
 

Beyond the Mundane 
How Individuals Awaken from a World Built on Accelerated 
Consumption 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Author: Amra Aljovic, Nellie Sjösten 

Supervisor: Åsa Devine 

Examiner: Tatiana Anisimova 

University: Linnaeus University 

Term: VT26 

Subject: Business Administration with 

Specialization in Marketing  

Level: Master 

  



 

 

 



 

Abstract 

This study investigates why individuals shift from socially accelerated to 

decelerated consumption, a question that has received limited theoretical attention 

despite its growing practical and environmental meaningfulness. Social 

acceleration describes a structural condition in which the pace of technological 

change and everyday life continuously increases, driving capitalism's circle of 

production, distribution, and consumption in a self-reinforcing cycle. Yet a growing 

countermovement toward slower, more deliberate, and quality-oriented 

consumption is increasingly observable. 

While existing literature has identified four potential triggers for this shift, 

mindfulness, culture, economic situation, and personal values, the mechanisms 

through which they operate, and the reasons why the shift remains underexplored. 

The existing theoretical framework treats these four components largely as 

independent and parallel triggers without accounting for how they interact. 

This study addresses this gap through a qualitative, inductive investigation based 

on 20 unstructured interviews. The findings reveal that financial disruption is the 

most consistent initiating trigger, not because it constrains purchasing power but 

because it breaks the seamlessness of accelerated consumption and drives deliberate 

evaluation of purchases. The deliberation produces a quality orientation through 

lived experience rather than prior values, which feeds into growing resistance to 

trend cycles.  Creates a reorganisation of priorities through life transitions, and the 

gradual absorption of decelerated norms from the social environment. 

Environmental awareness and mindfulness emerge as consequences of the process 

rather than its causes. 

The shift consolidates because it produces a fundamental identity transformation. 

The values built through sustained, deliberate consumption become integrated into 

the self concept, so that decelerated consumption persists not through willpower but 

as the natural expression of who one has become, reframing deceleration as a 

process of identity formation rather than simply a behavioural change. 
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1 Introduction 

In this chapter an introduction to the subject will be made with the following 

research gap and problems that exist today. 

1.1 Background 

Consumption has become one of the defining features of contemporary life. Global 

household consumption expenditure reached approximately 44 trillion US dollars 

in 2022 and is projected to grow steadily across all major economies in the coming 

decades (World Bank, 2023). Behind this aggregate figure lies a more complex 

story: the rate at which individuals consume, replace, and discard goods has 

accelerated dramatically over the past two decades, driven by technological change, 

the expansion of e-commerce, and the rise of fast fashion and rapid product cycles. 

Every year, 100 billion tonnes of resources are consumed by individuals, where 

three-quarters are not reused (Ellen MacArthur Foundation, 2025). Consumption 

related greenhouse gas emissions account for approximately two thirds of the 

country's total climate footprint, with clothing and food among the most vital 

categories (Naturvårdsverket, 2025). Understanding why consumption has taken 

this accelerated form, and what might drive individuals away from it, requires 

engaging with the structural conditions that produce it in the first place.  

Social acceleration, as theorised by Rosa (2013), describes a structural condition in 

which the pace of technological change, social change, and the tempo of everyday 

life continuously increase. Within this accelerated system, capitalism drives a 

continuous circle of production, distribution, and consumption that constantly 

reinforces itself (Rosa et al., 2016 Within this accelerated system, individuals feel 

compelled to continuously update their consumption in line with shifting trends and 

cultural expectations, creating a persistent pressure to stay current that shapes 

everyday purchasing behavior (Hsu & Elliott, 2014). The rapid expansion of digital 

retail environments and social media over the past two decades has intensified this 

dynamic considerably, as consumers are now exposed to new products at a pace 

and scale that physical retail alone could never produce, making the structural 

conditions for accelerated consumption more pervasive and harder to resist than at 

any previous point in history (Rosa, 2013).The global fast fashion market was 

valued at over 160 billion US dollars in 2024 and is forecast to nearly double by 

2030, reflecting how deeply accelerated consumption has become embedded in 

mainstream commercial culture (Statista, 2025). Online retail has further intensified 

this dynamic. Global e-commerce sales exceeded approximately 6.4 trillion US 

dollars in 2025, accounting for about 20.5%of all worldwide retail sales, with ultra-
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fast fashion platforms such as Shein and Temu processing millions of orders daily 

at prices that make frequent replacement economically viable for a broad consumer 

base (ECBD, 2026) 

The consequences of this acceleration extend across environmental, economic, and 

social dimensions. The fashion industry alone is responsible for approximately 10 

percent of global annual carbon emissions and is the second largest consumer of the 

world's water supply (UNEP, 2025). The proliferation of cheap, disposable goods 

generates an estimated 92 million tonnes of textile waste globally each year, a figure 

projected to increase by 60 percent by 2030 if current consumption trajectories 

continue (Ellen MacArthur Foundation, 2025). For businesses, accelerated 

consumption creates both opportunity and vulnerability: brands that depend on 

frequent purchase cycles are exposed to shifting consumer preferences, regulatory 

pressure around sustainability, and the growing reputational risk of association with 

exploitative labour practices. For individual consumers, the psychological costs of 

living in a permanently accelerated consumption environment are increasingly 

documented, with research linking high-frequency discretionary spending to 

reduced well-being, decision fatigue, and identity-related anxiety (Santomauro et 

al., 2021). 

On the other hand, deceleration has emerged as a meaningful and growing 

countermovement. Deceleration, as a consumption orientation, refers to a shift 

away from the accelerated rhythms of contemporary life toward a slower mode of 

experiencing time and consumption (Manthiou & Kuppelweiser, 2023). Rather than 

representing simple rest or inactivity, deceleration is an active reorientation toward 

slower rhythms, sustained engagement with products and experiences, and a 

prioritisation of quality, durability, and intentionality over quantity and novelty 

(Husemann & Eckhardt, 2019). Consumer surveys conducted across European 

markets indicate that over half of respondents under 35 report actively buying 

fewer, higher quality items than they did five years ago (European Commission, 

2025). 

Social acceleration and deceleration should not be understood as two fixed and 

mutually exclusive categories. Instead, they represent a dynamic spectrum along 

which individuals move depending on the circumstances of their lives (Zhang et al., 

2023). Slower modes of engagement can coexist with faster practices within the 

same individual, and most individuals are neither fully accelerated nor fully 

decelerated but occupy a shifting position between the two, influenced by life 

events, changing responsibilities, and structural pressures (Quadeer et al., 2023). 

Extreme acceleration can produce stress and anxiety, just as extreme deceleration 

taken too far can create its own difficulties, suggesting that the movement between 

these two states is a normal and ongoing feature of individual life rather than a one-
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time transition (Colliander & Rosengren, 2020). For businesses operating in 

consumer markets, understanding what drives individuals along this spectrum and, 

in particular, what causes the shift from accelerated to decelerated consumption is 

crucial since it shapes demand forecasting, product development strategy, brand 

positioning, and the design of sustainable business models capable of meeting 

consumers where they are rather than where they were. 

1.2 Problem Discussion  

Despite growing academic recognition of the shift from socially accelerated to 

decelerated consumption, the field lacks the theoretical depth needed to explain it. 

Existing scholarship has identified that such shifts occur and has catalogued a range 

of associated factors (Colliander & Rosengren, 2020; Osbaldiston, 2013; Wolff, 

2022), yet no coherent account of the underlying mechanisms driving movement 

from one orientation has emerged. These contributions remain scattered across 

different theoretical traditions and empirical contexts. No study has yet brought 

these factors together into a coherent account that explains the underlying 

mechanisms driving the shift, why it happens, and how the different factors interact. 

This theoretical underdevelopment is compounded by deep fragmentation across 

the literature: research has advanced most substantially in tourism, where slow and 

fast travel have been examined through experiential evaluations, value perceptions, 

and behavioural intentions (Manthiou & Kuppelweiser, 2022). While in 

consumption more broadly, related phenomena have been studied under adjacent 

and competing labels, such as slow consumption, voluntary simplicity, sustainable 

consumption, mindful purchasing, without a unifying framework that directly 

addresses the acceleration-deceleration shift as such (Miles, 2020; Husemann & 

Eckhardt, 2019).  

Work on life transitions has further established that events such as parenthood, 

relocation, unemployment, and economic disruption can alter consumption 

patterns, yet has not systematically examined why these transitions move 

specifically along the social acceleration to deceleration spectrum (Colliander & 

Rosengren, 2020; Osbaldiston, 2013). The result is a domain that is conceptually 

scattered, with no complete focus across adjacent fields, and without an empirically 

grounded theoretical understanding that can only be built through exploratory, 

inductive inquiry. Given both the scale of the consumption transformation 

underway and the practical stakes for individuals, businesses, and policymakers 

seeking to understand what drives it, this gap demands research designed not to test 

existing theory, but to generate it.  

The existing literature has identified four components that appear capable of 

triggering a shift from accelerated to decelerated consumption: mindfulness (Bahl 
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et al., 2016), culture (Osbaldiston, 2013), economic situation (Vollebregt et al., 

2024), and personal values (Burcu & Seda, 2013). Each of these has been examined 

in isolation to varying degrees, but the mechanisms by which they produce the shift 

and the relationships between them are not well established. Mindfulness has been 

examined as a factor capable of interrupting accelerated consumption patterns by 

reshaping how individuals process and evaluate consumption decisions, with 

research suggesting that higher levels of mindfulness can increase consumers' 

willingness to delay gratification and support more deliberate and reflective 

engagement with purchasing decisions (Martínez-Ruiz et al., 2012; Errmann et al., 

2025). However, the direction of attributions between mindfulness and decelerated 

consumption remains unclear: it is not established whether mindfulness precedes 

and produces deceleration, or whether it emerges as a consequence of the shift 

toward more deliberate consumption habits initiated by other means (Bahl et al., 

2016). 

  

Culture has been identified as shaping whether individuals are drawn toward 

accelerated or decelerated forms of engagement, with cultural norms around speed, 

novelty, and continuous consumption making deceleration a potentially disruptive 

act that requires individuals to resist prevailing expectations (Rosa, 2013; 

Osbaldiston, 2013). The meanings a cultural environment attaches to slowness, 

authenticity, and deliberate consumption have been shown to influence the social 

cost of decelerating, with some cultural contexts making the shift more accessible 

and others reinforcing the pressure to stay current (Sager et al., 2023; Woermann & 

Rooka, 2015). Nevertheless, the specific mechanisms by which cultural context 

produces or enables the shift, rather than simply describing the cultural conditions 

under which it is more or less likely, remain underspecified in the literature. 

  

The economic situation has frequently been discussed as a key factor shaping 

consumption practices, yet its relationship with the shift toward deceleration is far 

from straightforward. On one hand, limited economic resources constrain 

purchasing choices and may direct individuals toward lower-cost products 

purchased in greater quantities, which is more consistent with accelerated than 

decelerated consumption (Zhang et al., 2025; Jawadi et al., 2025). On the other 

hand, financial pressure may also force the kind of deliberate evaluation of 

purchases that structurally accelerates consumption, potentially producing a more 

lasting reorientation in how individuals relate to spending (Martínez-Ruiz et al., 

2012; Atanasova & Eckhardt, 2021). Whether economic disruption drives 
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individuals toward more or less decelerated consumption, and through what 

mechanisms, remains unresolved in the existing literature. 

  

Personal values have been proposed as a foundational influence on consumption 

orientation, with values around sustainability, quality, intentionality, and long-term 

wellbeing creating an internal tension with the demands of social acceleration that 

can act as a catalyst for the shift toward deceleration (Rosa, 2013; Sager et al., 2023; 

Aprianingsih et al., 2022). However, the relationship between values and 

consumption behaviour is acknowledged to be bidirectional: values shape 

consumption, but consumption practices also reshape values over time through 

lived experience and repeated behaviour (Roos & Hahn, 2017). This 

bidirectionality means that the identification of personal values as a trigger for the 

shift is analytically incomplete without an account of how those values are 

themselves produced and transformed through the experience of consumption, an 

account that the existing literature does not fully provide. 

Based on current research on accelerated and decelerated consumption, it is evident 

that the reasons behind the shift from social acceleration to more decelerated forms 

of consumption remain underexplored. Although scholars have identified that such 

a shift is occurring, there is a lack of theoretical understanding of why it happens. 

This lack of theoretical insight creates a clear research gap in literature, 

underscoring the need to explore the underlying reasons for this shift.  

1.3 Purpose 

The purpose of this research is to explore why shifts occur for individuals to change 

consumption patterns from social acceleration to deceleration.  

1.4 Research Questions 

Why do individuals shift from social accelerated consumption to decelerated 

consumption?  

1.5 Report Structure  

This research addresses the gap by exploring why individuals shift from socially 

accelerated to decelerated consumption. To guide the initial direction of the 

investigation, a theoretical framework is built around four building blocks: 

mindfulness, culture, economic situation, and personal values, which serve as a 

conceptual starting point rather than a fixed analytical lens. As an exploratory study, 

the aim is not to confirm or measure these concepts but to allow new theoretical 
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knowledge and understandings to emerge from the empirical data itself. The paper 

proceeds with a theoretical framework, followed by a conceptual framework, 

methodology, empirical investigation, analysis, and conclusions. Lastly, the paper 

concludes with limitations, theoretical and managerial implications, and directions 

for future research. 

2 Theoretical Framework  

This chapter shows this research building blocks as a starting point to explore why 

individuals shift in consumption. Here the existing literature regarding social 

acceleration and deceleration as a concept in consumption has been defined in 2.1, 

followed by the four building blocks: Mindfulness, culture, economic situation, and 

personal values. 

2.1 From Social Acceleration to Decelerated 

Consumption 

Social acceleration emerges from societal structures and is driven by both 

individual and collective desires to increase involvement in the world and maximise 

command over resources (Rosa et al., 2016). The most evident expression of social 

acceleration in developed countries is capitalism, in which the rapid reproduction 

of capital investments drives a continuous cycle of production, distribution, and 

consumption that constantly accelerates (Rosa, 2013). Within this accelerated 

system, consumers feel driven to stay current with trending products and services, 

and are expected to adapt quickly to shifting styles and cultural norms (Hsu & 

Elliott, 2014). Technological advancements over the past two decades have made it 

easier than ever for individuals to live an accelerated lifestyle, as new products are 

presented to consumers at an ever increasing pace, both online and in physical retail 

environments (Rosa, 2013). 

Deceleration, by contrast, refers to a shift away from the accelerated rhythms of 

contemporary life toward a slower mode of experiencing time and consumption 

(Manthiou & Kuppelweiser, 2023). It involves distancing oneself from hectic, time-

pressured routines and entering a temporal state in which time feels calmer, more 

spacious, and more present oriented (Padhaiskaya, 2025). Rather than representing 

simple rest or inactivity, deceleration is an active reorientation toward slower 

rhythms and sustained engagement with products and experiences. It expands 

temporal experience by reducing fragmentation, efficiency pressures, and the 

constant demands that characterise accelerated consumption (Murphy et al., 2022). 

In contrast to acceleration, deceleration allows time and consumption to be 



 

Page 7 (94) 

experienced as more continuous, meaningful, and deliberate (Sager et al., 2023). 

Individuals who decelerate do not consume as many products as those in an 

accelerated pattern, but instead prioritise quality, durability, and intentionality over 

quantity and novelty (Husemann & Eckhardt, 2019). 

Importantly, social acceleration and deceleration should not be understood as two 

fixed and mutually exclusive categories. Instead, they represent a dynamic 

spectrum along which individuals move depending on the circumstances of their 

lives (Zhang et al., 2023). Slower modes of engagement can coexist with faster 

practices within the same individual, and slowness can function both as a 

motivation and as a goal embedded within otherwise accelerated structures (Oh et 

al., 2014). This means that the majority of individuals are neither fully accelerated 

nor fully decelerated, but occupy a shifting position between the two, influenced by 

life events, changing responsibilities, and structural pressures (Quadeer et al., 

2023). Extreme acceleration can produce stress and anxiety, just as extreme 

deceleration taken too far can create its own difficulties, suggesting that the 

movement between these two states is a normal and ongoing feature of individual 

life rather than a one time transition (Colliander & Rosengren, 2020). This dynamic 

understanding of acceleration and deceleration is central to the conceptual 

framework of this study, which treats consumption patterns as fluid responses to 

changing life conditions rather than fixed identities (Santomauro et al., 2021). 

What triggers a shift along this spectrum, from a more accelerated consumption 

pattern toward a more decelerated one, is the central question this study seeks to 

explore. While it is known that such shifts occur, the underlying reasons for them 

remain underexplored in the existing literature (Colliander & Rosengren, 2020; 

Osbaldiston, 2013). Based on the theoretical literature, four components have been 

identified as potential triggers for this shift: mindfulness, culture, economic 

situation, and personal values. Each of these components can alter how individuals 

engage with consumption, either by changing the internal frameworks through 

which consumption decisions are made or by changing the external conditions 

within which those decisions occur. The following subsections examine each of 

these components in turn, building toward the conceptual model that frames the 

empirical investigation of this study. 

2.1.1 Mindfulness as a Trigger for Consumption Shift in Social 

Acceleration to Deceleration 

Mindfulness involves the practice of being conscious and acting intentionally, 

taking environmental, social, and personal consequences into consideration as a 

counterforce to unintentional human actions (Bahl et al., 2016). Mindfulness has 
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increasingly been examined as a factor capable of interrupting this accelerated 

pattern by reshaping how individuals process and evaluate consumption decisions. 

Research suggests that higher levels of mindfulness can increase consumers' 

willingness to delay gratification in situations involving trade-offs between present 

and future outcomes (Martínez-Ruiz et al., 2012). Although mindfulness 

emphasises attention to present-moment experience, this awareness does not 

necessarily encourage impulsive consumption; rather, it appears to support more 

deliberate and reflective engagement in purchasing decisions (Errmann et al., 

2025). When individuals lead busy lives, consumption tends to accelerate, and not 

only do people purchase more products more frequently, but the consumption is 

typically more spontaneous and impulsive, characteristic of socially accelerated 

patterns (Zhang et al., 2023). In such contexts, environmental and sustainability 

concerns are pushed to the periphery of decision-making, either because individuals 

are swept into an accelerated lifestyle or because time and financial constraints 

prevent them from prioritising these considerations (Dickinson et al., 2011). The 

pace of social acceleration thus creates a consumption environment in which 

deliberate, reflective decision-making becomes structurally difficult, as the constant 

influx of new products and digital stimuli shortens the time available for meaningful 

evaluation (Rosa, 2013).  

This is crucial in the context of social acceleration, where speed and immediacy 

dominate (Ordóñez-Giraldo et al., 2024). Mindfulness may therefore serve as an 

internal counterforce to the external pressures of acceleration, creating 

psychological space for consumers to evaluate whether their consumption choices 

truly align with their needs and values (Parvatiyar & Sheth, 2023). A central 

mechanism through which mindfulness may facilitate a shift toward decelerated 

consumption is its effect on temporal perception (Murphy et al., 2022). Studies 

indicate that mindfulness may slow the perceived passage of time, broadening 

individuals' sense of future time availability and reducing the perceived cost of 

waiting (Errmann et al., 2025). In socially accelerated environments, where the 

urgency to keep up with trends and acquire new products is constantly reinforced, 

this altered temporal experience may enable individuals to step back from the 

pressure to consume immediately (Pathak & Balakrishnan, 2025). Rather than 

treating each new product release or trend as something requiring an immediate 

response, mindful individuals may come to perceive their consumption choices as 

part of a longer, more intentional trajectory (Zhang et al., 2025). 

At the same time, it is important to recognise that the relationship between 

materialism, identity, and mindfulness is complex. Materialism, deeply embedded 

in an accelerated consumption culture, creates emotional attachments between 

individuals and the products they consume, with products serving as extensions of 
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personal identity and sources of meaning (Sager et al., 2023). For some individuals, 

the mindfulness driven awareness of this dynamic may itself become a catalyst for 

deceleration recognising that consumption is being used as an identity construction 

tool prompting a reevaluation of purchasing habits. However, this process is rarely 

linear. Individuals may oscillate between accelerated and decelerated states before 

a more stable shift toward deceleration is established, particularly given how deeply 

accelerated norms are embedded in social structures and everyday routines (Rosa, 

2013; Husemann & Eckhardt, 2019). 

Mindfulness may also interact with environmental consciousness as a trigger for 

deceleration (Bostrom & Sandstrom, 2024). When individuals cultivate greater 

present moment awareness, research suggests they become more attentive to the 

broader consequences of their consumption, including environmental influence, 

which can motivate a shift toward fewer, more durable purchases (Dickinson et al., 

2011; Zhang et al., 2025). In this way, mindfulness does not operate as an isolated 

psychological trait but is intertwined with how individuals perceive their 

responsibilities toward the environment and society. As deceleration emphasises 

quality over quantity and sustained engagement over novelty, mindfulness creates 

the cognitive and emotional conditions in which this mode of consumption becomes 

not only conceivable but actively preferred (Husemann & Eckhardt, 2019; 

Atanasova & Eckhart, 2021). 

2.1.2 Culture as a Trigger for Shift from Social Accelerated to 

Decelerated Consumption 

Cultural contexts play a foundational role in shaping how consumption is 

interpreted, enacted, and given meaning, and in determining whether individuals 

are drawn toward accelerated or decelerated forms of engagement (Osbaldiston, 

2013). Social acceleration is not a purely individual experience; it is deeply 

embedded in cultural structures that normalise speed, novelty, and continuous 

consumption as expressions of participation in modern life (Rosa, 2013). Within 

such cultural environments, frequent consumption and staying current with trends 

serve as social currency, signalling that an individual is engaged, productive, and 

culturally aware. This normalisation of accelerated consumption makes 

deceleration a culturally disruptive act, requiring individuals to actively resist 

prevailing expectations rather than follow them (Rosa et al., 2016). 

One of the most meaningful ways culture shapes the acceleration and deceleration 

dynamic is through the meanings it attaches to authenticity and slowness (Lira & 

Costa, 2022). In some cultural contexts, authenticity is closely associated with 

sustainability, craftsmanship, and mindful engagement with products and 
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experiences, fostering cultural conditions more hospitable to decelerated 

consumption. In others, authenticity is more strongly linked to trend participation, 

social visibility, and access to the newest products, which tends to reinforce and 

sustain accelerated patterns (Mandal et al., 2025). Crucially, these are not individual 

preferences operating in isolation; they are culturally constructed meanings that 

individuals absorb through socialisation, media, and social interaction (Woermann 

& Rooka, 2015; Sager et al., 2023). When a cultural environment collectively 

frames slowness as intentional and discerning rather than as disengagement or 

failure, it lowers the social cost of decelerating and makes the shift more culturally 

accessible. Conversely, in cultures where staying current is a marker of social 

competence, individuals who attempt to decelerate may face social friction that 

makes the shift harder to sustain (Sager et al., 2023). 

