a gay audience but aims toward discussing other issues that Mexican youth is facing. 

Sexual identity may be overlooked due to the fact that other issues are considered to be 

of a higher priority by agenda setters, however sexual identity is according to our result 

responding to a conservative force that consolidate the heteronormative narrative rather 

than a progressive force which provides good role models for Mexican gay youth. 

  

Our respondents had a similar understanding of the characters and the plot, which 

shows in the homogenous answers from both the in-depth interviews and the focus 

group. This can be a result of their similar backgrounds. All our respondents are gay but 

they also share other similar traits as a socioeconomic background, age, education level 
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and urban background. As Hall explains in his research, the decoding of a message 

looks different from people to people and is based on traits like those our respondents 

have in common. It may be that our respondents’ similar characteristics form their 

homogenous opinions. In this dissertation it will therefore be difficult to distinguish if it 

is their sexuality or in fact another common trait that have lead our respondents to a 

similar interpretation. The fact that sexual identity could outweigh traits as for example 

social class is not something our research will or could answer.  

 

Ladendorf´s research is a bit different than ours but treats the same area; a TV show, 

homosexuality and identification, the differences is the format of the show and that her 

participants do not share the same national culture as the characters (which was a part of 

their disidentification). Ultimo año target youth and do not have a gay narrative, it is 

created for social learning and behaviour change, and another difference, our 

respondents share the same national culture as the characters. Some opinions do 

however agree with Ladendorf´s findings, disidentification based on the socio economic 

aspect, issues and problems that the character´s have do not consist with their own (and 

what they believe Mexican youth has) and that some scenes were made on 

heteronormative premises. Ladendorf´s participants could not identify with the 

“Americaness”, their culture, as they were Swedes, which for our research, one can 

discusses if the respondents did not identify with the culture among the characters. As 

they did not think homosexuality were represented, and as talked about in the method 

chapter about theories of cultural differences (see Method reflections culturally 5.5), 

within a national culture there are also sub-cultures, which are based for examples on 

sexuality. Our respondents also belong to a sub-culture, as being gay and that culture 

were not represented in Ultimo año.  

 

One last aspect that we as researcher had not taken into consideration was the 

respondents’ discussions about feelings. How they wished a gay youth's feelings, 

emotional struggles of accepting who they are and their thoughts when finding who you 

are. Many respondents thought homosexuality were shown in a negative way, some felt 

that it was in the light of machismo/machista, felt that homosexuality were a tool for 

humiliating and some scenes were uncomfortable and displayed that being gay is not 

taken seriously.  
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9 Conclusion  
 
 
Our Thesis had the purpose to understand how Mexican gay youths was represented in 

our chosen telenovela Ultimo año, as well as how they could identify with the events 

and the characters. Our interest for this study origin from an interest in behaviour 

change, something that our chosen telenovela was striving for.  

Our questions of departure has included one main research question and two sub 

questions. 

 

 

Research questions´ answer  

 

In which ways does Mexican gay youth identify, or not identify themselves with the 

characters and the events in Ultimo año? 

 
The result of our study showed that our respondents do not feel that they can identify 

with the characters nor the events of the telenovela. We found a trace of 

disidentification among our respondents which mean that they did not want to identify 

with the characters because they did not appeal to them. They felt that the characters 

and the storyline was far from the reality. The main reason they felt that they could not 

identify with the characters showed out to be that the characters were too rich and did 

not represent real life events. 

 

 
In which ways does, or doesn’t, life as a youth in Mexico get represented in Ultimo año, 

according to our respondents?  

 
Our respondents felt that Mexican youth was not represented correctly in the show. 

They felt that the characters were too rich and did not display the life of Mexican youth. 

Overall our respondents felt that what the characters are going through in the show is 

not likely to happen.  However they could relate to some characteristics of the 

characters and feel recognition to some events in the show. 
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In which ways do the respondents think homosexuality is represented, and if it is, in 

Ultimo año?  