The cultural meaning of busyness further illustrates how deeply culture shapes the 

conditions for acceleration and deceleration. Research indicates that the social value 

attached to appearing busy varies considerably across societies (Woermann & 

Rooka, 2015).  In some cultural contexts, constant engagement and limited leisure 

time serve as signals of productivity and high social status, so any visible slowdown 

in consumption or activity risks being interpreted as social withdrawal or a lack of 

ambition. In others, the ability to slow down and engage meaningfully with 

experiences and possessions carries greater symbolic value and is itself a marker of 

a life well lived (Bellezza et al., 2016). Locally embedded cultural frameworks also 

play an important role in creating openings for deceleration that persist even within 

broadly accelerated societies. Family traditions, social obligations, place-based 

identities, and locally rooted tastes can provide individuals with alternative cultural 

scripts for what meaningful consumption looks like, emphasising continuity, 

quality, and relational value over novelty and frequency (Belk, 2020). These local 

cultural anchors do not insulate individuals entirely from the pressures of 

accelerated consumption norms, particularly as digital technologies accelerate the 

diffusion of global trends across cultural boundaries. However, they do offer 

individuals a set of culturally grounded reference points that can support a 

reorientation toward deceleration when a triggering life event or circumstance 

prompts them to reconsider their consumption patterns (Mandal et al., 2025). In this 

way, culture not only pressures individuals toward acceleration but can also provide 

alternative frameworks through which deceleration becomes meaningful, socially 

supported, and sustainable over time (Husemann & Eckhardt, 2019). 



 

Page 11 (94) 

2.1.3 Economic Situation as a Trigger to shift from social 

accelerated to decelerated consumption 

Individuals' economic situations are frequently discussed as a key factor shaping 

consumption practices, yet their relationship with accelerated and decelerated 

consumption remains far from straightforward (Vollebregt et al., 2024). On the one 

hand, limited economic resources can constrain the choices available to individuals, 

potentially shaping how and why consumption occurs. Individuals with limited 

spending power often experience reduced financial flexibility, which may lead to 

feelings of financial pressure and limited autonomy in purchasing decisions 

(Martínez-Ruiz et al., 2012). Under such conditions, discretionary spending may be 

directed toward low cost products that allow individuals to purchase larger 

quantities rather than higher quality goods. In this sense, material accumulation 

through inexpensive products can serve as a means of maintaining participation in 

consumer culture despite economic constraints (Zhang et al., 2025). Similarly, 

research suggests that individuals in lower to middle income brackets tend to 

purchase cheaper and lower quality goods more frequently than individuals in better 

economic situations, potentially contributing to faster cycles of replacement and 

consumption (Jawadi et al., 2025). 

However, the relationship between the economic situation and consumption 

patterns is not consistently associated with acceleration (Jawadi et al., 2025; 

Atanasova & Eckhart, 2021). Materialism, often linked to economic aspirations and 

consumption values, has been shown to influence consumption practices in 

multiple, sometimes conflicting ways (Atanasova & Eckhart, 2021). When 

materialistic values emphasise ownership, status, or the accumulation of 

possessions, they may reinforce faster consumption patterns that conflict with the 

principles of slow consumption and deceleration. At the same time, material 

aspirations can be expressed through a preference for quality, exclusivity, or 

culturally meaningful products, which may encourage more selective, deliberate 

purchasing behaviours (Mandal et al., 2025). Economic practices related to 

ownership and access further complicate this relationship. The growth of sharing 

and short term rental models has been interpreted as a shift away from permanent 

ownership toward access based consumption, potentially reducing the need for 

individuals to acquire goods continuously (Palvia et al., 2018). Such developments 

could suggest a movement toward less material accumulation. Nevertheless, many 

commercial forms of sharing operate primarily as rental services rather than 

genuine collaborative consumption, and the continued expansion of storage rental 

services suggests that collecting and storing possessions remains common (Belk, 

2020; Vollebregt et al., 2024). Moreover, individuals with stronger materialistic 
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orientations are often less willing to share and more inclined to own tangible goods, 

which may reinforce status-driven consumption practices (Belk, 2020). 

Household economic situations introduce an additional layer of complexity. 

Disposable income available for discretionary purchases depends not only on 

overall household earnings but also on how those resources are distributed among 

household members (Alan et al., 2018). Larger households with lower combined 

incomes may experience tighter financial constraints, potentially shaping the types 

of products purchased and the frequency of replacement (Jawadi et al., 2025; 

Karonen & Niemelä, 2022). In contrast, households with multiple income earners 

may have greater financial flexibility to allocate spending toward nonessential 

products or experiences (Achatz et al., 2025). However, it remains unclear whether 

increased spending power necessarily leads to slower and more deliberate 

consumption practices, or whether it instead enables the continued expansion of 

discretionary consumption (Karonen & Niemelä, 2022). 

2.1.4 Personal Values as a Trigger for Shifting from Social 

Acceleration to Deceleration Consumption  

Personal values play a foundational role in shaping how individuals engage with 

consumption, as they reflect broader beliefs and priorities that guide what 

individuals consider meaningful, desirable, or worth spending on (Burcu & Seda, 

2013). In the context of social acceleration, where consumption is driven by 

speed, novelty, and continuous acquisition, personal values act as an internal 

compass that can either reinforce or resist the dominant accelerated pattern (Lee, 

2019). When an individual's values align with the norms of accelerated 

consumption, such as status, novelty seeking, or material accumulation, the pull 

toward accelerated consumption is strengthened. However, when personal values 

emphasise sustainability, quality, intentionality, or long term well-being, they can 

create an internal tension with the demands of social acceleration, making a shift 

toward decelerated consumption more likely (Rosa, 2013; Sager et al., 2023). 

Different types of personal values shape attitudes toward consumption in distinct 

ways, and these attitudes, in turn, influence behavioural intentions and 

consumption tempo (Hynes & Wilson, 2016). Individuals who prioritise 

environmental concerns, for instance, may find accelerated consumption 

increasingly difficult to reconcile with their values, as the overproduction, waste, 

and long-distance shipping associated with it conflict with their sense of 

responsibility toward the environment (Aprianingsih et al., 2022; Zhang et al., 

2025). This value behaviour tension can act as a catalyst for deceleration, pushing 

individuals toward fewer, more deliberate purchases that emphasise durability and 
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quality over quantity and novelty (Zhang et al., 2023). Similarly, individuals who 

place high importance on practical considerations, such as functionality, 

longevity, and value for money, may find that accelerated consumption patterns, 

which encourage frequent replacement of low-cost goods, conflict with what they 

consider rational and meaningful spending (Sheth et al., 1991; Burcu & Seda, 

2013). 

Personal values also shape how individuals perceive and respond to the pace of 

consumption in their environment (Parks-Leduc et al., 2015). In contexts of social 

acceleration, individuals may experience a growing discomfort when the pressure 

to keep up with trends conflicts with deeply held values around sustainability, 

deliberation, or long term planning (Rosa, 2013; Padhaiskaya, 2025). This 

discomfort can intensify over time, particularly as accelerated consumption 

becomes increasingly associated with environmental damage and 

overconsumption, making it harder for value conscious individuals to continue 

participating in accelerated patterns without a sense of internal conflict (Pathak & 

Balakrishnan, 2025). When this tension reaches a tipping point, personal values 

can serve as the decisive trigger that motivates a shift toward decelerated 

consumption, where choices more fully reflect what individuals consider 

meaningful and important (Sager et al., 2023; Husemann & Eckhardt, 2019). 

Importantly, although personal values are often understood as relatively stable, 

they are not entirely fixed. Research suggests that values can develop and shift 

over time through lived experiences and repeated behaviours (Roos & Hahn, 

2017). This means that participation in accelerated or decelerated consumption 

practices can, in turn, reinforce or gradually reshape personal values over time. 

An individual who begins to decelerate for practical or financial reasons may, 

through sustained engagement with slower consumption, develop stronger values 

around sustainability and intentionality, further entrenching the decelerated 

pattern (Bostrom & Sandstrom, 2024). Conversely, prolonged participation in 

accelerated consumption can normalise speed and novelty as values in 

themselves, making deceleration feel increasingly unfamiliar or uncomfortable 

(Rosa, 2013; Roos & Hahn, 2017). The relationship between personal values and 

consumption tempo is therefore dynamic and mutually reinforcing, with values 

shaping the direction of consumption shifts while consumption practices 

simultaneously contribute to the evolution of values over time (Sager et al., 2023; 

Schwartz, 2021). This makes personal values not only a trigger for the initial shift 

from social acceleration to deceleration, but also a sustaining force that can either 

consolidate or gradually reverse that shift depending on the consumption 

environment individuals find themselves in (Sager et al., 2023; Husemann & 

Eckhardt, 2019).  



 

Page 14 (94) 

3 Conceptual Model 

The conceptual model illustrated in Figure 1 presents individual consumption as a 

curved trajectory that moves between social acceleration and deceleration, 

reflecting the theoretical understanding that these two orientations are not fixed and 

mutually exclusive categories but positions on a dynamic spectrum along which 

individuals shift depending on the circumstances of their lives (Zhang et al., 2023). 

The curve represents the consumption shift that occurs for individuals, moving from 

the upper region of socially accelerated consumption toward the lower region of 

decelerated consumption. The red circle marks that individuals have a decelerated 

consumption pattern, and the four arrows converging on this point represent the 

four theoretical components identified in the literature as potential triggers for the 

shift: mindfulness, culture, economic situation, and personal values. 

The model does not assign meaning to where an individual lands on the spectrum 

after the shift, nor does it imply that the shift is permanent or linear. Consistent with 

the theoretical understanding that acceleration and deceleration coexist within the 

same individual and that individuals occupy shifting positions influenced by life 

events and structural pressures (Quadeer et al., 2023; Colliander & Rosengren, 

2020),  the model, shown in Figure 1, does not have the pattern of going up and 

down due to the nature of the phenomena studied, Why individuals shift from social 

accelerated consumption to decelerated consumption. Even though as individuals 

this is not a linear shift as mentioned earlier. The model also treats consumption 

patterns as fluid responses to changing life conditions rather than as stable 

identities. The curved line reflects this fluidity, suggesting that the trajectory of 

consumption bends gradually under the influence of the four components rather 

than changing suddenly or deliberately. 

Each of the four components, mindfulness, culture, economic situation, and 

personal values, is represented as a force acting on the point of transition. These 

components may operate individually or in combination, and the model does not 

prescribe which component carries the most weight in any given case. Rather, it 

frames the transition from socially accelerated to decelerated consumption as a 

gradual bending of the consumption trajectory driven by one or more of these 

influences as they manifest in an individual's life. The purpose of the model is 

therefore not to predict outcomes but to provide a conceptual starting point for 

exploring why the shift occurs, which the empirical investigation of this study takes 

as its central question. The red circle in the model shows that the individual has 

shifted to a declaration consumption pattern, and that these four components 

pointing towards the circle is not why the shift has occurred, but the different forces 

that will as a starting point to the letter be developed. 
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Figure 1: The shift from acceleration to deceleration and its four triggers 
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4 Methodology 

In this Chapter, the methods used for conducting the research will be stated and 

explained, but also what have been described.  This chapter also involve research 

quality, ethics and societal aspects, to make sure that it has been taken into account. 

4.1 Research Perspective 

In this study, knowledge is understood from an epistemological standpoint as 

situated, justified, and perspectival rather than purely objective or universal. Rather 

than assuming that reality can be observed and reported in a neutral way, this 

approach acknowledges that all knowledge is produced through particular 

frameworks, positions, and interpretive choices. This draws on a tradition in 

epistemology that questions the idea of a "view from nowhere", the notion that a 

researcher can stand entirely outside their subject matter and produce unmediated 

truth (Prasad, 2018; Bell et al., 2022). This has direct implications for how the 

research is conducted and how its findings should be read. The choices made 

throughout the study, in terms of what questions are asked, what sources are drawn 

upon, and how material is interpreted are understood as shaping the knowledge that 

results. Rather than treating these choices as distortions to be eliminated, they are 

acknowledged as constitutive of the research itself. The goal is therefore not to 

produce absolute or final truths, but to offer a well-reasoned, transparent, and 

critically reflective account of the phenomenon under study, one that can be 

evaluated on the basis of its coherence, its grounding in evidence, and the quality 

of its argumentation (Prasad, 2018). 

As a matter of nature, when it comes to actions and things that are said, it is these 

meanings that researchers within interpretivism want to study in terms of why 

things are being done or said. Scholars within this philosophical stance argue that 

it is impossible to study the social world in the same way as physical phenomena. 

That research on the social world should differ in nature rather than imitate natural 

science (Saunders et al., 2023). This is particularly relevant to the study of 

consumption shifts, as the reasons individuals move from social acceleration to 

deceleration are deeply embedded in personal experiences, life events, and 

subjective interpretations of the world rather than in observable, measurable facts. 

The shift from accelerated to decelerated consumption is not a uniform or 

predictable event, but one that is shaped by the unique circumstances, backgrounds, 

and meanings that everyone brings to their consumption decisions. 

It is believed that people with different backgrounds and circumstances create 

distinct meanings and experiences within the social world, which yields a deeper 

understanding of research where generalisation is not the goal (Saunders et al., 
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2023). This aligns with the nature of this study, where the four identified triggers 

of mindfulness, culture, economic situation, and personal values are understood to 

operate differently depending on the individual. Two individuals may experience 

the same life event, such as a change in financial situation or an increased 

environmental awareness yet respond to it in fundamentally different ways in their 

consumption patterns. By examining consumption shifts from different individuals' 

perspectives, depth is added to the research, and previously unexplored views and 

thoughts can be uncovered, which is of meaningful value given the identified 

knowledge gap in the existing literature on social acceleration and deceleration. 

It is believed that reality does not fully exist as a tangible entity, but rather in 

individuals' consciousness, which means that it is important how humans classify, 

structure, and interpret the world, and how individuals act on these interpretations 

(Prasad, 2018). In the context of this study, this means that social acceleration and 

deceleration are not understood as objective states that can be externally observed 

and measured, but rather as experiences individuals construct and give meaning to 

through their own interpretations of their consumption behaviour and the life 

conditions that shape it. It is crucial not to forget the ontological presence of 

individuals and material matter, but to recognise that they are becoming reality 

through acts of social interpretation and the making meaningful sense of 

phenomena (Prasad, 2018). The products individuals consume, the pace at which 

they consume them, and the triggers that cause them to shift between acceleration 

and deceleration are therefore understood in this study as socially and personally 

constructed realities that can only be fully explored through the subjective accounts 

of the individuals who experience them. 

4.2 Research Approach  

Due to a lack of theoretical knowledge about why consumers shift from social acceleration 

to deceleration, an exploratory research approach has been adopted to use the existing 

literature as a base, while not being restricted to it. An exploratory approach is appropriate 

when a phenomenon is not yet fully understood, and the subject is not yet ready to be 

examined through hypothesis testing (Saunders et al., 2023). Given that existing literature 

has identified potential triggers for individuals to shift from social accelerated consumption 

to decelerated consumption without giving a full picture of the mechanisms through which 

it has operated or the reasons as to why the shift occurs over time, an exploratory approach 

allowed the researchers to move beyond what is already known and to follow where the 

data leads without any theoretical restrictions.  

This research adopted a qualitative methodology, consistent with the exploratory approach 

and the nature of the research on the phenomenon of why individuals' consumption shifts 

from socially accelerated to decelerated (Hair et al., 2011). Since the shift from socially 

accelerated to decelerated consumption concerns individuals, it is a different process for 
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everyone and is shaped by personal circumstances, social context, and cultural 

environments. This approach was better suited to capture the complexity. The qualitative 

methodology was appropriate for exploring how and why something occurs as it does 

(Saunders et al., 2023). 

The inductive research approach was used because it supports the development of 

theoretical understanding rather than testing the current literature. This approach observes 

and moves towards theory, allowing patterns and relationships to form, which worked 

wonderfully with the exploratory nature of this research (Bell et al., 2022). This is 

particularly appropriate here, given that the existing theoretical framework does not 

provide a complete or fully developed account of why the shift from acceleration to 

deceleration occurs, which makes the exploratory nature of the phenomenon a larger field 

to grow and expand in. Using an inductive approach did not mean that the existing theory 

was ignored; instead, the theoretical framework provides a point of orientation and 

comparison against which the empirical findings are interpreted, revealing where the 

existing literature is confirmed, challenged, or extended by what participants describe 

(Saunders et al., 2023). 

4.3 Qualitative Research 

Qualitative research focuses on understanding the nature and meaning of social 

processes and experiences by exploring individuals' experiences, perspectives and 

interpretations. Rather than relying on numerical measurements, qualitative 

research typically uses non-numerical data, such as written texts, interviews, 

observations, audio or visual materials (Ugwu & Eze, 2023; Bell et al, 2022). 

Qualitative research aims to gain a deeper understanding of social situations in their 

natural context. It explores how people interpret and make sense of their 

experiences and everyday lives. Therefore, qualitative research often focuses on 

explaining how and why certain processes or behaviours occur, rather than 

measuring their frequency or statistical relationships (Ugwu & Eze, 2023).  

In addition, qualitative research often follows an inductive approach, in which 

theories and explanations are developed from the data rather than tested beforehand. 

This allows the researcher to explore patterns, meaning and relationships that 

emerge from participants' perspectives. Qualitative methods are therefore 

particularly useful when the aim is to gain rich and detailed insights into complex 

social processes. Common qualitative data collection methods include interviews, 

focus groups and observations, which enable researchers to examine social contexts 

and participants' experiences in depth (Bell et al., 2022). Data collection in 

qualitative research is typically flexible and ongoing, allowing the researcher to 

adapt the process as new insights emerge. Data are often collected until data 

saturation is reached, the point at which additional data no longer provide new 

information or insights relevant to the research topic (Bell et al., 2022).  
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Given that this study aims to explore why individuals shift their consumption 

patterns from social acceleration to deceleration, a qualitative approach is 

appropriate. This approach allows for a deeper exploration of individuals' 

experiences, motivations and interpretations related to these shifts. By focusing on 

participants' perspectives, qualitative methods enable rich insights into the factors 

that shape how individuals navigate and respond to different temporal dynamics in 

their consumption practices. A qualitative approach is suitable for this study 

because it allows the researcher to better understand individuals' thoughts, 

experiences, and motivations behind changing their consumption patterns. Through 

qualitative methods, the study can capture personal perspectives and provide deeper 

insights into why individuals experience a shift in their decelerated consumption in 

everyday life. 

4.4 Research Design 

This study adopted a phenomenological approach, which is concerned with 

understanding individuals' lived experiences and how humans make sense of a 

particular phenomenon from their own perspectives (Saunders et al., 2023; 

McLeod, 2024). In the context of this study, a phenomenological design is 

appropriate because the central research question, why individuals shift from 

socially accelerated to decelerated consumption, is fundamentally a question about 

lived experience. The shift from one consumption orientation to another is not an 

event that can be observed or measured from the outside; it is a process that unfolds 

through personal circumstances, subjective evaluations, and the gradual 

transformation of how individuals relate to consumption, to objects, and to 

themselves. Accessing this process requires getting close to participants' own 

accounts and interpretations rather than imposing external categories on what they 

describe. 

A phenomenological design is also consistent with the interpretivist philosophical 

stance that underlies this study. Interpretivism holds that social reality is not an 

objective phenomenon existing independently of the people who inhabit it, but is 

constructed through individuals' meanings, experiences, and interpretations (Bell et 

al., 2022; Prasad, 2018). The shift from acceleration to deceleration is not a uniform 

process with fixed causes; it is experienced differently depending on life stage, 

cultural context, financial circumstances, and personal history. An interpretivist and 

phenomenological orientation allows the study to hold this variation and to treat the 

differences between participants' accounts as analytically meaningful rather than as 

noise to be averaged out. 

The study also incorporates elements of grounded theory in its analytical approach, 

particularly in the way coding was conducted concurrently with data collection, 
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with each interview coded shortly after it took place rather than waiting until the 

full dataset was complete. This allowed emerging patterns to inform subsequent 

interviews and ensured that the analytical process was cumulative and iterative 

rather than a single retrospective exercise (Gibbs, 2018). The progressive 

movement from open codes to focused themes to aggregate analytical dimensions 

also reflects the grounded theory principle of building theoretical understanding 

from the data rather than testing it against predetermined hypotheses (Strauss & 

Corbin, 2015). However, the study does not fully meet the formal requirements of 

grounded theory; it does not employ theoretical sampling or seek theoretical 

saturation in the strict sense, and phenomenology therefore remains the primary 

design orientation, with the grounded theory elements informing the analytical 

process rather than defining the overall research design. 

4.5 Data Collection Method 

A research interview is a deliberate, focused interaction between two or more 

individuals in which the interviewer asks clear, precise questions and pays close 

attention to the participant's responses. This approach is useful for collecting 

reliable and relevant data that help answer the research questions and achieve the 

study's objectives (Sauders et al., 2023).  

In this study, unstructured interviews were employed, guided by a single opening 

question designed to initiate the conversation and encourage participants to share 

their experiences and perspectives freely. While the opening question provided a 

starting point, the interviews were largely non-directive in nature, with follow-up 

questions emerging organically from participants' responses rather than being 

predetermined, enabling the interviewer to adapt and explore relevant issues as they 

arose (Saunders et al., 2023; Taherdoost, 2022; Ugwu & Eze, 2023). In addition, a 

set of probing questions was prepared in advance to be drawn upon if needed, for 

instance, when a participant's response required further clarification, elaboration, or 

depth, ensuring that the conversation remained productive without imposing a strict 

structure on the discussion. Although the participant primarily directed the 

conversation, the interviewer's level of involvement varied as needed, ranging from 

posing spontaneous follow-up questions to taking a more passive role with minimal 

interruption (Saunders et al., 2023; Ugwu & Eze, 2023). This flexible approach 

allowed each interview to develop organically, yielding rich, in-depth insights 

grounded in participants' own perspectives and lived experiences (Taherdoost, 

2022).  