 
Our respondents felt that homosexuality was poorly represented and that the show did 

not display homosexuality in a good way. However expressions were also made that it 

was good that they touched the subject. Some events in the show created frustration 

among our respondents and made them feel that being gay was not taken seriously. 

According to our respondents homosexuality was used as a tool for other issues rather 

than discussing the gay topic, for example to humiliate someone. Our respondents felt 

that homosexuality was portrayed in a negative way and that there was no support for 

being gay or coming out. The lack of showing the struggles that gays are going through 

was a big issue according to our respondents.  

 

 

Further supposition  
 

This study do not measure how homosexuals will take part of behaviour change nor 

social change. We can only speculate in which outcomes the telenovela could have and 

according to our own hypothetical conclusion it seems like Mexican gays/homosexuals 

will not take part of the behaviour change that Ultimo año was striving for. We base this 

speculations on the disidentification and the resentment most of our respondents felt 

towards the characters and the representation of homosexuality in the show.  

As mentioned earlier in our theoretical background, Albert Banduras theory social 

learning is based on the assumption that people learn things by observing role models, 

for example characters in television and movies and even though the Sabido´s model 

purposely have characters that is from another material world than the target audience 

we assume that since our respondents would not like to watch the show, they would 

automatically be excluded from behaviour change and social learning.  
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10 Further research  
 

 

Here we discuss how a further research can be made out of our findings and to develop 

an understanding for this topic of communication, social learning through entertainment 

education and identification for a gay audience in a non gay narrative. We also discuss 

how this research can be implemented and be developed to the Swedish society.  

 

 

10.1 How this study can be developed 

 

How to develop this research to a further understanding in identifications to receive a 

message for a gay audience could be to also include focus groups with gay guys (which 

we also first intended) to see how and if the discussions would differ. The target group 

for Ultimo año regarding the age could be studied with the same method and 

qualifications to see how they react to the characters and the events, however, since we 

learned that people usually do not come out in in that early age in Mexico it could be 

difficult. A comparative study could also be a further research from ours, were 

comparison between our respondents opinions about the show and characters could be 

made with a non-gay group of respondents. This to see how people of different sexual 

orientation perceive messages and media text differently and how they would decode 

homosexuality in the show, or if it would be no difference. A further research could be 

made to other TV shows that serves social learning or even other format of 

entertainment education to discover if gay people feels represented and how, this to 

make sure that all people no matter what sexual orientation one might have won’t miss 

the valuable learning from entertainment education, as for instance sexual health, STD´s 

and reproductive health.  

Regarding how our research could be used or be a base for further research in Sweden 

could be another aspect of the research. Which was about the feelings scenes that 

included some gay activity were shown, as humiliation, feeling uncomfortable and that 

scenes could cement an already heteronormative way of thinking and biases in a society 

that is not in favor for the gay community (or any community). The knowledge that gay 

people might interpret another meaning into media text and characters than what is 

heteronormative is valuable information for the media world who produces images, TV 
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shows, commercials, educational TV/radio programs to have. This is not to loose a 

group of people and to not spread biases about homosexuality and depreciate minorities 

and for all people to feel included in a society. 
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Appendices 
 
Appendix A. Participant instructions for the focus group  
 
Instructions  
 
You shall see the four chosen episodes of the telenovela “Ultimo año” until the focus 
group interview. To access these episodes you need to have Internet and you will reach 
the episodes via this link http://www.mtvla.com/tv/ultimo-ano/episodios/ and the 
episodes are: episodio 10, episodio 23, episodio 57 and episodio 70. One episode is 
about 40 minutes long. The language in Ultimo año is Spanish but the focus group 
interview will be in English. If you do not feel comfortable with only speaking English 
and want to have an interpreter there, please send an e-mail about that and we will make 
sure a person who has Spanish as first language will be there to help out when is needed 
(see our contact information below). You should take notes when you watch the 
episodes to make it easier to remember the names and who the characters are and what 
you thought about them and bring to the interview.  
 