Interviews were conducted using a combination of face-to-face and remote 

methods, depending on participants' availability and practical considerations 

(Taherdoost, 2022). Face-to-face interviews were prioritised to allow direct 
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interaction between the researchers and participants. This approach provides the 

opportunity to observe visual cues, as well as tone of voice and other speech cues, 

while also fostering rapport and addressing any concerns participants may have 

about sharing information (Saunders et al., 2023). Face-to-face interviews can 

encourage open discussion, producing rich and detailed data, and allow the 

researcher to clarify or check understandings in real time, reducing potential bias 

(Saunders et al., 2023; Taherdoost, 2022).  

For participants unable to attend in person, interviews were conducted remotely via 

Zoom. Video based interviews, which have become increasingly common since the 

Covid-19 pandemic, allow real time interaction between the researcher and 

participants and can produce audiovisual recordings and initial transcripts, provided 

participants consent (Saunders et al., 2023; Taherdoost, 2022). While responses in 

remote interviews may sometimes be shorter and less detailed than in face-to-face 

interactions, research indicates that both approaches can yield reliable, comparable 

data (Taherdoost, 2022). Practical aspects of video interviews were carefully 

managed, including platform accessibility, control of chat and mute functions, 

screen sharing and measures to protect participants' anonymity, such as using 

virtual or blurred backgrounds. Ethical considerations regarding data security and 

confidentiality were also addressed. Using this combination of face-to-face and 

remote interviews ensured that all participants could take part while maintaining 

the quality, depth and reliability of the data collected (Saunders et al., 2023; 

Taherdoost, 2022).  

All interviews were audio recorded to support the accuracy and quality of the data 

collection process. Recording the interviews allowed the researchers to focus fully 

on listening and engaging with participants, rather than on extensive note-taking 

during the interviews. It also ensured that questions and responses were captured 

accurately, allowing questions to be revisited and refined for subsequent interviews 

as needed. The recordings provided a reliable and detailed account of each 

interview, which could be reviewed multiple times during the analysis phase. This 

facilitated a more thorough interpretation of the data and enabled the inclusion of 

direct quotations. Additionally, audio recording created a permanent record of the 

interviews, contributing to transparency and allowing others to review the data if 

required (Saunders et al., 2023).  

The interviews will be conducted in both English and Swedish, depending on each 

participant's preference and level of comfort, with the choice entirely participant-

driven and free of any external pressure or expectation. This approach is grounded 

in the recognition that language is not merely a practical tool for communication, 

but a deeply personal medium through which individuals articulate their thoughts, 

experiences, and emotions. When participants are required to speak in a secondary 
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language, particularly on topics that may be complex, sensitive, or emotionally 

charged, the cognitive effort involved in translation and reformulation can interfere 

with the authenticity and depth of their responses, potentially causing them to 

simplify their answers, omit nuances, or inadvertently misrepresent their actual 

perspectives. By offering flexibility in language choice, this study seeks to create 

an interview environment that feels natural, relaxed, and conducive to open 

dialogue, ensuring that participants can engage in genuine conversation rather than 

performing in a formal or unfamiliar linguistic register. This approach also reflects 

an ethical commitment to inclusivity and respect for participants' linguistic 

identities, as imposing a single language of communication risks not only 

introducing methodological bias but also creating an unequal power dynamic 

between researcher and participant, one that may discourage honest and 

forthcoming responses and ultimately compromise the richness and accuracy of the 

qualitative data collected.  

4.6 Operationalization 

To structure data collection and ensure the interview questions were in the right 

context. An operationalisation table was created to clarify the theoretical framework 

and guide the researchers in setting the right focus for the questions. Table 1 (seen 

in Appendix A) has structured the four theoretical components: mindfulness, 

culture, economic situation, and personal values, as well as social acceleration and 

deceleration. This connected the components to the existing literature, ensuring 

everything was relevant to the paper. This ensured that while the interviews 

remained unstructured and open ended, the theoretical framework informed what 

was listened for and how emerging themes were recognised and developed. 

4.6.1 Interview Questions 

Opening Questions: 

• Can you tell me about a time when your consumption habits changed 

towards buying less? 

Follow up questions: 

• Can you elaborate more on X? 

• Can you give an example of X? 

• Can you explain further? 

• Can you describe X more in detail? 
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Probing Questions: 

• Can you explain why your consumption shifted? 

• Can you think of any situations or changes in your life that have affected 

your consumption shift? 

• What matters to you now when making a purchase compared to before your 

consumption habits changed? X  

• How did your relationship with time and decision-making change when you 

started buying less? X 

• How would you say environmental concerns play a role in you slowing 

down your consumption? X 

• Going back to the time of the shift, can you reflect on the meaningfulness 

of consumption in relation to who you are as a person? X  

• In what way does pressure from your social environment affect your shift 

in consumption? X  

• In what way have you noticed that people in your surrounding have affected 

you to shift towards consuming less? X 

• How did your financial situation affect your slowing down in consumption? 

X  

• What was your priority like for price versus quality of product and service 

when slowing down in consumption? X  

• How have your personal values, such as environmental concerns or 

engagement with society, influenced the way you consume less? X  

• How does slowing down your consumption relate to who you are or what 

you want to be? X  

 

4.7 Pilot Study 

A pilot study is a small-scale, preliminary test conducted before the main study to 

examine how well the research design and methods function in practice. It enables 

the identification of potential issues, the refinement of data collection procedures, 
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and the necessary adjustments to better align with the research context, contributing 

to a more effective study aligned with the research aims (Renuse, 2024). Such an 

approach requires careful planning, including selecting a sample that reflects the 

target population, and gathering data in a controlled setting to evaluate method 

performance and detect potential challenges. These early insights support 

modifications that enhance the study's feasibility and overall quality prior to full-

scale implementation (Renuse, 2024). As noted by Malmqvist et al. (2019), pilot 

testing also allows researchers to gain a deeper understanding of the complexities 

involved in using pre-existing models. It ensures that instruments are appropriately 

adapted to specific research environments, revealing issues that may not be 

apparent without detailed attention to the pilot stage and thereby increasing 

confidence in the trustworthiness of the data obtained. Furthermore, a well-

conducted pilot study is particularly valuable in studies seeking an in-depth 

understanding, as it supports the development of consistent, well-tested 

instruments, generates valuable feedback and diverse perspectives, and contributes 

to better decision making and alignment with research goals (Renuse, 2024; 

Malmqvist et al., 2019).  

For this study, a small group of three participants were selected to take part in the 

pilot study. These individuals were chosen for their similarity to those who would 

participate in the main data collection phase, thereby ensuring that the pilot 

conditions reflected the anticipated interview setting as closely as possible. During 

the pilot interviews, several practical challenges emerged, providing valuable 

guidance for refining the research approach. A notable pattern was that participants' 

responses were heavily oriented toward economic considerations, with the topic of 

price recurring consistently throughout the conversations. This tendency to cost 

related factors suggested that participants found it difficult to evaluate the concepts 

under study independently of financial concerns. As a result, probing questions 

were frequently needed to redirect participants' thinking and encourage them to 

reflect on dimensions beyond the economic. This highlighted the importance of 

equipping participants with a collection of follow-up strategies to broaden the scope 

of responses during the main study. 

Additionally, the pilot revealed that participants benefited from having some prior 

understanding of the concepts discussed before the interview. To address this, it 

was determined that sending an informational email to participants the day before 

the interview, outlining the key concepts and the why factor behind their shift into 

deceleration, would be a valuable preparatory step. This adjustment is expected to 

enhance the quality and depth of responses in the main data collection phase, as 

participants will arrive better prepared to engage meaningfully with the interview 

questions.  
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4.8 Conducting the Interviews  

Prior to the interviews, practical arrangements were made to ensure that each 

session could be conducted smoothly and under appropriate conditions. This 

involved coordinating schedules with participants and identifying suitable 

locations. Where possible, interviews were conducted in person in a quiet, 

comfortable setting to facilitate open conversation (Bell et al., 2022). For 

participants who were unable to attend in person, interviews were conducted via 

Zoom, ensuring that geographical or scheduling constraints did not limit 

participation (Bell et al., 2022; Saunders et al., 2023). Regardless of format, care 

was taken to ensure the interview environment, whether physical or virtual, was 

conducive to thoughtful, focused discussion.   

To ensure a structured, consistent approach across all interviews, the two 

researchers clearly divided their responsibilities. One researcher served as a 

moderator, leading the interview by asking questions, guiding the conversation 

when needed, and ensuring the discussion remained aligned with the research 

objectives. The other researcher assumed the role of the observer, focusing on 

taking detailed notes throughout the session. Beyond capturing the verbal content 

of responses, the observer also attended to non-verbal cues, such as body language, 

hesitations and changes in tone, which can provide valuable insights in qualitative 

research (Saunders et al., 2023). To avoid monotony and ensure that both 

researchers gained experience across all aspects of the data collection process, the 

roles were alternated between interviews, so neither researcher was confined to the 

same function throughout. This division of roles allowed each researcher to focus 

fully on their responsibilities, resulting in a more thorough and reliable data 

collection process.   

Each interview began with a set of deliberate introductory steps designed to 

establish trust and ensure informed participation. Upon arrival or at the start of the 

Zoom meeting, participants were presented with a consent form, which they had 

time to read carefully before signing. This step was considered essential to uphold 

the study's ethical standards, ensuring that all participants were fully aware of the 

nature of their involvement, how their data would be used, and their right to 

withdraw at any time (Bell et al., 2022). Following this, the researchers thanked the 

participants for their time and willingness to contribute to the study. A brief 

overview of the research topic and its purpose was then provided, giving 

participants a clear sense of what the interview would cover (Bell et al., 2022; 

Saunders et al., 2023). Participants were also allowed to raise any questions or 

uncertainties they had, both regarding the study itself and the informational email 

they had received the day prior. This preparatory exchange helped to ensure that 
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participants felt informed, at ease, and ready to engage openly before the opening 

interview questions were introduced (Bell et al., 2022).  

Once the opening formalities were completed, the interview moved into its core 

phase. As the study employed an unstructured interview format, the moderator 

introduced the opening question, deliberately kept broad and open-ended, to allow 

the participant to speak freely and lead the conversation in a direction that felt 

natural to them. Unstructured interviews are characterised by their flexible and 

exploratory nature, allowing the conversation to evolve organically based on the 

participant's responses rather than following a predetermined sequence of questions 

(Bell et al., 2022). Rather than immediately steering the discussion, the researchers 

prioritised giving the participant space and time to elaborate on their thoughts 

without interruption. This approach aligns with the principles of qualitative 

interviewing, in which allowing participants to express themselves in their own 

words is key to generating rich, meaningful data (Bell et al., 2022). As the 

conversation progressed, follow-up questions were posed to encourage the 

participant to develop, clarify, or expand on their answers. These follow-up 

questions were dynamically adapted to the flow of each interview rather than 

following a rigid script, ensuring the discussion remained both responsive and 

relevant. In instances where a participant's responses were narrow in scope or 

consistently oriented toward a particular perspective, probing questions were 

introduced to broaden their thinking and encourage reflection from alternative 

angles. This technique proved particularly useful in cases where participants found 

it difficult to move beyond certain considerations, as it gently guided them toward 

a more nuanced and multifaceted engagement with the topic at hand (Bell et al., 

2022; Saunders et al., 2023; Ugwu & Eze, 2023).  

Once the moderator determined that the discussion had been sufficiently covered 

and that the participant had had the opportunity to express their thoughts fully, the 

interview was brought to a close. The moderator signalled the end of the core 

interview phase and invited the participant to share any final reflections, thoughts, 

or comments that they felt had not been addressed during the conversation. This 

closing opportunity is considered good practice in qualitative research, as 

participants may hold valuable insights that did not naturally emerge during the 

interview itself (Saunders et al., 2023). The researchers then thanked the participant 

sincerely for their time and contribution, emphasising the value of their input to the 

study. Participants were reminded of the confidentiality of their responses and 

informed of how the data would be handled and used going forward, reinforcing 

the ethical commitments outlined in the consent form signed at the beginning of the 

session (Bell et al., 2022; Saunders et al., 2023). For Zoom interviews, care was 

taken to ensure that the recording, if applicable, was stopped and that the session 
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was formally concluded before the call ended. Following the interview, which 

lasted between 31 and 65 minutes, the observer's notes were reviewed and compiled 

while the session's impressions were still fresh, and any immediate reflections or 

observations relevant to the session were documented. This post-interview process 

was an important part of ensuring the accuracy and completeness of the collected 

data, laying a solid foundation for the subsequent analysis phase. While not 

included in the final paper, the transcriptions can be provided upon request.  

After each interview, the audio recordings were saved and subsequently processed 

using an AI transcription tool called VOMO, which automatically converts audio 

into written transcriptions while distinguishing between the interviewer and the 

participant, producing clearly segmented and organised transcripts. In cases where 

the interview was conducted in Swedish, the resulting transcription was translated 

into English using another AI tool, Claude, to ensure that all data was available in 

a unified language for analysis. Once transcription and, where necessary, translation 

had been completed, the transcripts were transferred to an external document, where 

both researchers carefully and thoroughly read each transcript in full while listening 

to the original audio recording. This paired verification process was carried out to 

ensure the accuracy and integrity of the transcriptions, confirming that the spoken 

content had been correctly captured in written form and, in the case of translated 

interviews, that the meaning, tone, and intent of the participants' original responses 

had been faithfully and accurately rendered in English, minimising the risk of any 

misrepresentation or loss of meaning in the data. 

4.9 Sample Selection 

Non-probability sampling refers to a broad category of sampling methods that do 

not follow the principles of probability sampling (Bell et al., 2022). This study uses 

non-probability sampling, meaning that participants are not randomly selected and 

therefore do not have a known or equal chance of being included, but are instead 

chosen through alternative sampling approaches (Bell et al., 2022; Wolf et al., 

2016). Selection is based on accessibility and the relevance of individuals to the 

research focus, prioritising the ability to access participants who can speak 

meaningfully to the phenomenon under investigation over the requirement for 

statistical representativeness. 

This type of sampling is widely used and well justified in qualitative research 

because it enables efficient, practical data collection when working with specific 

groups or experiences. Rather than aiming to mirror the composition of a broader 

population, non-probability sampling enables the researcher to direct their efforts 

toward individuals whose experiences, perspectives, or circumstances are directly 

relevant to the research questions (Sauders et al., 2023). In a study concerned with 
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depth of understanding rather than distributional patterns across a population, this 

is not a methodological weakness but a deliberate and appropriate design choice 

(Wolf et al., 2016; Saunders et al., 2023). 

Within the broader category of non-probability sampling, this study specifically 

employs purposive sampling. Purposive sampling involves the deliberate selection 

of participants based on specific characteristics or experiences that make them 

particularly informative for the research purpose (Bell et al., 2022). Participants 

were selected for their direct, relevant experience with the phenomenon under 

study, ensuring that the data collected would be substantive and analytically useful. 

This approach reflects the logic of qualitative inquiry, in which the quality and 

relevance of information provided by participants matter more than the probability 

of their selection (Sauders et al., 2023). 

However, non-probability sampling does not support statistical generalisation to a 

wider population, as the principles of random sampling and probability-based 

inference are not applied (Wolf et al., 2016). For this reason, the findings of this 

study should be understood as exploratory insights that illuminate the depth and 

complexity of the phenomenon rather than as statistically representative results that 

can be projected onto a broader group. This is consistent with the broader aims of 

qualitative research, which seek transferability and analytical insight rather than 

statistical generalisation. 

To ensure transparency and methodological rigour, the sampling process is clearly 

described, and its limitations are acknowledged when interpreting the results (Wolf 

et al., 2016). By being explicit about how and why participants were selected, this 

study allows readers to assess the credibility and relevance of the findings in 

relation to their own contexts, which is the appropriate standard of evaluation for 

qualitative research of this kind. 

4.9.1 Sample Size  

This study employed a qualitative research design based on 20 unstructured 

interviews. Data saturation, the point at which no new themes or patterns were 

emerging from the data, was reached at 18 interviews, with the final two interviews 

conducted to confirm saturation. A sample of this size was consistent with 

established norms in qualitative research, where smaller, purposively selected 

samples are considered appropriate and sufficient when the goal is depth of 

understanding rather than statistical generalisability (Saunders et al., 2023). 

The confirmation of data saturation at 18 interviews further strengthens the 

adequacy of the sample. Rather than relying on a predetermined number, saturation-

based sampling reflects an ongoing, reflexive engagement with the data, stopping 
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when further sampling no longer yields new analytical insights (Wolf et al., 2016). 

The additional two interviews conducted beyond that point provide a further 

safeguard, ensuring that saturation was not declared prematurely. Together, these 

decisions reflect a sampling strategy designed to maximise the depth and credibility 

of the findings within the conventions of qualitative research (Wolf et al., 2016; 

Bell et al., 2021). 

4.9.2 Sample Criteria 

Participants were required to have lived independently for at least 3 years, 

demonstrating sufficient experience managing daily life outside the parental home. 

To ensure that the face of being recently moved out of the parental home remains 

intact. Therefore, the minimum age of 23 was established as a reference point. With 

that in mind, if people older than 23 are still living at home or have recently moved 

out, they are not relevant to the research. The age of 23 was also chosen because 

most people had graduated with bachelor's degrees by then, to examine the 

experiences of individuals actively in the workforce and to capture the interplay 

between professional responsibilities and independent living. If people are still full 

time students, they are not considered for this. Individuals with a lower level of 

education are still relevant to the research and will be interviewed.  

The maximum age included in the sample criteria was 55. This has to do with the 

fact that it has been shown in current literature that the majority of humans by that 

time do not consume as many products, apart from the necessities,  as individuals 

do when they are younger, due to having most things at home already and not 

feeling like new products are needed (Hettich et al., 2025). If it has been a long time 

since the latest shift occurred for individuals, recalling it can be hard and inaccurate, 

so it is better to include only individuals who are still within the age range in which 

the shift from socially accelerated to decelerated consumption still occurs. 

4.9.3 Participant Demographics 

In Table 2, the demographics of the participants have been concluded, only age has been 

written down since other demographic information is not important for the study or the 

analysis. The length of the interview, language, and if the interview was in person or on 

zoom. 

Table 2: The participants demographic  

Participant  Age 

Range 

Interview 

time 

In person/ 

ZOOM 

English/ 

Swedish 

Participant 1 51-55 56 min In person  English  
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Participant 2 51-55  31 min In person  English  

Participant 3 26-30 42 min In person  Swedish 

Participant 4 46-50 46 min In person Swedish 

Participant 5 46-50 58 min In person  Swedish 

Participant 6 36-40 33 min In person Swedish 

Participant 7 41-45 36 min In person Swedish 

Participant 8 41-45 43 min In person Swedish 

Participant 9 23-30 32 min In person Swedish 

Participant 10 30-35 65 min In person Swedish 

Participant 11 23-30 33 min In person Swedish 

Participant 12 23-30 32 min Zoom Swedish 

Participant 13 23-30 34 min Zoom Swedish 

Participant 14 23-30 38 min  Zoom Swedish 

Participant 15 23-30 37 min  Zoom English  

Participant 16 36-40 44 min In person English 

Participant 17 23-30 35 min In person English 

Participant 18 23-30 37 min Zoom Swedish 

Participant 19 23-30 34 min In Person English 

Participant 20 23-30 38 min Zoom English 

Total interview time: 804min (≈13,4h) 

 

4.10 Analysis Method  

The interview data were analysed using thematic analysis, a qualitative method for 

identifying, organising, and interpreting patterns of meaning within a dataset 

(Braun & Clarke, 2006). Thematic analysis is not tied to a specific theoretical 

framework or epistemological position, which makes it a flexible and widely 

applicable method for qualitative research across a range of disciplines (Braun & 

Clarke, 2006). Rather than testing predefined hypotheses or applying fixed 
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categories to the data, thematic analysis works inductively, allowing themes to 

emerge from participants' statements rather than from the researcher's expectations. 

This inductive orientation means that the analysis remains grounded in participants' 

experiences and perspectives, and that the findings reflect the complexity and 

nuance of their accounts rather than reducing them to predetermined variables. 

Thematic analysis was chosen as the analytical method for this study for several 

reasons. The research question, why individuals shift from socially accelerated to 

decelerated consumption, is exploratory in nature, seeking to understand a process 

that has not been fully theorised in the existing literature. In this context, a method 

that imposes a fixed structure on the data from the outset risks missing the 

mechanisms and relationships that participants themselves identified as important. 

Thematic analysis, by contrast, is particularly well suited to research that seeks to 

capture the complexity of lived experience and to build theoretical understanding 

from the ground up (Braun & Clarke, 2006; Gibbs, 2018). The method also 

accommodates the fact that the shift from acceleration to deceleration is 

experienced differently across individuals, unfolding through different triggers, at 

different life stages, and in different social and cultural contexts. Thematic analysis 

can hold this variation while still identifying the patterns and commonalities that 

make comparative analysis possible. 

The analytical process followed a three-stage inductive coding structure that moved 

progressively from raw interview responses toward interpretive analytical claims 

(Gibbs, 2018). Coding began immediately after the first interview, rather than 

waiting until all interviews had been conducted. This meant that the coding process 

developed alongside data collection, allowing early patterns to inform subsequent 

interviews and ensuring that emerging themes could be further explored and tested 

as the fieldwork progressed. Each interview was coded shortly after it took place, 

so that the analytical process was cumulative and iterative rather than a single 

retrospective exercise carried out on the complete dataset (Saunders et al., 2023). 

This approach also reduced the risk that the most recent interviews would dominate 
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the analysis at the expense of earlier ones. It allowed the researchers to remain 

attentive to both confirming and disconfirming evidence as the dataset grew. 

The final coding was carried out by hand, with printed transcripts read through in 

full and passages highlighted using coloured pens on paper, with different colours 

corresponding to different themes. This physical process of marking and sorting the 

material allowed patterns to be identified across the dataset in a tangible, deliberate 

way, and made the relationships between codes and themes visible before they were 

formalised into the three-stage structure. Working with the data on paper also 

encouraged close, repeated engagement with the transcripts, reducing the risk of 

superficial coding and ensuring that the themes developed reflected genuine 

patterns in the material rather than the most immediately visible surface features. 

4.10.1 Data Coding 

The coding process was structured across three progressive stages, each building 

on the previous to move from raw interview data toward analytical interpretation. 

In the first stage, initial coding was applied to the transcripts through a process of 

close reading and labelling, in which passages were interpreted and assigned 

descriptive codes that remained as close as possible to the participants' language 

and experiences (Bell et al., 2022). This stage involved making sense of each 

participant's statements on their own terms, without imposing theoretical 

categories. It produced the first order concepts that form the foundation of the 

coding structure. The aim at this stage was to represent the participants faithfully, 

capturing the specific situations, reasoning, and experiences they described rather 

than abstracting prematurely toward analytical claims (Saunders, 2023). 

In the second stage, focused coding was conducted by examining the first order 

concepts across the full dataset to identify which codes appeared most consistently, 

which clustered around shared underlying logic, and which pointed toward 

theoretically meaningful patterns. This process involved moving back and forth 

between the data and the emerging structure, testing whether proposed groupings 

genuinely reflected the material rather than simply imposing order on it (Gioia et 
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al., 2012). Through this process, the first-order concepts were consolidated into the 

nine second-order themes that structure the empirical chapter: economy, quality and 

durability, environment, influence, fast fashion, working conditions, locally 

produced, trends, and secondhand. Each second order theme represents an 

interpretive move beyond description, capturing not just what participants said but 

also what their accounts collectively pointed to as a meaningful pattern of 

experience. In the third stage, the second-order themes were examined together to 

identify the higher level dimensions that connect them. This involved reading 

across the themes to find the common analytical ground they shared, and connecting 

the patterns they produced to the theoretical framework. Where the empirical 

patterns confirmed, challenged, or extended existing theoretical propositions, this 

was identified and developed into the analytical claims that structure the analysis 

chapter. This final stage, therefore, represents the point at which the coding process 

became genuinely interpretive rather than descriptive, moving from an organised 

account of what was found in the data toward an explanation of why the shift from 

accelerated to decelerated consumption occurs and how the different components 

of that shift relate to one another. 

Table 3 illustrates the coding phases made from the interview data process. It starts 

with the first order concepts, which are citations taken from the interviews; the 

second order themes, which emerge from the first order concepts; and, lastly, the 

aggregated dimension, which presents the final building blocks for the analysis 

chapter. 
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Table 3: How the coding created the analysis 
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4.11 Research Quality  

Credibility in this study refers to the extent to which the data accurately reflect the 

participants' perspectives and meanings regarding why they shifted from socially 

accelerated to decelerated consumption. It was enhanced through unstructured 

interviews, in which participants were encouraged to speak freely about their 

consumption experiences, elaborate on their reasoning, and clarify their views 

without being directed toward predetermined answers. The use of follow-up 

questions and probing techniques supported a deeper understanding of the 

mechanisms underlying the shift and helped reduce misinterpretation of 

participants' accounts (Saunders et al., 2023). Since the phenomenon under 

investigation, the shift from accelerated to decelerated consumption, is experienced 

differently across individuals depending on life stage, cultural background, and 

personal circumstances, the emphasis on capturing multiple perspectives of social 

reality is particularly relevant here. There may be several valid interpretations of 

why and how individuals decelerate. To strengthen credibility, efforts were made 

to establish trust with participants before and during the interviews, which was 

important given the personal and sometimes financially sensitive nature of the 

topics discussed. Participants were interviewed in settings where they felt 

comfortable, and the conversational, unstructured format was intended to reduce 

the distance between researcher and participant and encourage honest, reflective 

responses. The analysis also considered contrasting and unexpected findings rather 

than only those that confirmed emerging patterns. For instance, the finding that 

environmental concern rarely functions as a primary driver of the shift, and that 

mindfulness operates as a consequence rather than a cause of deceleration, ran 

against the expectations suggested by the theoretical framework and were retained 

and developed precisely because they challenged rather than confirmed prior 

assumptions (Saunders et al., 2023).  

Transferability refers to the extent to which the findings of this study can be applied 

to other contexts or settings. Given that the study was conducted with 20 

participants in Sweden, the findings are specific to that cultural and geographic 

context. They cannot be generalised to other national or cultural settings. Sweden 

represents a cultural environment where quality-oriented and deliberate 

consumption is relatively normalised, where environmental discourse is present in 

everyday life, and where the welfare system shapes the nature and experience of 

financial disruption in specific ways. These contextual factors are likely to 

influence the mechanisms underlying the shift from acceleration to deceleration, 

and findings may therefore differ across cultural contexts where the social cost of 

deceleration is higher or where financial disruption operates differently (Saunders 

et al., 2023; Bell et al., 2022). However, this does not diminish the value of the 

findings, as the aim of the study is not broad generalisation but rather to provide a 
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meaningful and in-depth understanding of why individuals shift from accelerated 

to decelerated consumption, a process that has been underexplored in the existing 

literature across geographic contexts. To support transferability, detailed 

descriptions of the research context, the participant group, and the analytical 

process have been provided throughout the methodology. This allows others to 

assess whether the findings, or elements of the cumulative process identified, may 

be relevant or applicable to similar situations or settings, and provides a foundation 

for future comparative research across different cultural contexts (Saunders et al., 

2023; Bell et al., 2022). 

Dependability in this study refers to the consistency and transparency of the 

research process. Because the interviews were unstructured and conducted across 

different settings and time points, there is an inherent risk that different researchers 

or different interview conditions might produce different results. The decision to 

use unstructured rather than semi-structured or structured interviews was deliberate 

to allow the mechanisms behind the shift to emerge from participants' own accounts 

rather than be shaped by the researcher's prior assumptions. However, this 

flexibility also means that the interviews were not fully standardised and that the 

direction of each conversation was partly determined by the participant (Saunders 

et al., 2023). To address this, careful attention was given to how questions were 

introduced and how interviews were conducted to minimise the interviewer's 

influence on participants' responses. Coding began immediately after each 

interview rather than waiting until data collection was complete, allowing the 

researchers to reflect on and adjust their approach throughout the fieldwork. A clear 

and detailed description of the research design, data collection procedures, and 

analytical process has been provided to ensure transparency, allowing others to 

understand how the findings were reached and to assess the consistency of the 

approach. While exact replication may not be possible given the dynamic and 

context-dependent nature of qualitative research, the dependability of the study is 

supported by the transparency and deliberateness with which each stage of the 

research was conducted and documented (Saunders et al., 2023). 

Confirmability refers to the extent to which the findings of this study can be verified 

as grounded in the data rather than in the researchers' personal beliefs, values, or 

theoretical preferences. Complete objectivity is unattainable in qualitative research, 

and the researchers' own understanding of consumption, acceleration, and 

deceleration inevitably shaped the questions asked and the interpretations made. 

However, confirmability is promoted through transparency about the analytical 

process and through a genuine commitment to following where the data led rather 

than confirming what the theoretical framework suggested (Bell et al., 2022). 

Several findings in this study ran directly counter to expectations derived from the 
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existing theoretical framework. Primarily, the inversion of the proposed causal 

direction of mindfulness, the secondary role of environmental concern, and the 

finding that financial security can produce deceleration as effectively as financial 

constraint. These findings were not suppressed or minimised; rather, they were 

developed as central analytical contributions precisely because their divergence 

from theoretical expectations was grounded in consistent and recurring patterns 

across the data. The coding table presented in the appendix provides a transparent 

record of how first-order concepts, second-order themes, and aggregate dimensions 

were constructed, allowing others to audit the analytical process and assess the 

extent to which the interpretations made are supported by the material from which 

they were derived (Bell et al., 2022). 

4.12 Ethical Aspects 

The knowledge collected through the interviews has followed certain ethical steps 

to make the participants feel as good as possible (Saunders et al., 2023). The 

researchers' ability to create a comfortable environment for the participants where 

they felt comfortable to share personal information and interesting knowledge while 

remaining ethically respectful and maintaining integration for the participants 

(Brinkmann & Kvale, 2019). While the data collection was the main focus of the 

interview, a big portion was devoted to ensuring the participants did not feel bad 

(Bell et al., 2022). All respondents signed a document stating what was expected of 

them and what they could expect from us as researchers. This included reading the 

final transcript, asking questions about the research, and reading the final result 

before publication.  

While involving and interviewing participants, it was of vital importance not to 

cause harm to the individuals. The harm that could be caused differed in nature, 

from physical to psychological. Due to this being an exploratory study with 

interviews as the data gathering tool, potential harms to participants included stress 

and slower development of self-esteem (Bell et al., 2022). As mentioned before, 

The research subject can be a sensitive subject for individuals to discuss, especially 

amongst people, therefore to cancel out stress, and slower self- esteem 

development, it was decided not to have focus groups, focus groups can create an 

environment where one individual has been having "better" habits when it comes 

to consumption, making the other participants feel bad about themselves (Hair et 

al., 2011). Therefore, by holding interviews (one-on-one) where the interviewer 

shared their own experiences with the participants, a relaxed environment was 

created where the participants talked freely about their experiences.  

Another thing that helped with the interviewer talking about their own experiences 

is that the process of conducting an in-depth interview can make participants 
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frustrated; however, by giving participants this, the frustration dissolves, and the 

interview becomes more enjoyable for the individuals. However, the interviewer 

does not need to be too personal or share too much information, as this can come 

across as friendly and give the participant ideas about the type of answer the 

interviewer wants (Brinkmann & Kvale, 2019). By creating a comfortable 

environment for the participants, the individuals lost their tension and were more 

content to talk freely about the experiences they had.  

One last, but equally important, harmful aspect that could affect the respondents is 

what might happen in the employment market, as discussed during the interviews. 

This will therefore be addressed by making all participants anonymous (Bell et al., 

2022). The only things readers will know about the participants are their gender and 

age; otherwise, "participant x" (x = number) will be used in the text. Real names 

were removed from the transcriptions when they had been used to preserve 

participants' anonymity. With participants knowing the interviews were 

anonymous, it created a sense of safety, leading to more details being shared 

because no one could personally judge them. More individuals were also more 

inclined to participate when it was stated that anonymity would be maintained (Hair 

et al., 2011).  

Before the interviews even started, information regarding the subject was given to 

the participants. This was done so that every participant could make an informed 

decision about participating or declining. The information shared with the 

participants included describing what social acceleration and deceleration are in 

consumption and what it means to shift from social acceleration in consumption to 

decelerated consumption. Participants' questions about the subject were answered; 

however, the researchers' expected outcome was not mentioned. Another thing that 

the participants were told about was the data collection method, in-depth interviews, 

and that there were going to be probing questions if the interview lost focus 

(Saunders et al., 2023). 

4.13 Societal Aspects 

When individuals shift from accelerated to decelerated consumption at scale, the 

societal benefits are meaningful: less waste, lower resource demands, reduced 

emissions from manufacturing and disposal, and stronger local economies as 

spending redirects toward smaller, locally embedded businesses rather than global 

fast consumption platforms. Crucially, this shift tends to be durable; once 

deceleration consolidates into a stable identity, it rarely reverses even under 

changed circumstances. Social environments that normalise considered 

consumption create virtuous cycles, progressively lowering the psychological and 
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social cost of deceleration for others in that community, without requiring 

individual willpower or ideological commitment. 

However, meaningful inequalities complicate an uncritically positive reading. 

Buying fewer but better quality goods presupposes financial security and access to 

markets where quality products are actually affordable, conditions not equally 

available across class positions. Economic hardship can trigger deceleration, but for 

those in genuine poverty, it more commonly drives continued reliance on cheap, 

disposable goods rather than a meaningful shift toward quality. The benefits of 

deceleration are therefore unevenly distributed across society. 

There is also a structural tension worth acknowledging. When individuals correctly 

perceive that personal purchasing decisions cannot meaningfully address problems 

driven by industrial production and global supply chains, consumer focused 

campaigns and eco labelling may produce disengagement rather than motivation. 

Policies that focus exclusively on changing individual behaviour risk ignoring the 

structural levers that are more causally powerful. Any socially just vision of 

deceleration would be driven not by economic necessity but by cultural 

normalisation and structural support, ensuring that the cognitive shifts produced by 

financial hardship are built upon without amplifying the inequalities that triggered 

them. 

This research could be exploited in several ways by bad actors. Corporations could 

leverage the finding that financial disruption triggers lasting behavioural change by 

deliberately engineering economic precarity, through aggressive pricing strategies, 

planned obsolescence, or lobbying against wage growth, reframing the resulting 

forced frugality as virtuous consumer choice while continuing mass production 

entirely uninterrupted. This would allow them to claim the moral credibility of 

sustainability without making any structural changes. 

Governments or think tanks with austerity agendas could selectively cite this 

research to justify cuts to social support systems, arguing that economic hardship 

produces desirable, lasting shifts in consumption behaviour. This would effectively 

transfer the burden of environmental responsibility onto already struggling 

populations, obscuring the role of policy and industry. Similarly, the finding that 

social normalisation is a powerful driver of behaviour change could be used to 

design manipulative public campaigns that shame or socially ostracise individuals 

for their consumption choices, rather than directing pressure toward corporate and 

systemic actors. 

In each case, the risk is the same: the research's nuanced insights about individual 

behaviour are stripped of their structural context and selectively deployed to protect 
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the interests of those most responsible for unsustainable consumption, while placing 

the cost of change on those least able to bear it. 

5 Empirical Data  

The following chapter will present the results of the interviews and focus groups. 

All interviews have been conducted in the order of the interview guide, which can 

be found in 4.6.1, and connected to the theories in the operationalization table, 

which can be found Appendix A. 

5.1 Economy  

The majority of participants expressed that economic circumstances had played a 

direct and meaningful role in shifting their consumption patterns toward 

deceleration, whether through reduced income, increased fixed costs, rising prices, 

or the financial pressures associated with major life transitions. Participants 

discussed during the interviews how specific financial events had changed not just 

how much they spent but how they thought about and evaluated spending more 

fundamentally, and most agreed that these financial disruptions had produced 

lasting changes in their relationship to consumption that persisted well beyond the 

immediate period of pressure. All participants acknowledged that money and cost 

were central considerations in how they consumed, though the nature and direction 

of that relationship varied considerably between individuals. 

For a number of participants, moving out of the parental home was identified as a 

particularly formative financial moment. Participant 12 described this transition as 

the point at which they were forced to think more carefully about finances and 

durability, noting that before moving out, purchases had been made without much 

thought because there were no bills or fixed expenses to consider. Participant 20 

similarly described the first months of independent living as genuinely shocking, 

not because of poverty but because of the unfamiliarity of having to actually sit 

down and figure out what was being spent and where for the first time, finding that 

a meaningful portion of previous spending had been automatic and unconsidered. 

Participant 13 reflected that earning their own money was the clearest starting point 

for when consumption began to change, noting that realising the full extent of 

monthly costs had fundamentally shifted how money was understood: "You start 

becoming your own person when you realise there's a lot more to take care of and 

it's not just about splurging all the time, you have to think a little about where you 

put your money and how much and how often." 
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Buying property was another financial event that several participants identified as 

a crucial turning point. Participant 8 described the apartment purchase as the single 

biggest driver of changed everyday consumption habits, noting that before the 

purchase, there was always money left over and little need to track spending 

carefully, whereas after the purchase, that comfortable buffer disappeared and a 

much more deliberate, structured approach to spending became necessary. 

Participant 7 described a similar experience, noting that the apartment had added 

an unexpected layer of financial pressure with more money going toward fixed 

costs each month than expected. Participant 11 described the financial change 

somewhat differently, noting that while total household spending had not changed 

dramatically, their personal consumption had decreased considerably because 

priorities had reorganised around shared household needs, reflecting that buying 

fewer but better quality garments meant spending more per item but less overall: 

"If you just look at me personally, then it's a lot less. Because I look more at things 

being better quality. Then maybe it costs more per garment, but I think in the end 

you still buy a lot less and then it evens out." 

Participant 7 described parental leave as a period of dramatic income reduction that 

required a complete rethinking of everyday spending. Going from a full salary to 

parental leave benefits created a noteworthy financial gap that was felt quickly in 

everyday decisions, with things that had previously seemed manageable suddenly 

requiring careful consideration and planning. The combination of reduced income 

and the simultaneous financial pressure of a recently purchased apartment created 

a compounding outcome that made the shift toward more restrained consumption 

both necessary and lasting, with habits and instincts developed during that period 

continuing to shape spending long after income recovered: "I would say maybe if 

my wallet couldn't handle buying more, it would probably be one of the easiest 

things that I could recall being one of the things that would make me buy more." 

Military service was described by Participant 9 as an extreme experience of income 

reduction that had a profound and lasting outcome on how the value of money was 

understood. Earning just 146 kronor per day, compared to the higher income earned 

during the preceding summer, meant that every potential purchase was mentally 

converted into days of labour required to earn it back, so that considering buying 

something for 3000 kronor meant thinking of it as representing more than 20 days 

of income. Participant 9 described the contrast between this period and subsequent 

periods of higher income as striking, illustrating clearly how directly economic 

situation shapes the pace and deliberateness of consumption: "When my income 

went back up, it was kind of the opposite, I was just a lot less precious about money 

and decisions came much faster without nearly as much thought going into them." 
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The geopolitical situation of recent years was raised by several participants as 

having had a real and concrete consequence on everyday consumption through 

rising prices. Participant 2 described the period following the Russian invasion of 

Ukraine as a very clear example of where consumption behaviour changed in direct 

response to external economic events, with food costs rising and salaries taking 

time to catch up: "War, when Russia attacked Ukraine, food prices skyrocketed. 

And of course, it affected our buying behaviour towards groceries, basically due to 

the increased cost. So for a couple of years there, it affected us quite hard actually." 

Another participant described the experience of finding that a product previously 

costing 16 kronor now costs 42 kronor as a moment of genuine shock that 

concretely changed how price-conscious they became about grocery shopping. 

Participant 7 described the practical consequences of inflation for everyday 

shopping, noting that food prices had increased noticeably, leading to more careful 

consideration of where and how to shop. 

Several participants described the relationship between income level and 

consumption pace in nuanced terms. Participant 1 noted explicitly that having more 

money coming in each month than was being spent meant that planning purchases 

based on cost was not really necessary, and that any shift toward consuming less 

had come from other sources rather than financial pressure. Participant 18 described 

an interesting observation that as income had increased over the years, consumption 

had actually gone down rather than up, because increased financial capacity created 

greater opportunity to save toward larger goals: "So I would still say that I've gone 

down in consumption the more money I have. But that's also because I see a greater 

opportunity to save. And I like saving. I like having money in my account." 

Participant 14 described almost the opposite pattern, noting that getting a permanent 

job and a higher salary initially led to a period of accelerated consumption, followed 

by a gradual reorientation toward more selective, considered purchasing. 

The question of value for money emerged across the interviews as perhaps the most 

consistently expressed orientation among the participants. Participant 17 described 

this explicitly as weighing perceived value against perceived cost, noting that the 

value of a purchase had to outweigh its cost before it was worth making, and that, 

otherwise, saving the money for something that would deliver better value was the 

preferred alternative. Another participant described the shift in thinking as moving 

from what is cheapest to what is actually worth having, with the longer-term 

financial picture becoming much more prominent in how individual purchases were 

evaluated: "I'd rather save for something that will actually hold up over time, 

instead of spontaneously buying something cheaper that I might have to replace 

fairly quickly." 
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5.2 Quality & Durability  

The majority of participants expressed that quality and durability had become 

central considerations in how they approached consumption after the shift toward 

slower, more deliberate patterns, with most indicating that this orientation had 

replaced a more price-driven, impulsive approach that had characterised their 

earlier consumption. Participants discussed during the interviews how their 

understanding of value had shifted from focusing on immediate price to thinking 

about the longer-term cost and utility of what they bought, and all participants 

agreed that the relationship between price and quality was a meaningful factor in 

how they made purchasing decisions, even if they applied this logic differently 

across different product categories. 

The conviction that buying cheap is ultimately more expensive over time was 

expressed in some form by the majority of participants. Participant 12 articulated 

this shift directly, describing it as thinking more long term now, with quality over 

quantity and a sense that what was bought should have a value that extended beyond 

just the decision in the moment. Participant 20 described the same fundamental 

reorientation, noting that the calculus had shifted considerably away from always 

defaulting to the cheaper option, and that thinking more about the cost per use over 

the lifetime of a product changed the math substantially. Participant 2 described the 

underlying principle in practical terms, noting that quality was still important if 

individuals wanted things to last and that while a low price was not automatically 

rejected, the two had to be carefully weighed together: "I'm not buying at a low 

price. That's not what I'm saying when I look at the price because quality is still 

important if you want things to last." 

Several participants described this quality orientation as having developed through 

direct personal experience rather than through abstract reasoning. Participant 6 

described how seeing the logic play out through actual purchases had turned it into 

a genuine conviction, explaining that buying something well made meant it lasted 

several years without falling apart, whereas buying cheap meant replacing it 

repeatedly and spending more overall. Participant 11 described the principle in 

direct terms, noting that buying good products that lasted longer meant not needing 

to buy as much, and that buying fewer garments of better quality meant spending 

more per item but less overall per year: "If you buy good products that last much 

longer, you don't need to buy as much. If you buy fewer garments but better quality, 

then maybe you spend a bit more on those specific clothes, but it doesn't happen as 

often. Then the total ends up being less overall per year or per season." 

Clothing emerged as the category most consistently discussed in relation to quality 

and durability. Participant 19 described quality and durability as the things they 
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genuinely cared most about now when buying anything, noting that the first 

questions asked were now whether something was well made, whether it was going 

to last, and whether the materials were genuinely good. Participant 11 described 

thinking much more about durability, buying fewer and fewer clothes from cheaper 

stores and looking more carefully at whether materials like wool and cotton would 

allow clothing to be used for a long time. Participant 5 described developing a 

practical instinct for quality through experience, wanting things actually to last and 

to still look decent after being washed repeatedly and worn regularly over a long 

period: "I have gotten better at being able to tell reasonably quickly whether 

something is going to hold up or not, things like how the fabric feels, whether the 

stitching looks solid, whether the construction feels robust." 

The evaluation of quality at the point of purchase had also become more active and 

deliberate for several participants. Participant 15 described a methodical approach 

to checking quality across phones, laptops, and clothing, looking for factors such 

as stitching quality, whether zippers functioned properly, and whether everything 

worked as described. Participant 16 described a similar hands-on approach shaped 

by professional experience in the fashion industry, noting that just by looking at a 

material, they could tell whether it was good quality: "If you can get one good denim 

with proper quality, I think it's good rather than buying five, six denims where you 

can't wear them for a longer period, for a cheaper price." 

Multiple participants mentioned footwear as a category where quality was 

considered particularly important and where they were willing to spend 

considerably more than on other categories. Participant 7 described shoes as a 

category in which they were super particular and willing to spend considerable 

money, linked to problems with their feet that made quality a genuine physical 

necessity. Participant 4 described a complete shift in how footwear purchases were 

approached, explaining that a good pair of shoes made from proper materials that 

held up through regular wear was worth spending considerably more on than a 

cheap alternative, and that experience had permanently changed their approach: "I 

do not rush the decision and I do not compromise on quality just to save money 

upfront, because I know from experience that the saving is illusory." Participant 6 

described the shoe-buying process as taking up to six months, involving research 

and comparisons on multiple occasions, because getting it right felt so important. 