Discussion 
 
When we meet up for the focus group interview we will discuss “Ultimo año” and their 
characters, the main theme will be homosexuality. The interview will take about 2 
hours. The discussion is important material for our dissertation and will therefor be 
recorded; we hope that you agree to this. In the documentation you will be anonymous 
and will not be referred to by name. 
 
We might contact you after the focus group for a further interview but that will be a 
personal interview between only you and us.  
 
Thank you for your participation and have fun watching “Ultimo año” and we will see 
you next week!        
 
If you have any questions up until the interview please contact us on e-mail or phone. 
 
Contacts  
Jonna Ekdahl    Cajsa Mosbakk Martinsson  
(e-mail)    (e-mail)  
    (mobile number) 
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Appendix B. Statistics  
 
 

Respondents Gender Sexuality Education Place of 
interview 

Age 
range 

Respondent 
1.1 (R.1) 

Female Bi Higher Home 25-30 

Respondent 
2.1 (R.2) 

Male Gay Higher Home 25-30 

Respondent 
3.1 (R.3) 

Male Gay Higher Café 25-30 

Focus group 
participant 
1.A (F.1.A) 

Female Gay Higher Home 25-30 

Focus group 
participant 
1.B (F.1.B) 

Female Gay Higher Home 25-30 

Focus group 
participant 
1.C (F.1.C) 

Female Gay Higher Home 25-30 

Focus group 
participant 
1.D (F.1.D) 

Female Gay Higher Home 20-24 
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Appendix C. Moderators Guide 
 
 

 INTRODUCTION 

1. Welcome and thank you for participating in this focus group, our names are 
Jonna and Cajsa. 

2. We are university students from Sweden who are doing research for our thesis in 
communication. We have been watching Ultimo año as well and want to hear 
gay peoples opinion about the characters and possible identification and how 
homosexuality is emphasized.   

3. The purpose of this discussion is to gather your opinions and experiences 
towards the characters in Ultimo año and about the visibility of homosexuality 
in the telenovela.  

GROUND RULES 
1. This interview will take about 2 hours.  
2. This interview will be recorded for as it is important material for our 

dissertation, do you agree to that? We will also be taking notes about what 
you say. 

3. You will be anonymous and will not be referred to by names in the 
dissertation.  

4. There can be no right or wrong answers and your opinions are important for 
our research and we want to hear all of them, if they differs from the other 
members or not.  

5. Everyone needs to talk in the group but each person doesn’t have to answer 
each of our questions.  

6. Please talk one at a time so we can capture what everyone are saying and 
please speak clear for the sake of our recorder. 

7. The discussion should be freely and you should talk with each other and 
discuss and exchange ideas, we as moderator will do least of the talking, it is 
your discussion about our questions we want to hear. 

8. We will have an open discussion where we respect each other and different 
opinions and have a friendly environment. 

9. Bathroom and cigarettes breaks are allowed.   
10. Does anyone have any questions before we begin? 

 
Interview guide 
 
Introduction 
 
Introduction question 1  
Statistics  
Gender 
Age range (20-24) (25-30)  
Sexuality  
Education (Higher = college/university and over)  
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Introduction question 2  
Name and age? 
If you had a superpower, what would it be and why? 
 
Activity  
Range the statements together with the most important on top to answer the question;  
What is the most important aspect in a Mexican TV-show/Telenovela according to you? 

● That different sexualities are shown, as hetero, lesbian, gay, bi etc. 
● That it mirrors the reality of most common social classes, as baja and media 

baja. 
● That it is educational and informative 
● That it is capturing  
● That it shows the different ethnicity and appearances that is in Mexico, as 

Mestizos and Indigenous etc. 
 
Questions about Ultimo año 

● Overall, what did you think about the show? – Why? 
● How do you feel that the show represented a teenager’s life in Mexico? 

 
Characters  

● Who do you think is the main character? – What do you think about that 
character? 

● Which character did you feel you could relate too? – Why, if no one, why not? 
 