Winter jackets were another category where quality was consistently described as 

non-negotiable. Participant 4 described the complete change in the questions asked 

when considering a winter jacket, now wanting to know whether it would last 

several winters, whether the material was genuinely warm and durable rather than 

just looking good on the hanger, and whether it would hold its shape and function 

after being used regularly in real conditions. Participant 8 described buying outdoor 
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clothing as something where function came entirely first: "A good waterproof jacket 

that costs more upfront but lasts ten years is a better investment than a cheaper one 

that needs replacing every couple of years." 

The quality orientation also extended beyond clothing to household goods and other 

items. Participant 10 described replacing pots and pans with proper ones that would 

perform well and last for many years, rather than cheap ones that would warp and 

need replacing quickly, and described wanting wine glasses that genuinely felt and 

worked differently from cheap alternatives because they lasted considerably longer. 

Participant 15 described the same logic applied to larger household items, 

expressing a clear desire to look back in five years and say that a purchase was a 

genuinely good one that still served its purpose: "I wanna say I'm happy about my 

past decisions in the future." 

The majority of participants acknowledged that the quality orientation was not 

applied uniformly across all product categories. Participant 2 explicitly described 

this distinction in relation to food, noting that quality was much more important 

than low price for mountain bike parts, but that for food it depended entirely on the 

product, with cheap peas being perfectly fine. In contrast, cheap salmon was 

genuinely not good. Participant 17 described the same category-specific logic in 

relation to everyday items, noting that there had to be a level of quality that was 

acceptable, but that this varied considerably depending on what the product was 

and what purpose it served: "There has to be a level of quality that I am okay with. 

It's like I'm trading quality for price. And it depends on which product." 

5.3 Environment  

The majority of participants expressed some degree of environmental 

consciousness, but most acknowledged that environmental concerns were not the 

primary driver of their consumption changes. Participants discussed during the 

interviews how environmental awareness shaped their thinking to varying degrees, 

and while all participants acknowledged the existence of environmental issues, 

most were candid about the gap between their environmental values and their actual 

behaviour at the point of purchase. What emerged consistently across the interviews 

was a picture of participants who cared about the environment in a general sense 

but who were honest that financial considerations, quality orientation, and practical 

life circumstances were more immediately and concretely motivating than 

environmental reasoning. 

The secondary nature of environmental concerns as a driver of consumption change 

was expressed candidly by several participants. Participant 2 stated directly that 

when shopping for food, sustainability was not the main reason for choosing 
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products, describing it as part of the evaluation criteria but noting that price was the 

dominant factor given current price levels. Participant 17 was equally direct, stating 

that environmental factors played essentially no role in purchasing decisions and 

arguing that environmental responsibility should not be framed as an individual 

issue but rather as a matter requiring systemic enforcement to be effective. 

Participant 14 similarly acknowledged that while the environment was present as a 

background thought, it did not translate into active changes in everyday purchasing 

behaviour: "You should think about the environment and so on, but personally I 

don't really do that. Then you can still have it in the back of your mind, given that 

it's such a current topic." 

Several participants described caring genuinely about the environment while being 

honest that this care did not consistently drive their consumption behavior. 

Participant 20 described the environment as more of a background consideration 

than a front and center one, noting that the primary reason for consuming less was 

not environmental but about not wanting to waste money on things that were not 

needed. Participant 4 described environmental benefit as a welcome side effect of 

changed consumption rather than its cause, explaining that a good quality jacket 

was bought because it would last and because wasting money on something that 

fell apart was undesirable, not primarily because of its environmental footprint. 

Participant 2 described this tension honestly, acknowledging seeing themselves as 

environmentally conscious while also understanding that they did not live in a fully 

environmentally healthy way: "It's tricky to be fully environmentally friendly in 

your way of consuming because of what you're used to. I eat too much meat, for 

example. But it affects me absolutely. And at least it's in the back of my mind all the 

time." 

Several participants described the overlap between environmental concern and 

quality orientation as making it difficult to separate which motivation was actually 

driving behaviour. Participant 20 described becoming genuinely uncomfortable 

with the idea of buying very cheap clothes that would fall apart quickly and end up 

as waste, noting that this discomfort was partly environmental and partly about 

quality, and that the two concerns overlapped and reinforced each other in ways 

that made it hard to disentangle: "So the environmental concern and the quality 

concern kind of overlap and reinforce each other there." Participant 12 noted that 

more considered purchases from the start led to reduced environmental impact, 

even though the primary motivations had been quality and financial considerations 

rather than environmental concern. 

Several participants raised the question of individual versus systemic responsibility 

as a source of genuine ambivalence. Participant 17 argued that one person would 

not make a meaningful difference and that, without enforcement, meaningful 
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change would not happen, suggesting that charges on carbon-intensive products 

would be more effective than relying on individual choice: "I don't think 

environmental factors should be a personal or individual thing to focus on since it's 

not something people are actually gonna look at unless it's enforced. In my view, 

one person won't make a difference. A lot of people will. But unless there's 

something enforced, it won't matter." Participant 8 expressed a very similar view, 

noting that the real leverage was at the level of companies and production systems 

rather than individual consumers. Participant 13 echoed this structural argument, 

noting that it had to start from the top first because that had a bigger influence, while 

acknowledging that individual awareness was still worthwhile. 

Several participants raised practical constraints as meaningful barriers to more 

environmentally oriented consumption, regardless of the strength of their 

environmental values. Participant 7 described living in the countryside as making 

certain environmentally meaningful choices simply unavailable, noting that public 

transport did not exist in any usable form and that an electric car was not a practical 

option. Participant 8 described a similar situation, noting that driving a car was 

simply a fact of life in the countryside with no realistic alternative: "Living in the 

countryside means driving a car is just a fact of life, there is no realistic alternative, 

so that part of my environmental footprint has not changed at all regardless of any 

general concern I might have about the environment." Participant 1 expressed a 

particularly nuanced and sceptical position, questioning whether existing 

measurement systems were actually reliable guides for individual consumption 

decisions and stating that they did not believe in environmental sustainability as 

currently defined because there was no reliable way to measure what actually made 

something environmentally friendly. 

Waste sorting and recycling emerged as the most consistently mentioned practical 

expression of environmental awareness across the interviews. Participant 10 

described sorting plastics, food waste, and paper as an obvious and basic 

responsibility that required very little effort once it became a routine. Several 

participants described sorting having become completely automatic, with one 

noting that sorting at work had made it feel entirely natural at home as well. This 

consistency around waste sorting as a practical expression of environmental 

awareness, even among participants who otherwise described environmental 

concerns as having little outcome on their purchasing decisions, suggests a clear 

distinction between low-effort habitual environmental behaviours and more 

demanding consumption changes driven by environmental motivation: "I sort 

plastics, food waste, paper, all of it, and I do it because it feels like an obvious and 

basic responsibility that requires very little effort once it becomes a routine." 
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Food waste was identified as an area where environmental and financial logic 

aligned naturally, making behavioural change easier to sustain. Participant 20 

described this alignment of motivations clearly, noting that becoming more careful 

about not buying food that would not be eaten felt like an area where the 

environmental logic, the financial logic, and the general logic of not being wasteful 

all pointed in the same direction, making it easier to act on consistently: "That feels 

like an area where the environmental logic, the financial logic, and just the general 

logic of not being wasteful all point in the same direction, so it has been easier to 

actually act on it consistently." Participant 2 described a similar orientation, 

connecting not being wasteful to both a practical sense and a feeling of 

responsibility toward the next generation. 

The cultural and social environment played a role in shaping environmental 

awareness for a minority of participants. Participant 19 described moving from 

Germany to Sweden as having had a real consequence on environmental 

consciousness, noting that environmental concern around consumption was much 

more present and openly discussed in the Swedish cultural environment than in the 

environment they had grown up in. Participant 2 described their work environment 

as a meaningful source of environmental awareness, noting that being surrounded 

by colleagues, students, and new research made it impossible not to be affected by 

the environmental discussion in society: "Being part of this environment at work 

affects me a lot when it comes to environmental awareness. You can't be here and 

with your colleagues and meeting students and new research and literature and not 

being affected by this environmental discussion we have in society." 

A minority of participants described environmental concerns as having genuinely 

shaped their consumption in more central ways. Participant 16 described a clear 

evolution, noting that initially economics had been the primary consideration but 

that environmental factors had come up later and that starting to think about 

sustainability had changed things from that point onwards, including thinking about 

fabric wastage and carbon emissions in ways they had not before: "Initially, it had 

to do with economics and that I considered it first, but later on, all these 

environmental factors also came up. Like, I started to think about sustainability, 

and everything changed from that point onwards." 

5.4 Social Influence 

The majority of participants expressed that the people around them had played a 

meaningful role in shaping their consumption behaviour, even when this influence 

was not always consciously recognised at the time. Participants discussed during 

the interviews how family, partners, friends, and broader social environments had 
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all contributed to their approach to spending and consumption, and most agreed that 

this kind of social influence operated in ways that were more subtle and more lasting 

than any direct recommendation or explicit pressure. All participants acknowledged 

that the people they spent most time with had, in one way or another, shaped what 

felt normal and reasonable to them as consumers. 

Family background emerged across the interviews as one of the most foundational 

influences on consumption values. Participant 4 described growing up in a 

household where good quality and careful purchasing were genuinely valued, 

noting that this established a baseline for what felt normal and sensible that had 

been carried forward into adult life, and reflecting that this kind of absorbed 

framework was "more powerful than any explicit conversation about consumption 

values because it gets built into your intuitions rather than sitting as a conscious 

rule you try to follow." Participant 5 similarly reflected that growing up in an 

environment that normalised thoughtfulness about spending had shaped them more 

deeply than they had realised at the time, noting that when they moved out and 

started making independent choices, they could look back and see how much of the 

framework they were working within had been shaped by watching their parents 

over many years. Participant 15 described their father as genuinely sustainable in 

his thinking, considering issues like CO2 emissions, and acknowledged that this 

had created a degree of pressure to think more carefully, adding that they would not 

feel comfortable telling their parents every week that they had bought something 

new. Participant 1 noted learning from their parents that expensive or meaningful 

purchases warranted thorough research beforehand, a principle that had stayed with 

them as a consumer. 

Several participants identified partners as a particularly direct and meaningful 

influence on consumption habits. Participant 5 described their partner as thoughtful 

and deliberate about spending in a way they found genuinely admirable, noting that 

being around someone who waited before deciding and prioritised quality and 

longevity had gradually made them start doing the same things, describing it as 

becoming "the shared culture of the household" without any explicit effort or 

conversation about it. Participant 6 described meeting their partner as the point at 

which they became noticeably more selective, explaining that their partner had a 

more developed sense of style and quality and that being around someone who 

thought carefully about purchases made them start thinking about them differently, 

too, describing this dynamic as welcome input from someone whose judgment they 

respected rather than social pressure. Participant 15 noted that sharing a household 

with a partner introduced a new layer of financial responsibility, requiring greater 

consideration of spending given shared commitments and costs. 
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Friends and broader social circles were described as influential in more diffuse but 

real ways. Participant 14 reflected that having friends who thought more carefully 

about the environment and avoided unnecessary purchases had made them think an 

extra time before buying, noting that when one spends a lot of time with people and 

talks with them regularly, "you become a bit similar," and that the opinions of those 

close to you carry more weight than those of strangers. Participant 12 described the 

social environment among friends as capable of influencing consumption in both 

directions, with some friends having more disposable income and creating a degree 

of pressure to keep up. In contrast, others inspired more careful and considered 

choices. Participant 9 observed that they were much less likely to spend money on 

going out if the people around them were not doing so either, describing a subtle 

yet real form of social pressure in which the group's consumption behaviour shapes 

what feels natural or worthwhile for the individual. Participant 5 noted that the 

people they spent most time with were not big spenders or particularly materialistic, 

creating a social environment where modest and considered consumption felt 

natural rather than unusual. 

Several participants highlighted the roles of geographical relocation and cultural 

environment as meaningful forms of social influence on consumption. Participant 

19 described moving from Germany to Sweden as probably the single biggest shift 

in how they thought about consumption, noting that it happened naturally rather 

than through any deliberate decision. Participant 16 described a comparable 

transition, having previously worked in the fashion industry in Dubai in an 

environment that normalised excessive purchasing, and finding that moving to 

Sweden and encountering a different set of cultural norms around consumption led 

to a fundamental change in behaviour. Participant 3 described arriving somewhere 

with a genuinely different attitude toward consumption as a real eye opener, noting 

that the cultural environment they found themselves in had a gentle but real ambient 

awareness of environmental issues that influenced their general orientation toward 

consumption without operating in a dramatic or activist way. 

The participants expressed that social influence on consumption was rarely 

experienced as direct or deliberate pressure but instead operated gradually and often 

invisibly through the modelling outcome of being surrounded by people who 

approached spending and consumption in particular ways. Participant 13 described 

this layered structure clearly, noting that family provided a foundational framework 

of values around spending, friends shaped consumption around shared interests, and 

partners introduced a further dimension where individual choices came to affect 

others as well. Participant 20 summarised the broader dynamic, observing that 

individual values and habits are real but also "quite permeable to social influence 

in both directions," capturing the way in which the participants' consumption 
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behaviours were shaped not only by personal conviction but by the ongoing and 

shifting influence of the people and environments around them. 

5.5 Discomfort with Disposability 

The majority of participants expressed discomfort or reluctance towards fast 

fashion and low-cost platforms such as Shein and Temu. Participants discussed 

during the interviews how their attitudes towards these platforms had shifted over 

time, and all participants agreed that fast fashion influenced their consumption 

behaviour and satisfaction in some way. Participant 1 expressed a strong moral 

aversion to platforms like Temu, stating that something ethically questionable must 

underpin the business model, and described a personal sense of shopping shame 

when purchasing from Amazon, acknowledging, “I apparently have shopping 

shame, Amazon. But I own up to my shopping shame.” This reflects a broader 

tension present across the interviews between personal values and actual purchasing 

behaviour, where participants were aware of the contradictions in their own 

consumption but did not always act on them consistently. 

A recurring theme was the relationship between price and quality, and how negative 

experiences with cheap products had shaped participants’ broader views on fast 

fashion. Participant 3 expressed the belief that “buying cheap is buying expensive,” 

explaining that cheaper products tend to cost more in the long run because they 

wear out or fall apart faster than better-made alternatives. Participant 14 agreed, 

expressing a preference for spending more on clothes that would last rather than 

buying a throwaway item at a very low price. Participant 11 similarly reflected on 

past purchases, noting that quick and inexpensive buys often led to regret because 

the items quickly became unwanted after becoming “pilly or twisted or looking bad 

after a short time.” The participants, therefore, indicated that the perceived short 

lifespan of fast-fashion products directly influenced whether they continued to 

engage with these platforms or chose to distance themselves from them. 

Participants 16 and 17 both highlighted product misrepresentation as a meaningful 

source of dissatisfaction with cheap platforms. Participant 16 expressed that 

products from Temu and Shein were sometimes “not the same as in the picture” 

and that the quality of clothing materials was very poor. Participant 17, while 

acknowledging that platforms like H&M may not be of objectively higher quality, 

noted that there was “a level of trust in H&M that the product is gonna be as it 

portrays itself,” contrasting this with the unpredictability of ordering from Temu. 

Participant 17 also described a willingness to purchase low-stakes items, such as 

socks, from Temu, while avoiding clothing with higher expectations for fit and 

quality. This indicates that participants did not apply a blanket rejection of cheap 
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platforms but made pragmatic distinctions based on the type of product and the 

level of expectation attached to it. 

Participants expressed varying degrees of ethical and environmental awareness in 

relation to fast fashion. While most participants acknowledged that cheap clothing 

raises concerns around labour conditions and environmental waste, the majority 

agreed that these concerns did not consistently drive their decisions at the point of 

purchase. Participant 4 was candid about this inconsistency, admitting that 

awareness of child labour and unethical production was present but “not always 

applied consistently,” and that a label reading ‘Made in Bangladesh’ might indicate 

exactly the kind of conditions they would oppose without necessarily prompting a 

different choice. Participant 6 expressed broader disengagement, arguing that 

individual purchasing decisions make little meaningful difference to the overall 

environmental picture and that the real responsibility lies with companies and 

production systems rather than with consumers. In contrast, Participant 5 described 

becoming “increasingly uncomfortable with the idea of buying very cheap clothing 

that is going to fall apart quickly and end up as waste,” with this discomfort being 

partly environmental and partly practical. Participant 20 echoed this, noting that the 

environmental and quality concerns overlap and reinforce each other, making fast 

fashion feel unsatisfying on multiple levels simultaneously. 

Participant 12 described a previous pattern of ordering from Shein constantly 

without thinking about the consequences, reflecting that this was not good for the 

environment, given the volume of transport involved and the low quality of the 

products. Participant 11 observed that this kind of unreflective purchasing 

behaviour is more common among younger consumers, and that awareness tends 

to grow with age, stating, “you become more aware as you get older.” Participant 

9 offered a nuanced perspective, acknowledging that ethical concerns around fast 

fashion and labour conditions were present but did not consistently or 

systematically drive decisions, describing the discomfort as vague. This pattern was 

broadly shared among participants, in which ethical discomfort served as a 

background consideration rather than a decisive factor in most purchasing 

situations. 

The social environment emerged as a meaningful influence on how participants 

related to fast fashion. Participant 17 explained that within their immediate social 

circle, there was an agreement that Temu and Shein were associated with bad 

quality, and that this shared view shaped their own behaviour even without deep 

personal research into the matter. Participant 19 provided the most explicit account 

of social influence, describing how fast fashion had been completely normalised in 

Germany, where buying cheap clothing that would not last was how things were 

done. Upon moving to Sweden, Participant 19 observed a markedly different 
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consumption culture where the people around them were not cycling through cheap 

items and did not feel pressure to wear the newest thing, making it much easier and 

more natural to adopt a similar approach. Participant 3 described a comparable shift, 

noting that accumulated experience with cheap products wearing out had ultimately 

been more persuasive than any ideological argument. 

The participants expressed that their dissatisfaction with fast fashion was rarely 

rooted in a single concern but emerged from a combination of practical 

disappointments, ethical unease, and social influence that together made continued 

engagement with fast fashion feel increasingly unappealing. Participant 1 described 

actively avoiding the most obvious fast-fashion retailers as a general approach, 

while Participant 2 noted that fast fashion did not align with their personal identity 

as a consumer. The participants, therefore, indicated that attitudes towards fast 

fashion are shaped by lived experience with product quality, awareness of broader 

ethical and environmental consequences, and the norms modelled by those around 

them, with these factors reinforcing one another over time. 

5.6 Working Conditions 

The majority of participants expressed awareness of ethical concerns regarding 

working conditions and labour practices in the fashion industry, and most agreed 

that these concerns influenced their consumption choices. Participants discussed 

during the interviews how issues such as child labour and exploitative working 

conditions registered with them as consumers, though the degree to which this 

awareness translated into consistent purchasing decisions varied considerably 

across the group. All participants acknowledged the existence of these issues, but 

most were candid about the gap between their values and their actual behaviour at 

the point of purchase. 

Several participants described child labour as a particular concern that functioned 

as a meaningful boundary in their consumption. Participant 16 expressed a strong 

and personal commitment to avoiding products connected to child labour, 

describing it as intentional and consistent, and stating that after watching videos 

about how child labour operated in practice, they "strictly said no" to buying from 

platforms associated with it. Participant 16 also reflected with regret on earlier 

purchases from Temu and Shein before becoming aware of these issues, noting that 

being more educated about these concepts had fundamentally changed their 

approach. Participant 8 similarly described child labour as "a clear line," stating 

they would never consciously buy from a company that openly used it, and 

expressing the genuine belief that children should be in school rather than working 

in factories. Participant 7 described having stopped ordering from Shein and similar 
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platforms after reading about their practices, and noted making efforts to explain 

this reasoning to their daughter when she wanted to order from such platforms, 

while acknowledging that consistency was difficult given how hard it was to know 

which other brands might have similarly problematic supply chains. 

However, the majority of participants acknowledged that ethical awareness around 

working conditions did not always translate into consistent behaviour, and many 

expressed a degree of honest self-awareness about this inconsistency. Participant 4 

admitted to not being deeply researched on the topic and not always applying their 

values consistently, noting that a label reading 'Made in Bangladesh' might indicate 

exactly the kind of conditions they would oppose, without this necessarily 

prompting a different choice at the point of purchase. Participant 5 described feeling 

uncomfortable supporting companies with seriously problematic labour practices 

and avoiding the most obviously problematic platforms, while acknowledging that 

this was not perfectly consistent. Participant 9 acknowledged caring about the ethics 

of production on some level but admitted it did not drive decisions consistently or 

systematically, with the one concrete example they could point to being a decision 

to stop buying a particular chocolate brand due to its production in Russia, which 

they acknowledged was not a great deal in terms of socially motivated consumption 

overall. 

Participant 2 offered a broader perspective, noting that while media coverage of bad 

labour practices and child labour had affected their consumption, a thorough 

investigation of every brand would likely reveal supply chain issues across the 

industry, making it very difficult to consistently apply ethical standards. Participant 

6 echoed this, pointing out that media scrutiny tends to land heavily on newer or 

more obviously problematic platforms like Shein and Temu while more established 

brands with similarly questionable practices receive considerably less criticism, 

describing this as a selective inconsistency in how these issues are discussed 

publicly. Participant 17 was the most direct about this tension, stating that concern 

about child labour and fair wages felt more like a systemic problem to be enforced 

at a policy level than something the individual consumer could meaningfully 

address, and openly admitting to being part of the group that would buy something 

cheaper even when aware that it might not be ethically produced. 

Participants indicated that personal connections and accumulated knowledge 

played a role in making ethical concerns around working conditions feel more real 

and motivating. Participant 19 described how their grandmother having to work 

under exploitative conditions in clothing production gave them a personal 

emotional connection to the human reality behind cheap fashion that made more 

abstract knowledge about supply chains feel genuinely weighty rather than 

theoretical. Participant 12 reflected that values around production conditions had 
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grown more present over time, describing them as an "inner boundary" that did not 

necessarily affect every purchase but could prompt an extra moment of reflection 

before deciding. Participant 1 expressed a broader suspicion about how companies 

like Temu treat their workers, stating, "I think they're mishandling people," though 

acknowledging this was more of a general feeling than a researched position. 

Participants reported that awareness of working conditions and labour ethics in 

fashion was present across the group but unevenly, functioning as a decisive factor 

for some and a background consideration for others. Participant 13 summarised the 

general sentiment well, noting that illegal practices such as child labour would make 

you think twice about spending money on a company's products, even if you did 

not always know about them. The participants, therefore, indicated that ethical 

concerns about working conditions influence consumption in ways that are real but 

often imperfect, shaped by the limits of individual knowledge, the difficulty of 

researching every supply chain, and the broader systemic nature of the problems 

involved. 

5.7 Locally Produced  

The majority of participants expressed some degree of preference for locally 

produced goods, and most agreed that local purchasing connected to values around 

community, social sustainability, trust, and quality rather than primarily to 

environmental reasoning. Participants discussed during the interviews how locally 

sourced goods registered with them as consumers, though the degree to which this 

translated into consistent purchasing behaviour varied considerably across the 

group. While values around local production were present across many participants, 

most were candid about the gap between their aspirations and their actual behaviour 

at the point of purchase. 

Several participants described local purchasing as a deliberate and values driven 

commitment that went beyond convenience or price. Participant 1 had structured 

their weekly routine around visiting a local market square, reorganising other 

commitments to accommodate specific producers and their availability, stating that 

"...for the meat from a local producer, so I have to make sure that I don't put 

meetings during the opening times." The motivation behind this commitment was 

described by Participant 1 explicitly in terms of social sustainability rather than 

environmental concern: "The connection to these are local people trying to make a 

living here. That is a quality indicator for me. So I would prefer to support them 

than some kind of conglomerate monster." Participant 1 also described local 

purchasing as a form of active social contribution, reflecting: "I go to the square 
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and I buy the flowers and I have this relationship with the people who are selling 

there. I want to contribute to my society." 

A similar orientation toward supporting small and local businesses over large chains 

was expressed by Participant 14, who described making deliberate choices based 

on values rather than convenience: "You like going to more local restaurants and 

supporting them so they can keep being around compared to maybe franchises or 

big chains. Same thing as small kiosks and that kind of thing." The reasoning behind 

this preference was connected to a distrust of large commercial interests and a desire 

to support enterprises that felt genuinely rooted in the local community. 

The value of knowing where food came from and how it was produced emerged as 

a meaningful theme among participants who expressed a preference for locally 

sourced food. Participant 7 described a strong preference for local meat rooted in a 

desire for transparency and traceability that supermarket supply chains could not 

provide: " If I can get wild boar that has been shot locally, or beef that has been 

raised and slaughtered on a farm nearby, I strongly prefer that to buying packaged 

meat from a supermarket that has come from somewhere far away under conditions 

I know nothing about." Participant 8 expressed a similar orientation, noting that 

buying potatoes and meat from local producers felt right and that when purchasing 

a television, they deliberately chose a local shop over a large chain because 

supporting local businesses genuinely mattered to them. 

The connection between local purchasing and community responsibility was 

expressed most vividly by Participant 18, who described contributing financially to 

a local business that was struggling to survive: "I work where they barely break 

even, the freezer broke down, and they couldn't afford to replace it. So they sent out 

to those who live there: is there anyone who wants to sponsor? And there it's 

obvious because we want them to stay in the village." Participant 18 reflected that 

this experience had shaped a broader view in which engagement and intention 

mattered more than quantity, representing one of the most explicitly community 

oriented positions in the data. 

However, the majority of participants acknowledged that values around local 

production did not always translate into consistent behaviour, and many expressed 

honest self-awareness about this gap. Participant 2 described genuinely wanting to 

support local producers but finding the practical unfamiliarity of doing so a real 

barrier: "I would love to do that, but I don't really know how it works. It's so 

convenient. You go to ICA and there's your meat. You pick it, then you go home. 

But how does it work? Do I drive to the farm? Because I never did it." Participant 

8 described financial pressures following an apartment purchase as having reduced 

the consistency with which local purchasing could be practised: "I would buy more 
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locally produced and organic food if I could afford to do so consistently. Before the 

apartment purchase I did spend more on local and organic products, and that felt 

connected to my values in a real way." 

The relationship between local purchasing and quality was noted by several 

participants, with locally sourced goods often associated with better taste and more 

reliable provenance rather than with environmental benefit. Participant 6 was 

candid that quality and taste were the primary drivers even when local purchasing 

happened to align with their values: "If I know something is locally grown and it is 

genuinely good, then I will buy it, but the local aspect is almost secondary to 

whether it is actually good and tastes the way I want it to taste." Participant 14 

similarly noted that local purchasing was partly motivated by health considerations, 

reflecting that smaller local businesses were ones you could trust and want to 

support precisely because they were not driven purely by large-scale profit. 

The participants, therefore, indicated that local purchasing is a genuinely held value 

among a minority, expressed through connections to community, social 

sustainability, and quality. For the majority, it remained an aspiration constrained 

by the practical realities of cost, convenience, and accessibility, with values present 

but not always consistently expressed in actual behaviour. This pattern closely 

mirrors the dynamic observed regarding working conditions, where ethical 

awareness was real and present across the group but unevenly translated into 

consistent purchasing decisions. 

5.8 Done with Trends  

The majority of participants reported that their relationship with trends had changed 

over time, with most indicating that following trends had become considerably less 

important to them as they grew older. Participants discussed during the interviews 

how the pressure to keep up with what was fashionable had once played a 

meaningful role in their consumption behaviour, and all agreed that this pressure 

had been more strongly felt at a younger age than at the time of the interviews. 

Several participants described a clear shift away from trend-driven consumption 

that they directly associated with growing older and becoming more confident in 

their own taste. Participant 4 reflected that when they were younger, having the 

right jacket from the right brand felt "genuinely important," and that the pressure to 

have the right things "felt enormous even if nobody was explicitly putting that 

pressure on you," describing it as something that was simply in the air. Participant 

10 similarly noted that earlier in life, consumption was more tied to identity and 

social belonging, where having the right things served a social function of fitting in 

that felt important even when they would not necessarily have described it that way 
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at the time. Participant 13 described how, during school, there was constant 

exposure to what was popular and trendy, with the landscape shifting month by 

month. In contrast, after leaving that environment, life became "a bit calmer", and 

the sense that seasonal purchases were important faded considerably. Participant 15 

reflected on a comparable transition, noting that as a teenager, they had to stay on 

every trend and were more interested in what was popular, but that by their mid-

twenties, they no longer felt the pull to hop on trends, particularly as trend cycles 

had become faster and doing so felt neither economical nor sustainable. 

In contrast, several participants indicated that they had never been strongly trend-

driven even at a younger age. Participant 6 consistently bought what they genuinely 

liked and found comfortable rather than what was fashionable, offering the example 

of wearing a Pokémon t-shirt in secondary school when it was not considered cool, 

simply because they liked it. Participant 7 expressed a similar disposition, stating 

that even when younger, they had just bought what they liked and felt comfortable 

in without paying much attention to what was considered fashionable. Participant 2 

noted that they had never felt the need to have the latest things. However, they 

acknowledged a general awareness of brands during their younger years, when 

certain brands felt more important to their sense of identity. 

The role of social media and influencers was discussed by the majority of 

participants as a meaningful force shaping consumption, though many had become 

more resistant to it over time. Participant 12 described how influencer content could 

feel like a genuine recommendation because it blended into regular content, making 

it easy to treat a paid promotion as a trustworthy opinion, and acknowledged having 

fallen for this previously. However, Participant 12 noted a growing awareness and 

a more critical approach, stopping more often to consider whether a product was 

genuinely needed or simply receiving a lot of exposure. Participants 3 and 10 both 

described deliberate resistance to influencer content, with Participant 10 stating that 

when a recommendation was known to be commercial, it carried "no genuine 

weight" because there was no confidence that it reflected the actual experience of 

the product. Participant 4 expressed a similar scepticism, finding the idea that a 

celebrity genuinely uses the products they promote "very hard to believe," and 

describing that scepticism as "a useful filter." Participant 14 offered a more 

ambivalent account, acknowledging that trends amplified through TikTok and 

social media still exert a subconscious pull, particularly around curiosity-driven 

purchases, even when there is no long-term interest or need behind them. 

Participants indicated that the social environment and the people around them 

played a crucial role in either reinforcing or diminishing the pressure to follow 

trends. Participant 19 described how, upon arriving in Sweden from Germany, 

where new trends came out every few weeks, and the pressure to keep up was 
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constant, they were exposed to a markedly different cultural attitude in which 

individuality and personal style were respected rather than conformity to trends. 

This cultural permission to buy what you genuinely liked rather than what was 

trending removed a great deal of social pressure and made it easier to consume more 

deliberately. Participant 5 noted that within their social circle, the social currency 

was not really about things or consumption, meaning there was no external 

reinforcement of trend-following behaviour. Participant 20 reflected that social 

influence on consumption was "more subtle and more powerful than people 

realise," with the people you spend most time with setting a baseline for what feels 

normal that is absorbed without conscious awareness. 

The participants expressed that trend-driven consumption was most strongly felt 

during adolescence and early adulthood, when the desire to fit in and be seen in the 

right way was most acute, and that this pressure had diminished considerably with 

age, greater self-confidence, and a clearer sense of personal taste. Participant 18 

articulated this shift directly, stating that in school, clothing was about looking nice 

and being trendy. In contrast, now purchases were expected to reflect their 

worldview and their life rather than fitting in with a community. Participant 16 

summarised the change plainly, stating, "I just don't try to be cool anymore, that's 

the main thing." The participants, therefore, indicated that the move away from 

trend-driven consumption was not typically the result of a single deliberate decision 

but rather a gradual process shaped by age, social context, growing financial 

awareness, and an increasing confidence in buying what genuinely suited them 

rather than what was currently fashionable. 

5.9 Affordable Quality 

The majority of the participants expressed a positive attitude towards secondhand 

shopping, with most indicating that it had become an increasingly meaningful part 

of their consumption behaviour. Participants discussed during the interviews how 

they had come to engage with secondhand platforms and shops, and all participants 

who mentioned secondhand shopping agreed that it offered a meaningful alternative 

to buying new. However, the reasons behind this shift varied across the group, and 

participants were notably candid about the role that financial motivation played 

compared to environmental awareness. 

Price emerged as the most consistently cited reason for buying secondhand across 

the interviews. Participant 5 was transparent about this, stating that the honest 

primary reason for shopping on platforms like Vinted and Sellpy was financial 

rather than environmental, explaining that finding good quality items for a fraction 

of the new price was "genuinely appealing" when trying to be more careful with 
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money. Participant 5 further acknowledged that if secondhand clothing were 

consistently more expensive than new, it is unclear how much of it they would 

continue to buy. Participant 17 expressed a nearly identical view, stating, "I know 

it's good to buy secondhand, but that's not the reason why I buy it. It's because it's 

cheaper," and describing it primarily as a way to access cheaper clothing rather than 

a deliberate environmental choice. Participant 20 echoed this, noting that the honest 

reason for buying more secondhand over the past year was primarily that it was 

cheaper and that good quality items could often be found for a fraction of the price. 

This pattern was consistent across the group, where the financial benefit of 

secondhand shopping was the dominant motivating factor rather than sustainability 

values. 

Nevertheless, participants acknowledged that the environmental benefits of 

secondhand shopping were real and added a layer of satisfaction to purchases made 

for financial reasons. Participant 5 noted that the environmental benefit of 

extending the life of existing clothing rather than buying new "makes me feel better 

about those purchases," even if it was not the primary driver. Participant 11 

observed that secondhand items tend to hold up better in quality because older 

garments were made with better materials than what is produced today under 

conditions of fast consumption, suggesting that secondhand shopping was seen as 

both financially and practically superior to buying cheap new products. Participant 

16 described discovering secondhand shopping at a local shop and concluding that 

"buying secondhand is actually good," noting that products in the secondhand 

market are often almost new and in good condition, making them a sensible choice 

for both buyers and sellers. 

Participants indicated that while secondhand shopping offered clear advantages, it 

also came with practical challenges that influenced their satisfaction and 

engagement with it. Participant 11 described the process of searching for specific 

items secondhand as considerably more time-consuming than buying new, noting 

that finding the right garment required patience and effort to "dig out those gems." 

Participant 11 also reflected that buying secondhand did not always guarantee a 

good investment, as some items turned out to be wearable only a few times before 

needing to be discarded or donated, which undermined the sense of having made a 

good deal. Participant 2 noted that while secondhand shopping worked well for 

shirts and general items, finding secondhand trousers was more difficult due to 

sizing constraints, illustrating that the practicality of secondhand shopping depends 

on the type of garment and the individual circumstances of the buyer. 

The participants expressed that secondhand shopping had become a meaningful part 

of their consumption in large part because of its financial appeal, with 

environmental awareness functioning more as a secondary benefit that reinforced 
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satisfaction rather than as the primary motivation. Participant 2 described 

secondhand shopping as playing a big role in their overall consumption, framing it 

positively in terms of the circular economy. At the same time, Participant 18 

expressed a simple and straightforward appreciation for it. The participants, 

therefore, indicated that secondhand shopping is valued primarily as a practical and 

affordable alternative to buying new, with environmental benefits acknowledged 

but rarely cited as the decisive reason for engaging in it. 
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6 Analysis 

This chapter presents an interpretation of the empirical material. Each subchapter 

includes a visual model intended to support the understanding of the patterns 

identified in the analysis. In these models, orange marks the initial trigger of a shift, 

while green represents the actual reason(s) for the shift. 

6.1 Financial Hardship as the Initial Motivation  

Financial hardship is an external constraint that reduces purchasing power and 

thereby limits consumption, a relationship that could in principle be measured and 

quantified. This is significant not because of what it prevents individuals from 

buying but because of what it does to the subjective framework through which the 

worth of things is understood. This distinction is the analytical heart of the finding.  

The existing literature identifies economic situations as a key factor shaping 

consumption practices, noting that restricted spending power alters both the 

frequency and type of consumption (Jawadi et al., 2025; Martínez-Ruiz et al., 

2012). The literature further suggests that under conditions of limited resources, 

nonessential spending tends to be directed toward low cost products that allow for 

larger quantities rather than higher quality (Zhang et al., 2025). The findings 

challenge this proposition at the level of lived experience. Rather than driving 

individuals toward greater volume at lower prices, financial hardship more 

commonly led to fewer, more carefully chosen purchases. The reason this diverges 

from the theoretical prediction is rooted in what social acceleration actually is from 

the perspective of those living within it. Rosa (2013) describes acceleration as a 

system in which the pace of cultural life drives consumption automatically, 

bypassing deliberate choice, a structural condition in which individuals are swept 

along by the current of cultural production rather than actively choosing their 

direction. Financial hardship breaks precisely this automaticity. It forces the 

deliberate evaluation of each purchase, which structurally works to prevent and, in 

doing so, transforms consumption from a passive current one drifts with into a 

series of active, meaning laden choices. 

The memorable thing about this finding is that the transformation it describes is not 

a behavioural adjustment but a change in the cognitive and evaluative framework 

through which value is understood. The individual who has had to convert prices 

into days of labour has not merely learned a new heuristic; they have come to 

inhabit a different relationship to the material world, one in which the cost of things 

is felt as personal and concrete rather than abstract and automatic. This altered 

horizon of interpretation persists because it is not a rule consciously applied but a 
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way of seeing that has become part of how the world is encountered, which is why 

the shift outlasts the financial pressure that produced it. 

The collective dimension of this finding further reveals the limits of the existing 

literature, which primarily operates at the individual level. When inflation driven 

by geopolitical events sharply and visibly raises the price of ordinary goods, 

financial pressure becomes a shared social experience, a collective disruption 

through which everyday consumption is conducted. Rosa (2013) and Rosa et al. 

(2016) describe structural forces as drivers of acceleration. However, the findings 

suggest that structural hardship can also serve as a structural trigger for deceleration 

by collectively confronting individuals with the real costs of consumption patterns 

they had previously taken for granted. This extends Rosa's (2013) theory in a 

direction it does not currently pursue: structural forces are not unidirectionally 

accelerating. However, under conditions of disruption, they can produce collective 

reorientations toward deceleration that operate through the same mechanism of 

broken automaticity that individual financial hardship produces at the personal 

level. 

Where the financial situation was stable rather than constrained, deceleration still 

occurred through a related but distinct mechanism. Financial security created the 

freedom to consume deliberately, to redirect resources toward saving rather than 

spending, and to make quality based choices without defaulting to the cheapest 

available option. The existing literature acknowledges that material aspirations can 

be expressed through selectivity and quality rather than quantity (Mandal et al., 

2025; Atanasova & Eckhart, 2021) but does not develop the idea that financial 

security can be as powerful a route to deceleration as financial constraint. Both 

constraint and security operate through the same underlying mechanism: they each 

create conditions in which consumption must be actively chosen rather than 

passively defaulted into, dissolving the automaticity on which accelerated 

consumption structurally depends (Rosa, 2013), as shown in Figure 2. 
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Figure 2: Financial disruption as a shift of value in decelerated consumption 

6.2 From Financial Necessity to Genuine Preference: 

The Quality Shift 

To understand how individuals experience and make sense of consumption from 

the inside, the quality shift finding most directly illustrates a fundamental revision 

of the existing literature's account of how personal values relate to consumption 

behaviour. The literature, drawing on Roos and Hahn (2017) and the personal 

values literature (Burcu & Seda, 2013; Sheth et al., 1991), treats values as inputs to 

consumption behaviour, as orientations that individuals bring to their purchasing 

decisions and that shape what they choose to buy. The findings reveal, from 

participants' lived perspective, that this causal sequence is consistently reversed: 

values are outputs of consumption experience, formed through the repeated, 

concrete disappointment of cheap goods that fail before their purpose is fulfilled. 

This reversal is consequential because it reveals a fundamental limitation of the 

existing literature, which derives its account of consumer behaviour from abstract 

value propositions rather than from the texture of lived consumption experience. 

The conviction that buying cheap is ultimately buying expensive is not, from the 

participants' perspective, a rational calculation arrived at through abstract cost-per-

use reasoning. It is the felt consequence of accumulated experience, the specific 

frustration of a garment that deteriorates after a few washes, the disappointment of 

equipment that fails too soon, the recognition that cheap things do not deliver what 

they seemed to promise. This is embodied knowledge, formed through repeated 

encounters with material reality. 
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The existing literature identifies value behaviour tension as a catalyst for 

deceleration (Aprianingsih et al., 2022; Zhang et al., 2025), proposing that when 

individuals' values around sustainability, quality, or functionality conflict with their 

consumption practices, this tension drives behavioural change. The findings, as 

seen in Figure 3, confirm the existence of this tension but reveal that, in the case of 

quality values, it is not preexisting and then expressed through changed behaviour; 

rather, it is actively produced by the experience of unsatisfying consumption 

outcomes. This matters theoretically because it means the deceleration process 

cannot be initiated by appealing to values that do not yet exist in their current form; 

it must be triggered by experiences that produce those values through the kind of 

direct material encounter that accelerated consumption, with its emphasis on 

novelty and rapid replacement, systematically prevents. 

Roos and Hahn's (2017) argument that values develop and shift through lived 

experience and repeated behaviour receives its strongest empirical support here. 

The quality orientation was consistently described as a consequence of changed 

consumption behaviour rather than its cause, emerging from the sustained 

experience of consuming more carefully during financially constrained periods and 

then solidifying into a value that persisted independently of the original financial 

rationale. This bidirectional dynamic, in which changed behavior produces changed 

values, which then sustain and deepen further behavioral change, is theorized in 

general terms by Roos and Hahn (2017), what is happening here is a process of 

meaning sedimentation: the repeated experience of careful consumption gradually 

deposits a new evaluative framework that becomes part of how the individual 

encounters and interprets the material world, making accelerated consumption feel 

not merely uneconomical but wrong in a way that is felt rather than reasoned. 

The category specific sophistication with which the quality orientation is applied 

adds a further dimension. Deceleration does not produce a uniform ideological 

rejection of all cheap consumption, but rather a more nuanced, contextually 

sensitive practical wisdom: the ability to distinguish between categories where 

quality genuinely matters and those where the cheapest adequate option is entirely 

sensible. This practical wisdom is grounded in accumulated experience with 

specific objects in specific use contexts, and it reflects the phenomenological 

insight that knowledge of the material world is not abstract but situated and 

embodied, acquired through sustained engagement rather than deliberation. The 

existing literature's characterisation of decelerated consumption as emphasising 

quality over quantity (Husemann & Eckhardt, 2019) captures the general 

orientation but misses this contextual sophistication, which only becomes visible 

when individuals are asked to reflect on the texture of their own consumption 

experience in the open. 
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Figure 3: The value reorientation behind the quality shift in decelerated 

consumption 

6.3 Life Transitions as Reframing of What Matters 

The existing literature treats life transitions primarily as external events that alter 

the conditions of consumption (Colliander & Rosengren, 2020; Osbaldiston, 2013), 

while the findings reveal that their memorability lies in what they do to the 

framework through which consumption is understood and experienced from the 

inside. 

Moving in with a partner introduces a shared social reality into purchasing decisions 

that had previously been entirely individual. What changes is not merely the 

financial parameters of consumption but the social ontology of the purchasing act 

itself, the fact that individual choices now have visible consequences for another 

person and a shared life. Impulsive or careless purchasing, which had previously 

carried no social cost, now involves a form of social accounting that was absent 

before. The theoretical argument that social context shapes how values are 

expressed (Hynes & Wilson, 2016) captures this at a structural level, but what the 

findings reveals is the lived texture of how this accountability is experienced: not 

as an externally imposed constraint but as a natural consequence of inhabiting a 
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shared social world in which individual choices are no longer purely individual; the 

meaning of consumption rather than merely a change in its external conditions. 

Parenthood operates through a distinct mechanism, one centred on the 

transformation of temporal experience rather than on social accountability. The 

existing literature notes that parenthood can shift consumption from accelerated to 

decelerated modes (Colliander & Rosengren, 2020; Osbaldiston, 2013), but does 

not account for the specific mechanism through which this occurs. Accelerated 

consumption is, from the inside, a fundamentally present oriented mode of engaging 

with the material world, oriented toward the current trend, the immediate 

satisfaction, the now. Parenthood transforms temporal experience at a fundamental 

level, making the future concrete and personally at stake in a way it had not 

previously been. The temporal reorientation that the existing literature associates 

with deceleration (Manthiou & Kuppelweiser, 2023) is a movement from urgency 

and immediacy toward a broader, more spacious engagement with time that arises 

through parenthood, not as a deliberate mindfulness practice but as the consequence 

of caring about a future that extends beyond oneself. This is a transformation of 

temporal horizons: the future becomes a live and weighted dimension of present 

experience rather than an abstract category, and the present oriented logic of 

accelerated consumption becomes experientially inadequate. 