Leo(nidas) 

● How do you feel about Leo´s and his character? – Why/how? 
● What did you think about the scene where Julieta pretends to have a relationship 

with Leo? – Why? 
● Leo change his appearance from episode 10 to 23 and following, what did you 

think about that? – Why? 
● In episode 57 Leo ask Lola if she thinks he is gay, what did you think about that 

scene? – Why? 
● How did you react on the situation when Lola kiss Leo to “test” if he is gay? – 

Why? 
● Leo ends up with a girl at the end, what did you think about that? – Why? 
● How do you think Ultimo año show the process of Leo´s development in the 

show? – Why?  
● How could he be representative for teenagers? – Which one, How and Why? 

 
Homosexuality in the show 

● How do you feel homosexuality was shown in the show? – Why/How? 
● How could homosexuality been shown in another way? 

 
Ending questions 

● Would you like to see the whole show? – Why/Why not? 
● What would make you want to keep on seeing the show? – Why? 
● Is it anything more we should have asked that you want to say? 

 
End 
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Thank you for your participation it has been value for our research and if you want to 
see the finished work of our thesis we can e-mail it to you.  
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Appendix D. Instructions for the interview  
 
 
Instructions  
 
You shall see the four chosen episodes of the telenovela “Ultimo año” until the focus 
group interview. To access these episodes you need to have Internet and you will reach 
the episodes via this link http://www.mtvla.com/tv/ultimo-ano/episodios/ and the 
episodes are: episodio 10, episodio 23, episodio 57 and episodio 70. One episode is 
about 40 minutes long. The language in Ultimo año is Spanish but the interview will be 
in English. If you do not feel comfortable with only speaking English and want to have 
an interpreter there, please send an e-mail about that and we will make sure a person 
who has Spanish as first language will be there to help out when is needed (see our 
contact information below). You should take notes when you watch the episodes to 
make it easier to remember the names and who the characters are and what you thought 
about them and bring to the interview.  
 
Discussion 
 
When we meet up for the interview we will discuss “Ultimo año” and their characters, 
the main theme will be homosexuality. The interview will take about 1 hour. The 
discussion is important material for our dissertation and will therefor be recorded; we 
hope that you agree to this. In the documentation you will be anonymous and will not be 
referred to by name. 
 
Thank you for your participation and have fun watching “Ultimo año” and we will see 
you next week!        
 
If you have any questions up until the interview please contact us on e-mail or phone. 
 
Contacts  
Jonna Ekdahl    Cajsa Mosbakk Martinsson  
(e-mail)    (e-mail)  
    (mobile number) 
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Appendix E. Interview guide 
 
 
Introduction 
 
Introduction question 1  
Statistics  
Gender 
Age range (20-24) (25-30)  
Sexuality  
Education 
 
Introduction question 2 
If you were a drink, which one would it be and why? 
 
 
Questions about Ultimo año 

● Over all, what did you think about the show? – Why? 
 
Characters  

● Who do you think is the main character? – What do you think about that 
character? 

● Which character did you feel you could relate too? – Why, if no one, why not? 
 
Leo(nidas) 

● How do you feel about Leo´s and his character? – Why/how? 
● What did you think about the scene where Julieta pretends to have a relationship 

with Leo? – Why? 
● How did you react on the situation when Lola kiss Leo to “test” if he is gay? – 

Why? 
● In one episode, Leo daydreams of Felix and then they kiss, what do you think 

about that scene?  
● How do you think Ultimo año show the process of Leo´s development in the 

show? – Why?  
● Leo ends up with a girl at the end, what did you think about that? – Why? 
● How could he be representative for teenagers? – Which one, How and Why? 

 
Homosexuality in the show 

● How do you feel homosexuality was shown in the show? – Why/How? 
● How could homosexuality been shown in another way? 
● Dolores say to Celeste that they could be together and Dolores could be the guy 

and Celeste the girl, what did you think about that scene? – Why? 
● How do you feel that the show represented a teenager’s life in Mexico? 

 
Ending questions 

● What would make you want to keep on seeing the show? – Why? 
● Is it something we should have asked you or something more you want to say? 

 