Ageing produced the most gradual but thoroughgoing reframing of the consumption 

framework, and the phenomenological account of why this occurs reveals a gap in 

the existing theoretical literature with crucial implications. The existing literature 

proposes that individuals who attempt to decelerate in cultural environments where 

staying current is a marker of social competence face friction that makes the shift 

harder to sustain (Sager et al., 2023). The findings reveal that this friction 

diminishes substantially as identity stabilises across the life course, not because 

individuals become less socially embedded but because the social belonging that 

trend participation provides is most urgently needed when identity is still being 

formed, and social acceptance feels precarious. The fading of trend pressure was 

experienced not as a conscious choice to stop caring about social validation but as 

the natural consequence of no longer needing consumption to perform what it once 

did, of having found other, more stable sources of belonging and identity that made 

the social work of trend participation redundant. This experiential account of 

identity consolidation as a mechanism for reducing the social cost of deceleration 

is absent from the existing literature. It represents a genuine empirical extension of 

the theory. Which can be seen in Figure 4.  
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Figure 4: The consumption consequences of transition in decelerated consumption 

6.4 Trends, Age, and the Fading of Novelty's Pull 

The existing literature posits that within accelerated structures, staying current with 

trends functions as social currency, signalling engagement, productivity, and 

cultural awareness (Rosa et al., 2016; Hsu & Elliott, 2014), and that materialism 

creates emotional attachments between individuals and products that serve as 

extensions of personal identity (Sager et al., 2023). The findings confirm these 

propositions at the level of lived experience: during adolescence and early 

adulthood, trend participation was not experienced as external pressure but as the 

natural expression of real needs, needs for social acceptance, for the communication 

of who one is and where one belongs, for participation in the shared cultural 

moment. Trend driven consumption is not irrational at this life stage but 

functionally necessary; it serves identity and social work that the individual 

genuinely needs, making the theoretical account of materialism as emotionally 

embedded (Sager et al., 2023) not merely a structural observation but a description 

of a lived and felt reality. 

What the literature does not account for is the experiential mechanism through 

which this functional necessity dissolves. As identity stabilises across the life 

course and social belonging becomes grounded in relationships, roles, and values 
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rather than in objects and trend participation, the social work that trend driven 

consumption once performed is no longer needed, not because individuals have 

consciously decided to stop valuing social acceptance but because the specific form 

of social acceptance that trend participation provides has become experientially 

irrelevant. From the inside, this is not experienced as resistance or renunciation but 

as a natural fading of something that once mattered but no longer does. 

The finding that younger participants also described disengagement from trend 

cycles, partly because those cycles had accelerated to a point where sustained 

participation felt practically exhausting and financially unsustainable, represents a 

novel empirical contribution that the existing literature does not anticipate, which 

can be seen in Figure 5. This suggests that the lived experience of social 

acceleration itself, the felt exhaustion and futility of trend cycles that move faster 

than any individual can keep up with, is producing a phenomenological 

counterreaction at the experiential level. Rosa's (2013) account of social 

acceleration as a structural force driving consumption is confirmed. However, the 

findings reveal a dialectical dimension of that force that the theory does not pursue: 

that the acceleration of trend cycles beyond a certain experiential threshold 

transforms participation from a source of social satisfaction into a source of 

exhaustion and futility, thereby undermining the very motivational structure that 

sustains it. This is a form of structural self-undermining that is only visible from the 

inside of lived experience. 

 

 

 

 

 

 

 

 

 

Figure 5: Age, identity and the loosening grip of trends when shifting to decelerated 

consumption 
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6.5 Social Environment as Both Pressure and 

Permission 

Individual consumption behaviour cannot be fully understood in isolation from the 

social and cultural environments within which it is embedded and co-constituted. 

This commitment is directly confirmed by the social environment finding, which 

reveals that deceleration is not primarily an individual achievement but a social and 

cultural process, one that depends on the availability of social contexts in which 

deliberate, quality-oriented consumption is the implicit norm rather than the 

exception. 

The existing literature identifies culture as foundational in shaping whether 

individuals are drawn toward accelerated or decelerated forms of engagement, 

framing deceleration as a culturally disruptive act that requires active resistance to 

prevailing expectations (Rosa, 2013; Rosa et al., 2016). The findings consistently 

challenge this framing from the participants' subjective perspective. The shift 

toward deceleration was not experienced as resistance but as a gradual settling into 

patterns that felt more natural and honest as social circumstances changed. This 

discrepancy between the theoretical account and the lived experience reveals a 

limitation of structural analysis that operates at too great a remove from the texture 

of everyday life: Rosa's account of social acceleration as a structural force 

compelling individuals toward faster consumption is analytically powerful at the 

macro level but does not account for the micro-level phenomenology of how 

deceleration is actually experienced, not as countercultural resistance but as the 

absorption of a different cultural normal. 

Family background represents the most foundational layer of this cultural 

infrastructure, and its phenomenological significance lies in its influence operating 

at the level of instinct rather than conscious principle. The existing literature 

discusses how cultural meanings are absorbed through socialisation and social 

interaction (Rosa, 2013), and Belk's (2020) account of local cultural anchors 

providing alternative frameworks for meaningful consumption is directly 

confirmed here. Nevertheless, the findings add, as seen in Figure 6, an account of 

how this absorption works from the inside: consumption values modelled in 

everyday household practice rather than explicitly taught become part of the 

background structure of everyday experience. This is why family transmitted 

consumption values are so durable and so resistant to challenge: they are not held 

as conscious propositions that can be argued against, but are embedded in the 

intuitive frameworks through which the material world is encountered and 

evaluated. 
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Cultural relocation exposed this mechanism, because the experience of moving 

from one cultural environment to another made the normally invisible process of 

cultural absorption suddenly visible to participants themselves. Moving from a 

cultural context where fast fashion and trend following were entirely normalised to 

one where quality-oriented and deliberate consumption were culturally embedded 

produced a lasting shift, driven not by deliberate decision making but by bodily and 

perceptual adjustments to a new environment. This directly confirms the theoretical 

proposition that when a cultural environment frames slowness as intentional and 

discerning rather than as failure, it lowers the social cost of decelerating and makes 

the shift accessible (Sager et al., 2023). 

The finding that social influence operates bidirectionally, that the same individual 

who described their consumption as resistant to peer pressure also acknowledged 

spending more freely when surrounded by others doing the same. It reveals that 

consumption orientation is not a stable individual trait maintained independently of 

social context, but rather a tendency continuously co-produced through the 

intersubjective field of social interaction. This is consistent with the understanding 

of social reality as constituted through ongoing and mutually shaping social 

engagement rather than as a fixed property of isolated individuals, and it suggests 

that the dynamic spectrum model proposed by Zhang et al. (2023) needs to account 

not only for temporal variation across the life course but for situational variation 

within it. 

 

 

 

 

 

 

 

 

 

Figure 6: How proximity shapes what feels normal to consume in decelerated 

consumption 
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6.6 Environmental Awareness: Reinforcing Rather Than 

Initiating 

The literature proposes that environmental concern creates a value-behaviour 

tension capable of catalysing deceleration, and that mindfulness activates 

attentiveness to environmental consequences, thereby motivating a shift toward 

fewer, more durable purchases (Dickinson et al., 2011; Aprianingsih et al., 2022; 

Zhang et al., 2025). From participants' lived perspective, however, environmental 

concern consistently operated at a different experiential level than financial and 

quality-based reasoning. Financial reasoning feels concrete, personal, and 

immediate: the price of something is right there, the gap between income and 

expenditure is experienced daily, and the frustration of replacing a cheap product 

that failed too soon is vivid and specific. Environmental reasoning, by contrast, is 

experienced as abstract, collective, and temporally distant, its costs distributed 

across populations and time in ways that make them genuinely difficult to hold in 

mind at the moment of an individual purchasing decision. This asymmetry is not a 

failure of individual moral character but a structural feature of how environmental 

costs are experienced in everyday life. 

The widespread structuralist position that individual consumption choices are 

insufficient levers for meaningful environmental change and that real responsibility 

lies at the level of companies and policy enforcement is itself crucial. This is not 

apathy or rationalisation but a theoretically coherent response to a structural reality 

that the existing literature itself describes but does not follow through to its logical 

conclusion. Rosa (2013) and Rosa et al. (2016) identify social acceleration as a 

systemic phenomenon driven by capitalist production cycles rather than by 

individual choices, yet the theoretical treatment of environmental concern as a 

trigger for deceleration continues to locate the causal mechanism at the individual 

level. The findings. As seen in Figure 7, reveal that individuals who have grasped 

the systemic nature of the problem, who have arrived, through their own reasoning, 

at a structuralist position consistent with Rosa's own analysis, may deliberately 

redirect their moral attention away from individual consumption choices precisely 

because they understand that individual choice is not the relevant causal level. The 

existing literature cannot account for this redirection because it does not take 

seriously the possibility that individuals reason structurally about their own 

agency.  

Where environmental concern reliably connected to changed behaviour was when 

it converged with motivations already doing causal work at the experiential level, 

most clearly in the overlap between environmental and quality-based reasoning 

around cheap, disposable goods. The discomfort with cheap clothing that falls apart 
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quickly and ends up as waste was experienced as simultaneously environmental and 

practical, the two concerns so intertwined at the level of felt experience that 

separating them becomes analytically artificial. This convergence is theoretically 

vital: it suggests that environmental consciousness finds its most reliable 

behavioural foothold not through independent moral motivation but through its 

alignment with financial and quality-based reasoning that is already felt as 

personally concrete and immediate. The interaction between mindfulness and 

environmental consciousness proposed by Bostrom and Sandstrom (2024) is 

partially supported, but the data reveal that this interaction is most powerful when 

environmental concern intensifies motivations already present in the lived 

experience of consumption rather than when it operates as a standalone driver. 

 

Figure 7: Why environmental concern reinforces but rarely drives the shift to 

decelerated consumption 

6.7 Mindfulness as an Emergent Rather Than Initiated 

Process 

The existing literature presents mindfulness as a trigger for deceleration, suggesting 

that cultivated mindfulness produces changed consumption behaviour by creating 

psychological space to evaluate whether consumption choices align with one's 



 

Page 74 (94) 

needs and values (Errmann et al., 2025; Bahl et al., 2016). Bahl et al. (2016) define 

mindfulness as the practice of conscious, intentional behaviour that takes 

environmental, social, and personal consequences into account and frame it as a 

counterforce to the unintentional, automatic consumption behaviours that social 

acceleration produces. The findings, as shown in Figure 8, indicate that this 

theoretical framing accurately describes what mindfulness related orientations do 

once established: they sustain and deepen deceleration by maintaining the 

deliberative quality of consumption decisions, but misidentify where in the causal 

sequence these orientations appear. From the lived perspective of participants, the 

orientations the theory associates with mindfulness, extended deliberation before 

purchases, temporal reorientation, attentiveness to whether consumption genuinely 

aligns with one's needs and values, develop as natural and unintended consequences 

of the sustained experience of more careful and constrained consumption rather 

than as its initiating cause. 

What begins as an externally imposed discipline, the necessity of thinking carefully 

about every purchase when money is tight, gradually becomes an internalised 

orientation toward consumption that operates automatically and unreflectively, a 

sedimented habit of mind that is experientially indistinguishable from what the 

theory calls mindfulness but that arrived through experience rather than cultivation. 

This distinction matters both practically and theoretically. If mindfulness related 

orientations develop through the experience of constrained and deliberate 

consumption rather than through deliberate mindfulness practice, then interventions 

aimed at cultivating mindfulness as a route to sustainable consumption may be 

working at the wrong end of the causal chain, attempting to produce at the 

beginning what the process of deceleration itself generates as a natural 

consequence. 

The growing recognition that the satisfaction of novelty fades faster than 

anticipated, and that this recognition produces lasting scepticism about impulse 

driven purchasing, illustrates this mechanism from lived experience. The existing 

literature describes how mindfulness can lead consumers to recognise that 

consumption serves as an identity construction tool and proposes this recognition 

as a catalyst for deceleration (Sager et al., 2023). The theoretical account of 

materialism, as creating emotional attachments between individuals and products 

that serve as extensions of personal identity (Sager et al., 2023), is evident. 

However, the mechanism through which this recognition arrives is experiential 

rather than contemplative: it is produced by the accumulated disappointment of 

purchases that did not deliver what they seemed to promise, not by deliberate 

reflection on the nature of one's consumption. Accelerated consumption, 

experienced over time from the inside, contains within itself the seeds of its own 
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undoing: the more frequently the gap between the anticipation of acquisition and 

the reality of ownership is experienced, the more thoroughly the motivational 

structure sustaining accelerated consumption is eroded from within. 

The relationship between mindfulness and environmental consciousness, as 

proposed in the literature (Bostrom & Sandstrom, 2024; Dickinson et al., 2011), 

received only partial support from the findings. The mechanism by which 

mindfulness increases attentiveness to environmental consequences, which then 

motivates a shift toward more durable purchases, is shown but operates more 

weakly and more indirectly than the theory suggests. Environmental awareness 

emerged primarily as a background reinforcement of changes already underway 

rather than as a mindfulness-activated independent driver, which is entirely 

consistent with the broader finding that mindfulness related orientations are 

consequences rather than causes of the deceleration process. What the findings 

reveal is that when mindfulness and environmental awareness do converge, when 

the deliberative habits formed through financially constrained consumption open 

attentiveness to the environmental consequences of cheap, disposable goods, the 

result is a reinforcing loop in which the two orientations deepen each other over 

time. This gradual convergence, produced through experience rather than through 

deliberate cultivation, represents the most durable and behaviourally consequential 

form of the mindfulness-environment interaction that the existing literature 

proposes but cannot fully explore from within its own terms. 

 

 

 

 

 

 

 

 

 

Figure 8: How deliberation develops through experience rather than practice in a 

decelerated consumption shift 
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6.8 Why Deceleration Consolidates: The Model 

The current literature treats acceleration and deceleration as a dynamic spectrum on 

which individuals occupy shifting positions in response to changing life 

circumstances (Santomauro et al., 2021; Quadeer et al., 2023; Colliander & 

Rosengren, 2020). The findings confirm this spectrum model and its 

characterisation of the movement between states as a normal and ongoing feature 

of individual life rather than a one-time transition (Colliander & Rosengren, 2020). 

What the existing literature does not account for is the directionality of the 

cumulative process: why, from participants' lived perspective, each step toward 

deceleration tends to create the conditions for the next, rather than the process 

reversing when initial pressures ease. This directional tendency is invisible to 

structural analysis because it operates at the level of identity and selfhood rather 

than behaviour or external conditions, and it becomes visible only when individuals 

are asked to reflect on the full arc of their consumption experience in an open and 

exploratory way. 

The bidirectional relationship between values and consumption practices proposed 

by Roos and Hahn (2017) provides the most analytically powerful theoretical 

account of this directionality and texture. Financially constrained consumption 

fosters a quality orientation, which in turn cultivates the habit of deliberation, which 

in turn fosters growing awareness of consumption as an identity related behaviour, 

which in turn fosters growing resistance to trend-driven acceleration. Each step in 

this sequence does not merely change behaviour but changes how the individual 

understands themselves in relation to consumption, who they are as a consumer, 

what they value, and what kind of person they want to be. This is experienced as a 

process of becoming more authentically oneself, of arriving gradually at 

consumption patterns that feel more honest and more reflective of genuine 

preferences and priorities than the accelerated patterns they replaced. Husemann 

and Eckhardt (2019) describe deceleration as an active reorientation toward slower 

rhythms and sustained engagement, and Padhaiskaya (2025) frames it as a temporal 

state in which time feels calmer and more present oriented. Nevertheless, reveals 

that a pre existing self does not choose this reorientation but is the outcome of a 

process through which the self is formed. 

As Schwartz (2021) argues, values lived through sustained experience become 

integrated into the individual's self-concept, and the phenomenological data 

illustrate this integration in the domain of consumption. The individual who 

emerged from a period of financially constrained, quality oriented, deliberate 

consumption was not the same individual who entered it, not because their external 

circumstances had changed but because their relationship to the material world, to 
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time, to novelty, and to themselves had been transformed through the accumulated 

experience of consuming differently. The changed person naturally consumes 

differently, not as an act of ongoing will but as an expression of who they have 

become, which is why deceleration consolidates rather than reverses when initial 

pressures ease: it is not a behavioural adjustment that changed circumstances can 

undo but an identity change, and identities, once formed through sustained 

experience, tend to persist. 

The six analytical findings: financial disruption, the quality shift, life transitions, 

social environment, trend disengagement, and the secondary but real roles of 

environmental awareness and emergent mindfulness, do not operate as independent 

parallel causes but as an interconnected system of mutually reinforcing processes, 

each creating conditions for the others and all converging on the identity 

transformation that constitutes the deepest answer to the research question. The 

thematic connections across the findings illustrate this interconnection concretely. 

The quality shift documented in section 6.2 emerges directly from the financial 

disruptions in section 6.1, but then feeds into the natural way of what matters in life 

in 6.3, the disengagement from trends in section 6.4, the social influence in section 

6.5, the environmental awareness in section 6.6, and mindfulness in section 6.7 as 

triggers to the shift into decelerated consumption. These are not separate 

phenomena connected by coincidence; they are expressions of a single underlying 

process in which a transformed relationship to consumption gradually becomes a 

transformed sense of self. 

The movement between accelerated and decelerated consumption is not 

unidirectional. The double headed arrows in the model reflect a theoretical and 

empirical reality that the existing literature acknowledges but does not sufficiently 

foreground: individuals move back and forth along the spectrum rather than 

progressing linearly toward a fixed decelerated endpoint (Zhang et al., 2023; 

Colliander & Rosengren, 2020). This bidirectional movement is not a failure of 

deceleration but an expected feature of the process, and understanding why it is 

normal is analytically important for correctly interpreting the consolidation finding. 

From the phenomenological perspective of participants, the movement back toward 

acceleration was most commonly experienced in specific social contexts, when 

surrounded by others spending freely, during periods of increased income, or when 

the social pressure of particular environments temporarily reinstated the pull of 

trend participation. This situational variability is consistent with the interpretivist 

understanding of consumption orientation as co-constituted through the 

intersubjective field of social interaction rather than as a stable individual trait 

(Bryman, 2016). The same individual who had genuinely decelerated in their 

everyday consumption could find themselves consuming more freely in a different 
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social context, which does not contradict the deceleration but reflects the 

fundamentally social nature of consumption behaviour. 

The literature by  Rosa (2013) describes acceleration and deceleration as a dynamic 

spectrum rather than two fixed states. Quadeer et al. (2023) and Santomauro et al. 

(2021) confirm that extreme positions at either end of the spectrum carry their own 

difficulties: extreme acceleration producing stress and anxiety, extreme 

deceleration creating its own forms of rigidity and disconnection. The back-and-

forth movement is therefore not a sign of instability but of a healthy, realistic 

navigation of a spectrum that most individuals never entirely leave. What the 

identity integration finding adds to this picture is that the movement back toward 

acceleration becomes progressively less extensive and less destabilising as 

deceleration consolidates into identity. The individual who has not yet undergone 

the identity transformation described in section 6.8 may swing considerably 

between the two orientations depending on circumstances; the individual for whom 

deceleration has become an expression of who they are returns from temporary 

accelerations more quickly and more naturally, because the accelerated mode is 

now experienced as inconsistent with their self-understanding rather than as a 

comfortable default. The double headed arrows in the model thus represent not a 

permanent instability but the normal oscillation of a process that is gradually 

resolving toward greater stability as the identity transformation deepens. This 

resolution is cumulative and self-reinforcing rather than sudden or complete. 

Based on this, the following model, as seen in Figure 9, has been made to show an 

overall view of why individuals shift from social accelerated consumption to a 

decelerated consumption pattern:  
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Figure 9: Why individuals shift from accelerated consumption to decelerated 

consumption 

 

 

 

 

 

 

 

 

 



 

Page 80 (94) 

7 Conclusion 

Individuals shift from socially accelerated to decelerated consumption through a 

combined process rather than any single cause. The shift begins most commonly 

with financial disruption, which breaks the momentum of accelerated consumption 

by forcing conscious, deliberate evaluation of purchases. This induced deliberation 

is the critical mechanism; it transforms consumption from a passive current one 

drifts with into a series of active choices, and crucially, this awareness outlasts the 

financial pressure that produced it. 

That initial disruption sets off a chain reaction. Deliberate purchasing generates 

repeated disappointment with cheap, disposable goods, which produces a quality 

orientation, not as a prior value that causes behavioural change, but as a 

consequence of lived experience with the ineffectiveness of accelerated 

consumption. This quality orientation then feeds into habits of deliberation, 

growing resistance to trend cycles, and a more knowledgeable relationship with 

objects and their place in a life. Life transitions, such as partnership, parenthood, 

and ageing, reinforce this path by reframing what consumption answers to. They 

introduce shared accountability, expand temporal horizons, and stabilise identity in 

ways that progressively wear away the social and psychological work that trend-

driven consumption once performed. As identity becomes grounded in 

relationships, roles, and values rather than objects, the pull of novelty weakens, and 

deceleration becomes less an act of resistance and more simply the interpretation of 

who one has become. 

The social environment determines how available and sustainable that shift is. 

Family background, cultural relocation, and intimate social circles all normalise or 

wear away decelerated patterns by setting implicit standards for what counts as 

ordinary consumption behaviour. Environmental awareness and mindfulness play 

real but secondary roles, functioning primarily as reinforcements of changes already 

underway rather than as independent initiators. The deepest reason deceleration 

strengthens rather than reversing when circumstances ease is that it is ultimately an 

identity transformation for individuals. The values built through sustained, careful 

consumption become integrated into the self-concept, so that decelerated patterns 

continue not through ongoing willpower but as the natural expression of a changed 

person. Deceleration is not a behavioural adjustment that circumstances can undo; 

it is a process of becoming more authentically oneself, and that is why it tends to 

endure. 
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8 Limitations, Implications & Further 

Research  

8.1 Limitations 

The study does not systematically account for how gender, socioeconomic class, 

age, or household composition shaped participants' experiences of the deceleration 

process. The quality orientation that emerged as central to the findings presupposes 

access to markets where quality goods are available and affordable, which is not 

equally available across all class positions. Similarly, financial disruption may be 

experienced very differently depending on the degree of material security 

individuals begin with, and the findings may therefore reflect a particular 

socioeconomic range rather than the full spectrum of consumption experiences. 

The inductive and qualitative nature of the study means that the findings are not 

statistically generalisable to broader populations. The study identifies mechanisms 

and patterns that are analytically meaningful but cannot make claims about how 

frequently or widely these occur across the population. The sample size of twenty 

participants, while appropriate for qualitative research, means that the findings 

represent a range of experiences rather than a representative cross-section. The 

study was framed around four theoretical components: mindfulness, culture, 

economic situation, and personal values, drawn from the existing literature. While 

the empirical findings both agreed with and challenged aspects of this framework, 

the framework may have shaped what was sought in the data and what was 

foregrounded in the analysis. 

8.2 Theoretical Implications 

The theoretical implications of this study approach the shift from accelerated to 

decelerated consumption through an epistemology lens; it produces theoretical 

revisions that would not be visible from a positivist standpoint, revisions that 

concern not only what the findings show but how they show it, by accessing the 

inside of the deceleration process rather than its external behavioural traces. 

The most consequential revision concerns the direction of mindfulness and personal 

values. The existing literature positions both as triggers that initiate the shift toward 

deceleration (Errmann et al., 2025; Bahl et al., 2016; Rosa, 2013; Sager et al., 2023), 

which is consistent with a positivist understanding of values as stable individual 

traits that exist independently of behaviour and drive it from the outside. The 
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phenomenological data reveal, from the inside of lived experience, that this 

sequence is consistently reversed: both develop as consequences of the deceleration 

process rather than as its causes, emerging through the sustained experience of 

financially constrained and deliberate consumption. This is not a minor adjustment 

but a fundamental revision of the framework's epistemological assumptions about 

the relationship between values and behaviour. The understanding of social reality 

as constituted through ongoing meaning-making rather than determined by stable 

pre-existing traits is directly confirmed: values are not inputs to behaviour but 

outputs of it, formed through the accumulated experience of consuming differently. 

The existing literature frames the economic situation primarily as a contextual 

constraint on purchasing power, an external condition with measurable effects on 

behaviour. The findings reveal a deeper mechanism: financial hardship transforms 

the evaluative horizon through which the worth of things is understood, producing 

a perceptual shift that persists because it is not a rule consciously applied but a way 

of seeing that has become part of how the world is encountered. When hardship is 

collective, driven by inflation or geopolitical shocks, it functions as a structural 

force for deceleration in the same way capitalism is theorised as a structural force 

for acceleration (Rosa, 2013; Rosa et al., 2016). Rosa's framework treats structural 

forces as unidirectionally accelerating, reflecting a theoretical blind spot: structural 

hardship has deceleration-producing potential that the existing framework does not 

account for, and a phenomenological approach makes visible. 

The theoretical literature describes acceleration and deceleration as a dynamic 

spectrum (Zhang et al., 2023; Quadeer et al., 2023) but does not account for why 

movement along it tends to be directional. From the epistemological standpoint of 

much of the existing literature, this directional tendency is invisible because it 

operates at the level of identity and meaning rather than behaviour. The findings 

make it visible: the four components, mindfulness, culture, economic situation, and 

personal values, operate not as independent parallel triggers but as an 

interconnected system in which movement along one phenomenological dimension 

generates movement along others (Roos & Hahn, 2017). Future theoretical 

development should model this systemic interconnection explicitly and engage 

more directly with the interpretivist epistemologies that make it visible. 

The existing literature frames deceleration as an active reorientation, implying a 

stable pre-existing self that chooses a new mode of consumption, an 

epistemological assumption that the phenomenological tradition challenges 

directly. The findings reveal that the self is formed through the deceleration process 

rather than preceding it. As Schwartz (2021) argues, values lived through sustained 

experience become integrated into the self-concept, and the phenomenological data 

show this occurring in the domain of consumption: changed consumption patterns 
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persist as expressions of identity rather than acts of ongoing will, providing a 

theoretically grounded and epistemologically coherent explanation for why 

deceleration consolidates rather than reverses. 

Finally, the existing literature treats environmental concern as functionally 

equivalent to other personal values in its capacity to motivate deceleration 

(Dickinson et al., 2011; Aprianingsih et al., 2022). The phenomenological 

asymmetry between how different motivations are experienced at the moment of 

purchase- financial reasoning felt as concrete and immediate, environmental 

reasoning experienced as abstract and distant- is invisible to survey-based 

approaches that measure stated values rather than lived experience. Furthermore, 

the widespread structuralist position that individual choices are insufficient levers 

for meaningful environmental change represents a theoretically coherent response 

that Rosa's (2013) own structural analysis makes possible but does not follow 

through. 

8.3 Managerial Implications 

Because the study accesses the deceleration process from within lived experience, 

it reveals mechanisms and entry points for intervention that are invisible to 

approaches that treat consumption as a behaviour to be measured and managed 

rather than as a practice through which meaning and identity are formed. 

The most fundamental implication for businesses is that consumers who have 

shifted toward quality oriented consumption have not done so through brand 

messaging but through the accumulated, embodied experience of cheap goods that 

failed. The relevant register for engaging these consumers is therefore not aspiration 

but credibility, not quality as a value proposition but durability demonstrated 

through concrete, verifiable means: repair guarantees, transparent material 

sourcing, product lifespan data, and credible third-party verification. Consumers 

who have arrived at quality orientation through lived experience have developed 

practical wisdom about materials and objects, making them highly attuned to the 

gap between quality claims and reality. Businesses that do not close this gap 

through evidence rather than assertion will not reach these consumers regardless of 

how the quality message is communicated. 

The epistemological asymmetry between environmental and financial motivation 

has direct implications for how businesses and policymakers position sustainability. 

Environmental campaigns communicate in a register that the phenomenological 

data consistently shows to be experientially secondary at the point of purchase. 

Financial arguments: cost per use, long-term savings, the real expense of repeated 

replacement, are more effective precisely because they are felt as personally 
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concrete rather than collectively abstract. Environmental benefits are most 

effectively communicated not as primary motivations but as convergent advantages 

of choices already financially motivated. This has compelling implications for 

marketing, product development, and policy communication; sustainability is better 

positioned as a secondary reinforcement aligned with motivations already doing 

causal work in consumers' lived experience than as an independent reason to change 

behaviour. 

The finding that financial hardship permanently transforms the evaluative 

framework through which consumption is understood has important implications 

for how organisations respond to periods of collective financial pressure. The 

relevant question is not how to restore previous consumption velocities once 

pressure eases but how to engage productively with consumers whose relationship 

to consumption has been permanently reoriented. Product development, pricing 

strategy, and customer relationship management should be designed for consumers 

who now evaluate purchases through a deliberative framework forged through 

financial disruption. Organisations that understand this transformation will be better 

positioned than those waiting for a pre-disruption normal that the lived experience 

of financial pressure has made unavailable. 

The finding that deceleration is substantially co-determined by social environment 

suggests that the most effective interventions operate at the level of social 

normalisation rather than individual persuasion. From an interpretivist standpoint, 

changing individual attitudes without altering the social environment in which those 

attitudes are held is unlikely to produce durable behavioural change. Community 

level interventions, the visibility of decelerated consumption in mainstream cultural 

spaces, and strategies that make deliberate consumption socially respected are more 

powerful levers than campaigns directed at individual intentions, precisely because 

they operate at the level of social meaning where consumption behaviour is actually 

constituted. 

For policymakers, the finding that structural disruptions, such as inflation, can 

trigger a reorientation of collective consumption suggests a reframing of how 

periods of financial pressure are understood. Rather than treating such disruptions 

purely as problems to be resolved, policymakers might consider how the evaluative 

shifts they produce can be supported and extended once pressure passes, through 

financial literacy initiatives, repair and reuse infrastructure, and structures that help 

individuals build on changed habits rather than return to prior consumption 

velocities. The deepest insight the epistemological orientation of this study offers 

to practitioners is that consumption change is not primarily a communication 

challenge or a behavioral design problem but an experiential one, it happens 

through the accumulation of lived encounters with the material world, and the role 
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of business and policy is not to produce it through messaging or incentives but to 

create the conditions within which individuals can undergo the transformative 

experience of consuming differently and discover, through that experience, who 

they are becoming. 

8.4 Future Research 

The findings of this study open several avenues for future investigation that would 

extend, test, and refine the theoretical contributions made. One important revision 

to the current literature that can be seen as a future research opportunity is that 

mindfulness and personal values are consequences rather than causes of 

deceleration, and that this claim is based on retrospective qualitative accounts. 

While the consistency of this pattern across participants gives it analytical weight, 

the findings would be substantially strengthened by longitudinal research that 

follows individuals through periods of financial disruption and tracks the 

development of values, orientations, and consumption practices over time. A 

longitudinal design would allow researchers to observe whether the quality 

orientation and mindfulness-related deliberation genuinely emerge after 

behavioural change rather than preceding it, and to map the precise timing and 

sequencing of the process this study describes.  

This study identifies collective financial disruption, inflation driven by geopolitical 

events, and shared income shocks as potential structural triggers of collective 

deceleration, a dynamic absent from the existing theoretical framework. Future 

research should investigate this phenomenon at the macro level, examining whether 

periods of meaningful collective financial pressure produce measurable, lasting 

shifts in population-level consumption patterns, and whether these shifts follow the 

same logic identified at the individual level. Comparative research across countries 

that experienced different magnitudes of inflationary pressure in recent years could 

provide particularly valuable evidence for or against this proposition. 

An equally important question is under what conditions deceleration reverses or 

erodes. The findings suggest that the social environment is a key co-determinant of 

where individuals sit on the acceleration-deceleration spectrum at any given 

moment. That immersion in more accelerated social contexts may pull individuals 

back toward accelerated patterns even when their underlying orientations have 

shifted. Future research should investigate the specific social, economic, and 

cultural conditions that impede decelerated consumption, the thresholds at which 

identity level changes are sufficient to resist environmental pressure, and whether 

there are identifiable points of no return beyond which deceleration becomes self-

sustaining regardless of external context. Another idea is also to examine whether 
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the cumulative process identified here, financial disruption leading to quality 

orientation leading to identity transformation, is culturally universal or whether 

different cultural contexts produce different initiating triggers and different 

sequences. Cultures with deeply embedded traditions of careful consumption, 

repair, and material stewardship may produce deceleration through mechanisms 

that do not require financial disruption as an entry point, and understanding this 

variation would extend the theoretical framework. 

This study does not systematically analyse how gender, socioeconomic class, or 

other structural inequalities shape the deceleration process, yet these dimensions 

are likely to be meaningful. Financial disruption may be experienced very 

differently depending on the degree of material security individuals begin with, and 

the quality orientation that emerges from deliberate purchasing presupposes access 

to markets where quality goods are available and affordable. For individuals in 

more precarious circumstances, the logic of cost per use may be structurally 

inaccessible because the upfront cost of quality goods is prohibitive regardless of 

long-term savings.  

This study identifies growing critical resistance to social media and influencer 

culture as a feature of the deceleration process. However, it does not examine in 

depth how the design of digital environments shapes the conditions for acceleration 

and deceleration. Algorithmic systems are specifically engineered to sustain 

engagement, shorten the perceived distance between desire and acquisition, and 

accelerate trend diffusion. Future research should investigate how individuals 

navigate these structural features of digital environments during the deceleration 

process, whether digital literacy and critical media awareness function as 

meaningful advocates of algorithmic acceleration, and whether platform design 

changes could lower the structural barriers to deceleration for individuals who are 

otherwise motivated to shift. This connects to broader questions about the political 

economy of digital platforms and their role in sustaining accelerated consumption 

at a systemic level. 

The findings suggest that the intensification of trend cycles may be producing 

disengagement even among younger individuals who might otherwise be most 

susceptible to their pull, because the speed of acceleration has made sustained 

participation practically exhausting and financially futile. This is a theoretically and 

empirically underexplored dynamic. Future research should investigate whether 

there is an identifiable threshold of acceleration beyond which trend participation 

collapses under its own demands, how this threshold varies across individuals and 

social contexts, and whether the current pace of digital trend diffusion is 

systematically producing earlier disengagement from accelerated consumption than 

prior generations experienced. If acceleration contains within itself the structural 
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conditions for its own counterreaction, this has profound implications for both 

theory and the understanding of the future trajectory of consumption culture. 
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Appendix 

Appendix A 

Concept  Component  Definition Item  Reference 

Social 

Acceleration 

Accelerated 

consumption pace  

“The impulse to consume 

frequently and impulsive due 

to societal norms” 

Frequent 

Consumption 

Rosa (2013); Rosa et al. 

(2016) 

Purchase 

impulsivity 

Zhang et al. (2025) 

Technology “The role of technological 

advancements in increasing 

the speed and ease of 

consumption” 

Advancements Rosa (2013); Zhang et al. 

(2025) 

Product exposure Rosa (2013) 

Online 

consumption 

Zhang et al. (2025) 

Trend 

participation 

 

“Procedure to follow trends 

due to societal norms” 

Trend following Rosa et al (2016); Sager 

et al. (2023) 

Novelty seeking Mandal et al. (2025) 

Social currency Sager et al. (2023) 

Capitalism “The self reinforcing cycle of 

production and consumption 

embedded in capitalist 

structures” 

Production cycle  Rosa et al. (2016) 

Consumption 

norms 

Rosa et al. (2016) 

Deceleration Deliberate 

consumption pace  

 

“The conscious choice to 

consume less frequently and 

with greater intentionality” 

Deliberation Husemann & Eckhardt 

(2019) 

Consumption 

selectivity 

Sager et al. (2023) 

Buying less 

frequently 

Padhaiskaya (2025) 
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Quality 

orientation 

“ Preference for quality and 

durable products that will 

last  long time” 

Product durability Husemann & Eckhardt 

(2019) 

Preference Mandal et al. (2025) 

Product longevity  Jawadi et al. (2025) 

Temporal 

reorientation 

“A shift in how individuals 

experience time as a result of 

decelerated consumption” 

Time perception  Padhaiskaya (2025); 

Sager et al. (2023) 

Urgency reduction Errmann et al. (2025) 

Consumption 

response 

“The understanding that 

deceleration is a dynamic 

response to changing life 

conditions rather than a fixed 

identity” 

Pattern flexibility Santomauro et al. (2021) 

Life responsiveness Husemann & Eckhardt 

(2019) 

Positioning Quadeer et al. (2023) 

Mindfulness Present moment 

awareness 

“individuals consciously 

reflect on consumption 

choices rather than acting 

impulsively” 

Impulse control Zhang et al. (2025) 

Decision awareness Rosa et al. (2013) 

Reflective 

purchasing 

Errmann et al. (2025) 

Temporal 

perception 

“How individuals experience 

and evaluate time in relation 

to consumption decisions” 

Availability  Errmann et al. (2025) 

Waiting tolerance Sager et al. (2023) 

Future orientation Errmann et al. (2025) 

Environmental 

consciousness 

“Awareness of the 

environmental consequences 

of consumption behavior” 

Environmental 

impact 

Dickinson et al. (2011) 

Sustainability 

awareness 

Zhang et al. (2025) 

Identity reflection Identity awareness Sager et al. (2023) 
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“Recognition that 

consumption is used as a tool 

for identity construction” 

Self evaluation Husemann & Eckhardt 

(2019) 

Consumption 

meaning 

Atanasova & Eckhardt 

(2021) 

Culture Normalization “How cultural structures 

normalize speed, novelty, and 

continuous consumption as 

expressions of participation 

in modern life” 

Speed Rosa (2013) 

Cultural 

participation 

Rosa (2013) 

Social currency Rosa et al. (2016) 

Busyness  “The cultural meaning of 

busyness further illustrates 

how deeply culture shapes 

the conditions for 

acceleration and 

deceleration” 

Productivity  Bellezza et al. (2016) 

High social status  Bellezza et al. (2016) 

Locally cultural 

frameworks 

“Family traditions, social 

obligations, and place-based 

identities that provide 

alternative frameworks for 

meaningful consumption” 

Family traditions  Belk (2020) 

Social obligations  Belk (2020) 

Place-based 

identities 

Belk (2020) 

Relational value Mandal et al. (2025) 

Economic 

situation 

Limited Economic 

resources 

 

“Can constrain the choices 

available to individuals, 

potentially shaping how and 

why consumption occurs” 

Lower financial 

flexibility  

Zhang et al. (2025); 

Jawadi et al. (2025) 

Financial pressure Zhang et al. (2025) 

Limited autonomy  Zhang et al. (2025) 

Discretionary 

spending 

Zhang et al. (2025) 

Materialism “ linked to economic 

aspiration and consumption 

Status Mandal et al. (2025) 
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values, has been shown to 

influence consumption 

practices in multiple and 

sometimes conflicting ways” 

Exclusivity  Mandal et al. (2025) 

Ownership Belk (2020) 

Price quality trade 

of  

“The extent to which 

individuals prioritize quality 

and exclusivity over cheaper 

and more frequently replaced 

goods” 

Quality preference Jawadi et al. (2025) 

Low cost goods  Jawadi et al. (2025) 

Household 

economic 

situation 

“How the distribution of 

income and resources within 

a household shapes 

consumption frequency and 

type” 

Income Jawadi et al. (2025) 

Distributed 

resources 

Jawadi et al. (2025); 

Karonen & Niemelä, 

(2022) 

Tighter financial 

constraints 

Jawadi et al. (2025); 

Karonen & Niemelä, 

(2022) 

Income distribution Karonen & Niemelä, 

(2022) 

Personal Values Engagement “Personal values play a 

foundational role in shaping 

how individuals engage with 

consumption” 

Beliefs Burcu & Seda (2013) 

Priorities  Burcu & Seda (2013) 

Meaningful Burcu & Seda (2013) 

Desirable  Burcu & Seda (2013) 

Worth spending on Burcu & Seda (2013) 

Environmental 

concerns 

“Beliefs regarding 

sustainability and 

responsibility toward the 

environment that shape 

consumption choices” 

Sustainability 

commitment 

Aprianingsig et al. (2022) 

Eco-consciousness  Burcu & Seda (2013) 

Less consumption Aprianingsig et al. 

(2022); Zhang et al. 

(2025) 
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Intentional 

deliberation 

 

“The extent to which 

individuals prioritize 

thoughtful and long-term 

oriented consumption over 

impulsive purchasing” 

Long-term planing  Sheth et al. (1991) 

Purchase 

Durability 

Sheth et al. (1991; Burcu 

& Seda (2013) 

Consumption 

purpose  

Sager et al. (2023) 

Quality Sheth et al. (1991; Burcu 

& Seda (2013) 

Value consistency “consumptions practices 

align with personal beliefs 

and priorities” 

Alignment  Roos & Hahn (2017) 

Internal conflict  Husemann & Eckhardt 

(2019) 

Value evolution “The extent to which 

participation in accelerated 

or decelerated consumption 

reshapes personal values 

over time” 

Repeated behaviors Roos & Hahn (2017) 

Value development Roos & Hahn (2017) 

Value shift Sager et al. (2023) 
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Appendix B 

Hello *Participant*! 

 

Here is some additional information for tomorrow's interview:  

Social acceleration refers to the increasing speed of life, especially how people consume. 

It is driven by societal structures where constant production and innovation push a cycle of 

buying, using and replacing products faster and faster. As a result, consumers feel pressure 

to keep up with trends, adapt quickly to new styles and stay up to date. Technology and 

social influences make this even stronger by constantly introducing new products and 

expectations, leading to more frequent and rapid consumption.  

Deceleration in consumption, in contrast, is a shift away from this fast-paced pattern. It 

involves slowing down how people experience time and make consumption choices. 

Instead of constantly keeping up with trends, individuals become more intentional and 

selective. They focus on quality over quantity, take more time when making decisions and 

seek more meaningful and lasting experiences with what they consume. This creates a 

calmer, less pressured way of engaging with consumption. 

Individuals' can shift from a social accelerated consumption pattern to decelerated 

consumption pattern. What makes individuals shift can be everything from income, 

household size, natural causes (war and pandemics) and more.  Based on knowing what 

shifts have happened to you, we want you to think about the why before the interview 

tomorrow.  

 

Have a nice day, see you tomorrow! 

Amra & Nellie 
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Appendix C 

CONSENT FORM 

Researchers: Amra Aljovic & Nellie Sjösten 

Institution: Linnéuniversitetet 

Purpose of the Study 

This study explores why individuals shift their consumption patterns from social 

acceleration to deceleration. You are being invited to participate in an interview as part of 

this research. Before agreeing to participate, please read the following information 

carefully. 

Voluntary Participation 

Participation in this study is entirely voluntary. You are under no obligation to participate, 

and your decision to participate or not will not have any consequences for you personally 

or professionally. By signing this form you confirm that you have chosen to participate of 

your own free will. 

Right to Withdraw 

You have the right to withdraw from the study at any time and without providing a reason. 

This includes during the interview itself as well as after the interview has taken place. If 

you choose to withdraw, any data collected from you will be removed and will not be 

included in the study. 

Anonymity 

Your identity will be kept fully anonymous throughout the research process and in the final 

publication. You will only be referred to by a participant number (e.g. Participant 1, 

Participant 2) in all written material. Only your gender and age will be visible to readers. 

All real names will be removed from interview transcripts before they are used in the 

analysis. 

Review Transcript 

You have the right to read and review your interview transcript before it is used in the 

analysis or included in the final publication. If you wish to make corrections, clarifications, 

or withdraw any part of your responses after reviewing the transcript, you are entitled to do 

so. 

Data Collection and Storage 
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The interview will be audio recorded solely for the purpose of producing an accurate 

transcript. Recordings will be stored securely and will only be accessible to the researchers. 

All recordings and transcripts will be handled in accordance with relevant data protection 

regulations. It is okay for the researcher to contact me again at a later time if follow up 

questions come up for data gathering.   

Contact Information 

If you have any questions regarding the study or your participation, please do not hesitate 

to contact the researchers at: 

Email: ns222ye@student.lnu.se 

Declaration of Consent 

By signing below, you confirm that: 

• You have read and understood the information provided in this consent form 

• You are participating voluntarily and of your own free will 

• You understand that you may withdraw at any time without consequence 

• You understand that your identity will remain anonymous throughout the study 

• You understand that you have the right to review your interview transcript before 

publication 

Participant Name: ___________________________ 

 

Participant Signature: ___________________________ 

Date: ___________________________ 

 

Researcher Signature: ___________________________ 

Date: ___________________________ 

 

Researcher Signature: ___________________________ 

Date: ___________________________e 


